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ON THE RECORD

JANE MEANS

z The Giftware Association CEO Sarah Ward 
recently attended a Government Genesis 
Initiative meeting to discuss new proposals  
in making tax digital.

The HMRC’s making Tax Digital 
programme will bring all but the smallest 
businesses to self-manage their tax affairs in 
a real time and online environment. These 
plans will affect the everyday running of 
businesses but, hopefully, with the advantages 
of being more efficient, reduced stress and 
paperwork and will see an increase in 
productivity.

Under the new initiative, from April 2019, 
businesses registered for VAT that have a 
turnover above the VAT registrations threshold  
of 85,000 will be required to keep digital tax 
records for VAT purposes and submit VAT tax 
returns through suitable software. The 
initiative has been delayed from July 2017 but 
will come into force next April in stages.

The Genesis Initiative has had concerns  
about the digital skills gap in SMEs, for the  
MTD to be successful there needs to be a 
considerable amount of upskilling on specific 
systems. Genesis’s survey and focus group 
process suggest:
• That at least 40 per cent of SME’s are not 
adequately aware of MTD and the advantages  
it offers.
• Leaders respond, the digital tail tends not to. 
This means that the proportion of SMEs  
unaware of MTD could be higher than the 
stated 40 per cent

z Cockpit Arts has appointed 
Annie Warburton as its new 
CEO.
After five years as Creative 
Director of the Crafts Council, 
Annie will join Cockpit in 
November.

Annie Warburton said: 
“Home to some of the foremost 
makers and designers in the 
country, Cockpit Arts is a 
beacon for making at the heart 
of the capital. I am thrilled to 
be joining this award-winning 
social enterprise with its 
admirable track record of social 
impact and business success.

“With craft in the ascendant 
but pressures on creative 
businesses intensifying, its 
mission has never been more 
vital. I look forward to working 
with the team to shape an 
exciting future for Cockpit as 
London’s major hub for craft.”

Annie brings substantial 
knowledge of craft and 
experience of supporting 
creative talent. During her 
tenure at the Crafts Council, 
alongside redeveloping talent 
and learning programmes, she 
led the education manifesto Our 
Future is in the Making, launched 
at the House of Commons.

She initiated the Crafts 
Council’s innovation 
programme, including 
international conference, 
Make:Shift, directed national 
and international exhibitions, 
and co-launched craft film 
festival Real to Reel. Previous 

z Ellison, a global market 
leader in the DIY arts and 
crafts marketplace, opened its 
locally-based European 
headquarters, Ellison Europe, 
in Wrexham during 2005.

Since its establishment, 
Ellison Europe has seen 
significant developments, 
growing from just a handful 
of staff to a powerhouse of 
employees that specialise in 
areas of design, marketing, 
sales, finance and even 
warehouse operations – with all 
teams operating under one roof.

Launched in 2001, Sizzix 
is a division of Ellison, and 
is widely recognised as the 
market pioneer and market 
leader of DIY die-cutting 
machines and products for the 
creative industry. The expanded 
workforce of Ellison Europe is 

reflective of the drastic growth 
of the business, with the Sizzix 
innovative products becoming 
a leading and trusted favourite 
amongst the creative industry.

Sizzix is a global brand 
which can be found in over 
100 countries, making 
the Ellison Europe base in 
Wrexham a multi-lingual 
centre which exports exciting 
Sizzix products globally 
to audiences in Europe, 
Oceania, Asia and beyond. 

2018 has been a 
particularly exciting year 
for Ellison Europe, where 
the company’s Managing 
Director, Richard Birse, was 
appointed the next global 
CEO for his proven skillset, 
market knowledge and 
experience. Additionally, 
Ellison’s current Marketing 

Director for Ellison Europe, 
Fiona Lloyd, was identified as 
the natural successor to be the 
company’s next Vice President 
of Global Marketing and Product 
Development. This increase of 
responsibility to a global level 
is an acknowledgment of the 
successful functioning of the 
Wrexham base, and Ellison 
Europe is now looking to expand 
their office space to lead the 
company into its new phase 
of focused, global growth.  

Fiona Lloyd, Vice President 
of Global Marketing and Product 
Development, said: ‘‘The next 
phase of Ellison’s global growth 
is an exciting prospect and it is 
a pleasure to work alongside 
such talented and devoted 
teams at Ellison, who continue 
to develop our business in 
diverse and innovative ways.’’

Ellison Europe is expanding

Making tax digital – new 
Government proposals

roles include CEO of ArtsMatrix, 
and Head of Partnerships at 
Creative Skillset, where she 
pioneered apprenticeships in 
media, fashion and textiles 
with the BBC, Channel 4 and 
Mulberry, among others.

Annie succeeds Vanessa 
Swann MBE who led the 
organisation for 15 years.

Cornelius Medvei, Chairman, 
Cockpit Arts’ Board of Trustees, 
said: “Cockpit Arts plays a 
critical role in supporting and 
promoting craft in London. The 
Trustees and I are delighted 
that Annie Warburton, Creative 
Director of the Crafts Council 
and a leading advocate for craft, 
will lead Cockpit Arts into the 
next decade as Chief Executive.

“Her powerful vision for 
the future, at a time when craft 
is flourishing despite difficult 
economic times, is exciting. I 
am confident that under her 
leadership Cockpit Arts will 
play a leading role, along with 
our many friends in the sector, 
in supporting makers both in 
London and across the UK.”

ANNIE WARBURTON APPOINTED AS NEW 
COCKPIT ARTS CEO

• At least 25 per cent of SMEs still use primarily 
manual systems, without the assistance of 
accounting software, particularly at the smaller 
and self-employed end of the business  
spectrum
• Less than 15 per cent of those with awareness of 
MTD have become so via government sources. 
Trade bodies and online sources appear to have 
greater reach
• Over 90 per cent of SMEs would point to advice 
from their accountant or a software provider as the 
best way to become more digitally resilient, but 
seven per cent think HMRC should provide specific 
MTD training
• The potential advantages of MTD is as yet 
unclear among many small businesses, with equal 
proportions see negatives as see positives.
• Genesis focus groups suggest trade association 
members have real concerns about the potential 
complexity of complying with MTD even with 
compatible software, but in contrast the same 
groups pointed towards some positive individual 
experiences. This may reflect fear of change as a 
factor in the run-up to implementation.

Sarah Ward said: “It’s amazing to be a part of 
these talks and these meetings as we really want 
to represent the industry that we serve and having 
stronger ties to government. We feel really 
privileged to be a part of this historic decision and 
how it will affect our industry and our members.”

To find out more about making tax digital, 
check out the official government site  
https://www.gov.uk/government/publications/
making-tax-digital/overview-of-making-tax-digital

z Well the nights are drawing in rapidly. It’ll soon be time to 
turn on the heating and get a roaring fire going.

And what better time of year to curl up on the sofa and pick 
up your knitting needles and start a winter project. But what 
project will you be making?

Maybe you will have seen something made by one of the 
knitting influencers featured in this month’s article in Craft 
Business.

Also, don’t forget to nominate your business for the Craft 
Business Awards 2019. We have a whole new section of Elite 
Industry awards and a glittering line-up of judges. Don’t delay – 
nominate today!

I hope you enjoy reading this issue of Craft Business 

“I never dreamt 
that my hobby 
would go on  
to be a global 
brand!” 
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JOANN Stores implementing ShopperTrak 
analytics to improve customer experience

❚ Tyco Retail Solutions have announced that 
JOANN Stores, LLC, the US’s leading fabric and 
craft retailer, will be rolling out the ShopperTrak 
in-store traffic analytics solution to provide 
insights for the company’s 870 stores.

An industry leader for 75 years, JOANN 
recently set a precedent for the future of crafting 
with a completely reimagined store experience 
focused on new features and services based on 
the latest crafting trends. The ShopperTrak solution 
supports JOANN’s customer-first focus, as it will 
better identify traffic patterns to ensure the right 
number of team members are available at the right 
times to offer service and sales in each store.

Chris DiTullio, senior vice president of Stores 
& Store Operations, JOANN, said: “JOANN stores 
have become a place that inspire creativity and 
foster a shareable and welcoming experience. Our 
goal in rolling out the ShopperTrak solution is to 
optimize labor and conversion rates in our stores.

“Implementing this technology will help 
ensure team members are available where 
and when customers need us, to create a 

supportive and efficient experience. Based on 
ShopperTrak’s success in other retailer roll-
outs, we’re confident this will have a positive 
impact on our customers’ experience.”

ShopperTrak provides retailers like JOANN 
with industry-leading customer traffic analytics 
to help them make informed decisions that 
positively impact sales. Having precise store visit 
data allows retailers to create effective marketing 
and operational decisions and understand 
the related impact. By incorporating broader 
market benchmarks, promotional data and other 
analytics, retailers can convert real-time data 
into insights to better engage their customers.

Bill McCarthy, general manager of 
ShopperTrak Americas, said: “Traffic technology 
is a key enabler to understand evolving 
consumer behaviors and preferences.

“Having actionable insights into shopper 
behavior enables progressive retailers like JOANN 
to create meaningful customer engagement, 
and we are excited to collaborate in supporting 
their customer-focused store experience.”

Craft
BUSINESS
AWARDS

2019

food, interiors and lifestyle, print 
and photography, workshops 
and demonstrations.

Piyush Suri, Creative 
Director, Handmade in Britain, 
said: “We are excited to be 
collaborating with Waterperry 
Gardens on Handmade Oxford 
next June. The event will not 
only celebrate the raw talent that 
Art in Action was known for, but 
will present visitors with the high 
standard of carefully-curated 
exhibitors that Handmade in 
Britain brings to every event.”

Just a stone’s throw away 
from Oxford, Waterperry 
Gardens is home to eight 
acres of beautifully landscaped 
ornamental gardens and is very 
well known for having hosted 
Art in Action for 40 years.

❚ Following on from the 
success of the company’s 
existing events in Kew, 
Edinburgh and Chelsea, 
Handmade in Britain is 
collaborating with Waterperry 
Gardens for a new event, 
Handmade Oxford – The 
International Contemporary 
Arts Festival in June 2019.

Building on the legacy of Art 
in Action, which successfully 
ran for 40 years (1977-2016), 
Handmade Oxford will be held 
at Waterperry Gardens and 
will bring together some of the 
most contemporary artists and 
designer-makers from all over 
the world, in a four-day event 
running from June 27-30, 2019.

The show will feature craft 
and design, sculpture, artisan 

Handmade in Britain 
collaborates with 
Waterperry Gardens to 
create a new arts festival

❚ Currently taking the European 
craft industry by storm, Craft 
Buddy’s Crystal Art Kits have 
been hugely popular this year, 
with thousands of crafters fast 
realising how relaxing and 
addictive this new craft can be.

Craft Buddy have now taken 
things to a new level with the 
exciting launch of LED Crystal 
Art canvases in September.

These beautiful canvases 
have integrated LED lights in 

them, which shine brightly 
when switched on. Simply 
complete the kit, turn the 
lights on and you have the 
most stunning, sparkly festive 
artwork to hang on your wall 
and bring out every Christmas 
as a cherished wall decoration.

This month, Craft Buddy 
have launched six gorgeous 
festive designs, including 
popular festive scenes such 
as Small Town Christmas, 

Old Church at Christmas, 
Curious Cat and Christmas 
in New York. All LED kits are 
designed to retail at £39.99. 
Each kit requires 3 x AA 
batteries (not included).

Take your Crystal Art to the 
next level with these beautiful 
LED canvases. For a trade 
price list, contact Dan Ward, 
Craft Buddy’s Trade Manager, 
on danward@craftbuddyltd.
co.uk/0203 417 6565.

Introducing LED Crystal Art
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z Uni-ball artist, Ella Johnston 
brought a fun and innovative 
art workshop to patients at 
Great Ormond Street Hospital.

Ella met patients on the 
hospital’s Eagle ward which 
treats children with renal 
conditions. The colourful art 
session saw patients design 
their very own T-shirts thanks 
to Ella’s artistic guidance. She 
encouraged patients to draw 
their favourite things using 
animals, shapes and designs 
to express their artistic flair.

Patients Gursimran, 14, 
Monica, four, and Oliver, two,  
used the session to design some 
unique t-shirts while they were 
receiving dialysis treatment, 
which they have three times 
a week for up to four hours.

The visit by uni-ball was 
organised as part of the 
stationery brand’s charitable 
partnership with Great Ormond 
Street Hospital Children’s 
Charity. Over the last two 
years, staff at uni-ball have 
raised over £178,000 for GOSH 
Charity through the sales of 
their best-selling eye pens and 
through staff fundraising.

PEAK DALE 1.8 2 COL_ADS  21/09/2018  14:09  Page 1

Money raised through 
the partnership goes towards 
supporting the hospital's  
dedicated Play Team, which 
designs creative activities 
for children to aid their 
treatment and recovery.

Sophie Powell-White, head of 
account management at Great 
Ormond Street Hospital Children’s 
Charity said: “Ella’s design 
workshop was fantastic, all the 
children really enjoyed themselves 
and it was a great distraction from 
their treatment. Money raised 
through our partnership with uni-
ball is helping to fund the hospital’s 
dedicated play team which 
designs activities for children to 
aid their treatment, recovery and 
understanding of their illness”

Ella Johnston added: “I had 
a wonderful morning - it was 
a privilege. Sharing the gift of 
creativity is always a pleasure 
and it's a particular joy to work 
with these patients. I was most 
impressed with the enthusiasm 
and originality they brought to 
their creations. We had a great 
laugh too - it's always great to 
see smiles on people's faces 
when we hold these sessions.”

UNI-BALL ARTIST BRINGS DESIGN FUN 
TO GREAT ORMOND STREET HOSPITAL

The Giftware Association and the BTAA merge
z The British Travelgoods, 
Handbags and Accessories 
Association and The 
Giftware Association have 
merged their operations 
and members' services.

The BTAA and the Giftware 
Association will combine their 
day to day operations, while 
retaining their separate identities.

Originally known as the 
Saddlery, Harness and General 
Leathergoods Manufactures 
Association, The BTAA is 
celebrating its centenary this 
year, and see this merger as 
an opportunity to enhance 
and expand its services to its 
members. The Association has a 
rich history of serving the Travel 
and Leathergoods industries 
and feel that in today’s diverse 
market the general interests of 
its members can be better served 
by sharing the experiences 
of the two organisations

The Giftware Association, 
having its own 71-year history, 
was set up to serve the Home 
and Giftware Industry in helping 
members save money, make 
money and realise their business 
goals. With new initiatives such 

as its ‘Meet the Buyer Events’, 
‘The Gift of The Year’ competition, 
‘The GA Yearbook ‘it has adapted 
into its changing environment to 
be an association fit for the future 
and is always looking for new 
services to benefit its members.

 Sarah Ward, The CEO of The 
Giftware Association, said: “We 
are incredibly excited to build on 
The BTAA’s amazing history and 
take it into the next era. We are 
looking forward to offering the 
BTAA members more initiatives, 
and benefits that they can use 
to achieve their business goals, 
whilst also offering them the 
same great service that they are 
used to. This merger provides 
a great base for us to grow 
the association and bring both 
industries closer together.”

Janette Faulkner, Chair of 
the BTAA, added: “We are very 
excited by this merger, and the 
opportunities which it affords 
us. We see it as a win win for 
our members, who will keep the 
benefits of BTAA membership, 
plus the added services of 
our new innovative partner.”

The Giftware Association 
will continue to run the Fashion 
Accessory of the Year Awards, 
which will take place on the 
first day of Autumn Fair at the 
Fashion Talks stage at 1.30pm.

This will be a great 
opportunity for BTAA members 
to meet the Giftware Association 
team and fellow members 
for networking, drinks to find 
out more about the exciting 
plans for the future.

z Crochet (and animal!) 
fans are in for a treat at 
The Knitting & Stitching 
Show at Alexandra Palace 
in October as hundreds of 
amigurumi crochet animals 
take over the show’s iconic 
Palm Court Foyer.

From Alexandre the Russian 
Blue Cat to Zack the Skunk, 
the entire TOFT Edward’s 
Menagerie collection of 300 
soft crochet animals will be 
swinging and climbing their way 
around the show’s stunning 
entrance. The cuddly collection 
was designed by TOFT founder 
and yarn enthusiast Kerry 
Lord who picked up a crochet 
hook for the first time just 
a fortnight before her baby 
son Edward was born.

Each animal is made using 
simple crochet techniques 
set out in TOFT’s Edward’s 
Menagerie books and pattern 
kits, with downloadable step-by-
step instructions and video links 
that anyone can pick up quickly, 
from complete beginners to 
advanced crocheters. Each 
animal has a universal pattern 
which, with a change of hook 
or yarn, can create different 
sizes and possibilities. No 
special equipment is required 
and each animal pattern 
uses 75-125g of DK yarn.

TOFT will also be hosting 
The Hangout Area in Alexandra 
Palace’s Palm Court where 
show visitors can meet guest 
artists for book signings or 
hook up with like-minded 

crafters and Instagram friends. 
The Knitting & Stitching Show 
takes place at Alexandra Palace, 
London from October 11-14 and 
features galleries by leading 
textile artists and groups, 
over 250 workshops and 
demonstrations, a dedicated 

Dressmaking Studio, artists live 
at work, drop-in knitting and 
crochet lessons from volunteers 
from UK Hand Knitting, a 
Graduate Showcase, Knitters’ 
Café, Prosecco Bar and over 300 
exhibitors from all over the world 
selling essential craft supplies.

Hundreds of animals to take over  
The Knitting & Stitching Show
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Education, Education, Education!

www.dannells.com

Manufacture the                         range of craft kits that you can use with 
your fabrics, textiles and papers to make creative products for around 
the home.  

The kits are the perfect product partnership for Haberdashery retailers 
to cross sell your fabric stock.

NEW for 2018
Wall Art Kits, Sewing Bin Kits, Make & Paint Kits 
and LED Lighting range.

We supply products for retailers, 
wholesalers, distributors, 
workshops, manufacturers and 
educational establishments.
Kit prices start from only
 £2.62 +vat  with free delivery. T&C’s apply

Our current range of kits include: 
Lampshades, Table Lamps,
Floor Lamps, Lanterns,
Clocks and Bins.  
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Claire Hamer, Hunkydory Trade Sales Manager, 
explains the boost a few lessons can give to  
your business

z Offering education programs to 
our customers has many 
benefits and it’s something 
worth thinking about offering, 
whether you’re a bricks and 
mortar store, have an online 
presence only or are a 
manufacturer or distributor.
Knowing your audience and 
what they’re looking for is a 
good starting point. If you don’t 
know, then ask them either in 
person or by questionnaire. 
What techniques do they want 
to learn, how often do they want 
classes, how many hours do the 
want classes for, are there any 
particular tutors they would like?

z VIDEO
It’s getting easier and easier to 
use video, whether you have a 
professional studio or you have 
access to a smart phone. It’s a 
great medium to connect with 
customers and with Facebook 
live this can also be an interactive 
experience where students can 
ask questions. If you’re looking 
to charge for content then 
password protected sites for 
content are worth considering.

z BOOKS
Handbooks are back in fashion. 
In this fast moving world of 
technology crafters are turning 
to using books. They’re enjoying 
leaving an online presence at their 
craft room door and immersing 
themselves in their craft. With a 
handbook you can cover an array 
of techniques and many projects.

z MAGAZINES
Sometimes we forget how 
much education is available in 
craft titles. It’s not all about the 
free gift. Readers are getting 
inspiration and step-by-step 
instructions. This works across 
many of the craft categories such 
as papercraft, cross-stitch, mixed 
media, scrapbooking and sewing.

z WEEKLY CLASSES
For some people human 
interaction is as important as 
the learning experience and 
the getting together with fellow 
Crafter’s on a regular basis is 
what matters as much as what 
they’re going to learn. Also not 
everybody wants to take an 
extremely challenging class. 
Maybe they want to achieve 
making five cards and having 
a cuppa with their friends.

z FULL DAY CLASSES
Classes that take place over a 
day or weekend allow more in-
depth projects to be undertaken. 
These are proving incredibly 
popular within mixed media 
where the layering techniques 
can take some time to achieve.

z SERIES CLASSES
If you want a regular income 
from classes consider running 
them as a series. That way 
students sign-up for a number 
of sessions and you can either 
cover a number of techniques 
and projects or develop further 
skills in a technique or take on 
a much more in depth project.

z ONLINE CLASSES
The great thing about online 
classes is that as well as the 
initial sale period they can be 
sold after the initial online event, 
so increase their longevity and 
money making opportunities.

z WHAT SHOULD  
YOU CHARGE?
Depending on what you’re 
trying to achieve and why 
you’re offering education, it 
will potentially be free. If you’re 
teaching your customers how 
to use your products you may 
see free education as part of 
your development costs. This 
works better in a show and 
tell scenario, such as video 

z Aceville Publications Ltd is set to add to its market-leading 
portfolio of craft titles with a results-tonight kitazine for 
crocheters.

Crochet Club is launched under the Make it Today series and 
continues the Publisher’s strategy to deliver outstanding value 
and unrivalled craft media experiences on the newstand.

