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Welcome
� Mark Hayhurst   � @craftbiz 
� mark.hayhurst@aceville.co.uk

� I don’t think show fatigue has set in just yet!
My feet may have just recovered from walking the fl oor at 

Creativeworld and the one thing I will take away is to wear a more 
comfortable pair of shoes next time around!

But we take a look back at what Frankfurt had to offer in this 
issue and what exhibitors had to say.

Following hot on the heels of Germany was CHSI Stitches at 
the Birmingham NEC. It was good to see a lot of you at the show.

Also thank you to all those who turned up for the Craft 
Business Awards 2018 ceremony and congratulations to all those 
who picked up trophies on the night.

A full list of the winners is included in our awards section in 
this magazine.

It was great to see so many people there and the respect that 
the industry has for these awards.

We also take a look at what’s coming up at h+h cologne.
Also we preview what will be on offer at this year’s London 

Stationery Show at the Business Design Centre in Islington, north 
London, this April.

After having to dig my car out of a snow drift spring is in the air, 
now that the ‘Beast from the East’ has sloped off over the horizon 
(hopefully), and wedding-fever will likely grab the nation.

We take a look at the trend for DIY weddings and how retailers 
can take advantage of this phenomenon.

And if you have ever wondered what it would be like to spend a 
day in Debbie Shore’s shoes then you can fi nd out in out article 24 
hours as....

I hope you enjoy reading our March/April edition.

“My Blue Peter days showed 
me how important ‘making’ is 
for children; using your hands 
to create all sorts of things 
to encourage kids to be 
creative and make a mess”

ON THE RECORD

JANET ELLIS

� Crafter’s Companion has 
partnered with the innovative 
craft and art supplier, 
Imagination Crafts.

Owner Sue Baker and her 
husband Harvey will be working 
alongside Crafter’s Companion 
to expand their product 
offering and develop brand-
new ranges with the support 
of Sara Davies and her team.

The merger is an exciting 
opportunity to bring two of the 
UK’s leading brands together in 
one place. Crafter’s Companion 
founder Sara Davies, MBE, said, 
“Sue and Harvey have been in the 
industry for over 25 years, having 
worked with shopping channels 
Hochanda, QVC and Create & 
Craft, and are well respected 
amongst industry professionals 
as well as by consumers.

“The unique range of 
mixed-media products offered 
by Imagination Crafts can 
be used for home décor and 
creative textiles as well as 
cardmaking and papercraft, 
so it’s a versatile range that 
I’m sure our customers will 
love and I’m so excited that 
we’ll be working together.”

Sue Baker began her love of 
crafts at a young age and started 
her design career in the theatre 
after leaving drama school, 
working with the Royal Ballet 
and theatres in the West End on 
prop design for their productions. 

Crafter’s Companion 
announce new partnership

After studying Interior Design, 
Sue met Harvey when working 
for a TV production company 
and together they worked with 
designers such as Laurence 
Llewellyn-Bowen on TV shows 
like Changing Rooms, Home 
Front, This Morning and Lorraine. 
Sue and Harvey set up their own 
specialist shops in London and 
became the biggest producers of 
MDF, stencils and paint products 
at that time, working with high-
profi le clients and celebrities as 
well as meeting and working 
with the forerunners of creative 
crafting and paint experts like 
Annie Sloan and Jocasta Innes.

After being approached by 
a number of craft companies, 
Sue and Harvey began to 
design and produce craft 
products for the UK and 
European craft markets, and 
when they moved back to 
the North East of England 16 
years ago to be nearer family, 
they opened their own stores 
and continued to produce 
innovative craft products 
available in shops, online and 
on TV shopping channels. 
“We’ve grown to be a really 
popular and well-respected 
brand,” said Sue. “And have 
always prided ourselves on 
keeping that personal touch. 
We’ve now reached a point 
where we want to expand our 
product range even further 
and make it more widely 
available, and teaming up with 
a company as successful 
and innovative as Crafter’s 
Companion seems the perfect 
way to be able to do that.

“The partnership means 
that I can focus on my 
passion of product design so 
we can offer crafters a great 
combination of top-quality 
products across a wide variety 
of applications and techniques, 
all while maintaining that 
personal feel. I’m really excited 
to be working with Sara and 
her team to bring you some 
amazing new products!”

� Federation of Small Businesses 
(FSB) research shows that over a 
third (33%) of small businesses 
have not yet started preparing for 
the introduction of the General 
Data Protection Regulation 
(GDPR) while a further third 
(35%) are only in the early stages 
of preparations.

Only eight per cent of small 
businesses have completed their 
preparations. In light of the 
fi ndings, FSB is launching a GDPR 
awareness raising campaign, 
dubbed ‘BeDataReady’ in the run 
up to the May 25 deadline.

A sector breakdown shows 
that in retail and wholesale 41 per 
cent have not yet started 
preparations; 50% have started but 
not completed and just three per 
cent have completed preparations. 
Small businesses in the fi nancial 
services sector are the most 
prepared with 82 per cent of 
respondents having started or 
completed their GDPR 
preparations.

Mike Cherry, FSB National 
Chairman, said: “FSB is in a unique 

SMALL FIRMS STILL NOT PREPARED 
FOR NEW DATA REGULATION

position to reach small businesses 
and so we’re going to step up 
efforts to help and support them 
get data ready, while continuing to 
make sure the Government 
implements the regulation in the 
fairest way for small fi rms.

“The GDPR is the biggest 
shake-up in data protection to date 
and many small businesses will be 
concerned that the changes will be 
too much to handle. It’s clear that 
a large part of the small business 
community is still unaware of the 
steps that they need to take to 
comply and may be left playing 
catch-up.”

The FSB campaign is being 
welcomed by UK Information 
Commissioner Elizabeth Denham, 
who said: “Research suggests the 
SME sector is less prepared than 
others for the changes. We know 
that many small businesses are 
keen to get it right, but with so 
much misinformation out there it’s 
diffi cult for them to know what’s 
right and what’s not. It is therefore 
very welcome that FSB is running 
this campaign.”

Trimcraft to collaborate with the 
Victoria and Albert Museum
� Nottingham-based Arts and Crafts supplier 
Trimcraft are launching a new collaboration with 
the Victoria and Albert Museum (V&A).

Trimcraft has been supplying both multiple 
and independent retailers with premium branded 
products for over 40 years and has had great 
success with other licenced brands. Now, the 
company are pleased to bring the diverse 
collections under the V&A brand to life as part of a 
papercraft collection.

Celebrating creativity at the highest level, the 
V&A is the world’s leading museum of art and 
design, and its endorsement is globally 
recognised. 

Trimcraft’s collaborative collection has been 
adapted from a selection of fabric swatches in 

The Arts and Crafts Movement archive at the 
V&A, bringing designs to life from one of the 
most infl uential and far-reaching movements 
of modern times. 

Featuring a selection of co-ordinating Craft 
papers in paper pads of various sizes, this 
collection showcases natural patterns inspired 
by the fl ora and fauna of the British 
countryside. The collection also consists of an 
array of embellishments such as Adhesive 
Pearls, Paper Blossoms and more, as well as 
a range of Creative Ribbons to adorn a variety 
of crafts.

The collection was previewed a 
Creativeworld, Frankfurt, and launched in major 
retailers like Hobbycraft shortly after.

Imagination Crafts 
owner Sue Baker

“My Blue Peter days showed 
me how important ‘making’ is 
for children; using your hands 
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What's going to be 
on trend in design 
for the year ahead
Top British designer Wayne Hemingway, 
co-founder of The National Festival of 
Making taking place on May 12-13 2018 
(www.festivalofmaking.co.uk), looks 
ahead at what’s going to be hot this year 

National Festival of Making 
is set to return
z The National Festival of 
Making, one of the most 
remarkable and rapidly 
established fixtures in the UK’s 
festival calendar is set to return.

 The event, on May 12-13, 
takes place in ‘the UK’s home 
of manufacturing’, Blackburn, 
Lancashire. The free to attend, 
two-day festival flooded the 
town with visitors from far and 
wide in 2017, drawing curious 
beginners, experienced makers 
and inquisitive families into 48 
hours of making inspiration and 
promises yet more moments of 
inspiration in its second year.

The promise of ‘a new kind 
of festival for a new age of 
making’ by co-founder, supporter 
and Lancashire-born designer, 
Wayne Hemingway, was fulfilled 
with 30,000 people taking part 
in over 100 making experiences, 
encountering 57 invited makers, 
spanning food, technology, major 
manufacturing, engineering 
and crafts, alongside indoor 
and outdoor markets, street 
performance, art installations, 
film screenings, celebrity 
cookery demonstrations and the 
opportunity to experience making 
with some of Pennine Lancashire 
and the UK’s most significant 
manufacturers.  Hemingway and 
festival producers, Deco Publique, 
join forces again to ignite 
imaginations and fill the streets.

Wayne Hemingway said: “This 
is the festival for anyone and 
everyone interested in how special 
things are made, who makes them 
and are interested in having a go 
themselves, tasting innovative 
foods, buying handmade products 
and getting close to stirring street 
performances, art and technology.

“People told us that they’d 
never seen Blackburn fill up and 
feel as vitally vibrant as it did over 
the two days of The National 
Festival of Making in 2017, 
proving that bringing everyone 

together can change not only 
perceptions of what making can 
be, but of the town itself. Anyone 
that missed out has another 
chance to join us and it’s an 
opportunity not to be missed.”

The range of events and 
projects announced to take 
place, with many more to 

be announced, includes   Art 
in Manufacturing, Making 
Activities, Food & Drink Makers 
and Makers Markets.

For updates about the festival 
programme and information on 
how to get involved visit  
www.festivalofmaking.co.uk 
and sign up to the mailing list.

z WHAT'S GOING TO BE COOL 
FOR 2018? IT SEEMS 
EVERYTHING FROM 
EMBROIDERY TO 
SUSTAINABILITY ARE 
GOING TO BE ON 
TREND.

z Finding Your Thread: Many 
thought that cross-stitch and 
embroidery was something that 
your Nan did and would never be cool 
again? They were wrong of course, here 
we are in 2018 and it appears ever more creatives are looking to 
the sewing box to not only realise their ideas, but find inner 
peace too. The meditative process of threading thread isn’t to 
be overlooked, nor is the communicative potential with 
everyone able to have a go at things like ‘Subversive Cross 
Stitch’ to get a cheeky or downright dirty message out there! It’s 
a reason to get together too, with forward-thinking Cult Milk  
turning textile crafts into a real event. We know that artists like 
Grayson Perry have really led the charge with contemporary 
textile art, but seeing artists like Pete Fowler move from paper 
to textiles is exciting and everyone should check out the brilliant 
creativity of Hanny Newton’s embroidery.
z Going Potty: In 2017, the National Festival of Making 
welcomed Supermarche, a brilliant collective of designers from 
Lancaster who brought a potting wheel with them. On the other 
side of the room was Joseph Hartley, another young ceramics 
expert who has received national acclaim for his work. A book, 
Urban Potters, has been written to explore the phenomenon of 
people being driven from their sofas and desks and into a world 
of clay and kilns. My eldest daughter, Tilly, gets behind the 
potter’s wheel (rather than the car wheel) to take her 
somewhere. What more persuasion do you need to give it a go?
z Keep It Real: Authenticity is everything in 2018, as it has been 
for the previous decade. Where is something made? How is it 
made? Who makes it? All questions that more and more people 
are asking before they buy something, whether it’s in the 
supermarket or a gallery. For designers and crafters, this 
inevitably means that our ideas need deeper context, materials 
need well-documented provenance and we all become 
storytellers. One compelling story is Community Clothing in 
Blackburn, built on the back of over a century of textile history, 
yet a very modern story of utilising local expertise and 
maintaining integrity by doing just a few things really well. 
z Aim to Sustain: Material choice has always been so vitally 
important for designers and crafters and sustainability really is 
so important. It remains a major design trend across all sectors. 
My step-father worked in the plastics industry and last year the 
National Festival of Making worked with the artist, Robyn 
Woolston and MGS Plastics to realise new art made with waste 
from plastic moulding process. We all learnt from the process 
that, wherever possible, good makers waste absolutely nothing 
even if they don’t end up making art with what’s left behind. 
People are working so hard to reuse as much as possible. Silent 
Night Beds has developed a mattress which is made from 
recycled drinking water bottles, which we hope to see at the 
festival this year. 
z Mind Craft: Perhaps as important as anything to remember, is 
that designers, crafters, artists and other creatives do their job 
for one, major reason: they enjoy it and it makes them feel 
good. The connection between being creative, the positive 
effect on mental health, mindfulness and well-being can’t be 
overstated and recognition of that has been building in recent 
years. It will continue this year and beyond, with the treatment 
of mental health issues a major challenge. With organisations 
like Mind offering creative therapies, it’s one vital trend for our 
creative world to develop further.
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z The award winning 
Crafting Live show is 
coming to Malvern for the 
first time this spring.
The two-day crafting event 
takes place on March 24-25.

The event will take place 
at Three Counties 
Showground, Malvern, 
Worcestershire, and will be 
open 10am-5pm on the 
Saturday and10am- 4pmon 
the Sunday.

The original and multi-
award winning TV craft 
channel, Create and Craft TV, 
will be filming at the show, as 
well as having their famous 
goody bags for sale at their 
stand and a range of other 
favourite craft products at 
unbelievable show offer 
prices. Keep your eyes peeled 
as there will be the chance to 
meet some of your favourite 
crafting celebrities over the 
two days too, including 
Stephanie Weightman, Nancy 
Watt, Andy Love, Dean 
Wilson, Martyn Parker, Loen 
Love and Mel Heaton 
amongst others.

Throughout Saturday and 
Sunday, customers can visit a 

Crafting Live makes its first visit to 
Malvern this March

z The year got off to a flying start for 
Search Press, with the publication of 
Debbie Shore’s Sew Baby. Published in 
the first week of February, it sold out 
within two and half weeks and enjoyed 
a sell-out launch on Create & Craft TV.

It also marked a significant change 
in the craft book market when, a week 
after publication, it shot straight to number one in the Nielsen 
BookScan TCM Top 100 craft book chart - the first time in nearly 
two years that the top spot has been held by a non-colouring book. 

Martin de la Bedoyere, Search Press’s Managing Director, said: 
“It’s good to see normality return to the art and craft book market, 
with a proper craft book at number one!.”

In the US sales are looking just as promising, with over 2,000 
copies sold ahead of publication, and pre-orders from all the major 
US chains.

Sew Baby is Debbie’s 14th publication and is a real family affair, 
featuring several of her children and grandchildren, and all 
photographed by her photographer husband Garie Hind. With her 
previous book, Half Yard Vintage, voted Favourite Sewing Book 
2017 in the British Sewing Awards Book of the Year, and her new 
fabric range winning Best Sewing/Haberdashery Range in the 2017 
International Craft Awards, 2018 looks set to be a fantastic year for 
Debbie Shore.
z Go to page 31 to read 24 hours as... Debbie Shore

Sew Baby marks 
a change in craft 
book market

z Edinburgh-based Thistle 
Quilters is celebrating over 38 
years as a thriving quilt group, as 
well as the 300th anniversary of 
the 1718 Silk Patchwork Coverlet, 
one of the earliest known dated 
patchworks in Britain.

The  Thistle Quilters 
Transitions Exhibition will be held 
at Galleries one, two and three, 
Third Floor Edinburgh Palette, St. 
Margaret’s House, Edinburgh,  
from May 19 to June 3. Entry is 
free and it will be open between 
10am and 4pm.

Brenda McDonnell, Chair, 
Thistle Quilters, said: “It’s the past, 
present and future of quilting in 
one event.”

It’s the first time that the group 
has exhibited at Edinburgh Palette, 
enabling them to fill a much larger 
exhibition space than ever before 
and for a much longer period.

The two-week long exhibition 
will showcase a wide range of 
styles and techniques of 
patchwork, quilting and textile art 

z Search Press, welcomes new craft agent Mike Chappell, to cover  
the following areas, Essex, Suffolk, Norfolk, Lincolnshire, Nottinghamshire, Buckinghamshire, 
Hertfordshire, Northamptonshire, Bedfordshire and Leicestershire.
Mike has extensive experience in the art and calligraphy markets and will be looking after selected 
accounts in those areas.
If you are an art or craft retailer in any of those territories, and you would like a visit from Mike, (or 
phone call or email, please contact him on Tel: 01604 880526, Mobile: 07713 481466, Email: 
Mikec@Hillcrest-marketing.co.uk

A celebration of quilting by one of  
Scotland’s longest established quilt groups

by members of Scotland’s 
longest established quilt group.

Showcasing new and historic 
quilts under the theme of 
“Transitions’, the exhibition 
includes:
z   Journal Quilts 2017 

– “52 quilts for 52 
weeks of the year”

z   Auld Reekie Quilts - series of 
small quilts celebrating the 
wonderful city of Edinburgh

z   Award-winning contemporary 
and traditional quilts

z   Heritage quilts from 
private collections

z   Quilts inspired by events 
of the years 1718, 1818, 
1918 and 2018

z   Quilts inspired by the 1718 
Silk Patchwork Coverlet from 
The Quilters’ Guild Collection

z   New work illustrating 
the quilting aspirations 
of members
McDonnell said: “We’re thrilled 

to be exhibiting at such an 
exciting creative space and to 

showcase the diversity and talent 
of our dynamic group. The icing 
on the cake is that we can 
celebrate one of Britain’s quilt 
treasures, the 1718 Silk 
Patchwork Coverlet.”

A series of talks and 
workshops will be held 
throughout the exhibition; please 
check the website for details and 
updates. Visitors will also have 
the opportunity to buy fabric, 
quilts and crafted cards.

vast range of exhibitors 
stocking stamps, dies, 
decoupage, fabric, ribbon and 
much more. Crafting Live is 
also home to a huge and most 
importantly, free make and take 
area that can be booked on the 
day to take part in. A number of 
well-known crafters will be 
running these sessions and will 
allow you to take your finished 
project home with you. The 
make and take booking point is 
open from 10am each day and 
booking is essential.

The general entrance prices 
are adults £5, concessions £4 

SEARCH  PRESS NEW AGENT

with additional offers available 
for those buying full weekend 
tickets and those who are 
members of the Create and 
Craft Club.

And that’s not all; every 
advance ticket purchased is 
eligible for a free gift worth £15 
to collect from the show, plus 
every guest will get a £5 
voucher to spend online with 
Create & Craft too. Tickets can 
be pre-purchased from the 
Create and Craft website, or on 
the door on the day: www.
createandcraft.com/gb/
buy-tickets



Wolfgang Marzin, President and Chief Executive 
Officer of Messe Frankfurt

www.dannells.com

Manufacture the                         range of craft kits that you can use with 
your fabrics, textiles and papers to make creative products for around 
the home.  

The kits are the perfect product partnership for Haberdashery retailers 
to cross sell your fabric stock.

