
JAKAR OFC cover ad_CRAFT BIZ  19/09/2019  17:04  Page 1CraftBusiness
T h e  l e a d i n g  t r a d e  t i t l e  f o r  t h e  c r a f t  i n d u s t r y

www.craftbusiness.com

£3.50   ISSUE 143   OCTOBER 2019

INTERVIEWSEWING CROCHET INTERVIEW

Making 
Magical 
Amigurimi!  
P30

Giant Success 
in the Dragons’ 
Den 
P22 

Brand new 
fabric 
range 
P11



Stabilo IFC_CRAFT BIZ  16/09/2019  14:25  Page 1



www.craftbusiness.com

3NEWS

Welcome
� Mark Hayhurst   � @craftbiz
� mark.hayhurst@aceville.co.uk

ON THE RECORD

� It’s got dark out and there’s defi nitely a chill in the air!
It’s time to wrap up warm and head inside to contemplate what 

craft makes people will be considering to fi ll their time as the long 
winter nights head in.

Christmas is just around the corner and people will be thinking of 
putting together some hand-made gifts.

Something a bit different could be an oversized crochet rabbit! 
We talk to Claire Gelder, MD at Wool Couture, about her company, 
success in the Dragons’ Den and the launch of her fi rst book - 
Mabel Bunny & Co.

How about a bit of magical amigurimi! Grab a hook, some balls of 
yarn and get ready to be transported into a wonderful world of adorable 
amigurumi characters with Ilaria Caliri and her crafty unique creations.

Maybe a spot of sewing will be on the cards? We talk to Tilly 
Walnes, of Tilly and the Buttons fame, about the launch of her brand 
new fabric range.

I hope you enjoy reading this edition of Craft Business!

“I just feel so 
very lucky 
that I love 
what I do”
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24That Embroidery Girl
Georgina Bellamy discusses her 

art and life ahead of her new exhibition

34It’s all getting a bit squishy!
Daisy Collingridge talks about 

her quilting art

32Getting personal 
Michael Reichhold, Director 

Creativeworld, talks about his role and 
the future of the trade fair

Hobbycraft announces half year results

Craft
BUSINESS
AWARDS

2020

GEORGINA BELLAMY 

� Make sure your favourites 
don't miss out and if you 
have been lucky enough to 
be shortlisted then mobilise 
your support and get them 
to cast their votes.

Head along to the Craft 
Business website (www.
craftbusiness.com/awards) and 
follow the voting instructions.

The Craft Business Awards, 
sponsored by the Creation 
Station, are the biggest and most 
well-respected in the crafting 
industry, celebrating everyone 
from small start ups to the 
giants of papercraft, knitting, 
stitching, haberdashery, beading, 
jewellery and creative stationery.

Sarah Cressall, founder of 
the Creation Station, said: “We 
are thrilled to be a part of Craft 
Business Awards, creativity 
is such a vital attribute, and 

celebrating these amazing 
craft businesses, is in turn 
celebrating creativity.” 

The Craft Business Awards 
categories cover everything 
from independent shops and 
products, right up to big brands. 
Each category aims to celebrate 
and recognise excellence 
within our vibrant sector.

Winning a Craft Business 
Award can mean a lot to you and 
your business. Not only will you 
receive your trophy at a glitzy 
champagne reception at CHSI 
Stitches in February, enjoying the 
chance to meet not just the Craft 
Business magazine team, but the 
entire Aceville craft department’s 
journalists, but you can also 
look forward to extensive 
coverage in Craft Business 
magazine and its accompanying 
website and social media.

Last year’s awards received 
over 26,000 votes and reached 
over 115,000 people.

Voting for the awards will 
close on December 13, 2019.

A glittering panel of 
judges will pick the best 
of the bunch in the Elite 
Industry Awards category.

Editor Mark Hayhurst 
said: “The Craft Business 
Awards are in their 15th year 
now. Not only do they honour 
the hard work everyone puts 
into their companies and 
products, but they offer a 
feel-good factor that make 
handing out the prizes a real 
highlight of the team's year.”

The closing date for voting 
is December 13, 2019.

For sponsor opportunities 
email danielle.harris@
aceville.co.uk

MAKE SURE YOU CAST YOUR VOTE
Voting is open for the 2020 Craft Business Awards

� Hobbycraft has announced a strong trading 
performance for the fi rst half of FY19/20 
(for the six months ended 18 August), with 
total sales increasing plus 11 per cent.

Key fi nancial highlights include: Total 
sales for the fi rst half increased to £81.9m, 
a growth of plus 11 per cent on last year; 
E-commerce LFL sales plus 25.1 per cent; 
Total LFL sales plus nine per cent.

Strong sales of quilting supplies and sewing 
machines have continued to drive growth following 
a resurgence in traditional crafts combined 
with technological advances in crafting also 
helping to drive sales. The cutting-edge digital 
cutting machine ‘Cricut’, which allows crafters to 
create professional quality custom shapes for 
projects such as card-making and scrapbooking, 
continues to perform well ahead of last year with 
its success resulting in Hobbycraft rolling out 
‘Custom Crafting’ zones in ten stores this year.

Hobbycraft has continued to focus on 
strengthening the in-store experience in order 
to become ‘social centres’ for crafters in local 
communities. Increased Kids Craft Club workshops 
and Art Demos have helped to drive over 85,000 
workshop attendees year to date. Hobbycraft 
has also seen Christmas sales get off to a fl ying 
start since the initial launch, with an increase 
of plus nine per cent compared to last year.

Hobbycraft Chief Executive, Dominic Jordan, 
said: “We are pleased with our performance 
in the fi rst half, and we’re hugely encouraged 
by our record Christmas sales so far this 
year. While the retail environment remains 
challenging, we are seeing new crafting trends 
helping to drive growth both in store and online.
We continue to focus on offering great value 
with excellent customer service and to provide 
quality service and inspiration to customers.”
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z Channel 4 has commissioned an inventive and spectacular new 
crafting series from Studio Ramsay.

The Fantastical Factory of Curious Craft is an inventive new six 
60-minute episode series, where skilful competitors turn crafting on 
its head to create Prop-like, mic-drop craft of epic proportions. 
Hosted by comedian and master crafter Keith Lemon each episode 
sees innovative creatives from across the UK use their artistic talent 
to wow us with spectacular makes.

Filmed in a surreal factory set which has been taken over by 
craft, each episode features four fabulous crafters who must use 
their unique creative skill set, to stick, sew, hammer and craft their 
creations in to life.

Over two fantastical rounds, Keith and co-host Anna Richardson 
help the grafting crafters navigate through the tasks as they 
construct their spectacular creations.

In the first round the crafters will create a bespoke item in 
response to a fantastical brief from factory owner Keith. Quality 
control craft experts, Harriet Vine MBE and Zak Khchai, will deliberate 
and help Keith choose the three most impressive makes with the 
worst one being dramatically ‘recycled’. The remaining crafters will 
advance to round two, where a celebrity guest will commission them 
to make the most fantastical creation of their lives before deciding 
which of our crafters will be declared the winner of the show.

Keith Lemon is a talented artist and crafter. Before becoming a 
household name, he studied art and design at Leeds College of Art, 
re-creating props for many of his TV shows including an ET model 
out of masking tape and Kinder Surprise Egg packaging for Keith 
Lemon Sketch Show. He also built life size models of the Star Wars 
characters R2D2 and C3PO. Founder of ‘KIL Clothes’, his official 
clothing line where all the clothes feature original designs by Keith 
who uploads his makes, graphic designs and doodles to social 
media to #lemonart.

Keith said: “I’ve always had love for making things, drawing and 
painting. I’m also a very good dancer. But that’s for a different show. I 
honestly can’t wait to get in that Fantastical World of Factory of 
curious craft to marvel at the mad skills of our crafters! In fact, I’m 
changing my middle name of Ian to ‘craft’! Keith Crafty Lemon! 
Word!”

Sarah Lazenby, Channel 4 Head of Features and Formats added: 
“What do you get if you cross Keith Lemon, craft, the host of Naked 
Attraction and a factory full of glitter? The answer is a world of pure 
imagination, and we can’t wait for this joyous format to burst on to 
screens soon!”

Lisa Edwards, CCO of Studio Ramsay and Gordon Ramsay said: 
“We are hugely excited by this one of a kind format - mischievous, 
smart and fantastical, we can’t wait to let some of Britain’s brightest 
crafters shine. With grand master crafter Keith at the helm, we are 
delighted to be bringing this magical world to life on Channel 4.”

The Fantastical Factory of Curious Craft was commissioned by 
Sarah Lazenby, Channel 4 Head of Features and Formats and 
Commissioning Editor Clemency Green and will be overseen by 
Commissioning Editor Deborah Dunnett. The Series Producer is Kim 
Rossiter. Executive producer is Andrew Cartmell with Lisa Edwards, 
Fernando De Jesus and Gordon Ramsay executive producers for 
Studio Ramsay and director Ed St Giles.

Innovative crafting  
series comes to  
Channel 4

STOCK SHOT

z These Christmas kits from Creative World of 
Crafts (CWOC) are an extension to the vastly 
popular Knitty Critter range, that has taken the 
market by storm. Customers are going to love them. 
They have everything needed to complete the 
projects, including easy to follow instructions. All the 
kits are designed and manufactured in the UK. 
Choose from Eliza Elf, Christmas Stockings, 
Character Baubles, Countdown to Christmas Advent 
Calendar, Roody Reindeer, Festive Friends or 
Christmas Gift Card Holders. 
0116 271 3131
sales@cwoc.co.uk
creativeworldofcrafts.co.uk

Stunning Christmas Critters

z ICHF Events is focusing on 
new areas of research for 
its 2020 Craft Report to be 
revealed exclusively at the 
CHSI Stitches trade show 
at the NEC, Birmingham.

Now in its third year, 
The Craft Report forms an 
established and important part 
of the CHSI Stitches Show, to 
be held next year on February 
16-18, providing overall industry 
trend data to exhibitors and 
visitors exclusively at the 
show. For the 2020 report, 
new lines of research are 
being developed based on 
feedback from exhibitors 
and visitors to the show.

Themes to be covered 
in the 2020 Craft Report 
will include environmental 
concerns, world trends, 
sources of customer 
inspiration, the power of 
influencers, the importance 

CHSI Stitches researches new 
areas for the Craft Report

of innovation, wellbeing and the 
new generation of crafters. 

Simon Burns, Managing 
Director of ICHF Events, said: 
“Overall trends in the craft 
industry will still be at the heart 
of the research, but to continue 
to inspire exhibitors and visitors 
alike, we are extending the 
research to cover some emerging 
themes which are particularly 
relevant to the craft industry.

“Some of the topics were 
touched on lightly last year but 
were of such interest that we are 
developing the research further, 
drilling deeper into the topics 
and monitoring changes over the 
last 12 months. Other areas will 
provide brand new, vital insight 
into craft audiences enabling the 
industry to be better equipped to 
grasp opportunities and try new 
initiatives for better business.”

The Craft Report research, 
commissioned by ICHF, is 

gathered via qualitative 
interviews and focus groups 
as well as quantitative 
questionnaires, with a combined 
sample in excess of 3,000 
dedicated crafters in the UK. 

For more information visit 
www.chsi.co.uk. To discuss 
exhibiting options contact Steve 
Mitchell on +44 (0) 1425 460 
811 or email stevem@ichf.co.uk

z West Design Products, the UK’s leading 
manufacturer, distributor and innovator of art 
and craft, education, toy and stationery 
products has recently been named as one of 
Europe’s ‘One to Watch’ companies in the 
prestigious European Business Awards 2019.

The awards, now in its 12th year, is one of 
world’s largest and longest running business 
competitions. Last year, they considered more 
than 111,000 companies from 34 countries for 
its awards.

By demonstrating exceptional achievement, 
innovation and an ethical approach to business, 
West Design Products has been selected as part 
of the UK’s 250 ‘Ones to Watch’ for 2019. Being 
shortlisted alongside household names such as 
Boohoo, Dunelm, Dreams, Moonpig, Pets At 
Home and Monzo.

Jo Bray, Managing Director – Sales and 
Marketing, said: “We were thrilled to hear that we 
had been selected as one of the UK’s ‘One to 
Watch’ in the 2019 European Business Awards. It 
came completely out of the blue.”

West Design Products 
named as ‘One to Watch’

“It’s testament to the hard work that the team 
have put in over the last year following the 
successful acquisition and incorporation of 
docrafts and further significant investment in our 
operational capabilities. Continuing to help our 
customers create their business success by 
becoming their single destination for the industry’s 
most acclaimed art and craft, stationery, toy and 
education brands.”

Companies on the ‘Ones to Watch’ list come 
from all sectors; from manufacturing to retail, 
agriculture to technology, and all sizes; from 
start-ups to billion-euro businesses. West Design 
Products will now have the chance to compete in 
one of the 18 categories of this year’s European 
Business Awards to become a National Winner in 
their country. 
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z Merging the latest advances in 
sustainability with the creativity 
of the art industry, specialist 
papermaker James Cropper has 
created a new cartridge paper 
made, in part, from used coffee 
cups. The range was created 
for Seawhite of Brighton using 
the papermaker’s CupCycling 
technology - the world’s first 
recycling process dedicated to 
upcycling single-use coffee cups.

Manufactured using 80 per 
cent recycled materials, the 
range will help to reduce some 
of the 2.5 billion takeaway cups 
that are estimated to be thrown 
away in the UK each year. At 
140gsm, it has the body and 

tooth to work well with the widest 
range of media and techniques, 
making it particularly suitable 
for artists and students.

Seawhite of Brighton 
manufacture and supply art and 
design materials to education 
and retail outlets around the 
world, building fame for its 
array of sketch books and pads 
noted for their outstanding 
tensile and tear strength.

The partnership sees 
James Cropper expand its 
scope from manufacturing 
the company’s cartridge paper 
to include new CupCycling 
Cartridge sketch pad formats.

Richard Burnett, market sector 
manager at James Cropper, 
said: “Strengthening our 15-year 
legacy with an organisation so 
firmly grounded in the creative 
industries aligns with our own 
commitment to produce beautiful 
papers that fuel creativity.

“To date, we have recycled 
over 100 million coffee cups 
at our CupCycling facility.
However, we have the capacity 
to convert up to 500 million per 
year into papers and packaging. 
Partnerships with companies 
such as Seawhite of Brighton 
prove that circular design has a 
firm place and presents a viable 
option in many industries.”

Nick Tobin, director at 
Seawhite of Brighton, said: 
“CupCycling is an innovative and 
ambitious attempt to solve a 
substantial problem. By working 
with the team at James Cropper, 
we’ve been able to create a high-
performance, versatile art paper 
by bringing together high-quality 
cup fibres and our own all-media 
formulation. The partnership 
demonstrates how a zero 
waste process can also present 
real creative possibilities.”

Already gaining traction, 
University of the Arts London, 
The Eden Project and 
Hobbycraft have confirmed 
stock listings along with art 
supply outlets and galleries 
across the country.

Studio Designs projects a  
new beginning for Artograph
z Studio Designs, Inc. has 
acquired two top-selling product 
lines as well as the intellectual 
property of Artograph, Inc. 

Recently, Studio Designs 
finalized this acquisition and 
is currently in the process of 
integrating these items into 
their facilities in Commerce, 
California. The Artograph 
opaque projectors, EZ Tracer, 
Tracer, and Prism Projector, 
as well as the LightTracer and 
LightPad LX series, will be 
manufactured and distributed 
through Studio Designs.

Artograph, a leader in image 
projection for the art industry, 
was established in 1947 in 
Minnesota. Through the years, 
Artograph’s passion to provide 
innovative products established 
them as a leader in the creative 
markets around the world. After 
decades of a passionate career 
in the light projection field, Don 
Dow, the President and CEO 
of Artograph, has retired.

Years ago, over countless 
tradeshows and conversations, 
both companies partnered 
together to integrate a LightPad 

support system that would work 
with a Studio Designs’ glass top 
drawing table. This collaboration 
produced a table perfect for 
tracing and helped to showcase 
Artograph’s LightPad with our 
drawing desks. This partnership 
and mutual admiration for 
innovating art products proved to 
be influential in this acquisition.

Scott Maynes, Studio 
Designs’ President, said: “We 
are very excited to continue the 
legacy of the Artograph name.  
Don was always passionate 
about creating new products for 
artists.  We want to continue this 
innovation by continuing to bring 
to market new products that help 
artists and educators create and 
present their work effortlessly.”

Studio Designs’ mission is to 
bring high-quality and affordable 
products to their customers. With 
the acquisition of this line, our 
mission will remain unchanged. 
Our plan is to continue to 
provide the valuable expertise 
that Artograph has developed 
for their products, as well as 
expanding into new products 
for our portfolio. Studio Designs 

is currently re-establishing 
the supply chain, as well as 
designing and developing 
fresh, new products in order 
to support our customers 
during the holiday season.

Studio Designs began 
in 2007 and has provided 
the top-selling drafting and 
craft tables to the leading art 
retailers. Studio Designs has 
grown its product catalogue 
from a small selection of tables 
and easel to include over 300 
products that now include 
sewing tables, occasional 
tables, accent chairs, and 
home office furniture.

New CupCycling  
Cartridge Paper 
Range launched z Multi-channel craft retailer, Create and Craft, have launched a brand new range of craft supplies 

from Katy Sue Designs and Craft Creations, airing exclusively on their flagship craft TV channel.
South Shields-based manufacturer and designer, Katy Sue Designs, has been creating innovative 

craft products for the papercraft, clay crafting and mould making market since 2004. Since 
conception, the brand gained notoriety after appearing on shopping TV channels in the UK, USA and 
Germany as well as winning a number of awards. Their products are now being successfully sold 
around the world.

Katy Sue Designs first aired on Create and Craft TV in 2005 and have more recently been working 
with fellow craft TV channel, Hochanda. With over 20 years’ experience in the creative industries, the 
team at Katy Sue Designs are bursting with fresh ideas to bring to Create and Craft TV.

Sue Balfour, CEO, Katy Sue designs, said: “We are delighted to once again be working with Create 
and Craft where we started our TV shopping journey way back in 2005 and look forward to building a 
strong partnership that showcases our award-winning products. There are lots of very exciting things 
in the pipeline and I am really looking forward to launching some of our best designs yet over the 
coming months.”

Katy Sue Designs launches  
new product range on Create  
and Craft TV
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Royal School of Needlework leaves 
Duchess of Cornwall in stitches

Annie Sloan joins The British Heart 
Foundation’s Reuse Revolution 

z Royal Talens has introduced 
Van Gogh Metallic and 
Interference watercolour 
paints and Van Gogh Black 
Watercolour Paper.

New Metallic Paints and 
Interference colours, a 
selection of subtle 
pearlescent shades, has 
expanded the watercolour 
paint range to 72 colours.

Each paint contains Mica 
grains that reflect light, 
allowing for a striking effect 
on a range of materials. 
Specially developed each 
paint has a smooth and 
highly glossy finish.

Easy to blend and highly 
lightfast, the paints are bound 
to be popular with 
landscapes artists, surrealists 
and modern artists alike.

The unique Van Gogh 
Black Watercolour paper 
adds vibrancy to every colour 
whilst being bleed proof, 
ensuring that artwork can 
impress for many years to 
come.

The 360 gsm textured 
paper allows any medium to 
blend beautifully with other 
paints, pencils and gouache.

Alongside the paper, 
Royal Talens’ world-renowned 
research and development 
team have channelled their 
inner artist alongside the 
International Watercolour 
Society for over 12 months to 
perfect the Van Gogh 
collections latest colour 
options.

Inspired by the Dutch 
impressionist, the Van Gogh 
collection has helped cement 
Royal Talens place as the 
premium brand for painters 
of all ages.

Royal Talens launch new 
Van Gogh Watercolours and 
Black Watercolour Paper

Instagram artist Julia 
Barminova was one of the 
select few chosen to trial and 
develop the new range: “The 
new colours in the range has 
increased the possibilities of 
watercolour paints and will 
open up the medium to a 
whole new audience.

“Accompanied with the 
Van Gogh Black Watercolour 
paper, you’ve got a perfect art 
box. It’s a unique product that 
is guaranteed to become a 
firm favourite with a worldwide 
audience.”