Editor, Sarah Crosland said: “We’ve spotted a very clear 
opportunity for a fresh approach to crochet. And we will be 
delivering an ultra high quality pattern design service to the 
crochet reader which will be accompanied by a specially curated 
yarn collection.”

Aceville already services a huge online crochet audience with 
topcrochetpatterns.com, in addition to its stable of premium print 
products including Knitting & Crochet and bookazines such as 
Crochet Your Style, Creative Crochet, The Crochet Collection, 50 
Toys to Crochet and Baby Crochet. 

Mick Orrin, Circulation Director, added: “We know crafters 
love our integrated mag and gift packs. When it comes to 
providing magazines with a creative experience, Aceville 
Publications leads the way. We publish patterns from the finest 
designers and accompany them with amazing value yarn packs.

“Crochet Club is a natural extension of our existing product 
and it will deliver on that dedicated crochet experience currently 
missing from the newstand.”

Aceville launches 
crochet kitazine

content or demonstrations, 
as the costs are fairly low. If 
you’re running classes ensure 
you at least cover your room 
hire, tutor and material costs.

z TUTORS
Do you choose an outside tutor or 
run them yourself. Firstly, think can 
you achieve everything you need 
to look after your students (meet 
and greet, shop, drinks) and teach 
the class? Booking a specialist 
tutor and getting them to publicise 
the event could encourage new 
people to your shop or event.

Education is a great way to  
engage directly with your 
customers and as such is 
something worth considering 
within your business. 

ROUNDED RECTANGLE AND SQUARE LAMPSHADE MAKING KITS
z If you’re looking to expand your craft range 
with a stylish entry level product, the new 
rectangle and square DIY lampshade kits from 
Dannell’s could be the answer.

Ideal for the beginner crafter with a 
passion for trying something new, these 
modern rectangle and square DIY lampshade 
kits are an easy way for your customer 
to create a bespoke soft furnishing and 
expand their skill set at the same time.

David Little, Dannell’s Director, said: “We 
like to keep ahead of changing fashion trends 
and respond to the requests of our customers. 
This was a case in point with the new shapes 
and they have been really popular.”

These kits are the perfect partner for your 
fabric ranges and haberdashery supplies. How 
about creating bundles using a lampshade kit and 
your end of roll fabrics? Or showcase your new 
fabric collections and inspire your customers, 
by creating a fantastic window display!

Suitable as either a pendant light or a table 
lamp, both the square and rectangle frames 
have gently rounded corners, giving them 
a contemporary feel and better still, these 
shapes are seldom seen on the high street. 

Each kit includes all the high quality 
materials needed to make a shade, including 
easy-to-follow photo instructions with plenty of 
tips and tricks for easy assembly. Available in 
sizes small (20cm), medium (30cm) and large 
(40cm) the kits are an easy way to encourage 
customers to make a secondary spend.



www.craftbusiness.com

6 NEWS

PIRIKA 1.4 2 COL_ADS  20/09/2018  15:24  Page 1

z Create and Craft, the UK’s 
leading multi-channel craft 
home shopping retailer, 
have reported the continued 
success that supplier brand 
Dreamees has seen with 
the company in 2018.

Working closely together 
over the past year, Dreamees’ 
sales on the channel have seen 
42 per cent growth YTD.

Dreamee’s relationship with 
Create and Craft began with 
15-year-old designer Hayley 
Bignall getting in contact with 
the channel, wanting to work 
with them as part of their 
incubator programme to develop 

Dreamees see 42 per cent YTD  
growth with Create and Craft

fledgling companies in the 
creative industry. Mother and 
daughter combo Hayley and 
Carol first made it on to the 
channel back in 2013 with a 
core range of stamps, CD Roms 
and embellishments, and since 
then have grown their range to 
cover a much larger spectrum 
of crafting products including 
dies, ink pads, pens and more.

Michelle Tindall, Create 
and Craft buyer, said: “We are 
so pleased to have seen the 
Dreamees brand develop and 
grow with us, starting off as one 
of our smallest suppliers with 
only a couple of hours on air 

every month, and now growing 
to regular weekly slots with over 
26,500 products sold with us 
this year already. Dreamees are 
a customer favourite, and we 
can’t wait to bring even more 
exciting new product strands to 
the channel later on in the year.”

Hayley Bignall, Dreamees 
founder, said: “'We've had an 
amazing growth with Create & 
Craft over the past four and a 
half years and hope to continue 
to go from strength to strength. 
In order to keep up with the 
demand from Create & Craft 
customers, we've invested in 
even more machinery, developed 

product ranges and increased 
productivity in the process.

“The relationship we have 
has enabled us to move into 
larger business premises which 
is now home to our Dreamees 
showroom, open to the public 
every day of the week. We're 
immensely proud of our growth 
as a company and wouldn't 

have been able to achieve 
half as much without our 
relationship with Create & Craft.”

With even more exciting 
product launches in the pipelines 
for the Dreamees range for the 
remainder of 2018 and beyond, 
Create and Craft expect this 
growth to steadily continue 
into 2019 and beyond.

z World Calligraphy Day was 
heralded a success after 
Manuscript Pen Company 
celebrated the art of 
beautiful writing at The Pen 
Museum in Birmingham.

The British stationery 
experts ran the event for the 
second consecutive year 
and saw record numbers of 
visitors flock to the attraction 
to get creative on August 15.

A trio of workshops by 
popular calligraphers were fully 
booked weeks in advance while 
a selection of seven artists were 
displaying their creativity.

Throughout the day, 
Manuscript were joined by 
local BBC Radio and Television 
stations which saw the 
celebrations bookended by an 
hour’s radio phone-in and a news 
segment on Midlands Today.

While a selection of keen 
Midlands’ creatives were 
flocking to the second city, 
further events were happening 
throughout the United Kingdom 
– organised by Manuscript.

John Lewis, Ryman 
and Cass Art all ran in-store 

demos of the unique writing 
style whilst plenty more got 
involved online – seeing the 
hashtag #WorldCalligraphyDay 
reach over 100,000 people.

Manuscript also partnered 
with Birmingham Children’s 
Hospital to encourage 
people from across the 
globe to put pen to paper to 
Say Something Special.

Artwork was sent from all 
corners of the globe including 
India, Canada, Belarus, and 
Australia whilst local West 
Midlands celebrities and 
politicians tried their hand at 

calligraphy including Nick 
Owen, Des Coleman, Joan 
Armatrading, Andrew Mitchell 
MP and Andy Street.

Wolverhampton-based 
school St Edmund’s Academy 
were drafted in to take part with 
a representative of Manuscript 
heading to the school to run 
a calligraphy lesson for the 
youngsters, with their letters 
heading to the hospital.

Charlie Stockbridge, 
Managing Director of 
Manuscript Pen Company 
said: “Manuscript and 
World Calligraphy Day has 
come a long way since the 
event’s debut in 2017.

“This year saw more people 
get involved, more events 
taking place and the message 
of putting ‘pen to paper’ 
spreading further than ever.

“We won’t be resting on our 
laurels – we’re already planning 
to make 2019 World Calligraphy 
Day bigger and better!”

To find out more about 
World Calligraphy Day and 
Manuscript Pen Company, 
visit www.calligraphy.co.uk

MANUSCRIPT PEN COMPANY CELEBRATE  
SUCCESS OF WORLD CALLIGRAPHY DAY

SCOTTISH CRAFTING ENTREPRENEURS CELEBRATE  
SCOTLAND AT EDINBURGH BUSINESS EVENT
z Independent Demonstrators 
for international crafting 
company Stampin’ Up! 
gathered from across Scotland 
for an inspirational crafting and 
business event in Edinburgh.

Stampin’ Up! is known 
for its exclusive line of 
decorative stamp sets and 
accessories for paper crafting, 
scrapbooking and home décor. 
The company operates via a 
network of independent, self-
employed sales consultants, 
known as Demonstrators.

Over 40 Demonstrators 
gathered at the Royal Scots Club 
in Edinburgh to get advice on 
growing their businesses, share 
creative ideas and celebrate the 

business’s growth in Scotland. 
The fun-filled event also had a 
serious purpose; to inspire the 
attendees to make successes 
of their businesses and to equip 
them with the knowledge and 
advice necessary to do so. 
Recent research suggests that 
women are still facing an unfair 
disadvantage when it comes to 

starting their own businesses, 
experiencing more difficulty in 
finding equity financing than 
men. This is despite the fact  
that a report on UK’s gender pay 
gap by PriceWaterhouseCoopers 
found that encouraging 
female entrepreneurship 
would play a crucial role in 
closing the earnings divide.

Paula Gorry, Demonstrator 
Development Manager at 
Stampin’ Up! UK, said: “At 
Stampin’ Up! we’re passionate 
about inspiring women to be 
successful at doing what they 
love - whether that’s running 
a creative “hobby” business 
or turning their passion for 
crafting into a full-time job.”
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Leading 
Craft and 
Papercraft
Supplier,
30,000+
products

• Card Making • Journaling • Scrapbooking • Papercrafting • Planners 
(card stock, envelopes, dies, toppers, embellishments, parchment, planners, punches, rub-ons, stickers, scrapbooks and more)

General Craft Tools/Accessories:
(stamps, stencils, inks, paints, glues, glitters tapes, ribbons. scissors, decoupage, storage solutions, moulds, clays and more)

Merchandising Display Stands (paints, inks, decoupage and more) • Kits

Personal Impressions (Part of the EM Richford Group), 
Curzon Road, Chilton Industrial Estate, Sudbury, Suffolk, CO10 2XW. 
Tel:  +44 1787 375241 | pisales@personalimpressions.com
www.personalimpressions.com
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z Bedfordshire-based quilt 
artist Karen Callaghan has 
won the 2018 Fine Art Quilt 
Masters competition at 
The Festival of Quilts.

Karen’s winning work, 
Strelitzia, was inspired by a 
photograph of a leaf from a 
Strelitzia plant and won the 
artist £5,000 in prize money. 
The quilt will be displayed in the 
Textile Galleries at The Knitting 
& Stitching Show in London 
(Alexandra Palace) this October 
and Harrogate in November.

The Festival’s Handi Quilter 
Best in Show category was 
won by Katy Whitby Last, from 
Huntly, in Scotland, for her 
Pictorial Quilt(sponsored by 
Juki) category-winning entry, 
My Favourite Things. The 
artist won a £2,000 prize. 

A one-off competition 
category designed to celebrate 
the display of the 1718 Silk 
Coverlet, the UK’s oldest recorded 
patchwork, at The 2018 Festival 
was won by Denise Geach, from 
Melton Mowbray, for her work, 
Leicestershire 1718. Entrants 
were challenged to replicate or 
interpret the historic piece. 

WINNERS OF THE 
FESTIVAL OF QUILTS’  
OTHER COMPETITION 
CATEGORIES WERE:
z  The Quilters’ Guild Challenge 

(sponsored by Bernina) with a 
theme of Stitch(ing) through 
time – Mary Mayne, from 
Dunstable, Give me the time …

z  Novice Quilt – a new category 
for 2018 for those who have 
been quilting for less than 
three years – Susan Sami 
from Surrey, Global Harming

z  Art Quilt (sponsored by 
Madeira) – Jean McLean, 
from New Zealand, 
And the sky danced

z  Traditional Quilt (sponsored 
by Clover) – Sandy Chandler, 
from Cornwall, Cachemire

z  Contemporary Quilt 
(sponsored by Janome) 
– Laima Whitty, from the 
USA, Harvest Moon

z  Modern Quilt (sponsored 
by Pfaff) – Mary Palmer, 

from Innishannon in Ireland, 
Lost in Translation II

z  Group Quilt – Katie George/
Sew with Pauline, from 
Bewdley, Circle of Life

z  Two Person Quilt – Julie 
Brandon and Valerie 
Schultz, from New York, 
Childhood Exhilaration

z  Miniature Quilt (sponsored by 
Baby Lock) – Philippa Naylor, 
from Beverley, Circuit Training

z  Quilt Creation – Susie 
Yates, from Beccles 
in Suffolk, The Gift

z  Young Quilter/Young 
Embroiderer 5-9 Category 
(sponsored by Brother) 
with a theme of ‘Stitch(ing) 
through time – Basile Tharel, 
from Orvillers Saint Julien, in 
France, The Desert Dinosaur

z  Young Quilter/Young 
Embroiderer 10-13 Category 
(sponsored by Brother) 
with a theme of ‘Stitch(ing) 
through time – Aoife Behan, 
from Rathangan, in Ireland, 
Keep calm and sew

z  Young Quilter/Young 
Embroiderer 14-18 Category 
(sponsored by Brother) with a 
theme of ‘Stitch(ing) through 
time – Miranda Hart, from 
Sussex, Dandelion Clocks

z Schools & Groups of Young 
Quilters – Primary/5-11 
(sponsored by Brother) 
with a theme of ‘Stitch(ing) 
through time – Creative 
Sewing, from Rathangan, in 
Ireland, A lifetime of sewing

z  Schools & Groups of Young 
Quilters – Secondary/12-16 
(sponsored by Brother) 
with a theme of ‘Stitch(ing) 
through time – Mother of Fair 
Love Special School, in Via 
Thurles, in Ireland, Stitching 
Through Father Time

z  Winner of the Visitors’ 
Choice Award (sponsored 
by The Quilters’ Guild) was 
Starburst, a contemporary 
quilt by Elizabeth Wife 
from Gloucester.

z  The Festival of Quilts took 
place at the NEC Birmingham 
from August 9-12. Next year’s 
The Festival of Quilts takes 
place from August 1-4.

Winners of The Festival  
of Quilts 2018 
competition announced

STOCK SHOT

z Lavinia Stamps are always bringing 
out new concepts and original ideas.

And this October they are launching one 
of their latest – Make a Bauble - to the trade.

Tracey Dutton, Owner/Director of Lavinia 
Stamps said: “We love what we do, and get 
a great buzz out of inspiring people. We are 
always working on new designs, it is 
important for us to look and plan to the 
future.”

Make a Bauble has been selling 
exceptionally well over the last 12 months 
and their customers have been loving the 
idea.

Tracey added: “We are so delighted to be 
launching them to trade in October. This is 
so exciting for us as there is nothing else 
like this in the market place.”

The baubles are high-quality, crystal-
clear, acrylic and the inserts are Lavinia 
Stamps designs printed onto quality 
acetate. 

Tracey said: “We have held classes on 
making these unique Baubles, customers 
cannot get enough of them. Filling them 
with anything they have in their craft rooms, 
from feathers to artificial snow, from glitter 
to shredded paper, creating delightful 
ribbons to hang, what could be easier.

“The best thing about these baubles, 
they don’t have to be just for Christmas. 
These can decorate your house anytime of 
the year, making great wedding gifts, Easter 
gifts, birthdays and so on.”
01824 710691
cs@laviniastamps.com
www.laviniastamps.com 

Add a Christmas personal touch
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ExaClair launches new and 
improved website

z ExaClair, the UK supplier 
of Exacompta, Rhodia, 
Iderama, Décopatch and 
Clairefontaine, has launched 
its new streamlined and 
fully responsive website, 
designed primarily for 
direct trade customers.

The comprehensive 
and interactive ‘eCatalogue’ 
collection has been created 
to showcase all the ExaClair 
brand’s product ranges all 
in one place, with product 
demonstrations and promotional 
videos giving customers new 
ways to view products.

New search functions 
have been added to each page 
of the website to improve 
navigation. Content has been 
added and updated across all 

sections, including up to date 
product, corporate and contact 
information. Customers can also 
keep up with the latest ExaClair 
news and information on social 
media, including Facebook, 
Instagram, Twitter and LinkedIn.

Clement Rouillard, Marketing 
Manager at ExaClair, says the 
new website has been built 
with customers in mind: “We 
have invested in improving 
the service that we provide for 
retailers. Our new site has been 
streamlined for easy access and 
is now fully responsive across 
all devices and platforms.”

In Q4 2018, ExaClair will also 
be launching a new Marketing 
Portal for retailers, providing 
key product images, social 
media and other promotions.

z Consumers and retailers alike 
will be logging on to Manuscript 
Pen Company’s new-look 
websites, following a six-month 
overhaul of the previous system.

The new look online platform 
boasts a modernised look 
and an updated search and 
database system, to ensure that 
every visitor can find exactly 
what they’re looking for.

Amateur and experienced 
calligraphers alike will still have 
plenty of inspiration to get creative 
with a blog section that features 
informative and inspiring content.

Plus, an easier sales system 
will make tracking, processing 
and shipping consumer 
orders simpler and clearer.

Consumers can find 
information and purchase 
Manuscript’s wide selection 
of British-made stationery 
at calligraphy.co.uk whilst 
retailers will be able to discover 
everything they need – including 
POS and product details – 
at manuscriptpen.com

Manuscript Pen Company go digital 
with new website 

The trade platform allows 
retailers and stockists to 
download the latest catalogue 
and documentation to place 
order and discover more 
about the heritage and history 
of the Manuscript brand.

Charlie Stockbridge, Managing 
Director of Manuscript Pen 
Company, said the launch of the 
website gave the British brand a 
digital hub that really triumphed 
what Manuscript is about:

“This new website has been 
planned for a long time and we 
wanted to ensure we got every 
aspect correct – right down to the 
font, colour scheme and imagery.

“We’ve got websites that we 
can be proud of and that users 
will find more friendly with an 
easier to navigate interface.

To find out more and surf 
the new website for yourself, 
visit www.calligraphy.co.uk. 
For retailers, visit www.
manuscriptpen.com to find out 
how you can become a part 
of the Manuscript brand.

z Yorkshire Wolds-based 
stationery and design studio 
Alison Hardcastle is celebrating 
international success, securing 
a lucrative distribution deal in 
Australia after attending the 
New York Stationery Show at 
the Javitts Centre New York.

The company also exports 
to countries ranging from 
Canada to the UAE, with 
support from the Department 
for International Trade (DIT).

Employing two people locally, 
the home-grown business 
produces greetings cards, paper 
goods and prints. Established in 
2005, it now sells its products 
around the world, in countries 
ranging from the US to Australia, 
and from the Netherlands 
to Switzerland. International 
sales now account for over 
30 per cent of its turnover.

Alison Hardcastle’s products 
are also stocked extensively 
across the UK in retailers 
including Oliver Bonas, Southbank 
Centre, Waterstones, Paperchase 
and the Design Museum. 
The company is planning 
to increase its international 
presence, looking to Germany, 
Netherlands, France and Belgium.

The business started working 
with DIT in 2013 receiving 
ongoing market advice and 
research to help it overcome 
exporting challenges. It went 

Yorkshire design studio secures  
distribution deal in Australia

cards and prints have proved 
incredibly popular in the UK, 
and we’re delighted to see that 
they are gaining traction in 
countries across the world.

“We know that exporting 
can seem daunting, however 
the rewards far outweigh the 
challenges. There is support 
available for any company, of 
any size, in Yorkshire and the 
Humber. Whether a business 
has two or 200 hundred staff, 
our team of International Trade 
Advisers can provide the help 
needed to get its product to 
international markets.”

Companies interested in 
exporting should visit great.gov.
uk, which has information on 
live export opportunities and 
includes general information 
on exporting and events.

to New York on a DIT-led trade 
mission in 2014, sending its 
first international order in 2015 
after a successful decade 
of trading across the UK.

It keeps all production 
in the UK, using only local 
businesses and services 
where possible. Local 
printers are used and 
all products are finished, 
packed and despatched 
from its Yorkshire studio.

Alison Hardcastle said: “I 
know that exporting will make 
my business more sustainable 
in the long-term, and I have 
plans to reach a variety of new 
markets in the near future.

“Initially, the thought of 
exporting seemed quite daunting, 
however, my advice to any small 
business thinking of taking 
its first international step is to 
be brave and bold. Exporting 
is nowhere near as scary as I 
initially thought, and once you 
get the hang of it, it’s not hugely 
different to doing business in the 
UK. The key is being as organised 
and proactive as possible. If 
we can do it, you can too!”

Mark Robson, Head of 
Yorkshire and the Humber at 
the Department for International 
Trade, said: “Alison Hardcastle’s 
products showcase the best of 
British creativity. Her colourful, 
clever and eye-catching 
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Don’t let damaged skin stop your customers from
being creative. 
We are seeking craft and knitting shops to sell our DermaGuard Skin
Protection Lotion. Ideal for all craft workers – and for all crafts. Introduce
your customer’s to DermaGuard and give them their
smooth skin back again. 
Once tried, they won’t want to
be without it. Guaranteed to
protect and repair. 
Want to be a stockist? 
Contact us at:
enquiries@dermaguard.co.uk
or on 01745 584 049 
for our wholesale prices and 
for further information.
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STOCK SHOT
Ideal for festive fun creations
z As bande’s authorised distributor for the UK, Pirika are 
pleased to introduce 
their new range of 
Japanese Washi 
Roll Stickers.