NEW for 2018
Wall Art Kits, Sewing Bin Kits, Make & Paint Kits 
and LED Lighting range.

We supply products for retailers, 
wholesalers, distributors, 
workshops, manufacturers and 
educational establishments.
Kit prices start from only
 £2.62 +vat  with free delivery. T&C’s apply

Our current range of kits include: 
Lampshades, Table Lamps,
Floor Lamps, Lanterns,
Clocks and Bins.  
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Crafting Live makes its first visit to 
Malvern this March

z NEW German Glitter Pens 
from Viva Décor are 
colourful glitter writers in a 
transparent medium which 
dries almost flat.

German Glitter can be 
washed off from water-
resistant materials at any 
time and they are suitable 
for seasonal decorations or 
embellishing paper crafting 
projects.

This glitter is water-
based and removable from 
projects making it a 
child-friendly, versatile, 
temporary glitter decoration.
Available in 12 sparkling 
colours.
For trade supplies contact 
Personal Impressions on 
01787 375241, visit www.
personalimpressions.com 
or emailcustomerservices@
personalimpressions.com

A bit of 
German 
Glitter

z Margit Herberth has been 
appointed marketing 
communication director for the 
Christmasworld, Paperworld and 
Creativeworld trade fairs and the 
Beautyworld global brand.

She will assume responsibility 
for the conceptual and strategic 
development of the marketing-
communication activities and the 
accompanying communication 
measures in the Consumer 
Goods Business Unit of Messe 
Frankfurt.

She takes over from Julia 
Uherek who will then be able to 

New marketing communication 
director role for Herberth

Messe Frankfurt sets up UK subsidiary
z Messe Frankfurt has further expanded 
its international network with the 
acquisition of Forest Exhibitions Ltd, 
the Group now has its own subsidiary in 
the United Kingdom.

In the last financial year, over 
560 exhibitors and around 15,300 
visitors came from the United 
Kingdom to trade fairs in Frankfurt.

Wolfgang Marzin, President and 
Chief Executive Officer of Messe 
Frankfurt, explained the background to 
the latest acquisition: “It is important for 
our company to promote commercial 
exchanges at European and global level 
at our 30 trade fair locations around 
the world. In addition, the UK is an 
attractive trade fair and export market 
for our international customers. Even 
Shakespeare, one of the most important 
figures in world literature, was aware of 
the importance of trade links between 
the United Kingdom and Germany in his 
day. He made mention of the ‘Frankfurt 
mart’ and the trading activities with his 
homeland there in his play ‘The Merchant 
of Venice’. Another important strategic 
factor for us today is the proximity to 
our British partners and organisers 
who are regular visitors to Frankfurt.”

Ray Bloom, organiser and CEO of 
IMEX, the global trade fair for incentive 
travel, meetings and events, and as 

such also one of the British customers 
holding events in the Frankfurt exhibition 
grounds, said: “Establishing a subsidiary 
in the United Kingdom is a smart move 
on Messe Frankfurt’s part. We see this 
decision as an excellent opportunity to 
intensify the ties between our two nations.”

The acquisition of Forest Exhibitions 
Ltd is also linked with the 100% acquisition 
of Automechanika Birmingham, which the 
company has established in the National 
Exhibition Centre to date as a licensee. 
The previous owner of Forest Exhibitions 
Ltd, Rob Sherwood, who has represented 
Messe Frankfurt in the UK since 2008 with 
his company Sherwood Event Services Ltd, 
had organised Automechanika Birmingham 
for the first time in 2016 – with over 500 
exhibitors on a net exhibition space of 10,000 
square metres. The following year’s event 
recorded an increase in exhibitor figures 
and exhibition space, with 844 companies 
showcasing their products and services 
to over 12,000 visitors on a net exhibition 
space of over 17,000 square metres.

Last year, Automechanika Birmingham 
won four awards in its sector, including 
“Best Trade Show”, during the renowned 
high-profile AEO Awards. Detlef Braun, the 
member of the Executive Board of Messe 
Frankfurt responsible for the Mobility & 
Logistics business field, which includes the 
Automechanika trade fair brand with 17 

events in 15 countries, commented: “With 
our subsidiary in the United Kingdom, we 
aim to continue helping Automechanika 
Birmingham go from strength to strength.”

The former Event Director of Forest 
Exhibitions Ltd, Simon Albert, is to be 
Managing Director of the new Messe 
Frankfurt subsidiary and is “proud to 
be part of one of the largest trade fair 
companies in the world and to contribute 
to its success from the UK”. In this 
position, he succeeds Rob Sherwood, 
who will continue to represent Messe 
Frankfurt in international sales with his 
company Sherwood Event Services Ltd.

concentrate fully on her new 
position as group show director 
in the Consumer Goods 
Business Unit.

Margit Herberth has been 
sales manager for the 
Beautyworld, Hair & Beauty and 
Christmasworld consumer-
goods fairs since 2007. Prior to 
joining Messe Frankfurt, she 
worked as international fairs 
project manager at Baden-
Württemberg International, the 
centre of excellence of the 
German State of Baden-
Württemberg for the 

internationalisation of business, 
science and research.

She has a Bachelor of Arts 
degree from Stuttgart Media 
University and can boast 
extensive experience in the field 
of media and communication 
management.

Julia Uherek, group show 
director consumer goods, Messe 
Frankfurt Exhibition GmbH, said: 
“We are delighted to be able to 
fill this position from our own 
ranks because Margit Herberth 
is not only highly familiar with 
the consumer-goods markets 

and the trade-fair business but 
also with our exhibitor and visitor 
communication activities.”

STOCK
SHOT



www.craftbusiness.com

6 PROMOTION

Just over a year ago, West Design Products stepped in at the last 
moment to rescue Design Objectives (docrafts) from potentially 
going into administration

Docrafts is back on the 
up thanks to West Design

WEST DESIGN CRAFTS 1.2_ADS  08/03/2018  12:29  Page 1

z Design Objectives had been 
the leader of the craft market 
since its inception in 1996 with 
its creative approach to new 
products and the marketing 
model.  By the early 2000’s it 
enjoyed an enviable position 
in the industry and developed 
a growing export market.  
However, it had struggled in 
recent years with increasing 
cash flow products through 
maintaining its strong creative 
base, and the full extent of the 
financial position was only 
revealed when West Design 
moved in.  Significant funding 
was required to restore the 
product flow from the Far East. 

Group MD, Jo Bray, moved 
her sales and marketing 
organisation for the Group to 
the docrafts HQ in Wimborne 

to take personal control of 
the situation. The acquisition 
of docrafts doubled the size 
of the Group which; whilst it 
brought its own challenges also 
enabled the company to invest 
in sales, marketing and product 
development.  The turnaround 
has already proved its success 
with record sales for docrafts in 
2017 whilst West was recently 
awarded runner-up in 2017 
Mega Growth for its export.  

Jo said: “The past year has 
been challenging. However, it 
has been extremely rewarding 
to see the progress that has 
been made by all members of 
staff, and I particularly want 
to thank our loyal customer 
base for their understanding 
during what was a difficult 
period for the Company.”

After addressing the 
financial issues and restoring 
the product flow from the Far 
East, Jo worked closely with 
the Product Development team 
and with their customers to 
review where new opportunities 
might arise. West, through 
its manufacturing operation 
in Plymouth, would provide 
a valuable resource for 
docrafts to draw upon.

This led the team to look 
closely at how they could widen 
the scope of their product range 
and saw the opportunities in 
the stationery area for a new, 
fresh creative approach. This 
developed into Noteworthy, 
which brings the creative 
feel of craft into traditional 
stationery. The range includes 
desk accessories, notebooks 

and organisers and has been 
overwhelming successfully. 
All so often stationery 
dabbles in craft, but rarely 
the opposite way round.

Importantly Noteworthy 
fits well into both docrafts 
and West’s portfolios as well 
as being of interest to a new 
category of customers. With 
West Design’s strengths 
in art materials, traditional 
stationery and children’s craft 
kits, and docrafts dominance 
in craft, Noteworthy allowed 
the two companies to extend 
and cross over into social 
stationery. The choice of 
subject matter, Graphic Florals, 
Sloths and Pastel Hues, fits 
with the current popular 
themes seen in magazines, 
social media and fashion.

Meanwhile the launch of 
Faber-Castell’s new Goldfaber 
range is a centre piece for West 
Design providing a high quality 
support to the prestigious 
Polychromos and Albrecht 
Durer artist pencil.  The new 
Goldfaber range covers pencils, 
pastels, sketching sets and 
starter paint sets.  To complete 
the line up we have also added 
new Faber-Castell Goldfaber 
branded pads produced in 
our own Plymouth factory.  

From a position 18 
months ago, docrafts has 
gone far towards regaining its 
traditional leading position in 
the craft market while taking 
the opportunity to develop 
further, and it is clear that both 
West Design and docrafts have 
got a lot to look forward to.
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z Following further growth on 
both the exhibitor and visitor 
sides Paperworld is going 
to have a new concept.

In 2019, the international 
trade fair will sharpen its focus on 
the visionary office and stationery 
trends with a new hall concept.

Over 1,600 of the world’s 
leading manufacturers and 
innovative start-ups will show 
what the future holds for the 
modern office and the private 
paper and stationery sector in 
seven exhibition halls from 26 
to 29 January 2019. They all 
take advantage of Paperworld 
as the leading trade fair for the 
sector to launch their latest 
products onto the world market. 
The aim of the new hall concept 
is to offer visitors an even 
more compact overview of the 
extensive range of products on 
show and therefore provide a 
focused overview of the market.

Michael Reichhold, 
Paperworld Director, said: 
“Paperworld is highly successful 
with its clear hall concept and 
transparent product arrangement. 
Now, we aim to build on this 
and create more room for new 
exhibitors. At the same time, 
the restructuring opens up new 
perspectives that are decisive 

for fresh ideas and result in 
valuable business contacts.”

In the stationery segment, the 
giving, wrapping and celebrating 
product groups (with papeterie, 
greetings cards, small leather 
goods, accessories, napkins, 
table decoration, party articles, 
licences and designs) move from 
Halls 5.1 and 6.1 to Hall 3.1. 

This means that trade visitors 
will find lifestyle products for 
the stationery trade all together 
in the same exhibition hall. The 
new product arrangement will 
lead to several advantages for 
both exhibitors and visitors.

For example, exhibitors 
can position themselves in 
their market setting with their 
competitors and have even 
easier access to additional 
groups of buyers. At the same 
time, trade visitors can see 
supplementary product lines 
for their fields of business and 
make contact to the appropriate 
manufacturers. Moreover, the 
modern and light Hall 3.1 is 
distinguished not only by its 
attractive architecture but also 
by its size, which gives exhibitors 
the opportunity to enlarge their 
presentations at the fair.

The Remanexpo product 
group with OEM and printer 

consumables and components, 
as well as hardware, software 
and remanufactured printer 
materials, moves from Hall 6.0 
to Hall 5.1 in 2019 and will be 
on the Via Mobile level. It will 
be linked directly to the main 
flow of visitors at the fair and 
be easy for visitors to get to.

Clear structuring of 
the visionary office and 
stationery trends

The product arrangements 
in the other office and 
stationery halls are 
unchanged, which 
have proven 
their worth in 
the past.

Therefore, 
Hall 3.0 remains 
focused on 
the office 
with the office 
supplies segment 
and the office 
furnishings and equipment, 
presentation aids, 
organisational aids, calendars, 
note books, office paper, 
coating materials, business 
luggage and promotional 
articles product groups.

Hall 4.0 will be occupied by 
writing and drawing utensils in 
the office segment and school 

articles in the 
stationery 
segment. This 

arrangement 
is successful 

because the 
writing and drawing 

articles shown are primarily 
designed for young people 
and perfectly round off school 
articles with school bags, 
pencil cases, exercise books, 
blocks, folders and licences.

The international sourcing 
(office and stationery) for bulk 
buyers remains in Halls 1.1, 1.2 
and Forum 0. This segment 

grew in 2018 so it will once 
again occupy Forum 0 in 2019.

The new hall layout reinforces 
the division of the fair into 
‘the visionary office’ and ‘the 
stationery trends’ and helps make 
new business contacts. In this 
way, Paperworld is strengthening 
its position as pioneering event 
for the paper, office supplies 
and stationery sector and 
the international platform for 
innovations and trends.

Companies that decide 
to exhibit at Paperworld by 
April 13, 2018, benefit from 
an early-booking discount.

Paperworld 2019 will have a new hall concept
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Search Engine Optimisation is an important practice to follow when attempting to gain more visibility for your 
website in search engine results. Alexandra Eade, Content Manager at Footprint Digital, explains how you can 
start to improve the rankings of your own craft website.

Standout from the crowd in 
a busy digital marketplace

“If your website is making 
users happy, then it’s 
probably making search 
engines happy, too”

z USING SEARCH  
ENGINE OPTIMISATION 
TO BE SEEN
At the time of writing, in less 
than a second Google provides 
1,240,000,000 results for the 
word ‘craft’. The phrase ‘knitting 
pattern’ gives you 20,600,000 
results to trawl through, and 
‘crochet for beginners’ pings 
back 20,300,000 results. 

In fact, almost any craft-
related term that you feed into 
a search engine like Google, will 
give you back many thousands of 
results. Even a niche search like 
‘how to make a glittery pop-up 
penguin Christmas card’ provides 
a respectable 2,990,000 results. 

z A WEBPAGE NEEDLE IN 
A HAYSTACK OF RESULTS 
Whilst these numbers provide 
an almost endless supply 
of information for the craft 
community, they are a potential 
problem for those of you who 
have online craft businesses 
and blogs. This is because 
most of those thousands of 
results will simply not be seen. 

Users do not have the time, 
nor the inclination, to look at all 
of the search results they are 
given – in fact, studies show 
that the whole of page one gets 
at least 70 per cent of all of the 
clicks – with the top five results 
getting around 67 per cent of 
the clicks. Page two and three, 
on the other hand, get around 
5.5 per cent. That could well 
mean that unless your webpage 
about glittery pop-up penguin 
cards is on page one, it’s a 
proverbial needle in a haystack 
of results and might not even 
get seen (let alone clicked 
on) by search engine users. 

z HOW TO GET YOUR 
WEBSITE SEEN 
Search engines always want to 
show people the right answer. 
So, they use algorithms to decide 
which webpages to show to 
users when they make a search. 

They send computerised 
‘spiders’ out to ‘crawl’ your 
website and collect lots of 
information that can be used to 
decide where you should rank 
for any particular search. If the 
information the spiders collect 
about your website show that 
it is not relevant to a search, 
then you won’t show for it. 
That’s fine if your craft website 
doesn’t show for ‘where’s the 
nearest hairdresser’, but it is 
a problem if you specialise in 
children’s crochet doll patterns, 

and you’re not showing up 
for related searches. 

A key method of getting your 
website seen is to invest time 
and resources into Search Engine 
Optimisation. SEO is one of the 
biggest buzzwords in digital 
marketing and is the process 
of giving these algorithms what 
they want, and encouraging 
search engines to show your 
webpage higher up in the 
‘Search Engine Results Pages’. 

SEO only focuses on organic 
or ‘earned’ results. It has no 
effect on paid adverts that you 
might see on Google or other 
engines– that’s a whole different 
kettle of fish. The main aim of 
SEO is to get your webpage 
to position one so that it will 
be seen by (almost) everyone 
who makes a relevant search. 

z APPEASE THE 
ALGORITHMS 
Getting started with SEO can feel 
quite daunting, especially if digital 
marketing is not something you 
feel adept at. However, if you boil 
it down, SEO is quite a simple 
concept – it’s all about making 
the algorithms and your website 

not saying the right things, 
they won’t understand you.

Using the right keywords 
is important when it comes to 
content. A ‘keyword’ is the name 
given to a word or phrase that 
someone types into a search 
engine. ‘knitting pattern’ is a 
short tail keyword (because it’s 
short and generalised) whilst 
‘how to make a glittery pop-up 
penguin Christmas card’ is a 
long tail keyword (because 
it’s long and specific). When 
you’re writing think about the 
kinds of keywords people 
might use to search for your 
website, and incorporate 
some of these into your titles 
and paragraphs. There are 
tools, like Google’s Keyword 
Planner, that you can use to 
research relevant keywords. 

When using keywords, 
make sure that your content 
still sounds natural – in the past 
people used ‘keyword stuffing’ 
to appear higher up in results, 
but this doesn’t work any more 
because it doesn’t provide a 
good user experience. Tactics 
like this, which focus on pleasing 
search engines but fail to 
think about the user, are called 
black hat SEO and they can 
damage a website’s rankings. 

z PILLAR THREE – 
THE SIGNALS
Signals are what the rest 
of the web says about you. 

If other websites give you 
the green light, then search 
engines are more likely to as 
well. For example, if you have 
hyperlinks pointing back at your 
website from other websites, 
then search engines will see 
this as a vote of confidence 
for you – especially if these 
websites are relevant to yours 
and are well established. 

Signals are one of the 
hardest things to get, so they are 
one of the things that algorithms 
trust the most. If you’re able to, 
make use of your connections 
in the crafting community by 
writing guest posts for your 
friends’ blogs and ask them 
to include a link back to your 
website within the post. This will 
start to build your link profile. 

z THINK ABOUT THE USER 
SEO should be something you 
have in mind when you do 
anything to your website. Think 
about it when you write content, 
when you add pages (or take 
them away) and when you’re 
making website fixes. Whilst 
SEO is about pleasing search 
engines so that they rank you 
higher, it’s actually really about 
pleasing the people who use 
those search engines. Google’s 
Larry Page said ‘think about the 
user and all else will follow’. If 
your website is making users 
happy, then it’s probably making 
search engines happy, too.

users happy. In order to do this, 
there are three main pillars of 
SEO that you should focus on. 

z PILLAR ONE –  
THE WEBSITE
Search engines will always be 
happier about sending people to 
good websites that work well. 
A search engine is a business 
after all, and if it provides poor 
results then people will move on 
to a competitor search engine 
that gives better results. 

Some website fixes that you 
can think about are moving your 
website from HTTP to HTTPS; 
optimising your website for people 
using mobile devices; improving 
your site speed; and fixing any 
broken links or errors. These are 
often things that can only be done 
by a professional, so we suggest 
speaking to your developer. 

z PILLAR TWO –  
THE CONTENT
Once again, the content you 
provide should keep both search 
engines and your users happy. 
Search engines read your 
content to determine what your 
website is about, so if you’re 
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Seven per cent more visitors made the trip to Frankfurt with an 
even higher level of international interest

Creativeworld 
continues to grow

z Creativeworld 2018 was 
characterised by an unrivalled 
spectrum of manufacturers 
and products and was able 
to consolidate its position 
as the leading international 
trade fair for the hobby, art 
and craft supplies sector.

A total of 336 exhibitors 
from 39 countries transformed 
Halls 4.1 and 4.2 of the Frankfurt 
Fair and Exhibition Centre into 
the creative centre of the world. 
They also saw 9,266 trade 
visitors from 104 countries.