Rick Verdier, Brand 
Manager for Van Gogh, hails 
Royal Talens innovation in a 
new era of watercolour artists: 
“We’ve had a critical look at 
our Van Gogh colour range 
with experienced artists and 
the International Watercolour 
Society. It’s allowed us to 
target our new colour palette 
and ensure its accessibility.

“Watercolour art has 
changed and continues to 
change. The subjects that are 
being painted and the 
materials that are being used 
are completely different to 
those that were used by 
landscapes artists and 
traditional watercolourists.

The New Van Gogh 
Watercolour range and Van 
Gogh Black Watercolour Paper 
is available now.

to work on a multitude of projects at any given time. A 
total of three Studio embroiderers worked on the portrait 
of The Duchess of Cornwall and the transition between 
each embroiderer is seamless.

Dr Susan Kay-Williams, Chief Executive of the Royal 
School of Needlework said: “Blackwork uses just one 
colour of thread which enables dramatic effects to be 
created and is ideal for depicting faces and figures. Our 
Embroidery Studio team worked hard on the preparation, 
firstly choosing the right image and then sampling the 
stitches beforehand. The image chosen was from a 
photograph taken of The Duchess during her first visit to us 
in November 2017. We are delighted that The Duchess of 
Cornwall was able to view the finished piece up close and 
that we can also share it with visitors to our new exhibition.”

The exhibition Faces & Figures in Stitch runs until 
March 19. The exhibition is in the RSN’s Embroidery 
Studios, based at Hampton Court Palace, so when visitors 
book their Tour, not only will  
they have the chance to see The Duchess’ portrait, but 
they may also meet the team who created it! Pre-booking 
is essential.

Visit royal-needlework.org.uk for bookings and further 
information.

z VENT for Change, the sustainable stationery brand that supports 
children’s education projects worldwide has appointed Lucy Heath 
as Retail Sales Director. 

Lucy comes with a wealth of experience in the retail sector, most 
recently as sales director at Gemma International where she worked 
for 11 years. Previously Lucy has worked with Santoro and Russ Berrie 
alongside both British and French retailers. 

Evan Lewis, founder VENT for Change, said: “We are very excited 
to have Lucy join the team, her expertise and experience in the retail 
sector is going to help us enormously. The further she can spread the 
range nationwide the more support we can give to children’s education 
projects worldwide.” 

The timing of Lucy’s appointment is perfect as VENT for Change 
prepare for the imminent launch of their new raw recycled range for 
pre-Christmas sales.

Everything in the VENT range is produced with the environment in 
mind and proceeds from every sale made go towards children’s 
education projects worldwide.

LUCY HEATH APPOINTED AS RETAIL SALES 
DIRECTOR AT VENT FOR CHANGE

also raising funds for live-saving 
research.”

Allison Swaine-Hughes, Retail 
Director at the BHF, said: “We are 
so pleased to have Annie Sloan 
supporting our Reuse Revolution. 
Her Chalk Paint provides our 
shoppers with the perfect solution 
when it comes to easily upcycling 
items from our stores – that may 
need an instant refresh.

“With her support, I hope that 
we will inspire our customers to 
pick up a paintbrush and see the 
potential pre-loved items have to 
be transformed, to suit their 
personal style. I‘m always 
amazed by our customers’ 
creativity when it comes to 
upcycling items and can’t wait to 
see the competition entries.”

Last year, the BHF home 
stores helped reused and 
recycled over 42,000 tonnes of 
furniture and electrical products. 
This helped prevent 53,000 
tonnes of carbon dioxide 
emissions being released into the 
atmosphere.

z This October, the British Heart 
Foundation (BHF) is calling on 
the nation to join its Reuse 
Revolution and has joined forces 
with Annie Sloan, the creator of 
Chalk Paint to showcase the 
fantastic looks that can be 
achieved with second-hand 
furniture.

Supporting the charity’s 
sustainability moment is Annie 
Sloan, the founder of Oxford based 
company best known for Chalk 
Paint. She wants to show those 
joining the revolution how easily 
BHF finds can be transformed to 
suit individual tastes - with a 
simple touch of paint.

To join the Reuse Revolution, 
the BHF is asking those looking 
to give their home a style update 
to visit one of their 190 
nationwide home stores for 
quality furniture and homewares. 
Shoppers with an eye for interior 
design or those wanting to start 
their own upcycling project will be 
amazed at the pre-loved items on 
offer in BHF home stores.

From contemporary pieces 
to vintage treasures and unique 
finds, the BHF stocks a wealth of 
furniture, including wardrobes 
from £60, sideboards from £35 
and sofas from £120, all waiting 
to be given a new lease of life.

The BHF is inviting 
revolutionaries to share their 
finds on social media by tagging 
@the_BHF, using the 
#BoughtAtBHF hashtag and 
finish the sentence: “I love 
shopping at the BHF because...”. 
Participants who post between  
October 1-31 will be entered into 
a competition* to win £250 to 
spend at Annie Sloan.

Annie Sloan, founder of the 
Oxfordshire based company best 
known for Chalk Paint, said: “I’m 
thrilled to be working with the 
British Heart Foundation to 
inspire people to reuse old 
pieces of furniture. It’s easier 
than ever to stylishly furnish your 
home both sustainably and on a 
budget, and by buying from the 
British Heart Foundation you’re 

Lucy Heath (Retail Sales Director) 
with Evan Lewis (Founder) and soon 
to be released Write Recycled Range

z Her Royal Highness The Duchess of Cornwall, Patron 
of the Royal School of Needlework (RSN), came face 
to face with her stitched portrait.

Launching the Royal School of Needlework’s new 
exhibition, Faces & Figures in Stitch, The Duchess viewed 
the hand embroidered portrait for the first time on 
September 5. This special embroidery was created by the 
RSN’s expert Embroidery Studio using the historic 
Blackwork technique. It will be on display with over 100 
embroideries, including key figures in history and familiar 
faces of today such as Henry VIII, William Shakespeare, 
Nelson Mandela and David Bowie. The additional pieces 
on display are by RSN’s Students and from the RSN’s 
unique Textile Collection.

Blackwork is a form of tonal needlework using just 
one colour of thread to create different geometric 
patterns and stitches. The RSN Embroidery Studio 
stitched the dress in inverted Waffle; the face and neck in 
expanded Octagonal Square and the hair was a 
combination of interlocking Z’s and Zigzag stitch. The 
textures and shading were created by using different 
thicknesses of threads.

The Royal School of Needlework prides itself on its 
high standards and world class skills which enable them 
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z Building on the success of 
Crayola’s licensed crafting 
basics at retailers across the 
UK, with its array of 
spectacular colouring 
accessories, craft products 
and numerous creative items, 
Creativity International will 
launch Crayola Craft Chests in 
the United Kingdom this 
Autumn.

Creativity International 
Ltd., leaders in high quality, 
innovative products, 
have developed two new 
exceptionally exciting Crayola 
Craft Chests representing 
treasure troves of joy for 
children, jammed pack full 
with an abundance of bold 
and vibrant craft accessories 
that excite kids of all ages.

Ben Cornwell, of Creativity 
International Ltd, said: 
“Working with Crayola to 
inspire children to craft, colour 
and be creative has been a 
dream come true. For too 
many years now, children have 
become reliant on computer 
games and TV as their main 
source of entertainment 
and while technology most 
definitely has its place in a 
modern world, it is vitally 
important that children’s minds 
are stretched. To be launching 
a Crayola Craft chest into the 

An explosion of dazzling crafts firing 
up children’s limitless creativity

UK has been a fun and inspiring 
journey, which we are confident 
will open up the imaginations 
of children across the UK.”

Warren Schorr, Vice 
President of Business 
Development & Global 
Licensing, added: “At Crayola, 
we’re all about inspiring 
creativity through colour and 
innovative play experiences, and 
our partnership with Creativity 
International Ltd. brings new 
and on trend experiences to 
kids. We look forward to our 
continued collaboration and 
providing kids with relevant 
and imaginative activities 
to express themselves.”

The handy, portable chests 
feature a huge collection of 

inspirational brightly coloured 
crafts and accessories, 
guaranteed to keep children 
occupied for hours on end.  
They are brimming over with 
terrific ideas including beads, 
poly-shapes, paper, felt sheets, 
pom-poms, chenille stems, poly 
eggs, craft sticks, decorative 
stars and so much more. The 
two lightweight chests are 
suitable for classroom and 
home and are the perfect 
place to store everything in 
one easily accessible storage 
container. The chests are 
easily portable too, each 
complete with a useful handle.

Recommended for children 
ages 4+ and priced at RRP 
£6.99 and RRP: £13.99. 

Matthew MacNamara and 
Charlie Hopkins join the Create 
and Craft TV presentation team
z Create and Craft have announced that seasoned TV shopping 
personalities, Matthew MacNamara and Charlie Hopkins, will 
be joining the presenter line-up on their flagship craft TV 
channel this September.

Matthew MacNamara, who is based in Stratford-upon-
Avon, has been in TV presenting and production for most 
of his working life and started his TV shopping career with, 
‘Snatch it’, in 2004 before going on to achieve ten years of 
service with GemsTV. Matthew made his move into the 
Crafting world in 2015 combining his love of crafting with his 
presenting experience at craft shopping channel, Hochanda.

Charlie Hopkins began his television career seven years 
ago when he became a DIY demonstrator for home shopping 
channels. Outside the studio, Charlie is involved with music 
production and can be found DJing in clubs around the UK.

Jamie Martin, CEO, Ideal Shopping Direct, said: “I’m delighted 
to welcome Matt and Charlie to Create and Craft. They both have 
a lot of presenting experience not only in Craft but also in general 
merchandise. You never know you, may find them not only on 
Create and Craft, but on Ideal World from time to time, too.”

Matt MacNamara said: “I cannot wait to start presenting 
on such a dynamic, creative channels as Create and 
Craft. Over the past 15 years that I have been working 
in shopping television, I have watched the channel grow 
and I am honoured to now become part of the team.”

Charlie Hopkins, added: “I cannot wait to be in the Create 
and Craft studio. The buzz of live TV with the company of 
so many creative people is something I just simply love. 
Craft is always so fresh and exciting so looking forward to 
those great demonstrations and learning new techniques.”

z Following the licensing 
signing earlier this year, Anne 
Stokes joined Craft Buddy at 
their stand at Autumn Fair to 
greet prospective buyers and 
show off the newly developed 
Crystal Art product range which 
launched on September 9. 

Gary Wadhwani, co-founder 
of Craft Buddy Ltd, said: “It was 
our pleasure to have Anne at  
our stand at Autumn Fair, 
to really bring the collection 
to life. It was great to hear 
the inspiration behind the 
artwork from Anne and some 
of the amazing comments 
that we have received from 
retailers in person regarding 
the collection that we have 
developed together.”

Furthering this, Anne 
expressed her delight that 
“the fantasy genre has begun 
to take on a new wave with 
a tremendous amount of 
popularity. Having seen the 
interest in my licensed artwork 

Anne Stokes delights with Craft 
Buddy at Autumn Fair

z National Stationery Week team 
have announced the first official 
sponsor, with Marple Stationery 
Supplies renewing its support 
for the annual campaign.

The independent Cheshire 
retailer returns to champion 
‘Stationery Shop Saturday’, the 
themed day which encourages 
retailers of all sizes to open 
their doors to consumers and 
promote their stationery ranges. 

Alongside their role in the 
‘Seven Days of Stationery’, 
Marple Stationery Supplies 
will be the first brand to play a 
key part in the tenth National 

Stationery Week and pushing 
the ‘Writing Matters’ message to 
stationery addicts worldwide.

Sarah Laker, owner of 
Marple Stationery Supplies & 
self-professed stationery fanatic, 
said: “I’ve been a supporter of 
National Stationery Week and 
its #WritingMatters message 
since the beginning. I believe it’s 
the perfect time to shout about 
our love, and knowledge, of 
stationery and the importance of 
putting pen, or pencil, to paper. 

“I’m proud to be 
the figurehead for 
#StationeryShopSaturday once 

again and hope to bring together 
more independent retails store 
to celebrate their individuality 
and love of stationery.

“Last year I took on 
the challenge of leading 
#StationeryShopSaturday and it 
grew bigger than I ever expected, 
becoming a national hit with 
retailers of all sizes. It was great 
to see independent stationers 
around the country shouting about 
everything they have to offer - 
their uniqueness, knowledge, 
personal service and diversity 
of products. I can’t wait to do 
the same again – but bigger!”

Marple Stationers has 
just celebrated 14 years as a 
stationery retailer and is keen 
to get as many independent 
retailers to get involved. 

During, and in the run 
up to, last year’s National 
Stationery Week, Sarah saw 
an increase in footfall to her 
shop and a direct impact on 
sales – thanks largely to her 
involvement in the annual event.

The 2020 National Stationery 
Week campaign will see the 
creation of a new  POS pack that 
will be printed and supplied to all 
retailers who sign up, containing 
handy hints and tips on how to 
make the most of the campaign.

across other products, it is 
truly fantastic to see them now 
in the crafting world with the 
highly popular Crystal Art.” 

With dragons featuring 
prominently in the designs 
Anne made sure to point out 
that dragons are particularly 
popular at the moment. With 
“new TV shows and movies 
having dragons involved, it 
has really led to an upsurge 
in interest in dragons.” The 
standout Crystal Art product 
‘The Dragon’s Lair’, a huge 70 x 
70 cm show-stopping piece, is 
an ode to this increased interest 
with its rich colours and detailed 
design that truly captures the 
menace of the dragon alongside 
its elegance and beauty. 

To see the full range please 
visit https://craftbuddyltd.
co.uk/products/arts-crafts/
crystal-art-kits/anne-stokes-
crystal-art/. For more details 
contact the Trade Sales Team 
on trade@craftbuddyltd.co.uk. 
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� Turn your darker evenings 
and shorter days into a 
positive creative experience 
for kids and you!

It takes a bit of adjusting 
to the shorter days and change 
of seasons, but I do love the 
silhouete of winter trees, warm 
woolly socks and the smell of 
bonfi res. This is a great time of 
year to do more activities indoors, 
and this can lead to developing 
new hobbies and giving our kids 
opportunities to be creative.

Over the past 17 years of 
running Creation Station weekly 
classes, clubs, parties and events 
for all ages, I’ve found that 
there is a process and 
activity for everyone. 
As Bananarama 
sang in their 
song ‘It ain’t 
what you do 
but the way 
that you do it 
and that’s what 
gets results’

This is so true 
with nurturing 
creativity. Plus, 
creating handmade gifts 
is a fab way to save money and 
have fun too! But where to start?

The great news is you don’t 
have to be an artist to help nurture 
childrens creativity. This is because 
the less we ‘interfere’ with our kids’ 
creations the more empowered 
they feel. When we take over, they 
naturally presume that we know 
what’s best and that their idea 
wasn’t good enough. Let’s face it, 
we can all feel like this at times and 
before we know it, we don’t make 
suggestions anymore as we feel 
our ideas are probably going to 
be ‘wrong’ or ‘not good enough’.

Our team of over 120 Creation 
Station franchise owners come 
from a wide range of backgrounds 
including managers, teachers, 
bankers, stay at home mums and 
crafters too. Together we inspired 
over a million children and adults 
and we have a really effective way 
to help inspire imaginations.

I’m delighted to share 
with you nine top tips 

to help you inspire 
your child’s 

imagination 
and nurture 

their creativity 
and potential:
1. Creativity is 

often nurtured 
by challenges. Dr 

Seuss’s book ‘Green 
eggs and ham’ was 

developed as result 
of a challenge to create a 

book with less than 100 unique 
words. He went further and 
created this classic book with 
less than 50 unique words. By 
giving your child a challenge, 
you will get their creative juices 
fl owing. It could be ‘make 
Auntie a Christmas present 
they will love using materials 
from round the house’ or 
‘Create a design to use on our 
handmade Christmas cards’.

2. Create the opportunity for 
them to make decisions. After 
your child has completed their 
fi rst creative challenge, they 
could explore a range of other 
challenges. Other ways to 
develop their decision making 
include doing part of an activity 
together. For example  collect 
some items from round the 
house together and ask, “What 
do you think you could do with 
these?” Children appreciate 

when their opinion is asked 
for and valued. See what 
ideas they come up with, then 
help them make it happen.

3. Creative activities provide fun 
opportunities for different ages 
to enjoy together – As a mum 
to three boys I was always 
looking at things they could 
enjoy together. Giving them 
opportunities to collaborate on 
an idea and a plan, then let me 
know what their ideas where, 
proved to be a great way to 

get them chatting and helping 
each other. (Now my boys 
say their best friends are each 
other, so group collaborative 
projects can make a long-lasting 
impact). The Creation Station 
family fun workshops are a 
great example of this, often 
workshops will sell out within 
24 hours of being released.

4. Don't ask ‘What is it?’ Tell me 
about ….’The answers you 
receive are a great insight 
into what they are thinking 
about and can generate some 
interesting conversations. 
What may look like a scribble 
or sea monster to you, could 
be a drawing of what you did at 
the weekend with lots of extra 
details that you may never know 
your child was thinking about. 

5. Allow them to fail. It is so easy 
to step in and take over. Yet 
we really do learn by making 
‘mistakes. I believe to ‘FAIL’ is our 
First Attempt in Learning’.  Allow 
them to own their successes 
and praise the process of 
how they overcame hurdles. 

6. Ask them what they think. 
Encourage their ideas rather 
than solving the question 
yourself. This can be very 
hard to do, especially 
if you are rushed!

7. Turn off your phone and 
make the time matter. As 
busy parents it’s easy to 
think ‘they are busy now I’ll 
just...’ but by stopping and 

focusing on your time together 
you both grow and learn. 

8. Make eye contact. This might 
sound strange but your facial 
expressions, body language 
and smiles, all make your child 
feel loved, special and valued.

9. Remember it is the journey 
not the destination that can 
really help your child grow 
through creative activities. 
This means giving your child 
the opportunity to experiment, 
explore, discover, play, think, 
problem solve, try, fail, learn 
and grow in self-esteem that is 
important, so don’t worry about 
the end result. Celebrate and 
praise all the positive things 
you have just shared together.

Your child is unique, and they 
need to know that you value and 
love them for who they are. Your 
contribution is not what you help 
your child make - but how you 
make them feel. You are giving your 
child so much more when you give 
them opportunities to be creative. 

For details of local classes, 
parties and event visit 
www.thecreationstation.co.uk

If you would love to fi nd out 
about running your own fl exible and 
rewarding Creation Station franchise, 
with full training and award winning 
support, download a free information 
pack at www.thecreationstation.
co.uk/craftsbusiness it could 
be the perfect successful crafts 
business that you are looking for. 

Inspire children’s imaginiation and creativity
Sarah Cressall, best selling author, multi-award-
winning entrepreneur, speaker, founder and CEO 
of the Creation Station, gives her top tips to 
nurture children's creative potential
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9CREATIVE SPARKS



www.craftbusiness.com

10 STATIONERY

Brush up on 
your techniques

� Can you tell me a little about 
the history of STABILO?
STABILO is a family-owned 
business and has been for over 
150 years. We are based in 
Nuremberg Germany, with more 
than 1,500 employees worldwide. 
We manufacture market-leading 
writing instruments including the 
STABILO BOSS ORIGINAL 
highlighters, STABILO point 88 
fi neliners and STABILO Pen 68 
fi bre-tips. Our products are 
manufactured in Germany, Czech 
Repbublic and Mayalsia – and 
are available worldwide in over 
180 countries 

� How do you develop 
new products?
New trends play an important 
role in the design of our 
products and our packaging. 
We are continuously looking 
for new inspiration by 
researching blogs, trend 
reports, talking to our fans in 
focus groups through our 
Innovation Lab and gaining 
information from other sectors 
within STABILO, such as our 
cosmetic business. To find the 
next “wow” we look at various 
ideas before we move on to 
testing them. Once the best 

ideas have been tested they are 
then evaluated by our R&D 
Department, at this point we 
look for feedback from our fans 
as we find this a valuable 
source of information. Our main 
goal when developing new 
products is to ‘wow’ our 
consumers and even ourselves 
with new colourful writing 
instruments.