Made from Washi, 
a traditional Japanese 
paper, this award-
winning roll of stickers 
offers you more 
flexibility by giving you 
the option to remove 
and reposition the 
individual stickers. Add 
to that, a wide selection of 
high quality, sophisticated designs and 
these stickers are ideal for papercrafters everywhere.

The Christmas range includes a wide variety of designs, 
Christmas characters, Townscapes, Wreaths and Poinsettia - 
giving a great variety of individual stickers for Festive Creations.
01527 592952
salesuk@pirika.co.uk
www.pirika.co.uk/christmas

Novita yarns launched in UK
z Novita has launched its 
responsibly-made quality yarns 
in the UK, in co-operation with 
John Lewis.

Novita yarns are going to be 
available in 34 John Lewis shops 
in the UK and Johnlewis.com 
from autumn 2018.

Daniela Yrjö-Koskinen, Novita 
CEO, said: “There is a real Finland 
boom going on in the world. The 
authentic, natural Finnish way of 
life draws positive attention from 
everywhere. Novita loves to 
respond to that demand with its 
high-quality yarns. We are proud 
to launch our yarns with John 
Lewis and bring our inspirational 
Nordic designs to the UK market.”

The Novita yarns and designs 
are inspired by the magic of northern nature – the peacefulness, the 
never ending space and the quietness to hear yourself breathe. The 
Finnish lifestyle means walking in the wild and looking for a slower 
pace of life. Knitting is a natural part of that culture.

Knitting socks by the fireplace makes you feel protected from the 
cold and the demands of the outside world.

The NovitaKnits online community has more than 100,000 
members all around the world. There, old and new knitters find new 
friends, tutorials, patterns and designs.

Yrjö-Koskinen said: “NovitaKnits develops the knitting culture. The 
UK has rich traditions of knitting culture and yarn manufacturing. My 
great grandfather Ernst Gylfe went to England already 90 years ago 
to learn the craftmanship.”

Crafty young entrepreneur makes  
her mark on Royal Family
z A young entrepreneur who 
underwent major brain surgery 
is crafting a colourful future 
for herself after launching 
two home-based businesses, 
thanks to support and 
guidance from a Sheffield 
City Region programme 
with a royal connection.

Terri Bowden (27) from 
Stocksbridge, Sheffield is the 
owner of Bowden’s Unique 
Boutique; an online based 
personalised craft and textile 
business. Crafty from a young 
age and studying for a degree 
in Applied Arts, a subarachnoid 
brain haemorrhage in 2013 and 
invasive brain surgery in 2014, 
changed Terri’s life forever.

Not one to sit and wallow, 
Terri wrote, illustrated and 
published a children’s book whilst 
recovering from surgery, which 
she now reads to children at 
local primary schools. With no 
income and bills to pay, Terri 
took a job in a local supermarket 
to find a way to make ends 
meet whilst studying part-time. 
Unable to unleash her creative 
flair as much as she would 
like, Terri gave up the job and 
channelled her creativity into 
self-employment, launching 
Bowden’s Unique Boutique 
from her home, where she 
produces a range of giftware.

With a growing client base 
and her designs and products 
featuring in local boutiques 
and department stores, Terri 
felt she was ready to grow her 
business and called upon The 
Prince’s Trust; a delivery partner 
of the Sheffield City Region wide 
Launchpad programme, for help.

Through The Prince’s Trust, 
Terri was able to access a £1,500 
grant to push her business 
further and print her designs 
in bulk, ensuring her stock was 
always available. Terri’s business 
advisor also helped her to access 
a number of business workshops 
hosted by Launchpad, enabling 
her get to grips with in depth 
business details such as finance, 
legal issues, marketing, social 
media and recruitment, designed 
to help her attract new customers 
and lay the foundations for 
future business growth.

Despite suffering from bad 
health and unable to attend 
workshops for the full day 
period, Terri still managed to 
develop her business knowledge 
and as a result of her newly 
acquired skills, she was able 
to secure a prestigious client: 
The Prince’s Trust itself.

In December last year, Terri 
was chosen to design and create 
the menus, place cards and 
Thank You cards for The Prince’s 
Trust ‘One Million Young Lives’ 
dinner, held at Buckingham 
Palace and hosted by the Prince 
of Wales. Since then, she has 
been approached once again by 
The Prince’s Trust, to design and 
produce 250 personalised cards.

If launching and growing one 
business wasn’t enough, Terri 
has also enrolled on a number of 
online beauty courses and now 
owns and manages Be-You-Tez, 
her home-based nail salon. With 
support from Launchpad, Terri 
has launched and expanded 
two businesses, updated her 
company websites, developed 
an online store and is planning 
to recruit her first employee 
in the near future – all whilst 
caring for her 1 year old child.

Terri Bowden, Founder 
and Owner of Bowden’s 
Unique Boutique, said: “When 
I was recuperating from brain 
surgery, drawing was a vital 
part of my recovery process. I 
made myself draw and design 
every day which helped me to 
overcome many of the mental 
and emotional issues I faced as 
my body began to repair itself.

“I’ve overcome many 
challenges in my life but I wasn’t 
sure whether I had the strength 
to become an entrepreneur. The 
support and encouragement 
I’ve received from both The 
Prince’s Trust and the Launchpad 
programme has been a vital 
step in my business journey and 
without it, the chances are I would 
still be stacking shelves in a 
supermarket, wondering ‘what if?’

“I owe a lot to The Prince’s 
Trust and the Launchpad 
programme. My business advisor, 
Greg Tipper, was always there 
when I needed help and feeling 
unsure about my ideas. The real 
icing on the cake was being asked 
to design the stationery for the 
‘One Million Young Lives’ dinner 
last year. It was then I knew I 
had made the right decision 
to become self-employed.”

Greg Tipper, Business 
Advisor, Launchpad, said:

“Terri is a fighter and the 
way she has overcome her 
health problems to not only 
launch one, but two successful 
businesses at the tender age 
of 27 is an inspiration to us 

all and I am proud to see that 
she is enjoying the success 
she so richly deserves.

“Securing a contract with 
The Prince’s Trust isn’t easy 
and the fact that her designs 
were chosen reflects the highly 
creative and original work she 
produces. When I heard she 
had been successful, I felt every 
bit as excited as she did. After 
all, it’s not every day that your 
creative ideas are shared with 
a member of the Royal Family. 
I am confident that receiving 
such an order will stand her 
business in good stead. She 
has a bright future ahead.”

Launchpad is the Sheffield 
City Region Growth Hub’s key 
business support programme 
for new business. Financially 
supported by the European 
Regional Development Fund and 
delivered by local authorities 
within the Sheffield City Region 
and The Prince’s Trust, the 
programme provides free 
help and support to budding 
entrepreneurs in the City Region 
who are thinking of starting their 
own business, or have started 
trading within the last two years. 
Further information can be found 
at www.scrlaunchpad.co.uk
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z The Craft Business 
Awards, brought to 
you by Craft Business 
magazine, have a 
brand new set of 
prizes this year.

The Craft 
Business Awards, 
in their 14th year, 
are back and 
are bigger and 
brighter than ever before.

Last year’s awards received 
over 26,000 votes and reached 
over 115,000 people.

Eighteen of the categories 
remain free to enter, including Best 
Independent Retailer, because 
although this is a judged category, 
Craft Business remains committed 
to supporting retail. This year, for 
the first time, we have introduced 
six Industry Elite categories 
whereby on entering and being 
shortlisted, your product, 
campaign or brand will have the 
chance to be put in front of one of 
our esteemed judges. The cost per 
entry for these categories is £100, 
with an early bird offer of £75 
which closed on September 28.

A glittering panel of judges will 
pick the best of the bunch in the 
Elite Industry Awards category.

The judges for the 2019 
awards are Linda Barker - Interior 
Designer and Television Presenter; 
Anthea Turner - Television 
Presenter and Former Blue 
Peter Presenter; Dr Susan Kay-
Williams - Chief Executive of the 
Royal School of Needlework; 
Michael O’Connor - Partner at 
Grey Sergeant; Sarah Hamilton 
- Founder of Just a Card; Kate 
Arnell - TV Presenter and Eco 
Blogger; Haldi Kranich-Wood 
- Product Manager for British 
Wool; Caroline Brooke - Buyer for 
Kids Products at Hobbycraft; and 
Debbie Bliss - Knitwear Designer.

Anthea Turner said: 
“I’m honoured to be one 
of the judges at this year’s 
Craft Business Awards.

“From a very young age I have 
loved making things and it was 

a skill which came in 
very handy during my 
Blue Peter audition! 
In its 60 year history 

Blue Peter’s most 
complicated and 

famous ‘make’ was 
Tracy Island and I 

will forevermore be 
proud it was me who 

made it. I am looking 
forward to receiving the ‘Best 
Craft Book’ category books, 
it truly will be a labour of love 
but I know a very difficult job 
as the standards are high.”

The Awards are open for 
nominations, so why not make 
this year the one your brand or 
business leader gets recognised 
for their fantastic work?

Winning a Craft Business 
Award can mean a lot to you and 
your business. Not only will you 
receive your trophy at a glitzy 
champagne reception at CHSI 
Stitches in February, enjoying 
the chance to meet not just the 
Craft Business magazine team, 
but the entire Aceville craft 
department’s journalists, but you 
can also look forward to extensive 
coverage in Craft Business 
magazine and its accompanying 
website and social media.

The Craft Business Awards 
are split into 22 categories that 
cover everything from independent  
shops and products, right up to big 
brands and marketing campaigns. 
Each category aims to celebrate 
and recognise excellence 
within our vibrant sector.
Simply nominate your brand or 
product on our website at www.
craftbusiness.com/awards and if 
your entry is shortlisted, it will 
either be voted for by the Craft 
Business readership or judged by 
our elite panel of industry 
experts. 

Nominations close on 
October 26 with the shortlist 
announced and voting stage 
opening on November 16, 2018. 
Voting will then close on 
February 1, 2019.

Meet the judges for 
the new Elite Awards
Make sure you nominate your businesses 

and brands for the industry's most 
important prize – the Craft Business 

Awards 2019

FREE TO ENTER CATEGORIES:
• Best Independent Retailer JUDGED
• Best Support & Service READER VOTED
• NEW! Best Chain Craft Shop (previously Best Shared 

Retailer) READER VOTED
• Best E-tailer READER VOTED
• Best British Brand READER VOTED
• Best European Brand READER VOTED
• Best American Brand READER VOTED
• NEW! Craft Influencer of the Year READER VOTED
• Best Craft Book Publisher READER VOTED
• Best Knitting Manufacturer/Supplier/Distributor 

READER VOTED
• Best Beading & Jewellery Manufacturer/Supplier/

Distributor READER VOTED
• Best Social Media READER VOTED

• Best Papercraft Manufacturer/Supplier/Distributor 
READER VOTED

• Best Stitching & Haberdashery Manufacturer/Supplier/
Distributor READER VOTED

• Best Creative Stationery Manufacturer/Supplier/
Distributor READER VOTED

• Best Trade Website READER VOTED

ELITE INDUSTRY AWARDS (PAID FOR) JUDGED 
BY OUR PANEL OF EXPERTS:
• Best Sustainable Craft Company
• NEW! Best Emerging Craft Brand
• Best New Product
• Best Children’s Product
• Best Craft Book
• Best Marketing Campaign

Craft
BUSINESS
AWARDS

2019

Linda Barker - 
Interior Designer 
and Television 
Presenter

Anthea Turner 
- Television 
Presenter 
and Former-
Blue Peter 
Presenter

Debbie Bliss - Knitwear Designer

Haldi Kranich-
Wood - Product 
Manager for 
British Wool

Sarah Hamilton - Founder of Just a Card

Caroline Brooke 
- Buyer for Kids 

Products at 
Hobbycraft

Dr Susan Kay-
Williams - Chief 
Executive of the 
Royal School of 
Needlework

Michael 
O’Connor - 

Partner at Grey 
Sergeant

Kate Arnell - 
TV Presenter 
and Eco 
Blogger



“A highlight of this year has been the 
collaborations that The Craft Cotton Company 
have done with popular sewing personalities 
including Debbie Shore and Stuart Hillard.”
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z Everyone loves dinosaurs and 
Dippy the Dinosaur is perhaps 
the most famous exhibit from 
the world renowned Natural 
History Museum. Until now, the 
Diplodocus has never been on 
public display outside of London 
but Dippy has now started a 
UK tour, which is sure to draw 
the crowds wherever he goes.

Young and old seem to be 
obsessed with dinosaurs. Maybe 
it is because some species were 
amongst the largest animals 
ever to roam the earth, or other 
species were both ferocious and 
terrifying? Kids have a particular 
fascination with dinosaurs, 
often from a very young age, 
learning names and facts about 
the various types of dinosaurs. 

With this love of dinosaurs, 
the Craft Cotton Company 
have signed a license with the 
Natural History Museum to 
produce ranges of fabric for 
craft, quilting and patchwork. 
The first collection, Explore the 
Plains, has just been launched 
and the company are very 
excited to offer these designs 
for sale. The range features 
images that have been approved 
by the experts at the museum 
as authentic representations 
of the museum’s exhibits. 
The prints are educational as 
well, as most of the images 
show the full Latin name of the 
dinosaur. As you would expect 
from the Craft Cotton Company, 
the prints are produced in a 
vibrant colour palette and are 
printed to the highest standards 
in Korea. Explore the Plains, 
features five prints available 
by the metre, as a fat quarter 
pack and as a fun panel.

The next collection, Explore 
the Oceans, launching in the 
New Year, will be perfect for 
everyone that enjoys having a 
whale of a time when sewing!

Using licensed character 
prints is a great way for both new 
and experienced sewers to have 
a good time with their hobby. 

The Craft Cotton Company 
distribute many ranges designed 
by Camelot Fabrics. The Harry 
Potter collection, produced 
by Camelot under license 
from Warner Brothers, has 
attracted huge interest already. 
Designs in the range feature 
all your favourite characters 
including Harry, Hermione 
and Ron, the Four Houses and 
the Marauders Map. Fabrics 
are now in stock and special 
delivery by levitation is available 
to anyone who has mastered 
the Wingardium Leviosa spell!

It is fair to say that Winnie 
the Pooh, Piglet, Eeyore, Tigger 
and Christopher Robin have 
stood the test of time and 
many generations have grown 
up loving these characters and 
the stories that they appear in. 
This autumn, The Craft Cotton 
Company are excited to offer a 
range of cute prints, produced 
by Camelot under license from 
Disney. This collection is partly 
influenced by the original hand 
drawings found in the books 
by AA Milne. These designs 

are perfect for any nursery 
project you may be doing.

Designs intended for nursery 
projects have been a big area 
of growth for the company in 
recent times. Many parents and 
loved ones want to personalise 
their nurseries by making 
cushions, curtains, quilts and 
other decorations. The company 
has recently launched a range 
of nursery basics in muted 
shades of grey, pink and blue. 

It is with much excitement 
that in 2019 we will see the 

launch of a new license owned 
by the company, perfect for 
the nursery category as well as 
appealing to all ages. Miffy is over 
60 years old and whilst the books 
have been loved by many people 
for years, the brand has been far 
reaching this year in both high 
street fashion and home décor. 
The Craft Cotton Company have 
been granted a fabric license by 
Mercis bv and you can expect lots 
of gorgeous designs on cotton 
and organic jersey featuring the 
lovable rabbit and her friends.

A highlight of this year has 
been the collaborations that 
The Craft Cotton Company 
have done with popular sewing 
personalities including Debbie 
Shore and Stuart Hillard.

Debbie used inspiration from 
her gorgeous home and garden 
for ‘A Cottage Garden’. Next year 
she is launching two quilt ranges, 
a springtime collection called 
‘A Lily Pad’ and ‘Christmas with 
Debbie Shore’ where she shares 
everything she and her family love 
about Christmas, recipes included!

Stuart used Japanese 
influences for his elegant 
‘Kimono’ range and the cotton 
prints sold out in record time. 
He is also bringing out two quilt 
collections in 2019. The first 
is ‘Rainbow Etchings’, subtle 
hand-drawn images including 
the sun, clouds and raindrops, in 
the vivid colours of the rainbow. 
His second collection is a playful 
story on the themes of hot air 
balloons and all the fun of the fair.

Joining Debbie and Stuart 
will be Sarah Payne who is 
super excited to launch her first 
range of fabrics in the New Year. 
Sarah has designed ‘Eastern 
Botanicals’, a sophisticated 
collection of prints influenced by 
Eastern flora and fauna in pink, 
blue and black colour palettes.

Lots of inspiration can be 
found on the company blog with 
hundreds of free to use projects 
at craftcottonblog.co.uk and the 
company can be contacted by 
email on enquiries@craftcotton.
com or call 0161 832 2213.

 - what are we up to?
Plans for the coming year

Craft Business recently caught up with The Craft Cotton Company 
MD, Dani Phillips, to find out what is happening in the world of 
craft fabrics and to learn about their plans for the coming year
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z This October, The Campaign 
for Wool’s annual Wool Week 
will mark its ninth year with 
an extended programme of 
events and interactive consumer 
moments from October 8-21.

The week will celebrate 
retailer collaborations and 
educate consumers around the 
Careability of wool, dispelling the 
myths, through stain removal, 
washing, drying and general care, 
highlighting that the purchase of 
wool products is an investment that 
will stand the test of time and looks 
as good as the day it was bought.

During Wool Week 2018 Wool 
Care, an interactive pop-up will be 
live in Covent Garden, London, on 
October 11-12. The installation 
will consist of two 20ft long 
and 8ft wide containers, decked 
with wool-covered furniture, 
carpets and garments, and fitted 
with AEG washing machines 
showcasing how easy wool is to 
care for in a captivating way.

Visitors will have the 
opportunity to interact with retailers 
and industry experts through a 
Meet the Wool Gurus series, a line-
up of activities, demonstrations and 
initiatives designed to inspire and 
educate on the best ways to care 

for wool, with guests given wool 
overalls to wear and encouraged 
to partake in live art experiences, 
tackling common stains found in 
the home from coffee to red wine.

The Campaign for Wool 
has collaborated with retail 
partners and brands from Brora 
and Jack Wills to Hackett, 
Vivienne Westwood, Marks 
& Spencer, John Smedley, 
Walker Slater, Hobbs, Finisterre, 
Johnstons of Elgin, DAKS 
and Smalls, Brintons, Harris 
Tweed, Axminster, Alternative 
Flooring, Abraham Moon & Sons, 
Headlam Group and Brockway. 
British brand Brora and founder 
Victoria Stapleton has designed 

a limited-edition wool sweater 
exclusively for the campaign.

Chris George, Head of UK 
and Ireland Marketing at AEG, 
said: “Trust is a major issue when 
it comes to cleaning precious 
wool garments, but AEG’s 
groundbreaking technology makes 
it easy to care for your treasured 
knitwear during the washing and 
drying process. During Wool Week 
we will help bring the ‘Careability’ 
message to life, demonstrating 
how our innovative AEG appliances 
are the ultimate guardians when 
it comes to delicate woollens.”

There will also be a series 
of craft workshops taking 
place at various locations. 

SPONSORSHIP 
ANNOUNCED 
FOR THE WORLD 
SCRAPBOOKING 
CHAMPIONSHIPS
z Create and Craft have partnered with The Academy 
of Scrapbooking and Arts, beginning  
with their debut event The World Scrapbooking 
Championships 2018.

As halo visionary sponsor, Create and Craft is 
supporting the event from its launch in September 2018 
until the championship finals which will be hosted by 
Create and Craft at the beginning of 2019.

The championship will bring together scrappers and 
crafters from all over the world, inviting them to 
compete in a number of tasks. Create and Craft will be 
working alongside industry experts to judge these tasks, 
enabling customers to qualify for the finals.

Elena Consonni, Creator and Creative Director of The 
Academy of Scrapbooking and Arts said “We are very 
happy to announce this partnership, having the most 
important television and media platform in the world of 
the Art and Craft sector at our side from the first edition 
means that the project is well conceived and will achieve 
high levels of exposure across all of Create and Crafts 
strong marketing channels. We look forward to 
collaborating together to make this a stand-out event for 
years to come”

More information will be released about the event 
over the coming weeks, the championship is open now 
to entrants, sign up today at www.academyscrapart.com

The Campaign for Wool announces 
Wool Care in Covent Garden
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z Born in Swansea, South Wales, Susie studied 
Fine Art at the Slade School, then worked 
as a magazine and partworks editor for 11 
years, specialising in cookery and crafts. 

She now works as a freelance designer, writer 
and consultant, She has written and illustrated 
dozens of books, including about 15 knitting books. 
She said: “I’m not sure exactly how many, actually. 
I’ve lost count! I have been a freelance since 1994. 
Before that, after university, I worked in-house on 
magazines and partworks, working my way up 
through the ranks from editorial assistant, sub-
editor and deputy editor to senior editor, on a range 
of needlecraft, cookery, gardening and childcare 
titles, until I decided to go it alone. After a lot of 
perseverance, and using contacts that I had built 
up over the years, I began to get commissions 
from various craft and general interest magazines. 
Once I had established myself, I put together a 
portfolio of my published work and got my first 
book commissions. Being an author, I have had the 
opportunity to showcase a range of crafts – not just 
knitting but sewing, embroidery and papercrafts, 
among others – and to hone my writing skills.”