Charlotte Lynn Nielsen, 
Export Director of Creative 
Company, said: “Creativeworld 
is the most important fair for 
us. This is where we built up our 
company. Before we came to 
Creativeworld, you could only 
find us in Scandinavia. Now, we 
have branches throughout Europe 
and beyond. All this we achieved 
thanks to our presentation and the 
new contacts made in Frankfurt.”

One of the most important 
factors in the Creativeworld 
success story is its outstanding 
level of internationality. Julia 
Uherek, Group Show Director 
Consumer Goods, Messe 
Frankfurt Exhibition GmbH, said: 
“We noted yet another increase 
in the level of internationality 
on both the visitor and exhibitor 
sides. Companies from 39 
nations presented their latest 
products and services in 
Frankfurt. Moreover, 67 per cent 
of visitors came from abroad.”

In addition to those from 
Germany, there were many 
retailers from France, Spain, 
the Netherlands, Italy and the 
United Kingdom. From outside 
Europe, Russia, the USA, Israel, 
Turkey and Australia were 
particularly well represented. 

Giuseppe Prezioso, Marketing 
Director, Fabriano/Fedrigoni, said: 
“Thanks to Creativeworld, we don’t 
have to travel to South America, 
South Africa and Australia to 
meet our customers. We find 
them all here in Frankfurt.”

The large number of visitors, 
the high customer standard 
and the level of internationality 

Creative Impulse Award 
2018 presented at  
Creativeworld
The Creative Impluse Awards were presented 
to the best innovations of the year, for the 
13th time, at Creativeworld.

The Creative Impluse 
Awards were presented 
to the best innovations 
of the year, for the 13th 
time, at Creativeworld.The 
Creative Impulse Award 
is a trend barometer that 
reflects the great innovative 
power of the DIY sector.

Julia Uherek, Group 
Show Director Consumer 
Goods, Messe Frankfurt, 
said:“This year, we have 
set a new record for the 
number of entries with 74 
products, tools, sets and 
creative books battling it 
out for the coveted award.”

At the beginning of 
January, a jury of top 
experts from the trade, 
industry and media met to 
assess, test, discuss and 
evaluate in detail all entries 
for the four categories.

Julia Uherek said: “I 
am constantly amazed at 
the innovative power of the 
sector. The host of new 
ideas illustrates the potential 
inherent in do-it-yourself. 

I have great respect for the 
manufacturers who invest 
lots of energy and expertise 
in the development of new 
products and thus inject 
new life into the market.”

She also thanked Messe 
Frankfurt’s Cooperation 
Partner, the Bit-Verlag 
publishing company, and the 
editorial staff of ‘HobbyArt’ 
magazine for the long-running, 
good working relationship, 
reflected by the success of 
the Creative Impulse Awards.

The 2018 first 
places went to:
z Creative Product of the 
Year: 
H. Schmincke & Co for 
the ‘Josef Horadam 
Watercolour Wheel’
z Creative Tool of the Year: 
Heindesign and Beate Winkler 
for the ‘StampCover’
z Complete Kit of the 
Year: Frechverlag for 
‘Bookies Häkelsets’
z Creative Book of the 
Year: Frechverlag for 
‘Handlettering Watercolour’

ensured a positive atmosphere 
in the exhibition halls. This was 
also reflected by the high level 
of exhibitor satisfaction with 86 
per cent of exhibiting companies 
saying they were satisfied to 
extremely satisfied in terms 
of targets achieved and visitor 
target groups reached. Kirsten 
Rohde, Vice President Marketing, 
Marabu GmbH & Co. KG said: 
“This year’s Creativeworld has 
been sensational with a super 
audience of trade visitors from all 
over the world. The visitors were 
exactly right for us in terms of 
both quality and quantity. I can 
only say that we love this fair.”

These results can only 
be topped on the visitor side 
where, according to the visitor 
poll, 98 per cent of retailers 
were satisfied to extremely 
satisfied with Creativeworld.

Although most of the trade 
visitors came from the retail 
trade, numerous visitors from 
the wholesale and import/
export trades also placed orders 
at Creativeworld. The visitor 
standard increased once again: 
78 per cent of trade visitors are 

executives with a high degree 
of decision-making authority for 
their companies’ purchases. The 
bulk of buyers were interested 
in products from the hobby and 
arts and crafts segment (65 
per cent). Additionally, there 
was a high level of demand for 
graphic and artists’ requisites 
(44 per cent) and handicrafts 
and textile design (31 percent).

“The biggest contingent of 
trade visitors comes from the 
retail trade. Accordingly, we focus 
our complementary programme 
of events on subjects that are 
important for the bricks-and-
mortar trade”, said Creativeworld 
Director Michael Reichhold, 
Messe Frankfurt Exhibition 
GmbH. “For example, we have 
been following developments in 
the street-art segment attentively 
for many years. Given that 
more and more manufacturers 
are including products of this 
kind in their assortments, we 
decided to devote a special 
show to this fascinating 
subject.” Visitors could see a 
unique exhibition showing how 

retailers can present street-art 
products attractively in their 
shops and gain new customers.

Another must for all 
manufacturers and visitors was 
the Creativeworld Trend Show 
where, on behalf of Messe 
Frankfurt, the designers of 
Stilbüro bora.herke.palmisano, 
showed the complete spectrum 
of self-made lifestyles: from 
clothing, fashion and home 
accessories, via creative 
ideas for the home, to ideas 
for gifts and wrapping.

Designer Claudia Herke said: 
“This year, we integrated the 
tools and materials used into the 
special show, so we could show 
trade visitors how the individual 
pieces of the special show are 
made. In this way, we revealed 
new display and sales options 
for the trade because the new 
products and applications can 
be adapted for use in shops.”

For the 2018/19 DIY season, 
the designers created three trend 
worlds characterised by a mixture 
of material combinations, natural 
influences and pure colours. 
The creative interpretation of 
the three trend themes – ‘The 
Colourist’, ‘The Gardener’ and 
‘The Purist’ – were sources 
of inspiration for both trade 
visitors and manufacturers.
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Revamped show sees retailers flocking to NEC for the UK’s 
creative craft trade show  

New-look CHSI Stitches 
draws key buyers

z A fresh new look for 
the 2018 CHSI Stitches 
saw thousands of buyers 
gather at the NEC to place 
orders, network and develop 
knowledge and skills.

The 2018 show played 
host to over 200 exhibitors 
and marks the first stage of a 
redesign. It featured a brand-
new Presentation Theatre, a new 
Catwalk and a new Media Hub. 

A major new independent 
industry report was revealed to 
show visitors at three keynotes 
in the Presentation Theatre. 
The centrepiece for the show, 

Hoooked, producers of 
innovative yarns made from 
recycled T shirts had an excellent 
show. Geesje Mosies, said: “We 
produce all of our own recycled 
yarn and it has been so well 
received at the show. The real 
winner for this show has been 
our amigurumi crochet kits 
which are again made up of 
recycled yarns and a sustainable 
bamboo hook. We’ve had an 
offer on for the full set and 
have taken so many orders.”  

Exhibitors, from large brands 
to smaller start-ups reported 
strong sales and quality leads. 
The show saw impressive 
stands and up-to-the-minute 
ranges from some of the 
industry’s leading brands.   

Michael Armstrong, Managing 
Director, Rico Design, said: “It’s 
been an excellent show, we’ve 
had a good level of enquiries and 
orders with quality leads. We’ve 
been showcasing our new spring 
/ summer collection for hand 
knitting plus our new fabrics. Our 
latest fabric and stationary craft 

themes, ‘wonderland’ and ‘hygge’, 
have gone down really well.”

Essential data into the 
craft industry was exclusively 
revealed in The Craft Report – 
The Future Is Ours to Create, a 
new and unique piece of industry 
research presented at CHSI 
Stitches 2018, providing valuable 
insight for craft businesses. 

Presented by research 
specialist Linda Jones on 
Sunday, February 18, and each 
subsequent day of the show, 
visitors to CHSI Stitches were 
given unparalleled data on craft 
audiences, industry trends and 
the lifecycle of the craft project 
journey as well as action points 
to drive their businesses.

Organised by ICHF Events, 
CHSI Stitches has been at 
the heart of the craft industry 
for more than 40 years. CHSI 
Stitches 2019 takes place 
from 17 - 19 Feb at the NEC, 
Birmingham, UK. For more 
information visit www.chsi.co.uk. 
For up to date trade show news 
follow Twitter @CHSIstitches. 

the theatre was packed with craft 
industry professionals hearing 
from some of the UK’s top 
magazine editors, trend leaders 
and influencers. Speakers from 
Pinterest, Homes and Gardens 
Magazine, Living etc. along with 
experts on GDPR and social 
media delivered insights to 
hundreds across the three days.  

Vibrant performances on 
the all-new catwalk took place 
each day of the show, featuring 
creations from Vlieseline, 
Rico Designs, Gutermann, 
Lion Brand, Madeira and 
McCall Pattern Company.  

Dominic Fleming, ICHF’s 
Head of Events and show 
organiser, said: “The show has 
been a resounding success and 
we’re delighted with the feedback 
from both exhibitors and retailers.

“We wanted to make some 
key changes to the show this year 
and take the first steps towards 
the revamp we are working on. 
To see it brought to life and to 
hear the response from visitors 
has confirmed we are going in 
the right direction. Reports from 
exhibitors indicate that the orders 
have been strong with new leads 
generated from key buyers.”  

“We wanted to make some key changes to the 
show this year and take the first steps towards 
the revamp we are working on” 
DOMINIC FLEMING, ICHF’S HEAD OF EVENTS AND SHOW ORGANISER
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z It was another excellent year 
for the Craft Business Awards.
There were some close calls in 
the online voting as customers 
picked their favourites.

But in the end the winners 
collected their 2018 awards at a 
special ceremony at this year’s 
CHSI Stitches at the NEC.

Over 25,000 votes were 
cast in this year’s awards, now 
in it’s 12th year, showing the 
importance they are held in.

Mark Hayhurst, Craft 
Business editor, said: “This is only 
my second year being involved 
with these awards and I have 
been blown away not only by the 
number of nominations we had 
but also with the number of votes 
cast for our eventual winners.

“In some categories it went 
down to the wire, with those out 
in front changing almost daily, 
before the deadline finally closed.

“And I think that that goes 
to show not only the strength 

of the industry but also the high 
regard that all the entrants are 
all held in by their customers.”

There were 24 categories 
of which 14 were new for 2018 
and reflect the important and 
exciting changes the world’s 
crafting business industry 
has seen over the past year.

Aside from the online vote a 
judging panel, comprising Wayne 
Hemingway, fashion designer 
and co-founder of Red or Dead; 
Mark Hayhurst, editor Craft 
Business; Sarah Crosland, editor 
Crafts Beautiful magazine, Linsy 
Baker, Buyer for The Works; Craig 
de Souza, executive director of 
AFCI.UK; Camilla Westergaard, 
content editor for Folksy; Stuart 
Hillard, Quilter, designer, author, 
demonstrator and Great British 
Sewing Bee semi-finalist; Fae 
Gilfillan, Head of Editorial 
(Business) Aceville Publications; 
decided who would come out 
on top in nine of the categories.

CRAFT BUSINESS AWARDS 2018
JUDGING PANEL
z Best Marketing 
Campaign: Tombow
z Highly commended: 
Just a Card

z Best Social Media: 
Lion Brand Yarn
z Highly commended: 
Sew Over It

z Best Start-Up: Bow K
z Highly commended: 
StickerKitten

z Sustainable Craft Company: 
The Woolly Pedlar 
z Highly commended: 
Beyond Measure

z Best Young Business Person 
of the Year: Sarah-Jayne 
Griffin of Hollies Haberdashery
z Highly commended: 
Alexandra Stapleton Smith

z Best New Product: The 
Adorable Scoreboard 
by Hunkydory
z Highly commended: 
Sugru Create & Craft 
Mouldable Glue Set

z Best Education Product: DIY 
Light Up Blinky Bow Ties
z Highly commended: 
Sparkle’n’Grow Butterfly 
Terrarium

z Best Craft Book: Modern 
Calligraphy Workshop by Imogen 
Owen, from Quadrille Publishing
z Highly commended: The 
Practical Potter, by Josie 
Warshaw, from Lorenz Books

z Best Children’s Product: 
Origami for Children 
by Cico Books
z Highly commended: Origami 
Fortune Teller Book by Usborne 

ON-LINE VOTE
z Best Independent Retailer: 
Beyond Measure
z Highly commended: 
Sew Over It being 

z Best Support & Service: 
West Yorkshire Spinners
z Highly commended: Prym

z Best Shared Retailer: 
Crafter’s Companion
z Highly commended: 
Hobbycraft

z Best E-tailer:  
Printable Heaven

z Highly commended: 
Beadalon

z Best Papercraft 
Manufacturers/
Supplier/Distributor: 
Crafter’s Companion
z Highly commended: Sizzix

z Best Stitching & 
Haberdashery Manufacturers/
Supplier/Distributor:  
The Craft Cotton Company
z Highly commended: 
Clover Manufacturing

z Best Creative Stationery 
Manufacturers/Supplier/
Distributor: Sizzix
z Highly commended: 
Staedtler.

z Best Trade Website: 
Crafter’s Companion
z Highly commended: 
Hunkydory Crafts Ltd

z Best Book Publisher of 
the Year: Search Press
z Highly commended: 
Pavilion Books

z Highly commended: 
The Cotton Patch

z Best British Brand: 
Craft Creations Ltd 
z Highly commended: 
Lavinia Stamps Ltd.

z Best European Brand: Prym
z Highly commended: 
Rico Design

z Best American Brand: 
Elizabeth Craft Designs
z Highly commended: 
Lion Brand Yarn

z Brand Ambassador of the 
Year: Sheena Douglass
z Highly commended: 
Dawn Bibby

z Best Knitting Manufacturers/
Supplier/Distributor award: 
West Yorkshire Spinners
z Highly commended: 
Stylecraft Yarns

z Best Beading & Jewellery 
Manufacturers/Supplier/
Distributor: Creative 
Beadcraft Ltd

Craft Business 
Awards 2018 a 
roaring success
Industry excellence is rewarded at a ceremony held at CHSI Stitches in the NEC

www.craftbusiness.com
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Best British Brand – 
Highly Commended
Lavinia Stamps 
Limited

Best Beading & Jewellery 
Manufacturers/Supplier 
/Distributor

z HOW DOES IT FEEL 
TO HAVE BEEN HIGHLY 
COMMENDED IN THIS 
YEAR'S AWARDS?
We are completely 
overwhelmed. So many 
people have voted for us, 
which is just the best feeling. 
When people believe in 
you it empowers you to 
achieve more. This award 
confirms that we must be 
doing something right! From 
time to time, an affirmation 
is overwhelming and so 
gratefully received.

z WHAT DO YOU 
THINK LED TO THE 
ACCOLADE THIS YEAR?
We have a fantastic group 
of people working under 
the Lavinia name. Every 
single member of the team 
contributes 100 per cent 
and we share a common 
enthusiasm in all that we 
do. It’s a privilege to wake 
up every morning and do 
something that you feel 
so passionate about. Our 
company is growing at a rapid 
rate and sometimes it’s hard 
to keep up. However, the most 
important thing we continue 
to focus on is our customers. 
Their endless and repeated 
support is overwhelming – we 
are nothing without them.

z WHAT HAVE YOU 
ACHIEVED IN THE 
PAST YEAR?
Lavinia Stamps has grown 
and developed so much 
in the last 12 months. We 
also have some exciting 
ideas and opportunities 
on the horizon. We pride 
ourselves in the bespoke 
design of all our products. 

This is the core of our 
business - original new and 
exciting ideas. It’s our passion 
and what our customers 
have come to expect.

z WHAT PLANS DO 
YOU HAVE FOR 2018?
We have many projects for 
2018. We are excited to be 
branching out into different 
crafting areas and have found 
some incredible partners to 
work with which is wonderful. 
All will be revealed throughout 
the year! We have several 
new ventures coming up, so 
we are going to be very busy. 
This is what motivates us 
and to be able to share this 
enthusiasm and excitement 
with our customers is our 
passion. We love sharing, 
teaching and learning. 
That’s what drives us on.

Tracey Dutton, Founder/Director, 
is delighted with this year’s 
success.

z HOW DOES IT FEEL TO 
HAVE WON THIS AWARD?
We are absolutely delighted to 
have won the Best Beading & 
Jewellery Manufacturers/
Supplier/Distributor award. The 
industry recognition means so 
much and we would like to 
thank everyone who voted  
for us.

z WHAT DO YOU THINK 
LED TO YOU WINNING 
THE AWARD THIS YEAR?
We aim to provide a 
comprehensive and high quality 
range of both loose and 

retail-ready products at very 
competitive prices. We provide all 
the beading essentials plus more 
specialist beads and now have a 
great range of 7,500 products on 
our trade website. Our Starter 
Selections are very popular both 
with customers setting up and 
with those wanting to develop 
their ranges. We also seek to 
build long-term relationships and 
offer a personal service and 
advice to our customers and we 
value their feedback.

z WHAT HAVE YOU 
ACHIEVED IN THE 
PAST YEAR?
We have continued to expand 
our product range to cater for 
both our general and more 
specialist craft customers. The 
fastest-growing areas include 
beautiful seed beads such as 
Tohos and new and exciting 
multi-hole beads. We’re an 
Authorized Retailer for 
Swarovski and now offer many 
products on our website. New 

colour ranges added to 
favourites such as the Czech 
fire-polished and round beads 
have been very popular.

z WHAT PLANS DO 
YOU HAVE FOR 2018?
We’ll continue to source new 
and interesting Czech beads 
direct from factories in the 
Czech Republic, enabling us to 
offer outstanding value. Also, to 
expand some of our most 
popular products such as 
Czech and Japanese seed 
beads.

We’re increasingly asked if 
trade customers can view our 
beads and we’re planning to 
create a large display area 
here in Buckinghamshire to 
show off our products and the 
various packaging options 
such as retail-ready strings 
and hanging tubes. We’re 
looking forward to welcoming 
customers and showing them 
some great products and 
jewellery making ideas.