� Tell me more about the new 
Pen 68 brush – what sets it 
apart?
The Pen 68 brush was designed 
together with STABILO fans and 
is the newest addition to the 
STABILO Pen 68 family of 
premium colouring pens. This 
fl exible brush tip is perfect for 
all abilities but it was especially 
developed for beginners. The 
design of the tip makes 
controlling the up and down 
strokes easy, producing 
beautiful brush lettering lines 
which everyone is fascinated 
with right now. The Pen 68 
Brush is available in 24 colours, 
including fi ve neon. You can 
create fantastic effects with the 
water-based ink like colour 
blending and cool aquarelle 
effects. The Pen 68 brush is 
also a lovely pen for fi ne art 
applications and has a 24 hour 
cap off time so it won’t dry out.

� You also have the new 
additional Pen 68 Metallics 
colours, how do you see them 
being used?
We launched the STABILO Pen 
68 metallic last year in fi ve 

Vanya Hunter, STABILO UK Marketing Manager, 
talks to us about the brand and some exciting new 
products added to their range

beautiful shimmering colours  
- metallic copper, gold, silver, 
blue and green. Now we have 
added three new colours this 
year to the range, metallic violet, 
metallic rose and metallic light 
green. The Pen 68 metallic ink 
is delivered by a robust medium 
tip that applies rich colour with 
dazzling metallic effects. 
Creating beautiful designs 
especially on black and 
coloured card is so easy. With 
the Pen 68 metallic you can 
work on your creative ideas 
immediately without shaking or 
pumping the pen fi rst. The ink in 
the Pen 68 metallic is water 
based and odourless and has 
premium pigments to ensure 
high light resistance.

� How will you be supporting 
retailers – do you have any 
promotions lined-up?
Full POS is available along with 
fl oor and counter display units. 
We are always open to working 
collaboratively with our 
retailers.

� Do you have any ideas for 
retailers that might want to put 
together a gift bundle to entice 
customers to try new things?
We are already discussing 
cross merchandising ideas with 
our retailers and always open to 
suggestions.

� Do you have any more new 
products in the pipeline?
STABILO is known for its 
innovation. As a brand leader 
innovation is what drives us so 
we will continually develop writing 
and colouring instruments into 
the market, this year, next year 
and beyond. 

� What do you think will be your 
hot items this year?
STABILO BOSS ORIGINAL Pastel 
highlighters have been the hero 
product for the last two years.  
Pen 68 Metallic is selling well this 
year and will be crossed 
merchandised with Christmas 
cards in high street retail. We’re 
expecting, with the launch of the 
STABILO Pen 68 Brush, a 
signifi cant growth in our 
colouring range. 

� What are your plans 
for the future?
We provide colourful and 
inspiring products that enable 
everyone – young and old – to be 
creative and to express 
themselves through writing and 
drawing. We are always 
interested in fi nding new trends 
and to bring fantastic new pens 
to our fans. Finally, we already 
have a range of sustainable 
products and developing these 
further will be one of our main 
objectives in the near future.

“Our main goal when 
developing new products is to 
‘wow’ our consumers and even 
ourselves with new colourful 
writing instruments”



“I have a reputation for being 
a Breton stripes addict, so of 
course four of the designs are 
stripey”
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Tilly Walnes, Director Tilly and the Buttons, talks us through 
the design process of her brand new fabric range

z How excited are you about 
your first fabric collection?
I can hardly contain my 
excitement! Every stage of the 
process of creating this collection 
has been so much fun, and it’s 
only going to get better once we 
get our hands on the finished 
fabric. I’m itching to see what 
people make with them.

z Was it always your dream to 
have your own fabric range?
I started Tilly and the Buttons 
with the aim of empowering the 
new wave of crafters to make 
their own clothes. Now that we 
have a well-established line of 
patterns and books, it’s a great 
time to think about what else we 
can do to inspire the younger 
generations to sew. Creating 
dressmaking fabrics in fresh 
designs is the perfect next step 
for us. It had always been in the 
back of my mind as a “some 
day” project, but when the Craft 
Cotton Company got in touch it 
jumped to the top of the list.

Stripey, contemporary 
and hands on!

z How did you go about 
the design process and 
how long did it take?
I worked closely with Vicky, 
the fantastic designer at Craft 
Cotton Company, to create the 
designs. I began by putting 
together a mood board of 
inspirational prints, colours 
and themes. From there we 
narrowed down a cohesive 
collection, and Vicky began 
work on the initial designs. The 
most fun part was probably the 
evening I spent experimenting 
with different colours for the 
striped designs – I am a self-
confessed stripes addict! There 
was a bit of back and forth 
for a few months tweaking 
the styles and perfecting the 
colours, but the whole process 
was incredibly exciting.

z Can you tell us more 
about the fabrics, 
composition, colours etc?
The fabric is beautiful organic 
cotton jersey that’s super 

soft to the touch thanks 
to the silicone finish. It’s 
190gsm with three per cent 
elastane, making it perfect for 
t-shirts, dresses and more.

The first collection 
features eight designs. I 
have a reputation for being a 
Breton stripes addict, so of 
course four of the designs 
are stripey. The others are 
contemporary geometrics 
and a cute hand print, giving a 
nod to the handmade element 
of what we do. The designs 
are recognisably Tilly and the 
Buttons thanks to the modern 
pastels and monochromes.

z How important is it to you 
that the fabric is organic?
The fact that the fabric is 
organic is the icing on the 
cake. Crafters are becoming 
more and more conscious of 
their environmental impact, 
myself included, and are 
making buying decisions 
based on this awareness.

z What type of clothing is 
the fabric suitable for?
The fabrics are great for making 
t-shirts, roll neck tops, dresses, 
pyjamas, baby clothes and more. 
It will go perfectly with Tilly and 
the Buttons sewing patterns – the 
Agnes and Nora tops, Romy and 
Coco dresses, plus the Freya top 
and Joni dress from my book 
Stretch. We also have some more 
jersey-friendly patterns coming 
in my next book Make it Simple, 
which is out in February 2020 
– in fact, one of the samples 
shown in the book is made from 
one of the fabric designs.

z Do you already have any 
favourite items in mind?
As soon as I get my hands 
on the first length of finished 
fabric, I’m going to whip up a 
Breton top in the multicolour 
stripe on white jersey, using our 
Romy sewing pattern. Swiftly 
followed by some pyjamas 
in the blue geometric print!

z When will the fabric be 
available for retailers?
The collection is available to 
pre-order now via Visage Textiles 

/ Craft Cotton Company, and 
will be on sale to consumers 
towards the end of the year.

z How did your collaboration with 
the Craft Cotton Co come about?
We were introduced by Debbie 
Shore, and got together at 
CHSI Stitches to discuss the 
idea of doing a fabric collection 
together. I was instantly struck 
by how nice and genuine the 
team were. Their enthusiasm for 
Tilly and the Buttons and their 
immediate understanding of the 
brand convinced me they would 
be great people to work with.

z What’s next for Tilly 
and the Buttons?
I’m finishing up my next book, 
Make It Simple, which will be out 
in February 2020 (published by 
Quadrille/Hardie Grant). The book 
will help readers fit creativity into 
their lives no matter how busy 
they are, with quick and easy 
garment patterns, time-saving 
tips and sewing shortcuts.

z Find out more:
Fabric: enquiries@craftcotton.
com / craftcotton.com
Sewing patterns: wholesale@
tillyandthebuttons.com / shop.
tillyandthebuttons.com
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Have a cute and 
cosy Christmas!

z Amigurumi figures are the 
current crochet trend and the 
Ricorumi yarn by Rico Design 
definitely is a must-have for all 
Amigurumi fans and retailers.

Specifically designed 
for crocheting cute figures, 
there is a great range of 100 
amazing colours, including 
neon, spray and print shades, 
as well as gold and silver. 

This year Rico Design 
launches the first ever Ricorumi 
Crochet Along! “The Twelve 
Days of Christmas” is a Ricorumi 
Crochet Along with a modern 
twist, which gives the opportunity 
to crochet twelve super cute and 
fun Ricorumis. The modern take 
on the well-known song is set to 
make everyone smile and sing. 
How does it work? Each Friday, 
which began on September 6, 
and over the following 11 weeks, 
Rico Design launches a new free 
detailed pattern with image for 
a Ricorumi figure on their Rico 
Design Website. The promotion 
will end in early December so 
that there is lots of time to finish 

these projects for Christmas 
decoration, gift giving or simply to 
enjoy during the holiday season.

It doesn’t matter if your 
customers are beginners or 
advanced crocheters, there is 
something for everyone. The 
perfect place to stay in touch and 
share the progress with fellow 
crocheters is on Instagram @
ricorumi as well as under the 
hashtag #ricorumiXmasCAL. 
Don’t worry if you don’t stock 
Ricorumi yet, the designs 
will stay on the website until 
December so there is plenty of 
time to place your order and 
participate in an event that will 
drive sales through your till! Rico 
Design will be promoting the 
CAL heavily across all media 
with details of yarn/ material 
requirements for your customers 
who love to make amigurumis! 
So don’t miss out, it’s great!

z COSY
It’s getting cosy! The exciting 
new qualities by Rico Design 
as well as the expanded colour 

ranges of existing yarns thrill the 
knitting and crocheting world. 
Rico Design is known for their 
high quality yarns and unique 
collections, which beautifully 
present a fantastic range of 
products. Their new yarns are 
characterised by many qualities 
with natural fibres like merino, 
silk and mohair. Typical for these 
qualities are exciting structures 
and surfaces. “Perfectly 
imperfect” is a trend that can be 
noticed not only in the crafting 
and stationery area but also in 
the field of knitting. Different 
yarn qualities and structures are 
freely mixed together, creating 
ultra-modern fresh looks. 

Rico Design regularly 
publishes patterns for 
fashionable garments and trendy 
home accessories.  One of them 
is the “Made by me” and “Made 
by me Stripes”, which present 
amazing knitting ideas:  Fancy 
looks with mixed qualities and 
structures. Trendy styles in strong 
plain colours. Nordic charm in 
minimalistic neutral colours. 
All this can be found in the new 
collection of knitting leaflets. Also 
included are stylish garments 
with different stripe designs: from 
hip street style-pieces to casual 
classics. Let your customers 
be thrilled with super trendy 
knitwear and stylish accessories 
made from top quality yarns.

Rico Design also launches 
new knitting ideas from its “Made 
by Me” collection, our edgy 
catwalk inspired story. Next to 
trendy mustard in numerous 
tones, you can also look forward 
to Autumn and Winter fashion 
in pastel berry shades and 
wonderful blue/green nuances. 
These knitting designs present 
plain and new expressive colour 
gradients and are made of 
high quality yarns from lace 
weights to super chunky. 

z NOVELTIES
Amongst the Rico Design 
winter novelties for 2019/20 
you can find Luxury Hand-Dyed 
Happiness, which is made from 
a twisted skein of high-quality 
merino wool (19.5 microns). 
The wool is dyed by hand, which 

results in very individual prints 
and create a modern pixel look 
when knitted. Each strand is 
unique in colour and colour 
gradient – perfectly imperfect! 

Also part of this winter yarn 
novelties is Essentials Mega Wool 
chunky.  Rico Design introduces 
this high-quality virgin wool blend 
in an own publication MEGA 
WOOL SPECIAL, with fashionable 
knitted and crochet items:  Cool 
home decorations, accessories 
and clothes – you can make 
anything using Essentials Mega 
Wool. The thick strand is great to 
work with and the gigantic range 
of colours will get you excited 
about all sorts of projects. To 
that end, you will find lots and 
lots of designs in this mini book. 
Look forward to ponchos, jackets, 
scarves, headbands, socks, 
pillows, baskets and much more, 
made of the high-quality virgin 
wool blend. You will also find 
“mini-me” outfits, so that mother 
and child can wear matching 
clothes - super cute! Extra cool: 
many designs are given a textile 
paint upgrade. The painted-
on graphic patterns create a 
unique mixture of materials that 
looks super modern. Last but 
not least, this yarn is perfectly 
suited for popular handicraft 
techniques like needle punching! 

z CUTE
Rico Design remarkably keeps 
expanding their colour ranges 
for their popular yarn qualities. 
Their new trendy shades for 
this winter are absolutely 
fabulous and inspire new knitting 
and crocheting projects.

Especially cute is the new 
Rico Baby collection, which 
enchants with patterns for cute 
knitting models for babies - 
perfect gifts for birth, baptism 
or birthday! All designs are 
knitted in Rico Baby Classic dk, 
a super-soft blend of acrylic and 
polyamide, which captivates 
with its new mélange wool look 
colours. This fine yarn is great for 
babies with allergies and despite 
its soft structure is easy care 
and can be machine washed.  

Moreover, Rico Design also 
offers amazing knitting patters 

in their new kids collection, with 
leaflets available for purchase. 
The new looks with animal 
images are not only cosy but 
also super practical – perfect 
for running and playing outside! 
This collection includes patterns 
made with popular yarns like 
Essentials Soft Merino aran 
- which is great for outdoor 
clothing, accessories and home 
decorations,Essentials Merino 
Plus dk – which is particularly 
durable and creates warming 
knits with loop structure, and 
Creative Melange chunky – a 
virgin wool yarn blend perfect 
for fashionable winter knits with 
harmonious colour gradients.

For more information 
contact your local Rico Design 
sales person or our UK/
Ireland customer service team 
on +44 (0) 2030 249009.

Michael Armstrong, Rico Design managing 
director, takes us through some of the highlights 
of their range heading into Christmas



“You only have a few seconds 
to grab the attention of 
passing customers, so make 
sure your stall is beautifully 
designed and arranged in a 
way that is consistent with 
the rest of your branding”
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Andrew Dark, director and co-owner of branding and printwear 
specialist Custom Planet, has five handy tips that will help you 
to get your business noticed

How to  
market your small  
business at a craft fair

z Attending craft fairs is a great 
way to get your business in front 
of lots of potential customers 
at once — but as you’ll be 
competing against many other 
vendors, you’ll need to make 
sure your branding stands out. 

Wondering how you can make 
your stall stand out among the 
hundreds of others at a craft fair? 
The secret is good branding. In 
this article, I’ll be sharing a few 
ideas that will help you to create a 
beautifully branded stall that will 
entice customers, as well some 
marketing tips for securing repeat 
business after the fair is over.

z MAKE YOUR  
STALL STAND OUT
You only have a few seconds 
to grab the attention of passing 

customers, so make sure your 
stall is beautifully designed 
and arranged in a way that is 
consistent with the rest of your 
branding. Your stall design 
should use your brand colours 
and fonts: for instance, cool 
neutrals for a trendy modern 
brand, or a more eclectic, chintzy 
set up for a vintage-inspired 
feel. And, don’t overlook the 
little details, like price tags — 
everything needs to tie in with 
the look you’re trying to create.

You’ll also need a large, 
eye-catching sign, positioned 
somewhere that shoppers will 
see it. This needs to feature your 
logo and signature font to unify 
your branding. You could even 
include a photograph or two of 
you at work on your creations, 

so people realise that you’re the 
maker of all your products.

z ADD PERSONALITY 
AND DECORATION
You can even add a few 
props and accessories to help 
showcase your products and 
add personality to your stall. For 
instance, if you sell jewellery, 
you could hang necklaces off a 
vintage candlestick, or place them 
inside vintage jewellery boxes. 
If your branding is modern, you 
could mount your creations on a 
cork pinboard and decorate your 
table with a couple of glass jars 
filled with fairy lights. As long as 
the objects you choose match the 
overall aesthetic of your brand, it 
should help to entice your target 
customers over to your stall.

Be careful not to go 
overboard with your props, 
however. It should be 
immediately clear to anyone who 
approaches your stall what sort 
of products you offer. So, don’t 
load up on so many decorative 
knick-knacks that customers 
won’t be able to make out the 
stuff that’s actually for sale.

z WEAR YOUR BRAND
Every interaction with a potential 
customer is a chance to make 
a sale, build relationships, 
and promote your services to 
capture repeat custom. Wearing 
branded clothing is another 
opportunity to promote your 
business during face-to-face 
interactions, and it can set your 
craft business apart from the 
other stalls at the fair, especially 
if many other attendees are 
amateur hobbyists rather 
than small businesses. And, 
if you work with a business 

partner or employee, it will help 
to create a cohesive look.

So, think about getting some 
custom T-shirts or accessories 
made up with your logo and 
branding. If you sell clothing or 
accessories — like woolly hats, 
knitted cardigans, or handmade 
jewellery — then don’t forget 
to wear these as part of your 
outfit to show off your talents.

z BRING MARKETING 
MATERIALS
Even if casual browsers don’t 
buy anything from you during 
the fair, there’s still a chance 
you’ll make a sale at a later date 
if they take a business card 
with your contact details on. 
So, if you don’t have a business 
card designed yet, be sure to 
get some printed before your 
next fair! And, make sure to 
place your cards in a spot near 
the front of your stall where 
people can easily pick them up.

If you do custom or 
bespoke work, it’s also a 
smart move to make up some 
pamphlets or leaflets which 
explain your services in more 
detail. Remember to include 
your social media handles on 
all your marketing materials 
so people can keep up with 
your business online.

z OFFER A FEW FREEBIES
People love freebies, and 
offering a few promotional 
goodies is a great way to win 
over potential customers, as 
well as getting some more 
exposure for your brand. For 
example, you could give out free 
samples of a particular product, 
a selection of pick n’ mix sweets 
in a branded paper bag, or even 
free tote bags printed with your 
logo for your first 30 customers 
(if your budget will stretch to it).

Exactly what you give away 
is up to you, but whatever 
you decide, just be sure to 
include your logo and details 
on it somewhere. As well as 
attracting customers to your 
stall, this also means that other 

people at the craft fair will see 
your logo, giving you some 
extra exposure and drumming 
up interest in your brand.

Craft fairs can be 
competitive places, especially 
when there are hundreds of 
other similar businesses all 
vying for people’s attention. 
But, as long as you create an 
eye-catching stall that’s true 
to your brand, and ensure that 
all your marketing materials 
are consistently branded, 
you should be able to entice 
customers to your stall.
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It’s all revealed!
Jo Bray, West Design Products’ Managing Director – Sales and Marketing, reveals some 
of their latest releases, top picks for Christmas and the benefits of UK manufacturing.

z WHAT NEW 
PRODUCTS DO YOU 
HAVE COMING OUT?
The product team have been 
working incredibly hard and 
have developed some beautiful 
products ready for the Christmas 
season. One of my favourites is 
the new Enchanted Swan range, 
designed in-house by one of 
our super talented designers. 
The collection features a muted 
palette of pastel shades, giving 
it a gorgeous, mystical feel 
that spans across a variety 
of papers, decoupage, die-
cuts and a shaker card kit.

Another is our new Merriest 
Christmas collection, which has 
just launched with 17 products. 
This includes your traditional 
12x12 and 6x6 papers, plus 
sentiments, decoupage pads, 
embellishments as well as 
my favourite, the 64-piece 
matchbox kit. All decorated 
with an on-trend, wonderful 
folky twist. The soft Christmas 
sage greens and traditional 
reds combine to give a heart-
warming, classic look, with 
Father Christmas prominently 

displayed. And, Santoro’s 
Gorjuss has also gone fully 
festive with unique Christmas 
characters, sentiments and 
lots of foil that will wow 
avid collectors of the range, 
as well as introducing it to 
newbies. In addition to our 
ever-popular paper packs, 
we have some great craft 
kits, collectable stamps and 
stunning embellishment tins. 
We have also, for the first 
time, introduced some new 
gifting items which make for 
perfect Christmas presents, 
or even for spoiling yourself!

z ANYTHING EXCITING 
HAPPENING AT 
WEST DESIGN?
As well as all our great new 
product releases, we’ve had a 
very busy year! After acquiring 
docrafts at the end of 2016, 
to offer the largest range of 
art and craft products in the 
industry, and successfully 
centralising our distribution 
centre to Folkestone last year, 
we’ve continued to invest heavily 
in our operational capabilities.

Reorganising our 
warehouse and investing in 
a state-of-the-art system has 
ensured we’ve seen continual 
improvement in our picking 
and delivery, providing our 
customers industry-leading 
delivery times. We’ve also 
made improvements to our 
online shop, enabling our 
customers to check stock 
in real-time, access product 
information, see new and 
future product releases and 
place orders with ease.

