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The countrywide lockdown 
brought about by the 
Coronavirus pandemic 
had a considerable 
impact on life across 
the UK, and whilst the 
lockdown restrictions are 
easing week by week, the 
pandemic has undeniably 
contributed to what was 
already a significant 
mental health crisis. 

However, new nationally 
representative research carried 
out by creators of the desktop 
factory Mayku, has found that 
over 2 million people in Britain 
have experienced a significant 
mental wellbeing benefit from 
discovering or developing a 
skill in crafts and homeware-
making in lockdown. 
Additionally 18% of craft 
hobbyists have stated that 
their time spent developing 
their craft in lockdown has 
sparked a desire to create 
a business in the sector. 

Crafter’s Companion 
is welcoming a second 
presenter to its Crafter’s 
TV digital network. Derek 
Marks will join Joe Remblance 
as a lead presenter to oversee 
the craft company’s schedule 
of shows on Crafter’s TV. 

Derek’s new role will 
involve familiarising himself 
with Crafter’s Companion’s 
catalogue of craft products, 
guiding his craft expert co-
stars and viewers through each 
programme, driving the social 
conversation and interacting 
with the audience live on air.

Prior to his role at Crafter’s 
Companion, Derek has more 
than 15 years’ experience in the 
TV shopping industry and has 
presented products across a 
multitude of industries including 
cruise holidays, cut diamonds, 
household products, fashion 
and more. He has worked 
for channels including Ideal 
World, JML, Hochanda, Sewing 
Quarter and Jewellery Maker. 

Currently, Crafter’s TV 
produces 13 regular shows, in 
addition to one-off specials, 
with its eleven craft presenters 

CRAFTER’S COMPANION  
WELCOMES NEW TV PRESENTER 

and presenter Joe Remblance. 
The shows present product 
launches, inspirational projects, 
demonstrations, giveaways 
and special live offers. 

Sara Davies, founder and 
creative director said: “I think that 
people have found the ability to 
tune in, engage in conversation, 
get inspired and craft along 
with other crafters to be really 
useful and comforting, and as 
a result, Crafter’s TV has grown 
significantly. We’ve just increased 
our programming to a seven-day 
schedule, so Derek is joining at a 
perfect time where he can help 
to support us with that transition.

“Derek has a wealth of 
experience in broadcast media 
and we are really lucky that he 
has chosen to join our team 
at this exciting time. I’m really 
looking forward to working with 
him and seeing him in action!” 

Marks said: “I’m joining 
Crafter’s TV after a few years 
of working in the industry, 
learning from inspiring guests 
and experts, and I’ve surprised 
myself at how many techniques 
I have picked up throughout the 
years, whether it’s been jewellery 

making or knowing what to look 
for in fabrics. After experiencing 
how much of an impact and 
sense of wellbeing creating 
and crafting can have, I’m so 
excited to immerse myself 
into the world of craft and the 
challenge that this might bring.

“I wanted to join Crafter’s 
Companion because I love 
the energy and already feel 
connected to the team. I 
love down to earth people 
with genuine passion and 
these things ooze from every 
pore at this company. I can’t 

wait to work alongside the 
Crafter’s TV gang and I am 
excited to meet all of the 
creative viewers at home.”

CB

FOR MORE INFORMATION  
          Go to www.

crafterscompanion.co.uk

Derek Marks

Joe Remblance

CRAFTS HAILED AS SAVIOUR OF BRITAIN’S MENTAL HEALTH IN LOCKDOWN

Alex Smilansky, co-founder 
and CEO of Mayku, said: “It 
is truly wonderful to see the 
sheer quantity of people in 
Britain who have benefited 
from allowing their creative 
juices to flow by taking 
up, developing, or even 
rediscovering the joy of crafts. 

“We have even found that 
the time spent in lockdown 
has inspired some people to 
take their craft hobbies and 
nurture them to create fully 
fledged businesses out of their 
homes. With more time and 
energy to dedicate to their 
passion projects, the lockdown 

has given rise to a number 
of brand new businesses. 

“At Mayku, we are so 
pleased to see so many people 
discovering new creative 
passions and feeling the 
positive mental effects as a 
result, and we are committed 
to giving everyone in the UK 
the power to kickstart their own 
hobbies or even businesses.”

Founded in 2015, Mayku 
is a London-based company 
made up of creators, engineers, 
designers and logistics 
professionals, united under the 
shared concept of democratised 
manufacturing. Mayku helps 
businesses everyone unlock 
their creative potential and 
ability to make, by producing 
industrial-grade machines at 
a fraction of the size and cost. 
The company is also committed 
to building a true community 
of creators, with access to a 
wealth of services and digital 
tools. Visit www.mayku.me
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ContentsEDITOR’S
LETTER
The excitement 
generated by the 
reopening of retail stores 
has caused quite a stir in 
the world of crafts, but 
with this new economic 
climate comes a whole 
new set of challenges for 
businesses. This month’s 
issue of Craft Business is 
here to guide you through 
the process of welcoming 
crafters back into bricks 
and mortar stores.

After months of 
lockdown, we believe there 
is a massive gap in the 
market for crafty education 
products for children. That 
is why we have created an 
entire education section 
in this issue, allowing you 
to explore every avenue 
of this fantastic sector. 
Pitching to schools, after-
school clubs and so much 
more will help set you apart 
from competitors, and we 
have plenty of tips to help 
you on page 20. You’ll also 
find our list of some of the 
top kids’ crafting brands in 
the UK on page 12.

With Christmas just 
around the corner, we have 
some expert advice from 
eco-friendly packaging 
company noissue on page 
11, who have explained 
how your gift wrapping can 
make a real impact over the 
festive season. You’ll also 
find an exciting new festive 
product range from Rico 
Design on page 18.

Don’t forget to sign up 
to our bi-weekly newsletter 
which will keep you up 
to date with all the latest 
industry news. You’ll also 
be the first to know about 
free business resources 
from Craft Business that 
will help to increase 
your sales, improve your 
marketing strategy and  
so much more. 

I hope you enjoy  
this issue!

CB

EMILY PEAGRAM
          Editor 

emily.peagram@aceville.co.uk
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FIND OUT MORE  
           by visiting www.

bigcommunitysew.co.uk

FOR FURTHER INFORMATION  
           Please call  

01746 861 236 or visit  
www.manuscriptpen.com

SEWING MACHINES FLYING OFF THE SHELF  
AS #BIGCOMMUNITYSEW GRIPS THE NATION

Manuscript Extends Popular Lionheart Collection 
With Brand New Craft Kits for Children

Surging demand for sewing 
machines has seen many 
stockists sell out across 
the UK, as thousands of 
people have joined the 
#BigCommunitySew in a 
national effort to provide 
everyone with face coverings 
to protect from COVID-19. 

The fashion designer 
and founder of the 
#BigCommunitySew, Patrick 
Grant, who is better known 
as a judge on BBC’s Great 
British Sewing Bee, estimated 
that over 350,000 face 
coverings had been made. 

“You can’t buy one for 
love nor money,” he said. 
“For thousands of people, 
sewing has gone from being 
a hobby to an essential 
service. Sewing machinists 
have been looking after the 
NHS, providing hundreds 
of thousands of scrubs, and 
now they’re doing the same 
for the wider community by 
making face coverings.”

Howard Bogod of Singer 
Sewing Machines UK added 
that this national effort meant 
manufacturers were struggling 
to keep pace with demand.

“We have seen a surge in 
sales of sewing machines 
during the course of 

lockdown as people have 
had the time and motivation 
to make face masks, scrubs 
as well as working on other 
sewing projects,” he said. 
“Just as important has been 
a big increase in demand 
for needles, which suggests 
people taking their old sewing 
machines out of storage and 
starting to use them again."

Since it was launched on 
May 12th, over 75 sewing 
groups across the country, 
from Shetland to Torbay and 
Llanelli to Newry have joined 
the #BigCommunitySew 
to distribute face coverings 
to neighbours, key workers 
and community groups. 
Businesses across the country 
are also getting involved. 
Aldi, which is backing the 
campaign, has donated 1,000 
fabric bundles to the cause. 

Campaign founder Patrick 
Grant added: “I’d like to 
encourage more businesses 
to get involved, either by 
giving time or assistance, 
or simply by paying for the 
materials that local volunteers 
desperately need.” 

ExaClair has launched 
‘Jeans and Cocoa’, a 
sustainable and highly-
innovative Clairefontaine 
Collection manufactured 
from recycled jean fibres 
and cocoa shells to create 
denim-blue and neutrally 
coloured notebooks, pads 
and filing products.

Recycled jean fibres are 
sourced from the denim 
industries’ offcuts and cocoa 
shells are disposed of by 
the confectionary industry 
when producing chocolate.

Lawrence Savage, 
marketing manager at ExaClair 

Leading stationery brand, 
Manuscript Pen Company 
has extended its 
popular early 
learners writing 
and colouring 
range, The 
Lionheart Collection.

Designed for young 
crafters from eight 
years old, the Shimmer 
Dots range comprises 
10 fun and exciting 
safari themed characters 
to inspire children and aid 
creative development. Each 
craft kit features a wall art 
animal image with 12-sided 
faceted sparkly diamond style 
dots which children can apply 
together with a parent. 

Also new to the collection 
is Benji’s Big Day Activity Book. 
Designed by educational 
publishing specialists in 
conjunction with Manuscript, 
the book is ideal for preschool 
learners aged three to eight 
years old and contains a wide 
range of drawings, cutting, 
colouring, shapes and more.

Charlie Stockbridge, 
managing director at 
Manuscript Pen Company, said: 

“Our Lionheart Collection has 
proven to be a huge success 
with parents and children alike, 
so we are delighted to introduce 
these latest products to the 
range. We’re really pleased 
to have established strong 
relationships with both large 
retailers and smaller outlets. We 
look forward to speaking with 
any additional stockists who 
may be interested in the range.”

said: “The collection 
supports the environment 
and showcases how 
innovative and forward-
thinking manufacturing 
processes can be used to 
recycle plentiful materials 
to create attractive, 
on-trend designs that 
pique the interest of 
environmentally-conscious 
stationery buyers.”

The range is available 
in A4, A5 and A6 notepads, 
elastic folders, lever arch 
files, messaging pads and 
magazine racks. Visit  
www.exaclairlimited.com

EXACLAIR LAUNCHES 
SUSTAINABLE STATIONERY RANGE 
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NEW ETHEREAL STATIONERY & PRINT 
RANGE FROM SLEEPY BEE STUDIO

Pixelhobby UK are the 
official UK distributors for 
Pixelhobby products, a fun 
and simple craft that anyone 
can do! By pulling pixels off 
a ‘pixelsquare’ and placing 
them on a baseplate to follow 
a pattern, it’s easy to create 
anything from a keyring to a 
realistic image, without needing 
to iron or spray with water. 
Supplying craft shops across the 
UK, Pixelhobby UK are a family-
run business based in Somerset.

The company is actively 
engaged in bringing fun to 
the local community through 
crafting and the lockdown 
has made this even more 
important. To help children 
have fun as they study from 
home, Pixelhobby UK recently 
partnered with the Year 6 
students of North Petherton 
Community Primary School 
to create a personalised pixel 
project! Featuring caricatures 
of the headteacher Mr Hobbs, 
deputy head Ms Penfold and the 
19 students that participated in 
the project, the 51cm by 51cm 
pixel piece has been designed 
by Pixelhobby UK to capture 
the school spirit as well as 
the lockdown experience. 

The project breaks down 
into twenty baseplates, each 
of which was sent to the 
children participating with full 
instructions and the required 
materials on how to complete 
their part of the project. As 
the children completed the 
baseplates, they were delivered 

back to Pixelhobby UK, who 
sent photos to all the families 
participating in the project so 
they could see it come to life. 
Once all twenty baseplates had 
been finished and returned, 
Pixelhobby UK connected the 
baseplates together using their 
‘dovetail’ clips to produce a 

PIXELHOBBY UK PARTNERS WITH LOCAL 
SCHOOL FOR LOCKDOWN PROJECT

seamless image. The complete 
picture was then framed with a 
bespoke-designed metal frame. 

Pixelhobby’s pixelsquares 
come in two sizes: standard, 
which is great for capturing 
detail, and XL, four times bigger 
and perfect for little crafters 
and grown-ups who need a 

larger project. Both pixels are 
sustainably produced from 
bio-plastics made using sugar 
cane, making them free from 
toxic materials and 100% 
recyclable. If you are interested 
in partnering with Pixelhobby 
UK please email them at 
sales@pixelhobby.org.uk.

Korbond Haberdashery 
Provides a Virtual 
Customer Experience 
With the majority of 
exhibition halls closing their 
doors for the remainder 
of 2020, Korbond will 
regrettably no longer be able 
to welcome you to their stand 
at Autumn Fair 2020. However, 
the company is evolving and 
introducing innovative ways to 
engage with their customers 
via a virtual and digital arena. 
This online platform will offer 
advice, inspiration and support 
to retailers looking to expand 
their product range. Korbond 
will guide you through the 

process of providing customers 
with refreshed new ranges 
under the Creations by Korbond 
brand umbrella. Practical 
products from the Care & 
Repair range are also available, 
including creative core storage, 
brand new sewing machine 
bags and yarn bags. Take part 
in video tours of Korbond’s 
merchandising suite, online 
meetings and Q&A sessions in 
order to review the best ranges 
for your outlet and consumers 
alike. For more information 
go to www.korbond.co.uk

Award-winning creative 
design studio Sleepy Bee 
Studio has released an 
eye-catching Ethereal 
stationery and print range. 
The beautifully delicate effect of 
how the ink diffuses on the 
paper is how the name for this 
new collection came about. The 
Ethereal Collection is the 
studio’s latest theme for 2020, 
featuring a selection of 
stationery, print & gift options all 
designed from their original 
alcohol ink paintings. 

The range features a 
premium white faux leather 
writing set, a tissue wrapped 
stationery set, plus 4 greeting 
cards that you can personalise 
on the front with your own 
message. In addition there's 
also an A6 notebook, and lastly 
a selection of 6 A6 alcohol ink 
paintings printed on luxury 
Tintoretto Gesso card that 
come in the UK made A5 
slipmounts, with the additional 
option of adding a ribbon & wax 
seal finished gift box.

Founded by husband and 
wife team Gavin and Charlie 
Allen in 2019, Sleepy Bee 
Studio is an award-winning 
creative design studio based 
in Cambridge, specialising in 
luxury stationery, gifts and art. 
Charlie’s background is in 
buying, illustration and 
product design, and Gav is  
a graphic designer and 
artworker. A selection of 
original alcohol ink prints will 
also be available soon at  
www.sleepybeestudio.co.uk
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ENQUIRIES  
           For retail enquiries go to 

www.edding.com/en-uk

Thorsten Streppelhoff, 
Chief Operating Officer, 
and René Freyer Director 
HR of the edding Group 
have recently released 
the following statement 
regarding the UK 
Managing Director’s 
position at edding UK:

“edding UK Managing 
Director Barry Hall has 
now retired since the 
end of June 2020.

“In his 20 years at the 
helm Barry achieved 
significant success 
managing, steering and 
implementing strategies 
that delivered sustainable 
growth and development for 

the UK business. He goes into 
his retirement with our deep 
gratitude and sincere thanks.

Barry informed of his 
decision to retire last year, 
affording us plenty of time to 
formulate a succession plan.

“Therefore we are 
delighted to announce that 
Andy Gutteridge (Director 
of Strategy and Marketing) 
is deservedly promoted and 
will take over as UK Managing 
Director from 1st July. Andy 
has worked closely with 
Barry for a number of years, 
he has a deep knowledge 

EDDING UK ANNOUNCE RETIREMENT 
OF UK MANAGING DIRECTOR

of our local company and 
the industry in general.

“Finally, completing the 
new edding UK management 
structure, Robert Turner 
(Finance Manager) is 
promoted to Finance Director 
and we welcome onboard 
Nick Prazsky (formally of 
3M) in the newly created 
position of Sales Director.

We are confident Andy 
and his new team are best 
placed to lead the company 
forward – especially in 
these challenging times.”

 Barry Hall Andy Gutteridge Nick Prazsky The Evolution 
of Heartfelt 
Creations
CEO Linda Bontrager 
explains the journey of 
developing her business into a 
buzzing retail success

Heartfelt Creations 
is my family-owned 
craft retailer based 
in Indiana, USA. 
After launching a 
small stamp start-
up in a corner 
of my dining 
room, the business has 
grown considerably, 
and we now ship papercraft 
products to consumers 
across the world. 