Laura Ells, co-owner/Manager of Creative Beadcraft Ltd, celebrates her 
2018 award

z HOW DOES IT FEEL 
TO HAVE PICKED UP 
THESE AWARDS?
We are absolutely thrilled to 
win both awards. To be named 
Best Knitting Manufacturer/
Supplier is something we 
are extremely proud of, we 
are equally as delighted to 
be named Best Support and 
Service. We have a fantastic 
team here at WYS who 
consistently deliver the highest 
levels of customer service

z WHAT DO YOU THINK 
LED TO YOU WINNING 
THE AWARD THIS YEAR?
We continuously strive to offer 
something unique and special 
to our customers. Having our 
own production facilities is 
one of our main competitive 
advantages, this grants us the 
freedom to innovate and create 
hand knitting yarns which stand 
out from the crowd. Research 
and development is our passion, 
the new ranges and collections 
we have launched over the 
last 18months have been a 
major contributing factor to our 

awards success. This passion 
and enthusiasm runs right 
through the business, being 
awarded Best Support and 
Service is fantastic recognition 
for all the hard-work.

z WHAT HAVE YOU 
ACHIEVED IN THE  
PAST YEAR?
We felt extremely privileged 
to be given the opportunity 
by Jamieson & Smith to work 
with Shetland Island Wool. 
‘The Croft’ has been one of our 
most successful launches to 
date. This stunning collection 
combines beautiful Shetland 
Island Wool with our spinning 
expertise and new state-of-

the-art dyeing technology to 
create something truly special.

z WHAT PLANS DO YOU 
HAVE FOR 2018?
We have an exciting selection 
of new developments in 
the pipeline for 2018.

Best Knitting Manufacturer/
Supplier, Best Support & Service
Richard Longbottom, West Yorkshire Spinners’ Sales and Marketing 
Director, was delighted to pick up a brace of awards
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Lin Chan, Product Marketing Manager, speaks about the 
company’s delight at picking up yet another award

Search Press
Best Book Publisher 2018

SEARCH PRESS 1.2_ADS  08/03/2018  12:28  Page 1

z HOW DOES IT FEEL TO 
HAVE WON THIS AWARD?
We are extremely thrilled to have 
won this prestigious award for a 
fifth year running, making it our 
seventh in total since the awards 
began in 2006. We are particularly 
pleased as it’s an award voted 
for by our customers and it is 
fantastic to know that our hard 
work is being recognised.

Winning this award is 
recognition of the dedication 
and passion that the whole 
Search Press team put into 
every book, and it encourages 
us to continue to publish the 
very best art and craft books.

z WHAT DO YOU THINK 
LED TO YOU WINNING 
THE AWARD THIS YEAR?
A combination of incredibly 
talented authors, maintaining 

very high standards in production 
and editorial, excellent customer 
services and publishing books 
that people want to read. 

With our dedicated In-
House Warehousing/Despatch 
Operation, and our conscientious 
Customer Service Team, we 
aim always to provide a first-
class personal service to 
our customers. Winning this 
award is testament that we 
deliver on that promise.

z WHAT HAVE YOU 
ACHIEVED IN THE 
PAST YEAR?
We have just been shortlisted 
for the IPG Specialist Consumer 
Publisher of the Year 2018 award. 

‘Half Yard Vintage’ by 
Debbie Shore was voted 
Favourite Sewing Book 2017 
in the British Sewing Awards.

‘The Complete Guide to 
Anatomy for Artists & Illustrators’ 
by Gottfried Bammes won highly 
commended in the Basis of 
Medicine Category in the 2017 
BMA Medical Book Awards.

‘David Bellamy’s Arctic 
Light’ won Best Outdoor Book 
award from the Outdoor Writers’ 
& Photographers’ Guild.

Our bestselling Twenty 
to Make series celebrated it’s 
ten-year anniversary and hit two 
million copies sold worldwide. 
The series is being relaunched 
with striking new lively and 
exciting POS and a brand new 
direct-to-consumer online 
platform www.20toMake.com.

z WHAT PLANS DO YOU 
HAVE FOR 2018?
We have two exciting new 
series by Debbie Shore - ‘Build 

a Bag’ and ‘Debbie Shore’s 
Sewing Room Secrets’. 

Build a Bag is an innovative 
new series that gives step-by-
step instructions for 15 gorgeous 
bags in a wide range of styles 
and fabrics, using just two 
full-size, reuseable templates. 
The 96-page instruction book 
and templates are stored in 
a sturdy, hardback folder.

Debbie Shore’s Sewing Room 
Secrets is a long-awaited new 
series inviting readers into Debbie 
Shore’s world, and reveals her 
trade secrets, top tips and expert 
advice for achieving stunning 
results in all your sewing projects. 

Debbie’s bestselling 
Half Yard series will launch 
a new subscription-based 
website in Summer 2018.

We are also launching a 
new innovative art series called 

Paint Pad Artist which will 
provide readers six gorgeous 
projects to paint and teaches 
them all the skills they need 
along the way. Accompanied by 
pull-out sheet of artist-quality 
watercolour paper pre-printed 
with the initial pencil outline, 
so even complete beginners 
will be able to create amazing 
works of art straight away. 

Bestselling author Sachiyo 
Ishii has another Christmas felt 
book coming ‘Sew Your Own  
Felt Advent Calendar’ and  
another addition to her 
popular Mini Knitted series 
with ‘Mini Knitted Cosmos’, 
knit your own mini astronauts, 
planets, satellites, moon 
buggies, aliens and a whole 
host of astro-animals.

Knitting designer Sue 
Stratford is back with a 
new book ‘Sue Stratford’s 
Knitted Aviary’.

Fashion designer Alistair 
Macdonald, of House of Alistair, 
will be publishing a new book 
in the highly successful Love 
to Sew series ‘Quilting on the 
Move’ and a compilation of 
all his best pompom projects 
will be featured in the new 
book ‘Pompom Noel’.

Just to name a few. 
Essentially, we will continue to 
produce high quality practical 
art and craft books as we have 
been doing for nearly 50 years. 



“One can’t activate bloggers at the snap of a 
finger. But if a good relationship is established 
which costs time and requires partnership-
like understanding then bloggers can achieve 
small wonders.”
THOMAS SELTER – MANAGING DIRECTOR AND OWNER OF GUSTAV SELTER GMBH & CO. KG
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Informative lectures can tell you all you 
need to know about social media

h+h cologne brings 
you expertise for 
the digital world

z Those who knit, sew and 
crochet are “old fashioned” 
and don’t have anything to 
do with social media?
Anyone who believes that is 
way off the mark. Because the 
craft scene is becoming more 
diversified, younger and more 
closely networked. As a result 
the industry and in particular the 
specialised trade are faced with 
the big challenge of optimally 
serving the consumers across 
all distribution channels - 
including the manifold options 
that online offers and social 
media channels provide. And of 
course, as the world’s largest 
trade fair for creative handicraft 
and hobby supplies, h+h 
cologne addresses this theme.

For example, the Talk 
speakers of “my lovely 
livingroom” offer plenty of know-
how on this topic: For instance 
Harm-Jörg Heikens, from 
DaWanda, Europe’s biggest online 
marketplace for handmade 
products, DIY materials and DIY 
instructions with over seven 
million registered users, is on 
board. Analysing the users’ 
interests and behaviour makes it 
possible to recognise trends early 
on and to set new trends oneself.

As Director Sales & Business 
Development, Heikens is in close 
contact with manufacturers 
and distributors from the 
industry and from companies 
in the digital world. With this 
network DaWanda strives to 
provide new market impulses 
and synergies to encourage 
more people to engage in 
creative DIY-projects. Hence, 
Heiken’s lecture “Everything is 
measurable on the Internet - 

the optimal online marketing 
strategy” is an absolute must 
for the trade visitors.

Mikaela Ioannou, a media 
scientist with a degree in 
German, who has also been a 
Facebook ambassador since 
2016, is going to discuss 
the topic “Social Media as 
an opportunity for the retail 
trade” on the Talk Sofa.

As a Facebook and 
Instagram expert she advises 
retailers, online shops and 
companies about target group 
definition and address. This 
agenda item is perfect for trade 
visitors, who want to know 

what effect good contents have 
on buying behaviour and how 
turnovers can be increased.

Thomas Selter, managing 
director and owner of Gustav Selter 
GmbH & Co. KG., is also one of 
the guests on the Talk Sofa, which 
he will be sharing with bloggers 
Janine Binder (Jetztkochtsie), 
Stefanie Feierabend 
(Feierabendfrickeleien) and Julia-
Maria Hegenbart (Feinmotorik). 
“Bloggers stabilise the industry”, 
this is the joint theme, which deals 
with how the industry profits 
from bloggers and about the 
bloggers within the handicraft 
and hobby supplies industry.

The focus will also be on rules 
for bloggers and influencers, their 
credibility and their success. “One 
can’t activate bloggers at the 
snap of a finger,” said Thomas 
Selter. “But if a good relationship 
is established which costs time 
and requires partnership-like 
understanding then bloggers 
can achieve small wonders.

“We are still not really able to 
assess what the creativity of the 
bloggers and their followers and 
the permanent communication 
of the bloggers with their 
followers means,” continued 
Selter. The background of the 
Talk is an extremely successful 

presentation of new products in 
conjunction with the first addi 
blogger get-together last year.

Last, but not least Angela 
Probst-Bajak, among others 
marketing and communications 
consultant of the Initiative 
Handarbeit e.V., with an expert 
talk and Professor Dr. Ingo 
Markgraf with the lecture “The 
Y generation - who are these 
digital natives and what are they 
like?” are represented as talk 
guests. His recommendation 
on the theme is incidentally: 
“Those who want to win over the 
Generation Y as customers, have 
to know how YouTube channels, 
Snapchat and Instagram work.”

Of course, the event 
programme of h+h cologne 2018 
has even more to offer. What 
would “my lovely livingroom” 
be without Trendwatches for 
instance? The famous graduate 
fashion designer Anke Müller from 
Swafing GmbH is responsible 
for “new fabric designs”. She 
has taken a look around and 
will present the most exciting 
trends of the coming season.

Furthermore, Anastasios 
Voulgaris, Head of Design for 
burda style’s pattern collection, 
is keeping an expert eye open 
for the new trends of the year. 
And the accessory designer 
and first winner of “cleverly 
stitched - who sews the best?” 
will be up on stage with the 
“Trendwatch with Tobias Milse 
Genève”. Furthermore, the 
international trend fashion show 
of the members of the Initiative 
Handarbeit, who will present 
the current creations directly 
on the catwalk, is going to be 
an absolute crowd-puller.

A complete overview of all of 
the experts on the Talk Sofa as 
well as all activities of “my lovely 
livingroom” and the complete 
special event programme with 
the dates and times can be found 
online at www.hh-cologne.com. 
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Numbers on the rise
z The London Stationery Show 
regularly attracts the UK’s 
biggest retailers, influential 
buyers and brands in the 
stationery, gift and fashion 
sectors and is on target to 
deliver its biggest number of 
exhibitors this April when it 
opens at the Business Design 
Centre in Islington, north 
London, on the 24th and 25th.

A key part of the visitor 
offer are the show’s Stationery 
Awards, which last year attracted 
400 entries across 11 product 
categories from exhibitors.

Now in their seventh year, a 
panel of senior stationery buyers, 
chaired by independent retail 
advisor and Giftware Association 
chairman, Henri Davis, and 
including Cult Pen founders 
Amanda and Simon Walker and 
Papersmiths founder Sidonie 
Warren, will undertake the task 
of judging the products on the 
first day of the show, with the 
results announced that evening.  

z WHAT’S NEW FOR 2018
All the products are gathered in 
one central display for visitors to 
review themselves and, for the 
first time, as part of the show’s 
2018 design initiative, will include 
a new ‘Good Design’ Award.  

smart essentials, to be able to 
review the industry’s full product 
mix and all the price points 
available to them,” says Hazel.

“In seven years the London 
Stationery Show exhibitor and 
product mix has shifted from 
primarily office product to retail 
and gift stationery. The line-up 
for our eighth year continues to 
reflect this shift and proves the 
continuing popularity of writing 
and paper products and their 
broad appeal,” Hazel added.

z LISTEN, LEARN AND DO!
This year’s show will also 
include a series of quick fire 
presentations covering ‘The State 
of Stationery’ from Rebecca 
Saunders, an independent retail 
and ecommerce consultant, 
having recently run Stationery, 
Weddings and Christmas at 
Notonthehighstreet.com; a ‘Review 
of what’s really happening on the 
UK’s High Streets’ by leading small 

business and retail commentator 
Michael Weedon, of EXP2 and, 
of course, presentations from 
trend translator Phil Pond of 
Scarlet Opus on the three key 
trends – Out of the Ordinary, ECO 
2.0 and Imperfect Beauty – they 
are working on for the show.

In addition, a selection of 
hour long ‘Retail Masterclasses’ 
are on offer for visitors to 
learn from.  Topics include 
commercial planning and the 
key decisions behind buying a 
range and how to put together 
a weekly marketing plan.  

And finally, following its 
launch at last year’s show, the 
Creative Stationery Workshops 
are back!  Supported this year 
by the Association For Creative 
Industries, exhibitors will be 
ripping off the packaging to get 
visitors hands-on with products 
to discover simple workshop 
ideas that they can run for their 
customers.  Calligraphy, paper-
cutting, fun gift-wrapping ideas 
and testing out the latest inks 
and pens will all be included. 

A full programme of these free 
presentations, master classes 
and creative workshops will be 
published shortly on the show 
website www.stationeryshow.
co.uk. Early bird bookings for 
the creative workshops will 
receive a fabulous goodie bag!

The London  
Stationery Show

“In seven years the London 
Stationery Show exhibitor 
and product mix has shifted 
from primarily office product 
to retail and gift stationery. ”
HAZEL FIELDWICK, EVENT MANAGER

The new design initiative 
has focused on encouraging 
designers and design-led brands 
to take part in the show.  This will 
use a new part of the exhibition 
hall and include a new ‘On Trend’ 
product display, curated by 
trend forecasters Scarlet Opus.

The Scarlet Opus team 
has identified three key global 
consumer and design trends they 
feel will be particularly relevant 
to the stationery sector and will 
select product from exhibitors 
that illustrate these trends to 
create their ‘On Trend’ display. 
Exhibitors were able to attend a 
free trend briefing back in early 
January to find out what Scarlet 
Opus is looking for and ensure 
their products are considered.

Hazel Fieldwick, the show’s 
event manager, said: “Sharing 
and explaining the impact of 
global trends and their effect on 
our sector is vital information 
for our exhibitors and visitors 
– it means they can make key 
commercial decisions about 
new product development and 
purchases with confidence.”

The display area will 
include trend ‘mood boards’ 
and the Scarlet Opus team will 
be on hand to talk to retailers 
about how they can interpret 
the trends and merchandise 
them in their own stores.

The ‘On Trend’ display will be 
supported by new ‘Trend Tours’ 
of the show. Each Trend Tour 
is a 25-30-minute tour of 8-10 
products around the show which 
Scarlet Opus feels sum up the 
key consumer trends that will be 
playing out in the stationery market 
in the coming months. Visitors 
can request their own ‘team tour’, 
or they can simply book a place 
on a timed tour. Places are limited 
to 6-7 people on each tour.  Any 
visitors interested in booking a 
tour place should email vanessa.
fortnam@stationeryshow.
co.uk to receive the timetable.

“Stationery is closely 
influenced by the fashion industry 
and has a wide retail appeal.  We 
represent the sector in depth and 
weave in, not only the current 
product ‘hot spots’, but look 
ahead to what will be popular in 
the future.  We want our visitors, 
whether they be looking for 
gifts, fashionable accessories or 



www.craftbusiness.com

17STATIONERY

THE JUDGES
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Introducing the Launchpad 
London Winners

SIDONIE 
WARREN

z After much deliberation by this 
year’s three leading judges, 12 
LaunchPad winners have been 
chosen. Each winner will receive 
a free exhibition stand at the 
London Stationery Show in April 
from which to introduce their 
product to the industry.

The three judges were Sidonie 
Warren, founder of design-led 
stationery retailer Papersmiths, 
Daniel Mark Carr, global brand 
director of international art 
supplies company ColArt and 
award-winning textile and 
stationery designer Nikki Strange.

Nikki said: “It’s been amazing 
to see such a high standard of 
creative and varied entries for 
LaunchPad, particularly with the 
attention to detail in presentation, 
packaging and finesse for such 
newly launched designers and 
brands.”

Papersmiths founder Sidonie 
said: “I really enjoyed seeing the 
product designs and hearing 
more about how the show is  
put together.”

Daniel added: “It was 
incredibly difficult judging all the 
submissions for this year’s 
LaunchPad as the quality was 
absolutely top notch! I was so 
pleased to see applicants from 
across the UK and from Croatia, 
Spain and Australia. I was also 
impressed at the variety of 
submissions; a clear sign of the 
exciting future that is in store for 
the UK stationery industry.”

The 12 winners were chosen 
from just over 50 entries, and are:
z Octàgon Design – a company 
based in Barcelona producing a 
range of planners and calendars 
featuring a pared back minimalist 
design style.
z Back Pocket Notebooks – a 
premium quality range of pocket 
notebooks that are designed in 
Oxfordshire by Justin Avery to 
inspire and educate. The niche 
design range so far covers Web, 
Space, Cricket, Guitars and will 
expand to cover the Solar System 
and Color Theory.
z Clipmatic – a Bristol based 
company which has a patent 
pending for their minimalist 
organiser that works with any 
spiral bound notebook, regardless 
of size, which are ideal for 

individual use or easily customised 
for promotional or corporate use.
z Regiftwrap - currently available 
in six classic colours Regiftwrap 
is reusable gift wrap which 
maintains its good looks 
regardless of the number of 
times it is used. Each sheet is 
stored in its own reusuable gift 
tin, soft to handle, tear-resistant 
and handles sticky tape with ease!
z Yo Boki – Inspired by Japanese 
kawaii culture, this first UK 
collection of Boki products will 
feature greeting cards, wrapping 
paper, notebooks, stickers, 
collector’s pin badges and its own 
activity pack and gift wrap set.  
It’s time for the UK to claim its 
own kawaii character and Boki (a 
little pink heart) is set to start its 
own wave of positive vibes for 
children of all ages.
z VAU – this premium range of 
desktop accessories designed in 
Croatia is refined, understated 
and made from solid metal. Each 
piece is designed in-house and 
combines both traditional and 
contemporary technologies, with 
a meticulous final touch from 
VAU’s craftsmen.
z How Funny – this large range of 
greeting cards and prints are the 
work of Jez How, based in 
Brighton. His unique style is 
bright, striking and eye-catching 
with every design accompanied 
with a funny caption and a great 
coloured envelope!
z Type and Story – a 
‘contemporary paper goods 
brand’ with a graphic design twist 
founded by London-based 
graphic designer Niccy Iseman.  
Type and Story operates as a 
mini fashion house, creating two 
‘stories’ every year (spring/
summer and autumn/winter) that 
are always different but always 
use typography and storytelling.  
The range includes notebooks, 
cards, notecards and wall prints.
z Not Only Polka Dots – fun 
prints and cute illustrations are 
used across notebooks, planners, 
calendars, clipboards, pencils, 
pencil cases and greeting cards. 
Designed in Huddersfield, many 
elements are currently handmade, 
so can be customised easily, but 
in all cases production can be 
scaled up to meet demand.

z High Meadows Stationery – a 
range of beautiful pencil cases 
and desk accessories crafted to 
perfectly accompany other 
high-quality stationery pieces. 
Transparency regarding heritage, 
provenance and workmanship, 
along with the use of classic 
materials such as waxed cotton 
and vegetable-tanned leather, all 
sourced in the UK and designed 
in Bolton, make these items 
unique and desirable.
z The Curious Department – a 
passion for under-appreciated 
aesthetics found in nature and 
the notion of transformation led 
the London-based Curious 
Department designers to create 
two great collections of stationery 
– Metamorphosis and Elemental.  
By using the best paper stocks 
and digital foiling they produce a 
luxurious feel in an affordable 
price range.
z BATCH.WORKS – HEX is a new 
modular system to arrange your 
workspace ensuring everything 
you need is always to hand.  