By the time crochet and knitting started to enjoy 
a big revival, Susie was an established author, ready 
and eager to write her own patterns. She added; 
“I had a project featured in the very first issue of 
Let’s Knit, and have worked for the magazine ever 
since. As a freelance, most of my time is spent 
working from home. I have a small studio but 
spend a lot of time working at the kitchen table, 
drawing charts and diagrams, or at my computer, 
writing up patterns. When I am knitting, I like 
to make myself comfy in a corner of the sofa, 
watching an old movie or listening to Radio 4.”

Susie took up knitting at an early age: “Both of 
my grandmothers were brilliant at sewing, knitting 
and crochet, and passed on their skills to me. 
They came in useful when, as an impoverished 
art student, I found I could make my own clothes 
and accessories more cheaply than buying 
them. A few years later, when I started having 
babies, I knitted lots of baby clothes and toys.”

Susie takes her inspiration from virtually anything 
around her: “Wherever I am and whatever I’m doing, I 
am constantly thinking of ideas. I carry a sketchbook 

wherever I go, and write notes 
and make sketches: even at 
a bus stop or on the Tube. 
Everything I make begins with 
a drawing. I also tend to carry 
needles and a ball of yarn, especially if I’m going on 
a long train journey, as I am incapable of sitting idle.

“I love visiting art galleries and museums: 
it’s my favourite way to spend time when I can 
steal a few hours. From where I live I can easily 
travel to Tate Modern by boat. I also love to visit 
markets and car boot sales, and to browse in 
junk shops. I collect vintage illustrated children’s 
annuals, which are a great source of inspiration.”

And what is her favourite knit? “Don’t ask me to 
choose! As a knitting designer, my creative skills are 
in great demand by publishers, not only for making 
garments and accessories but novelty knits such as 
fruit, vegetables, flowers, animals, birds, egg cosies, 
dolls, mascots and puppets. However, I suppose my 
favourite knits are things for babies: little jumpers, 
hats, booties and shawls in really soft natural yarns.”

And Susie enjoys passing on her skills to 
others: “It feels good to be able to pass on my ideas 
and teach people useful techniques through the 
medium of print – and also, increasingly, online. 
But I am also a qualified teacher, so I can pass 
these things on in person too. I teach drawing and 
painting at an Adult Education college near my 
home in Greenwich, South East London, where I 
also run courses in learning to knit and crochet. I 
am regularly booked to run workshops in knitting, in 
places such as Kew Gardens and Cambridge Botanic 
Gardens. And I have also been involved in various 
community projects, teaching people to knit and 
encouraging them to pass on their skills to others.

“That’s how it used to happen: mothers, 
grandmothers and aunts passing down their skills 
through the generations. The skills are still being 
passed on, but now it is often through local groups, 
or sometimes just bunches of friends who want 
to do something useful with their spare time.”

www.susieatthecircus.typepad.com
susiestitchschool (sewing, knitting and crochet)
https://www.instagram.com/susiestitchschool
www.facebook.com/Susie-at-The-Circus

SUSIE JOHNS - ARTIST, WRITER AND EDITOR 

There is no woolly 
thinking from this lot!
Mark Hayhurst takes a look at some of those who are influencing 
people to pick up their needles and what their favourite knits are



“I don’t see myself as an influencer, to me it’s 
more important to create an Extreme Knitting 
community and share the passion I have for 
knitting with everyone!”
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Cygnet Yarns Ltd, 
12‐14 Adelaide Street, Bradford, BD5 0EA

*minimum
order 12
packs

HAVE YOU CONSIDERED
STOCKING CYGNET YARNS?

• GREAT QUALITY YARNS
• EXCELLENT VALUE
• HUGE RANGE AVAILABLE
• QUICK DELIVERY
• LOW MINIMUM ORDER*

PLACE YOUR FIRST ORDER
FOR LESS THAN

£100
Call our friendly sales team on

01274 743374
or visit

www.cygnetyarns.com
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z Jacinta is a knitting addict 
and founder of Plump & Co, an 
Extreme Knitting business. She 
said: “I am crazy about textiles, 
plants, my family and my German 
shorthaired pointer. I value quality 
and practicality and I love living 
in a clean and simple home. 
I’m generally quite minimalistic, 
except for when it comes to 
house plants and pieces made 
from Plump & Co yarn!”

But how did Jacinta get 
involved in knitting? “My 
grandmother taught me to 
knit when I was young and I’ve 
knitted ever since. I love that it’s 
a mindful practice that forces 
me to slow down and live in the 
moment. Now with Plump & Co I 
have the joy of sharing that with 
others and giving busy people 
the opportunity to slow down and 
take time out for themselves.

“But at the same time the 
experience is instantly gratifying 

KERRY LORD - TOFT
z Kerry is a  33-year-old mum of 
two enjoying the daily challenges 
of juggling a busy business with 
a full family life. “When I’m not 
knitting or crocheting you’ll find 
me tending to the ever-growing 
jungle in my living room!”

How did she get involved in 
knitting? “I learned to knit after 
starting TOFT, knowing that to 
understand how to spin a good yarn I 
had to start to enjoy playing with it! I 
began knitting hats, and then learned 
how to crochet six years ago when 
pregnant with my son, Edward. I have 
not stopped since I started and am 
as addicted to making #edsanimals 
as much as everyone else.

And what inspires Amanda? 
“Seeing so many thousands of 
people across the world making 
people happy with what they 
make using my patterns.”

And her favourite knit? “My 
favourite make is a quick and easy 
chunky hat to - a few hours from ball 
until it’s keeping your head warm.”

JACINTA FOX – PLUMP & CO
because the 
process of 
knitting chunky 
yarn is so quick. At 
Plump & Co workshops 
we make new friends and teach 
them to knit, and everyone leaves 
with a functional piece of art for 
their home. It gives me the same 
warm fuzzy feeling as when I 
was first learning to knit with my 
grandmother. – IT’S THE BEST!”

It all started for Jacinta in 
2008 with a giant installation 
piece she made for an exhibition 
while studying for a Textile 
Design Degree. She said: “I was 
unable to find any yarn of such 
a large scale so I began the 
journey of handmaking my own 
yarn. After years of spinning my 
own wool and using this unique 
technique to create one-of-
a-kind pieces, the next stage 
seemed clear - to pursue my 
dream of a world-wide collective 

of knitters and creators 
modernising the art form 

with luxurious products 
made by a growing group of 

new and old wool lovers!”
Jacinta finds her inspiration 

in community and collaboration: 
“I love to see people getting 
excited about knitting and I am 
continually working with our 
growing community of knitters, 
crocheters, weavers, artists 
and designers to bring unique 
patterns to life with Plump & 
Co yarn. I also LOVE giving 
busy people the opportunity to 
take time out which brings out 
amazing hidden talents. I love 

all the creations that people 
come up with when they are let 
loose with Plump & Co yarn.

And what is her favourite 
knit? “Moss stitch & Woven 
stitch especially with Plump 
& Co yarn as the stitch 
definition is incredible!

And how does it feel to 
be an influencer? “I don’t 
see myself as an influencer, 
to me it’s more important 
to create an Extreme 
Knitting community and 
share the passion I have for 
knitting with everyone!”



www.craftbusiness.com

15KNITTING

T: 01756 703670 E: enquiries@kingcole.com  W: kingcole.com

Merry Christmas from everyone at King Cole

Does your Shop have a Craft Department?

For 1 metre of space, you could have Yarn, Pattern, 
Leaflets and a selection of Needles at a

Total Cost = £512.95 | Total RRP = £1220.90
Total Profit = £707.95

Stand, Pattern Book & Needle Rack all supplied 
Free of Charge with order.

Have you thought about adding Knitting Supplies to your store?
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AMANDA BERRY - @FLUFFANDFUZZ
z Amanda has been knitting since she was very young, and has 
always loved cuddly toys. She left a career in accountancy to follow 
her dream of being a designer and studied at London College of 
Fashion. She said: “Since I started designing my own toy patterns 
I have created hundreds of toys, and I have loved every minute!”

Amanda learned the basics of knitting from her mum when she 
was really young and since then she has taught herself through lots 
of practice. “There is always something new to learn, and thankfully 
YouTube makes everything easier to understand these days!”

And what inspires Amanda? “I love animation and cartoons 
(especially Wiley Coyote!), and the beauty of nature’s animals and 
colours always lift my day.”

And her favourite knit? “I have several favourites, including my 
Granny and Erik the Viking. They are both designs I had wanted to 
make for ages, and when I finally found the time to make them I was 
so happy with the results, and Granny sits on my desk every day.”

z Fiona lives just outside 
London with her husband, who’s 
a gardener, and (sometimes) 
her student son. She started 
out studying politics and 
anthropology and originally 
worked as a copywriter, mostly 
for charities and voluntary 
organisations. She said: “Having 
my son gave me the urge to 
do something different. I tried 
a few things, including stints 
as a pottery decorator, political 
researcher and textile business 
owner. But about 12 years ago, I 
settled into writing craft books.” 

Her mother’s twin sister 
taught her to knit when she 
was six or seven, just before 
she emigrated from the UK 
to Canada. “I also went to a 
convent school where the nuns 
were more interested in sewing 
and knitting than maths and 
physics – which was pretty lucky 
for me. So at a fairly young age, 
I’d already knitted a couple of 
jumpers in addition to the grubby 
yellow dishcloth that was my 
first school knitting project.

“I actually started out writing 
books about sewing toys. Then 
one day a publishing company 
got in touch and asked if I could 
knit. They’d sold the idea for a 
book but had been let down by 
the original author. So I stepped 
in and wrote my first knitting 
book called Knitivity – a great 
title (sadly not my idea) for a 
book on knitting a nativity scene. 
Since then, I’ve written about 20 
more knitting books plus some 
independent individual patterns.”

And Fiona has developed her 
craft organically over the years: 
“Essentially I’ve developed it just 
as I’ve gone along. Most of my 
early books focussed on knitted 
dolls and animals – everything 

FIONA GOBLE – INDEPENDENT DESIGNER
from cute farmyard creatures to 
knitted zombies. Then in 2011 I 
wrote a slightly tongue-in-cheek 
book called Knit your own Royal 
Wedding, starring knitted royal 
figures. It started as a joke in my 
publishers’ office but became 
the hit outsider book about Will 
and Kate getting hitched. It 
even knocked Jamie Oliver off 
the Amazon top spot for a few 
days. What I really love is the 
challenge of anything slightly 
eccentric and I like making 
things with a bit of detail.

“Recently I’ve become known 
for my animal knits. My fifth book 
in this series, Knitted animal 
socks and hats, is just out – and 
there are four others available, 
covering almost every animal-
themed accessory you could 
think of and a few more besides.”

Retail and social media plays 
a big part in influencing Fiona: “I 
probably should say nature and 
foreign travel. But what I love 
more than anything is looking 
at all the shops in Marylebone 
High Street – from the cool 
Scandinavian accessories and 
gifts in Skandium to the flowery 
exuberance of Cath Kidston. 
And like most designers these 
days, I’m horribly addicted to 
Instagram and Pinterest. I could 
probably have mastered a couple 
of foreign languages in the time 
I’ve spent on these websites over 
the past few years. There’s also 
a French magazine I love called 
Marie Claire Idées which you can 
find in some UK newsagents. 
It’s got a whacky take on crafts 
and beautiful photography.” 

And what is Fiona's favourite 
knit? “I’m very pleased with 
Superhero Stan from a recent 
book of mine called Knitted 
dolls. And I’ve been bowled 

over with how popular my 
independent knitted sloth 
pattern has become. It’s 
odd, but sometimes things 
just work out well without 
you really knowing why.”

And how does it feel to 
be an influencer? “When you 
work on your own – I mostly 
work at my kitchen table or 
on the sofa – you can easily 
feel a bit isolated. I haven’t got 
a team to bounce ideas off, 
so I sometimes worry if my 
work is heading in the right 
direction. Is it too safe or too 
crazy? So it always feels really 
good to hear that people like 
what I’m doing and I never stop 
being slightly surprised by it. 
The only formal qualification 
I have is a mediocre O level 
in Art that I took at 15. 

“But maybe it’s sometimes 
a good thing to come at things 
sidewards. As I said to my 
Mum recently, ‘that politics 
degree has come in handy’! I 
really would have loved to go 
to art college - but I guess it’s 
never too late. In fact I might 
just have a quick look now.”

Website:  
http://www.fionagoble.com/
Facebook:  
https://www.facebook.com/
YarnStuff/
Instagram:  
https://www.instagram.com/
indie_knitting_designer/
Etsy shop:  
https://www.etsy.com/uk/
shop/KnittleStudio
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E: viridianltd@gmail.com    T: 0117 300 5244
TRADE ENQUIRIES:  

www.viridianyarn.com

UK Distrubutor for:
• Opal • Eucalan

Sock Yarn Specialists

Knitting Needles & Accessories
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z Sue describes herself as an 
accidental knitwear designer. “I 
had a Yarn shop for 11 years and, 
during that time, started to ‘make 
up’ patterns to go with particular 
yarns which didn’t sell well. Within 
a short time I was ordering 
specific yarns for a design I had 
in mind and gradually this grew. I 
was spotted by Search Press at 
The Knitting and Stitching Show 
at Alexandra Palace and my ninth 
book is about to be published. I 
also publish individual designs 
online. I now work from home 
and exhibit at Knitting and Fibre 
shows around the country.”

And how did Sue get involved 
in knitting? “I was lucky that my 
Mum always had knitting, 
dressmaking and other craft 
projects on the go. I caught the 
bug from her and although I still 
love sewing (when I get the 
chance) knitting is my perfect 
craft. I still remember my first 
project, aged seven. A tie for my 
Dad. All our makes were put on 
display at school and when my 
parents went to see what I had 
made it said my name and… 
‘bookmark’. Luckily since then I 
have developed a bit more 
staying power with my projects!

“Although my Mum got me 
started I am self taught and have 
learnt so much from the patterns 

I have 
enjoyed 
knitting over 
the years. I love 
to push myself to try new things 
and this is a great way to learn. 
Now I love the challenge of 
having an idea and working out 
which techniques will work best 
and persevering to get it right.

And what inspires Sue? 
“There is so much that inspires 
me, the number one thing is the 
yarn, I am drawn to colour and 
texture, sometimes I can look at 
a ball of yarn and see in my head 
what it could become. I love 
using natural fibres and 
independently produced yarn. 
More recently Ravelry and 
Instagram have been a great 
inspiration to me. I love seeing 
what others are up to and now I 
don’t have the shop I work from 
home. This can be quite isolating 
so to have this online community  
really helps keep me going.

And what is Sue's favourite 
knit? “My favourite knit is usually 
the one I am working on. I am 
definitely a process knitter, I love 
creating something new. Recently 
I had an idea for a shawl design 
which I am very pleased with, it’s 
called Voltage and is something a 
bit different for me and it worked 
so well. I love seeing people’s 
projects popping up online, it 
gives me a real buzz.”

How does it feel to be an 
influencer? “I’m not sure I’d call 
myself an Influencer, I think these 
days everyone is an influencer. 
There are people I follow with a 
huge number of followers and 
there are also people with very 
few followers who have equally 
inspiring posts. I just love being 
part of this online community 
and if people like what I am doing 
then that’s the icing on the cake.”

Instagram - 1860 followers
Facebook - 570 followers
Twitter - 340 followers

ALISON ABBEY - LA RESERVE DESIGN

SUE STRATFORD - DESIGNER

z Alison is the founder and 
knitter behind La Reserve 
Design. She lives in Montreal, 
Quebec, Canada, where she 
grew up speaking French 
and English. “I have always 
loved making things with my 
own two hands, and although 
my main focus is knitting I 
also love to sew, illustrate 
and most recently took on a 
home renovation project in my 
100-year-old home and studio.”

Alison's grandmothers 
taught her to knit at a 
young age. “They were both 
great beginner knitters, but 
sometime in my mid-teens 
I decided I wanted to take 
on my complicated knitting 
projects and improve my skills. 
I started looking to youtube 
for advice, knitting other 
designers' patterns and taking 
workshops at my local yarn 
shops. Since then I have been 
working on my craft, eventually 
leaving my job in the corporate 
textile industry to pursue my 
passion as a full-time maker.”

What inspires Alison? 
“My designs are driven by 
the ideas of comfort, ease, 
relaxation and warmth. My 
background in textile design 
pushes me to combine different 
fibres together, playing with 
texture and dimension in 
every garment I make. I am 
drawn to garments that look 
simple but have an interesting 
element of construction 
that you wouldn't expect.”

And what is her 
favourite knit? “That's a great 
question and it has definitely 
changed over time! I used 
to automatically say 'large 
full-sized chunky blankets', 
which I still have a lot of love 
for. Knitted homewares get 
me especially excited to pick 
up my needles as I think a 
happy home is handmade, 
and having handmade items 
displayed in your home is an 
instant conversation starter. 
Recently I've begun falling in 
love with garment construction 
and have made a few sweaters 
that I am very proud of.”

And how does it feel 
to be an influencer? “It's 
weird to think of myself as 
an influencer. When I first 
started my instagram account 
I had no goals of growing a 
following. I wanted to connect 

with other makers and have 
a visual documentation of 
everything I was working on 
so I could go back and make 
it again. Today my goals in 
using social media are pretty 
much the same as when I 
started out. The best part of 
having a substantial following 
is getting to try out new yarns 
and fibres from different 
companies and indie dyers, 
giving so many talented makers 
out there a little exposure. I 
can't wait to see where this 
journey continues to take me!
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z Tell me a little bit 
about King Cole?
Established in 1935, King Cole 
has always been a family 
business driven by strong 
traditional values, and a 
dedication to our chosen industry. 
We continue to innovate in yarn 
production and design support. 
A move to the current premises 
in 2014 helped to consolidate 
our position as one of the 
best-stocked suppliers in our 
field, offering a stock and order/
delivery service second to none. 
This reliable and responsive 
service is available to retailers 
throughout the UK and overseas, 
both specialist and non-specialist. 
Our comprehensive stock of 
hand and machine knitting 
yarns is available in hundreds 
of shades and in qualities 
ranging from 100 per cent 
Acrylic to 100 per cent Wool.

z How has the wool market 
changed over the years?
At King Cole, we have seen 
a definite change, for many 
years our classic jumpers and 
cardigans for babies were very 
popular along with our toys. 
However, as times change so do 
tastes. We now have a market 
for a new class of knitters that 
are more interested in making 
clothes for themselves, with 
contemporary designs in more 
natural and modern fibres. 
Knitters are also interested in 
vintage patterns and timeless 
fashions. For example, our 
Christmas Scandi Knits book, 
which is based on traditional 
Scandinavian patterns has proven 
to be a big seller this year for us.  

Caroline Symonds, Marketing Manager at King Cole, talks to 
Mark Hayhurst about their brand, trends and plans for the future

Innovating to stay ahead 
of a changing market

z What innovations 
have you seen?
We have seen that social 
media, such as YouTube, have 
a great following, which a lot of 
knitters make use of for tutorials 
and guidance on knitting and 
crocheting. A lot of people have 
an interest in podcasts and 
vlogs and use them as a source 
of inspiration. We are utilising 
this by producing our own vlogs 
and posting about upcoming 
releases, mini tutorials and a 
brand-new Crochet-Along.

z What trends will be big?
A lot of knitters are interested 
in more contemporary designs 
as well as traditional designs. 
We have found our Finesse 
Cotton Silk to be hugely popular; 
knitters love the bell sleeves, 
the smooth look of the yarn and 
subtle colours. We think there 
is a growing interest for more 
unique designs that are simple to 
knit, so that even a beginner can 
make something for themselves.  

Throws and cushions 
are more popular than ever, 
people love to personalise 
homes with their own style. 
Knitting throws and cushions 
is a fairly inexpensive way to 

change up a room without 
having to redecorate it.

Our baby knits and toys are 
always popular and with yarns 
continuously changing and 
innovating, for example, our 
Funny Yummy, you can make 
some truly adorable soft toys 
for anyone for any age. Our 
Tinsel Chunky is still hugely 
popular and continues to sell 
well particularly at Christmas.

We also think trends like 
our new Crochet-Along will be 
more popular in the future, as 
we get a lot of requests from 
our customers for more online 
video tutorials. Not everyone 
lives near a yarn shop or has 
access to knitting and/or crochet 
lessons, so more and more 
people are using online tutorials 
to learn how to knit and crochet. 
At one time, parents taught their 
children how to knit and these 
skills were passed on from one 
generation to another, but this is 
not always the case now thanks 
to the internet, we are seeing a 
lot more self-taught knitters.

z Which knitting patterns are 
popular at the moment?
Our Christmas knits, especially 
our latest Christmas Knits 6, 

Christmas 
Crochet 4 and 
our Christmas 
Scandi Knits 
are some of our 
biggest sellers. 
People like to 
knit now in 
preparation for 
Christmas.