On top of this, we’re 
extremely humbled to have 
been announced as one of 
the UK’s ‘Ones to Watch’ 
companies by the European 
Business Awards. It is chosen 
by demonstrating exceptional 
achievement, innovation and an 
ethical approach to business.

z WHAT’S YOUR FOCUS 
GOING FORWARD?
An ongoing focus for us is to 
further drive awareness of 
the benefits of our Plymouth 
manufacturing capabilities. 
Helping our customers 
manage the current political 
uncertainty and help them 
take advantage of the many 
benefits that UK manufacturing 
and supply can provide.

z WHAT DO YOU PRODUCE 
AT YOUR PLYMOUTH 
MANUFACTURING SITE? 
Our Plymouth manufacturing is 
where our wide range of paper 
products are produced, such 
as our sketch pads, tracing 
paper and card, as well as 
our Westfolio portfolios and 
Magic Color acrylic ink. We’re 
also honoured to be producing 

Faber-Castell’s paper pads 
at our Plymouth site, after 
being awarded the licence, 
manufacturing these on behalf 
of Faber-Castell for the global 
markets. Our retail customers 
can also take advantage of our 
bespoke UK manufacturing. 
With the great flexibility and 
customisation capabilities of our 
production facility, coupled with 
remarkably short lead times and 
small MOQ’s, we’re proud to be 
developing and manufacturing 
own-label products for various 
high-street brands. Helping 
them mitigate the fluctuating 
exchange rate and current 
political uncertainty, while 
being safe in the knowledge 
that all paper used at our 
UK manufacturing facility is 
sourced from accredited ethical 
and sustainable suppliers.

1 Simply Make: A vast 
range of on-trend kits 
spanning from needle felt, 

sewing, pyrography, Christmas 
decorations, candle making 
and glass painting (with more 
added this year). Combining 
the timeless satisfaction of 
craft with modern trends, 
Simply Make craft kits are an 
ideal project, or the perfect 
gift – proving popular all year 
round. With fashion-forward 
product innovation and simple 
step-by-step instructions, 
Simply Make craft kits suit 
all tastes and abilities.

2Faber-Castell Paper 
Pads: The go to range 
of pads for beginners to 

professional artists, featuring 
a great mixture of paper 
mediums for all your art and 
graphic needs. Faber-Castell 
offers the highest quality 
across both the Art & Graphic 
and Creative Studio ranges, 
providing the perfect surface 
for graphite, coloured and 
watercolour pencils; as well as 
charcoal and Faber-Castell Pitt 
Pens. Proving a truly great gift!

3Copic Markers: Pushing 
the boundaries of colour 
vibrancy, consistency 

and quality, Copic Markers are 

enjoyed by crafters, illustrators 
and designers alike. As the 
perfect introduction to the 
range, the Copic Doodle Pack 
contains two Ciao Markers 
with a complementary Glitter 
Pen and a 0.3mm Multiliner – 
making a special gift for all.

4Create Christmas: 
Create Christmas is our 
best-selling range of 

everything possibly needed for 
seasonal crafting. With over 
60 new additions to the range 
for 2019 and a host of festive 
favourites, this comprehensive 
selection offers a compelling 
merchandising solution for 
crafters’ Christmas basics.

5Marabu Screen Printing 
Kit: With the hobbyist in 
mind, the Marabu Screen 

Printing Kit brings together 
their wealth of experience and 
excellence in craft inks and 
paints to develop an easy-
to-use kit at an affordable 
price point for consumers. 
Containing everything needed 
in a single box, consumers are 
now free and able to dabble in 
the technique of screen printing 
- providing another method for 
expression at an affordable, 
accessible price point, without 
sacrificing on quality.

WHAT ARE YOUR TOP FIVE 
PICKS FOR CHRISTMAS?

“The product team have been working 
incredibly hard and have developed  
some beautiful products ready for the 
Christmas season”
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z Can you tell me about the 
history of the company?
noissue was founded back in 
2017. Founders Josh and Augie 
had been working on a separate 
project, creating eyewear out of 
waste products (an interesting 
topic as well!), and found that 
they needed to create packaging 
that fit their needs. With nothing 
that met their standards on 
the market at the time, they 
founded a small, bespoke custom 
packaging company as an 
offshoot. That project became 
the basis of noissue, which 
grew from the shared desire 
to provide premium packaging 
solutions for small businesses 
at an affordable rate and 
without compromising on their 
commitment to sustainability.

z What products do you 
offer to customers?
We currently offer custom 
tissue paper, custom paper 
stickers, compostable mailers, 
and custom water-activated 
tape as our suite of products.

z How does noissue create 
their products and make 
them sustainable?
We print all of our packaging on 
demand, and place an emphasis 
on sourcing materials as 
sustainably as possible — to that 
end, all of our paper products are 
printed on FSC Certified paper, 
and printed using soy-based 
inks. Our mailers are an exciting 
development, and are made from 
a combination of corn-based 
biopolymers that break down 
completely in home compost 
conditions within six months.

z Sustainable packaging for 
all – is that an attainable goal?
Definitely! Sustainability 
has certainly entered the 
mainstream zeitgeist and with 
consumers focusing more on 
the environmental impact of 
their purchasing decisions, 
businesses are coming around 
to realize the importance of 
sustainability. With packaging, 
the consumer is the one who 
gets stuck disposing of it after 

they’ve received their product, 
and recently the pushback on 
excess packaging and plastic 
packaging waste has forced a 
lot of companies to rethink how 
they package their items. When 
businesses and consumers 
are on the same page, a lot 
of change can be made in a 
very short amount of time!

z What are your sustainability 
credentials?
We strive to produce packaging 
that meets or exceeds 
environmental standards 
across the board. That means 
that our paper products are all 
FSC Certified (sourced from 
sustainably harvested forests), 
printed using soy-based inks, 
and on acid-free paper. The 

goal is to make sure that in 
a compost, our products will 
naturally break down. Our mailers 
are certified by the three major 
composting certifiers, BPI, TUV 
Austria, and Dincerto, meeting 
American, European, International 
and Australian standards.

z What can you offer businesses 
that other firms can’t?
Our goal has always been to 
make high-quality, branded 
packaging available for the small 
businesses out there. That means 
that all of our packaging products 
are available in low minimum 
order quantities (250 sheets for 
tissue paper, 250 stickers, etc.) 
and delivered worldwide for free 
in three weeks. They’re the little 
things that allow businesses 
of all sizes to not worry about 
ordering massive amounts and 
then having to hold onto stock 
or jeopardizing their cash flow 
for something that elevates their 
brand and unboxing experience.

z What size of businesses 
can you cater to and can 
individual crafters take 
advantage of your expertise?
We may have covered that 
above but it definitely bears 
repeating that we cater to 
businesses of all sizes. Small 
to medium sized businesses 
are definitely who we think 
about when we make decisions 
on what product to bring out 
next or how to improve our 
services. Our online design 
platform means you don’t need 
a graphic designer or creative 
director to create your own 
custom packaging (although 
we have an offline design 
option if you’re so inclined!).

z What services do you 
offer your customers?
We’re here to make your custom 
packaging as straightforward as 
it can be. You can design online, 
place your order and have it 
delivered in as little as ten days, 
or if you don’t mind waiting for 
free shipping, it’ll get to you in 
three weeks. That’s as simple 
as it gets. Our support team 
can help with your design, with 
colour picking, and advice, and 
our content team has written 
so many fantastic articles on 
how to better your business, 
no matter what you’re selling!

z What are your plans 
for the future?
Continuing on the path we’re 
currently on! We’ve gotten 
such great feedback from our 
customers and the support 
from our community is amazing 
— our instagram account is a 
testament to how much we 
love seeing all of the beautiful 
and amazing branding designs 
that are created through the 
site. We hope to continue 
offering products at low 
minimums that continue to 
benefit the small and medium 
sized businesses out there 
that want custom packaging 
but don’t want to compromise 
on their sustainable values.

“When businesses and consumers are on the 
same page, a lot of change can be made in a 
very short amount of time!”

Ben Conard, noissue Marketing 
Director, talks to us about the 
company and their ethos

Packaging
with no issues

Credit: Nectar Photography 
and Ethically Kate

SAMPLES INCLUDED  
IN THIS MAGAZINE!
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“Sustainability is important to us, and we 
work closely with our trusted suppliers to 
make sure we’re offering quality products”

� It’s already begun to look 
a lot like Christmas at 
Hobbycraft, with this year’s 
festive collections landing 
online and on shelves in stores 
a few weeks ago. Seeing an 
increasing demand for an early 
launch of its seasonal products 
every year, the craft retailer has 
already seen a cracking start 
to its Christmas 2019 sales. 

� So, it’s been another year of 
strong growth for Hobbycraft!
Indeed! We’ve seen a strong 
trading performance for the fi rst 
half of our fi nancial year (ending 
August 18), with total sales 
increased by plus 11 per cent. 
Our 2019 Christmas range arrived 
online and in store in September, 
and sales got off to a fl ying 
start, with an increase of nine 
per cent compared to last year.

� What does Hobbycraft 
love most about Christmas 
and festive crafts, and 
what’s the best thing about 
a handmade Christmas?
Christmas brings so many 
creative ways to inspire both 
avid crafters and novices to take 
up a new skill, from creating 

personalised decorations and 
advent calendars, to homemade 
gifts. There’s nothing more 
rewarding than a handmade 
Christmas. Whether it’s been 
handmade by yourself, with 
the family or by a friend, it’s 
not just the end result that 
is rewarding, it’s the process 
it took to get there.

� Tell me a little about 
Hobbycraft’s festive 
offering for 2019
Our 2019 Christmas collection 
is packed with the latest 
trends and festive favourites 
that will inspire customers 
to ‘Make Their Christmas’ 
a truly memorable one.

� Last year, you focused 
on glass fi llables and mini 
resins, ceramic blanks and 
wood blanks. What’s your 
focus for Christmas 2019?
Anything our customers can 
make and personalise will 
continue to be our focus. 
Favourites continue to be Advent 
and fi llables, as our customers 
can get creative and inject a 
touch of their own style into the 
personalised designs. Floral 

Wreath Making is another 
category that we continue to 
focus on, ensuring we offer a 
wide range of bases for our 
customers to choose from. 
We also continue to grow 
our blank decoration ranges, 
where customers can select 
the material base they prefer to 
decorate, whether it be wooden 
or ceramic, for example.

� You have some wonderful 
new innovations this season, 
such as your stunning 
new illuminated wooden 
LED scenes and Advent 
calendars, and gorgeous 
ceramic decorations
We pride ourselves in always 
ensuring that we inspire our 
customers with the latest 
craft projects and festive 
favourites. A new product 
concept for us this year is 
Decorate & Personalise your 
own LED Domes. It’s the same 
concept as fi llables, whereby 
you select your miniatures to 
then personalise and decorate 
your own scene. These two 
product ranges sit perfectly 
alongside each other, allowing 
our customers to easily match 

their chosen festive style. We 
also have a new range of intricate 
LED Wooden Blanks across 
Advent and Home Décor for 
the more advanced crafter.

� Your latest stats indicate 
that sales of Advent calendars 
have rocketed – why do 
you think they are proving 
particularly popular this year?
Since the launch of our 
Christmas collection, we have 
seen sales rise spectacularly 
by 479 per cent! Advent is so 
popular because it allows the 
customer to get creative and 
completely personalise their 
calendar. This early on, we are 
seeing strong sales in Advent 
due to the nature of the product 
and the time it takes to decorate. 
Each can be specifi cally designed 
and fi lled with content that is 
unique to the individual, thus 
making it a special and exciting 
countdown to Christmas.

� What are a few of your 
Christmas ‘hero’ products?
We have hero products across 
all of our Christmas categories, 
which are usually at wow prices 

or unique to us. Some of our hero 
products have continued to be 
popular with our customers in 
recent years, such as the packs 
of Fillable Baubles and Ceramic 
Baubles. These products are 
what we are famous for and 
what our customers can rely on 
getting from us. Alongside this, 
we like to keep the range fresh 
and innovative and introduce 
newness into the ranges each 
season, such as the LED Domes.

� What emerging festive 
craft trends have you been 
seeing coming through 
for Christmas 2019?
We are seeing strong sales in our 
Fillable and Ceramic Baubles, 
due to customers buying 
these to make and sell at craft 
fairs. Christmas tree bauble 
decorating is a craft trend that 
just continues to grow. Blank 
ceramic hanging decorations, 
that can be tailored with chosen 
designs to suit any home décor, 
are already bestsellers this 
year, with £8.2K sold to date. 
Brush lettering, felting, painting… 
there’s a technique and project 
for everyone, whether you’re 

Hobbycraft!
Christmas Comes Early at
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Angela Sara West chats with Hobbycraft’s Seasonal 
Buyer, Samantha Shiers, to fi nd out about the 
retail chain’s exciting festive offering, trends its 
enjoying and its exclusive ceramic charity star
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an advanced crafter or novice. 
The projects are endless.

� Is the personalisation 
phenomenon still growing?
Personalisation continues to be 
a huge phenomenon, and we 
see over 10,000 searches on the 
blog. Christmas at Hobbycraft 
is all about personalisation, 
handcrafting and making 
something for your home or as 
a gift. It’s not only a fun festive 
activity to do, it’s also very 
rewarding when you see the end 
result and the reactions of others.

� With macramé back in fashion, 
and helping to bring yarn to the 
forefront of the festive trends, 
Hobbycraft has introduced 
yarn crafts into many areas 
of its Christmas offering, with 
materials and patterns for soft 
toys, blankets, stockings and 
even bunting for crafters to 
make. Have these products been 
proving particularly popular?
Macramé has been one of the 
biggest trends of 2019, and it 
shows no sign of abating as we 
head into the Christmas season. 
This year, we have seen uplifts in 
both reach and engagement on 
our social channels, including a 
20 per cent uplift in engagement 
on Facebook. Macramé is also 
popular with crafters looking for 
inspiration and ideas, and we’ve 
seen an uplift in website and blog 
searches due to its popularity.

� Are chunky yarn 
makes still huge?
Chunky yarn helps to create 
really impactful designs, such 
as knitted stockings, festive 
blankets and patterned knitwear, 
and we anticipate as we enter 
the colder months that shoppers 
will look to chunky yarns for 
their winter makes and gifts.  

� How does Hobbycraft stay 
ahead of the curve and on 
top of trends? Where do 
you source inspiration for 
new Christmas products?
We hold listening groups with 
customers and colleagues, and 
attend Christmas trend shows 
and trade fairs, which allow us to 
ensure we are following the most 
up-to-date trends and offering 
everything that our customers 
would expect and want to fi nd.

� Following the successful trial 
in its Crawley store, Hobbycraft 
has been rolling out its ‘Custom 
Crafting’ areas to selected 
stores across the country. 
How’s the new concept  going?
They’ve been really well received 
so far! We’ve seen a real demand 
from our customers when it 
comes to personalisation, and 
offering them the chance to try 
the Cricut machine is key to our 
plans. The Custom Crafting area 
can currently be found in ten of 
our stores, and we’re looking to 
expand the range in the future.

� From September 28, 
Hobbycraft will once again 
start hosting its ‘12 Makes 
of Christmas’ workshops. 
What creations can customers 
look forward to this year?
Our ‘12 Makes of Christmas’ in-
store events programme allows 
our customers to try or see a 
crafting project or technique 
that they may not have done 
before. It’s a great taster for 
our customers to see how to 
complete a particular project, or 
understand what materials are 
best used on different surfaces. 
We have workshops for all types 
of crafters, ranging from fi llables 
for beginners, Advent for the 
more advanced crafter, and 
Paint Your Own Ceramics for 
the kids. The great thing about 
the workshops is that you meet 
like-minded crafty people and, 
best of all, there’s no mess to 
have to clear up afterwards!

� How is Hobbycraft 
making Christmas crafting 
more sustainable?
At Hobbycraft, we are committed 
to improving the sustainability of 

all aspects of our business. We 
take our position as a responsible 
retailer seriously and, as part 
of our CSR commitments, we 
are always looking to source 
more sustainable ways for our 
customers to craft. We already 
offer biodegradable glitter, both 
in store and online, and our 
aim is to be completely non-
biodegradable glitter free by 
2021. We are currently reducing 
our use of single-use plastics 
in products and packaging, and 
are working towards 100 per 
cent reusable, recyclable and 
compostable packaging by 
2021. This year, 50 per cent of 
the Christmas range will retail 
with no packaging. Sustainability 
is important to us, and we 
work closely with our trusted 
suppliers to make sure we’re 
offering quality products.

� Tell me about Hobbycraft’s 
exclusive ceramic star, 
which raises funds to 
help children’s hospice, 
Together for Short Lives?
Together for Short Lives is the 
national charity that raises 

funds for seriously ill children 
their families and the 54 UK 
children’s hospice services that 
support them. Our seven-year 
partnership is based on our 
shared belief in the therapeutic 
power of arts and crafts. Our 
exclusive ceramic star will 
help to create more precious 
memories this Christmas, 
with 50p from every purchase 
being donated to the charity.

� What would be the main 
message Hobbycraft 
would like to get across 
about Christmas craft? 
We want to encourage our 
customers to “Make Their 
Christmas”. Customers can 
delve into our Christmas 
collection and fi ll their home 
with custom-crafted pieces that 
will suit their seasonal style. 
From wooden and ceramic 
blanks, to fi llable hanging 
decorations, customers can 
discover endless ideas for how 
to craft your perfect Christmas 
by simply popping into a 
local store or heading over 
to the Hobbycraft website.
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No change is too small!

“We want to be industry leading with our 
commitment to the reduction of plastic packaging.”

z Plastic pollution is big news 
and companies across the 
world are looking at how they 
can cut back on waste.

The impact of the BBC's 
Blue Planet TV series, which 
highlighted the massive problem 
of plastic pollution in our oceans, 
and Sir David Attenborough's call 
to arms to do something about it 
has resonated around the world.

Every year, about eight million 
tons of plastic waste escapes 
into the oceans from coastal 
nations. Plastic pollution can 
now be found on every beach 
in the world, from busy tourist 
beaches to uninhabited, tropical 
islands and scientists have 
recently discovered microplastics 
embedded deep in the Arctic ice.

But what can companies 
do to cut down on the waste 
that they produce and do 
they actually want to?

Well that is an issue that is 
close to the heart of Groves, the 
UK's leading supplier of sewing 
and needlecraft accessories, 
and they are taking steps that 
they hope others will follow.

Gareth Pope, Groves Sales 
Director, is at the forefront 
of the company's initiative 
to cut back on their use of 
plastic packaging and waste in 
general. They are now looking 
across their ranges to see what 
measures they can take and 
have already taken the initiative 
with the plastic free packing 
branded range of products.

From their base in Thame, 
Oxfordshire, Groves are 
hoping that their move in the 
marketplace will be an example 
to others. Gareth said: “We want 
to be industry leading with our 
commitment to the reduction 
of plastic packaging. We have 
developed a logo which will start 

to appear on any packaging that 
does not have plastic. We have 
committed to look extensively 
at all products where this is 
feasible. If it is not feasible to 
disregard plastic on a particular 
product we will commit to 
actively move away from single 
use plastic. Every single thing 
we do is making a difference, 
that means if someone is 
doing something about just 
one product – that's good. So 
that will build and we believe 
that no change is too small.”

But it's not just packaging 
but product as well that Groves 
wants to see be involved in their 
attempts to reduce plastic waste. 

Gareth added: “It's very real, 
it's not just a marketing thing. 
We're not just jumping on the 
band wagon, tangible decisions 
have been made and we want to 
influence people, we want them 
to think ‘that's good we need to 
do something’. It's genuine for us, 
everyone here really believes in it. 
We have 60,000 products, we are 
contributing a lot of plastic – we 
believe ethically in this initiative.

“The first thing that really 
nails our flag to the post is where 
we have worked with Berisfords, 
which is a UK ribbon factory, 
to produce the Newlife range 
of ribbon. It involves taking 
plastic coming out of Europe 

and it being turned into the base 
fibre that makes satin ribbon.

“Our work with Berisfords also 
saw us say 'that's great but you  
put ribbons on to a plastic reel, 
get rid of the reel'. So they have 
moved to a recyclable cardboard 
reel and removed the plastic 
wrap and replaced it with a totally 
biodegradable wrap. That's really 
ticked all the boxes and we've 
launched that on the market.”

But, with that in mind, 
Groves are not losing sight of 
the commercial aspects of 
their business. They are making 
changes but not at a cost to their 
customers. Gareth added: “We 
are, of course, having to make 

commercial decisions in order to 
keep the very lowest prices for 
our customers. We do not believe 
people should pay more just to 
care about our environment. Our 
aim is remove the plastic element 
from as many products as we can.