NIKKI 
STRANGE

DANIEL MARK 
CARR

Made from a combination of 
solid wood and 3D printed 
magnetic accessories, Hex can 
be customised with over 50 
colours available to choose 
from.  Designed and made in 
East London.

All the winning companies 
will be exhibiting at the London 
Stationery Show.

Back Pocket Notebooks

High Meadows Stationery

The Curious Department



Speedball's proud heritage for pen-making began in 1899, when the 
C. Howard Hunt Pen Company began manufacturing and distributing steel pens. 

Since that time, the Speedball name has become synonymous with the 
manufacture of high-quality pen nibs.

In addition, Speedball now offers a suite of
complementary products; from pen holders

to dip inks & cleaners to calligraphy
markers, fountain pens, and paper,

Speedball offers the broadest range of
supplies designed specifically for creating

drawing & lettering works.

Interested in learning more about how the Speedball range of 
Drawing & Lettering tools can suit your offering? 

Visit www.SpeedballArt.com | +1 800 898 7224
or our UK distributor Artcoe www.saa.co.uk | 0800 980 1123 
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z WHAT HAS LED TO THE 
RISE IN HAND LETTERING?
While there are a number 
of factors, one that I find 
most interesting is the 
desire for hand-made
elements in an increasingly digital 
world. With so many digital tools 
at our disposal, there is something 
very satisfying and meaningful 
about the thought and effort that 
goes into a hand-lettered element.

z WHAT ARE THE BEST 
PRODUCTS TO USE?
It really comes down to personal 
preference. Calligraphy markers 
are a popular starting point, as are
calligraphy fountain pens. 
Of course, our heritage was 
built upon a foundation of the 
Speedball nib. Dip pens and ink 
are a great way to experience 
hand lettering in a manner 
similar to processes that have 
been around for centuries. We 
pride ourselves in being able 
to offer high quality products 
in whichever of these products 
an individual might prefer.

z HOW HAVE YOU 
CAPITALIZED ON THE RISE?
We have introduced quite a 
number of new products in recent 
years. A tremendously popular 
item for beginners has been 
our Complete Calligraphy Kit, 
which comes with our Elegant 
Writer Calligraphy Marker, two 
different types of nibs, a pen 
holder, ink, a Bienfang Calligraphy 

“With so many digital tools 
at our disposal, there is 
something very satisfying 
and meaningful about the 
thought and effort that 
goes into a hand-lettered 
element”

Speedball’s rich history of manufacturing fine art materials began in Camden, NJ in 
1899. Since that time, their offerings have grown and evolved and they are in perfect 
place to take advantage of the increase in popularity of hand lettering.  David Valliere, 
Director of Sales and Marketing at Speedball, discusses the rise of hand lettering and 
their business 

A traditional art in a digital age

Practice Pad, and our famous 
Speedball Textbook – our 
renowned instructional book that 
was first published in 1915.
Our Calligraphy Collector’s Set 
comes with a range of penholders, 
nibs, ink, and the Speedball 
Textbook in a beautiful wooden 
display box. Most recently, we 
introduced a line of Calligraphy 
Fountain Pens which have been 
tremendously successful.

z WHAT DOES 
SPEEDBALL DO TO 
SUPPORT RETAILERS?
One of our most important duties 
as a brand is to help our retailers 
present our products and educate
their customers. We have a range 
of collateral that will help drive 
consumer understanding before 
their visit as well as in-store. One 
example is a poster we offer our 
retailers that provides an overview 
of our drawing and lettering line. 
It includes details ranging from 
the different product types to a 
guide to which penholders are 
appropriate for which nibs.

z WHAT ELSE IS SPEEDBALL 
KNOWN FOR?
While we have several notable 
product ranges, printmaking 
is another category for which 
we are best known. Screen 
Printing is as popular as ever, 
particularly for creating custom 
t-shirts. Block printing is a line 
that we’ve seen very promising 
trends on and is a very appealing 
technique among crafters, as it 
allows them to design and create 
their own rubber or linoleum 
stamps. Most recently, gel plate 
printing has seen a great deal 
of growth due to its spontaneity 
and mixed media applications.
I appreciate the opportunity 
that Crafts Business has given 
us to share our story. The UK 
has been an excellent market 
for us, and we are committed 
to delivering the products and 
supporting tools to help retailers 
succeed with our offerings.

z HOW CAN RETAILERS 
TAKE ADVANTAGE OF THE 
HAND LETTERING TREND?
Anything that you can do to bring 
hand lettering to life in-store is 
helpful. Workshops are a great 
way to engage customers. We are 
fortunate to have relationships 
with many artists who can lead 
workshops in the US, and we are 
building similar relationships in 
the UK. Another useful tactic is 
providing on-shelf samples of 
pens and paper so that shoppers 
can try it before they buy it.



Talens Ecoline Paper is available in 
12 24x32cm sheets of 300 g/m and 
75 A4 sheets for printing of 150 g/m

12
sheets

75
sheets

Talens Ecoline has a very high colour
contrast, and designs made with Talens
Ecoline can therefore be reproduced
extremely well. The three primary colours;
lemon yellow (205), magenta (337) and
skyblue cyan (578) as well as the various
mixtures of these provide the best results
with a four-colour printing process.

You can use Talens Ecoline with brushes,
airbrush, dip pens, technical pens, etc.
What's more, there is now also a handy
Brush Pen for highly direct work.
Whatever you choose, the Talens Ecoline
colours always provide a brilliant result.

You can use the Brush Pen for thin, precise lines or for
energetic stokes, but also for filing in large colour sections.
The Brush Pen is subtle for both a quick sketch and adding
the finishing touches. The concentrated formula of the
Talens Ecoline in the Brush Pens ensures for a seamless
transition with the Talens Ecoline from the bottles.

The NEW TALENS ECOLINE BRUSH PEN is very user
friendly, handy when travelling and ideal when working
at a place that needs to be kept clean. The Brush Pen is
ready for immediate use, and is odourless as well!

Ecoline
Paper Pad
art no.
91582430

Ecoline
Printer Pad

art no.
91580002

NEW COLOURS!
= not available in 30ml bottle (439)

= not available in Brush Pen (100 and 801)

= not available in Brush Pen (100 and 801)
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NEW FOR 2018. Sakura has perfected the smooth ink flow
technology of GellyRoll Classic™ White to now offer out
most popular colour in three nib sizes; 05 Fine, 08 Medium
and 10 Bold. The opaque white ink stands out on dark and
coloured papers and makes highlights pop in illustrations
and comics. Use it for hand lettering accents, party crafts,
layered on top of colours for mixed media and bright
highlights in tonal drawings. Elevated you art to another
level using the range of thick and thin lines, small detail and
unique bold marks.

SALES FEATURES:
• Ideal for: everyday writing, bullet journaling, hand lettering,

writing summaries, mind mapping, design thinking, diary
writing, sketching, drawing, scrapbooking

• Applications: notes in the office and at home, school work,
sticky notes, letters, journals, to do lists, agenda notes, log
books, writing cards and messages in a jar

PRODUCT BENEFITS:
• Unique Pigma ink is permanent, colour, water and light-fast
• This ink is quick drying, will not bleed through the paper

and is pH neutral
• The unique Pigma Ink is suitable for filing purposes;

archival-proof
• Suitable for using with water colours

www.royaltalens.com

= not available in 30ml bottle (439)

= not available in Brush Pen (100 and 801

= not available in Brush Pen (100 and 801

PROMOTIONAL FEATURE
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z With the rise in the trend 
of personalisation it has 
also seen an increase in the 
popularity of penmanship.

Hand-lettering and calligraphy 
seem to be everywhere at the 
moment and, as we know, it's 
not just for wedding invitations 
but has a multitude of uses.

Charlotte Meighan, Marketing 
Executive, Pilot Pen UK, said: 
“Let’s talk about this delightful 
skill: Calligraphy – What is it, why 
is it a talent which has grown 
in popularity and one which 
we would all love to master?  

“Appropriately, “calligraphy” 
is the Greek word for “beautiful 
writing”. It is a form of textual 
art involving the design and 
presentation of lettering through 
the use of broad ended writing 
instruments or brushes. Since 
its creation thousands of years 
ago, calligraphy has reached 
a vast variety of cultures. 
Although styled differently, the 
same principle remains for all; 
to create beautiful writing.  

“The essential artistic 
purpose is to give letters and 
text an attractive, fun or graceful 
appearance. Focusing specifically 
on Western calligraphy, and whilst 
this style is one lettering art form 
in itself, styles have adapted over 
the years to suit various natures 
of use. For example, whilst one 
style would be suitable for fun and 
humorous lettering on a birthday 
card, a different style would be 
better suited for formal wedding 
invitations – both very popular 
uses of calligraphy, among others.  

“It is thought that calligraphy 
is not a skill that one can be born 
with the untrained and natural 
ability to perform; so practice 
certainly makes perfect and 
precision and patience is key. 
Lucky for us, the web is scattered 
with instructional ‘how-to’ blogs 

and videos by experienced 
calligraphers, for those who wish 
to learn the art. Three major tips 
that seem to repeatedly feature 
regarding mastering calligraphy 
are: Acknowledging and knowing 
the different and distinctive parts 
of the nib; The way in which 
you hold the instrument makes 
a difference and the stroke 
is the key to the outcome.

“As with most art, the process 
of calligraphy is a slow, steady and 
gentle one. It has been described 
as a very relaxing experience and 
even helpful in calming anxiety! 

“The Parallel Pen by Pilot 
is specifically designed with 
breakthrough technology for the 
calligraphy art. Available in four 
different nib widths, the Parallel 
Pen uses a unique stainless steel 
double-blade nib which allows 
you to create almost any angled 
thickness of line. You can even 
transfer ink from the nib of one 
Parallel pen to another to create 
gorgeous graduated lettering! 
The Parallel Pen is also refillable, 
with twelve different ink colour 
cartridges to choose from. 

“Also on offer, and equally 
specially designed for the purpose 
of calligraphy and unique 
writing, is the Lettering 
Pen by Pilot. Available in 
three tip sizes, and with 
fast-drying water and 
light-resistant pigment 
ink, the Pilot Lettering 
Pen allows creation of 
flawless calligraphy 

and italic writing. The durable 
polyacetal pen tip is designed 
to last a long period of time and 
with a unique ink circulation 
system, the Lettering Pen is 
always kept fresh and ready for 
use without leakage, whenever 
and wherever you need it.”

Rachel Owen, Marketing 
Manager, STAEDTLER (UK) Ltd, 
believes that, now the massive 
adult colouring craze has peaked, 
there are several interesting 
and lucrative new spin-offs and 
some of these offer greater 
scope for creativity and appeal 
to an even wider audience.

Rachel said: “Handwriting, in 
particular, is experiencing a real 
surge in popularity together with a 
renewed interest in hand lettering, 
calligraphy and, of course, the 
popular ‘bullet journal' trend. For 
those wanting to try their hand 
at journaling and calligraphy, a 
dedicated display in-store where 
all the relevant products are 
grouped together is extremely 
helpful so that everything can 
be viewed at the same time and, 

most importantly, tried.  
To ensure that customers 
are able to recognise 
relevant hand lettering/
calligraphy products in 
store immediately, we 
have introduced a new 
counter display of mixed 
products with matching 
customised STAEDTLER 
packaging that relates visually to 
elements of this popular trend.

“Having inspirational imagery 
at the point of sale, preferably 
along with a ‘how to’ brochure, 
will definitely encourage those 
interested to have a go.  Like 
adult colouring, calligraphy 
has very broad appeal and is 
therefore suitable for a very 
wide audience as you can work 
at so many different levels 
from simple embellishments 
through to extremely 
sophisticated techniques.

“Our new box of five assorted 
calligraphy markers is ideal for 
impressive lettering. Each marker 
contains waterproof, lightfast 
and colour intense pigmented ink 
and has two tips for broad and 
filigrane letters: 3.5mm and 2mm. 

“Another product that’s 
indispensable to the 
hand lettering range is 
the STAEDTLER pigment 
liner, now available in 
six colours as well as 
the original black ink. It 
is available individually 
in 12 different line 
widths in black and 

two in the coloured options. 
Included in the new display 
unit is a set comprising three 
STAEDTLER pigment liners in 
black and two metallic markers 
in gold and silver, ideal for the 
creation of lettering with glittery, 
sophisticated highlights. The 
display also includes Noris 
colour coloured pencils for 
calligraphy artists to add subtle, 
pastel accents to their artwork.

“It’s always a good idea 
to have test pads positioned 
alongside the products as the 
different applications may not 
always be apparent, particularly 
to those who are new to the 
pastime. At STAEDTLER, we 
have just produced a batch of 
test pads for our customers for 
the launch of the new triplus 
broadliner as it is so important 
for the consumers to be able to 
test it and see how it differs from, 
but also complements, the triplus 
fineliner and fibre-tip options.

“As ever, the internet is a 
terrific source of inspiration 
with helpful tips and excellent 
tutorials. For those who 
appreciate the art of writing, 
STAEDTLER has put together 
some interesting tips and 
tricks online at https://www.
staedtler.com/en/inspirations/
for-calligraphers/. Here, 
creative minds can find an 
introduction to the art of 
calligraphy, instructions for 
beautiful writing and an exciting 
handwriting analysis test.”

Putting pen to

“Handwriting, in particular, is experiencing a 
real surge in popularity together with a renewed 
interest in hand lettering, calligraphy and, of 
course, the popular ‘bullet journal’ trend”
RACHEL OWEN – MARKETING MANAGER, STAEDTLER (UK) LTD

paper is on the rise
Handwriting, calligraphy and hand lettering is steadily becoming more popular, we look 
at how you can take advantage of this trend
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Keeping it tidy
Claire Hamer, trade sales manager at Hunkydory Crafts 
Limited, examines why storage is important for crafters

Creative
Arts

Distributor
for 

nearly 
6,000

products

• Acrylic paints • Glitters • Glues • Varnishes
• Brushes • Sponges • Tools

Paintable shapes: (canvases, pottery, fabric, wood, papier mache, Polystyrene, 
air clays, transparent)

Pottery supplies: (bisque, kilns, clays, glazes, underglazes)
Decoupage supplies (shapes, glues, papers)

Country Love Crafts, 
Unit 37d Milton Park, Abingdon, Oxon, OX14 4RT.
Tel: +44 1235 861700 | sales@countrylovecrafts.co.uk
www.countrylovecrafts.com

Leading
Craft 
and

Papercraft
Supplier,
30,000+
products

Personal Impressions (Part of the EM Richford Group), 
Curzon Road, Chilton Industrial Estate, Sudbury, Suffolk, CO10 2XW. 
Tel:  +44 1787 375241 | pisales@personalimpressions.com
www.personalimpressions.com

• Card Making • Journaling • Scrapbooking • Papercrafting • Planners 
(card stock, envelopes, dies, toppers, embellishments, parchment, planners, punches,

rub-ons, stickers, scrapbooks and more)

General Craft Tools/Accessories:
(stamps, stencils, inks, paints, glues, glitters tapes, ribbons. scissors, decoupage, storage

solutions, moulds, clays and more)

Merchandising Display Stands (paints, inks, decoupage and more) • Kits
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z Whether your customers are 
new to crafting, experienced 
hobbyists or lifelong dabblers, 
they all need somewhere to 
store their craft supplies. Craft 
storage products are great 
items to stock and can appeal to 
crafters and non-crafters a like.

z CROSS PURPOSE
It’s good to hold a good selection 
of storage products that can be 
used across a variety of crafts. 
Many table top totes that are 
mainly designed for papercraft, 
are also useful for sewers, 
knitters and mixed media artists. 
They hold a lot, have many 
sections and are also portable. 
Folders to store knitting patterns 
in can also be used by 
papercrafters for their papers. 
With that in mind it’s good to keep 
storage together in your store, so 
that all customers feel that the 
items are something that would 
be suitable for them.

Hunkydory are launching 
their new Premier Craft Tools, 
Super Storage Boxes and have 
ensured that the boxes are 
sized to fit their For the Love 
Of Stamps sets, Diamond 
sparkle Gemstones, Prism ink 
pads, foam pads, Prism Craft 
Markers, plus many more items.

z PRACTICAL V PRETTY
Generally, when we think of 
storage our first thoughts are 
related to practicality and how 
much of our craft stash we can fit 
into it. However, for most people 
many of their craft supplies are 
on permanent display, so it 
becomes important that they are 
also stylish.

Korbond have just released a 
stunningly beautiful range of craft 
storage and accessories.  House 
of Textures combines a soft, yet 
traditional colour palette with 
patterns such as Houndstooth, 
Pinstripe and Tartan. These are 

items that would be a fabulous 
addition to any home and are 
suitable for crafters and non-
crafters a like.

z PERSONALISATION
Crafter’s love to personalise and 
storage is no exception. Consider 
items that can be decorated to 
match the owners’ personal taste. 
MDF storage is great for this and 
can be painted, covered in paper, 
decoupaged, stamped, glittered, 
or many more techniques. Items 
that have alphabets in them are 
great so that the personalisation 
can be taken to the next level. 
Stencils, stamps, stickers and 
wooden letters are all great for 
this. Sticker printers are also 
great for personalising items.

z SIZE MATTERS
It’s important to have the right 
storage for the right items and 
the size of the storage is a key 
factor in this. Jewellery findings 

work much better in smaller 
segregated boxes, whereas inks 
work better in a storage solution 
that shows the colours available. 
Some products come with 
dividers that are removable giving 
the crafter the option of resizing 
the storage box, depending on 
what they are using it for.

z PORTABILITY
If an item is going to be portable, 
it’s important to ensure that the 
crafter can still carry it when it’s 
packed to the rafters with their 
tools and supplies. Portability 
gives another reason for purchase, 
as it becomes dual purpose.  

z SHOW IT IN USE
If possible show items in use 
within your store. A full craft tote 
looks like an exciting Aladdin’s 
cave to a crafter and helps them 
imagine their own supplies in situ. 