We have also found that our 
new Big Value DK 50g yarn has 
been very successful along with 
the patterns. The garments are 
a little more challenging with 
a lovely range of colours and 
these are proving very popular.

Our Chunky Knits are always 
very popular, we think these are 
appealing to people who want a 
quick knit or are new to knitting.

z Is there anything retailers 
should be looking out for?
Our new Crochet-Along is 
definitely something our 
retailers should be looking 
out for, our first one features 
the new Big Value 50g DK 
yarn and we are expecting 
sales on this to go very well. 
The patterns will be available 
to download free from our 
website, www.kingcole.com, 
every fortnight and we will show 
step-by-step how to complete 
each section using written 
instructions as well as pictures, 
charts and how-to videos.

z Has any style fallen by the 
wayside or do knitting styles 
never die - just transform?
Knitting styles never really die. 
Baby knits are always popular 
and lately we have seen a lot 
of people interested in more 
traditional knits, but knitted 
in more contemporary yarns. 
Knitting is a time-consuming 
process so people want to 
make something they will get 
plenty of wear out of that won’t 
date by the end of the season.

z How important is 
sustainability and being  
eco-friendly to the business?
We consider these issues 
very seriously and we do 
have a range of eco-friendly 
yarn, such as our Big Value 
Recycled Cotton Aran, and we 
are selective about where we 
source our yarn from. While 
fashion is not as sustainable 
as it could be, we do know that 
knitting and crocheting your 
own garments is more so than 
the fast fashion from the high 
street. We also make donations 
of our yarn to charities rather 
than discard it as waste.

z How has your business 
changed over the years and 
what is new for you next year?
We feel social media is very 
important to us as it allows us to 
have direct contact and feedback 
from our customers. We are 
able to respond to their needs 
and use social media to be more 
than just a name, but actually a 
face as well. We know that a lot 
of people use social media for 
a variety of different reasons, 
such as inspiration for knitting 
ideas and also for guidance when 
stuck with our knitting patterns. 

We love to have our 
customers interact with us, share 
their creations and also, to help 
them when required. Our social 
media presence is growing daily 
so we are trying to do more with 
it to meet the requirements of 
our online community. We are 
posting more online tutorials - 
vlogs - and we have an upcoming 
Crochet-Along as well.  
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Minutes With...5Highly-successful Scottish fashion designer and pompom perfectionist, 
Alistair Macdonald, spends five minutes with Angela Sara West

Alistair Macdonald

z As a celebrity clothes 
designer, he has created for 
Colin Firth, Alice Cooper and 
Florence and the Machine, 
while donning his other hat as 
a second-to-none pompom 
maker, he’s just released his 
latest book, Pompom Noël, 
published by Search Press. 

Having studied fashion design 
at the world-renowned Central 
Saint Martins School of Art and 
Design, Alistair was inspired by 
Liberty fabrics and set up his 
own womenswear label, House 
of Alistair, in 2008. He now works 
on a wide variety of projects 
from his London studio, including 
high fashion and film costume, 
along with his highly-successful 
handmade haberdashery 
and giftware collections.

z When did you first discover 
your passion for pompom 
making and what do you 
love most about the craft?
I remember how, when my 
brother, sister and I were small, 
we would have races using the 
old-fashioned way of making 
pompoms - using the discs 
of cardboard – to see which 
one of us could string the wool 
through the hole the fastest. 
I can’t say I always won back 
then, but I reckon I would beat 
them hands down today! 

z How would you describe 
your style in three words?
Creative. Quirky. Stylish.

z As a successful fashion 
designer, how do you apply 
your background in fashion 
design to your craft work?
Fashion designers have to 
learn quickly about the need to 
be aware of everything going 
on in the world around us, 
economically, politically and 
socially. This appreciation is 
essential as it has such a strong 
influence on changing trends 
and customer buying patterns. 
I have been able to apply this 
to my own business within the 
craft and haberdashery industry, 
and am proud of ensuring 
that what we create and sell is 
what people want and need.

z A magical wonderland of fluffy 
festive fun, your hot-off-the-
press book, Pompom Noël, 
looks set to take the Christmas 
craft and fashion worlds by 
storm! Filled with handy tips 
and techniques, you illustrate 
some very innovative ideas, such 
as a snowman gift topper, and 
you’ve successfully incorporated 
high-fashion makes...

As I’m known at home as Mr 
Christmas, and am like a coiled 
spring waiting for it all year, it 
was only natural to develop 
a Christmas-themed book! I 
absolutely love Christmas and 
have to work hard to ignore the 
rule that I am supposedly not 
allowed to buy or make any more 
Christmas decorations - more 
than half of the loft is taken up 
with them… They have no idea 
what I have planned for this year!

z Which are your favourite 
Christmas creations and 
which have been the 
most challenging?
My favourite Christmas make 
would be the giant wreath as 
it involved making up so many 
different-sized and coloured 
pompoms and then arranging 
them just so to make such a 
lovely decoration. The wreath 
I originally made for the book 
now has a family of robins to 
go with it, and this now comes 
out every season. I would say 
the most challenging one has 
to be ‘Rudolph’, with creating 
and sculpting the chest being 
the tricky job. Getting the mix 
of wool colours just right takes 
some time, and this probably 
makes it the technique I am 
most proud of mastering! 

z There’s been a bit of a pompom 
revolution lately, with the 
pompom becoming something 
of a fashion statement. Is 
this trend set to continue?
I think we’ve only ‘scratched the 
surface’ with pompom making as 
a craft, and I’m sure it’s not only 
set to continue, but to grow as 
well. I see that with the fashion 
industry using it more and more 
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as an adornment, this indicates 
that we will start to see people 
using pompoms themselves to 
customise their own clothing.

z What are your tips for 
pompom perfection?
Take it slowly! For instance, 
when you are shaping your 
pompoms it can be a little like 
topiary - one snip too far and 
it’s not what you envisaged 
at all… game over! Another tip 
would be to NOT use your best 
dressmaking scissors - buy a 
cheaper pair just for pompom 
shaping. Nostalgically, it’s a 
shame we aren’t all still using the 
card method today, but I have 
to say that the pompom makers 
are so much easier to use when 
you want to make lots at a time 
and have them in different sizes.

z Tell me a little about your 
Christmas craft offering 
from House of Alistair, such 
as your wooden Christmas-
themed templates?
We have been bringing lots of 
new Christmas-themed products 
to people’s homes through 
Sewing Quarter and Hochanda. 
A particular favourite would be 
our Father Christmas and Mrs 
Christmas standing figurines, 
which look really festive either 
on their own or as a pair. We 
have also carefully designed 
patterns and kits for other 
Christmas lovers to make their 
own decorations, namely our 
Christmas star hanging or Liberty 
print lantern garland. And our 
proudest creation has to be our 
Christmas Scent, which people 
can use on its own or incorporate 
into their own crafty creations.

z How does it feel to have 
brought a sprinkle of Hollywood 
glamour to prestigious Savile 
Row, and to have become 
the only womenswear 
designer on London’s most 
fashionable street?
That’s very kind and flattering 
of you to say! To follow in the 
footsteps of great designers 
like Hardy Amies and Norman 
Hartnell, both couturiers to the 
Royal Family, it has been an 
honour and privilege to continue 
the art form of women’s haute 
couture. To innovate and bring 
a good old-fashioned sprinkle of 
sparkle to the street - I couldn’t 
think of anything better. To 
see your creations come to 
life and be worn is the most 
satisfying feeling in the world.

z You’ve created for famous 
faces and specialise in film 
costume. Which movies 
have you made for?
Films that I have worked on 
include Dark Shadows, where 
I made a bondage leather suit 
for Alice Cooper, and in the 
first Kingsman film I dressed 
the female assassin ‘Gazelle’ 
throughout the entire film. 
A replica Chanel suit made 
for Colin Firth in the same 
film was, unfortunately, cut 
from the final edit. I’ve also 
made outfits for members 
of the band Florence and the 
Machine and my good friend, 

Jasmine, who has performed 
with the group Zoot Woman.

z What’s the secret to your 
success?
I think the key to our success 
has been to always bring quality 
design and products to people, 
but at a price they can afford. We 
constantly innovate and change, 
and seek to find something 
new to move onto rather than 
sitting back and resting. We 
don’t even wait for the seasons 
to change - we have new ideas 
and projects on a monthly basis.

z You also use international 
influences such as Japanese 
silk bunting... Are your travels 
a source of inspiration for you?
Yes, I love to travel and come 
across new and exciting projects, 
but I can equally find these 
much closer to home as well. 
Everything inspires me… it always 
has. I find inspiration and ideas 
everywhere I look and from the 
people I listen to and talk with. 
I could be talking to someone 
whilst standing at the bus stop 
and come up with something!

z You’re renowned for your 
eye-catching patterns and 
prints. Tell me a little about 
your undying love of Liberty 
prints and how the world-
famous store’s fabrics 
fuelled your imagination to 
design and create a range of 
haberdashery products and gifts 
using Liberty Art fabrics...
In 1999, when I first arrived in 
London to study, I came across 
the iconic Liberty department 
store with its amazing window 
displays and everything it had 
to sell inside. My visits allowed 
me not only to come across 
truly stunning designs and 
creations across all its different 
departments, from fashion to 
furniture, but to rediscover the 
unique Liberty fabrics. Suddenly, 
I was able to see hundreds of 
them all in one place. My love 
and respect for such beautifully-
designed and manufactured 
textiles had been set… forever.

“Everything inspires me… it always has. I find 
inspiration and ideas everywhere I look and 
from the people I listen to and talk with”

z House of Alistair offers 
everything from fun fabric 
buttons, inspiring sewing 
accessories and colourful 
cushion covers, to bold ‘n’ 
beautiful bunting, exciting 
napkins and eye-catching 
throws. Are there any exciting 
projects in the pipeline? Any 
more striking sewing machine 
designs in the works?

Hopefully, everyone has enjoyed 
my rather quirky and different 
sewing machine designs and yes, 
there are more ideas in the 
pipeline. The most exciting news 
is that I am currently designing 
my own collection of House of 
Alistair textiles, so watch this 
space as I hope to share more 
with you very soon!

House Of Alistair products are 
available from Liberty of London 
and numerous other outlets around 
the UK, as well as internationally in 
Norway and Japan.

For further information, visit: 
www.houseofalistair.com
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Caren Garfen, an embroidery artist from London, 
talks to us about her work examining women’s 
social and political issues as well as her upcoming 
exhibition at the Knitting and Stitching Show

Tackling difficult subjects 
with needle and thread

The Secret Life 
of an Eating 
Disorder

Under Pressure: Words taken from real-life 
frustrations from parents when the pressure 
of living with, and caring for, a child/young 
adult with an eating disorder causes feelings 
to explode. The tiny hand stitched text label 
gives a response from their son/daughter

Mia & Pharmaceutical Security Blanket: One of the main 
features in the ‘What’s Going On Upstairs’ installation is a quilt 

which has been made using a pattern designed by a talented 
and creative young woman who passed away after suffering from 

a complex eating disorder. The meticulously crafted doll ‘Mia’ 
was a commission, and created by Julie Campbell who designed 

and made the wonderful dolls for the television adaptation of The 
Miniaturist which was screened on BBC1 in late December 2017

z Caren Garfen’s exhibition at 
October’s Knitting and Stitching 
Show at Alexandra Palace 
-What’s Going on Upstairs - 
explores the devastating world 
of eating disorders, an an issue 
rarely tackled by artists.

She has created a bedroom 
installation, furnished with 
hospital and domestic furniture 
and featuring a quilt made 
using a pattern designed by a 
talented young woman who 
passed away after suffering 
from a complex eating disorder.

The exhibition includes a dolls 
house furnished with miniature 
furniture, textiles and objects. 
All deal with scale as those 
suffering from eating disorders 
believe themselves to be much 
larger than they actually are.

z Can you tell us a little 
about yourself and how you 
became a textile artist?
I began studying as a mature 
student after being guided 
towards university by a City 
& Guilds embroidery tutor. 
The degree was a catalyst in 
my path towards becoming 
an artist utilising textiles.

z Your work never shies 
away from tackling difficult 
subjects. Eating disorders and 
their devastating impact on 
sufferers and their families are 
a particular focus. Why is this 
subject so important to you?
Since graduating in 2007, the 
subject areas that I have pursued 
have mainly related to women’s 
issues. I have a real fascination 
in understanding other people’s 
feelings and attitudes towards 
work, domestic life, dieting, 
how they are affected by social 
media, and such like. Maybe I 
am trying to make sense of the 
complex world we live in today.

I spent four years researching 
women and dieting and realised 
how much pressure women 
were under to conform to media 
stereotypes surrounding their 
bodies. I created many works 
which were exhibited separately 
but eventually they all came 
together under one roof at The 
Knitting & Stitching Show in 
London and Harrogate in 2014. I 
was unprepared for the candour 
of many of the visitors as they 
made themselves comfortable at 
my ‘kitchen table’ in the gallery.

Confessions of body 
dysmorphia, dieting and eating 
disorders became the norm …. 
women stood silently and cried. 

One young student with anorexia 
nervosa contacted me after 
the show to state that seeing 
the work made her want to 
get better. Her message led 
me onto this new journey of 
researching eating disorders.

As a subject area, eating 
disorders are difficult to tackle, 
as there is still a lot of stigma 
attached, and most artists would 
shy away from it. However, 
the schoolgirl suffering from 
anorexia was very open about 
her condition and was happy to 
send me copies of her diaries. 
Having primary research to work 
with is really important as it gives 
any work created authenticity.

z Do you consider yourself 
to be a craft activist?
I do not see myself as a craft 
activist, but perhaps an observer 
and recorder of social and 
political issues relating mainly 
to the 20th and 21st Centuries.

z Your art involves extremely 
intricate, often miniature scale, 
hand stitching and embroidery. 
What challenges does working 
at such a tiny scale present 
and what are its rewards?
The main challenge in creating 
such tiny stitches is the time 
it takes. With my current work, 
‘Media Meddles’, I soon realised 
that it would take a whole day to 

stitch the text of just two medals, 
this would mean a minimum of 
50 days to complete the piece. 
As I was working on my major 
installation for this year’s The 
Knitting & Stitching Show as 
well, I actually spent a night 
tossing and turning wondering 
whether to carry on with the 
medals. I just loved the subject 
area so decided to continue 
with it, but this meant taking the 
stitching with me on holiday! The 

rewards are manifold; the joy 
of a completed artwork, seeing 
that it has turned out how you 
wanted it to, exhibiting it and 
enjoying people’s reactions to it.

z What kind of reaction 
does your work get from 
those who have experienced 
eating disorders?
The reaction has been profound 
from those suffering from this 
disease, as well as from their 
overwhelmed parents and 
from the specialist medical 
professionals. The sufferer looks 
at the work, and says “This is 
me”. The mother opens up about 
her daughter and states: “She 
was doing so well last week, 
and now she won’t get out of 
bed.” The professionals nod 
their heads in understanding. A 
young boy viewer says “this work 
makes me very sad because I 
think of all the sad people”.

z Before becoming an artist, you 
ran a business making hand-
stitched miniature samplers for 
dolls houses which you sold to 
collector clients. Can you tell 
us a little more about that?
Whilst visiting a prestigious 
dolls house exhibition in London, 
I noticed that there was a 
gap in the market for finely 
sewn miniature embroideries. 
I went home and started 
experimenting with threads and 
designs, creating samplers of 



www.craftbusiness.com

21INTERVIEW

Patients is 
Key: A key safe 
overfilled with keys 
with multi-coloured tags 
was hanging in the office 
of an eating disorder clinic and 
became the inspiration for Patients is 
Key. In this artwork, each tag has hand 
stitched words which represent being 
both a patient and a carer within the 
healthcare system. The coloured tags 
have been laid out in the same format 
as a Body Mass Index chart.

Heartfelt:  The stethoscope 
takes on a new meaning 
when hand-stitched text 
discs replace the chest-
piece’s diaphragm

Do My Bones Look Big In This?: 
Artwork inspired by a quote from 
‘Wasted, A Memoir of Anorexia 
and Bulimia’ by Marya Hornbacher 
and is stitched onto the front of the 
tiny hospital gown. Even at their 
thinnest, weakest, and close to 
death, the anorexic will still believe 
that they are fat...

“I spent four years 
researching women and 
dieting and realised how 
much pressure women were 
under to conform to media 
stereotypes surrounding 
their bodies. I created many 
works which were exhibited 
separately but eventually 
they all came together under 
one roof at The Knitting & 
Stitching Show in London 
and Harrogate in 2014”
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one-twelfth scale. Once I was 
happy with the result, I made an 
appointment to see the organiser 
of that particular show and she 
invited me to have a stand.

Later on I had an American 
agent who sold my samplers 
in the USA, Japan and Europe, 
while I concentrated on the 
UK market. It was a wonderful 
period in my life as I could fit 
it in with bringing up my two 
daughters while still being able 
to have my own creative outlet.

z Do you sew for pleasure 
outside of your art work?
I haven’t sewn for pleasure for 
over 20 years! I definitely do 
not like stitching repairs, such 
as holes in socks, or sewing on 
buttons – my husband apologises 
before he hands them over!

z What projects are you working 
on currently and what’s next 
for you after The Knitting & 
Stitching Shows this autumn?
I have been working on 
‘Media Meddles’ as previously 
mentioned, this being a project 
for Llantarnam Grange Art Centre, 
South Wales. The group exhibition 
is called ‘Suffrage’ and marks the 
centenary of women’s suffrage 
and brings together the visual 
arts and political discourse. The 
artwork consists of 100 medals 
silkscreen printed onto cotton. 
They are each filled with hand 
stitched text which acknowledges 
the hard won successes of 
women who became the first 
females, in a given year, to gain 
status in politics, in sport, in 
the arts, in business, in space, 
and in other areas. I have also 

stitched quotes which highlight 
where the media have often 
focussed more on these women’s 
appearance, domestic life, gender 
etc, than on their achievements.

However, the major 
installation for The Knitting & 
Stitching Shows, What’s Going 
On Upstairs, is now taking full 
priority. I am creating a bedroom 
installation, furnishing my gallery 
with hospital and domestic 
furniture and setting the scene 
of an adolescent’s bedroom/
hospital room. The main 
feature of this work is a quilt, 
‘Pharmaceutical Security Blanket’, 
which has been made using a 
pattern designed by a talented 
and creative young woman who 
passed away after suffering 
from a complex eating disorder. 

I am now in the construction 
mode of this bedcover. I still 
have stitch work to do on a 
hospital wristband, and a doctor’s 
weighing scales. I hope to create 
a moving and accessible artwork 
dealing with the devastating 
world of eating disorders.

Once The Knitting & Stitching 
Shows are over, I will be looking 
into where What’s Going On 
Upstairs could be exhibited in 
the future….and having a rest!

To learn more about 
Caren and her work visit 
www.carengarfen.com

Caren Garfen’s exhibition, 
What’s Going On Upstairs, 
is at the Textile Galleries 
at The Knitting & Stitching 
Show at Alexandra Palace 
from October 11-14, 2018.
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Artist, calligrapher and co-author of the 24th 
edition of The Speedball Textbook, Angie Vangalis, 
from Dallas, Texas, looks at how Speedball tools 
can be used to great effect 

z Hand lettering in the craft 
industry has exploded as 
a result of, what I believe 
to be, the “need” to create 
something beautiful by hand 
as a contrast to computer 
fonts, whether it be the 
pointed pen style of Modern 
Calligraphy or Traditional 
broad-edge lettering styles 
dating back centuries ago.

Speedball Art Products 
continues to provide a nice 
selection of tools and media 
for the novice as well as 
experienced ability levels to 
keep on creating unique and 
fun drawing and lettering for 
the craft and commercial 
art industries. Below are 
a few of the tools you can 
promote in your stores.