We were looking for a 
way to simplify the intricate 
process of cutting out 
stamped images by hand. By 
trial and error we discovered 
how to match stamps with 
existing Spellbinders™ dies. 
Using coordinating stamps 
and dies, we changed the 
way people use our products, 
making stamping easier and 
much more enjoyable to use. 

Today, we design 
a unique line of 
coordinating stamps, 
dies and papers. 
My daughter 
Emma Lou 
excels in writing 
blogs, demoing 

at conventions 
nationwide, teaching, 

and demonstrating useful 
techniques in short instructive 
tutorials. My other daughter 
Ellen works as creative 
administrator, creating classes 
and coordinating travel. 
My husband Willis is the 
all-around handyman and 
ensures production is running 
smoothly. I am the main artist, 
the passionate scrapbooker 
and stamper, and the CEO. To 
discover our product range go 
to www.heartfeltcreations.
us/retailers  

PAVILION SET TO RELEASE 
NEW KNITTING TITLE 
FROM SINCERELY LOUISE

Pavilion publishing house has recently announced the 
imminent release of a brand new knitting title from 
designer and blogger, Sincerely Louise. The book features 
exciting and achievable knits, teaching readers new tips and 
techniques as and when they are needed, without information 
overload. Each lesson ends with a review where the four knitters 
showcase their finished projects, and Louise goes through 
any mistakes to look out for. The book extends beyond the 
page to online, with accompanying videos going through the 
techniques on Sincerely Louise’s YouTube channel. Projects 
range from a phone cosy to a faux taxidermy lion. Release date: 
6th August 2020, RRP £12.99. Published by Collins & Brown.

Following high consumer 
demand, leading Crystal 
Art manufacturers Craft 
Buddy Ltd have unveiled 
their latest product ranges 
set to excite consumers 
of Europe’s leading 
diamond painting brand. 

The new range of product 
formats for Craft Buddy’s AW20 
range has seen them expand 
to include the all new Triptych 
series and Crystal Art Wreath 
collections. These new formats 
allow crafters to display their 
creativity in all new ways with 
the Triptych series allowing 
them to proudly display the 
three images in the series 
collectively or individually 
whilst the wreath allows for a 
Christmas sparkle that will last 
beyond the Christmas season.  

Following their successful 
launch earlier this year, the 
Giant Cards collection has 
expanded as four new cards 
have been added, each 
depicting their own wintry 
scene, including Father 
Christmas admiring a wreath 
and Robins peering through 
a window at the open fire. 

Additionally, the Crystal 
Art Sticker collections will 
feature two brand-new sticker 
sets, each containing ten 

incredible stickers: The Cool 
Christmas Owls set and The 
Monster Family set. Perfect 
for young crafters the stickers 
look great on any craft project, 
cards, and home décor. 

Supporting the new range 
are three notebook designs 
including festive favourites 
such as Father Christmas, 
Snowmen and Robins. Perfect 
for writing down Christmas lists 
and all new ideas. As well as 

Craft Buddy Launch Thrilling 
2020 Christmas Range 

a new winter wreath Kit, and 
four new keyring sets (each 
set includes three keyrings) 
include; Mandalas, tropical 
animals and festive joys. 

The expansion also includes 
new products in fan-favourite 
formats across the canvas 
mounted Crystal Art ranges 
and the LED kits with wintry 
escapes and festive images 
to delight crafters. Go to 
www.craftbuddyltd.co.uk
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A retail app, By Appointment, 
has recently been launched 
to assist businesses in the 
process of re-opening stores 
and building confidence in 
consumers.

Created by hospitality and IT 
development experts Charles 
Smith and Adam Batten, By 
Appointment, offers valuable 
benefits to retailers, consumers, 
the police and local authorities 
at a time of uncertainty. The 
app will reassure the public and 
retailers as they manage the 
evolving guidelines and health 
risks of COVID-19 as we emerge 
from lockdown, keeping 
pavements free of unnecessary 
queues, thanks to its real-time 
virtual queuing system.  

In its first iteration, this free, 
easy-to-use app is a one-stop 

New Shopping App By Appointment Gives 
Post-Lockdown Confidence to Retailers 
and Shoppers 

shop offering a range of 
benefits that will allow 
people to plan and 
streamline trips to their 
favourite high street stores in 

the ‘new world’, minimising 
contact, saving time and 
optimising their shopping 
experience.  It is available for 
Apple and Android devices.

Once registered, By 
Appointment shoppers will be 
able to:
• book / cancel / reschedule 

appointments, free of charge
• visit stores by appointment
• monitor / join real-time 

virtual queues, eliminating 
the need to physically stand 
in line

• search for stores by category
• map out a shopping route
• utilise contactless store 

check-in and out
• monitor store capacity 
• participate in essential 

COVID-19 self- 
certification checks

• communicate with  
chosen stores.
Retailers are offered a free 

subscription to By Appointment 
for the first year if they sign up 
by 31st July 2020, meaning they 
can offer customers a state-of-
the-art app without the need to 
invest in developing brand 
specific technology. There are 
plans to roll out the service 
across the UK and to retailers 
abroad.  Retailers signed up to 
By Appointment will be able to:
• personalise the app on a 

store-by-store basis
• schedule customer 

appointments without the 

need for labour-intensive staff 
admin

• administer COVID-19 
pre-screening checks

• deliver contactless checking 
in and out of customers using 
door hosts scanning QR 
codes

• facilitate real-time 
management of in-store 
numbers against capacity

• identify in-store shoppers
• facilitate communication 

with shoppers
• deliver valuable consumer 

data analytics that have been 
unavailable to date, 
maximising strategic 
omnichannel marketing.
Charles Smith, co-founder  

of By Appointment, 
commented: “This app will 
revolutionise the way 
retailers operate and 
consumers shop in the 
post-lockdown world.  
Instilling confidence and 
enhancing the shopping 
experience, it will help get 
people back in-store and the 
economy back on its feet.”

Information, resources  
and contacts can be found  
on the By Appointment 
information website:  
www.byappointmentapp.com

Boredom Busters!
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Skelmersdale-based social 
enterprise The Sewing 
Rooms has responded to 
the COVID-19 pandemic 
by pivoting from its 
usual commercial market 
to producing a line of 
facemasks for the general 
public. This has enabled 
them to bring staff back from 
furlough and help protect 
the local community, with 
the help of an £8k of grant 
from Livv Investment.

The Sewing Rooms aims 
to bring about change 
through trade, providing 
workshops and sewing and 
manufacturing services to 
private and corporate clients, 
reinvesting the money they 
make into the communities 
around Skelmersdale. 

Through initiatives 
designed to upskill, improve 
wellbeing and reduce 
isolation (supported by 
investment from Livv 
Investment), The Sewing 
Rooms work with a range of 
local groups, including those 
often marginalised such as 
ex-offenders, people who 
have experienced domestic 
violence and those with 
mental health challenges.

However, a fall in business 
due to the COVID-19 
pandemic and lockdown 
meant that some staff 
needed to be furloughed, so 

co-founder Paula Gamester 
started to think about ways 
to both help the community 
and bring staff back from 
furlough. Paula and her team 
are creating a production 
line of facemasks for the 
general public. These non-
surgical masks are made 
with certified virus-resistant 
Panaz Shield Plus Technology, 
meaning they can be worn 
and washed many times.

Costs for the initial set-up 
came from a grant of £8k 
from Livv Investment, part of 
the Livv Housing Group. Livv 
Investment is supported by 
Access – the Foundation for 
Social Investment, through 
the Growth Fund programme 
with funding provided by The 
National Lottery Community 
Fund and Big Society Capital. 

The money has gone 
towards the purchase of 
material, upgrade of the 
website as well as bringing 
back furloughed staff. The 
Sewing Rooms has the 
capacity to create 10,000 of 
these masks, helping to protect 
the community without using 
surgical masks that are still 
needed for NHS and care staff.

You can find out more 
about this initiative from The 
Sewing Rooms and donate to 
receive your face masks here 
at www.the-sewing-rooms.
co.uk/crowdfunding

SEWING ROOMS CREATES 
FACEMASKS FOR THE 
PUBLIC WITH HELP OF 
£8K SUPPORT FROM LIVV 
INVESTMENT

ExaClair Launches  
My Creative Journals

Inspired by the organisation 
and planning method of the 
bullet journal, My Creative 
Journals from ExaClair 
make it possible to create 
the perfect agenda to meet 
the users’ needs. Both 
practical and playful, they can 
be customised according to 
personal tastes and imagination.  
These handy A5 notebooks 
are filled with 208 pages of 
ultra-smooth Clairefontaine 
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velvety vellum 90gsm paper 
(featuring 16 index pages + 
16 pages per month).  Each 
pre-printed month has its own 
colour theme with pages that 
feature a dot grid design. The 
journals also come with a 
stencil and decal sticker set.

Lawrence Savage, Marketing 
Manager at ExaClair, explains 
why this range is so on-trend: 
“With more people spending 
time at home, these creative 
journals engage with the 
current popularity of journaling, 
whilst the stencil and decal 
sticker sets add an extra fun 
element to getting organised.  
They are available in 3 designs; 
Sweety, Mystery and Fruity.”

To discover more, visit 
www.exaclairlimited.com
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E-commerce rose to grab 
33.4% of all retail sales while 
most craft stores remained 
closed during lockdown. As 
most high street stores finally 
reopened on 15th June, how 
can e-commerce craft sellers 
retain customer loyalty? And 
how can businesses with both a 
shop and website ensure there 
is a better synergy between 
physical and online stores?

1CREATE A DIRECT 
RESPONSE: D2C

Direct to consumer (D2C) 
rapidly became a popular, 
responsive, and low-cost 
option for manufacturers 
and many crafts sellers 
during the lockdown. From 
Abel & Cole, Simply Cook 
and Riverford, to Made.com, 
Bloom & Wild and Birchbox, 
D2C businesses continued to 
sell everything from food to 
flowers, furniture to fashion.

With stores closed, craft 
markets cancelled and even 
third-party online channels 
such as Fulfilment By Amazon 
(FBA) initially blocking the 
distribution of non-essential 
products, many sellers were 

left stranded. By contrast, 
some direct-selling retailers, 
such as recipe box seller 
Gousto, reached such a peak 
during the Covid-19 crisis 
they temporarily stopped 
taking on new customers.

Now D2C sellers need to 
lock in their new customers. 
In terms of craft businesses, 
handmade jewellery sellers in 
particular had success going 
D2C, building up a strong 
following through using social 
media platforms such as 
Pinterest. D2C has been a new 
experience for many hobby 
sellers and manufacturers, but 
one that is likely to continue to 
be profitable in the long term.

 

2MAKE THE MOST 
OF GOVERNMENT 

SCHEMES
Smaller retailers don’t need to 
force their way out of lockdown 
on their own. Most of the UK’s 
5.9 million SME businesses 
and retailers that are likely 
to survive the year are those 
that have got to grips with 
the very latest Government 
assistance packages. Many 
of you will know the much-

touted Coronavirus Business 
Interruption Loan Scheme 
(CBILS) didn’t really deliver 
for small crafts retailers – half 
of all applications did not 
succeed. But the (mercifully 
easier to apply for) Coronavirus 
Bounce Back Loan proved 
significantly better at giving 
help to ensure small retailers 
survived lockdown. 

Key schemes that seem 
to evolve daily include the 
Coronavirus Job Retention 
Scheme. From 1 July, employers 
currently using the scheme will 
have more flexibility to bring 
their furloughed employees 
back to work part-time while 
still receiving support. The level 
of support decreases from July 
in stages and the scheme is set 
to end on October 31st 2020.

 

3 KEEP THOSE 
OAP CRAFTING 

CONVERTS
One positive result of the 
national lockdown has been 
that increasing numbers of 
older shoppers jumped online 
for the first time. Many of 
these were people looking to 
spend more time on hobbies 

David Jinks, Head of Consumer Research at 
ParcelHero, discusses how businesses can 
keep their new online customers now that 

high street stores have reopened

and crafts. Over 65s spent 
94% more on home deliveries 
this April than they did last 
year. There are a number 
of ways online retailers can 
keep these older converts. 

A few changes to your 
e-commerce website will also 
make it more usable for elderly 
shoppers. Make fonts simple 
(e.g. sans serif) and larger, so 
that the text is easily readable. 
Ensure clear contrast between 
the colours of the font and 
its background (for example 
black against white, rather 
than light blue on dark blue). 
Ensure calls to action devices 
such as ‘Buy Now’ boxes stand 
out clearly. Finally, half of all 
UK over-55s own a tablet, so 
e-tailers must make sure their 
site is responsive to this.

 

4  CAPITALISE ON 
THE MULTIPLE 

ATTRACTIONS OF 
MULTICHANNEL
Craft retailers who have both 
stores and websites must 
embrace omnichannel sales, 
with a completely integrated 
online and in-store experience. 
Otherwise, Britain’s shoppers 

5 POST-LOCKDOWN TIPS
FOR RETAILERS TO BOOST PROFITS 

may simply lose the habit of 
visiting stores even though 
lockdown is loosening.

Key to this is encouraging 
Click & Collect. Integrated 
stores that enable customers 
to buy items online and then 
pick them up in store will be 
ideally placed at the end of 
lockdown. This method of 
shopping might be preferable 
for those who no longer find 
home deliveries as convenient 
because they have returned 
to work. Other shoppers, 
particularly the elderly, might 
prefer this form of limited 
socialising but will need to 
know that if they drive to a 
store, their item will be there. 

5SPREAD  
YOUR WINGS

Let’s not kid ourselves, the 
healthy crafts and hobbies 
market we knew before 
coronavirus will not be the 
same once the pandemic 
begins to pass. Many 
previously regular customers 
may find themselves on 
reduced income. Crafts 
shows and markets may be 
very slow to return to being 
a regular calendar fixture. 
Online crafts and hobby 
sellers may need to think 
big to fill the gaps in their 
traditional customer base.

One way to do this is to 
consider international sales. 
Countries such as New 
Zealand were quicker to 
respond to the crisis and are 
therefore quicker moving 
beyond it. Markets such as 
Australia, parts of the USA 
and the EU may well find 
themselves without their 
usual sources of assorted 
specialist products, and that 
could present an opportunity. 
A quick glance at sites such 
as ParcelHero will reveal 
a vast range of reliable 
delivery services to most 
countries. One platform you 
are likely to be very familiar 
with for UK craft sales, Etsy, 
is also easy to set up for 
international sales. It’s a no 
fuss, relatively pain free way 
into international markets. 

Online craft businesses 
may have used a traditional 
delivery service for ever, but 
how did they perform during 
the lockdown? Now might 
be the time for craft sellers to 
re-think their delivery partner 
or perhaps choose multiple 
couriers based on the size 
and type of product being 
shipped. That might make 
it easier to choose delivery 
partners based around 
quality of service, improved 
convenience for customers 
and competitive costs. 

Go to www.parcelhero.
com for more helpful 
retail pointers. CB
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FOUR STEPS TO

The most festive time of year 
is just around the corner, 
which means it’s time to 
start thinking about how 
you can make this holiday 
experience a memorable 
one for your customers. One 
of the most effective ways 
to inspire crafters during the 
holidays is by offering seasonal 
gift wrapping and packaging.

This is because a great 
unboxing experience has 
been proven to be a driver of 
customer satisfaction, while 
also helping build brand 
recognition and loyalty.

This time is also unique 
in the sense that your 
customer base isn’t just people 
purchasing from you directly, 
it’s also people who receive 
your products as a gift. The 
first impression they’ll have of 
your brand is your packaging, 
which gives you a unique 
opportunity to persuade them 
to become a fan and buy from 
you independently. Plus, you’ll 
make gifting that little bit easier 
for the people doing the giving! 
Here, we’ve compiled some tips 
on how to make your holiday 
packaging a crowd pleaser. 

 

1GIVE YOUR 
PACKAGING 
A FESTIVE 

OVERHAUL
Humans are visual creatures, 
which is why gift wrapping is 
an easy way to enhance your 
customer experience around 
the holidays. Swapping out 
your usual packaging for a 
festive design tailor-made for 
this season shows your brand 
is willing to go the extra mile 
to stand out from the crowd 
and delight your customer. 

 Custom tissue paper is a 
lovely gifting option to wrap 
products in and gives the 
same effect as wrapping paper, 
except it can be personalized 
with your logo or brand colors 
for greater brand awareness.