“Of course, plastic will always 
be a core component of many 
products and essential to some 
packaging. Our commitment 
is to ensure that all future 
plastic used in either product 
or packaging will always be 
recyclable and eradicate single 
use plastic as soon as we can.”

However, Groves do not 
want to be a voice crying out in 
the waste wilderness and they 
want to encourage others not 
only by their example but in the 
way they do business. Gareth 
said: “At the moment we are 
discussing with each of our 
major suppliers, literally product 
by product, to see if they can 
follow three rules. Firstly, find 
out if the plastic can be recycled. 
Secondly, if it can, great we then 
make sure we mark the packaging 
so the consumer knows it can 
be recycled. And finally, if either 
the product or packaging does 
use single use plastic, we are 
challenging our suppliers to 
buy recyclable base material.

“At the moment our 
frustrations are that main stream 
plastic suppliers are still charging 
more for the base product that 
can be recycled. We have been 
frustrated a number of times 
when trying to eradicate single 
use plastic but not put up prices 
to our customers. We are learning 
all the time and we know that 
if we stay committed, and our 
suppliers support us, we know we 
can make it work. So that's core 
– it's combining not putting up 
prices but making a difference. “
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Mark Hayhurst talks to Gareth Pope, Groves Sales Director, on their initiative to drastically reduce plastic waste
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Battling waste
TRIMITS MOTIFS – 
Previous motifs were 
sold in a plastic bag. 
We are moving all 
the range to a simple 
card only option with 
the motif stapled 
to the card. This 
removes all plastic 
from the product.

HEMLINE – We are working 
through the range in a methodical 
way to remove plastic where 
ever possible. Haberdashery is 
a complicated range which has 
many packaging challenges, 
products are small and need to be 
kept together, there are products 
made from fabric which can also 
get dirty. We are looking at many 
different ways to try and package 
differently without plastic. This will 
take time due to the complexity of 
the range but we are committed.
Hemline scissors – currently 
working on a packaging concept 
to create a plastic free hang 
sell packaging option.
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CASE STUDY
Groves/Berisfords Newlife ribbon
z Introducing the new 
sustainable ribbon made 
from 100 per cent used 
plastic bottles. Berisfords 
have partnered with a leading 
European yarn supplier to 
develop Newlife Satin. This 
high-quality satin ribbon is 
woven with yarn made from 
100 per cent recycled post-
consumer PET or to put 
simply “used plastic bottles”.

Collected via recycling 
points within mainland Europe, 
the bottles are thoroughly 
cleaned then broken down 
into smaller plastic flakes 
before being converted back 
into filaments that are then 
combined together to create 
100 per cent recycled yarn.

The yarns are then 
woven into beautiful double-
sided satin ribbon at the 
Berisfords factory in the UK.

Newlife satin is supplied 
on recycled cardboard 
reels and is wrapped with a 
protective biodegradable film.

That is why newlife is 
certified with GRS, the Global 
Recycled Standard, and also 
Oeko Tex, which is the global 
industry standard for textiles.

z A SUSTAINABLE 
RIBBON THAT DOES 
NOT COST THE EARTH
• Newlife uses a mechanical 

process, not a chemical 
one, to transfer bottles 
into a polymer.

• The use of recycled 
polyester, which requires 

fewer processing 
stages, means less 
energy is utilised 
during the production 
process, resulting in a 
considerable reduction 
in carbon emissions.

• The Yarn production 
process is 100 per cent 
traceable and the finished 
ribbon is certified and 
fully compliant to the 
Newlife brand policy.

• Newlife yarn has the 
following certifications: 
Oeko Tex, Global Recycling 
Standard, Life Cycle 
Assessment (LCA) by 
the Institute for Ethic 
and Environmental 
Certification (ICEA)

z NEWLIFE LCA
Recycled polyester, which 
requires fewer processing 
stages, consumes less 

energy during the production 
process, resulting in a 
considerable reduction in 
carbon emissions compared 
with virgin polyester.

Newlife uses a mechanical 
process to transform bottles 
into a polymer, without the use 
of chemicals which could be 
harmful to the environment.

According to a study 
carried out by the ICEA 
using the methodology of 
LCA, in compliance with 
ISO 14040, ISO 14044, 
producing 1kg of Newlife 
allows a saving in terms 
of consumption of energy 
resources and CO2 emissions 
which, compared to virgin 
polyester fibres production 
results in: Consumption 
of energy resources 60 
per cent; Global warming 
potential 32 per cent; Water 
consumprion 94 per cent.

MILWARD KNITTING PINS – We have 
recently launched a best-selling range 
of Milward Knitting Pins that has not 
just taken away plastic packaging but 
removed ALL packaging so there is no 
waste. By simply banding the pairs of 
Knitting pins together and providing 
a counter display stand, we have 
eradicated all packaging, this is a giant 
step forward and we really want people 
to embrace the idea of no packaging.
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z Since setting up her first 
online store with Etsy, Claire 
Gelder, MD at Wool Couture, 
has successfully combined 
her impressive business 
acumen with her passion. 
Having attracted the attention 
of not one, but two ‘Dragons’, 
Touker Suleyman and Tej 
Lalvani, she now heads up 
the UK's leading chunky and 
giant knitting company.

There can be few bigger 
crafty success stories than 
that of Wool Couture. Founded 
in Yorkshire, the Barnsley-
based business has seen rapid 
growth in just a few short 
years, along with the enjoyment 
of playing a part in keeping 
traditional crafts alive.

Spinning and 
weaving, designing 
and making, adding 
its distinctive 
contemporary twist 
to age-old crafts, the 
company creates 
beautiful, handcrafted 
pieces of luxurious 
quality, including its famous 
super chunky knitting needles, 
crochet hooks and gigantic 
yarns, in the buzzing 
design studio and 
woodturning workshop.

The designer and 
retailer of luxury 
yarns, DIY knitting, 
crochet and 
macramé kits, 
Wool Couture 
puts its unique 
‘Best of British’ 
and modern spin on their stylish 
supplies, designs and unique kits, 
which are innovative, creative, 
accessible and ready-to-make 
for busy crafters all around the 
world. Inspiring and nurturing 
artisans on their own handmade 
journey, the talented team invite 
you to #createyourhappy!

With her love of all things 
handmade, handwoven and 
handcrafted, former NHS Director, 
Claire Gelder, fell in love with 
knitting and crochet at a young 
age. “I picked up my first crochet 
hook and ball of wool and learned 
to crochet when I was eight 
years-old.” Intrigued by her yarn 
and hook, she bought a special 
box for her much-cherished, 
new-found treasure. “I have been 
crafting ever since!” The founder 
and MD of Wool Couture is 
also the company’s Designer of 
Patterns. Claire says she adores 
all forms of fibre and making 
unique pieces of “what I class as 
art!” and loves learning new crafts. 
“While I love knitting and crochet, 
I also adore weaving, macramé 
and rag rugging. More recently, 
I’ve started making some pieces 
using needle work ‒ though I am 
a complete novice at this and am 
teaching myself as I go. When I 
think about the crafts that I like, 

they all involve using some type 
of fibre to make something. 

I just love dreaming of 
pieces in my head and then 
actually making them; I love 
the challenge of working 
out how to make things 
and am always happy to 

learn from my mistakes.”

z FROM NHS DIRECTOR 
TO DRAGONS’ 

DEN STAR!
Claire left her career 
at the NHS in 2015 
to launch her new 
business, Wool 
Couture, specialising 
in knitting, crochet, 
weaving and 
macramé. She was 
soon delivering 

her DIY craft kits to 
the shelves of retail 

giant, John Lewis.
It all began when her other 

half suggested she ‘rehomed’ 
some of the things that she’d 
made. Claire listed the first scarf 
she ever made on ETSY, and 
it sold within hours. “It was an 

Giant Success in the 
Dragons’ Den!

“When I think about the crafts that I 
like, they all involve using some type of 
fibre to make something.”

Angela Sara West  
talks to Claire Gelder, 
MD at Wool Couture, 
about how she made 
it to the top and how 
happy she is to have just 
launched her first book
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amazing feeling! It led to another 
scarf and then people began 
asking for patterns, knitting 
needles and yarn. Within just six 
months, we’d turned over £80k, 
and that was the start of Wool 
Couture!” She faced numerous 
practical issues when starting 
the business. Having historically 
relied heavily on IT departments 
at the NHS, she says setting up 
an online commerce proved a 
real challenge. “We originally 
started selling on Etsy, since it 
was a platform which was already 
set up and required minimal IT 
knowledge, plus it already had 
a massive worldwide audience 
reach and customer base.”

Once she and co-founder, 
Ali Gelder, were established 
and turning over a whopping 
£180k on Etsy, they launched 
their own website, www.
woolcouturecompany.com. “In 
2016, Ali and I officially turned 
my little hobby into Wool Couture, 
deciding to take traditional 
crafts and put them into modern 
craft kits. Within 12 months, 
we had turned over £360k.”

z EXPANDING PREMISES
Still working out of her dining 
room, with a massive undertaking 
looming over her head, having 
taken on a contract with John 
Lewis and Urban Outfitters, Claire 
enlisted the help of Barnsley-
based The Business Village, 
which offers flexible-managed 
work space and offices to rent to 
businesses in approved business 
sectors, together with targeted 
business support. Within a 
week, she and Ali had moved in, 
and were enjoying the benefits 
of being part of a managed 
workspace/business growth 
office hub. Starting in a small unit, 
they moved to a larger one and 
subsequently took on another. 
With basics such as heating, 
lighting, telephones and Internet 
all taken care of, Claire was freed 
up toconcentrate on driving 
sales, enabling her to build her 
extensive quality product range for 
a worldwide audience to enjoy.

z ON FIRE IN THE DEN!
Turning a hobby into a successful 
business is a fantastic 
achievement and certainly no 
mean feat so, in 2017, Claire 
and Ali decided to pitch to the 
Dragons to seek some expert 
entrepreneurial assistance. 

She took our screens, and the 
Dragons, by storm, secured two 
Dragons' Den investors, Touker 
Suleyman and Tej Lalvani, to 
help her pass on her passion of 
crafting to the next generation. “It 
was a nerve-wracking experience, 
but we walked away with two 
amazing investors, Tej and 
Touker, who have been helping 
drive the business ever since.”

With Dragons on board, it 
was time for her big break. “We 
increased our business turnover 
by 75 per cent in the following 
12 months!” she tells me. “I now 
have my very own business 
encyclopaedia. Both Dragons 
gave me a team that I can access 
for anything I need, and I can 
literally pick up the ‘phone and ask 
‘How do I’? They are amazing!”

And that admiration is 
reciprocated. “I knew from the 
minute that Claire walked into 
Dragons’ Den that she would be 
brilliant at everything she chooses 
to do,” says Touker Suleyman. 
“A woman with passion and 
integrity, Claire and Wool Couture 
was an investment that I wasn’t 
going to let go. Nothing is too 
much trouble for the Wool 
Couture team and I am proud 
of their significant growth.”

As for Tej, he says, “We all 
strive to be memorable, but it 
is rare on first meeting that you 
instinctively sense a person is 
going to be special. Then you look 
and hear their proposition and all 
is confirmed, but that is exactly 
what happened when Claire 
stepped out of the elevator into 
the Dragons’ Den – and what a 
remarkable ride it has been over 
the past couple of years for the 
indomitable Claire, co-founder 
Ali, and the Wool Couture team.”

With accolades aplenty, 
these high-profile investors are 
not the only famous fans of her 
work. “I once made a blanket 
and sent it to a famous chef, 
Michel Roux Jr,” says Claire. “I 
was quite pleased with this as 
I love watching him on TV!”

z DRAGONS INTRODUCE 
‘MABEL BUNNY 
& CO.’ BOOK
Following the TV show, Claire 
soon hooked a book deal with 
Search Press. “Shortly after 
my ‘Dragons’ Den’ appearance, 
Search Press approached 
me to published a book. It 
was a dream come true!”

Launched on September 1, 
2019, Claire’s first book, ‘Mabel 
Bunny & Co.’, boasts 15 loveable 
animals, including dragons, 
lambs and alpacas, to crochet 
with chunky yarn, plus a fabulous 
foreword by ‘Dragons’ Touker 
Suleyman and Tej Lalvani. “It’s full 
of super chunky amigurumi toys, 
like Lionel and Mabel,” she says. 

“Search Press have been 
amazing to work with and 
we have created an amazing 
book. We will launch the book 
in the US in October, at the 
Wool and Sheep Festival in 
New York. It’s so exciting!”

z WOOLLY WELLBEING 
- WEAVE YARNS OF 
WELLNESS INTO 
YOUR LIFE!
Claire is a firm believer in 
the therapeutic side of craft, 
particularly its benefits for mental 
health and wellbeing. Her love 
for woolly makes has helped her 
manage anxiety and depression, 
alongside allowing her to channel 
her creative energies. “I don’t know 
where I would be without crafting… 
it has been my salvation over the 
years. I find it very therapeutic, 
and feel like it’s my own form of 
meditation. I can switch off to the 
world and I can focus on the here 
and now - the piece of work that 
I’m making, the colours that I’m 
using… I find my mind drifting onto 
what I’m going to make next, what 
stitches I’m making, how the fibre 
feels. It’s my very own sanctuary!”

She says a therapist advised 
her to “keep calm and crochet on!” 
And another crafter also hugely 
inspires her. “I love Erika Knight’s 
books and patterns and I have 
been a huge fan of hers over the 
years. There is something very 
calming to me about her work and 
I love the colours she chooses. I 
actually met her earlier this year 
at a trade fair and she is just so 
lovely ‒ I shed a few tears when 
I met her as her books have 
given me so much inspiration 
over the years when I have been 
in some quite dark places. “

z SUCCESS SECRETS
The secret to Wool Couture’s 
outstanding accomplishments? 
Over to the Dragons…“Their 
success is a celebration of hard 
work and dedication to what 
was just a dream a few years 
ago, and my wish for the Wool 
Couture team is that they go from 
strength to strength, continuing 
this remarkable Journey,” says 
Touker. “My business decisions 
are foremost about people 
and then business. Claire and 
her partner, Ali, are the perfect 
example of a hard-working and 
driven partnership. They have 
a desire to produce and supply 
outstanding niche products with 
the consumer in mind. They have 
grown and developed the business 
in the time I have known them, 
way beyond all our expectations.”

“Approaching three years on, 
Wool Couture is a fully-fledged 

and thriving business, with Claire 
at the helm and Ali by her side, 
weaving their creative magic and 
driving the development of the 
company into new and significant 
areas,” add Tej. “The online 
business has expanded, with the 
first retail shop now open, new 
ranges launching weekly, and 
the intention to conquer the US 
market not just a dream anymore, 
but a reality. Understated and real, 
Wool Couture have a touching 
affinity with their audiences, which 
is a rare quality, enthusiastically 
sharing their passion for all 
things knitting, macramé, crochet 
and weaving. Always thinking 
of others, the team aspires to 
reach further craft lovers.”

z STILL TO COME
Claire and co. now have their eyes 
on new needles, and are taking 
their concepts to the sewing 
arena. “We’re creating a range of 
patterns for people to make their 
own tops, skirts and accessories. 
We’re also launching a monthly 
craft subscription box.” As for the 
future, that’s looking decidedly 
chunky, too. “We’ve signed a deal 
for another book next year, and 
we’re going to be focusing big 
on the UK and US markets,” says 
Claire. “We have a whole new 
super chunky range coming out, 
and watch out for our personalised 
range coming later this year. Oh, 
and you’re probably going to 
see us on TV soon - but I can’t 
say more than that right now!”



“My art is always the most 
important thing to me and 
luckily it pushes forward the 
rest as it promotes the best of 
my skills”
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� We’re really looking forward 
to your exhibition of hand-
embroidered 3D goldwork. 
Tell us about the pieces that 
you’ve chosen for your gallery.
The main installation is probably 
the most exciting thing I have 
produced to date and really 
comes from my love of creating 
characters and stories with 
my embroidery. There will be a 
grumpy frog queen, a wise old 
mouse and some golden lizard 
guards to name but a few. For 
me, embroidery is about fun 
and wonder and that is really 
what I want to capture and 
give back to my audience.

� As a fashion graduate 
from the London College of 
Fashion, you’ve said that it’s 
the couture fashion houses 
that inspired your passion for 
embroidery. Where do you 
fi nd inspiration today and 
what is it about goldwork in 
particular that you enjoy?
My main source of inspiration 
these days comes from the 
people I meet, animals I love or 
the techniques I want to try. Most 
of my animals are often loosely 
based on people. It might be a 
grumpy aunt, a moaning sister or 
some happy person I met briefl y 
while out. Each one of them can 
spark an idea that leads to an 
animal. Animals themselves often 
inspire me too. I love to look at 
pictures of them and get excited 

From grumpy frogs 
to golden lizards!
Georgina Bellamy discusses her art and life 
ahead of her exhibition, That Embroidery Girl, 
at the The Knitting & Stitching Show

trying to fi gure out how I am going 
to construct the face or body. 
Technique will forever inspire me 
as I continue to learn more every 
day. I recently got back into ribbon 
work and have been enjoying 
it immensely. I am just looking 
for the perfect project to cross 
it over with my 3D goldwork.

� You’ve produced bespoke hand 
embroidery for many fashion 
clients including Louis Vuitton. 
Can you tell us about some/one 
of your favourite commissions?
I will always have a very large 
soft spot for Sully the tortoise as 
it was a pet of a very nice lady 
and I was so very happy with how 
much she loved it. But overall, I 
try not to pick out best or worst. 
I really see my work as a journey 
that I am on and each project 
has something to teach me. It’s 
sometimes the “bad” projects 
that teach me the most, so I am 
rarely sorry they happened.

� You turned your passion 
for embroidery into a 

business. How do 
you balance 
creating art for 
shows  with 
producing 
commissioned 

work for clients 
and teaching workshops?
It’s defi nitely very hard - but I think 
the pathway of an entrepreneur 
always is and I wouldn’t have it 
any other way. My art is always 
the most important thing to me 
and luckily it pushes forward 
the rest as it promotes the best 
of my skills. I try to make sure 
I have a balance in life but with 
something like a show so near, 
it’s very hard. I just feel so very 
lucky that I love what I do and 
so it never feels like a chore.

� We’re big fans of your 
close-up stitch tutorials 
on Instagram. Is teaching 
something you enjoy?
I love to teach. It brings me 
such pleasure. In my workshops 
the only rule I have is that 
the student must be patient. 
I strongly believe mistakes 
make you better, so I encourage 
my students to be very free 
and make mistakes. It is very 
rewarding to see their confi dence 
grow with their skill. I have often 
been shocked and amazed 
with how much a beginner can 
improve in just one lesson

� Sewing intensively all 
day, every day must be 
pretty painful. Are there 
days when you take time 
out from your craft and 
what do you do to relax?
I love to spend time with my 
son on my days off. We sit and 
chat, play monopoly or go out 
for a meal and just watch the 
world go by. Watching my son 
growing up has brought me a lot 
of happiness and amusement 
over the years and even more 
so now he is at the awkward 
teenager phase. I am also a keen 
audio book fan and work my way 
through anything and everything 
that holds my interest. At the 
moment it is The Lord of the 
Rings - Fellowship of the Ring by 
Tolkien and this is the fourth time 
listening. The books get better 
each time I listen, and I fi nd the 
fantasy element really helps 
me to invent my characters.

� Can you tell us about some 
of the projects/commissions 
you’re working on currently 
and what’s next for you?
I have lots of teaching plans 
and I also want to get back 

into fashion embroidery. I really 
want to do some customised 
pieces for garments and explore 
semi 3D embroidery and its 
possibilities. I also want to begin 
work on creating a channel 
for craft and promoting my 
work and my business to more 
people. A life goal would be to 
write a 3D goldwork embroidery 
book although I am not in a 
rush - it can wait a while.

� We know you feel passionately 
about keeping hand embroidery 
alive. What advice would 
you give anyone keen to 
try it and do you feel you 
still have more to learn?
I don’t think I will ever stop 
learning and I don’t want to. If 
I knew everything it would no 
longer be fun. For me the fun 
comes from fi nding out if I can 
do something. I cannot do the 
same thing on repeat, so learning 
new things is a must for me. My 
advice for beginners would differ 
according to the level you wanted 
to take your embroidery too.