Love You Holiday Card created with 
(Black Card) B-2 Broad-Edge Nib with 
Speedball Silver Super Pigmented 
Acrylic Ink; (White Card) B-2 Broad-
Edge Nib with Speedball Silver Super 
Pigmented Acrylic Ink, Elegant Writer 
3.0mm, Black marker (activated with 
water) on Fluid Watercolor paper 
(140lb/300gsm)

Get creative with 
calligraphy this Christmas

z ELEGANT  
WRITER MARKER
Black (any size) - The dye-based, 
water-soluble ink in this marker 
opens up creative possibilities 
due to its diversity and cleans 
up easily. In addition to writing 
traditional lettering styles, 
adding water with a brush, 
creates a beautiful analogous, 
multi-colour, watercolour-like 
bloom effect. Many artists 
use the X-Fine (1.3mm) for 
sketching and adding a subtle, 
yet colourful values to artwork.

z ELEGANT WRITER 
DUAL-TIP MARKER
Debuting with a nice array of 
12 colours, this marker style 
provides a unique, elegant, 
double-stroke quality for adults 

and children. The ink in these 
markers are dye-based and 
water-soluble, providing an 
opportunity to add a subtle 
shadow or tint to drawing and 
lettering and cleans up easily. 
This marker style is particularly 
awesome for learning broad-
edge pen lettering, as the 
corners of the nib act as a guide, 
helping students maintain a 40° 
to 45° pen angle. The edges 
of this marker are durable 
and provide hours of use 
without wearing down, drying 
out or running out of ink.

z SILVER 
CALLIGRAPHY INK
This acrylic ink is best used in 
larger nib sizes or with a brush. 
The metallic base provides very 

change the look of the stroke, 
simply turn it over on its back 
and add a serif or draw thin, 
small lines and letters to contrast 
the larger rounded stroke. The 
subtle bounce of the foot with 
each stroke of ink and the brass 
reservoir holds more ink for less 
dipping offers a divine writing 
and drawing experience!
www.speedballart.com

good opacity, with contrast that 
jumps off any coloured paper.

z B-SERIES 
CALLIGRAPHY NIB
The B-series nib is a complete 
joy to work with and nearly 
fool-proof. This nib produces a 
round edge quality stroke which 
is different than its broad edge 
counterparts. If you want to 

Thinking of You Holiday Card: created 
with Elegant Writer Dual-Tipped 
Markers on Fluid Watercolor paper 
(140lb/300gsm)
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“The designs which I painted on the pebbles 
were mostly inspired by the shapes of the 
rocks and the subject of the book”
DENISE SCICLUNA – ART PSYCHOTHERAPIST, PAINTER AND AUTHOR
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z How did you become 
interested in art?
My interest in art is about 
expression. It gives a voice to my 
thoughts and feelings. For me 
the interest and drive to create 
art has always been there but 
grew alongside my inquiring mind 
and want to express myself.

z When did you realise 
you were good at it?
I personally do not think it is 
about 'good' or 'bad' art. Making 
art has always felt comfortable 
and natural as it has been, and 
still is, a form of expression 
to me. I often describe it as 
my own personal therapy.  

z Who encouraged you 
to follow the art path?
Realising how naturally inclined 
and passionate I am about 
art, left me with no choice 
of following that path. I have 
always had support and 
encouragement from my family 
where creativity and passion 
are a core part of home.

z You practice art 
across many mediums 
photography, painting 
and crafts – do you 
have a favourite or does 
each one have different 
aspects that you love?
Having experimented with 
various mediums, I always knew 
that painting was my favourite 
one. I do less photography 
nowadays and I have decided 
to mainly focus on painting and 
crafts. I guess I am indirectly 
still influenced by the other 
mediums. My two published 
books about pebble art are 
a perfect example as they 
incorporate painting, crafts and 
photography altogether. Working 
on them  has been a great 
opportunity to merge different 
mediums into one final product. 

z What led you to the field 
of Art Psychotherapy?
Art Psychotherapy was my 
next natural path to follow 
after completing my training in 
Psychology. I discovered about 
art therapy as a profession 
through a family friend when 
I still was living in Malta. I 
thought about how interesting 
and meaningful it would be to 
support people through art and 
creativity and to also integrate 
my two main interests together 
- psychology and visual arts. 
My personal experience and 
approach towards my art and 
creativity connected with that 
of the art therapy profession - it 
felt like the most appropriate 
journey to embark. I now work 
as an art psychotherapist in 
London where I have set up art 
therapy services in schools.

z There is a lot of attention 
focused on mental well-
being and mindfulness 
at the moment and the 
role that arts and crafts 
can play in helping with 
this. How important 
is creativity and for 
people to have access 
to express themselves 
through art and crafts?
Working with my clients as 
an art therapist, I have come 
to experience the depth of 
the art making process; 

how it acts as a channel of 
emotional expression and how 
a final piece of work embodies 
emotional states of being. 

My personal experiences 
of making art has taught 
me to realise that having a 
creative outlet improved my 
self awareness and led me 
to understand myself and 
the world around me. Art 
making, whether it is crafts, 
sculpture or painting, is a 
personal transformation 
which is unique experience 
to every individual whether it 
is a child or adult. Obviously, 
one cannot exclude other 
creative outlets such as  music, 
digital art, dance and drama. 

z You are originally from 
Malta – what brought 
you to London?
Knowing that I wanted to train 
to become an art therapist,  
meant that I would eventually 
have to leave my home country. 
I also wanted to spend a 
period of my life living abroad 
to expand my personal and 
working experiences. London 
seemed like the best option, 
so after completing my post 
graduate training I decided 
to stay for a while. Being in 
London has brought amazing 
opportunities and connections 
into my life – Rock Art and Pet 
Pebbles are a few of many!

z What interested you in, 
and led you, to pebble art?
I enjoy textures and unique 
forms of nature a lot. Pebble 
art started as my fascination 
of the natural occurring shapes 
of stones I would find and 
how I could work with them, 
creating something inspired by 
nature, within nature. I enjoy 
painting on the surfaces of 
objects being clay or pebbles 
and bringing them to life. 

z You have written two 
books on pebble art – 
Rock Art and Pebble 
Pets – did you enjoy the 
process of planning 
and compiling them?
I never imagined back then, that 
my interest in pebble art will lead 
to two published books. The 
process of working on the books 
was incredibly satisfying – I 
enjoyed planning and sketching 
so many ideas and was very 
excited to have them translated 
on to an arts and crafts book 
for people to try and explore. 

What I enjoyed the most 
is knowing that I can share 
my ideas and creativity with 
people – bringing parents 
and their children together; 
inspiring adults to be creative 
and messy again - creating 
small pieces of art from natural 
objects. I like to hope that I 
could sparkle imagination and 
creativity in people, and have 
kept that in mind throughout 
the making of both books.

z How did you decide 
on what you were 
going to paint?
The designs which I painted on 
the pebbles were mostly inspired 
by the shapes of the rocks and 
the subject of the book. Other 
times, I would have an idea for 
design then I would search for 
the perfect shaped pebble. It is 
quite exciting to allow a natural 
object inspire your piece of art. 

z Pebble art seems to 
be very popular at the 
moment – what do you 
put that down to?
I am really pleased to discover 
an increase in popularity in rock 
art. Over the past years I ran 
rock art workshops in London 
with parents and children. Some 
parents appeared surprised 
to know that one can actually 
paint on stones so it was a great 
experience to offer them a space 
to give it a try with their children. 

There are also online pebble 
art communities were members 
paint pebbles, take photos of 
them and then place them in 

Rocking out to pebble art 
Based in London and born in Malta surrounded by sea and 
sun, Denise Scicluna is an art psychotherapist, painter and 
author who enjoys nature, creativity and pebble painting. 
She talks to Mark Hayhurst about her life and work

a particular location. They then 
post the photo and location for 
other people to search and keep 
the pebbles once they find them. 
I suppose the internet has a 
huge role to place as people are 
sharing their work more, but on 
the other hand maybe we are 
also realising the importance 
of creativity and the need for it. 
Maybe spending too much time 
on devices is making us crave 
a break from it, and return to 
traditional and natural mediums.

z What inspires you?
Nature, music, human beings, my 
job as an art psychotherapist.

z How do  you approach 
a new piece of artwork 
or project?
I quite often start a new piece 
of work with not knowing what 
the end result is going to look 
like. I enjoy the process of seeing 
where the creation goes. All 
my paintings are based on the 
state I was in, during the times 
they were created. Some of 
them have a personal story or a 
particular emotion linked to it. 

z You obviously have a deep 
love of art and crafts. You 
even founded Malta's first 
contemporary arts and 
crafts fair – how difficult 
was that to set up and how 
popular has it become?
Patches Market was founded 
in Malta in 2010 and has been 
a huge success. The idea 
behind it stemmed from the 
lack of appreciation towards 
contemporary crafts. I wanted 
to create a platform for local 
artisans in which they could 
share, sell and promote their 
unique creations. The first edition 
started off with 25 stalls, and by 
time the number went up to 60. 
Through the market, artisans 
were given the space to expose 
their work, communicate with 
their clients and showcase 
the creative process with the 
world. It was truly satisfying to 
see artisans' work grow and 
expand, and be commissioned 
to do various jobs for clients.

z What's next for you?
The plan for me is to continue 
creating art and expanding my 
art psychotherapy practice. 
It would be great if one day 
I could combine art therapy 
and rock art into a one book 
– so watch this space!

www.instagram.com/
denisescicluna
http://denisescicluna.tumblr.
com



“The current rise in the popularity of 
decorative retail stationery proves that in our 
hectic, super-connected world, the simple 
pleasures of well-designed stationery can still 
charm even the most digital consumers”

How the stationery revival is proving  
to be beneficial to the craft market
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z In the digital age we live in, 
our communication is becoming 
increasingly electronic. At work 
we’re far more likely to email 
a colleague than call or meet 
them, and our social interactions 
are via text, messaging 
apps and social media.

Yet against this digital 
backdrop, we as a nation 
have fallen back in love with 
hand-written notes and 
diaries and embraced new 
trends like bullet journaling.

With a rising trend of 
purchasing stationery as gifts, 
widening product ranges and 
design-led innovation, it’s no 
wonder that market analysts are 
predicting the retail stationery 
market is set to grow by almost 
£50 million in the next five years. 
With growth forecasted to be so 
high, it begs the question - who 
is buying all this stationery?

Ironically, it’s the people 
most likely to be head down 
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on their smartphones, the 
millennials, who are the key 
drivers in the expected upturn 
of stationery’s fortune.

Until recently, retail 
stationery was fundamentally 
led by the demands of the office 
environment. Even within the 
office, however, it was a rarity to 
see more than a few ballpoint 
pens and standard HB pencils in 
a store cupboard or on desks.

The current rise in the 
popularity of decorative retail 
stationery proves that in 
our hectic, super-connected 
world, the simple pleasures 
of well-designed stationery 
can still charm even the 
most digital consumers.

It appears that the stationery 
you choose can be just as 
much a personal statement 
about who you are, as the 
clothes you wear. No longer is 
it simply about the functionality 
of an item, but there is resting 

Jo Bray, Managing Director Sales and Marketing at West Design 
Products, explains how digital natives are presenting an 
opportunity for retail growth

importance on it being beautiful 
or having on-trend aesthetic.

At West Design Products, 
we seized upon the opportunity 
of exploring how a stationery 
range could fit hand-in-hand 
with our current product 
portfolio and, indeed, within 
our customer’s businesses.

Evidently, it has proved to 
assimilate with ease and shown 
to be incredibly popular with 
experts and customers alike. 
With three Commended awards 
from the London Stationery 
Show and numerous sell-out 
products across the Noteworthy 

range, it is clear that stationery 
isn’t an exclusive market, but 
that it can integrate and be 
a great success within the 
art and craft market too.

Building on the popularity of 
its former ranges, Noteworthy’s 
Metallic Mono is a coordinated, 
modern collection that taps into 
the revival of retail stationery. 
Created with our own customer 

base in mind, it not only appeals 
to the millennial demographic, 
but, with its style and integrity, 
means it will slot perfectly 
into any art and craft store.

Noteworthy Metallic Mono 
is available to trade from West 
Design Products. See the full 
range of 20 products, with RRPs 
from £2.99 to £12.50 on www.
shop.westdesignproducts.co.uk

Noteworthy 
Metallic Mono



www.craftbusiness.com

25INTERVIEW

Mark Hill 24Hours As...

Mark Hill, President and Chief Executive Officer 
of the Association For Creative Industries, 
tells us about his day

z YOUR DAY
What time do you wake up 
and what does your pre-
work routine look like?
I’m normally up at 5am-5.15 am 
and go straight for my first cup of 
coffee. Then I’m off to the health 
club for an hour and then back 
home for coffee number two. 
I check the local and national 
news, review all emails that 
came in overnight, plus social 
media, and then I get ready and 
make my way to the Association 
For Creative Industries (AFCI) 
office. Much to my wife’s chagrin 
I seem to find Starbucks every 
morning on the drive in!

z You get into work – what 
does a typical morning 
look like for you?
I like to get there early; normally 
I am the first or second in the 
office. I lay out my to-do list for 
the day and set up any necessary 
meetings. My assistant is one 
of the first into the office too 
and, as she also handles human 
resources (HR) and Board 
governance, we typically go over 
my schedule, any HR issues or 
plans, and anything that needs 
to be done with the Board. 
I’ll knock out any European 
calls or emails first and also 
call any heads of business as 
they are more likely to be free 
at that time or after 5pm. Then 
I like to “walk” the office and 
find out how everyone is doing, 
what they are focused on, and 
anything interesting I should be 
aware of. As we have a flexible 
schedule to accommodate 

team members with kids or 
challenging commutes, our 
office hours start between 8am-
9.30am. So my first meeting 
typically starts at 9.30am. 

z What time do you take 
lunch, and what do you do 
on your lunch break? What 
do you typically eat?
Lunch…whenever I have 30 
minutes between 11.45am and 
3pm. Normally I run out and get 
a sandwich as it “breaks up” the 
business day and allows me to 
think about what happened in the 
morning and what is coming up. 

z How does a typical 
afternoon take shape?
More meetings usually; however, 
I like to try and time them so I 
have 30 minutes between each 
so I can make calls to members 
or prospective members along 
with following up after each 
meeting. Again, I like calling 
senior managers after 5pm 
as they are more accessible. 
Meetings typically are done by 
4.30pm and I use the rest of 
the day for more calls, planning 
and responding to emails. I like 
a clean desk and a clean email 
in-box when I leave. It closes 
the day and gives me a sense of 
accomplishment. It’s important 
I am not coming into a “work in 
progress” the next morning.

z What time do you leave? And 
what kinds of things do you like 
to get up to in the evening?
I normally leave around  
5.45pm-6pm so I can get home 

for the evening news! With 
my home in Georgia and a 
place near the AFCI office 
in New Jersey, I spend the 
evenings catching up with 
my wife, if she is down in 
Georgia that week. With four 
grown kids spread around 
the United States, I also like 
to stay in touch with calls 
or FaceTime, especially 
with their kids!!! I am a fan 
of TV shows like Jeopardy 
and The Voice, but other 
than that I like to read – at 
least a book a week! 

z Finally, what time do 
you typically go to bed 
on a work night?
It varies though I am normally 
tucked in by 10pm or 11pm!

z A BIT ABOUT YOU
How did you come to work 
in your current position? 
I used to be an industry 
supplier and an AFCI Board 
Member. When I finished up 
an assignment and completed 
my two terms on the Board, 
AFCI asked me to do some 
consulting for them. In the 
middle of that process the then 
head of AFCI left to return to a 
previous association and the 
Board asked me to take over. I 
love the industry and with lots 
of contacts plus a fresh view 
of AFCI I felt I could help serve 
the industry in the leadership 
role at the association.

z What advice would you have 
for someone looking to get 
into your particular industry?
The creative industry is often 
referred to as a “huggable” 
industry, reflecting the passion 
and caring people have for each 
other along with their crafting 
pursuits. My advice is to learn 
as much as you can about the 
crafting consumer and the 
industry structure. Like many 
industries, the creative industry 
is undergoing a lot of changes 
including generational shifts, 
buying behaviours, traditional 
retail and online commerce and 
perhaps the most important 

is the growing influence of 
creators and bloggers.

z What are the best 
parts of your job?
Helping our team succeed in 
their roles and careers. The 
same goes for our members. 

z What are the most challenging 
parts of your job?
Staying on top of and ideally 
ahead of the changes occurring 
in the industry and business 
overall. It seems the pace of 
change is accelerating every year. 

z What does 2018 hold for you?
In response to our members 
asking us to connect them more 
directly to consumers, we are 
launching the first In the MKNG, 
the creativity festival  
(www.inthemkng.com). We are 
also evolving our trade show and 
conference, Creativation (www.
CreativationShow.org), so it better 
fits the needs of our members.
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z Ever struggled to wrap a 
bottle, bicycle, guitar, football 
or hamper? Struggle no more… 
help is at hand from professional 
present perfectionist, Jane Means, 
who handles those hard-to-wrap 
gifts with the greatest of ease 
and makes even the simplest of 
presents look like a million dollars.

Dividing her time between 
London and Singapore, the 
designer and superstar wrapper’s 
been providing luxury gift 
wrapping services for individuals, 
charities, businesses and leading 
brands, from Chanel to Dior, for 
over 20 years. She works for 
A-list celebrities and royals, as 
well as being an adviser for luxury 
brands. The second-to-none gift 
stylist also runs gift wrapping 
courses, designs her own 
collections of ribbons, gift wrap, 
tags and labels, which are sold 
worldwide, and offers bespoke 
filming packages, alongside 
design and consultancy services.

An avid Blue Peter fan, the 
gift wrapping specialist fell in love 
with packaging as a child. “I would 
leave the best-wrapped gifts until 
last and have always had a keen 
eye. From a young age, I travelled 
the world and it opened my eyes 
to wrapping styles and techniques, 
particularly in Japan. I love how 
an inexpensive, mundane gift can 
be transformed into something 
luxurious with just some paper, 
ribbon, love and imagination!”

z FLORAL FOUNDATIONS 
& GROWING A GIFT 
WRAPPING BUSINESS 
FROM SCRATCH
Born a creative soul, Jane was 
brought up on a farm in rural 
Lincolnshire. She worked in 
the travel industry after leaving 
school and continued to travel 
extensively, giving her an unique 
insight into cultures, ideas and 
new products unavailable in 
the UK. She says she’s always 
loved simplicity, understated 
classics and the unusual, 
scouring markets overseas 
for different materials such as 
papers, ribbons and decorations, 
which she would bring home 
to sell at local craft fairs.

She then trained as a florist 
and her crafting career kicked 
off at her kitchen table, where 
she created custom-made 
cards and wedding stationary 
before realising her true passion, 
gift wrapping. Having set up 
her company in 1995, she 
complemented it with courses 
after founding her gift wrapping 

academy following a teacher 
training course. In addition to 
running her school, which attracts 
clients from all over the world, she 
started offering exclusive wrapping 
services for some of the world’s 
most distinguished companies.

Passionate about business, 
despite her critics’ doubts her 
formula would work, Jane’s 
sheer determination, drive and 
entrepreneurial flair grew her 
burgeoning business into a 
hugely-successful global brand. 
Her phenomenal portfolio now 
boasts successful services for 
diverse clients, from high street 
stalwart WHSmith, supermarket 
chain Aldi and Arsenal Football 
Club, to transport giant Eurostar, 
credit card company American 
Express, the BAFTA film awards, 
and high-end boutiques Jo Malone, 
Aqua di Parma and Crème de 
la Mer. She’s also trained staff 
in the Royal Household and at 
many of the UK’s top stores, like 
Liberty of London (where she has 
demonstrated live in its famous 
windows), Fortnum & Mason 
and ‘the greatest department 
store on earth’, Harrods.

z FAMOUS FACES & 
ROYAL WRAPS!
The princess of presents’ “classic, 
quirky and understated” style 
has made her the go-to gift 
wrapping favourite for the most 
discerning of clients. With each 
undertaking unique and tailored to 
their specific needs, Jane works 
with her hand-picked qualified 
team of gift wrapping stylists 
to transform gifts into creative 
masterpieces. Highly discreet, 
she and her specially-trained 
team work relentlessly to tight 
deadlines for celebrities, luxury 
brands, blue-chip companies, press 
launches, embassies and royalty.

How does it feel to be an 
adviser for luxury brands and to 
wrap for famous faces, including 
Victoria Beckham and The 
Beatles, for whom she 
wrapped a 6ft 
leather rhino?!! “I 
never dreamt that 
my hobby would go 
on to be a global 
brand! Even after 
24 years, I still get 
a buzz from new 
challenges. Every 
day is different 
and I love my job. 
During the last year, I have 
had some incredible work when 
luxury brands have asked me to 
design their looks and packaging.”

Want to wrap like a pro? Britain’s gift wrap guru, Jane Means, talks to Angela Sara West  
about wrapping for the Queen and Victoria Beckham, working with luxury brands and  
stores such as Harrods, YSL and Ralph Lauren, plus her tips for taking your wrapping  
skills to a whole new level.

It’s a Wrap! Jane Means - 
Gift Wrapper to the Stars

z THE QUEEN OF WRAP
Known as the "Gift Wrap 
Guru”, there have been 
numerous highlights in 
Jane’s career, which has 
seen commissions from 
Highgrove House, the family 
residence of the Prince 
of Wales and the Duchess 
of Cornwall, and even seen 
her wrap for the Queen!

“Wrapping a gift for the 
Queen was in my early days and 
since then, I have wrapped for 
other royals and celebrities. Some 
of the proudest moments of my 
career have included designing 
a look for a well-known French 
fashion house and seeing the 
results on a billboard whilst I 



“I never dreamt that 
my hobby would go on 

to be a global brand! 
Even after 24 years, I 

still get a buzz from 
new challenges.”
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was in New York. I was jumping 
with joy and getting some very 
odd looks from passers-by!”

z THE WORLD 
WRAPPED UP…
Based in London, Jane’s 
sensational services have 
taken her all over the world, to 
Monaco, Switzerland, Singapore, 
Milan, Paris and beyond, and 
her prolific travels, along with 
trend forecasting, have been 
hugely influential in her work.