 If you’re after something on 
a smaller scale, custom stickers 
with a seasonal design can 
liven up minimalist packaging, 
while custom packaging tape 
can decorate the exterior of 
packages or boxes to add 
a bit of Christmas cheer.

 Remember that you don’t 
need a complete packaging 
revamp to bring the holiday 

spirit to your packaging. A 
personal touch, big or small, 
goes a long way in enhancing 
the customer experience. 

2MAKE SURE YOUR 
BRANDING IS 
EMPHASISED 

SOMEWHERE
When having fun with the 
look and feel of your seasonal 
packaging, it’s important 
to keep in mind that brand 
recognition gives you an edge 
over your competitors.

 You want to make sure 
the customer recognizes and 
remembers where the gift is 
from, so one option is to keep 
a sense of familiarity in the 

design through details like your 
logo or your color palette.

Another option to keep 
branding more subtle is 
by using tissue paper as 
a seasonal gift wrap and 
decorating the exterior using 
custom stickers, cards or 
tape with your logo on it.

 Those who have been gifted 
your products indirectly will be 
introduced to your business for 
the first time, so a clear brand 
strategy via your packaging lets 
them know exactly who you 
are and where to find you.

You could also include a 
card with your social media 
channels and website to lay 
a trail of breadcrumbs back 

CB

FOR FURTHER INFORMATION  
           To discover the wonderful 

packaging options 
provided by noissue go to 
www.noissue.co.uk

Inspire customers to go the extra mile when 
it comes to this year’s Christmas craft gifts 
with these enticing designs from noissue

PERFECT SEASONAL 
PACKAGING THIS CHRISTMAS

to your store and get them 
engaging more with your brand.

 

3MAKE YOUR 
CUSTOMER’S 
SPEND GUILT-

FREE WITH ECO-
FRIENDLY PACKAGING
Gift giving and all the joy it 
brings can come at a high 
cost to the environment, as it’s 
estimated an extra one million 
tons of waste are thrown 
away around this time each 
year. Packaging is one of the 
biggest contributors to this as 
there’s a lot of elements that 
can’t be recycled, including 
wrapping paper, ribbon, 
cellophane and soft plastics.

People are also a lot more 
conscious of their duty of 
care with spending. A survey 
by Packaging Europe found 
83% of consumers were more 
likely to choose products 
with either less packaging 
or recyclable packaging.

The holidays are a great 
time to make a switch to more 
sustainable options so you can 
assure your customers you’re 
doing your bit for the planet 
and their spend is guilt-free.

You can navigate how 
to change your packaging 
by working through 
these questions:
•   Can I send my items safely 

using less packaging?
•   What are my packaging 

elements made from, and 
what elements can I change 
to renewable/recyclable/
compostable materials?

•   If I was my customer, how 
easy would I find it to dispose 
of my packaging responsibly?

4‘TIS THE SEASON 
TO BE GIVING, 
SO ADD SOME 

SEASONAL EXTRAS
The holiday season is an 
ideal time to strengthen your 
long-term relationship with 
customers by showing them a 
little generosity and goodwill. 

Incorporating some 
items into your packaging 
that provide added value 
shows your customer that 
you appreciate them.

This could be in the form 
of a Christmas card with a 
note from you wishing them 
blessing for the year ahead, 
gift tags to make their life and 
gift-wrapping experience a bit 
easier or discount coupons 
to inspire future purchases.  

If your packaging choices 
add more joy to customer’s 
lives, your chances for repeat 
business will increase into 
the new year and beyond.

 Take this chance to be 
playful with your design, 
more responsible with your 
packaging and think about any 
festive extras you can add to 
delight your customers. CB

Lisa Mönttinen / @art.issan Jennifer Bouron / @jeninuferu

Ragon Dickard / @ragonia_ Holly Maguire / @hollymaguireUK 



GMC Publications
GMC has been 
responsible for the 
creation of a great 
number of kids’ craft 
books that will inspire 
and excite. They have a 
whole website dedicated 
to their extensive range 
of children’s titles called 
Button Books. With titles 
suitable for 0-8+ years, 
parents will find suitable 
gifts and activities for 
many years to come. GMC 
also published books that 
are aimed at parents and 
grandparents who are 
looking to organise family 
crafting activities. Little 
Button Diaries are a mum/
blogger duo who have 
created various titles for the 
publishing house, including 
100 Outdoor Activities and 
The Dinosaur Craft Book.

Michael Robb, sales 
director for the GMC group 
commented: “There has 
been a huge interest in 
craft and activity books for 
children during lockdown, 

as parents have been faced 
with home-schooling their 
children and keeping them 
amused at home. The Big 
Book of 100 Little Activities 
and The Big Book of 100 
Outdoor Activities have proved 
hugely successful in this. 
This demand has firmed up 
a recent trend for a return to 
more traditional crafts and 
hobbies, and a resurgence 
of interest in outdoor crafts. 
GMC also published Forest 
Craft and Forest School 
Adventure by other authors.

“We believe that this 
interest won’t die down and, 
as a result, we are producing 
more books with Little Button 
Diaries and other authors to 
supply this need. These include 
Science School and The Eco 
Craft Book from Little Button 
Diaries, as well as Wild Days 
(all due early next year). There 
will undoubtedly be more.” 

To explore the impressive 
range of titles go to  
www.gmcbooks.com and 
www.buttonbooks.co.uk
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KIDS’ CRAFTING
THE TRENDSETTERS OF

Retailing giant Hobbycraft 
has fully committed itself 
to capturing children’s 
imagination, especially 
over the last six months. 
Their Daily Kids Craft Club has 
gathered almost 200,000 views 
to-date, with video tutorials 
posted at 11am on Facebook, 
Twitter, and Instagram. The 
schedule includes crafting 
challenges and projects 
in a variety of themes to 
keep mini-makers busy.

Hobbycraft releases a 
weekly schedule on its Ideas’ 
Hub section of the website to 
allow parents to prepare for 
what craft is going to be on 
the rota each day. Examples of 
themes include nature, under 
the sea, family portraits, space, 
origami, animal, pom-pom 
making and much more.

Following the success 
of the Daily Kids Craft 
Club, Hobbycraft has also 
launched their #CraftTogether 
campaign, which incorporates 
special features from its Ideas 
Hub, along with words of 
encouragement and crafting 
advice from its team of 
makers and crafting experts. 
Activity and inspiration 
will be posted Monday to 
Saturday at 3pm across 
their social media channels, 
with a recap on Sunday and 
those looking to be involved 
simply need to check out 
the Hobbycraft Facebook, 
Twitter or Instagram page.

This massively profitable sector is filled with inspiring brands from the UK and beyond 
– take a look at the key products that are keeping the next generation engaged

Hobbycraft 

Katherine Paterson, customer 
director at Hobbycraft said: 
“Getting crafty and creative 
is a great way to keep the 
kids entertained, and while 
people are at home and many 
are juggling children and 
working from home, we want 
to help. Following from the 

previous in-store version, our 
online Kid’s Craft Club and 
#CraftTogether campaign is 
focused on a theme rather 
than a specific project so 
that even more children can 
get involved using whatever 
materials they have at home.”

Visit www.hobbycraft.co.uk
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We Are Knitters 
We Are Knitters have recently 
branched into products for 
children after the company 
launched two new knitting 
kits for kids to do with 
adults. Available in a 
multitude of colours, the new 
kits are the ideal activity 
for parents and children to 
get creative together, learn 
new skills and engage in the 
slow fashion movement. The 
Row Row Snood is the perfect 
accessory for autumn, while the Incy 
Wincy Beanie would make a valuable 
addition to a child’s wardrobe in winter. Prices from 
£38 for the entire kit. Go to www.weareknitters.co.uk

Baker Ross
When it comes to craft activities for children, Baker Ross have one of the most inspiring 
product ranges in the UK. From fabric painting to clay modelling, there is something to suit 
the creative preferences of every child, with a great range of age appropriate products for bigger 
and smaller kids. The ‘Design Your Own’ range encourages children to let their imaginations 
take wing by letting them choose the colours for their project. There’s also a helpful collection 
of products that are currently trending to guide adults into making an informed purchasing 
decision. The retailer offers a variety of free printable projects and clearance sales with massive 
savings to suit every budget and encourage return customers. Go to www.bakerross.co.uk

Manuscript
Manuscript Pen Company is a family 
stationery and craft brand with 
over 150 years industry experience, 
which exports to over 70 countries 
worldwide. The company has a long 
history of producing quality products 
right in the heart of Britain, for creatives 
throughout the world. Starting as a small 
company in Birmingham, Manuscript has 
grown into the world’s largest calligraphy 
brand, exporting to over 70 countries 
globally. Their range of kids’ crafting 
products, including stationery, activity 
books and easy-to-follow art projects. 

Charlie Stockbridge, managing 
director at Manuscript Pen Company, 
said: “Crafting can have enormous 
benefits for children, helping them 
to learn key skills which provide 
the foundation blocks they need to 
build upon for the future, such as 
concentration and pen control. It 
also gives a fantastic opportunity 
to spend quality time with parents 
to create something special and 
offers additional benefits such as 
helping to practice mindfulness. 

“As a family brand, we are committed 
to delivering a wide range of fun 
products which keep both parents 
and children creative. Our Lionheart 
Collection has been developed with 
children aged three to 10 years old 
in mind, ensuring they have all the 
tools to unlock their creative potential 
in a fun and educational way.”

For further information visit 
www.calligraphy.co.uk 

PRODUCT PROMOTION: 
DermaGuard Hand Cream for Children 
DermaGuard provides effective, all-over skin protection 
for all the family, and can be used on young children. It 
creates a protective barrier for little hands and sensitive skins, 
making it a great product to use just before letting children 
get stuck into paints, glues and other potentially irritating 
materials. To find out more go to www.dermaguard.com
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Pixelhobby
Pixelhobby is an educational craft product that encourages 
children to learn in a fun and creative way. National 
distributor Pixelhobby UK approach crafting as a way to not 
only develop the key skills of motivation and concentration 
taught in the classroom but also help the environment with their 
sustainably-sourced products. The possibilities with Pixelhobby 
are endless and by simply pulling off pixels and placing them on 
a baseplate it’s easy to create anything from class keyrings to 
larger projects that embody the school spirit. It’s a great way for 
both primary and secondary school-aged pupils to develop fine 
motor skills and get creative. Discover retail opportunities for 
this innovative product by going to www.pixelhobby.org.uk

The Works
Retail giant The Works provide a wonderful array of stationery, 
paints and embellishments for children’s crafting. With very 
competitive prices and a variety of free crafting projects available 
on their website, it’s clear to see why parents rely on this retailer 
to provide essentials to ignite their children’s imaginations. Their 
Beat the Boredom campaign was launched during the COVID-19 
pandemic and includes handy products that parents could use to 
keep children entertained, including drawing pads, jigsaw 
puzzles and more.

Emma Hobbs, Head of Marketing at The Works, explains 
why the company has invested so heavily in their kids’ crafting 
section: “Our craft ranges are a huge part of our family-friendly 
selection here at The Works, and one that is incredibly important 
to us. Working on a project at home with your child is a fantastic 
way to get creative with them. It’s fun and engaging, as well as 
a therapeutic and hands-on approach to education at home. 
Our different craft sets and kits give children the tools to let 
their imagination run wild and it’s been so rewarding for us 
during lockdown to continue to provide different tips and ideas 
(on our blog and social channels) on how to stay creative.” 

To discover the full range from The Works 
go to www.theworks.co.uk

Don’t let damaged skin stop your customers from
being creative. 
We are seeking craft and knitting shops to sell our DermaGuard Skin
Protection Lotion. Ideal for all craft workers – and for all crafts. Introduce
your customer’s to DermaGuard and give them their
smooth skin back again. 
Once tried, they won’t want to
be without it. Guaranteed to
protect and repair. 
Want to be a stockist? 
Contact us at:
enquiries@dermaguard.co.uk
or on 01745 584 049 
for our wholesale prices and 
for further information.
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DKL-Beysal has released the following kids’ 
craft products that younger children will love:

For retail enquiries go to www.dkl-beysal.uk

Learn to Build:
The Plus-Plus Learn To Build 
set contains everything you 
need to get started with Plus-
Plus. A guidebook gives step-
by step instructions to build 
flat mosaics and 3D creations 
including animals, people, 
buildings and more! The set 
includes 500 basic colour mix 
pieces, 100 neon colour mix 
pieces, two baseplates and a 
guidebook. Suitable for 5+ years.

Generic Tubes in a 
Counter Display:
Plus-Plus is perfect for small hands 
and big ideas. With the tubes in 
the counter display comes hours 
of fun while stimulating fine 
motor skills, building puzzles, 
mosaics, and 3D constructions 
while mixing play and creativity! 
Each tube within the counter 
display contains 100 pieces and 
instructions. The display holds 
24 tubes, eight pastel tubes, 
eight neon tubes and eight basic 
tubes. Suitable for 5+ years.

Big Picture Puzzles:
Plus-Plus Big is perfect for smaller 
hands or bigger ideas. This picture 
puzzle includes 60 basic colour 
big pieces and seven puzzle 
flash cards. Every puzzle has 
two sides – a challenge and a 
solution. Suitable for 1-6 years.

Plus-Plus is a creative 
construction toy for hours of play. 
Children and their parents find 
joy in using their imagination to 
create colourful 2D puzzles and 
mosaics or build 3D creations 
together. A perfect educational 
STEM toy that stimulates fine 
motor skills, creativity, focus and 
patience! Plus-Plus is designed 
and made in Denmark.

PRODUCT PROMOTION
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WHAT’S YOUR 
APPROACH TO 
FASHION?
I don’t like to wear structured, 
tailored clothes. There is a 
trend for brushed cotton and 
soft things, which I like, and it 
means clothes can look fresh 
even when they’re old. I think 
the mindset of constantly 
needing to update your 
wardrobe feeds one-upmanship 
and fuels disposable fashion. 
My mum taught me to repair 
my own clothes as a child 
and I’ve been doing it ever 
since. I also practiced sewing 
at school. I don’t buy new 
clothing as I have so much stuff 
already but if I did, comfort 
is the main consideration! 

I’ve been encouraging the 
make do and mend attitude 
in my latest children’s book, 
Cookie and the Most Annoying 
Girl in the World, because if we 
don’t live sustainably then the 
planet is not going to survive 
and it’s game over! We have to 
live within our means – if we 
don’t give back to the planet 
and we just take then there 
will be nothing left. I think 
it’s so important to deliver 
this message to children.

 
WHAT DO YOU 
HOPE YOUR YOUNG 
READERS WILL 
TAKE AWAY AFTER 
READING THE BOOK? 
Kids are already really engaged 
with saving the planet so I 
wanted to show that in the 
character of Cookie. I also 
wanted to show them that living 
in a society where everything 
is deemed as disposable 
and where there is mindless 
consumerism is not going to 
bring about sustainability.

 My upbringing had a huge 
impact on my 'no waste' 

philosophy. Writing brings 
about empathy, and empathy 
is all about being able to put 
yourself in other people’s 
shoes. My upbringing plays a 
huge part in that.  My parents 
came to the UK from an over-
populated, poor, flood prone 
country, Bangladesh. So they 
always taught me to value 
and respect what we had and 
not be frivolous. Through 
them I learnt that happiness 
comes from helping each 
other not helping yourself.

 
DO YOU THINK 
THAT CRAFT IS 
STILL IMPORTANT 
FOR CHILDREN?
Craft is so important for 
children because it’s creative. 
There are so many things you 
can buy in a shop that could 
be easily made at home. I bet 
you can even buy noughts 
and crosses in a box these 
days! If we want our children 
to be creative we need to 
encourage them to think in 
a three dimensional way and 
it’s important that we do all 
we can to feed that mindset. 
When everything is pre-
packaged and pre-determined 
it can stunt your ability to 
break things down and think 
about how to create yourself.

 
DO YOU CRAFT OR 
SEW YOURSELF? 
I do like to craft and sew – at 
the moment I’m doing lots 
of it in the home-schooling 
videos on my YouTube channel. 
There’s one on bicycles where 
we’ve done some upcycling 
to make a little handlebar bag 
from an old makeup bag. It 
could involve sewing but I 
never assume that kids today 
can sew so I always try and 
give them other options.