For the hobbyists, my advice 
would be to get some books 
and fi nd some good workshops. 
So much can be gained from 
both. Don’t underestimate the 
importance of learning in a 

class environment - you can 
learn so much more in person 
than through a kit or book.

For the wannabe 
embroidery professional, my 
advice would be to invest 
in an education of the craft, 
ideally a long course of some 
kind or a degree that teaches 
you not just your practical 
skills but design skills too.

Spend time developing 
your own style and try not to 
copy trends or others. Lastly, 
invest time in understanding 
how social media works and 
how to use it to your best 
advantage. You might be 
surprised at where it takes you.

Georgina Bellamy’s exhibition, 
That Embroidery Girl, is at 
The Knitting & Stitching Show 
at Alexandra Palace, London 
from October 10-13, 2019, and 
Harrogate Convention Centre, 
Harrogate from November 
28 - December 1, 2019.

lizards!lizards!
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z THE AUTHOR
Rebecca Kimber is CEO of Brighton-based Create.net, one of the 
UK’s top e-commerce stores and website building tools for small 
businesses. She is a serial entrepreneur and passionate about 
helping more people start their own businesses online. Rebecca is 
an active speaker, mentor, and contributor in her local business 
community. 

4FACTOR IN A MOBILE-FIRST DESIGN
With mobile orders surpassed those from the desktop last 
Christmas, you can’t afford to ignore the experience that over 
half your visitors will be receiving. When you make changes 

or build new pages for your website, spend time looking at how they 
work on your phone.

How far do you need to scroll to get to what you consider to be 
the main goal of your website: buy a product, fill out a contact form or 
view some specific information?

Consider simplifying your content, too. You probably don’t need 
everything that’s on there. You may not want to remove the content 
altogether, but perhaps it can be out of the way on another page, or 
after your main website goals? Think about the thing most people are 
there to do and cater to that.5DISPLAY YOUR CONTENT 

PROFESSIONALLY
You’ve got under 15 seconds to capture 
your visitors’ attention before they’ve left 

the site, so what they first see (referred to as the 
“content above the fold”) is absolutely critical. 

A great way to do this is to use a little motion 
on your site. Our brains can’t help but be drawn to 
check out what is moving, so this works well to 
draw attention to important points.

Our brains are also drawn to symmetry. 
Uniform spacing and layouts will make your site 
look more professional and when content is laid 
out consistently the brain will find it more appealing 
and easier to understand.

Convert clicks into sales - here’s how
Neglecting your website could prove costly to your 
business. Here, create.net CEO Rebecca Kimber, 
outlines six key elements your e-commerce 
platform needs to make that sale 

z Making a website means you can tap 
into an unlimited market of customers. 
Open 24/7 and unrestricted by location, 
your online shop window is an 
important part of your business that 
works for you, even while you sleep.

With the right tools, you can build a 
website that not only sells your 
products effectively but allows you to 
channel your creativity and delight your 
visitors.

Whether you are just starting out or 
making improvements to an existing 
website, these six points will guide your 
creative process and help you to build a 
page that takes care of your visitors and 
sales while you focus on your passion.

1BE CLEAR ABOUT WHAT  
YOUR WEBSITE IS FOR
Building a great website that works should 
always start by identifying your objective. Is it 

primarily to make your sales online? To encourage 
people to visit your physical store, workshops or event, or 
simply to get them to pick up the phone and give you a 
call? Whichever it is should feel obvious on your website.

You’ll have secondary actions the customer can 
take on your site but they should be supporting the 
main one. For example, providing the opportunity to 
sign up to your email newsletter is a good way to 
capture visitor’s details if you have a longer sales cycle 
or if they aren’t ready to complete the objective there 
and then.

2MAKE YOUR VISITOR FEEL CONNECTED TO YOU
Your visitor has a reason they’ve come to your website, they’re in 
need of something and they’re looking to see if you are able to 
provide the solution. The most important thing your website needs 

to do is make them feel safe and understood while communicating what 
you can provide for them.

A great way to do this is to use photos of people who look like your 
target customer alongside imagery of things they will find appealing. This is 
so they will subconsciously see themselves mirrored within the website. 
Don’t forget that when you’re adding images of your products and services 
that this is the only way your visitor can connect with the product. It is, thus, 
important that these images are of great quality, enabling visitors to 
examine every detail.

You can also use colours to convey your message and provoke specific 
emotions. For example, purple is often thought of as regal or creative, 
orange is seen as creative, too, while yellow makes us think of happy things 
and sunshine.

The question is do you want to make someone feel safe, sophisticated, 
excited or supported? Is this how your customer wants to feel? Does your 
website convey this?

Use a limited colour palette and fonts to bring 
things together and maintain the same styles and 
layouts through the website. This helps the brain to 
look for information that matters and it won’t be 
distracted by changing designs.

Finally, ensure that images you place together 
are the same size and aspect ratio, this is another 
good way to create uniformity and visually please 
your visitor.

Don’t be afraid to have a bit of white space and 
simplicity to show off your photos, too.

3LEAD THE WAY WITH WHAT 
YOU SAY
Alongside the style of your site, the 
specific content you include should 

lead the visitor to complete your objective 
and support your desired action. It should 
clearly showcase what you sell, make or do. 
Tell your story and convey who you are 
(either on a personal level or as a business 
or entity). Provide testimonials and quotes 
from existing customers or clients that show 
your visitors that you can be trusted.

Don’t forget to keep your website up to 
date, too—old and past content and 
information will make it look neglected and 
can put potential customers off as they may 
get the impression that you are no longer an 
active business.

6MAKE IT EASY FOR PEOPLE  
TO BUY YOUR PRODUCTS
A clear store with organised products that are set out in a 
way your customers expect will help you make more 

sales. Think about the times when you’re browsing an online shop 
while wishing the perfect product would jump out at you. You’re 
not the only one. Your soon-to-be customers are in exactly the 
same situation when browsing your online craft shop.

Speed is key for online shopping these days, so by organising 
your store into helpful categories, providing a search function and 
adding a shortcut to the basket makes finding that perfect product 
and buying it so much easier.

Additionally, if you know many of your customers buy a 
particular product, display it on your homepage. If new visitors are 
similar to your existing customers, they’re likely to want that 
popular product, too. Don’t forget the finer details though, 
alternative options to PayPal, payment partner logos and clear 
returns policies are all essential for your customer’s convenience 
and will help to build trust with your store.
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Nicola Adamson, Designer at JosyRose, gives us the low-down 
on their business

Specialists in everything  
sequins and sparkle!

z JosyRose is an online shop, 
featuring three core collections; 
sequins and sequin trims, 
glitter fabric and diamante.

As a third generation family 
business, manufacturing sequin 
and sequin trimmings, based in 
London's East End, they are the 
last of their kind in operation 
therez. Proudly keeping their 
corner of the renowned London 
rag trade and its bygone 
manufacturing heritage alive.

Originally an East End textile 
factory specialising in traditional 
pleating, embroidery and studding 
piece work, in the 1960s a new 
influence steered the company. 
They invested in sequin machines, 
expanding the company to 
include sequin and sequin trim 
manufacturing, setting them 
apart from their competitors.

In the 1990's they expanded 
further and opened their first 
physical shop called Stage 1 and 
accompanying online store at 
the famous Spitalfields Market. 
Their first online sale was a pair of 
sequin hotpants! The online shop 
was one of the first of it's kind and 
was very successful. Over time 
this has evolved into what we 
know today as JosyRose.com

The factory has survived, 
where others have failed, as each 
generation has brought with it a 
new focus, keeping it dynamic 
and evolving with the times.

JosyRose produce the highest 
quality loose sequins in over 70 
colours featuring metallic, glossy, 
hologram, matte and satin finishes 
in 13 shapes and sizes. Their 
sequin trimmings are also designed 
and manufactured in-house and 

are available in a huge range of 
styles and colour combinations. 

Additionally, they specialise 
in top quality, no-flake glitter 
fabric, processing A4 craft sheets 
in-house in over 30 colours. Each 
glitter fabric sheet is backed 
with a thick, colour coordinated 
woven fabric backing and can be 
cut with strong sharp scissors or 
die cutting machines. They also 
supply metre rolls for large high 
impact projects! Ideal for wallpaper, 
covering furniture, glitter back 
drops, window displays and styling.

They are also excited to 
introduce self adhesive glitter 
fabrics. Simply peel off the paper 
backing and stick the sheet/roll 
down, glitter side up, for a super 
secure and even application. So, 
say goodbye to time consuming 
stitching, gluing and mess in 

one easy step, leaving you with 
a professional flawless finish!

JosyRose also stock an 
extensive crystal diamante 
collection featuring A-grade 
machine-cut loose rhinestones 
in a range of colours and 
sizes, along with crystal 
buttons, crystal charms, crystal 
claps and crystal beads. 

JosyRose supply large and 
small craft businesses with 

both bulk and wholesale buying 
options, to best suit your business 
needs. You can browse through a 
fabulous online product catalogue 
boasting large detailed product 
images and descriptions.

Take advantage of extensive 
choice, fast local manufacturing, 
UK shipping and be confident in 
the highest British manufacturing 
standards. Buy direct from the 
manufacturer at factory prices!
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z Wendy Turner Webster is 
looking to return to our crafting 
TV screens with her new TV show, 
‘Crafty Beggars Reinvented’, 
produced by her production 
company, Fred Adair Media.

The next series of the popular 
TV show is aimingto be aired next 
spring on Together TV and My5. 
Following the phenomenal 

z CRAFTY BEGGARS 
ON THE ROAD!
Presented by Wendy, the 
reinvented show will not only 
come out of the studio, but will be 
on location, which Wendy has 
been longing to do for a while. 
“We will transform and reinvent 
people’s treasured possessions 
that need and deserve a new 
lease of life!” she explains. “We 
have some of the UK’s top 
creative talent on board, and we 
know that our viewers will be 
entertained and inspired by the 
stories we tell. We will showcase 
the whole transformation process 
of the items we feature.”

For the new series, Wendy is 
looking for a craft-related 
company to get involved as 
sponsors and media partners.

z CELEBS ON BOARD
With famous faces participating, 
the previous series saw filming 
with Nigel May (from Create & 
Craft) and ‘Home Genie’, Georgina 
Burnett. Wendy also recently 
formed Team Crafty Beggars - a 
group of talented crafters who 
come together to provide 
workshops at the ICHF Creative 
Craft Show events.

z POTTY ABOUT POTTERY!
Wendy is a passionate crafter and 
specialises in mixed media 

Crafty Beggars Reinvented!

Raise money for charity to boost your brand’s image

The gift of giving

against each other to see who 
can raise the most money, 
who can complete the task the 
quickest and for the most unique 
furdraising idea. The winning 
companies will be presented 
with awards and a ceremony set 
to take place in November, so 
it’s not too late to get involved 
(www.ms-uk.org/925-challenge).

The bottom line is 
consumers value companies 
that invest in projects and 
causes that do not benefit them 
in anyway. So what are you 
waiting for, start giving back!

z WHY?
So you may be thinking that’s 
a lot of work and what’s in it 
for me? Well, these different 
fundraising events are perfect 
PR material. Pictures of your 
office bake sale or the retail team 
running a 5K race are perfect 
opportunities for you to post 
images on social media, write 
blogs and press releases and 
shout about how great you are!

It’s even better if there is a 
personal connection to the charity 
within the company. This will help 
get more of your team on board 
to support the different events 
you run in order to raise funds.

Getting all your employees 
from your business involved in a 
fundraising event can also help 
bring people closer together 
and act as a team building 
exercise. Give different team 
members different tasks, pair 
people together that might 
not have worked together 

z It is thought that there are 
more than 168,237 charities in 
England and Wales, according 
to figures released in 2017 by 
the Charity Commission and 
you should be supporting at 
least one of them. The reason? 
Well, it’s good for business. 

As consumers become 
more aware and demanding 
of ethical brands the higher 
their expectations become of 
brands in general, so what is 
your brand doing to help the 
environment, to help its local 
community, to affect change 
and help people in need?

By supporting a charity 
and a worthwhile cause 
you can boost your brand’s 
image. Many large corporate 
companies already select a 
‘charity of the year’ and host a 
number of fundraising events 
over the course of that year to 
raise as much money as they 
can for their chosen charity. 

Angela Sara West chats with Wendy Turner Webster 
about returning to the screens with an exciting  
new show

projects which always include an 
element of upcycling. Potteries 
born and bred, she adores working 
with clay and ceramic. As an 
enthusiastic ‘artistic recycler’, 
making fabulous creations using 

before and encourage your 
employees to build new working 
relationships with colleagues 
they perhaps don’t know so well. 

z HOW TO PICK A CHARITY
If you don’t have a charity that 
is close to your heart take a 
look at some that are local 
to your head quarters. This 
will help boost your company 
profile on both a national and 
local scale. Most charities will 
welcome any company that 
is willing to raise money for 
them. Get in touch with their 
fundraising team and ask them 
how you can get involved. 

One national charity that 
has just launched a corporate 
challenge is MS-UK. The charity, 
which supports people living 
with multiple sclerosis, is 
challenging businesses to raise 
£925 in nine weeks, two days 
and five hours. Companies from 
across the UK are competing 

“all manner of ‘rubbish’ mixed with 
new materials”, she studied art and 
ceramics at A-Level and has a 
particular skill for creating 
handmade one-off pieces. 
“Ceramics is a passion, as it would 
and should be coming from The 
Potteries (Stoke-on-Trent), “ she 
reveals. “I’m passionate about 
getting the crafting movement out 
there to as wide an audience as 
possible, encouraging people to 
have a go at making something 
themselves. There’s a direct 
correlation between being creative 
and feeling happy and fulfilled, so 
it’s a joy for me to play my part in 
getting the whole country crafting!”

success of Wendy’s ‘Crafty 
Beggars’ collaboration with Julie 
Peasgood, who has now moved 
on from the show to concentrate 
on her new ‘Supercraft Cruise’ 
venture, Wendy’s ten-part series 
will be rebranded as ‘Crafty 
Beggars Reinvented’, a name 
which reflects the new format of 
the show.



E: office@viridianltd.co.uk    T: 0117 300 5244
TRADE ENQUIRIES:  

www.viridianyarn.com

UK Distrubutor for:
• Opal • Eucalan

Sock Yarn Specialists

Knitting Needles & Accessories

VIRIDIAN 1-8 2 col_VIRIDIAN  19/09/2019  10:45  Page 1

www.craftbusiness.com

28 KNITTING AND CROCHET

Ticket lines open for The Knitting 
& Stitching Show, Harrogate

z BIPOC in Fiber has launched plans to 
create an interactive directory and 
resource portal highlighting the work of 
Black, Indigenous and People of Colour 
working in the fibre community across any discipline; from 
knit, crochet and weaving, to yarn bloggers, indie dyers, 
writers, tech editors and everything in between.

To finance this work, BIPOC in Fiber launched a crowdfunding 
campaign through Crowdfunder http://www.crowdfunder.co.uk/
bipocinfiber

This marks a new name and an exciting new chapter for what 
began as the POC Designers & Crafters List started in 2018 by 
Jeanette Sloan.

Originally posted on Jeanette’s blog, the list quickly proved 
both popular and useful. Highlighting the many BIPOC who work 
with fibre, it reveals an urgent community-wide demand to see 
and support those talents. This very real demand doesn’t just 
come from knitters, but a wide variety of crafting disciplines. 

Jeanette Sloan said: “Our remit is to celebrate the talent of 
BIPOC working with fibre and to improve the representation of 
BIPOC in the fibre industry. We hope the website will be the first 
port of call for anyone to use, whether it’s a publication looking 
for a tech editor, a consumer looking for an indie dyer or a student 
looking to interview a knitwear designer. All BIPOC working in and 
with fibre will have the opportunity to be included for free, thereby 
enabling them to be recognised and rewarded for their work; 
something we believe is long overdue.

“Building a website and resource portal isn’t easy or cheap, so 
we have taken the decision to launch a crowdfunding campaign 
aimed at consumers and companies.”

The money raised will pay for the design of the BIPOC in Fiber 
logo, digital branding, site design and build, and also enable 
Jeanette to pay a BIPOC colleague to maintain the site. In 
addition, the funding will allow Jeanette to create 12 in-depth 
profiles of BIPOC currently working in the fibre industry which will 
be showcased on the site over the coming year.

The funding will also compensate Jeanette for the time spent 
on promoting the site and its aims around the world. The 
crowdfunding target is £20,000 and the campaign closes at 
12pm on October 4, 2019.

BIPOC In Fiber launches  
on Crowdfunder

z Ticket lines for The 
Knitting & Stitching Show, 
Harrogate are now open.

The Knitting & Stitching 
Show is the UK’s biggest textile 
event and the Harrogate show 
runs from November 28 - 
December 1 2019 from 10am-
5.30pm (5pm on Sunday).

Thousands of textile art and 
craft fans flock to the Harrogate 
Convention Centre every year 
in the run up to Christmas to 
learn new skills, be inspired by 
top tutors and experts, view 
spectacular galleries by leading 
contemporary textile artists, 
meet the next generation of 
textile talent and top up their 
knit and stitch supplies.

This year’s Harrogate 
highlights include: The Learning 
Curve programme featuring over 
250 workshops; a dedicated 
Dressmaking Studio (sponsored 
by Vlieseline Freudenberg) 
offering beginner to expert-level 
classes; Knitworking drop-in 
knitting and crochet lessons 
with volunteers from UK Hand 
Knitting; Artists in Action, 
where practising artists will be 
demonstrating their techniques 
in a live studio environment; 
The Craft Village featuring small 
boutique craft companies and 
comfortable places to sit and 
relax; the Innovation Station (in 
association with Baby Lock), 
featuring live demonstrations 
of the latest craft products; 
and over 250 exhibitors selling 
essential craft supplies.

New for this year’s Harrogate 
show is a Dressmaking and 
Upcycling Competition. With 
a focus on sustainability and 
environmental awareness, the 
competition has three categories, 
all requiring the use of recycled 
fabric and materials. In Category 

one: A Dress from your Stash, 
entrants must make a dress 
using an old pattern and unused 
fabric from their home stash, 
remnants from a previous make 
or from old household fabric 
like curtains or a tablecloth. 
In Category two: Go Green, 
entrants must make a highly-
creative garment from non-
traditional materials like paper, 
bubble wrap or plastic bottles. 
In Category three: Upcycle an 
existing garment into something 
wearable, entrants must 
transform an old item or items of 
clothing into an entirely different 
garment. In all categories, final 
competition pieces must be 
wearable garments and all will 
need an accompanying back 
story that includes details about 
materials, pattern and inspiration.

Shortlisted entries will 
be displayed in the show’s 
Competition Finalists’ Gallery. 
Finalists will be invited to take 
part in a fun, informal catwalk 
on December 1 with garments 
modelled by the maker, the 
person the garment was made 
for or an alternative model. 
Judging will take place during 

the catwalk show. Judges 
include author, TV presenter and 
sewing teacher Wendy Gardiner 
and The Knitting & Stitching 
Show’s Event Director, Anna 
Baptiste. An overall winner will 
be voted for by visitors, based 
on votes cast throughout the 
show. A range of dressmaking 
prizes will be on offer.

To enter The Knitting & 
Stitching Show Dressmaking 
Competition, entrants must 
complete an application form 
(available on theshow website) 
and send it with images of the 
finished garment to: Lois Wright, 
lois.wright@upperstreetevents.
co.uk by midday on October 
28. Finalists will be contacted 
by November 1 with shortlisted 
garments to be sent to the show 
organisers by November 18.
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“Embossing Powder is one 
of those products that lends 
itself to so many techniques, 
it’s no more just about 
stamping and embossing.”
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Marion Emberson, WOW Creative Consultant, talks 
about new ranges and some top tips in using and 
marketing their products

Put a little glitter and 
sparkle into your store

� WHAT’S NEW IN THE 
WORLD OF WOW?
LOTS… we’re excited to be 
releasing new Embossing 
Glitters and Sparkles, Sparkles 
like you’ve never seen before. 
They will be available mid 
October. We also have a 
big announcement to make 
soon, followed by lots of 
NEW product being launched 
at Creativation 2020.