If you do classes in store, get your 
own tote out on the table and 
show the crafters how easy it is 
to find items in it and how little 
room it takes up in your crafting 
space. Also if you go to any craft 
groups, take your storage with 
you. If it’s good looking you’ll soon 
have people asking where you got 
it from. Similarly with social media 
posts of your craft desk, it’s good 
to ensure your storage is on show.

z WE ALL NEED STORAGE
With us all needing somewhere to 
store our craft supplies, storage 
has to be a must have item for 
any crafter and this can be from 
small tidy boxes all the way up to 
wheelable totes and large crafting 
cupboards. It’s worth considering 
carrying a good range of lines 
and getting your customers 
hooked on storage – like many 
aspects of crafting, it’s addictive!
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As shocking statistics show that one in five of us is unable to sew on a button, former Blue Peter presenter, 
Janet Ellis MBE, talks to Angela Sara West about her love for crafting, her Blue Peter days and her 
collaboration with Hobbycraft to offer free buttons to schools to help skill up the next generation

Janet’s Great British Button Challenge
Here’s one I made earlier! 

z When she’s not busy crafting, 
Janet Ellis is busy writing books, 
having her say as a panellist on 
Channel 5’s The Wright Stuff, 
undertaking culinary challenges 
on shows such as Channel 
4’s Come Dine With Me or 
popping up on the BBC’s Cash 
in the Attic, Bargain Hunt or 
Antiques Road Trip, which took 
her on tour with her pop star 
daughter, Sophie Ellis-Bextor.

Recalling countless cherished 
childhood crafting memories, the 
former Blue Peter host tells me 
craft has always been a big part 
of her life. “My sister and I were 
always sewing wardrobes for 
our dolls and making furniture 
for doll’s houses. Our dad was 
a keen model maker. He was 
in the army until I was in my 
teens and then worked for the 
BBC in Visual Effects. So, he 
turned his hobby into a career.”

And Janet followed in his 
footsteps… although she actually 
trained as an actress, appearing 
in shows such as The Sweeney 
and Dr Who, before turning 
her talents to presenting. Her 
impressive acting and presenting 
skills on the children’s puzzle 
series, Jigsaw, caught the eye of 
the Blue Peter production team 
and she joined the much-loved 
show’s line-up in the early 80s.

Affectionately-known as 
a “national institution” and 
significant part of British culture, 
the longest-running children’s TV 
show in the world first aired in 
1958. Janet’s fellow presenters 
included Peter Duncan, Simon 
Groom and Mark Curry, and, 
as the BBC’s flagship children’s 
show, Blue Peter has served 
as a launchpad for numerous 
other TV presenters, including 
John Noakes, Anthea Turner, 
Matt Baker and Helen Skelton.

The award-winning series 
has been a cornerstone of 
children’s lives for generations, 
becoming best known for its 
arts and crafts “makes”, with 
kids keeping a ready supply of 
toilet roll tubes and sticky-back 
plastic to hand while watching. 
Showing viewers how to make 
things using supplies found at 
home, the popular phrase, “Here’s 
one I made earlier”, was coined 
early on, as presenters produced 
perfect and completed versions 
of the object being made.

z BLUE PETER HIGHLIGHTS
How does she feel about having 
played such a huge part in 
inspiring children with such 
innovative and imaginative craft 

Janet Ellis 

and daughter, 
Sophie Ellis 

Bextor. Credit: 
Featureflash 

Photo Agency/

Shutterstock.com
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HOBBYCRAFT CRAFT REPORT 
2018 will see the rise of new more specialist crafts becoming main 
stream as the nation gets more adventurous. Predictions for the 
tops crafts for 2018 include:
1.  Lino printing
2.  Candle making
3.  Weaving
4.  Jungle prints
5.  Macramé

The popularity of new crafts automatically results in the demise of 
other crafts and Hobbycraft reveals the following crafts that are 
falling out of favour:
1.  Mosaics -36.1%
2.  Candy Making -19%,
3.  Jewellery making-37%
4.  Maché crafts -13.2%
5.  Adult colouring in -13%.

Crafty hobbies are transforming into jobs as crafters turn their 
talents into kitchen-table businesses. Report findings reveal that 
nearly half (44%) of the nation think that if nobody crafted in the 
UK, it would have a negative impact on the economy, revealing the 
importance of small craft businesses.

Janet Ellis with Katherine Patterson, Customer Development Director at Hobbycraft.

ideas? “Lucky!,” says Janet. 
“Blue Peter set out to inspire by 
stealth; you didn’t have to follow 
the programme slavishly or be 
interested in every item, but the 
‘makes’ were universally loved. 
All hail Margaret Parnell, who 
developed them. We used to 
stress that your version of the 
‘make’ didn’t have to be perfect, 
but having a go would be fun. 
And when people remember 
them fondly with me, it’s a 
lovely moment to share.”

Her favourite memories from 
her Blue Peter days? “Exploring 
the British Isles, and meeting a 
succession of people who were 
really enthusiastic about what 
they were doing and excited 
about sharing that enthusiasm. I 
also became really good friends 
with my fellow presenters.”

There are many memorable 
craft projects. “I once made 
a tool kit from an empty 
bleach bottle - probably hard 
to find an empty one lying 
around! And I loved making 
Christmas decorations. It’s 
my favourite time of year.”

Along with demonstrating 
crafts, Janet’s Blue Peter role 
entailed all sorts of adrenaline-
pumping activities, including 
throwing herself out of 
aeroplanes. She also embraces 
her adventurous side when 
experimenting with crafts. “I’ve 
tried lots! From mosaics to 
tapestry… I love collage (I make 
assemblies of photos and cards) 
and rescuing and decorating 
cast-off bits of furniture. Sewing 
is still a favourite pastime, too.”

z BUTTON UP FOR 
THE GREAT BRITISH 
BUTTON CHALLENGE!
Janet’s currently championing 
The Great British Button 
Challenge, having teamed up 
with Hobbycraft for their ‘Free 
buttons for schools’ project 
to teach the next generation 
of crafters how to sew.

Following the findings of 
Hobbycraft’s first ever Craft 
Report last month, it’s clear 
our children need help with 
their sewing skills… Sew 
much sew, Janet hopped 
straight on board to help 
encourage kids to skill up.

Shockingly, the Report 
reveals that one in five people 
in the UK are unable to sew 
on a button and how there is a 
‘missing generation’ who were 
never taught to sew. The study 
polled over 10,000 UK adults 
and details the state of the craft 
industry, exploring how crafting 
impacts and enriches lives and 
outlining the crafts on the up and 
those which are, sadly, dying out.

z THE KEY FINDINGS 
ON SEWING SHOW:
z  52 per cent of us were never 

taught to sew at school
z  Nearly half of those aged 

44-54 were taught to sew 
on a button at school, 
compared to just a third 
of those aged 25-34

z  31 per cent of adults aged 
between 18-24 cannot sew 
on a button, compared to 
just five per cent of over-55s

But it’s not all doom-and-gloom 
for the humble needle and 
thread... Hobbycraft’s findings 
show sewing still appears in 
the top five most popular crafts, 
showing many traditional crafts 
prove to be as prevalent as ever:
1.  Drawing
2.  Painting
3.  Cake decorating
4.  Knitting
5.  Sewing

Hobbycraft’s also seen 
exponential growth in searches 
for ‘how to’ projects and step-
by-step guides, with their top 
online blog searches featuring 
slime making, seasonal makes 
and sewing. With the popularity 
of personalisation continuing 
to rise, they’ve also seen a new 
influx of younger customers stock 
up on fashion accessories to 
create unique clothing designs 
that no retailer can emulate, as 
well as a huge rise in customer 
participation in store workshops 
and demo events. Aimed at giving 
children the opportunity to make 
for free throughout the summer 
holidays, their Kids Craft Club saw 
unprecedented participation last 
year, with over 20,000 kids crafting 
in stores over the six-week hols.

z A CRAFTY CURRICULUM
Nevertheless, passing on craft 
skills to the next generation has 
clearly never been so important… 
and teachers agree. Polling over 
2,000 teachers to review the 
state of crafts on the curriculum, 
the study found that teachers 
overwhelmingly believe that 
crafting should feature more 
on the school curriculum; with 
66 per cent believing craft 
subjects should be recognised 
as much as music and sport.

The creative world of arts and 
craft can give children the chance 
to express themselves and enjoy 
a carefree time of imagination. 
Letting little ones create a crafty 
little world of their own will not 
only boost their self-esteem, 
but will also allow for creative 
expression and help them to relay 
feelings. With the added bonus 
of their creations becoming 
treasured keepsakes, it’s time 
to teach arts and crafts again!

z SEW FAR, SEW GOOD!
As a result of their Report’s 
findings, Hobbycraft is donating 
free buttons to primary schools 
across the UK to get kids 
sewing and Janet’s new craft 
mission is to inspire the nation’s 
children with their “Free buttons 
for schools” campaign.

“Hobbycraft’s Craft Report 
makes for an interesting read 
and I’m thrilled to have been 
involved in the launch of such 
an insightful piece of work,” 
she says. “My Blue Peter days 
showed me how important 
‘making’ is for children; using 
your hands to create all sorts 
of things to encourage kids to 
be creative and make a mess!”

The UK’s largest craft 
retailer will use this new annual 
research to help shape their 
business internally and decide 
on future campaigns, kicking 
off with the Great British 
Button Challenge, giving free 
buttons to participating primary 
schools to get kids sewing.

“It’s exciting to see 
Hobbycraft launch its Great 
British Button Challenge, 

showing kids the joy of 
sewing,” Janet continues. 
“Basic skills, such as knowing 
how to sew on a button, are 
the foundation to a child’s 
education and we mustn’t 
lose these traditional abilities 
in favour of more technology-
based skills. There must be a 
balance of ensuring that the 
old skills aren’t forgotten in 
replacement of newer skills.”

z OH SEW GOOD  
AT CRAFTING
From parents making with 
their children through to 
vibrant crafting communities, 
Britain has a proud history of 
design and manufacturing. 
Passionate about home-grown 
producers, designers and 
makers, Hobbycraft helps to 
celebrate and encourage this 
through everyday making, as 
part of their “craft movement” 
to encourage creativity 
and get people making.

Last year, Hobbycraft’s 
sewing ambassador, Miss 
Libby Rose, taught over 400 
people to sew as she travelled 

to over 30 Hobbycraft stores 
across the country in her pink 
bus. Supplemented by the free 
Sew Simple workshops, offering 
sewing machine lessons at all 
stores, The Great British Button 
Challenge builds on these 
initiatives as part of Hobbycraft’s 
mission to empower the nation 
with essential sewing skills 
and looks set to successfully 
engage youngsters and 
inspire them to get them busy 
with a needle and thread.

“Hobbycraft is synonymous 
with enabling experienced 
and would-be crafters to find 
exactly what they need, and for 
inspiring and enhancing what 
they’re making,” says Janet. 
“Their vital research shows how 
important new skills are and 
equally how much we need to 
preserve old methods. Sewing 
on a button should be second 
nature to everyone, and I’m 
very surprised that it’s not...”

‘Sew’ it ‘seams’ there’ll be no 
excuse now not to pick up that 
needle and thread. “By the time 
we’ve finished, there shouldn’t 
be a missing button in the land!”
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Deanna Russo, founder of Bow K and winner of the 
Craft Business Awards 2018 Best Start-Up, talks to 
us about her product, business and weddings

Innovation and invention
lead to a new way to craft

and family heirlooms they tuck it 
underneath in a little pouch and 
people cant see it because the 
bows hide it. You don’t want to 
be carrying around your purse 
during your wedding, so if you 
can hide a little pouch under 
your bouquet then that’s ideal.”

And for retailers it is a good 
opportunity to upsell if they hold 
workshops within the store to 
demonstrate the Bow K’s use.

Deanna added: “Retailers 
can do it themselves and put 
it in store as examples of 
what can be done and upsell 
across it with having a range 
of ribbons and accessories 
that they can use as well. 

There is a retail chain in the 
states, and I am not at liberty to 
say who yet because it is coming 
within the next couple of months, 
they are partnering with us and 
they are doing exactly that. They 
already offer design services for 
their silk flowers, but now they are 
going to offer Bow K services and 
incorporate the bows as a type 
of filler for these centrepieces 
and use their wire decorations. 
So its a great opportunity for 
them to cross merchandise.”

And Deanna isn’t resting 
on her laurels as she 
continues to innovate.

She added: “We have 
some great products coming 
out, including a wreath which 
I think is going to be a great 
addition, a smaller sized Bow 
K for flower girls and smaller 
centerpieces. We are coming 
out with Bow K tubes this 
month, Create and Craft will 
have them – they are going to 
be the very first to have those.

“The tube is great, its 
basically like a water tube and 
it can slide right into any of the 
holes of the Bow K. So you can 
use it for very many different 
things, you can add water to 
the tubes and put fresh flowers 
in it or you can use it to simply 
put things like cake pops, candy 
or anything on a skewer.

“So if you want to make a 
gift arrangement now you can 
mix bows with edibles, with 
flowers, with silk flowers, it really 
opens up endless opportunities 
to get creative with it.”

Create and Craft TV UK, that 
was just a few months ago, and 
that was a huge success – it 
was a sell out and they have 
invited us back to do additional 
shows and future new products 
that we have in the pipeline.”

And it seems that 
Bow K has tapped into the 
increase in DIY weddings.

Deanna said: “The trend 
is definitely to incorporate 
some non-perishables into the 
bouquets, they add depth they 
last longer than the fresh flowers 
so Bow K can tap into a lot of 
that. What you have seen in the 
past year in wedding bouquets, 
for instance, is that they were 
very organic, flowing and lose 
but now we are seeing the 
trend completely shift and you 
see a lot more structure and 
elongated designs. So the Bow 
K provides a really good support 
system to get into those very 
intricate shapes. And it allows 
you to combine fresh and faux.

“If you don’t want flowers 
you don’t have to use them at 
all and you can just use ribbons, 
you could use some gorgeous 
silk flowers if you wanted, you 
could just use bows, you could 
use dried flowers, there are so 
many more options available to 
you and the nice thing with the 
Bow K structure is that you can 
wire anything into a bouquet. 
So if you have a little photo 
frame that you want to wire 
in that you can peek at during 
your wedding or put on the 
table you can. For centrepieces 
you can put balloons on it and 
tether it to it I have seen people 
do bridge bouquets with it.

“They put little pouches in 
them to put things in like lipsticks 

Each ribbon and bow that was 
added caused the paper plate to 
bend under its own weight. What 
was supposed to be a beautiful 
bouquet of ribbons and bows to 
celebrate the love and happiness 
that surrounded the future bride 
ended up looking like a jellyfish! 

“I knew there had to be a 
way to improve this decades 
old tradition, allowing us to 
say goodbye to the paper 
plate and scissors for good. 
Thus, the Bow K was born.

“I got married, had my 
daughter, quit my job and 
when she was in kindergarten 
I said right I am going to do 
something with Bow K and I 
have been at it ever since.”

And for Deanna she had no 
problems bringing her invention 
to the marketplace, however 
there were other hurdles to cross.

She added: “I had no problem 
creating Bow K because we 
have some great designers and 
manufacturers here in Rhode 
Island. Getting people to notice 
the product was quite difficult 
– creating it wasn’t the hard 
part. Without having a huge 
marketing campaign behind 
it I had to market it myself 
to get people to notice it.

“The world television 
premiere launch was with 

tradition. As my friend’s maid 
of honour, I was tasked with 
creating a ribbon arrangement 
during her bridal shower. I was 
given a paper plate and a pair 
of scissors to work with. Using 
the beautiful ribbons from each 
gift she received, the goal was 
to create a ribbon bouquet she 
could carry during her wedding 
rehearsal. I began by stabbing 
the paper plate to create slits to 
thread the ribbons. In more ways 
than one, the task was a failure. 

z It’s a bit of a jump from 
operating theatres to a craft 
business but that’s the leap 
that Deanna Russo made.

Deanna, whose background 
was as a medical device sales 
operative selling pacemakers and 
implantable defibrillators, came 
up with Bow K after attending her 
best friend’s bridal shower and is 
now operating her own business.

She said: “Bow K began out 
of my own personal frustration 
with a long standing wedding 

“Getting people to notice the product was 
quite difficult – creating it wasn’t the hard 
part. Without having a huge marketing 
campaign behind it I had to market it myself 
to get people to notice it”



“Think about running 
workshops for Brides and 
Grooms-to-be that allows them 
to see just how easy it is to 
achieve beautiful handmade 
aspects to any wedding day”
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DIY wedding wave

z Weddings are arguably the most important day of a couple’s 
life together.

Months, even years, sometimes go into planning the party of 
their lifetime, one that is historically built on classic traditions. 

In recent years, there has been a shift away from these 
century old practices, and couples have been finding ways to 
make their monumental day much more unique.

One of the trends that have been on the rise for millennial 
weddings is the addition of personalized elements with a DIY feel 
to various aspects of their weddings. This can range from 
personalized invitations and table décor, to bridal party gifts, and 
guest favours. Couples may even choose to have their wedding 
bands personalized! 

Hand-stamped crafts and jewellery offer a unique and 
appealing technique that can contribute that personalized, DIY 
feel to almost any facet of a wedding. Elegant, hand stamped 
necklaces or bracelets are a wonderful idea for bridesmaid gifts, 
while personalized key chains are a great option to gift just about 
any loved one, from the couple’s parents to their groomsmen. 

Other interesting hand stamped wedding ideas include 
seating cards, favours, cupcake toppers and napkin rings. These 
offerings provide a thoughtful, elevated touch that will stand out 
to guests, and make for great social media moments - which 
happens to be another one of those millennial wedding trends!   

Last but not least, commemorative bouquet charms are part 
of a heartfelt trend that lends itself perfectly to hand stamping. 
These charms provide the bride a way to ensure that loved ones 
who have passed on are part of her special day. 

ImpressArt provides a multitude of 
tools, blanks and stamping aids that 
will make it fun and easy for crafters of 
all levels to create these specialty 
wedding items that will take any 
wedding to the next level.    

Visit ImpressArt.com to view the 
entire ImpressArt product range. 

Jump aboard the

Picture credits: Lia Griffith
z Lia Griffith is an internationally 
renowned DIY designer, crafter, 
photographer and stylist. After 
realizing the demand for her 
unique paper flower designs, 
Lia launched her handcrafted 
lifestyle blog in 2013, offering 
DIY projects, printables and 
inspiration. Working full time to 
offer consistent, quality content, 
Lia soon saw her website flourish 
and now inspires millions 
worldwide to reconnect with 
their creativity every day. 

z CAN YOU TELL ME 
A LITTLE BIT ABOUT 
YOUR BACKGROUND?
My parents were both incredible 
artists so my three sisters and 
I grew up in a household of 
creativity. Dad built our home, 
Mom made our clothes, she 
taught us how to sew, we 
canned everything, recycled old 
furniture, from top to bottom 
we handcrafted everything. 
As a child I had hated it but 
over the years I grew to love 
the DIY aesthetic and now it is 
absolutely part of everything I do. 