HOW DO YOU 
INVOLVE YOUR OWN 
CHILDREN IN YOUR 
CREATIVE PROJECTS?
My youngest son is so creative 
– I definitely love to craft with 
my kids, it’s fun for all of us 
and it helps their development. 
I find creativity in everything 
we do together – how we 
arrange things around the 
house, or how you make cards 
for friends for their birthdays, 
or wrap up presents even. 
Whatever you do, there’s a 
way to do it creatively.

 
CAN YOU TELL US 
ABOUT ONE  
STAND-OUT 
CRAFTING PROJECT 
FROM YOUR YOUTUBE 
CHANNEL? 
In a video I made about 
libraries, which is coming 
soon, I teach viewers how 
to make box files – 
just using cereal 
boxes! Simple and 
easily achievable 
projects like this seem 
to be very popular.

 
WHAT'S NEXT 
ON THE CARDS 
FOR YOU? 
This October I’ve 
got another book 
coming out which 
I’ve co-written. It’s 
a compendium of 
modern day fairy 
tales which all have 
an important moral 
lesson or life lesson. 
It’s a way to make 
fairy tales really 
contemporary and 
has lovely illustrations 
by the brilliant 
Rikin Parekh. CB

QUICK FIRE 
ROUND
What does creativity  
mean to you? 
Thinking outside the box.

When do you feel  
most inspired? 
When you see triumph in the 
face of adversity – it could be 
a newspaper story or it could 
be my kid learning to ride 
a bike! There are so many 
different forms.

What's the best piece 
of advice you've ever 
received? 
It’s not so much advice –  
but I always live by the 
mantra that happiness  
comes from helping each 
other and not just helping 
yourself. Happiness comes 
from within.

KONNIE HUQ:
INSPIRING CHILDREN THROUGH CRAFT
The children’s author and former Blue Peter presenter explains 
her motivation to educate the next generation to live sustainably

ABOUT  
THE BOOK
Cookie and the Most 
Annoying Girl in the World 
by Connie Huq will be 
released on 6th August.  
Published by Templar 
Publishing, RRP £10.99. 
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LAURA MINTER AND TIA WILLIAMS: 

We began the Little Button 
Diaries blog when we were 
both on maternity leave 
with our first children seven 
years ago. We are both keen 
crafters and were looking for a 
way to make sure we actually 
finished craft projects with 
new babies around. With so 
many piles of half finished 
quilts, bibs, toys and failed good 
intentions, we decided a blog 
would motivate us to not forget 
about the things we love to do.

The things our kids 
consistently love are those 
projects that create the 
most mess! The ones that 
they can really get stuck 
into, like air dry clay, paper 
mache and junk modelling. 
We tend to tailor the makes 
to our kids’ favourite things 
(currently Harry Potter) and 
that keeps them really engaged. 
Our Horrible Craft book has 
proven to be really popular 
for this reason – so much 
goo and gunk, kids love it! 

We think the first rule of 
crafting with kids is to make it 
achievable for them. We want 
them to take ownership of 
their projects rather than just 
watching grown ups doing the 
bulk of the work. With our 
book projects, we always 
test everything on our own 
kids (ranging from one to 
eight years old) and if they 
don’t like it we don’t use 
it. We also consider what 
materials we use and tend to 
use ones you can grab from 

around the house. Kids have 
such great imaginations for 
turning trash into treasure!

When we started our blog 
and realised how much we 
loved creating craft projects 
for kids, we discussed where 
we wanted to take it in the 
long run. We both agreed that 
our ultimate goal was to write 
a craft book. So when GMC 
Publications got in touch with 
us about writing a series of 
publications you can imagine 

The duo behind the Little Button Diaries blog and a range of successful 
children’s craft titles explain how the COVID-19 pandemic has caused their 

audience engagement to skyrocket

TAP INTO  
CRAFTING FOR KIDS

our reactions – we were very 
uncool about. Having now 
written 12 books, it’s something 
we’ve loved every second of.

We love creating dressing 
up pieces for kids and focus 
quite heavily on this theme. 
Our kids have been our 
guinea pigs for so many 
dressing up projects and 
they still love wearing them 
now! We love giving kids 
things to wear that unlock their 
imagination and can transport 

them to magical places in 
an instant! We try to include 
elements that kids can help 
along with, even if it’s just 
sitting on your knees whilst 
using the sewing machine.

When we first started 
our blog we agreed that we 
would only create things that 
we and our children actually 
wanted, needed or loved. 
We never wanted to make 
something just because it 
was on trend or because 

we wanted to showcase a 
particular product. That has 
probably helped us a lot, if we 
love it, the chances are other 
parents will, too. We also have 
a lot of craft fails, we never put 
anything up that hasn’t worked 
or that our kids got bored of! 

For us, the main thing 
is that kids have fun whilst 
crafting. But making is great for 
sneaking in education without 
the kids even realising! For 
older children, we often 
adapt craft projects to things 
they are learning about in 
school, and for little ones 
helping them to use pencils, 
large sewing needles and 
scissors is a fantastic way to 
develop fine motor skills. 

Inspiration regularly fails 
us! But when our minds go 
blank for ideas, our kids 
always have suggestions of 
things they want to make. 
These are often completely 
insane, such as the platypus 
playhouse project of our kids 
wanted to make the other day. 
We tend to tweak those ones 
a bit to be a little less niche! 
Aside from our children, we find 
ourselves spending many hours 
scrolling through Pinterest and 
Instagram for inspiration. 

We have noticed a big 
surge in kids crafting during 
the pandemic, and have 
seen so many fantastic, 
innovative and fun ideas 
popping up online over the 
last few months. The most 
popular projects we’ve done 

ABOUT THE AUTHORS
Laura Minter and Tia Williams head up The Little 
Button Diaries, a blog dedicated to creating 
inventive craft projects for children. They are also 
the authors of a range of children’s craft books that 
are published by GMC Publications, including The Big 
Book of Dressing Up. To find out more go to  
www.littlebuttondiaries.com and www.gmcbooks.com

16
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have been the ones which 
use household materials 
such as loo rolls or simple 
projects from our ‘Big Book 
of 100 Little Activities’. 

The pros of working together 
as friends outweigh the cons 
so much. Having known 
each other for 20 years we 
each have a fairly good idea 
of how the other ticks, and 

we’ve come to find a really 
good balance of our different 
strengths. To work together 
was our absolute dream, and 
the fact that it is doing crafts 
just makes us very happy. The 
only drawback is that we get so 
obsessive talking about what 
we’re going to make next that 
we sometimes spend a whole 
day together and then realise 
we haven’t asked one another 
what we’ve been up to! We 
have to schedule in time where 
we aren’t allowed to discuss 
crafting, which is hard, given 

we are both so fond of it! 
We’ve got lots of 

exciting things coming 
up. We’re just putting 
the final touches to our 
next two books which 
will be due out next 

year and we have lots of 
projects with Hobbycraft in 

the pipeline, who we work 
with on their super blog. 
Keep your eyes peeled!  CB
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PUBLISHER 
INSIGHTS
What qualities do you look for in craft 
projects for children that make for suitable 
book content?
“First and foremost the projects that we feature 
in all of our children’s craft books have to be 
fun! Children have to want to make them, so it’s 
vital that we ensure the projects are appealing 
and accessible for the target age group. 
“Wherever possible we also try to make sure 
that projects don’t take too long to make, which 
helps keep young minds engaged. Ensuring that 
materials used to make projects are 
environmentally sound is also a key criteria for 
us. Where possible, we also try to highlight the 
links between our craft projects and how they 
relate to educational subjects.” – Jonathan 
Bailey, publisher of GMC Publications and 
its two imprints Button Books and 
Ammonite Press 

Has the demand for kids’ crafting  
books increased during the  
Coronavirus lockdown?
“There has been a massive interest in craft 
books generally during lockdown, with a 
particular surge for craft and activity books for 
children. The Big Book of 100 Little Activities and 
The Big Book of 100 Outdoor Activities have 
proved hugely successful.” – Michael Robb, 
sales director of GMC Distribution

Has there been most interest in educational 
projects since schools in the UK closed?
“There has definitely been a big interest in 
educational titles, as many parents are 

undertaking home schooling for their children. 
The great thing about The Little Button Diaries 
craft titles is that they are educational, but are 
great fun for children at the same time.” 
– Michael Robb, sales director of GMC 
Distribution

Tell us about the figures/stats that explain 
the success of the various titles published 
by Laura Minter and Tia Williams. Why do 
you think they have been so popular?
“We estimate that we have sold an additional 
3,000 copies of the two books mentioned 
above in the past three months. As mentioned 
earlier, this is because these books are 
educational and fun – but are also full of fairly 
easy, manageable projects that don’t take too 
long to achieve results.” – Michael Robb, sales 
director of GMC Distribution

How would you suggest retailers market 
these books to their customers over the 
next few months? 
“As we go through the summer months, the 
need to keep children entertained will continue. 
All of the Little Button Diaries books are full of 
ideas that parents and teachers will find useful.” 
– Michael Robb, sales director of GMC 
Distribution

Michael RobbJonathan Bailey



www.craftbusiness .com

18 CHRISTMAS

Christmas magic, cosiness 
and lots of sparkle: The 
new Rico Design collection, 
‘Christmas is in the Air’, 
celebrates Christmas with 
festive designs and puts 
everyone in the mood for 
magical moments. Rico 
Design is known for their rich 
and unique collections, which 
beautifully link a range of 
products to a mutual theme, 
creating a lovely coherence 
throughout their assortment. 
The collection includes 
stationery, party and craft 
products, which inspire with 
classical figurines. presented 
in a colour world of pink-red 
to teal-green. There will be a 
choir angels and nutcrackers in 
a modern style, delivering the 
Christmas spirit to the home. 

NATURAL 
EMBELLISHMENTS
The design is completed with 
fine graphical detail, which 
taken together with angles 
and nutcrackers are perfect 
to embellish and decorate 
cards and gifts. A major 
highlight in the collection is 
the natural paper products in 
grey cardboard and craft paper 
with a festive makeover using 
gold and brand new red shiny 
effects. Don't forget, there are 
also three gorgeous advent 
calendar sets, including 24 

from this collection to send 
warm Christmas wishes to 
family and friends. Two grey 
cardboard postcards with 
shiny red or gold hot foil letter 
finishes will steal your heart!

Bring Christmas into the 
home! In addition to these 
paper classics, there are 
matching Froebel stars sets, 
table card sets and table 
decorations. Together with 
eight sewn garlands in festive 
hot foil and glitter styles, 
they will make your home 
shine bright. Personalise 
your home with deco clips, 
stickers and hangers made 
of different materials such 
as wood, porcelain and felt. 
All decorative products are 
available in classic red-green 
or fine gold-silver designs.

 
WHAT’S NEW
Rico Design has now added 
its popular foil balloons in 
Christmas designs to its 
extensive range, including an 
angel and Christmas tree 
created to be reused several 
times. These lovely foil balloons 
are covered with different 
colour effects (shiny, metallic, 
opaque) to make everyone 
smile. Just hang them around 
in your shop using the loop 
on the top and at the bottom 
of the balloon.  The Christmas 
tree balloon can be filled with 

paper bags in a stylish natural 
look, wooden clips, stickers 
and black yarn to finish. They 
are all really versatile and with 
a sparkle of creativity can 
be decorated with tags and 
stickers from the theme world.

All Rico Design paper 
craft products from this new 
collection are perfectly suited 
to many types of craft projects. 
Design your own Christmas 
cards and Christmas party 
invitations with Rico Design 
glitter cardboard 50 x 70 cm, 
small card sets, design paper 
pads, stamp sets and tapes. 
Lovely regular stickers and gel 
stickers are not just stationery 
must-haves, but also perfect to 
embellish your cards and gifts. 
The highlight: eye-catching 3D 
greeting cards and pop-up tags 
made of honeycomb paper!

 
IT’S ALL IN  
THE DETAILS 
Christmas is all about giving. 
Bring joy to your loved ones 
with a little something wrapped 
in beautiful Christmas is in 
the Air gift papers or put in 
a gift box or high quality gift 
bag. Themed paper tags, 
the amazing pop-up tags 
and 3D gift-cards from the 
same collection are bound 
to put smiles on faces. Also, 
don’t forget postcard pads 
with beautiful designs taken 

either air of helium. Included is 
tube making inflation so easy. 

 Let’s craft again! There are 
also new paper patch papers 
in three Christmassy designs 
perfect for creative DIY projects. 
The paper patch papers use the 
designs from the collection with 
classic wreaths, singing angels 
and contemporary graphical 
images. All paper patch papers 
use classical Christmas colours 
like shades of red and green, 
mixed with a touch of modern 
pink. The hot foil accents create 
highlights on the patched items 
perfect for the festive spirit. 
Available in the popular size 
of 30 x 42 cm, making them 
perfect for crafting, decorating 
and wrapping wooden or 
cardboard boxes, acrylic baubles, 
polystyrene products, jewellery 
containers and so much more. 

Rico Design offers beautiful 
Window Art templates for 
Christmas. Together with the 
help of Rico Design chalk 
markers, windows and almost 

any glass item can be easily 
decorated with fantastic festive 
logos. The designs include 
templates for several unique 
patterns size 864 x 607mm. 
Simply glue the template onto 
the window on one side and 
paint the design on the other 
using Rico Design chalk and 
create the wow effect! Best of 
all, with Rico Design Window 
Chalk Art design templates and 
markers you can bring the spirit 
of Christmas into almost any 
setting. Paint your windows and 
glass doors to create Christmas.

Finally, this year for 
Christmas, Rico Design 
launches a Ricorumi Crochet 
Along countdown, launching a 
free pattern for a Ricorumi 
figure on the Rico Design 
Website every week. Everybody 
can participate (beginner or 
advanced) and crafters are 
invited to share their progress 
under the hashtag 
#ricorumiCAL and stay in touch 
at @ricorumi. Stay tuned! CB

GET IN CONTACT
For more information contact your local Rico Design 
sales person or our UK/Ireland customer service team 
on 02030 249 009 or at www.rico-design.co.uk

CHRISTMAS WITH
RICO DESIGN

It’s never too early to prepare for the busiest crafting holiday  
of the year. Discover these exciting retail opportunities from Rico  

that are sure to draw in customers! 
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CHOOSE WHICH 
PRODUCTS TO MAKE 
OR INVEST IN 
It’s important to decide how 
much time, money and 
resources you wish to invest in 
your educational venture. There 
are hundreds of wholesales 
who will provide a fantastic 
array of educational craft 
products that you can stock 
online or in-store. However, if 
you can see a specific gap in 
the market, or a problem that is 
yet to be solved when it comes 
to children’s education, then it 
may be worth launching your 
own patented product. Creating 
a children’s craft kit is a fantastic 
way to introduce young people 
to a new hobby, such as 
knitting, crochet, papercraft and 
more. By using your experience 
of reputable brands and handy 
products, you can create an 
ultimate pack for individual 
kids or a group in a classroom. 
Making cost-effective decisions 
about individual products and 
packaging can also help make 
this more financially viable.

PREPARE YOURSELF 
WITH STATS AND 
FEEDBACK
As you start to establish your 
craft products in the education 
sector, it’s vitally important 
to collect evidence of why 
schools, parents and after-
school clubs should invest in 
your products. Examples such 
as statistics that support the 
notion that crafting is good 
for children’s social skills, 
mental health and problem-
solving skills will help you to 
promote your products. Create 
your own media pack or hire 

a designer to create one for 
you using colours and layouts 
that suit your brand. That way 
you can present potential 
clients with a comprehensive 
collection of information and 
testimonies – it’s best to let 
your product do the talking.  

RESEARCH YOUR 
COMPETITORS  
There’s so much that can 
be learnt from keeping a 
close eye on your closest 
competitors. Establish who 
they are by comparing social 
media following, the number 
of educational products they 
provide in store and online and 
the type of services they offer. 
Make a note of what they do 
well and what they don’t. If they 
have a fantastic social media 
schedule then see how you can 
incorporate a more consistent 
routine with engaging posts 
on your own channels. If they 
have some great video content 
then brush up on your own 
filming and editing skills.

BRANDING IS CRUCIAL
Not everyone will initially 
see the benefits of crafting 
for children, and why this 
can be seen as a critical part 
of education. Therefore, it’s 
important to make sure that 
the branding of your product 
range has a sophisticated 
tone. Your products aren’t 
just another game or a toy, 
they’re an essential part of 
children’s development. You are 
marketing your brand to adults 
and not children, therefore  
it’s best to shy away from 
infantile website and 
packaging designs. 