“Travel is undoubtedly my 
biggest inspiration. The sights and 
smells of India, the architecture 
of Iran, and the tropical foliage 
of the Far East have all given me 
some great ideas. My father-in-
law lives in Japan, which has 
been my biggest inspiration. It’s 
where I have seen all the various 
folding techniques with fabric 
and learnt basic origami.”

z SUCCESS SECRETS
A huge success story in the 
gift wrapping world, Britain’s 
wonder wrapper Jane’s inventive 
wrapping skills are second to 
none, securing her position at the 
top of the pack. “To stay in front 
of competitors, it’s vital that you 
are a leader, not a follower, and 
always have something new to 
offer. Competition is always good, 
but I have no time for copycats. 
It’s frustrating when you see your 
images used on competitors’ 
websites, and in exactly the 
same format. However, I have 
a good legal team and am a 
spokesperson for ACID (Anti 
Copying In Design), which 
is now a good deterrent.”

z SMALL SCREEN WRAPS 
& CRAFTY CHRISTMAS 
COLLABORATIONS
The queen of wrap collaborated 
with the queen of Christmas 
craft, Kirstie Allsopp, last year, 
lending her meticulous eye 
for detail as the Christmas 
Wrapping Judge on Channel 4’s 
Kirstie’s Handmade Christmas.

Jane also frequently teams 
up with our favourite TV crafting 
couple. “I regularly make 
appearances on The Crafty 
Beggars with Julie Peasgood and 
Wendy Turner Webster, and Sky 
Sports just before Christmas. 
Other TV work generally comes in 
last minute. Last year, I appeared 
on ITV’s This Morning, BBC Radio 
2 with Chris Evans and Channel 4.”

This genius gift wrapper has 
also presented her own show on 
Create and Craft TV and often 
features in commercials for 
big-name brands like L’Oréal.

z GIFT WRAPPING 
PERFECTION
Jane ably applies her background 
in floristry to her creative wrapping 
work, adding stunning ribbons, 
embellishments and accessories 
to her exceptionally-beautiful 
and artistic packaging. “Floristry 
taught me which colours go with 
what, and I am very lucky to just 
match various colours together 
and they somehow work!” There 
is, however, a downside to her 
craft. “Being a florist, your hands 
get extremely tired, and the 
same applies to gift wrapping.”

How can we give a gift a 
luxury look on a tight budget 
and turn a bland present into a 
showstopper? “Embellishments 
are key. If you’re on a budget, tie in 
some fresh foliage, such as holly, 
ivy or sticks from your garden. 
You can also tie in mini baubles. 
If you’re doing a pile of presents, 

it’s nice to place them in size 
order if they are boxes; tie them 
all together with a ribbon and tie 
in an embellishment at the top.”

Jane says there’s one essential 
item which will instantly give your 
gifts a polished look. “Double-
sided tape is a must, as you don’t 
have any visible tape. The gift 
will look clean and professional. 
It makes a huge difference…”

Her favourite techniques, 
embellishments and materials 
to use? “I love pleating paper 
around a box as it’s so easy 
and transforms the item 
immediately. Tied in with some 
fragrant foliage, it looks amazing 
and smells wonderful, too!”

z LUXURIOUS CREATIONS 
- PRESENTATION IS KING
Passionate about presentation, 
Jane’s wrapping know-how 
guarantees gifts give the wow 
factor. Wrapping presents to 
perfection with her stunning 
signature style, she likens gift 
wrapping to fashion, and says 
learning a few simple techniques 
can create luxurious masterpieces.

Britain's leading gift wrap 
guru says embellishments, 
such as holly, ivy and twigs, are 
essential for making presents 
stand out in a pile. The most 
common mistake people make? 
“Using too much paper when 
wrapping a box. It’s important to 
cut the paper down to the correct 
size. It will then fold in much 
more easily.” She also advises 
pre-measuring your materials 
beforehand to avoid waste, 
and using good-quality ribbon 
and elegant embellishments. 
Presentation is everything, after 
all, and those finishing touches 
are key to catching the eye.

z TRICKY SHAPES 
SUITABLY WRAPPED
Taking the stress out of gift 
wrapping, Jane has handy hints 
and tips and tricks aplenty for 
tackling that ultimate gift wrapping 
bugbear… an awkward shape. 
“Materials can often make all the 
difference, and paper isn’t always 
suitable for round or awkward 
shapes. I always have some 
cellophane and tissues handy 
as this moulds around awkward 
shapes much more easily.”

Along with using “flexible” 
wrapping materials, the gift 
wrapper extraordinaire also advises 
avoiding stripes on difficult shapes, 
as mistakes will be easily visible. 

This gifted presenter’s biggest 
wrapping challenge? “I love a 
challenge and my most tricky item 
was probably a rocking horse, 
live in front of an audience. I love 
being put under pressure, so 
the trickier the item the better!” 
How about a pile of problematic-
shaped presents? “If they’re all 
awkward shapes, place them 
ready-wrapped into a large basket 
and add a ribbon to the handle.”

z PERSONALISATION, 
PERSONALISATION, 
PERSONALISATION
Looking to truly wow 
your recipient? Introduce 
personalisation into the gift-giving 
experience. Jane says this is 

a huge trend in the Christmas 
gift-wrapping world. “People 
are always seeking something 
different. Many companies 
will print your own wrapping 
paper and ribbon. I prefer to 
think of the recipient and adapt 
my materials to that particular 
person. So, if someone loves 
Italy, I would wrap the item in 
a map of the country and use 
red, green and white ribbon.”

z RIBBONS GALORE FOR 
GORGEOUS GIFTS!
The wrap star says everything 
she designs has a story and, 
revealing ribbon as her “biggest 
addiction”, is justifiably proud of 
her innovative ribbon cards. “I’ve 
always loved haberdashery, and 
especially ribbon. It makes such 
a difference on gifts when you 
have a fabric ribbon and I also use 
it to trim skirts and canvas bags. 
I introduced the ribbon cards as 
many people don’t know which 
rolls to choose, so we decided 
to put a set of three on the card. 
These have been really popular, 
and still sell well after five years.”

z WONDERFUL 
WORKSHOPS & MAGICAL 
MASTERCLASSES
Looking to learn a skill for life? 
This is the gift that goes on 
giving... Whether it’s a wedding, 
birthday or tricky-to-wrap  
Christmas present, a session 
with Jane will ensure every 
event is meticulously covered.

Along with fun, private 
at-home or workplace classes 
offering expert tuition from the 
best of the best, Britain’s wonder 
wrapper runs popular courses at 
handpicked venues and boutique 
hotels around the UK, in Singapore 
and Australia. Any plans to expand 
the global empire? “I did a course 
in India last year and have a large 
following there, so I’m looking to 
implement them in India now, too.”

From London, Lincolnshire, 
Manchester and Winchester, 
to Harrogate, Hampshire and 
Glasgow, you can learn hands 
on how to wrap ANY gift and 
tie the perfect bow at one of 
Jane’s Christmas workshops, 
which run until November. “I will 
also be doing masterclasses 
in December at Coworth Park 
in Ascot, Whatley Manor in the 
Cotswolds and Belmond Le Manoir 
aux Quat'Saisons, Oxford.”

She’ll also be hosting a one-
off unique festive gift wrapping 

and calligraphy course with 
top calligrapher, Judy Broad, 
whose impressive client list 
includes Aspinal and Chanel.

The gift wrapper extraordinaire 
has plenty of other projects in the 
pipeline. “I’m always designing 
new products and will shortly 
be launching my new collection 
of embellishments, which is 
really exciting. I’m also planning 
another book and am currently 
liaising with publishers. I plan 
to do more TV work, too, and 
will be adding lots more content 
to my YouTube channel.”

z IN-STORE CHRISTMAS 
APPEARANCES
You can catch Jane and her 
talented wrapping team in luxury 
London stores, where they will be 
on hand to help with Christmas 
wraps. “I’m already booked for 
Dior, Selfridges and Armani, and I’ll 
also be demonstrating at events 
at venues such as the Chelsea 
Physic Garden. Our Christmas 
bookings usually come in last 
minute, so we could be anywhere!”

Renowned blogger Jane loves 
sharing her tips, photography, 
thoughts and design ideas on 
her blog and Instagram page 
@janemeans, which are both 
bursting with creative ideas and 
inspiration. “I’m always looking 
for collaborations with bloggers 
and would love to expand on this, 
especially in the wedding market!”

Jane is also the author of best-
selling book Giftwrapped, while her 
DVD, The Art of Gift Wrapping, is 
positively packed with inspirational 
ideas, helpful hints and tips for 
transforming mundane presents 
into luxury gifts, whatever the 
shape, size, occasion or budget.

z GETTING STICKY 
WITH IT…
There are also some special plans 
under wraps to celebrate National 
Wrapping Day on 20th December. 
As the perfect person to present 
their brand, Jane’s getting stuck 
into her role as the Ambassador 
for the sponsors, Scotch Tape. 
“We’re currently working behind 
the scenes and will be launching 
an event before the big day!”

No excuse now for not 
having Christmas completely 
covered… Happy wrapping!

For further information,  
visit: www.janemeans.com
Jane’s blog:  
http://janemeansblog.com
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and macaroons. Supplement 
them with poles for suspending 
butterflies and birds - either 
clustered in the window display 
or arranged around the shop, in 
order to establish the connection 
between outside and in.

z IN AUTUMN …
The calm ‘balanced sobriety’ 
style is very appropriate. Choose 
natural colours such as cinnamon, 
grey, beige and white. Introduce 
attractive accents with black 

z This is how a Christmasworld 
trend, positioned in your 
window display and inside 
the shop, could encourage 
customers to discover 
products and buy them. 
Designer Claudia Herke from 
the bora.herke.palmisano 
design studio gives tips 
for your shop design:

z IN SUMMER ...
The ‘eclectic gathering’ trend 
attracts your customers: the 

- for example, with Perspex 
cubes coloured in black as 
pedestals for your products. 
Put the focus particularly on the 
colours of autumn leaves, red 
gold and aubergine/Bordeaux 
red. Stylised water basins 
are reminiscent of Japanese 
gardens. Make cubes or ceiling 
hangings from bamboo poles; 
wooden surfaces with beautiful 
subtle grains are also very 
suitable as surface materials.

z IN WINTER AND AT 
CHRISTMAS TIME …
The opulent ‘splendid history’ 
style is a winner. Create 
excitement with string curtains 
- both in the window display 
and the shop layout. As an 
eye-catcher, put just one 
large golden chandelier in the 
centre of the window - richly 
decorated with baubles and 
floristry. To showcase the 
products, pull a few strings 
aside. Dark green and blue 
colours, combined with light 
blue, and warm gold, bronze 
and metallic tones, emphasise 
the festive character.

z THE NEXT 
CHRISTMASWORLD WILL 
TAKE PLACE FROM 25 
TO 29 JANUARY 2019.
Christmasworld is the world’s 
most important order venue 
for the international decoration 
and festive articles sector. 
Held annually in Frankfurt, it 
presents the latest products 
and trends for all festivities of 
the year and provides innovative 
concept ideas for decorating 
large-scale and outdoor areas 
for the wholesale and retail 
trades, shopping centres, DIY 
markets and the green sector.

The last event was attended 
by 1,048 exhibitors from 43 
countries and over 43,400 visitors 
from 129 countries (including 
Floradecora). Christmasworld 
is characterised by the 
complete spectrum of festive 
decorations while a wide-ranging 
complementary programme with 
Trend Show, special exhibitions, 
events and expert lectures 
is a valuable and informative 
source of supplementary 
inspiration for everyday 
business life in the sector.

Top tips for window 
display and shop design

Designers Claudia Herke, Cem Bora and Annetta Palmisano from the bora.herke.
palmisano design studio. Photo: Michael Zellmer

Eclectic gathering can be displayed to very good effect against the strong 'nude' 
interior colour. Photo: Messe Frankfurt Exhibition GmbH / Pietro Sutera

Balanced sobriety comes into its own with black display surfaces and wood grains. 
Photo: Messe Frankfurt Exhibition GmbH / Pietro Sutera

With splendid 
history, a festive 
atmosphere is 
conveyed with 
string curtains and 
chandeliers. Photo: 
Messe Frankfurt 
Exhibition GmbH / 
Pietro Sutera

brilliant colours alone - lemon, 
pink, mandarin, azure and rosé, 
enriched with gold and black - 
guarantee the optimum long-
distance effect. Pillars or even 
robust cardboard tubes, arranged 
in an irregular frequency, help 
to present the products in a 
decorative way. In the strong 
‘nude’ interior colour, they are 
particularly suitable for displaying 
exotic decorations, such as 
parrots, jellyfish, stag beetles, 
orchids, flamingos, and tarts 



“It’s hard work running any 
business and we find the key 
ingredients to our successful 
franchise owners are they’re 
a people person, they 
like being around people, 
kids and adults, they are 
proactive and have a positive 
attitude”
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Sarah Cressall, founder of franchise business  
The Creation Station, talks to Mark Hayhurst 
about her life and work

From catering and Charing Cross 
murals to The Creation Station

z Sarah Cressall has been on 
an interesting and varied 
journey before setting up the 
successful art and craft 
franchise, The Creation Station.

Sarah refers to her franchise 
owners as VIPs – Very 
Inspirational People – and they 
can be found operating 
businesses right across the 
country, from Orkney in the 
North of Scotland to Kingsbridge 
in Devon.

As a young girl she was 
always creative and this love of 
making led her on a winding 
path to Inspiration House, 
Creativity Drive, in Woodbury, 
Devon, the creative hub head 
office of her business.

Sarah studied a degree in 
catering and nutrition which led 
to a successful career in 
management.

She said: “I was a catering 
manager and the big turning 
point for me was when my boss 
said ‘you too could be a regional 
manager Sarah’ and I thought 
- is that the path I want to take. 
There was nothing wrong with 

that career but, for me, I wanted 
something that was a bit more 
nurturing, with a bit more 
expression.

“So, I left a secure job and 
became a picture framer and 
self-employed. I sold a lot of 
stuff at Camden Market, a lot of 
bespoke artwork and painted a 
mural at Charing Cross Station.”

Sarah then studied for a 
diploma in Art Management, in 
Roehampton, before moving to 
Devon to enrol on an arts 
foundation course.

She added: “I was 30 at the 
time and just being able to play 
and explore different materials, 
having worked in the corporate 
world for the last ten years, was 
just so lovely. From there I was 
offered a job helping young 
disabled adults run creative 
workshops.”

Developing and running 
workshops for people with head 
injuries and disabilities, Sarah 
saw the hugely positive effect of 
creative activities. When she 
became a mother to Sam, Ollie 
and Josh, Sarah was again 

struck by the creative power of 
craft, which started her on the 
path towards The Creation 
Station.

Sarah said: “I ended up in a 
wheelchair when I was pregnant 
– I had three kids in about three 
and a half years – and had some 
hip problems. The watershed 
really was becoming a parent 
and realising that there’s a whole 
world out there as a parent that I 
had never thought of before.

“I realised that the creative 
process and crafting allows 
everyone to be unique. So by 
having the three kids I wanted to 
spark their own curiosity and I 
found that arts and crafts was 
an amazing vehicle for them to 
be expressive, to get excited and 
to enjoy it and come out with 
different outcomes and own 
their own learning through that 
process.

“When I had the kids I used 
to run workshops from home 
and they were successful. So I 
thought there must be other 
people like me that would like a 
flexible business, doing 
something rewarding, so why 
don’t I franchise it.”

Sarah spent five years 
researching and developing the 
systems and ideas so that 
franchising would be a simple 
process for people. And when 
her youngest child, Josh, started 
school she awarded her first 
franchise in 2007.

Sarah believes she has 
created a strong ethos behind 
the business: “To me it’s about 
nurturing individual creativity 
and unlocking the wonder within. 
We do teach some techniques, 
of course, and processes but it 
is about creating that awe and 
joy, at whatever age you are, that 
you can learn and develop 
through a creative process.”

But running your own arts 
and crafts business is not 
everybody’s cup of tea and Sarah 
is protective of her brand. “We 
actually award to two per cent of 
people who enquire. It’s not for 
everybody and we’re not for 
everybody. It’s hard work running 
any business and we find the key 
ingredients to our successful 
franchise owners are they’re a 
people person, they like being 
around people, kids and adults, 
they are proactive and have a 
positive attitude.”

Sarah’s love of arts and craft 
have also led her to recently 
become a published author, with 
the release of her book, Creative 
Sparks – mishaps, hurdles and 

ideas to inspire you and yours. 
The book contains a treasure 
trove of true-life stories, tips and 
ideas and aims to help the 
reader discover the power to 
think, engage, create and inspire, 
while having fun.

Sarah said: “I had been told 
loads of times that I should write 
this down. I lead a busy business 
life and it took me two and a half 
years to finish! What was 
interesting about the book was 
how it evolved. I left it for a year 
then revisited it and got a few 
people to preview it. A lot of 
them said I needed to put my 
own personality into the book 
and how creativity helped me as 
a kid, as an adult and a parent. 
So I added much more of myself 
into it. I was very nervous about 
the launch, when you put a bit of 
your soul out there, you are 
putting your head above the 
parapet!”

So what’s next for Sarah and 
The Creation Station: “We have 
lots of plans. We have just 
offered 25 schools free 
workshops. We work closely 
with nice family brands, like Play 
Doh and Crusha, and want to do 

more creative workshops in 
schools.

“Also, we intend to take the 
brand international and export 
the franchise. Everybody likes to 
go through a creative process. As 
adults we don’t get a chance to 
do it, kids absolutely love it and 
because you don’t tell them what 
they have to do they just enjoy 
the process.

“Its got so many 
developmental benefits from 
problem solving, thinking and just 
enjoying the process. There is an 
awful lot of emphasis on 
outcomes now - with 
qualifications and exams and the 
next hurdle and the next - so if we 
allow kids to learn by doing and 
to fail, which is the first attempt 
in learning, you learn more from 
things that don’t go right, you 
have to think and problem solve.

“We still have areas in the UK 
that still need a Creation Station 
and we are always on the lookout 
for people who would love to turn 
their passion into profits and run 
their own successful Creation 
Station franchise. If so please 
just visit www.thecreationstation.
co.uk.”
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z With the growing popularity 
of Pinterest, personalisation 
is continuing to play a 
significant role when it 
comes to event planning.

From weddings and 
birthdays, to dinner and cocktail 
parties, hand-stamped crafts 
are a great way to integrate a 
touch of personalisation that 
guests will be sure to remember. 

New Year’s Eve is, arguably, 
the biggest night for parties of 
the year. Around the world, people 
gather with friends and loved 
ones to celebrate closing one 
chapter and opening another. 
Hand-stamped table adornments 
are a great way to commemorate 
the New Year, while making 
fun, interesting conversation 
starters for guests. They can 
even double as party favours!

Later this month, ImpressArt 
will be launching a “Stamp it 
Yourself” program. The program 
will include a Metal Stamping 
Starter Kit and an assortment 
of corresponding project kits 
including Wine Charms, Bottle 
Openers, Food Signs and more. 
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While hand stamping is often 
associated with jewellery, 
this new program will allow 
crafters to create personalised 
lifestyle items of all kinds. 

Beyond the “Stamp it 
Yourself” kits, ImpressArt carries 
a full range of letter, number, 
and design stamps, blanks, and 
stamping aids that make it fun 
and easy to create beautiful, 
hand-stamped projects. The vast 
array of blanks from ImpressArt 
can be incorporated into some 
personalised party favourites.

For example, bracelet blanks 
can be used as martini stirrers 
and napkin rings, and washers 
can be turned into personalized 
napkin rings as well. The sky is 
the limit when it comes to getting 
creative with hand stamping. 

ImpressArt offers an arsenal 
of educational materials on 
their website including videos, 
tutorials and inspiration pages 
that make hand stamping 
even more accessible.

Visit ImpressArt.com for 
more information and to view the 
entire ImpressArt project range.

How to put your own stamp on a party
ImpressArt's Laura Avitabile explains how to personalise your events
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Claire Hamer, Hunkydory Trade Sales Manager, offers her top tips on how to make the most of the party season
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z Who doesn't love a party, 
especially over the Christmas 
and New Year period?  Why 
not encourage your customers 
to want to decorate from top 
to toe? An in-store display or a 
leaflet that encourages them 
to do this can work well.

Before we look at the detail 
let's consider, does it all need to 
match? That's up to the customer 
but I'd suggest a mix-and-
match approach to make your 
offering more general, so that a 
customer can adapt the idea to 
their own celebration. Choose a 
colour scheme or a theme and 
use that as your starting point. 
Classic colour schemes such 
as gold and silver for black and 
white are a good starting point.

z INVITATIONS
Stock items that allow replicable 
invitations to be made. Rubber 
stamps are great for this as you 
can create a design and make 
the same card many times over. 
Using a stamp press is an easy 
way to ensure the text perfectly 
lines up each time you stamp.