My career has primarily 
centered around graphic design 
but included time as a florist, 
a children’s clothing designer, 
a restaurant designer and a 
wedding stationery designer. 
It was while working as a 
wedding stationery designer 
that I discovered my passion 
for designing and making 
paper flowers. In 2013, I took 
a leap of faith and turned that 
passion into a DIY lifestyle blog. 
In the last four years we have 
grown to a team of ten talented 
individuals committed to sharing 
daily patterns and tutorials for a 
handcrafted lifestyle. We have 
a membership community of 
over 10,000 and over 500,000 
site users per month. 

z ASPECTS OF A DIY 
WEDDING ARE BECOMING 
INCREASINGLY POPULAR? 
WHAT DO YOU PUT THAT 
DOWN TO – IS IT THE 
RISE IN THE TREND OF 
PERSONALISATION?
I think the rise in DIY weddings 
is down to a couple of things. 
Changes to laws governing legal 
locations for marriage opened the 
doors (excuse the pun!) for those 
looking to create a more unique 
occasion. No longer are marriage 
ceremonies confined to religious 
or civil buildings. This allowed 
people to start thinking outside 
the box and consider what they 
really want their special day to 
look like. I think as a result, we’re 
seeing a shift in what people 
expect from their wedding day. 
The traditional formalities are 
being replaced by a desire to make 
the day truly unique to the couple. 

z PAPER BOUQUETS 
APPEAR TO BE ONE TREND 
THAT IS GROWING – ARE 
PEOPLE WANTING TO KEEP 
THEM AS A KEEPSAKE 
AS AN ALTERNATIVE 
TO AN ORGANIC 
FLORAL BOUQUET?
Yes! A paper bouquet can be 
made ahead of time, you have 
more control over the colour 
palette, and you get to keep 
it forever! That also goes for 

boutonniere’s and bridesmaid 
bouquets. The bride-to-be 
has the option of making the 
bouquet herself which makes 
it truly one of a kind. Frame it in 
a box frame after the event and 
you have a meaningful piece 
of wall art to treasure forever.  

z HOW MUCH 
PAPERCRAFTING CAN 
GO INTO A WEDDING?
We have created patterns and 
tutorials for everything from 
the announcement cards to the 
centerpieces, photo backdrops to 
flower crowns, chair decorations 
to favours - the list goes on! 
There really is no end to what 
you can make with paper. We 
have even made a couple of 
paper gowns out of crepe paper 
- it’s such a versatile material!

z FROM BUNTING TO TABLE 
DECORATIONS COULD A 
CRAFTER DO IT ALL?
Yes! With a well thought out 
plan, anyone wanting to DIY their 
wedding could have such fun! 
Sew your own tablecloths, infuse 
your own liquor, make your own 
paper bridal bouquet, design your 
own invitations - there are plenty 
of websites out there that can 
help you with the elements you’re 
less sure about. For example, we 
have several wedding stationery 
suites that are editable - you 

simply download the design, 
enter your own details and 
print at home - it couldn’t be 
easier. You can outsource other 
handcrafted items like your rings 
and your dress if you wanted to 
keep it all truly personalised. 

z HOW CAN RETAILERS 
TAKE ADVANTAGE 
OF THIS RISE IN DIY 
POPULARITY?
Retailers should be keeping 
abreast of the trends in DIY 
weddings - a quick search online 
will tell you what colours and 
textures to be looking out for. 
Paper decorations will be huge 
in 2018, so look at offering DIY 
kits that allow craft newbies 
to get involved at a level that 
doesn’t intimidate. Think about 
running workshops for Brides 
and Grooms-to-be that allows 
them to see just how easy it is 
to achieve beautiful handmade 
aspects to any wedding day. 

ImpressArt’s Laura Avitabile tells 
us how more and more couples are 
personalizing their wedding day

Lia Griffith is a DIY designer and maker and she takes 
a look at the growing trend in handmade weddings

TRADITION IS GIVING 
WAY TO NEW TRENDS
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Marianne Miall, author of a Handmade Wedding by 
Marrianne Mercer, explains how she came to write the book

Having a wedding – 
then Do It Yourself
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� CAN YOU TELL ME 
A LITTLE BIT ABOUT 
YOURSELF?
I have always been quite a 
creative, arty person from a 
young age. When growing up my 
mum and dad always encouraged 
that side of me and were always 
very hands on with DIY and 
sewing around the home. I think 
it rubbed off! So after doing art 
qualifi cations at collage I went on 
to do a Graphic Design Degree 
and I am now a graphic designer 
at Search Press art and craft 
books, where I am surrounded by 
beautiful crafts on a daily basis.

I never really knew how crafty 
I was until I joined Search Press. 

I get really excited about the new 
ideas and beautiful crafts that 
come in and generally want to 
try them all out. I have learnt to 
knit since working here and have 
also made curtains, cushions 
and throws for my home. Next 
on my list is a new lampshade!

� WHAT LED YOU TO WRITE 
MY HANDMADE WEDDING?
I used to sit in the offi ce at lunch 
times making lots of pom-poms 
and other items for the wedding. 
People took a great interest in 
what I was up to and joked that 
there must be a book in there 
somewhere. Sure enough after 
the wedding we decided to go for 

it. I kept lots of the items I had 
made and was able to pull it all 
together into a step-by-step book.

� WHY DO YOU THINK 
THERE IS A MOVE TO 
MORE DIY WEDDINGS?
I think people want to add 
personality, originality and 
sentimentality to their day. 
Organised weddings often 
follow a very straight forward 
formula and put on a big display 
of beauty, but don’t necessarily 
say much about the couple 
actually getting married. The DIY 
element makes it different to any 
other wedding because it helps 
people to make it about their own 

relationships, likes and dislikes. It 
also gets lots of people involved 
so they feel a bigger part of 
someone’s special day. Obviously 
if you are savvy about it, there is 
a huge reduction in cost too.

� WHAT TRENDS 
ARE YOU SEEING IN 
HANDMADE WEDDINGS 
– WHAT ARE THE MOST 
POPULAR THINGS?
I am not sure trends dictate 
what people make as such. 
There are always going to be 
items that people feel they are 
more capable of taking on as 
a project. Invites and wedding 
favours are popular because 
they can be really expensive and 
yet simple to make. They are 
probably two of the most popular 
items people will DIY just to keep 
costs down and make it personal. 
For favours, people make 
cookies, jams, sweets, candles or 
buy a lottery ticket for each guest.

Table decorations are a 
popular item to make too. Used 
food jars can be decorated and 
turned into tealight decorations, 
or used to display a simple 
bunch of wild fl owers.

Chalk boards are easy too. 
They can be used to list the 
order of the day or to display 
the table seating plan.

� IS BEING ORGANISED 
KEY TO A SUCCESSFUL 
DIY WEDDING?
It is the most important thing 
to be, especially if, like me, you 
make a lot of items. Planning, 
measuring and trying it out fi rst 
is really important. The church 
fl owers were a big undertaking 
for me and scale is something 
I really struggle with, so trying 
one fl ower arrangement and 
taking it to the church was key to 
getting the right size and colour 
arrangement. Then I could plan 
how many I needed and the time 
it would take. You also need to 
think about how far in advance 
things can be made. How the 
items are going to be packaged 
up and transported to the venue. 
Organisation really is key!

� HOW MANY CRAFTS 
CAN A WEDDING INVOLVE, 
FROM CALLIGRAPHY, 
PAPERCRAFT, 
DECORATIONS TO SEWING?
It can involve as many or as few 
as you like. The crafting can 
start at the stationary – invites, 
RSVP’s, table names where 
calligraphy, paper punching, 
gilding or paperfolding could be 

used. Decorative venue items 
such as paper chains, pom 
poms, or beautiful hanging 
displays of paper cranes can be 
made. Candle making for votive 
gifts, or fl ower arranging for 
fl ower displays or pyrography 
for table decorations. Sewing 
can be used to make ring 
pillows, veils, buttonholes, ties, 
anything really. You could knit 
or crochet placemats or wall 
hangings. The crafts people 
can DIY for weddings really is 
endless. People can be really 
out there with their ideas and 
themes. It’s great, I love it!

� WHAT LITTLE TABLE 
DECORATIONS AND 
GIFTS CAN LIFT THE 
WHOLE PROCEEDINGS?
I think the key here is to not 
overwhelm the tables with too 
many nic nacs. Keep it clear 
and simple. A small wedding 
favour and some sort of table 
decoration is usually all you 
need once you have all the 
glasses and other table wares 
are arranged. You can add colour 
or texture with napkins, table 
runners or wine glass charms.
Often the items you make 
for the tables can be taken 
as gifts by the guests. The 
bottles of paper fl owers at our 
wedding were taken by many 
of the guests as keep sakes.

� HOW CAN RETAILERS GET 
THEMSELVES INVOLVED 
IN THIS MARKET?
I think the key for shop-based 
retailers would be workshops 
or kits but they would certainly 
have to be for popular items that 
everyone would like to try making.

Also promoting the books/ 
how to guides with the craft items 
needed right next to them. Author 
book signings and demo days as 
well, so people can pop in and 
out and watch relevant demos.

relationships, likes and dislikes. It 
also gets lots of people involved 

someone’s special day. Obviously 

Steve Fuller Photography 



“Import rules vary by country, so be wary 
of these... the last thing you want is for your 
customer to be landed with an unexpected 
customs charge at the other end!”
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David Grimes, CEO at My Parcel Delivery, offers 
advice for an excellent service

z As the orders begin to pour 
in and you find yourself buried 
under a mound of cardboard 
boxes, you might be wondering 
whether there’s anything 
that could be done to make 
the packaging and delivery 
process less of a burden. 

Whether it’s jewellery-
making supplies or material 
for knitting and crochet that 
you’re sending out to customers, 
you certainly don’t need to 
be dashing backwards and 
forwards to the nearest Post 
Office and waiting around 
for hours in long queues. 
This can quickly become 
a frustrating and repetitive 
task – as I know only too well 
from personal experience.

To keep all aspects of 
your business running like 
clockwork, making sure orders 
are reaching customers on 
time and in one piece, there 
are a few tips I’d offer to any 
crafter who wants to provide 
an excellent delivery service.

z PRACTICAL PLANNING
Before you even place your 
product into a box, it makes 
sense to double-check that you 
have all the necessary supplies 
for packaging and postage. A 
well-organised packing system 
cuts out the risk of a last-minute 
dash to the shops when you 
realise there aren’t enough 
supplies to cover all your orders 
– that’s definitely not the best 
use of your time. Pre-buying 
boxes, tape and bubble wrap 
for fragile items in bulk not only 
ensures you remain stocked 
up, but can save on cost too. 

Setting up a mini assembly 
line will help everything run 
smoothly. Techniques will differ 
depending on your business 
day, but you could get into the 
routine of checking through 
orders from the previous day 
first thing in the morning, for 
example. That way, you can 
work out how many address 
labels and boxes you’ll need to 
prepare. Time is of the essence 
for many of us, so prior planning 
makes sure the first few steps in 
the delivery process are ticked 
off quickly and without fuss.   

z PLAY BY THE RULES 
Sometimes in crafts, rules are 
meant to be broken… but that 
shouldn’t be the case with 
parcel delivery. There are a few 
things that you’ll always need 
to keep in mind when posting 
items out to customers. 

Certain items are prohibited 
from being sent and the same 
rules apply across most carriers. 
These are the ones that you 
might expect, deemed to be 
hazardous or dangerous. 
However, there are other 
restrictions, which are a little 
more obscure and can catch 
you out. There’s a rule on leather 
goods only being permitted in 
certain countries, for example, 
which will impact sellers shipping 
handbags or wallets overseas.

If you’re unsure about 
anything, you can find handy 
lists, like the one on our website, 
detailing all items which might 
need closer consideration. 
Import rules vary by country, so 
be wary of these... the last thing 
you want is for your customer 
to be landed with an unexpected 
customs charge at the other end!

z PROTECTION  
BEFORE PRESENTATION
It’s best to take the same 
cautious approach with choice 

of packaging. While it sounds 
like a nice idea to send items 
in decorative wrapping paper 
to show that you’ve put time 
and effort into presentation, for 
example, this could end badly 
if the basics aren’t covered. 
Handmade items are often the 
most fragile, and if they aren’t 
packed well enough to withstand 
transportation, they are more 
likely to end up damaged. 

You can still get creative and 
personalise whatever is inside 
the box, just make sure it’s safely 
wrapped and that you can’t see 
what it is from the outside. 

z BUSINESS RATES
If you are sending out orders 
on a regular basis, consider 
opening a business account 
with a parcel service provider. 
This can give you access to 
rates that have been specially 
negotiated with delivery 
companies and will help to keep 
costs down. Plus, you might 
be able to benefit from extras 

such as dedicated support and 
exclusive courier services. 

You might find that it’s 
more effective to split your 
deliveries based on weight 
and size – sending heavier or 
bulkier items with one service, 
and any lighter products with 
another – so look for options 
that give you flexibility.

z MANAGING RETURNS
Returns are an important, and 
often inevitable, part of running 
any online business. There are 
always going to be occasions 
where customers will want to 
return their item, so they need 
to be able to do this quickly and 
easily. Failure to fulfil a return 
might result in your company 

gaining a bad reputation and 
drive away future business.  

Make sure your returns 
policies are clearly defined 
and included with the order 
invoice so that the customer 
knows exactly what they need 
to do should they want to send 
something back. It’s particularly 
crucial around seasonal sales, 
and any other peak periods.

So, my key takeaway for 
craft business owners? Delivery 
doesn’t have to be a burden. 
There are ways to speed up the 
process and save you, and your 
customers, money too. Put some 
thought into shipping and it will 
reflect well on your business – 
you’ll then be able to provide the 
complete shopping experience.

Delivery matters 
for the savvy seller
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Buyer’s Hub

New Paint  
Pouring Medium

DecoArt’s Acrylic Paint Pouring medium 
enables anyone, to create unique pieces 

by layering and pouring acrylic paint 
onto almost any flat surface.

01235 861700
www.countrylovecrafts.com

sales@countrylovecrafts.com

Marker Pen Airbrush
New from We R Memory Keepers, 

this handheld, portable and adjustable 
crafting tool turns marker pens into 
an airbrush (no batteries required).

01787 375241
www.personalimpressions.com

customerservices@
personalimpressions.com

It’s A Sloth’s Life
The Noteworthy It’s A Sloth’s Life 

A5 Planner spiral bound book 
has an acetate cover, 12 dividers 
and week-to-view pages for every 
month, as well as thoughts and 

ideas sections. 
docrafts.com

Fabulous Fire-Polished
Creative Beadcraft have added some 
great new colours to these popular, 
versatile beads, including metallic 
rainbow shades, subtle chalks and 

vibrant Picasso effects.
01494 786924

beads@creativebeadcraft.co.uk
www.creativebeadcraft.co.uk

Sewing Clothes for Barbie
Sew your Barbie doll 24 stylish outfits 
from every day to special occasions or 
even a superwoman costume with real-
size patterns, which can be adapted for 

petite, curvy, tall or original Barbie.
01892 510850

sales@searchpress.com
www.searchpress.com

Unique Wall Art
NeedCraft Textile Wall Art Kits have 

everything you need to turn your 
favourite fabrics into beautiful and 

unique Wall Art for any interior.
01992 700 311

Info@Dannells.com
www.Dannells.com

Moroccan Haze
With luxury foils and ornate designs 
this Papermania Capsule Moroccan 
Haze Ultimate Die-cut & Paper Pack 
(48pk) pack is perfect for building 
a beginner’s stash, or enhancing a 

beloved collection. It includes paper, 
stickers, die cuts and more! 

docrafts.com

Popular liner
Always a favourite for writing, 

drawing and sketching, 
STAEDTLER’s popular pigment liner 
is now available in six bright colours 

and in two line widths, alongside 
the classic black version.
sales.uk@staedtler.com

0845 600 5930

Sew Baby by Debbie Shore
Bursting with 20 gorgeous projects 

for babies, mums and dads, this book 
contains a mix of fun play items and 

must-have practical projects.
01892 510850

sales@searchpress.com
www.searchpress.com

Lampshade Making Kits
Create your own lampshade to match 

any interior with NeedCraft Lampshade 
Making Kits, simply add your favourite 

textiles and follow the supplied 
instructions for a professional finish.

01992 700 311
Info@Dannells.com
www.Dannells.com

Signature 4ply Florist
The Florist Collection adds a 

touch of charm and nostalgia to 
the award-winning Signature 4 Ply 

range, with six distinctive prints 
and seven accent shades creating 

the perfect palette.
01535 664500

www.wyspinners.com

Bo Peep 4ply
Made from a sumptuous  

blend of Falkland Island Wool  
and the finest Nylon to create a  

soft and lightweight yarn, perfect  
for little ones.

01535 664500
www.wyspinners.com



This is an excellent opportunity to
purchase a company which has
created a truly one-of-its-kind product
which makes folding paper and card an
easier and more versatile process.

Fold-Ease is a patented paper and card
folding tool which prevents friction
burns and paper cuts, speeds up
folding and creates a neat crisp
creaseline when hand folding paper
and card.

With a firm foundation set and a
finalised product which is fully
intellectually protected, this is now a
profitable platform which presents
great scope for further development.

All sales enquiries to:
Laura Ineson, Client Manager
Intelligent Business Transfer
Limited

Head Office:
Rose Wharf 78-80 East Street,
Leeds, LS9 8EE

T: 0800 612 7718
E: laura.ineson@intelligent.co.uk
W: www.intelligent.co.uk

Business
for sale

A highly multipurpose tool with a
large target market, it can be
used by anyone who folds paper
and card by hand and across a
variety of industry sectors which
include papercrafting/ origami,
office, architects, printing and
postal services and home use.

The business does not operate
out of fixed premises and the
product is manufactured and
shipped to the UK for sale, hence
a new owner could be based in
any national or international
location.
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Debbie Shore24Hours As...

z WHAT TIME DO YOU 
WAKE UP AND WHAT 
DOES YOUR PRE-WORK 
ROUTINE LOOK LIKE?
I’m an early riser, usually up  
and running by 5am. After a decaf 
coffee and a boiled egg  
on wholemeal toast it’s straight 
onto You Tube to answer  
any overnight comments  
and questions!

z YOU GET INTO 
WORK – WHAT DOES 
A TYPICAL MORNING 
LOOK LIKE FOR YOU?
I work mainly from home, so 
work starts over breakfast! After 
checking in with You Tube and 
Facebook I’ll start to prepare the 
sewing projects I’ll be making 
that day. I work with my husband, 
Garie, who is a photographer, 
we have a studio in the house 
where we’ll spend most of 
the day. If we’re working on a 
new book, it will take all day to 
design and shoot one project, 
then there’ll be a styled shot 
which could run into day two!

z WHAT TIME DO YOU 
TAKE LUNCH, AND WHAT 
DO YOU DO ON YOUR 
LUNCH BREAK? WHAT DO 
YOU TYPICALLY EAT?
I usually eat around mid-day, 
almost every day I’ll have lentils 
with grated cheese on top. I have 
quite an obsession with them!

z HOW DOES A 
TYPICAL AFTERNOON 
TAKE SHAPE?
At some point, if the weather’s 
fine I’ll take the dog (Bobbin)  
for a five-mile walk, we usually 
both come home covered in 
mud! It’s clean-up time then it’s 
on with the sewing. Each step 
of a project has a photograph  
to accompany it, when the 
project is finished I write all the 
steps and attach the pictures. 
These are then ready to send  
to my publishers.