With the imminent return 
of UK schools, now is the 
perfect time to branch out 
into a whole new industry 
that will provide plenty of 

business opportunities

CHILDRENS’ 
EDUCATION 

SECTOR

HOW TO TAP 
INTO THE 
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DEDICATE A 
SECTION OF YOUR 
STORE/WEBSITE 
TO EDUCATION
If you’re still planning on 
selling general craft products 
alongside educational crafts, 
then it’s a good idea to provide 
an entire section of your bricks 
and mortar store and website 
to education products. This 
will avoid confusion from 
your regular customers and 
will allow those who are 
interested to instantly find 
the type of products they are 
looking for. It’s also a great 
chance to showcase how 
your business is evolving and 
expanding to customers. 

BUILD YOUR 
CREDENTIALS 
If you haven’t got a lot of 
experience working with 
children, or you want to do 
some market research, then 
why not consider offering 
online or in-store crafting 
events for kids? Live craft-
alongs on social media, or 
personalised video chats with 
parents and children could also 
be a great feature to add to your 
online repertoire. Provided you 
can do so at a safe distance, 
you could also organise 
crafting demonstrations in 
store and provide take-home 
activities for kids. The more 
you can demonstrate that you 
and your brand has a positive 
influence on children and their 
development, the more likely 
parents and teachers are to trust 
you and your opinions on what 
products they should be buying. 

GIVE OUT SAMPLES 
TO TEACHERS, 
SCHOOLS AND 
EXTRACURRICULAR 
GROUPS
One of the best ways to create 
an impression on schools 
that you wish to work with is 
to send free samples of your 
educational craft products out 
to them for free, or in return 
for a review. Be sure to ask 
plenty of questions about 
how the children reacted to 

your product and how the 
teacher found the process of 
introducing it to the children 
and working through a lesson 
with it. This is likely to be a 
welcomed scheme as it will 
provide an instant activity idea 
for teachers and the children 
will be able to test and react 
to the products that you have 
given out. You could also try 
approaching clubs outside of 
schools such as the Brownies 
or Scouts who may be more 
flexible when it comes to 
creative activities. This kind 
of hands-on interaction with 
your brand and products is 
an invaluable way to establish 
yourself as a market leader 
in educational crafts.  

CONTACT 
INFLUENCERS 
There are plenty of teacher 
and education influencers 
on social media platforms 
including Instagram and 
Facebook. If you’re willing 
to pay them for advertising 
on their page, or send your 
products as a gift to some 
of these figures in return 
for an online review or 
recommendation then this 
could become a very powerful 
marketing tool. Influencers 
have worked to build a loyal 
following that listens and 
interacts with their posts, so 
it’s important to agree on 
total transparency to highlight 
promotional content. 

STAY AHEAD OF THE 
CURVE BY LEARNING 
ABOUT UPCOMING 
KIDS’ TRENDS
Is there a particular children’s 
TV show that’s taking the 
world by storm? Or a particular 
animal/theme that the age 
group you are focusing on 
loves right now? Pinterest is 
a great resource to research 
trends for children, or why not 
get in touch with some parents 
to see what their children are 
into? If you can tap into the 
minds of children by tailoring 
your crafts to what is seen 
as “cool” at that moment, 
you are much more likely to 
create a positive engagement 
with your products.

CONNECT WITH 
ONLINE PLATFORMS 
THAT COMMUNICATE 
WITH TEACHERS
Do your research and find 
opportunities via online 
websites, forums, social media 
groups and more than teachers 
frequently use. Plazoom is a 
great example that provides 
teaching resources and a 
space for people to share their 
difficulties and ask questions. 
This is a great chance to do 
some market research and to 
provide crafting solutions to 
teaching issues, but if you have 
the budget to advertise on these 
sites then you’re much more 
likely to reach a large number 
of your intended audience. CB
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www.craftbusiness .com

22 INTERVIEW

“With regard to Covid-19, if businesses have been 
savvy and taken advantage of online sales, then 
the last three of four months should have been 

good.”

All in One Loom

I’ve enjoyed my fair share of 
career highlights over the 
years, but there are three 
that really stand out to me. 
The first one is my first day as 
a sixteen year old working for 
Manchester United as one of the 
first FA sponsored commercial 
apprentices. I made the decision 
not to go to college and just 
take this opportunity that was 
in front of me. I built a great 
career there, which was probably 
the reason I ended up taking 
the path that I did. It was an 
evolution of turning football 
into a commercial product. 
The second was selling the 
company I founded, Superstore 
TV Limited to a PLC. Creating 
something of value as a young 
man was special. I thought 
the final moment would be 
selling Ideal Shopping to the 
world’s biggest private equity 
company, but then I thought, 
no. It’s actually taking all the 
experience that I’ve gained and 
having the guts to do it all over 
again with Makers Superstore.

 I’ve had so many 
opportunities to do other 
things throughout my career, 
but I decided against that 
and used the knowledge I’ve 
built up through working in 
the craft industry to create 
Makers Superstore. I wanted 
to do something different, and 
the work I’m doing today is the 
most enjoyable thing I’ve ever 
done. I have a smaller team than 
in my previous roles but that 
allows me to be more hands on 
with my business and I love that. 
It’s still difficult and stressful at 
times but I have a different view 
of it than I did 20 years ago.

Something that really drives 
me is forward momentum, 
in terms of what I want to 
do in business but also with 
developing people. I can point 

to senior people in this 
industry and others that 
I’ve trusted and brought 
on a journey. They’ve been 
able to fly the nest and be 
successful so that pleases 
me immensely. I can look at 
the craft industry that we know 
today and I love the fact that I’ve 
had some element of input into 
the development of many of 
those companies. I keep in touch 
with people that I’ve worked 
with in the past and I love to 
see others succeed. There’s 
such a need for innovation 
from the craft customer and 
that’s probably what’s driving 
me to come back, start up a 
new business and seize that 
opportunity. I have to be moving 
forward, I hate stagnation.

Running a business can be 
stressful, but stress isn’t a bad 
word if you’re positive and open 
about it. A lot of businesses in 
this industry have grown from 
being hobbyists into fully fledged 
companies. Through that you 
have trials and tribulations when 
it comes to shaping your brand 
and making profits. I would 
say don’t hide your problems 
away. If you don’t know how 
to overcome challenges, 
ask around, people are very 
giving with their time and 
knowledge. I cannot tell you 
how many people are running 
businesses and cannot calculate 
a margin, they have no idea 
how much money they’re 
making or losing. Make sure 
you have the basics covered, 
do you need an accountant or 
an advisor you can talk to?

It’s also important to 
understand what are the 
priorities for your own 
circumstances. A lot of people 
will come to you asking for 

urgent help and favours, but 
it may not be urgent to you. 
Make sure you don’t overwhelm 
yourself trying to please other 
people. Make sure your own 
to-do list gets ticked off first.

With regard to Covid-19, if 
businesses have been savvy 
and taken advantage of online 
sales, then the last three of 
four months should have been 
good. If they’ve been engaged 
with their audience and made 
the most of the stock they’ve 
been able to access then I 

hope they’ve experienced 
some good figures.

I think the small businesses 
that have a bricks and mortar 
store have a bigger opportunity 
than the bigger online 
competitors. The need for 
customers to socialise is going 
to build and build after everyone 
was forced to keep themselves 
shut away for so long. If 
companies can organise 
craft-alongs and socially 
distanced meet ups then 
they’ll become invaluable 

to their local community. 
Some of our latest strategies 
are focused on reaching out 
to community groups in order 
to improve mental health. It 
can play such a pivotal role in 
bringing society back to normal.

The lockdown has also 
been a good chance for 
businesses to take stock of 
the products and methods 
that are working and those 
that are not. Now is the time 
to make changes and adapt 
to these challenging times. 

Tony Sheridan, Founder of Makers Retail Limited 
and Makers Superstore, shares his career highlights, 
advice for start up businesses and key ways to  
create a craft community

“USE THESE DIFFICULT TIMES AS AN OPPORTUNITY 
TO ADAPT AND CHANGE, RATHER THAN GO BACK 
TO HOW YOU WERE WORKING BEFORE. ALWAYS 

STRIVE FOR FORWARD MOMENTUM.”
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We’ve had a once in a lifetime 
impact with this virus, after the 
Second World War experts said it 
would be the biggest economic 
hit our nation would ever see. 
Well COVID-19 has been even 
worse, so if you’re a business 
that has survived this then I’d 
say well done, you’ve got a 
business that can pretty much 
survive anything! Use this as an 
opportunity to adapt and change 
rather than go back to how you 
were working before. Always 
strive for forward momentum.

In terms of the habits there 
is no doubt that consumers 
have been spending more, 
when they’re bored they will 
turn to creative pursuits. We 
had a surge of people buying 
our Disney ScanNCut machines 
recently, and with all this spare 
time our customers have actually 
sat down and learnt how to use 
it properly. Our boredom busters 
campaign in the national media 
was successful and we had 
several thousand new customers 
over two weeks who had never 
made a card in their life. The 
kits were reasonably priced, set 
people on a creative journey 
and encouraged them to come 
back to use to keep going. 

Our Maker Meet-Ups allowed 
consumers to meet in person 
and craft together, but since 
that’s not been an option we’re 
now running it on Facebook 
Live. It builds a community 
that relies on us for knowledge, 
but we also rely on them for 
feedback. I’ve changed some 
of my business decisions 
based on the information this 
audience has given us. We’ll 
continue to roll this out and 
start more physical meet ups 
with the launch of our Makers 
Experience Days as soon as 
it’s safe to do so as it’s just such 
a valuable thing to do. It’s all 
about educating, and hopefully 
resulting in some sales too. 

MakersSuperstore.com is 
part of Makers Retail Limited. 
I saw for many years the 
plight of the independent 
retailer. Even though people 
say TV shopping killed them, 
I actually think TV shopping 
helped support them. We knew 
that a lot of people would 
watch TV shopping channels 
and never buy anything, but 
they would go into a local shop 
and do so. I thought, what if, 
with our new business, we 
put the big brands that have 

partnerships with us into  
independent stores? There 
will be the consequence 
that the independent 
stores have to run Maker 
Meet Ups to inspire and 
engage with people. 
We’ll give them products 
that they’ve never had 
access to before, enable 
them to make margin 
and use working capital 
more effectively– by way 
of  super affiliate or put 
physical products into 
their store. Most importantly, 
they have to commit to 
taking part in the Maker 
Meet Ups. Imagine having 
this network where across 
the country everyone has the 
opportunity to learn about new 
crafts and products. We are 
looking to  roll out 25 of these 
collaborations initially but we 
are hoping to eventually have 
over 100 throughout the UK 

Customer feedback is 
everything, over the next few 
weeks we’re going to be calling 
all of our customers who have 
recently bought a ScanNCut 
machine from us just to check 
in and make sure they’ve 
actually got it out of the box 
and had a go. One of the most 
common factors that stops 
people using their new craft 
machines is the fear of doing 
it wrong. We want to provide 
support to our customers and 
give them the confidence to 
make better and better things 
and enjoy what they’re doing. 

Makers want innovation, as 
a business you need to be the 
connector to these creative 
activities. If you help them 
create a sense of pride and 
fulfilment, then you’ve got 
a customer for life and will 
always have the opportunity 
to build on lifetime value  

During the lockdown all my 
staff were working at home, 
but myself and my family kept 
as a unit so it meant that we 
could go to the warehouse 

and organise orders. I got the 
chance to pack and send out 
orders to the customers myself 
and I loved it, the customers 
seemed to as well! I’ve learnt 
that consumers want to know 
who they’re dealing with – 
who you are as the person 
behind the business. They’re 
more forgiving when you’re open 
and communicate with them 
personally. Our customers are 
the most important part of any 
business, look after them. CB

Hello Rainbow 
Crochet Kit

ScanNCut DX
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MAKERS SUPERSTORE 
To find out more about Makers Superstore, including 
Maker Meet Ups, exciting product ranges and how you 
can connect with them go to www.makerssuperstore.com
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After months of the UK 
lockdown, retailers up and 
down the country should 
prepare for the crafting boom 
predicted for Christmas 2020. 
Spending time with family and 
sentimental gifts are set to 
become even more popular 
during this festive season, which 
means that crafting gifts are 
likely to be top of the wishlist.

CRAFT KITS ARE 
A SURE THING
Consumers who are new to 
craft after experimenting while 
in lockdown may well be keen 
to show off their new skills 
to loved ones in the form of 
handmade Christmas presents. 

The success of knitting kits 
has shown that this kind of 
consumer prefers packs with 
everything needed to complete 
a specific project. For example, 
kits that contain everything a 
crafter would require to make 
clothing items such as hats and 
scarves, with clear instructions 
and guidance are likely to be 
a safe bet when it comes to 
choosing your festive stock. 

PROVIDE ALL THE 
BELLS AND WHISTLES
Embellishments such as a 
variety of different types of 
wrapping paper, ribbons, festive 
pompoms and more are also 
predicted to be a massive 

trend this Christmas. After 
being denied that precious 
time spent with loved ones 
this year, we’re expecting 
crafters to spend more than 
ever on making gifts that are 
super special to celebrate the 
return of quality time with 
friends and family. By showing 
your consumers that your 
embellishments will create that 
wow-factor for their crafts, this 
is likely to help secure sales.

ECO-FRIENDLY 
OPTIONS ARE 
STILL A MUST
Retailers are under increasing 
pressure to offer more 
and more eco-friendly, 
sustainable products, 
especially through the 
Christmas season. Consider 
investing in biodegradable 
wrapping paper or creating 
craft projects that recycle 
or upcycle everyday items 

around the house. Projects 
that can be used over multiple 
years such as ceramic baubles 
or wooden advent calendars 
proved to be a hit last year, 
so are also worth considering 
for this festive season, too.

GET THE KIDS 
INVOLVED
Christmas crafts that the 
whole family can get involved 
in are also likely to be popular 
this year. Child-friendly card 
making or painting kits is a 
fantastic way for children 
of all ages to do something 
creative with parents and 
grandparents. Market 
these products to show 
consumers that it’s a good 
way to make memories with 
family if you want to jump 
on its sentimental appeal. 

The festive period looks set to be a fantastic opportunity for 
retailers to rake in impressive profits. Tap into the mind of 
crafters at Christmas to transform sentiments into sales

Capitalise on
Christmas 2020

24
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Crystal Art Triptych  
from Craft Buddy
Craft Buddy has launched the new Crystal Art Triptych 
series to celebrate Christmas this autumn/winter 
season. Available to purchase as either three individual 
sets or as part of one set, the first offering in the Triptych 
series is called “Winter Robin” and depicts a festive wintry 
scene. Focusing on three robins perched on a snow-
covered fence post, each panel sees the robin take centre 
stage, allowing for each design to be placed separately 
or as part of the collection forming one continuous 
piece of artwork. The individual panels each measure 
40 x 22cm, a new size for the Crystal Art collection. 
With an RRP of £19.99 per panel, the Triptych is set to 
be a hit with crafters throughout the coming months. 

For more information on the new Crystal Art 
Triptych series or any of Craft Buddy’s different ranges 
and merchandising solutions please contact trade@
craftbuddylt.co.uk or visit www.craftbuddyltd.co.uk

Curlicue, the eco-friendly gifting 
start-up, is launching three new 
and exciting product ranges for 
Christmas 2020, as well as bringing 
back its most popular designs from 
last year. Following a successful 2019, 
the London based company has strived 
to turn the way people give gifts to a 
more sustainable wrapping experience.

Due to plastic coating, glitter and 
foiling, more than 227,000 miles of 
wrapping paper is thrown into UK 
landfills during the holiday period. 
These plastic elements break down 
into micro-plastics and pollute the 
earth. An overlooked source of waste, 
consumers can make the simple 
swap to Curlicue’s eco-friendly gift 
wrap in order to make that simple 
step to a better, cleaner world. 

All of Curlicue’s products are 
plastic-free, vegan and have a low 
carbon footprint, as all products are 
manufactured in the UK in a waterless 
and chemical free environment. 
Curlicue products boast the use of 
planet friendly vegetable ink and do not 
contain any plastics, meaning when 
loved ones have excitedly unwrapped 
their gifts they can scrunch it up and 
toss in the recycling eco-guilt free.