� ARE THEIR ANY NEW 
TECHNIQUES CRAFTERS 
COULD BE USING?
One of my favourites is the 
embedded sparkles technique, 
it’s a way of embedding your 
glitters into your embossed 
design without loosing any 
glitter and it never sheds!! 
Embossing Powder is one of 

those products that lends itself 
to so many techniques, it’s no 
more just about stamping and 
embossing. From clean and 
simple to grungy mixed media.

� WHAT PRODUCTS 
WOULD RETAILERS HAVE 
TO HAVE ON HAND?
The two most important 
products are the 
embossing Ink Pad and 
Dual Speed Heat 
Tool. As a 
retailer, think to 
yourself about 
the inks that 
you stock, the 
easiest way to 
get colour is to 
use a coloured 
embossing 
powder, but you may 

have lots of coloured pigment 
inks, these are easily used 
with clear embossing powders 
and embossing glitters.

� WHAT KIND OF GIFT 
BUNDLE COULD THEY 
PUT TOGETHER?
The perfect bundle would be 
The Dual Speed Heat Tool, 

Embossing Ink Pad, Heat 
Resist Craft Mat 

and a selection 
of powders, 
beginners 
always like the 

basics, and for 
that reason we’ve 
put together The 
WOW! Heat Tool, 

Ink Pad and Craft 
Mat at a special 

price, enabling you to 

make more profi t or pass on 
the discount. You can fi nd 
this on our website www.
trade.wowembossingpowder.
co.uk. We’ve also put together 
some sets and done the 
colour matching for you, 
these come with a free carry 
case, these can be found on 
our As Seen On TV page.

� WHAT TRENDS WILL BE 
COMING IN FOR 2020?
I still feel like there’s a split 
between clean and simple and 
mixed media. It’s all about colour, 
2020 Pantone colour of the year 
is bleached Coral, check out our 
Glacier Mint, Misty Sky, Frozen, 
Seaglass and Mermaid Tails, it 
seems we’re ahead of the game.
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“Happiness can be made 
from playing with yarn and 
drawing in a sketchbook.”
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z Looking to embark on an 
adventure into an imaginative 
land of cute creatures, each 
with their own fun story? 
With absolute attention to 
detail, Italian crochet designer, 
amigurumi maker and blogger, 
Ilaria Caliri, has designed over 
100 incredible crochet patterns 
for Italian and international 
magazines, her blog and her 
amazing amigurumi books.

z How long have you 
been crafting?
Since I was a child. I’ve always 
loved any kind of creative work 
and my mother and grandmother 
taught me how to crochet, 
knit, sew and embroider when 
I was around six years-old.

z When did you discover your 
passion for amigurumi?
I re-found my love for crochet 
in my early 20s, and when my 

cousin told me about amigurumi, 
within minutes I’d found an 
old crochet hook and leftover 
yarn for crocheting my first 
amigurumi creation. As soon as 
I learned how to create three-
dimensional shapes with yarn, I 
started to translate my sketches 
into amigurumi characters - the 
first of a long series of them!

z Your business name, 
Airali Design, is your name 
spelled backwards?
Yes, I have a propensity to do 
and see things upside down! I 
used to spell words backwards 
when I was young, just for 
fun, and my name was easy 
to pronounce – in Italian, at 
least! In my 20s, I joined a local 
marketplace with a craft friend 
and needed a name. I had to 
make a quick decision and 
Airali was my first thought - my 
perfect upside-down world!

z So, when did you  
start Airali Design?
My lifelong interest in crochet and 
knitting, combined with a passion 
for design, led me to start my first 
blog, Where is the Wonderland? 
besenseless.blogspot.com, 
in 2010. In April 2016, my 
passion became a real job, so 
my blog become a website 
called by my nickname, which 
is also the name of my brand: 
airalidesign.com. Regardless 
of the name change, the 
substance is the same - I work 
with yarns and crochet hooks.

z You’ve said that you like “to 
draw weird toys like a child 
and sit on your sofa with a 
crochet hook like a granny!”
Happiness can be made from 
playing with yarn and drawing 
in a sketchbook. That doesn’t 
sound like everyone’s dream, 
but trust me, I could live on 
that – and chocolate!

z And you still use your 
mum’s trusty crochet hook, 
despite its worn-out head?
That’s right - it’s a 2mm crochet 
hook with a very worn-out 
head and it’s over 30 years-
old. It looks like a very small 
hook, but allows me to easily 
insert the hook through the 
crochet work, avoiding wrist 
fatigue. This is my personal 
preference and, of course, it 
doesn’t work for everyone!

z Which yarns do 
you like to use?
The yarns differ - the only 
common feature is the quality. 
Knitting and crocheting are 
time-consuming activities, and it 
doesn’t seem worthwhile to use 
materials that could wear out 
more easily. Each type of yarn is 
suitable for a particular project. 
For example, if I think of a small 
amigurumi creation to be used as 
a collection among books in the 
library, I’ll choose cotton yarn (like 
DMC Natura Just Cotton or Silke 
by Arvier Estate). If making a soft 
teddy bear for a child’s bedroom, 
I’ll use wool (such as merino 
rather than alpaca, which tends 
to be hairy). For each pattern, 
there’s a suitable yarn, although 
personal taste always plays a 
significant role in the yarn choice. 

You don’t produce any waste 
crocheting - all the leftover yarn 

can be used in small projects or 
kept for samples. I try not to use 
acrylic yarns (unless I have to do 
it for commissions), preferring 
organic cotton and wool.

z Tell me about your love of 
collecting yarn and how you like 
to get ‘hands on’ and very touch-
feely with the different textures
I was a yarn hoarder, and used 
to buy anything I found new, 
eye-catching, in a nice colour, 
of interesting manufacture, 
and so on. I had to stop when 
I ran out of space, and now I 
use that yarn when friends ask 
to start a project but have no 
idea what to do! I’m trying to 
be a good girl who only buys 
what she needs, with some - 
but not major - exceptions.

z What inspires you to dream up 
new amigurumi personalities?
Inspiration is everywhere! 
Nature, graphic patterns and 
yarns are my inexhaustible 
source of inspiration.

z Do any other crafters 
inspire you?
Instagram makes that very easy! 
It’s so inspiring to look at other 
designers’ projects and paths. 
Sometimes, this can create nice 
relationships and partnerships. 
I’ve teamed up with amigurumi 
designer, Irina Strange   
(@IreneStrange) for a couple of 
projects over the past few years 
and we have a few new crochet 
events together lined up. I’m 
currently running an Halloween-
themed MCAL (Mystery Crochet 
Along) with Irene, called 
Amigurumi School of Magic. After 
that, we’re revealing our second 
Amigurumi Advent, in December, 
which is even more a Mystery!

z What’s your design process?
Everything starts with a rough 
draw - doodling with pens 
and pencils in search of a 
cute character and interesting 
shapes is always the first step. 
Then it’s crochet time! A series 
of single crochet stitches to 
recreate the shapes I designed 
and imagined. The next step is 
from analogical to digital! I can’t 
deliver my patterns without using 
at least three types of software 
(for photos, graphic elements/
illustrations and layout).

z You’re well-known for 
dreaming up imaginative 
amigurumi personalities, 
such as Super Sausage 
the Superhero Dachshund 
Dog, Sartù the Lemur from 
Madagascar, Steno the Stilt 
Walker Mouse, Brando the Sloth 
and Caterino the Sailor Walrus, 
each with their own story
Yes, there is an amigurumi 
dachshund with a cape that 
saves puppies who are in 
danger - dachshunds CAN fly! 
Apparently, some of them have 
some sort of super power… 
Go Super Sausage!! Sartù the 
Lemur is a shy guy with sparkling 
eyes that always sees positivity 
around him. Steno the Stilt 
Walker mouse is fond of jokes. 
He scares the elephants, startles 
the hippos, messes up the lion’s 
mane and steals the visitor’s 
popcorn! With his small stilts, 
he hops covertly and unseen 
past the grandstand, while with 
the tip of his tail, he flicks the 
crispy popcorn out of the boxes 
unnoticed! Brando the Sloth 
is living his best life cuddled 
up in his crochet hammock. 
Do not disturb him! Caterino 
the Sailor Walrus has seen the 

Grab a hook, some balls of yarn and get ready to 
be transported into a wonderful world of adorable 
amigurumi characters. Angela Sara West talks with 
Ilaria Caliri and her crafty unique creations

Airali Design – 
Making Magical Amigurimi!
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world, and you can find him 
with a sombrero on a Mexican 
beach, arguing with a penguin in 
Galapagos Islands or laughing 
with a seagull in New Zealand.

Crafters can discover my 
amigurumi characters’ fun 
stories and make them using 
the instructions and step-
by-step photos available in 
my PDF crochet patterns.

z Tell me about your latest 
designs, Prince Perry the Frog 
and Roly the Hedgehog?
Prince Perry would be better 
staying a frog than becoming 
a prince, but you CAN try to 
kiss him! He’s such a charming 
character. I’ve dreamed of 
making an amigurumi hedgehog 
for years, but it was never the 
right time/yarn/idea. Finally, 
Roly the Hedgehog was born! He 
has the cutest little muzzle – I 
must admit they are even cuter 
in real life – and his quills can 
be made using two different 
techniques. Because this is not 
about making a new collectable 
toy, it’s an enjoyable craft project, 
and it’s nice to customise our 
make using different stitches and 
yarn to create a unique piece.

z You recently returned to your 
native Italy. Has your move 
back to your roots inspired you?
After a few years in London, I’m 
back in Italy again, in a new home 
and studio where I’m going to 
grow my yarn stash. This time, 
I’ve been clever - I bought a 
bed with storage underneath!

z And it’s not just characters 
you come up with - what 
else do you enjoy making?
I mainly draw quirky characters 
and then transform them into 
crochet toys, but I also design 
garments, accessories and 
home décor, such as baskets, 
bags, hats, scarves, sweaters. 
I like to play with stitches and 
texture and make crochet 
casual and wearable!

z So, your PDF patterns 
are available on Etsy and 
lovecrafts.com, and you also 
create crochet garments 
designs for your Ravelry 
shop. Anywhere else?
Those are the main 
marketplaces. I’m also planning 
to make them available 
directly on my website, but 
it’s a medium-term project.

z You recently designed a 
limited-edition amigurumi 
kit collection for the 
new yarn shop, Beautiful 
Knitters, in central London. 
Tell me a little about your 
collaboration with the store?
Beautiful Knitters opened in 
August 2019, and the owner 
is my lovely friend, Karin. She 
did know I had those kits up 
my sleeves; I was just waiting 
for a good occasion to put 
everything together. So, when 
she asked, I was happy to make 
the first exclusive amigurumi kits 
collection by Airali Design for her. 
You can find them in the London 
shop in Pimlico and online at 
www.beautifulknitters.co.uk

z How does it feel to now 
have your work showcased 
in a bricks and mortar store, 
as well as online? And will 
you be offering any events 
or workshops at the store?
It’s exciting! Maybe 
next year, we haven’t 
planned anything yet.

z Tell me a little about 
your two amigurumi 
books, ‘Amigurumi Winter 
Wonderland’ and ‘Amigurumi 
Globetrotters’, published 
by Meteoor BVBA, and the 
Zoomigurumi books, published 
by Amigurumipatterns.net.
It’s nice to flip through the 
pages of a book, and it’s a 
bonus you can’t get from a 
PDF pattern/ebook. From 
the author’s point of view, I 
can concentrate more on the 
collection and less on the 
production and editing, which 
can be nice between periods of 
self-published PDF patterns.

‘Amigurumi Winter 
Wonderland’ was my first, and 
unexpected, book. I focused 
on beginners’ crochet projects 
and cute characters. With 
my second book, ‘Amigurumi 
Globetrotters’, there are 
different techniques, a lot 
of details and interesting 
shapes for brave beginners or 
experienced crocheters. The 
Zoomigurumi book series is 
the best amigurumi patterns 
collections from ten to 15 
different authors. It’s a joy to 
be part of that “family”. Volume 
nine will be out at the beginning 
of next year, so look out for that! 
My new amigurumi book will 
be out this October. It’s called 
‘Crochet Puppies’ and will only 
be available for the US market.

z Your top tips for amigurumi 
beginners / those looking 
to take their amigurumi 
skills to the next level?
Trying and trying again is the 
only way to understand what 
works comfortably for you, 
choosing how to hold the 
crochet hook (as a pencil or 
knife) and the preferred hook 
material and shape (metal, 
with soft or rigid plastic 
handle, wooden, ergonomic). 
Taking your time with all those 

small details can make all 
the difference. Neat stitches 
and nice colour choices are 
also really important. Always 
use a tapestry needle (or any 
needle with a blunt point) 
to embroider the details. It 
slides between the stitches!

z Which of your patterns, 
such as Pedro the Donkey, 
are ideal challenges for 
amigurumi masters?
My ‘Amigurumi Globetrotters’ 
book has a lot of great patterns 
for experienced crocheters, 
or those who like to elevate 
their amigurumi skills. Pedro 
the Donkey is only available 
as PDF pattern. Like all digital 
patterns, it’s packed with 
step-by-step images which can 
help a beginner to make it!

z Your website offers free 
patterns in Italian and English 
(US crochet terms). What are 
the differences between US 
and UK crochet terminology 
and abbreviations?
Unfortunately, for some reason, 
they are different. For some 
of us, it’s really tough, and the 
issue gets more complicated 
because the names of the 
stitches are pretty much the 
same, but they refer to different 
stitches. The first approach may 
cause some dizziness, but with 
the helpful list of abbreviations 
etc on my website to hand, 
everything will go smoothly! 

z You have an impressive 36k 
followers on Instagram. How 
do you use the power of social 
media to promote your work?
I can’t believe 36,000 people 
pushed that button and 
decided to follow my crochet 
adventures - it’s exciting! I’m 
not a very clever marketing 
strategist, I must admit. I 
understand the power of this, 
but I only use it to keep in touch 
with customers, makers and 
colleagues, and to share what 
I’m up to in a fun and quick way!

z You enjoy interacting with your 
community and other designers 
and encourage crafters to share 
photos of their creations using 
your patterns on Instagram, 
using the tag #AIRALIDESIGN
I love it when they are proud of 
their work! I know how much care 
and time there is behind a tiny 
crochet creature, and supporting 
their passion is a great pleasure.

Instagram @airali_gray
Facebook @airalidesign
Twitter: @airali_gray
Website:  
www.airalidesign.com/en
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Variety, personal encounters and 
development are essential for success 
Michael Reichhold, Director Creativeworld Messe 
Frankfurt Exhibition GmbH, talks about his role 
and the future of their trade fair business

z HOW DID YOU BECOME 
INVOLVED WITH 
MESSE FRANKFURT?
I started out as a temporary 
worker for Messe Frankfurt when 

I was doing my marketing and 
logistics degree. As early as 
then, I was able to gain a deep 
insight into the trade fair sector 
and I wrote my dissertation 

about the reorganisation of the 
international spring trade fair into 
the Ambiente and Premiere fairs. 

z WHAT IS THE BEST 
PART ABOUT YOUR JOB?
My job is full of variety and it 
never gets boring. In our team, 
we work towards the four fair 
days for a whole year. On day 
x everything has to be ready, 
no matter what. To achieve 
this goal, we need to be very 
flexible, to constantly adapt 
and to be ahead of the times. 
In addition to this, I like having 
contact with people, because 
the trade fair business means 
communicating. It’s very exciting 
to be in touch with exhibitors and 
visitors from all over the world. 

z HOW DO YOU DEVELOP 
YOUR BRAND AND SHOWS?
We observe the international 
market and include the 
developments that we see there 
in our own trade fair planning 
and concepts. We also have 
our own market research 
department in house, and we 
work closely together with 
them during the event. Once 

the fair has come to an end, we 
evaluate the data collected and 
apply the results to our work. 

z HOW IMPORTANT IS 
MESSE FRANKFURT’S 
HERITAGE?
We have been involved in the 
trade fair business with passion 
and experience for around 800 
years, both in Frankfurt and 
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“Our core competence is, and 
remains, the ability to connect 
people and markets.”

global network in around 30 
locations that we have been 
continuously expanding for 
more than 30 years. At the 
present time we have 66 sales 
partners, who are responsible 
for 188 countries. This means 
that Messe Frankfurt is the 
German trade fair company 
with the strongest presence 
overseas, above all in the 
growth region of Asia. We are 
working on further developing 
this internationality and opening 
up new markets and regions.
In addition to this, we’re 
increasingly running with 
technological themes, which are 
exerting a powerful force on the 
industry in terms of innovation 
and change. And, of course, 
strategic expansion in all things 
digital is important. We want to 
create an intelligent link between 
the analogue and digital worlds. 
Our core competence is, 
and remains, the ability to 
connect people and markets. 
The positive development 
of our core business shows 
that there’s no question 
about the importance of 
personal encounters.

worldwide. From automotives 
to logistics, textiles to music, 
energy efficiency to security, 
beautiful living to beauty – Messe 
Frankfurt’s programme, in terms 
of trade fairs, conferences and 
events, is comprehensive. And 
we fulfil the highest demands 
with the quality of our events. In 
so doing, we’re always a mirror 
of the respective markets and 
have our fingers on the pulse with 
the themes that we present.

z WHAT IS YOUR BIGGEST 
ACHIEVEMENT?
In the 25 years of my career, I’ve 
taken a major role in pushing 
many things forward. I see the 
establishment of Creativeworld as 
an independent international trade 
fair as my greatest achievement. 
It was a difficult undertaking 
because the sector only saw 
the risks at the beginning and 
not the opportunities. These 
days we know that we have 
pursued the right path. Because 
Creativeworld has given the 
creative sector an international 
platform that is unique worldwide 
and very successful.

z IF YOU COULD OFFER  
YOUR YOUNGER SELF SOME 
ADVICE WHAT WOULD IT BE?
I would pay more attention to 
the work-life balance and advise 
myself to take more ‘me time’.  

z WHAT TRENDS DO 
YOU SEE COMING 
THROUGH FOR THE 
REST OF THE YEAR?
The theme of sustainability is 
very important at the moment. 
This includes, for example, user-
friendly dyes from natural colours, 
sustainably manufactured 
products, such as papier-mâché 
from recycled newspapers, 
palettes from waterproof 
cardboard and eco-certified 
highlighters. In addition to this, 
textile handicrafts are right on 
trend: including, particularly, 
screen printing, punch needle 
embroidery, macramé and wall 
decorations made from thick 
yarn. This can all be adorned 
with pom poms and tassels. 
Hand lettering, graffiti and 
acrylic pouring also continue 
to be very popular. The trend 
motif for this year is, without 
doubt, the monstera leaf.

z ARE YOU CREATIVE 
PERSONALLY AND IF SO 
WHAT IS YOUR HOBBY?
At the moment I’m putting my 
creativity into renovating and 
refurbishing my house. Apart 
from that, I like visiting our 
exhibitors’ creative workshops 
to test the latest materials there 
and try out the techniques. With 
other creatives, I admire the fact 
that they have so many fantastic 

ideas and can put their creativity 
into practice spontaneously. 

z WHAT DO YOU 
DO TO RELAX? 
I like going jogging, I read a 
lot and I go travelling. I also 
like spending time with my 
horse and going riding.

z WHICH CRAFTERS 
DO YOU ADMIRE?
Through Creativeworld I have 
become aware of the theme of 

street arts and graffiti. This art 
form fascinates me. So I’m very 
impressed by the artist Banksy, for 
example, who makes the 
transience of art a subject of 
discussion. He demonstrated this 
spectacularly with his shredding 
stunt at Sotheby’s auction last year. 

z WHAT DOES THE  
FUTURE HOLD FOR  
MESSE FRANKFURT?
One of the components of our 
success is our highly effective 
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z Your work explores the human 
body in a distinctive way and 
has been described as fabric 
sculpture, wearable art and even 
performance. Can you tell us 
more about your inspiration?