I am also a big fan of You 
Tube, if there is no urgency for 
photographed projects, Garie 
and I may film a tutorial for  
my channel. I edit the videos 
and upload them, then wait  
for any feedback from my 
170,000 subscribers!

z WHAT TIME DO YOU 
LEAVE? AND WHAT 
KINDS OF THINGS DO 
YOU LIKE TO GET UP 
IN THE EVENING?
I usually finish up around 
7pm, have dinner and relax 
with a book or a film on TV.

z FINALLY, WHAT TIME 
DO YOU TYPICALLY GO TO 
BED ON A WORK NIGHT?
As I’m up early, I go to bed 
early too! I like to sleep for 
at least seven hours so I can 
be in bed by about 10pm.

z HOW DID YOU COME 
TO WORK IN YOUR 
CURRENT POSITION?
I am the accidental sewer! I have 
been working in TV since 1979, 
with sewing as a hobby, until I 
began to work with Ideal World 
and they started to sell sewing 
machines. I asked if I could 
demonstrate the machines on 
air, and my journey began! My 
first book was published by 
Search Press in 2011, the first 
of 14 published books, with 
six more to come this year.

z WHAT ADVICE 
WOULD YOU HAVE FOR 
SOMEONE LOOKING 
TO GET INTO YOUR 
PARTICULAR INDUSTRY?
Believe in yourself and don’t give 
up. If you have a passion for 
your craft it will shine through, 
speak to as many people 
in your industry as you can, 
listen and learn from them.

z WHAT ARE THE BEST 
PARTS OF YOUR JOB?
I love working from home and 
being around my family and 

pets, but I particularly love the 
feedback from customers. If 
I’ve inspired somebody to start 
sewing it gives me a real buzz!

z WHAT ARE THE MOST 
CHALLENGING PARTS 
OF YOUR JOB?
I love the maths of sewing. 
By that, I mean figuring out 
how to make something, then 
come up with a pattern, then 
explain to others how it’s 
done. The more difficult the 
pattern the more I enjoy it!

z WHAT DOES 2018 
HOLD FOR YOU?
I have my first fabric range for 
The Craft Cotton Company 
launching in May, and am 
working on next year’s designs. 
I’ve been commissioned to 
write two books for 2019 
so will be making a start on 
those soon, but this year I’ve 
made a promise to myself to 
slow down a little, and spend 
more time with my two grand-
daughters, who, one day, I’m 
hoping will learn how to sew!

Debbie Shore, producer of her own range of sewing products, 
published author and TV personality, tells us about her day

“I love working from home 
and being around my family 
and pets, but I particularly 
love the feedback from 
customers. If I’ve inspired 
somebody to start sewing it 
gives me a real buzz!”
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East Anglia to host a celebration of fibre

New festival set 
to be launched

KNIT PRO 1.4 2 col_ADS  23/01/2018  09:31  Page 1

E: viridianltd@gmail.com    T: 0117 300 5244
TRADE ENQUIRIES:  

www.viridianyarn.com

UK Distrubutor for:
• Opal • Eucalan

Sock Yarn Specialists

Knitting Needles & Accessories

Visit us at ICHF 
Stand J32
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z The knitters and crocheters 
of East Anglia are already 
getting excited about a new 
specialist fibre festival to be 
based in Ipswich, at Trinity 
Park Conference and Events 
Centre. The show is planned for 
the weekend of October 20-21.

Wooltown is hoping to 
attract a wide range of exhibitors, 
with a focus on predominantly 
independent dyers, spinners, 
artists and designers. 

Suffolk has a rich history of 
wool trading, with towns such as 
Lavenham, Clare, Long Melford, 
Sudbury, Bury St Edmunds, 
Ipswich and Hadleigh rising to 
prominence and wealth during 
the Middle Ages. ‘Worstead’ in 
Norfolk gave its name to the 
local woollen cloth and a method 
of wool spinning still in use 
today, while Colchester in Essex 
flourished in the 18th century 
due to its ‘bays and says’ which 
were exported worldwide. 

Wooltown aims to celebrate 
this history through hosting 

local artists and businesses, 
whilst offering the opportunity 
for the people of East Anglia 
to access unique offerings 
from further afield as well. This 
will be the first specialist yarn 
festival to be held in Ipswich.

Wooltown’s team consists 
of four fibre enthusiasts. 
Emily Teague has experience 
of organising events for the 
University of Suffolk and is a 
keen knitter. Emily said: “East 
Anglia is crying out for a festival 
like this. The response from 
the local fibre community 
has been fantastic.”

Jo Blyth is a spinner and 
weaver from Felixstowe in 
Suffolk. She said: “As a fibre 
enthusiast and vendor I travel 
all over the UK to the big wool 
shows and Wooltown is just what 
we need right here in Suffolk.”

Lois Mickleburgh owns 
Jenny Wren’s Yarns, based 
in Ipswich, which in 2016 
won Best Independent Yarn 
Store in the South East in the 
British Knitting Awards.

She added: “We’ve already 
had lots of interest from vendors 
with some really exciting 
applications coming in from indie 
dyers, felt artists and weavers. 
It’s exciting that lots of local as 
well as national yarn vendors 
are getting behind this.”

Anni Howard, a Colchester-
based knitwear designer who 
also teaches at Jenny Wren’s 
Yarns, said: “We are so lucky to 
have the vast experience and 
resources of the Trinity Park 
events team for help and advice 
too. As the venue for the annual 
Suffolk show and many smaller 
exhibitions and fairs throughout 
the year they are as excited as we 
are to be bringing a wool show 
to the area for the first time.”

The event will be held in 
the huge cattle building which 
allows ample space for vendors 
and guilds to exhibit their wares 
and hold demonstrations, as 
well as a ‘sit and knit’ area 
with refreshments. There will 
also be ample free parking.

Further details and how to get 
involved are now available at http://
wooltown.org.uk. Applications 
for vendors are open until March 
31 2018. The Wooltown team 
can be contacted via email at 
enquiries@wooltown.org.uk
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BLOW YOUR OWN 
TRUMPET – GET YOUR 
MESSAGE OUT THERE
z If you’ve signed up for Yarn 
Shop Day on May 12 are you 
promoting it? 

Hopefully you will have all 
the kit to promote your store, 
posters in the window, 
workshops prepared and are 
set to flood social media with 
the great things you will have 
going on.

Have you forgotten 
anyone? Maybe a bit of free 
advertising pre and post Yarn 
Shop Day?

Have you contacted your 
local newspapers and media?

z PRE-EVENT:
Contact your local newspaper 
or radio station by email with 
all the details of what you 
have going on and follow it up 
with a phone call.

WHAT TO INCLUDE:
z Your name and position  
e.g. manager or owner.
z Your store’s name and 
address.
z Your contact details
z A picture of yourself, the 
store and some Yarn Shop 
Day promotional items.
z A list of what you have going 
on on the day e.g. Workshops, 
tea and cake, refreshments, 
projects, patterns, offers.
z Also it’s important to point 
out your opening and closing 
times and when things are 
happening.
z Try and limit your word 
count to about 350-400 
words.

z Now is the time to sign up 
to this year’s Yarn Shop Day 
and begin your preparations.

The event, which supports 
bricks-and-mortar stores, 
returns on Saturday, May 12, 
for it’s fifth consecutive year

It was launched in 2014 by 
leading publications Let’s Knit 
and Let’s Get Crafting, and last 
year more than 200 shops took 
part throughout the country.

Feedback from retailers 
included increased footfall, 
boosted sales and in some cases 
their best day of trading ever.

Sponsoring the event 
this year are the The British 
Wool Show, Vanessa Bee 
Designs and Knittingtours.
com, with support from the UK 
Hand Knitting Association.

A spokesperson for the 
industry body said: “Local yarn 
shops are incredibly important 

to the industry and the UKHKA is 
delighted to support this extremely 
successful annual event.”

Sponsor Vanessa Bee 
Designs has create an exclusive 
Yarn Shop Day mug (below 
left), and participating stores 
placing an order for at least 
£200 plus vat will receive 12 of 
these absolutely free. Your logo 
or shop name can be added to 
the mug at no extra charge.

Orders of £400 or more plus 
vat will receive not just the 12 
exclusive personalised mugs 
but also an assorted pack of 12 
Vanessa Bee project bags, which 
represents a total of almost 
£100 worth of free stock.

This year’s Yarn Shop 
Day ambassadors are also 
looking forward to the event.

Erika Knight, designer, Yarn 
Shop Day Ambassador, said: “A 
bricks and mortar yarn store is 
so much more than a place to 
buy wool and threads; it is a place 
of common interest, to share 
ideas and techniques, to learn 
new skills, and to be a part of a 
community of  like-minded people 
who won’t judge you for the size 
of your stash! Yarn Shop Day 
serves to highlight and celebrate 
the importance of your local store 
and crafting community, which 
you may be yet to discover!”

Lucy, Attic 24, blogger, Yarn 
Shop Day Ambassador, said: “Our 

z Include a quote from 
yourself saying how you are 
looking forward to 
welcoming people to your 
store on the day.

POST EVENT:
z With the contraction of the 
local newspaper industry 
they may not be able to send 
out a staff photographer on 
the the day.
z Take lots of pictures on 
Yarn Shop Day. Send six of 
the best to the paper along 
with a short report of what 
happened during the event.
z The more pictures you 
send the more chance that 
the newspaper will use at 
least one or more (happy 
smiling faces are the best).
z If you are able to supply 
the names of the people in 
the photos even better.
z Write a brief report on 
what happened on the day 
– no more than 300 words.
z The paper may contact 
you but it is best to be 
proactive.
z Newspaper websites also 
like a video if you are up to it 
– just about a minute on 
your phone should suffice
z Remember this is a good 
way to showcase your store 
and grab a bit of free 
advertising in a community 
feel-good story.

Have a great Yarn Shop 
Day, remember to smile and 
get your store out there in 
the local media.

T: 01756 703670 E: enquiries@kingcole.com  W: kingcole.com

Join us on Social Media

Does your Shop have a Craft Department?

For 1 metre of space, you could have the Yarn
as shown in the picture, plus 21 Pattern Leaflets
and a selection of Needles.

Total Cost = £512.95 | Total RRP = £1220.90
Total Profit = £707.95

Stand, Pattern Book & Needle Rack all supplied Free of Charge
with order.

Have you thought about adding Knitting Supplies
to your store?
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ORDER ONLINE: www.cygnetyarns.com
01274 743374

sales@cygnetyarns.com
Cygnet Yarns Ltd, 12‐14 Adelaide Street, 

Bradford, BD5 0EA

NEW: BOHO Spirit Harmony
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Increase your footfall and give your 
business a boost

YARN SHOP 
DAY 2018?

Are you gearing up for

local yarn shops need our support 
in order to thrive, and I know that 
the passionate and hard working 
ladies who keep the yarn shelves 
looking gorgeous appreciate every 
single one of their customers. 
My local yarn shop is more than 
just a shop – it’s a welcoming, 
inspirational social hub for local 
creative ladies, and I am always 
happy to give them my support.”

Participating stores are 
encouraged to host an event by 
doing something special on the 
day, such as offering discounts, 
running competitions, holding 
workshops or knit-and-natter 
sessions, hosting book signings, 
giving away goodie bags or by 
simply offering tea and cake.

Also new for this year is 
the Yarn Shop Day raffle, which 
should add another exciting 
element to the event. Each 
participating shop will receive a 
set of raffle tickets and are free 
to distribute these to customers 
in any way they choose. This 
could be to the first through the 
door or the first to spend over 
a certain amount, or even just 
hidden throughout the store. On 
Tuesday, May 15, winners will be 
drawn by the Yarn Shop team, via 
a live Facebook video link, with 
details of winning ticket numbers 
also posted online. Prizes will 
include yarn bundles, a spa day, 
show tickets and much more.

If you would like to sign up to 
Yarn Shop Day then head along 
to https://yarnshopday.co.uk

And if you are a techophobe 
don’t worry call 01206 505114 
or email samantha.dean@
aceville.co.uk to join in.



“Events and trade shows 
can be a great way to grow 
your professional circle 
and remember you can 
learn from the competition, 
so speak to as many of 
your direct and indirect 
competitors as possible”
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the craft industry
Networking in
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Crafter’s Companion founder, Sara Davies MBE, discusses how a 
little bit of networking can go a long way to making sure you stay 
ahead of the game in such a competitive market

z Growing your customer base 
and tapping into new audiences 
is a major part of ensuring your 
craft business’ success and 
what better way to do that than 
by building out your contacts?

Networking can seem 
pretty daunting, and unless 
you’re naturally very sociable 
it can be difficult to reach out 
to so many new people. The 
best piece of advice I can 
give you is to remember that 
everyone is in the same boat. 

Making new connections can 
only help your business so 
keep that in mind when you’re 
at events and try to approach 
networking with an open mind.

z GET INVOLVED
Initially, it’s a good idea to 
become a member of the 
Association For Creative 
Industries and get involved with a 
community of like-minded people, 
such as craft manufacturers, 
retailers, crafters, makers 

and creative professionals. 
It’s the perfect way to make 
connections in the industry and 
meet people who you can then 
collaborate and exchanges ideas 
with. Becoming a member also 
gives you access to learning 
resources and discounts 
on event passes to aid your 
networking endeavours. 

z EVENTS
Events and trade shows can be 
a great way to grow your 

professional circle and 
remember you can learn from 
the competition, so speak to as 
many of your direct and indirect 
competitors as possible.  Being 
open and friendly is a great way 
to start yourself down the path 
to a possible collaboration, 
which could expand your 
customer base, so even if you’re 
a bit uncomfortable at first, it’s 
definitely worth giving it a go! 

z BLOGGERS
Think about reaching out to 
craft designers and bloggers, 
you can easily get more 
recognition for your products  
by working with well-known 
people in the industry and 
developing professional looking 
projects. This can be very 
beneficial for both parties, as 
marketing your combined work 
on your own platforms as well 
as theirs will ultimately mean 
more internet traffic and 
interest for both of you. 

You could take this even 
further and hold an in-store 
event with a special guest. 
Getting well-known 
personalities in the industry to 
host demonstrations or 
workshops could really pique 
the interest of your customers 
and bring some new visitors 
through the door as well. 
Alternatively, if your business is 
primarily online, try asking  

them to do a guest tutorial on 
your blog.

You could even organise a 
blog hop with other retailers, 
which could increase traffic to 
the websites and help more 
people to see your content. 
Perhaps you could all post a 
tutorial using the same theme 
one week, then a different theme 
the next, or perhaps you could 
each do a new technique video 
using a new product. Working 
collaboratively to inspire your 
customers and spark their 
imaginations will make them 
want to try new things which can 
only be good news for you!

z NURTURE
However, it’s not always about 
making new connections, it’s 
also important to nurture the 
relationships you already have 
even if you don’t have any 
immediate plans that they could 
get involved in. It’s always worth 
the extra effort to make 
business transactions pleasant. 
If you’re not friendly with your 
trade suppliers, you could be 
missing out on opportunities to 
make connections further up  
the ladder! So be open-minded 
and welcoming because you 
never know! 

And it’s as easy as that! 
Follow these tips and you’ll be 
networking effectively in no time! 
Good luck and get started!
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www.www.e-crafts.co.uke-crafts.co.uk
Suppliers of Card Making, Scrapbooking, Craft and Bridal Supplies

To advertise in

please call Danielle on 
01206 505 954 

COMING NEXT MONTH
• More Industry News

and Events
• Crochet: Get hooked on

the latest trends in yarn,
patterns and more...

• Paint By Numbers: The latest
trends in art supplies 

• Sparkle and Shine for the
Summer: Jewellery experts
give us their take on what
will be on trend

Plus much more...
May issue available from

April 27th 2018
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z Tell me a little bit about 
your background.
I have worked for several large 
companies in a marketing 
capacity. When I learned 
about the opportunity to join 
a company like Speedball, I 
jumped at it. It is a company 
with a rich heritage which values 
its employees tremendously 
and, of course, offers an 
amazing range of products 
to help artists and craftsmen 
around the world to create.
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DOING THE 
BUSINESS…

The Director of Sales and Marketing at Speedball 
talks about his life and the business

Minutes With...5David Valliere

z What is the best 
part of your job?
The favourite part of my job 
is interacting with our users. 
Whether it is conducting research 
or meeting them at trade shows, 
I am always so inspired by their 
creativity and passion for their 
craft. We also love it when they 
share their work with us. We 
have countless pieces of artwork 
in our offices that were created 
and sent to us by our customers 
of all ages and skill level. And, 

of course, social media 
allows people to share their 
creations with us every day.

z How do you develop 
new products?
Simply put, by listening to our 
consumers. I have found that 
artists are extremely honest 
when it comes to providing 
feedback – good or bad. That 
is vitally important, because 
if they don’t tell us a product 
idea is on the wrong track, it 
will fail when it gets on store 
shelves. It is very fulfilling to 
be able to hear consumers 
communicate a need and be 
able to meet that need with 
the right product solution.

z How important is 
Speedball’s heritage?
Our heritage is tremendously 
important. The Speedball brand 
has been around since 1899. So 
many people grew up learning 
calligraphy or block printing on 
Speedball products and harbour 
fond memories of doing so. 
Those memories create a positive 
disposition to trying a new product 
when we make them available. 
While this is particularly true in the 
US, we are increasingly receiving 
requests from crafters in the UK 
who are familiar with our brand.  

z Do you have a favourite 
product and if so what is it?
This may be cheating a little bit, 
but I’d have to say it’s a tie. The 
24th edition of our Speedball 
Textbook holds a special place 
in my heart. It represents the 
centennial anniversary of the 
first edition that was published 
in 1915. It is such a wonderful 
instructional resource for lettering.  
The 24th edition has so many 
amazing contributors as well as a 
nod to the past with a section that 
features the cover artwork of all 
twenty-three previous editions.  

Our Calligraphy Collector’s Set 
comes with a range of penholders, 
nibs, ink, and the Speedball 
Textbook in a beautiful wooden 
display box. We knew it would be a 
wonderful holiday item, but it has 
become a tremendously popular 
gift item year round. I suppose 
since it comes with the Speedball 
Textbook, that may break the 
tie and make it my favourite!

z What trends are you 
seeing in the market?
Of course we are seeing a 
tremendous rise in the popularity 
of hand lettering. Another area 
that is growing in popularity 
is screen printing. People love 
to create their own custom 
t-shirts, and screen printing is 
an excellent way to do that. One 
interesting cross-category link 
on this front has been the use of 
die-cutting machines to create 
stencils for screen printing. For 
printing multiple t-shirts, screen 
printing is a much more efficient 
method than heat transfer, 
and it is a lot of fun too!
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