Curlicue prioritises its design 
as much as its eco-credentials. 
Each Curlicue print is bespoke and 
designed by UK based designers. 
Curlicue founder Hema Chauhan said: 
“The holiday season is an incredibly 

important time of the year for 
families, and for many of us it may 
well be the first time we’re able to 
spend time with loved ones in close 
proximity. 2020 has brought to light 
the possibilities of what can be 
done to better the environment by 
changing our behaviours, and we 
at Curlicue are thrilled to help move 
one step closer towards a more 
sustainable world. One gift at a time.”

THE NEW CHRISTMAS 
RANGE FEATURES THE 
FOLLOWING NEW PRINTS: 

Secret Santa 
Pawfect Present 
Bauble Noire

Returning 2019 
popular prints:
Winter Woodland
Nutcracker
Mistletoe & Holly 

Prices:
Wrapping Paper: 
Gift tags: 
3 sheets - £6.75
3 tags - £3.45
5 sheets – £9.75 
5 tags - £4.75 

Curlicue uses plastic free 
packaging to ship its products, all 
of which can be bought directly 
from www.curlicue.uk

New for Christmas 2020

Eco-Friendly Brand Curlicue Launches New Wrapping Prints for Christmas

Arena Travel Re-Opens and Launches  
Christmas Market Knitting Tour
Crafting holiday provider Arena Travel have recently been able once again to offer consumers 
the chance to craft overseas. The launch of their Baltic Cities Christmas Market Knitting Tour, 
which will run from 28th November to 4th December 2020 is now available for customers to book 
for a festive getaway to look forward to. Knitting expert Carol Meldrum will take holiday goers on a 
real Christmas adventure to Estonia and Latvia, learning about the region’s rich textile and knitting 
traditions and exploring some of Europe’s most magical festive markets. Other highlights include knitting 
workshops with Carol, a local latvian mitten knitting workshop, Estonian arts and crafts workshops, 
a walking tour of Tallinn old town, a guided walking tour of Riga and a Medieval dining experience. 
Prices for a seven day trip start from £1,339. To find out more go to www.arenatravel.com
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SHOPPING
A NEW ERA OF 

CREATE SHOPPING 
APPOINTMENTS 
IN BRICKS AND 
MORTAR STORES
A lot of consumers, especially 
those in the older age bracket, 
may feel some anxiety when 
it comes to going out and 
visiting stores. It’s important 
that you commit to providing 
peace of mind if you want to 
encourage as many visits as 
possible. One great way to 
do this is to create a booking 
system instead of expecting 
people to queue outside of 
your store. If customers can 
expect to walk straight into 
your store at an agreed time 
and be guaranteed to shop and 
browse at a safe distance from 
others, then you will become 
an invaluable resource. 
Posting your protective 
measures online will also help 
give people confidence. 

HELP TO KEEP 
SHOPPERS SAFE
It is imperative that you prevent 
the spread of COVID-19 in 
your stores by providing wash 
washing stations, anti-bacterial 
gel, protective screens at 
tills, ensuring staff wearing 
masks and gloves and more. 
Stay in touch with the wants 
and needs of consumers by 
sending out postal and email 
surveys asking them what 
they would like to see from 
you in terms of preventative 
measures. This kind of 
feedback will not only show 
that you care about your 
customers, but it will also 
ensure that the majority of 
people will feel comfortable 
enough to visit and potentially 
purchase products.

PROVIDE A 
VIRTUAL PERSONAL 
SHOPPING SYSTEM
The online world is a fantastic 
place to provide a whole 
new shopping experience. 
Schedule video calls with 

individual customers who may 
not feel comfortable venturing 
outside. This way you can 
show them specific products 
they may be interested in 
and answer questions in 
the same way you would in 

face-to-face store meetups. 
This is a time-consuming 
feature to add to your brand, 
but it will help to build a 
stronger relationship with 
more vulnerable consumers 
and help to secure sales. 

USE THE ONE-WAY 
SYSTEM TO YOUR 
ADVANTAGE
Encouraging customers to 
walk through your store in 
a one-way system not only 
helps to keep people safe, but 

The re-opening of bricks and mortar stores has forced 
retailers to be more creative than ever when it comes 
to securing sales. Add these features to your shop and 
website to make sure that customers make you a priority in 
this new economic climate

CHANGING WITH THE TIMES
Gavin from Valley Craft in South Wales 
explains how his business and bricks 
and mortar store has adapted to the 
new COVID-19 shopping guidelines: 

“Since lockdown, we’ve been 
organising Facebook Lives every 
Tuesday and Friday to connect with our 
customers. We’ve been demonstrating 
lots of different products that we sell 
in our shop and also do craft-alongs 
every other Friday so that consumers 
can join in. Everyone seems to be really 
enjoying the Lives and a lot of them look 
forward to watching every week as it’s a 
bit sociable and gives customers valued 
inspiration. We’ve also been running a 
virtual Knit ‘n’ Natter with customers 
that usually come into our shop every 
Wednesday for a meetup. They are really 
enjoying that too as it’s just nice to have 
some social contact and a good catchup 
while doing some knitting (or in my case 
gin drinking).

“We have a website where customers 
have been placing orders and we offer a 
contactless pickup service every Monday 
from 10am and 12pm, as well as local 
and national deliveries. Customers place 
Store Pickup orders on our website and 
then come to collect between those 
times. There’s absolutely no contact and 
a lot of customers are ordering more 
regularly so they’ve got an excuse to get 
out once a week!

“Generally we’re doing okay. We’ve 
taken advantage of the Government’s 
financial support and having regular 
online orders coming in has eased the 
worry a lot. We don’t get a huge number 
of viewers on our Facebook Lives but will 
keep on doing them for as long as we 
can.

Our Facebook page is @valleycraft if 
you’d like to see what we’ve been up to. 
We’d like to thank our customers for all 
their support during these strange times!”
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it also an opportunity to place 
products in specific areas of 
the shop to encourage impulse 
buying. Previously, retailers 
may have used the till/entrance 
area to showcase tempting 
products that consumers 
could buy on a whim. It was 
guaranteed that crafters 
would see these products and 
therefore considered buying 
them. Now that the purchasing 
system has become a faster 
and more distant process, now 
is the time to think about other 
areas of your store that can be 
used to catch the attention of 
customers. For example, place 
crochet tools and accessories 
right next to your most popular 
balls of yarn in order to create 
a need for extra purchases.

GIVE ONLINE TOURS 
OF YOUR NEW 
STORE SET-UP
Some consumers need more 
convincing than others. To 
show your commitment to 

providing a safe shopping 
experience, why not post and 
promote video tours of your 
store set-up? If customers 
can see what they can expect 
from a visit to your shop, then 
they will be much more likely 
to visit. Encourage an open 
dialogue with the public on all 
of your social media channels 
so that they can communicate 
any worries they may have 
about visiting your store.

CREATE VIDEOS OF 
NEW PRODUCTS
Taking the time to make in-
depth videos explaining the 
details about new products 
can also be a useful way to 
communicate with consumers. 
For people who prefer to take a 
closer look at products before 
making the decision to buy, 
this could be a great solution 
to visiting the store when they 
don’t feel comfortable to do 
so. Examples such as yarn and 
embellishments may require a 

closer look that online photos 
just can’t provide. If you can 
show these details in an HD 
video that people can pause 
and rewind then this could 
be a real problem-solver. 

GIVE FREE SAMPLES
With Government guidance 
advising against consumers 

touching products that 
they haven’t committed to 
buying, a lot of crafters may 
end up feeling frustrated. 
Providing small free samples 
of materials such as yarn 
will allow consumers to 
take time assessing the 
quality and feel of the 
product, allowing them to 

make the same informed 
decision they would have 
made before lockdown. 
Communicate frequently 
with wholesalers if you find 
that this tactic is working 
well. You might be able 
to create an order of 
ready-made free samples 
of various products.

Handmade in the Highlands is looking to inspire
crafters to capture perfect memories gone by with
an extensive catalogue of cross-stitch kits that feature

map designs of a huge number of 
popular holiday destinations.

The Fabric Fairy

A small section of our cross-stitch map kits, many, many more available.
Please visit our website or email us.

www.thefabricfairy.co.uk
fabric@thefabricfairy.co.uk

Stockists
required
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“There is a 
clear chart that is 
available to view 

online which helps 
customers assess 

which knitting 
skill level they are 
currently at, which 
helps them to make 
informed purchasing 

decisions.”

“The Hub section of the  
website connects crafts to a host 

of useful resources including 
video tutorials, online learning 

courses, knit-alongs and more.”

Take inspiration from this collection of knitting businesses from the  
UK and beyond who experienced soaring sales through lockdown

Deramores
Deramores is totally committed to providing everything 
a beginner or experienced crafter might need. Stocking 
yarns from a wide variety of brands including King Cole 
and Rico Design, as well as knitting projects from the most 
popular knitting and crochet designers from around the 
world. The Hub section of the website connects crafts to 
a host of useful resources including video tutorials, online 
learning courses, knit-alongs and crochet-alongs, knitting 
conversion charts and list of explained abbreviations that 
are commonly found in knitting and crochet patterns. The 
company also sells e-gift cards to appeal to consumers who 
wish to give a crafty present to loved ones they can’t see in 
person. Social media giveaways and flash sales encourage 
plenty of customer interaction and impulse buying. Deramores 
has also created a catalogue of detailed customer reviews 
to show off their retail credentials, with more than 170,000 
verified comments and a four and a half star overall rating for 
product quality and service. Go to www.deramores.com

We Are Knitters
We Are Knitters focuses heavily on knitting kits and projects 
for various types of clothing for people of all ages. Their 
sophisticated completed project photos attract fashion-hungry 
consumers as they showcase the stunning garments that can be 
created using their products. The brand’s social media schedule 
frequently alerts consumers to flash sales, stock that’s running 
out fast and new releases. There is a clear chart that is available 
to view online which helps customers assess which knitting 
skill level they are currently at, which helps them to make 
informed purchasing decisions. We Are Knitters has also provided 
an impressive range of video tutorials to help take complete 
beginners through every kind of stitch needed to complete 
their projects. They have also included a variety of advanced 
techniques to appeal to more experienced crafters. There are also 
impressive savings to be made for those looking to buy yarn in 
bulk, which is more likely to appeal to knitters who have been 
crafting for years. See more at www.weareknitters.co.uk

KNITTING BRANDS WE LOVE
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“ Most of the projects available on the Wool Couture 
Company website focus on alluring pastel coloured 

yarns, chunky knits, macrame and cute animals such as 
hedgehogs and seals.”

Wool and the Gang
With their sleek website design and enviable yarn collection, 
it’s clear to see why Wool and the Gang has attracted new 
crafters with ease. The power of great photography shines 
through here, as consumers can clearly see the kind of 
finished look they will be able to create with their supplies. 
Wool and the Gang specialise in knitting and crochet kits, and 
consumers can search the website based on particular 
projects they are interested in, as well as by skill level. As a 
company, they have capitalised on key trends for 2020, 
including macrame’s soaring popularity with younger crafters 
and crochet tops and cardigans that are currently in fashion. 
The website is set out in a very similar way to many key 
clothing brands for a younger audience (aged roughly 
between 16 and 35), which provides a sense of familiarity and 
ease that boosts sales and places crafting in a much more 
fashionable spotlight. There’s also a library of free patterns 
and tutorials that keep customers coming back for more.

“Interestingly, we've seen our blanket kits sell really well, 
especially the designs specifically for newbie knitters. As 
we've all been spending more time indoors, I think people 
have focused on making their personal spaces as beautiful 
and comforting as possible. Making something with your 
hands is also incredibly therapeutic and relaxing, and knitting 
or crochet has become a sanctuary for lots of us during this 
stressful time.” – Anna Veglio White, brand marketing 
manager for Wool and the Gang

Other bestsellers include crochet bags, light knitted 
cardigans and tasseled blanked designs. Visit  
www.woolandthegang.com

Stylecraft
For Stylecraft, Special DK has been incredibly popular, as 
well as the newly launched Naturals Bamboo+Cotton, 
which is featured in Jane Crowfoot’s latest CAL for 
Stylecraft – Fruit Garden. Website traffic for the company 
has also increased by nearly 60% during the lockdown period 
compared to the same time last year, so it’s clear to see that 
the company has benefited from increased searches for 
boredom busting crafts. The company have also used social 
media to their advantage, capitalising on the hashtag 
#Clevercrafters to showcase the makes that consumers have 
created using their yarns and patterns. Crafters love to shout 
about what they have made, and this tactic builds a real sense 
of an online community and encourages consumers to make 
more and feel proud of what they have accomplished. This 
can also inspire other followers to make new purchases and 
create the projects, too. 

The blog section of their website has remained active 
throughout the year, providing valuable inspiration in the 
form of collaborations with popular bloggers, enticing free 
projects and much more. To explore the Stylecraft website go 
to www.stylecraft-yarns.co.uk

Wool Couture Company
2020 has definitely been a year that consumers have focused on home improvements. With less 
monthly outgoings and an abundance of spare time, it seems as though crafters are turning to making 
products for the home to cure their boredom. For the Wool Couture Company, the best selling product 
over lockdown has been the Hannahs blanket knitting kit. As we approach the later part of 2020, 
blankets could see another surge in popularity as they become the must-have cosy home accessory 
for autumn and winter. Most of the projects available on the Wool Couture Company website focus 
on alluring pastel coloured yarns, chunky knits, macrame and cute animals such as hedgehogs and 
seals. Their designs appeal to all ages and focus on helping customers to create a personal handmade 
touch to add to their own home or to gift to a loved one. The website is extremely easy to navigate, 
with clear sections between the different types of craft kits available. Key trends that the brand has 
taken advantage of is weaving with loom kits to create eye catching wall decorations and arm knitting 
which provides a thick, chunky finish. To find out more go to www.woolcouturecompany.com

E: office@viridianltd.co.uk    T: 0117 300 5244
TRADE ENQUIRIES:  

www.viridianyarn.com

UK Distrubutor for:
• Opal • Eucalan

Sock Yarn Specialists

Knitting Needles & Accessories
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Stylecraft has unveiled its 
trends for autumn/winter 
20/21 season and the first of 
its season launches with two 
new yarns, new shades and 
knit and crochet patterns 
available in yarn shops and 
online now. Trends for this 
collection include the following:

STRANGE BEAUTY
Lacquered dark inky blues and 
emerald greens are interrupted 

Rich Colours And Relaxed Shapes Feature  
In Stylecraft’s Autumn Winter 2020/1 Launch

GMC PUBLICATIONS 
ANNOUNCE THE 
RELEASE OF NEW 
CROCHETED  
DOGS TITLE
Crochet fanatics up and 
down the UK will love this 
new craft book from GMC 
Publications. Crocheted Dogs 
by Vanessa Mooncie will be 
released in September 2020 
and will have an RPP of £12.99. 
Just as loyal and charming 
as the real thing, the 10 
crocheted canines in this book 
are sure to be everyone’s best 
friend. The 10 popular breeds 
include; a German Shepherd, 
a Labrador, a French Bulldog, 
a Dachshund, a Chihuahua, a 
Spaniel, a Yorkshire Terrier, a 
Border Terrier, a Dalmatian and 
a Poodle. Each project includes 
detailed patterns, stunning 
photographs and helpful hand-
drawn charts. There is also an 
extensive techniques section 
explaining all the stitches 
and techniques you’ll need 
to make your perfect pooch. 
These soft toys will make the 
most wonderful gift for any 
dog lover of any age – you’d 
be barking mad not to get it! 

Author Vanessa Mooncie 
spent many happy hours as a 
child sitting with her mother 
and grandmother learning to 
knit and crochet. She went on 
to study fashion and textile 
design and became a children’s 
clothes designer, illustrator 
and interior designer. Vanessa 
now specialises in silkscreen 
work www.vanessamooncie.
com and designing crochet 
jewellery through her 
company Kissy Suzuki www.
kissysuzuki.com. She lives 
with her family in a rural 
village in the south of England. 
Vanessa has written many 
books including Crocheted 
Wild Animals, Sew Adorable, 
Crocheted Sea Creatures, 
Animal Heads, Simple 
Tailoring & Alterations and 
The Gentleman's Wardrobe for 
GMC Publications. She is also 
a regular contributor to other 
craft books and magazines. 
For stockist enquiries go 
to www.gmcbooks.com

with delicate and sensual pastel 
pinks and powder blue blends 
with hints of lilac and mink

RE-NATURE
A beautiful natural palette 
of coco browns and clay 
reds, mixed with creamy 
vanilla tones that are deeply 
connected to their origin, 
smudged with soft indigo 
and plum and speckled 
with a sharp jolt of lime.