For quick invitations 
encourage your customers to 
use pre-scored card blanks 
and matching envelopes, it's 
a great starting point. Quality 
cardstock in an array of colours 
is another must have line as this 
gives your customers a choice 
of colours for their projects

z SIGNAGE
Stock card larger than A4 for 
bases layers for signs. If you have 
electronic die cutting equipment 
in store, offer a service so you 
cut out letters or words for your 
customers for them to make 
their own customised signage

z LARGE ROSETTES
These are easy to make. Have 
a couple hanging in your store 

and mark them with ask me 
how to make this sign. Again 
large card, paper or crepe paper 
is great to make these. Crepe 
paper is also great for making 
retro style Christmas crackers

z GIFT BOXES
Your customer may want to send 
their friends from the party away 
with a small gift. Gift boxes are 
very easy to make. There's some 
fabulous books on the market 
that are full of ideas for boxes 
and other projects you'd consider 
if holding a seasonal party.

z BUNTING
This can be made from card/
paper as well as from fabric. If 
you stock both types of products 
in your shop you could have 
examples of both. Fabric bunting 
is an easy project for novice 
sewers. Hold a workshop in 
November to teach customers 
who are new to fabric craft 
how to make bunting.

z CHRISTMAS WREATHS
A Christmas wreath is a great 
way to welcome people to your 
house over the holiday period. 
Stock a couple of base layers and 
a selection of embellishments. 
This is another easy workshop 
to run. Open up several packets 
of embellishments, so that 
everyone gets a good variety of 
elements for their wreaths. You 
can either let your customers 
design their own or let them get 
creative and choose the elements 
they want on their wreaths.

z MASKS
New Year is a great time to throw 
a themed party and maybe your 
customers are thinking of getting 
their guests to make masks. 
Stock blank make shaper. Maybe 
part of the party could even be 
decorating your own mask.

It's party time – don't miss out!

z GLITTER
It's all about the bling in party 
season. Ensure you have plenty 
of glitter and gemstones in stock 
before you start promoting this 
idea. Think of all the items you'd 
need to decorate your house for 

a party and stock elements 
that work them. Here's a few 
additional ideas to get you 
going; cake toppers, cupcake 
wrappers, place settings, 
seating plan and crackers. 
Encourage your customers 

to have a go at making their 
own decorations and invitations 
for their Christmas and New 
Year's parties. Ask them to 
take photos and share them on 
social media to encourage more 
people to want to do the same. 
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High praise at the NEC as visitor flow 
improved and buying opportunities 
enhanced in 2019 plans

challenges retail doom and gloom
Vibrant Autumn Fair 2018

z Autumn Fair 2018 saw 
1,200 exhibitors take over 
Birmingham’s NEC for five 
days of negotiation and 
inspiration. Over 200,000 new 
products were showcased, 
with buyers attending stocking 
up for the festive period and 
the Spring season, including 
Mother’s Day and Easter.

The retail community came 
together ahead of the Golden 
Quarter with buyers, visual 
merchandisers and owners 
from independent, multis, 
e-tailers, tourist and leisure 
destinations all in attendance.

At the Fair’s four live theatres, 
buyers could gain valuable 
market insights and updates on 
current trends that are driving 
consumer spending throughout 
the Golden Quarter and beyond.

Visitors to the main stage 
had the unique opportunity to 

hear from two leading lights in 
the retail sector in Dragons Den’s 
own Theo Paphitis, whose retail 
empire covers 350 stores and 
employs over 4,000 people, and 
notonthehighstreet.com’s Holly 
Tucker. They both shared insights 
from their personal journeys, 
as well as their advice and 
predictions for the upcoming year.

Autumn Fair 2018 also saw 
the introduction of a dedicated 
section for the best of Theo 
Paphitis’ #SBS (Small Business 
Sunday) community. Designed 
specifically to celebrate the 
endeavours of independent 
start-ups, the showcase got off 
to an impressive start with many 
exhibitors reporting orders even 
before arriving at Autumn Fair.

Theo Paphitis tweeted 
straight after his visit to the 
show to say: “Autumn Fair’s 
been brilliant for this year’s #SBS 
winners. They’ve had a great 
time in there, met loads of new 
contacts and made some money!”

Julie Shields, the Founder of 
Dimpled Heart said: “The Fair’s 
been amazing, we’ve got loads 
of great feedback and lots of 
orders to follow up on. We’re 
excited to be part of the show 
because of Theo Paphitis and the 
#SBS pavilion, but also because 
we had been approached by 
stores before we even arrived 
because of the marketing 
which was a real bonus.”

Helping bring buyers and 
sellers together was further 
enhanced this year with the 
investment and introduction of 
the Autumn Fair Product Match 
– 63,955 products and people 
recommendations and 17,410 
matches. There was a real buzz 
onsite as visitors were also given 
the opportunity to pick up a free 
glass of Prosecco if they found a 
match at Autumn Fair – posting 
their selfies from a Product Match 
wall using the hashtag #fairmatch.

For the first time, buyers were 
also able to sample the offering 
of new Global Handicraft and 
DesignFirst showcases. At Global 
Handicraft, international artisanal 
manufacturers were given 
access to the UK’s £358bn retail 
sector. Visitors to the showcase 
were able to get hands-on with 
everything from soft furnishings 
to textiles; jewellery to home 
décor; and ceramics to lighting.

Offering an insight into some 
of the UK’s most quirky and 
unique manufacturers, DesignFirst 
saw innovative manufacturers 
from three show sectors display 
everything from artisanal soaps 
to handmade jewellery. Sharing 
little more than a penchant for 
alternative ideas, the DesignFirst 
exhibitors introduced buyers 

to a new world of new-to-
market, original products.

Across key 2018 sectors, 
Children’s Toys & Gifts and Home, 
feedback was positive, with 
exhibitors reporting exciting sales 
figures and increased interest.

Michelle Probert, Sales and 
Marketing Manager at Juratoy 
said: “Autumn Fair has been 
fantastic – our best show so 
far this year! We’ve seen our 
order values soar by over 100 
per cent, which is better than 
we could ever have expected. 
Both the quality and quantity 
of customers has been very 
good. It’s also meant a lot to 
us to have received plenty of 
positive feedback on our stand.”

Louise Young, Managing 
Director, Spring & Autumn Fair, 
said: “Off the back of what was 
a flat summer of trading for 
retailers, buyers came ready to 
be inspired by ranges for the up 
and coming major sell though 
periods for retail. It’s simply 
good news for all of retail that 
suppliers and retailers have 
come together to make this 
year’s Autumn Fair a commercial 
success for those that visited 
and exhibited – it’s a good 
barometer for the Christmas 
trading period and into Spring.”

Exhibitors may have also 
been inspired to secure their 
space for next year in response 
to the announcement of a major 
investment programme in Autumn 
Fair, by new owners ITE Plc.

The newly organised halls 
will improve visitor flow and 
facilitate greater crossover 
buying opportunities, delivering 
an Autumn Fair that will be the 
‘sourcing destination for all of 
retail’, with content that will 
encourage multiples to source 
more private label/own brand 
with exhibitors at the show. 
In addition, a new investment 
programme will focus on 
increasing attendance from 
online and international retailers.

“Looking forward, market 
leader Autumn Fair is evolving 
as we embrace the structural 
changes in the market. 
Consumers have not stopped 
buying goods but how they buy 
has changed.” Young continues.

“In 2019, both Spring and 
Autumn Fair are well positioned 
to continue providing a unique 
proposition for retailers. With 
the new re-edit plans we’re 
looking to really optimise the fair 
experience for both visitors and 
exhibitors, including updating 
show sectors to present real 
opportunities for crossover buying 
and better enabled networking. 
As the hub for ‘all of retail’, 
2019 will offer buyers tangible 
profitable insight that will help 
them stay ahead of the curve.”

Potential exhibitors can 
also apply for a stand through 
Autumn Fair’s website. Retailers 
are encouraged to register 
now for Spring Fair, scheduled 
for February 3-7,  2019.

“Autumn Fair’s been brilliant 
for this year’s #SBS winners. 
They’ve had a great time in 
there, met loads of new contacts 
and made some money!”
THEO PAPHITIS 



“And having created a warehousing and 
fulfilment solution tailored to the craft business 
we are now able to offer this as a solution to 
other craft businesses – yes, even those of so-
called competitors – because we believe that we 
can all benefit from working together.”

Partnerships have helped us grow, 
and we're open to more
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James Woollam, Managing Director, F&W Media International Ltd,  
explains how co-operation can boost business 

z Faced with a series of business 
challenges, we've had to change 
and evolve our business in 
recent years. An ever more 
important part of that has been 
the partnerships we've developed.

By joining forces with those 
who are looking to reach the 
same customer, we’ve found 
we can amplify our reach, 
increase our standing and 
grow our business. Perhaps 
we could work with you too!

Ten years ago our business 
was very different to what it 
is today. We had our Reader’s 
Union catalogue-based book club 
business collapsing in the face 
of Amazon, and our 50-year-
old David & Charles publishing 
business being threatened by 
digital reading and the growth 
of online content and YouTube. 
Having made a series of key 
decisions about the business 
and forged some exciting 
partnerships, we could not be 
more positive about our future.

Our recent growth and 
opportunities have developed 
from focusing on two main goals.
1) To make sure we always have 

a direct relationship with our 
end customers and readers

2) To ensure our business 
is entirely relevant to a 
digital audience and to fully 
embrace digital in every part 
of what we do. To achieve 
these goals, partnerships and 
mergers have been critical.
The acquisition of SewandSo 

in 2015 allowed us to build on our 
growing strength in ecommerce. 
At the time, we operated our 
own needlecraft ecommerce 
business, ILoveCrossStitch.com. 
Our openness to the merger with 
a larger competitor was one of 
the best business decisions we’ve 
ever made. SewandSo is now 

our foremost 
consumer 
brand, and has 
even become 
the imprint 
under which 
we now publish 
new books. 
Our well-priced 
range of over 
36,000 products is 
managed through 
our technology-
led, craft-focused 
warehouse facility, 
providing same day 
shipping and award-
winning customer 
services, supported 
by content-rich 
marketing – a 
bi-product of 
our books.

Having 
brought together 
our publishing 
and ecommerce 
businesses it was a 
logical step into online 
learning, to further 
deliver on our second 
goal of digital relevance.

While we had 
impressive audience 
reach in needlecraft and were 
becoming ever more adept at 
creating video for our product 
marketing, SewandSo was 
known as a shopping brand, 
not an education brand. 
Naturally, our thoughts turned to 
partnership to bring this to life.

Thus, RSNonlinecourses.
com came into being; a new, 
breakthrough online learning 
platform we launched this 
summer in partnership with the 
Royal School of Needlework. 
We've been blown away by the 
response, with hundreds of 
customers from around the world 

taking courses in just the 
first few weeks. Buying 
a course gives students 
access to video-led online 
training, which they can 
work through with the 
accompanying kit, shipped 
from our warehouse.

While focusing on 
and developing our digital 
strategy, we recognised the 
importance to connect with 
our customers in person as 
well as online, and sought 
out more partnerships to 

unlock this key channel.
In March 2018 we 

hosted the first ever 
National Needlecraft 
Awards, partnering with 
Upper Street Events, 
DMC, and Immediate 
Media, to create an 
event as part of the 
spring Knitting & Stitching 
Show that celebrates the 
needlecraft genre at a 
grass-roots level. We will 
continue to grow this event 
into 2019 and beyond and 
are excited to see what it will 
become. Further afield, we 
partnered with Arena Travel 
to offer craft-themed travel 

packages to our customers, 
hosted by our book authors, in 
a wonderfully virtuous circle.

And we’re not stopping 
there. Affiliate partnerships 

are driving significant referrals 
to the SewandSo website. 
We’re partnering with industry 
influencers to offer them 
unique benefits in a ‘pro-
membership’ package.

The success of our RSN 
partnership can now be a 
blueprint for future projects. We 
have the technology, systems 
and processes to look at similar 
businesses with other partners 
and will be exploring new 
relationships on that front. And 
having created a warehousing 
and fulfilment solution tailored 
to the craft business we are now 
able to offer this as a solution 
to other craft businesses – 
yes, even those of so-called 
competitors – because we 
believe that we can all benefit 
from working together.

While we have never been 
short on ambition and ideas, 
we would never have got to the 
opportunities I’ve described 
organically. A willingness to 
collaborate and an open outlook 
have led to us embracing 
partnerships for mutual benefits. 
If you’ve got ideas about how 
we could work together, we’d 
love to hear them. Perhaps we 
could be your warehousing 
partner, your fulfilment partner, 
your publishing partner, your 
ecommerce partner, your video 
partner… the opportunities await!

The colourful thread 
room in F&W’s warehouse 
facility in Tewksbury, 
which alongside fabric 
cutting, and general 
warehousing, is now being 
offered as a service to 
other craft businesses.

Royal School of Needlework Tutor Helen McCook during filming of the Introduction 
to Blackwork online course, produced by F&W’s in-house video team.

Some of F&W’s market leading books, 
which are now published under 
the SewandSo imprint including 
international bestsellers, Edward’s 
Menagerie and Tilda.



“The first aim of a newsletter is 
that it be opened. Sounds 
obvious but how many times 
have you been sent a newsletter 
and immediately deleted it?”
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Sara Davies, MBE, founder at Crafter’s Companion, 
tells you how to get your message across
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in today’s world, whatever the 
size or nature of your operation, 
communication towards your 
customer base really is key to 
ensuring continued success and 
growth.  This month I’m going to 
focus specifically on the power 
of a well-crafted newsletter in 
getting your brand out there 
and reaping the rewards.

z GDPR
Newsletters are a great way 
to keep your business front 
of mind with your customers, 
allowing you to directly and 
effectively communicate with 
your core audience. However, 
with new GDPR practices taking 
effect as of May this year, it 
is imperative that you have 
appropriately gained the consent 
of your marketing database 
contacts before sending out any 
newsletter material. Within this 
consent process, and on your 
‘Subscribe’ landing page, ensure 
that people know exactly what 
they’re signing up to ie: what they 
can expect from your newsletter 
(focusing on the benefits of 
subscribing) and the frequency 
of your communication.  Also, 
ensure that you have a clear 
‘Unsubscribe’ button, so you 
know most of your audience 
is actively choosing to remain 
subscribed and therefore are 
engaged in your business.

precious time is being taken 
up unnecessarily, too little and 
people may forget why they 
found you interesting. The 
answer: know your audience’s 
preferences. Conduct a 
poll and see how often they 
would like to hear from you 
and go with the majority. 
Or, if you have the capacity 
and functionality, create 
more than one newsletter 
per month accordingly. 

z STYLE
Next comes style. A newsletter 
can look random and messy 
if you try to squeeze in too 
much information, so keep your 
newsletter to one specific topic 
for a more cohesive message. 
In line with your brand, use 
eye-catching and aesthetically 
pleasing project photographs, 
product imagery and fonts 
including link-backs to your 
website where customers 
can purchase these products. 
However, to avoid a cluttered 
look, balance with white space 
and keep copy short and 
concise – any further reading 
about a topic can be linked 
back to your website or blog.  

z CONTENT
When it comes to content, 
readers may be encouraged to 
open their email initially with 
the promise of an ‘exclusive 

z GET CREATIVE
The first aim of a newsletter 
is that it be opened. Sounds 
obvious but how many times 
have you been sent a newsletter 
and immediately deleted it? 
To protect against this, you 
need to get creative with your 
email subjects. They need to 
be concise and to the point, but 
they also need to be interesting 
enough to pique the readers’ 
interest. Focus on ‘the products 
every craft blogger is loving’, 
‘upcoming sale dates’ or 
‘exclusive subscriber discounts’ 
– I guarantee those fingers will 
be double-clicking to open!  

z KNOW YOUR AUDIENCE 
So, now we know that people 
are opening your newsletter, 
how do you ensure a healthy 
click through rate to your 
website? Even the most 
engaged audience can be turned 
off by either too many or too 
few newsletters. Too many 
and people might find their 

subscriber offer’ but ensure 
you include some educational 
or inspirational content within 
the newsletter. This helps 
to keep it balanced and feel 
more like a chatty email rather 
than a hard-sell, which can 
have a negative impact on 
customer engagement. It can 
also help to position you as an 
authoritative brand, setting you 
apart from your competitors.

z TACTICS
Finally, never be afraid to 
test the water with your 
newsletter and change your 
tactic if it’s not working for 
your customer base. The key 
is finding the right way to 
connect with your customers, 
so they remain engaged 
with your business and your 
brand. Once you get the right 
formula, your newsletter will 
become a fantastic vehicle 
to boosting your sales as 
well as raising, and retaining, 
an enviable brand profile.

Read all about it! How to make 
your newsletter work for you!
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Discover which questions you must ask your printing company — and why — when 
planning, designing and ordering according to Paul Mason, MD of Precision Printing

Achieving the most impactful 
print marketing product
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DOING THE 
BUSINESS…

❚ You can now tailor your 
printing techniques to best 
suit your marketing campaign 
and send the most powerful 
message — from paper 
stock to inks and formats. 
Advances in technology have 
created an expansion in 
opportunities for businesses 
that want to maximise their 
marketing potential with print 
products, but what are the 
crucial questions you must ask 
your printing company before 
signing off on a design? 

❚ WHAT TYPE OF 
PAPER CAN I USE?
If you’ve partnered with a 
reputable printing company, 
they should be able to handle 
any paper request; but you 
must outline your objectives 
first. For example, if you plan 
on creating a brochure for your 
business’ reception, you may 
want a premium gloss paper 
in order to evoke a sense of 
professionalism, while you may 
opt for bond paper — which is 
stronger than the average paper 
— for your company’s letterheads. 

❚ HOW CAN I MAKE 
MY PRINTED PIECE 
STAND OUT? 
As technology continues to 
develop, you have the opportunity 
to be as creative as you wish 
to come out with an amazing 
product. Right now, there are 
print enhancement services to 
make even the most creative 
ideas a reality, so I’d recommend 
asking what’s available to you 
to make sure you’re getting the 
most out of your print order. 

You’ll be able to properly 
bring your vision to life — without 
having to worry about the quality 
of the product. For example, 
Scodix technologies let you 
bring the printed world to tactile, 
sensuous and beautiful life. 
Now, print companies can create 
textured, embossed, varnished 
and metallic finishes for their 
clients, which allows you to bring 
your most brilliant ideas to life 
without breaking the bank.

Motioncutter technology is 
also becoming a big trend across 
printing. At Precision Printing, 
our state-of-the-art motioncutter 
allows for laser cutting, kiss 
cutting, engraving, creasing 
and perforating simultaneously 
on a wide range of stocks in 
just one pass. From simple 
technical cuts to complex filigree 
ornaments, the motioncutter 
lets you cut out whatever you 
want — simply and quickly. 

❚ DOES THE SIZE 
AFFECT FINAL COSTS?
The size will undoubtedly 
impact the final cost of your 

product. This is because 
print calculations work on 
how many copies you can 
lay down on the sheet of 
paper, so it’s worth bearing 
this in mind when you’re 
deciding on the print project. 

❚ CAN I GET ADVICE 
ON HOW TO BOOST 
MY BRAND IMAGE?
Studies show that Scodix is 
proven to increase product 
engagement by 92 per cent, 
with 60 per cent of the audience 
actually choosing to touch 
it, too! One time, a customer 
of ours used our unusually 
sized Enticer range for a direct 
mail campaign and saw an 
increased ROI of 493 per cent!

Thinking out-of-the-box is 
key to developing a relationship 
with your customers and stand 
out from the competition. 
By combining tactile print 
enhancements, you can ensure 
that your brand identity benefits 
from the increased exposure 
that a quality, premium 
print product provides. 

❚ DO I NEED TO 
KNOW ABOUT BLEED 
AND CREEPS?
I believe that it’s important 
to know about printing 
terminology. Similar to digital 
and offset litho printing, the 
meaning of bleed and creep 
is something we’re asked 
about quite a lot. Basically, it’s 
important that bleed is added 
to every job and creep to any 
thick stitched booklets. 

If you have elements that 
touch the edge of the page, 
you should use bleed. Creep 
is something that affects 
thicker brochures. It’s where 
the bulk of the paper causes 
the inner pages to extend or 
creep further out than the other 
pages. Creep varies depending 
on the thickness of the paper 
and number of pages. 

❚ CAN I SEE MY FINAL 
DESIGN BEFORE PRINT?
You must see a final design 
sample, especially if you’re 
about to mass print a product 
that could potentially have a 
mistake. As a digital printing 
company, here at Precision 
Printing, our customers can 
request sample mock-ups at an 
extra cost. We also offer PDF 
proofs on every project, and in 
some cases, hard-printed proofs.

You need to use a print 
service that allows you to see 
the product first. That way, you 
have both the peace of mind 
that what you will receive is 
what you want, as well as the 
opportunity to rectify errors 
or make small improvements. 
Re-prints can be costly! 

www.www.e-crafts.co.uke-crafts.co.uk
Suppliers of Card Making, Scrapbooking, Craft and Bridal Supplies
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WANTED
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Haberdashery
& any other

clearance stock
considered for

immediate
collection.

Please contact Martyn
martyn.kath@virgin.net

07902 700 780
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