My work is always an 
outcome of experimentation 
with fabric. It is manipulation of 
materials rather than concept 
that drives my work forward. 
Pushing the technique of 
quilting to the extreme formed 
the basis for my affectionately 
named ‘Squishies’. I am quite 
an impulsive maker; I don’t 
spend hours pre-planning and 
like to dive straight in. I come 
from a family of doctors, nurses 
and scientists. I loved biology 
and PE at school. The human 
body is fascinating: its ability to 
heal, to be pushed to physical 
limits and also to self-destruct. 
We are all made of the same 
components, yet as individuals 
we are all unique. Utterly 
unique. My work is a study 
of the human form; they are 
intended to be full of character 

life and joy. I affectionately name 
them my ‘Squishies’ because 
they are. And I love them.

z You’ve said that you have a 
desire to push the traditional 
craft of quilting to the extreme 
and your work truly does that. 
Do you consider yourself a 
quilter and to what extent 
is your technique related 
to traditional quilting?
I am not sure that I’d label 
myself as a ‘Quilter’. I have most 
experience in free machine 
quilting. However, I need a few 
more techniques and time on 
the machine before I can truly 
label myself a ‘Quilter’. My 
entire graduate collection was 
free machine quilted. I love this 
technique. It’s so satisfying. It’s 
another way of drawing. Drawing 
with stitch. I like to explore fabric 
manipulation; with machine 
quilting the density of the stitches 
really changes the behaviour 
of the fabric. The stiffness, the 
warmth, the relief are all changes, 
determined by stitch density. 

I spent my final year at Uni 
experimenting with this. I also 
introduced stretch fabric, as a 
way of making the ‘puffs’ more 
puffy. The technique has further 
developed. I wanted the ‘puffs’ 
to be even more ‘puffy’. I still 
use jersey, but I now hand stitch 
each ‘puff’ on. A hybrid of stuffed 
crazy patchwork and Trapunto? 
... Except on garments not quilts! 
In essence, it can still be defined 
as quilting as it ‘sandwiches 
two or more layers of fabric 
using stitch’. It just doesn’t look 
much like quilting any more.

z Can you tell us a little about 
how you make your work? How 
long typically does it take you 
to make a piece of work?
I’ve never made a record of 
how long each piece takes. I did 
create Burt in six weeks, but I did 
nothing else but make Burt during 
that time. It is a painstaking 
process, but when is sewing 
ever quick?! The process varies. 
I’m am not a pre-planner and 
generally work quite impulsively. 

The first thing I do is decide on 
the colour palette. I have a ‘dye 
day’ where I dye the jersey. I will 
always make the headfirst. As 
a kid I had a teddy bear making 
book, this book instructed that 
you made the head first so the 
teddy could watch you make the 
rest of its body. I have continued 
this practice. Once the head is 
made, I let this inform me of 
the character. I may sketch a 
silhouette or character at this 
point. All the pieces are all built 
on trousers/ jackets and tops. 
I make these base garments 
first, then begin building the 
silhouette with layers of wadding 
first followed by filled pockets 
and filled stitched ‘patches/
puffs’. There is no real plan to 
this. I just do what works.

During the process I reference 
human muscle anatomy 
diagrams and Puffa jacket 
construction until I think it looks 
right. Often I run out of fabric 
and have to have another dye 
day (disorganised!). I continue 
working in this fashion until I 
have made all the components: 
Head/Mask, Vest, Jacket, 
Trousers and Gloves. I work on 
a mannequin so I can see the 
form take shape. Throughout the 
making stage, I will frequently 
wear the piece so I can check 
form and movement; just like 
you would for a couture dress.

z You graduated from Central 
St. Martins in fashion design. 
What drew you to make textile 
art and what influence does 
fashion have on your work?
I thought I had left fashion 
behind, but the more I reflect on 
my work, the more I realise it is 
still rooted in fashion. After all, 
much of my work is wearable. 
Underlying each are recognisable 
garments. I continue to draw 
upon pattern cutting and sewing 
techniques that I developed and 
learnt at Uni. At Uni, we were 
encouraged to not look at fashion 
as an influence or inspiration: 
To find inspiration elsewhere. 
Fashion is, at its core, about 
identity as well as the human 
form. These two threads continue 
to run throughout my work.

I never went into the fashion 
industry because from my 
perspective it seemed that you 
quickly lost any creative freedom. 
Fashion is a money-making 
business with very little room 
for the creativity that a design 
degree allows. I love making. The 
act of making is why I chose the 
path of an art foundation, and 
then a degree in design. I didn’t 
want to give up my favourite part 
of the creative process; using 

your hands and seeing a project 
through from start to finish.

z Much of your work is 
wearable. Can you describe 
the experience of wearing 
one of your suits? Does it 
give you an opportunity to 
‘become’ a different person?
Becoming a ‘Squishy’ is an 
experience. It is both liberating 
and hard work. You can become 
someone totally new, yet the 
physical act of wearing one is 
exhausting. I suppose its like any 
kind of mask. You can take on a 
new personality should you wish.

z You follow body builders 
on Instagram. What is it 
about that human physicality 
that interests you?
Human physicality is something 
that fascinates me. It has 
endless potential. We are all 
built with the same components. 
We are all given one body. 
We are given some choice 
of what we do with it and yet 
so much is out our control. I 
find it fascinating what people 
choose to do. Bodybuilding is 
just one extreme that individuals 
choose to push their body too.

I also find ultra marathon 
runners intriguing, although 
this is more mental adaptation 
rather than an obvious physical 
change. As humans we can’t 
help be interested in the bodies 
of other humans. I am interested 
in the control and lack of control 
we have over our own bodies. 

z What can visitors to The 
Knitting & Stitching Show 
expect from your exhibition, 
The House of the Unmade Bed?
You can expect to meet my four 
existing ‘Squishies’ in one place 
for the very first time. Clive, Burt, 
Dave and Hillary will all be there. 

z What projects are you 
working on currently and 
what’s next for you after your 
exhibitions at The Knitting & 
Stitching Shows this autumn?
I am part of the 62 Group of 
Textile Artists so I will be making 
something new for an upcoming 
exhibition with them. It is time for 
me to have a play and develop 
some fresh ideas. I also have 
an illustration business, which 
I run alongside the textile art 
so I had better attend to that!

Daisy Collingridge’s exhibition, 
The House of the Unmade Bed, 
is at The Knitting & Stitching 
Show at Alexandra Palace, 
London from 10th-13th October 
2019 and Harrogate Convention 
Centre, Harrogate from 28th 
November-1st December 2019.

Daisy Collingridge talks about her quilting art ahead of her exhibition,  
The House of the Unmade Bed, at The Knitting & Stitching Show

Extreme quilting 
leads to Squishies!
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Take a look at what’s on offer to fill your 
shelves and entice loyal customers to take 
up a new craft or improve their skillsBookshelf

Paper Flower Art
Create Beautifully Realistic 
Floral Arrangements
by Jessie Chui 

ISBN: 0857835378
Edition: Hardback
Pages: 256
Publisher: GMC Publications
RRP: £25

EDITOR’S PICK
CraftBusiness

Beginner’s Guide to 
Tunisian Crochet
by Emma Guess

ISBN: 9781782216667
Edition: Paperback
Pages: 96
Publisher: Search Press
RRP: UK £9.99

z In this 21st installment of Kaffe 
Fassett’s ever-popular series of 
patchwork and quilting books,  
Kaffe has chosen to show off his 
latest range of fabrics by revisiting 
many of his favourite medallion 
quilt blocks.

Photographed on location at the 
world-famous Hidcote Manor Garden 
in the beautiful Cotswolds countryside, 
these delectable quilts find their perfect 
setting among the brilliant flower 
borders, avenues of trees, and stunning 
architectural features that make 
Hidcote one of the most visited gardens 
in the UK.

Medallion quilts have universal 
appeal and the simple framework of 
the medallion design makes a great 
vehicle for Kaffe’s eye-catching colour 
combinations in his brilliant range of 
fabric designs. Assisted by his team of 
designers and makers, Kaffe has 
created an exquisite and varied range 
of 19 medallion designs, among them 
the rich Berry Ice Cream quilt, 
photographed in Hidcote’s world 
famous Red Border; the dramatic 
Dark Gameboard, photographed 
against the geometric precision of 
Hidcote’s famous topiary hedges; and 
soft Flowery Jar, its pink and blue 
themed design echoing the colours  
of the flowers in Hidcote’s early 
summer border.

Kaffe Fassett’s Quilts in the 
Cotswolds provides all the basic 
instructional text, diagrams, and 
templates to make the quilts, plus a 
section on basic patchwork techniques 
for less experienced quilters.

ISBN: 9781641550840 • Edition: 
Paperback with flaps • Pages: 152 
Publisher: Taunton

RRP: £25.00

KAFFE FASSETT’S QUILTS 
IN THE COTSWOLDS
By Kaffe Fassett

z Who could resist these loveable toys and their babies? De-stress by 
snuggling up with Mabel Bunny and her friends oversized crocheted toys, 
perfect for giant cuddles and little hands. Not just for children, the soft, 
chunky yarn and floppy limbs will appeal to all, so make them for 
yourself or give as gifts (if you can bear to part with them). Mabel makes a 
great reading companion and at about 70cm tall from head to paws, the 
animals sit comfortably on a shelf or at the end of your bed.

As well as 15 different animals to crochet and love, including a dragon, 
a polar bear, a red panda and a pig, you can also make a mini Mabel, 
octopus and koala, which are 30-40cm tall. The projects are pitched at 
beginners to improvers and are suitable for someone who has mastered 
the basics of crochet.

ISBN: 9781782217336 • Edition: Paperback • Pages: 128  
Publisher: Search Press • RRP: UK £12.99

The Horrible Craft Book
30 Macabre Makes to Freak Out Your 
Family and Frighten Your Friends
by Laura Minter & Tia Williams

ISBN: 9781784945367
Edition: Paperback with flaps
Pages: 128
Publisher: GMC
RRP: £12.99

MABEL BUNNY & CO.
15 loveable animals to crochet using chunky yarn
by Claire Gelder

Tiny Trinkets to Crochet
More Than 50 Cute and Easy 
Crochet Trinkets
by Susie Johns

ISBN: 9786059192590
Edition: Paperback 
Pages: 128
Publisher: Tuva
RRP: £14.99

Cute Birds to Make with 
Needle Felting
by Miwa Utsunomiya

ISBN: 9786059192811
Edition: Paperback
Pages: 80
Publisher: Tuva
RRP: £9.99

Kaffe Fassett’s Sew Simple 
Quilts & Patchworks
By Kaffe Fassett

ISBN: 9781641551014
Edition: Paperback with flaps
Pages: 96
Publisher: Taunton 
RRP: £17.99



“Most creative and 
marketing agencies know the 
importance of adapting to 
an ever-changing market and 
should be able to see how they 
will fit within your field”
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Sara Davies MBE, founder at Crafter’s 
Companion, gives her top tips on finding 
you the right help

an agency
How to choose

z Setting up a business, whether 
it’s born out of a passion or an 
entrepreneurial mindset, can be 
daunting. As a business owner, 
it’s important to understand that 
while you hold the reins, you can’t 
possibly be good at everything.

If you’re wanting to undertake a 
particular project or campaign and 
don’t have the resources in-house, 
sometimes outside help is the 
answer. Whether it’s to assist your 
company with a complete brand 
overhaul, a marketing strategy or 

social media, an agency can often 
be the best option and could save 
you precious time in the process.

While working with an agency 
can be more cost-effective than 
hiring someone for what might be a 
short-term job, it is still a significant 
investment. Bearing these tips in 
mind can help you to make the best 
choice for you and your business.

z RESEARCH
Start with your own research. 
You might have a loose idea of 

what you’re trying to achieve 
by bringing an agency on 
board but doing your own 
research and making specific 
objectives and aims will help 
you to see who can best achieve 
those for your company.

z REFERRALS
Referrals from people you know 
are a great way to find out 
about agencies that have done 

a fantastic job and better yet, 
those that haven’t. You’ll also 
find that a lot of companies 
will list case studies with 
particular campaigns on their 
websites, so you can take these 
as another starting point.

z MEET UP
Always meet an agency before 
jumping the gun and signing 
one up. A pitch setting will 
enable you to ask questions 
and first impressions. It’s a 
good opportunity to throw a 
few curveballs their way to see 
how they cope with challenges.

An agency’s knowledge 
and expertise are key, after all 
it’s exactly what you’re paying 
them for. As the company 
hiring an agency, you know 
your industry inside out and the 
expectation is that they have 
the most knowledge about 
the service they are selling.

Most creative and 
marketing agencies know 
the importance of adapting 
to an ever-changing market 
and should be able to see 
how they will fit within your 
field. The way they do their 
research and show how they 

have the tools and experience to 
do the job will set them apart.

Ask yourself if they 
understand your business and 
if they fit with your team. While 
you want them to take the 
lead with a brief, you want an 
agency to be an extension of 
your business. With that being 
said, you need to be able to get 
along and work with whoever has 
been tasked with the project.

z COLLABORATION
Collaboration should be key. 
Yes, they may be experts in 
their field but ultimately, it’s 
your business. If they can’t 
work with you effectively 
then they probably don’t 
understand you, your business 
and ultimately your brand.

z PASSION 
Lastly, consider whether they 
are passionate about the project 
and your company. Money is 
the driving factor for completing 
work but if someone has genuine 
passion for a project it will 
translate across the campaign. 
This will be obvious to you 
and your consumers and is 
something money can’t buy.
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Are you treating your Business Travel 
and Subsistence Expenses Correctly?

David Redfern, director of DSR Tax Claims Ltd, 
explains which common business travel expenses 
are deductible and under which circumstances

z Business travel is a regular 
part of working life for 
many employees across a 
wide range of occupations 
and industry sectors. When 
travelling on behalf of an 
employer, it is usual for 
employees to incur travel and 
subsistence expenses related 
to that business travel which 

they would not have otherwise 
acquired. Are employers 
treating those expenses 
correctly for taxation purposes? 

Whether the travel 
is incurred by managers 
needing to attend meetings 
at head office or salespeople 
working on the road, business 
travel rarely comes without 

associated expenses. As 
far as HMRC is concerned, 
business travel expenses relate 
to the actual costs of travel 
plus associated subsistence 
costs and any associated 
necessary expenditure relating 
to the business travel.

Deductible subsistence 
expenses related to business 

travel include the cost of 
meals which were purchased 
as a necessity whilst the 
employee was at a temporary 
workplace that the employee 
wouldn’t have required were 
it not for that travel - so a 
sandwich purchased while 
on business travel would be 
deductible, but if instead, 
the employee had made a 
sandwich to take with them 
on their business travel, those 
costs wouldn’t be classed 
as a necessary expenditure. 
The costs of accommodation 
and meals when the travel 
requires an overnight stay are 
also allowable, even where 
that employee is required 
to stay away from home for 
a longer period of time.

It is not necessary for 
an employer to deduct any 
potential savings to the 
employee such as the cost of 
food or accommodation they 
would have incurred at home.

A number of incidental 
expenses are considered 
deductible when incurred as 
a result of business travel, 
including vehicle hire expenses, 
toll fees, congestion charges 
and parking costs. As long 
as the costs were sustained 
as a result of qualifying 
travel, employers are able to 
reimburse these costs without 
treating them as taxable 
income. However, there are 
certain costs which are not 
allowable. Expenses incurred 
as a result of the personal 
circumstances of the employee 
are not considered deductible. 
This means that should an 
employee be required to pay 
for kennel fees or additional 
child care costs resulting 
from the business travel, such 
expenses are excluded from 

consideration. Additionally, any 
expenditure which is not directly 
attributable to the journey, such 
as phone calls or laundry, is 
also not attributable although 
employers may reimburse a 
fixed amount without it being 
considered taxable income. 
For business travel within the 
UK, that fixed amount is £5 per 
night, provided that the whole 
period away from home is 
considered a qualifying period.

Expenses related to work-
related training are treated 
in a similar vein, providing 
the employee is undertaking 
training for the performance 
of their duties of employment. 
The training must relate to the 
employee’s current employment 
or a related employment 
and isn’t allowable if the 
intention of the training is to 
reward the employee or if the 
training relates to an activity 
that would be considered a 
leisure or recreational activity 
- the training has to be purely 
business-related, although it 
can be delivered in a number 
of ways including online. There 
is no tax relief for the costs 
of any training self-financed 
by employees where the 
cost is not reimbursed by the 
employer. As with business 
travel, incidental overnight 
expenses are allowable.

Whether incurred as a 
result of business travel or 
qualifying work-related training, 
when determining whether 
the expenses are allowable, a 
further consideration should 
be made. The expenses should 
be reasonable - HMRC will 
reject any expenses which it 
considers to be unduly lavish 
- and they should be purely 
related to activities performed 
as a part of employment duties.
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z IT’S A BIG YEAR FOR 
JAKAR – CAN YOU 
TELL US ABOUT THE 
COMPANY’S HISTORY?
Jakar International was 
established 70 years ago by my 
grandmother, Lydia Sacki, and 
her partner Julius Kaufmann. 
My late father, Kenneth Sacki 
joined the company in the mid 
50’s eventually assuming the 
role of Managing Director. I 
joined in 1979 and took over 
as Managing Director after my 
father’s retirement in 2015.

Initially the company 
imported drawing instruments 
and cuckoo clocks from 
Germany. Other stationery 
products were introduced 
in subsequent years with 
a range of Jakar branded 
Artist and Craft materials 
added in the late 1980’s.

z AS DISTRIBUTOR DO YOU 
CHOSE THE PRODUCTS OR 
DO THEY CHOOSE YOU?
Over the years my father and 
I have attended trade fairs 
around the world sourcing 
quality products from suppliers 
from many countries. These 
products are imported and 
marketed under the now well 
established Jakar brand.

z HOW HAS JAKAR 
DEVELOPED AND 
CHANGED OVER 
THE YEARS?
From small beginnings Jakar 
has grown considerably over 
the past 70 years. In 1960 we 

were honoured and 
privileged to have been 
appointed sole distributor 
for Caran d’Ache, the world 
renowned Swiss manufacturer 
of superior Artist Materials 
and Colour products, covering 
the UK and Irish territories.

z HAVE THERE BEEN ANY 
RECENT DEVELOPMENTS 
THAT HAVE IMPROVED 
THE BUSINESS?
Having traded from our North 
London premises for over 50 
years, in 2015 we moved to our 
new larger modern warehouse 
facility in Elstree, Hertfordshire, 
from where we have been able 
to increase our stock holding, 
expand our product range and 
continue to provide an efficient 
distribution service to our loyal 
and long standing customers.

z HOW HAS THE LAST 12 
MONTHS BEEN FOR YOU?
The last 12 months have seen 
continued growth with this year 

70 years and

Paul Sacki, managing director 
of Jakar International, tells 
us about the company as it 
celebrates its 70th anniversary

still going strong!

showing double digit growth. 
As for all businesses, these 

are challenging times due 
to the uncertainty and 
confusion over Brexit.

z WHAT 
PRODUCTS 

WERE THE MOST 
POPULAR IN 2019?
Among the most popular 
products this year have been 
our range of glitter, craft 
knives, cutting mats and 
drawing materials, not to 
mention all ranges of  
Caran d’Ache colour pencils, 
pastels and Graphite products. 

z WHAT CAN WE EXPECT 
FROM JAKAR IN 2020?
Next year we celebrate our 60 
years association with Caran 
d’Ache in the UK market who 
continue to introduce new and 
innovative products each year. 

z HOW HAS THE MARKET 
CHANGED IN THE 
LAST FIVE YEARS?
The market has changed 
considerably during the past 
five years. The number of small 
independent retailers has reduced 
considerably whereas large 
retailers and those who have 
embraced the internet continue 
to thrive and grow. The online 
business has grown tremendously 
but has clearly exerted significant 
pressure on the retailer’s margins.

z TO WHAT DO YOU 
ATTRIBUTE YOUR SUCCESS?
The key to our success can be 
attributed largely to our ability 
to supply a wide range of quality 
products at competitive prices 
brought to our customers by our 
experienced team of national 
sales representatives. Sales 
are driven through attractive 
promotions throughout the 

year and supported by our 
able and efficient warehouse 
staff and sales and customer 
service departments. Customers 
particularly appreciate our ability 
to despatch orders within a few 
days of receipt many of which 
are delivered within 24 hours.

z WHAT TRENDS DO YOU 
PREDICT WILL BE POPULAR 
IN THE COMING YEAR?
We predict that our product 
ranges will remain popular 
during 2020 and will continue 
to grow as we constantly seek 
to add new exciting lines that 
represent value for money.

z HOW CAN A NEW CUSTOMER 
OPEN AN ACCOUNT?
Anyone wishing to open an 
account should contact our 
sales department on 0208 
381 7000 or email orders@
jakar.co.uk for details.
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