HIGHLAND 
HEATHERS
Highland Heathers 
is a new tweedy 
yarn in a rich 
palette of 12 shades 
whose names and 
colours are inspired 
by nature - Grist, 
Shale, Granite, Wild 
Salmon, Thrift, 
Heather, Thistle, 
Bracken, Cairn, Loch, 
Gorse and Moss. 
 
Composition: 100% 
Premium Acrylic
DK weight – 
100g ball
RRP: £3.00

SPECIAL XL
Stylecraft is delighted 
to announce a 
new lower price 
for Special XL. To 
celebrate the design 
team have created 
a fun collection of 
accessories and 
over-sized garments. 
Six new shades have 
been added to the 
palette – Pistachio, 
Fuchsia Purple, 
Spearmint, Bottle, 
Midnight and Teal.
 
Composition: 100% 
Premium Acrylic
DK weight – 
200g ball
RRP: £5.59 – new 
lower price

CABARET
Stylecraft is 
introducing two 
new shades to the 
Cabaret palette 
– Midnight Hour 
and Shadows. 
Cabaret is popular 
with both knitters 
and crocheters and 
that is reflected 
in the patterns 
that support the 
new launch with 
three knit and two 
crochet designs.
 
Composition: 98% 
Premium Acrylic, 
2% Polyester
DK weight – 
100g ball
RRP: £5.20

PEARLS
Stylecraft welcomes 
a gorgeous mini 
pom pom yarn 
called Pearls for 
an elegant and 
sophisticated 
look. As the name 
suggests, this fun 
and quirky yarn has 
a string of pearls 
effect. Colours 
include Stone, 
Fuchsia, Persimmon, 
Marine, Midnight 
and Pomegranate. 
 
Composition: 
100% Polyester
Weight – 100g ball
RRP: £ 4.95
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           Stylecraft for AW 20/21 is now available from all stockists. 

Go to www.stylecraft-yarns.co.uk
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The Royal School of 
Needlework (RSN) has 
launched its eighth self-
paced Online Course, ‘Next 
Steps: Goldwork & Silk 
Shading’, taught by RSN 
Tutor Chrissie Juno Mann. 
The new course, produced 
in partnership with David 
and Charles, is the second 
‘Next Steps’ course, suitable 
for confident beginners or 
intermediate level students in 
the art of hand embroidery.

Goldwork and Silk Shading 
are two techniques that 
combine to glorious effect. In 
this intermediate follow-on 
course, students will learn a 
variety of hand embroidery 
stitches including Split Stitch, 
Long and Short Stitch, Diaper 
Stitch, S-ing, Couching, 
Cutwork and more. The 
exclusive kit that accompanies 
the course includes all the 
materials required to create 

Handmade in the Highlands is 
looking to inspire crafters to 
capture perfect memories gone 
by with an extensive catalogue 
of cross-stitch kits that feature 
map designs of a huge number 
of popular holiday destinations. 

Each counted cross stitch kit 
comes complete with an A3-
sized chart, bespoke instructions, 
stitch guide, DMC stranded 
cotton, embroidery fabric and 
John James embroidery needle. 
All crafters need to complete the 
kit, except scissors and hoop. 
Designs include Barbados, Ibiza, 
Santorini, Malta and many more. 

Handmade in the Highlands 
ship all cross stitch kits free of 
charge to all UK and BFPO

postcodes. For crafters who  
like to work the patterns using  
their own threads and fabric, the 
business also sells kits in chart 
only format. They make ideal and 
inexpensive gifts. The company is 
also launching the first in a series  
of iconic vintage warplane cross-
stitch kits, with more to follow  
in the coming months. Kits  
have an RRP for £25. For a  
free catalogue please contact  
fabric@thefabricfairy.co.uk  
To find out more go to  
www.thefabricfairy.co.uk

Holiday Cross-Stitch Kits 
FROM HANDMADE IN THE HIGHLANDS

Royal School of 
Needlework Release  
An Eighth Self-Paced 
Online Course

this beautiful butterfly with 
Chrissie and, along the way, 
she gives lots of helpful tips to 
ensure a professional finish. 
Chrissie, who guides students 
through the course, said: 
“I am very excited that my 
Goldwork and Silk Shading 
Turquoise Butterfly is being 
released and shared with the 
world of stitch, as I completed 
the piece and filming prior 
to lockdown. Traditionally, 
the butterfly is a symbol of 
transformation, endurance 
and hope, so I think it is rather 
apt that this little butterfly 
can finally find its wings, 
after what has been a very 
strange and difficult time, 
and that it will represent a 
transition to a positive future.”

The course is accessible 
for twelve months so students 
can take their time, relax 
and be mindful of what 
they are doing, revisiting 

certain areas which they 
may find challenging. Since 
lockdown, the self-paced 
RSN Online Courses have 
been more popular than 
ever, with kits being sent 
to homes throughout the 
world. As with all of the RSN 
Online Courses, each course 
uses market-leading online 
learning technologies with 
video instruction, online 
step-by-step written and 
photographic guides, and the 
ability to interact with other 
students on each course.

Dr Susan Kay-Williams, 
Chief Executive of the Royal 
School of Needlework said: 
“One of our key missions is 
to introduce the art of hand 
embroidery to new stitchers 
of all ages to ensure that this 
traditional skill continues to 
pass on to new generations. 
Our expanding online distance 
learning programme brings 
the expert tuition of the RSN 
to many more people around 
the world and is part of an 
exciting new RSN chapter in 
the digital world of teaching.” 

The Royal School of 
Needlework was founded in 
1872 and is the international 
centre of excellence in hand 
embroidery. Whilst the RSN 
normally offers over 150 in-
person short courses at different 
venues around the world 
annually, the self-paced RSN 
Online Courses allow an even 
wider global audience to enjoy 
the art of hand embroidery. 

www.craftbusiness .com
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THE CRAFTY GENTLEMAN
Mike Aspinall, DIY and Craft Blogger at The Crafty 
Gentleman, has used free content to dramatically grow 
his blog and brand:

“Everyone loves a freebie – myself included! Offering free 
content is how I built my online following and grew my 
website to a readership of more than 20,000 visits every 
month. Now, my business model is centered on freebies.

“I write and photograph detailed, accessible craft tutorials, 
then publish them freely on my blog. I don’t ask my readers 
for anything in return (though a comment or newsletter 
subscription is always nice!). Instead, I monetise my following 
through sponsored brand partnerships and in-person events.

“This has allowed me to grow a large audience, and 
develop trust within this community – as well as a strong 
reputation as a “go-to” source of crafting ideas. I also rank 
highly on search engines for many key craft-related terms, 
thanks to the wealth of openly available information I have 
shared over the years.

“If I had charged my readers for this content (e.g. through 
subscriptions, e-courses or kits), it would have been much 
more difficult to grow my readership and reputation to the 
level it is now.  It might have delivered revenue in the short 
term, but offering free content has a long-term benefit – 
some of my posts from years ago still bring people to my 
website every single day.”  

To see Mike’s impressive collection of free craft content go 
to www.thecraftygentleman.net

If you’re looking to grow your email database, boost sales and cultivate a stronger following 
for your business, then free content is a fantastic way to connect with consumers. This is a 
tactic used by companies of all sizes to generate excitement over new product ranges, social media 
campaigns, collaborations and so much more. Take a look at these insights from some of the biggest 
names in craft who use free content to their advantage.

Katherine Paterson, Customer 
Director at Hobbycraft, reveals 
some of the key ways this retailing 
giant uses online content to 
convince consumers to part with 
their cash: 

“When it comes to crafting, 
making and creating, it’s often a 
lack of inspiration, help or advice 
that either puts people off or stops 
them from wanting to try crafts. 
As the UK largest arts and crafts 
retailer, it’s our job not only to 
provide great ranges at great value, 
but also to inspire our customers 
to want to have a go, and that’s 
what our free content helps to do.

“We have thousands of projects 
ranging from simple how-to guides 

THE POWER OF

FREEBIES
Being generous with your time and 
content is the key to building strong 
relationships with your consumers and 
growing your database. Take inspiration 
from the brands who do it best

HOBBYCRAFT

Mike Aspinall, DIY and Craft Blogger at The Crafty Gentleman

#KidsCraftClub

LET’S KNIT TOGETHER
Elena Thompson, Membership & Paywall Content Manager for Let’s Knit Together, 
explains how uploading a vast library of free content helped her to build a following 
for this newly launched website: 

"Let’s Knit Together is the ultimate membership website for knitters of all abilities, and 
although we encourage people to sign up to a monthly or annual subscription to really 
enjoy all the benefits of the site, it is still so important to us that we provide free content 
to the knitting community. Every month, our users can download one free pattern of 
their choice from our extensive library which includes projects by some of their favourite 
designers that cover a whole range of categories including toys, homewares, garments, 
baby knits and much more. Alongside their pattern download, the free members also 
have access to four video views to our exclusive online knitting course, presented by our 
superstar duo, Julie Peasgood and Neti Love. This gives them the opportunity to learn 
new techniques or polish their skills from the comfort of their own home – there's also 
printable PDFs and pattern suggestions which makes it a fantastic learning experience. 
It’s key that we still treat our free users even if they haven’t signed up for full access.” 

Visit www.letsknit.co.uk/together to see the extensive library of knitting 
resources and other ways that Let’s Knit Together entice consumers to sign up.

Oluptas eatem 
ipsanim sintius 
maio ommod 
mil mo ipic to 
eumquiatur?
Et ad ut 
asperum
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THE WORKS
Emma Hobbs, Head of Marketing at The Works, provided her 
insight into the value of freebies for this long-standing retailer: 

“These past few months have been incredibly difficult times for 
both parents and their children, so it was extremely important for 
us to be able to give something back to our customers and help 
support in a way we knew we could. With the many challenges 
parents face when home-schooling, combined with working from 
home full-time, we wanted to provide some free, simple, fun and 
effective ways to keep the kids occupied, engaged and creative 
during lockdown. Whether it be through colouring your own 
animal mask or crafting a peg pal, our content is all about getting 
the kids involved and letting their creative flare shine through.

“In particular, our social channels have played a huge role 
during this time and have helped us stay very connected to our 
customers, whilst we are not physically able to serve them in store. 
Following the free and fun content we have been uploading to our 
blog and social platforms, our supporters have been tagging us 
in their creations and sharing their finished results with us. It has 
been truly refreshing to see their family creations shared during 
lockdown – especially knowing that we helped keep the fun alive 
within the household, in what has been such a tough time.” 

Go to www.blog.theworks.co.uk to find more examples 
of exciting children’s projects and other resources.

and inspiration such as ‘5 
cheap and easy crafts for 
kids’, to detailed guides that 
enable people to learn a 
new skill. These are available 
on our online Ideas Hub 
and in the ‘Get Started 
in’ series – there really is 
something for everyone.

“Our online inspiration 
has always been popular 
and even more so over the 
last few months with the 
nation looking for ways 
to keep themselves and 
children entertained. The 
feedback we’ve received has 
been incredible and to meet 
demand we also launched 

social media content and 
crafting programmes 
including the Kids’ Craft Club 
and #CraftTogether which 
has been hugely successful.

“One of the most 
rewarding things about 
providing inspiration is that 
it makes us a bigger part 
of our people’s crafting 
journeys. We love to see 
what they have created with 
the help of our guides.” 

Visit www.hobbycraft.
co.uk to discover the 
creative ways that 
Hobbycraft has managed 
to highlight their products 
in a variety of projects.

#KidsCraftClub

TOP WAYS 
TO USE 
FREEBIES TO 
GROW YOUR 
BUSINESS
Launch free content 
on your newsletters
Give your customers an 
incentive to sign up to 
your newsletter, such as 
free downloadable guides, 
videos or templates. 
You’ll be adding valuable 
numbers to your database 
and create a consistent 
form of communication.

Make new products the 
star of craft projects
This is a great way to 
highlight the best parts 
of your featured product 
in a way that will make 
customers think they 
need to purchase it in 
order to create the same 
finished creation.

Use Facebook and 
Instagram Live 
to provide free 
consultations/
craft-alongs
Sparing the time to 
personally connect with 
consumers online will build 
their trust in you, and they 
are more likely to take your 
product recommendations 
seriously. This could in 
turn lead to increased 
sale figures.  

Create a membership 
system on your website
If you have the capacity to 
provide a decent amount 
of content online then it 
may be worth setting up 
a paid-for membership. 
You could offer exclusive 
discounts and other offers, 
as well as regular one-
on-one consultations and 
support. Provide free tasters 
of this service in order to 
encourage crafters to join.

Collaborate with 
brands and bloggers
Creating small and 
achievable craft projects 
with established brands 
and bloggers not only 
allows you to reach a 
whole new audience, 
but it also helps to boost 
your marketing credibility. 
If other influencers see 
that you can successfully 
collaborate with other 
businesses then these 
opportunities are 
likely to continue.

Craft templates provided by The Works 

An example of the wonderful projects 
available at Let’s Knit Together

STAEDTLER
Philip Wesolowski, Managing Director at 
STAEDTLER (UK) Ltd, explains how his company 
provided valuable crafting activities to consumers 
during the COVID-19 lockdown: 

‘‘STAEDTLER compiled some fun, free 
imaginative templates to help keep children 
creatively stimulated during lockdown, and to 
lend a hand to busy parents trying to balance 
working from home with finding solutions to 
keep their children entertained on a daily basis. 
From colouring templates, to craft activities and 
games – there was something for everyone to 
get involved with to allow families to really make 
the most of time spent at home. Although these 
templates were all available to download through 
our website, sharing these through our social media channels really 
encouraged families to have a go and share their creations. Photographs 
of toilet paper tube animals, 3D art, drawings and many other creations 
came flooding in – an overwhelmingly 
positive response. Art plays a valuable role 
in mental wellbeing and we believe that 
making these templates freely available 
really brought some positivity into the 
homes of many across the 
UK during a particularly 
unsettling period.’’ 

Go to www.staedtler.
com/uk where you can 
find a variety of free 
crafting guides for all ages.

Loo roll makes

Craft plant pot designs
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How do you like to 
start the day? 
“I’m usually awake at about 
6.30am – my partner Jon who 
also works for the business 
part time is a sheep and cattle 
farmer so he’s up early to go 
to work. Pre-work its cups of 
tea, catching the breakfast 
news, getting the kids ready 
for school, a quick bite to eat 
and in the summer months, 
out in the garden to water 
the plants. I also like to fit in 
a workout some mornings 
if I’m feeling energetic!”  

You start work – what does a 
typical day look like for you? 
“Into the studio with a fresh cup 
of tea, switch on the PC and 
plan the day ahead. Next step 
is usually printing down orders 
from my own website, Etsy and 
notonthehighstreet and creating 
a ‘make list’ for the day. I then 
move on to admin and customer 
service before firing up the 
machinery and making the 
day’s batch of stamps. The day 
is mostly spent fulfilling orders, 
then I’m off to the post office 
early evening with the orders.

“In between jobs I’ll hop on 
social media throughout the day 
to network, share customer’s 
posts on Instagram to stories, 
as well as doing any quick 
research for new designs etc.

“I try to dispatch three times 
a week in the off peak as that 
then clears up two whole days 
to work on new designs, big 
projects (like getting prepped 
for TV shows) and do some 
prep for busier times.”

How do you like to 
unwind from work?
“A nice hot bath, curling up 
with the family to watch 
a film, a trip to one of our 
favourite Devonshire beaches 
or letting loose at a gig or 
festival – I adore live music!”

How did you come to work 
in your current position? 
“I’ve been stamping since I 
was a young girl when my 
aunt used to source rubber 
stamps from America for her 
gift shop in Plymouth in the 
early 90s. I crafted through my 
teenage years and after 
University (where I studied Retail 
Management) I was looking 
to take up a hobby again, so 
I picked up my old stamps. 

“I struggled to find designs 
for my more alternative tastes 
so learned to create my own. 
My first stamps were skulls and 
cupcakes, that’s why we are 
called Skull and Cross Buns! I 

always wanted to combine 
my creative side with my 
passion for retail and couldn’t 
imagine another career now.”

How do you develop 
new products?
“In a variety of ways, I look 
at upcoming occasions and 
current trends in design/
craft/stationery. Customer 
requests are also another 
good resource of inspiration. 

“Christmas stamps are always 
my main key launch of the year 
and I’ll work on the designs 
throughout the year – I’ve been 
known to start designing for next 
season on Boxing Day before!”

What are the best 
parts of your job? 
“Definitely the designing side 
and that first press of a new 
stamp into ink to trial it out, 
I don’t think I’ll ever lose that 
little feeling of excitement to 
see how a new design prints 

onto paper!  Seeing what others 
create with my products and 
what joy they get from them 
makes all of the sacrifices and 
very long hours worthwhile.”

What are the most 
challenging parts of your job? 
“Trying to juggle all aspects 
of the business and family life, 
too. The difference between 
incredibly busy Q4 when we are 
working 18 hour days for weeks 
on end to some very quiet weeks 
in spring/summer which brings 
its own planning and cash flow 
challenges. Finding your hard 
work being copied is always 
a real sting in the tail, too.”

What advice would you have 
for someone looking to start 
their own craft business?
“Be prepared for lots of hard 
work and sometimes frustration!  
Things are always changing from 
social media algorithms, best 
SEO practices, being at the mercy 

of marketplace sites you sell on 
suddenly dropping categories 
you sold well in, for example.  

“Be adaptive and responsive 
to change. Definitely don’t 
have your eggs in one ‘retail’ 
basket and as soon as you 
can, set up your own website 
– having your own corner of 
the internet that you get to 
control is so important.  Be 
prepared to get copied, it’s 
horrible but inevitable. Develop 
a thick skin to this if you can. 

“Do really enjoy and cherish 
the good bits though, I love to 
read through customer feedback 
– it reinforces what I love so 
dearly about the business.” 

What are your goals for 
the rest of the year?
“To have a more regular design 
release schedule. I’d also like to 
get wholesale up and running 
to get both of our clear stamp/
stencil craft ranges and wood 
mounted stamps stocked in 
some craft shops/stationers/
gift shops by the end of the 
year. Do get in touch if you 
would like to stock us! I’d 
also love to have another 
successful Christmas launch.” 

If you could offer your 
younger self some advice 
what would it be?
“Don’t be afraid to pursue 
a creative career, you can 
make that work for you!”

EMILY FOX
24 Hours As…

The founder of Skull and Cross Buns rubber 
stamps takes us through an average day running 
her retail company

CB

FOR FURTHER INFORMATION  
           To find out more about 

Emily’s stamps go www.
skullandcrossbuns.com
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Lavinia Stamps has recently 
launched its brand-new 
Oceanic stamp range. The 
collection features highly 
detailed and beautiful hand 
drawn images designed by 
Tracey Dutton. Including 
mermaids and jellyfish, they 
are the perfect crafting tool 
to capture the imagination of 
consumers. The stamps are the 

largest in Lavinia’s collection, 
making them a fantastic focal 
point for all craft projects.

Priding themselves on 
designing everything from 
start to finish, Lavinia take the 
production of their stamps 
very seriously. All images 
are hand drawn, offering 
something different to the 
customer each time. Lavinia 

aims to take crafting to an 
artistic level with a passion and 
drive to inspire people. Their 
stamps create beautiful and 
achievable results, appealing 
to all crafting capabilities.

The company has also 
branched out into an exciting 
new stencil range and the 
company intends to expand in 
this in the coming months. The 

idea is to allow crafts to create 
beautiful backgrounds that 
compliment the stamps. These 
stencils will be available to our 
trade customers very soon.  

Tracey Dutton, owner and 
artistic director of Lavinia 
Stamps said: “We have been 
working on creating larger 
stamps for some time now, 
wanting to offer something a 
little different. The response 
to our new Oceanic range 
has been overwhelming 
and they’ve become one 
of our best sellers. We work 
so closely with our UK 
manufacturers as the detail 
is key for us. It's important 

to produce and maintain a 
quality product every time.  

“We have quite a lot of new 
and exciting products launching 
this year. Lavinia has been 
working on new concepts 
throughout 2019/2020, 
with a view to launching in 
summer/autumn 2020.  

“We are always looking to 
expand our business and we 
love to challenge ourselves by 
thinking outside the box. There 
are some very exciting times 
ahead and we will be expanding 
our range quite considerably 
throughout the next 12 months.”

For trade enquiries go to 
www.laviniastamps.com

FROM LAVINIA

INSPIRING 
NEW STAMPS 

Captivate customers with this eye-catching 
set of underwater-themed stamps

LAVINIA STAMPS 1.2_CRAFT BIZ  08/07/2020  16:30  Page 1
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We’ve teamed up with GMC Publications to highlight the must-stock  
craft books that consumers can’t get enough of

AUGUST’S 
HOTTEST TITLES

CROCHETED DOGS, 
RRP £14.99
By Vanessa Mooncie
ISBN 13: 9781784945664 
Publisher: GMC Publications
Crocheted Dogs is the latest book 
from crochet genius Vanessa Mooncie. 
If you’re looking for a beautiful 
and faithful companion then these 
gorgeous crocheted dogs have the 
right pedigree. These 10 crocheted 
canines are sure to be everyone’s 
best friend. There is also an extensive 
techniques section explaining all 
the stitches and techniques you’ll 
need to make your perfect pooch. 
Vanessa’s books are always best 
selling success stories and you won’t 
want to miss out on this book.

FAT QUARTER: 
ACCESSORIES, RRP £12.99 
By Susie Johns
ISBN 13: 9781784945657 
Publisher: GMC Publications
Fat Quarter: Accessories is the latest 
title in the successful Fat Quarter 
series. Packed with 25 stash-busting 
sewing projects, all made from fat 
quarters or fabric scraps and aimed 
at beginner to intermediate crafters. 
The book shows how to create a wide 
variety of accessories that fall into 
five categories, Neckwear, Headwear, 
Brooches and Corsages, Jewellery and 
In the Bag items. This book is ideal for 
using up leftover remnants of fabric 
and making great quick simple projects 
so it’s a must for any craft retailer.

100 ESSENTIAL CROCHET 
STITCHES, RRP £12.99  
By Val Pierce
ISBN: 13 9781784945626  
Publisher: GMC Publications
100 Essential Crochet Stitches is ideal for 
complete beginners or those wanting 
to hone their skills, it’s the ultimate 
reference book. Written by Val Pierce, a 
respected authority on crochet, readers 
can be sure of concise step-by-step 
instructions and crystal clear photography 
to help them expand their repertoire of 
crochet stitches. Val Pierce’s help and 
guidance can learning to crochet made 
that little bit easier. With many people 
learning this craft or further honing 
their crochet skills this is a vital book 
for anyone interested in the practice.

MACRAMÉ, RRP £9.99 
By Sian Hamilton & Tansy Wilson 
ISBN 13: 9781784945800 
Publisher: GMC Publications
Macramé has experienced a renewal 
of interest because of emphasis on 
using natural fibres and the popularity 
of vintage fashions, so GMC has 
put together this fully illustrated 
step-by-step craft book to learning 
macramé in a quick and stress free-
way. Projects range from making a 
simple wall hanging that’s great for a 
beginner to a useful market bag with 
T-shirt. This craft requires minimal 
tools and is easy to pick up so we 
really recommend it to craft shops 
as pieces made from it can be worn 
and used to decorate the home.

SWEET CROCHET 
FRIENDS, RRP £14.99 
By Thi Ngoc Anh Hoàng 
ISBN 13: 9786059192705 
Publisher: Tuva 
Sweet Crochet Friends features 
16 fun and quirky characters 
to crochet. The projects such 
as koala bears, bunnies, tigers, 
otters and dolls; range from 
the quick and easy to the more 
challenging, making this book 
ideal for a range of abilities. 
Tuva has seen a huge interest 
in Amigurumi crocheted dolls 
in recent seasons and through 
lockdown this was no exception.

100 KNITS, RRP £40
By Interweave Editors, 
Ft. Collins, CO
ISBN 13: 9781632506474 
Publisher: Interweave 
100 Knits feature Interweave’s 
biggest pattern collection ever. 
Page after page of knitting patterns 
are at your fingertips giving you a 
nearly endless supply of projects 
to cast on. From hats to shawls, 
cardigans to tanks and tees, explore 
a massive variety of Interweaves 
most popular knitting patterns 
all in one source! This ultimate 
knitting pattern collection is a 
classic bestseller and is new to 
GMC Distribution’s list this summer 
– fantastic value for money.
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Have your say in the Craft 
Business Awards! Highlighting 
the cream of the craft industry 
crop, these awards celebrate the 
businesses big and small that 
lead the way when it comes to 
the craft sector. Nominate your 
favourite brands now, or enter 
your business into the Elite 
Industry Awards, where your 
product range, company ethos 
and so much more could be 
chosen by one of our esteemed 
judges as a worthy winner!

With an online reach of 
over 200,000 over the entry 
and nomination period last 
year, it’s clear to see the huge 
benefit of exposure that 
comes with associating with 
the Craft Business Awards. 

From new products and 
emerging craft brands, to big 
businesses and popular craft 
books, if you work in the craft 
industry, we have a category (or 
more) that you will be eligible 
for. Most of our categories 
are free to enter in the Reader 
Voted section, while the Elite 
Industry Awards gives you the 
opportunity to pay to have 
an industry expert judge your 
entry, and if you win, enjoy 
extra publicity as a result. Cost 
per entry is £100 + VAT. 

HOW IT WORKS:
ENTER YOUR PRODUCTS
Simply complete the entry form 
online at www.craftbusiness.
com/awards. If you enter an 
Elite Industry Award, we’ll let 
you know what we’ll need 
from you next. If not, we’ll let 
you know in due course if your 
product, brand or campaign has 
been shortlisted for an award. 
Entries for both the Elite Industry 
and Reader Voted awards close 
on 14th September 2020.

Once you’ve entered into 
the Reader Voted categories, 
you can encourage fellow 
businesses and readers to vote 
for you to win! Shout about 
the awards on social media, on 
newsletters, in future issues of 

THE JUDGES:

AMANDA TEO

JAMES BOARDWELL

BECKS BEERE

DAVID JINKS

JULIE PEASGOOD

ENTER NOW FOR YOUR 
CHANCE TO WIN!
Craft Business magazine and 
on your website to work hand 
in hand with the promotion 
that we will be giving you, and 
watch your exposure grow!

THE JUDGING BEGINS
If you’ve entered an Elite 
Industry Award, your entry 
will be sent to that category’s 
judge or panel of judges. If 
you’ve entered a standard Craft 
Business Award and if your 
entry has been shortlisted, 
public voting will open on 
25th September and close 
20th November 2020.

TAKE A LOOK AT 
OUR STAR STUDDED 
PANEL OF JUDGES:
JULIE PEASGOOD
Renowned actress and presenter 
Julie Peasgood has an extensive 
background in craft and is now 
the founder of Supercraft Cruises

DAVID JINKS
Head of consumer research for 
online parcel broker ParcelHero, 

author and former editor of a 
number of hobby magazines 
such as Model Collector 
and Coins Market Values

BECKS BEERE
Founder & Managing 
Director at Avec UK

JAMES BOARDWELL
Co-Founder and CEO at Folksy

AMANDA TEO
Marketing Manager for  
noissue

THE WINNERS  
ARE ANNOUNCED!
All the winners will be notified 
on 29th January 2021 and their 
awards will be sent out. We 
will be highlighting all of the 
winning brands in our press 
pack, on the website and on all 
of our social media platforms.

Entry forms, more 
information and frequently 
asked questions can be 
found on the Craft Business 
website – www.craftbusiness.
com. Good luck! CB

WANTED
Fabric &

Haberdashery
& any other craft
clearance stock
considered for

immediate
collection. 

Please contact Martyn
martyn.kath@virgin.net

07902 700 780

For any
information
regarding

advertising in
Craft Business,

please call

Danielle Harris
on

01206 505954
or email

danielle.harris@
aceville.co.uk

Exclusive range of craft wires and
other craft products for trade resellers.

Contact:

Tel: 01371 238 013

TRADE-WIRES.CO.UK
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Sara Davies: 
HOW TO MAKE YOUR BUSINESS  
STAND OUT FROM THE CROWD
The CEO of Crafter’s Companion shares her expert tips 
to help you set your business apart from competitors

In business, it pays to 
be different. There are 
so many things that can 
help paint a fantastic 
picture of your business 
and help you to stand out 
– for the right reasons.

FANTASTIC 
CUSTOMER SERVICE
Today, there’s a huge 
pressure on companies 
to provide an excellent 
customer experience, so 
when a business becomes 
synonymous with terrible 
customer service, it can 
have a devastating effect. 
Regardless of what service or 
product you’re selling, brilliant 
customer service should be 
high on your list of priorities.

People remember 
when they have received 
outstanding customer service 
and if a customer is weighing 
up which company to buy 
the same product from, aside 
from considering obvious 
factors such as cost, they are 
most likely to go with the one 
that boasts the best service.

Make your company stand 
out by going above and 
beyond for your customers, 
and make sure that when 
they shop with you, they 
know they are going to 
get the best experience. 
Invest in a strong customer 
services department, 
with a team supported 
by substantial training, so 
that your staff appear well-
informed, friendly and fair. 

HONESTY REALLY IS 
THE BEST POLICY
If you want to provide the 
best service, and be just as 
popular with your suppliers 
and trade customers, honesty 
really is the best policy. 
Keeping everyone informed 
of changes, both bad and 
good, and giving regular 
updates is greatly appreciated.

For example, if a new 
product is delayed and 
your customers won’t get 
it as soon as they thought 
they would, let them know. 
The majority of the time, it 

will be something that’s out 
of your hands and even if 
it’s your mistake, everyone 
appreciates honesty.

CREATE AMAZING 
COMPANY CULTURE
Any company can be 
successful, but the businesses 
that people admire and 
aspire to be like are the 
ones that look like great 
places to work and have a 
fantastic company culture.

Make sure your company 
has a strong ethos and 
business values that are clear 
in everything you do, promote 
healthy work-life balances and 
try to be flexible where you can. 
Corporate Social Responsibility 
initiatives are also a great 
thing to shout about. They 
let your audience know what 
causes and organisations are 
important to your company, 
and show that you have an 
avid interest in giving back.

KNOW YOUR 
CUSTOMER
To understand how to win 
over your target customer, 
extensive market research 
into consumer behaviours 
and trends is a must. The best 
companies know their target 
consumer inside out and 
so should you. If you’re not 
marketing your products for 
a particular consumer, you’re 
not specifically targeting 
anybody, meaning your efforts 
are likely to be wasted.

As a rule, you should know 
where your ideal customer 
shops, how much they are 
willing to spend, what they 
will want in future and exactly 
what they want right now.

KNOW YOUR 
COMPETITORS
Knowing your competitors is 
just as important. You should 
know what products you 
are both selling, how you do 
things differently, what is the 
same, what they do better 
and what you do better.

Realising how you differ 
could help you to make smart 
decisions on how you can 

improve and be the better 
company. Keeping up to date 
with your competition can also 
help you to comprehend what 
the aims and future hopes of 
those companies are, and how 
to use that to your advantage.

CREATIVE CONTENT
Everything you create outside 
of your actual product or 
service, for example, branding 
materials, marketing and social 
media, should effectively tell 
your story and reflect what you 
stand for as a company.

People need to be interested 
in what you have to offer 
and, whether you do this 

through utilising your touching 
backstory, your quirky aesthetic 
or your pledge to social 
responsibility, keep it consistent 
across the board. If people are 
interested in your content, and 
you come across as authentic 
and reliable, they are more 
likely to stick with you.

THINK OUTSIDE OF 
THE BOX WITH NEW 
PRODUCTS AND PERKS
A simple way to stand out 
is to quite literally offer your 
customers something that 
isn’t saturated in the market. 
It’s up to you and your team 
to come up with fresh and 

innovative offerings, but use 
your customers as the handy 
resource tool that they are.

Listen to what they 
are looking for and what 
they would like to see 
next because you could 
find the next big thing!
You can also think outside 
of the box with what you’re 
offering as a company. 
This could be as small as a 
really inventive social media 
campaign that enables people 
to take part in something 
fun, useful perks like free 
delivery for shopping with 
your company, customer 
loyalty schemes and more. CB
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RACHAEL CHAMBERS
5 Minutes with… 

Tell us about your company? 
How did it come about?
 “I have owned and run Ferrers 
Gallery for the past 18 years; I 
was disillusioned with my job 
in education marketing and 
while suffering poor health 
due to stress I made the bold 
decision to resign from my 
job and sell my flat in order 
to run my own craft gallery. 
I’ve had the Ferrers Gallery at 
Staunton Harold ever since.”

What products do 
you specialise in?
“We promote only British 
Craftsmanship – ceramics, 
glass, textiles, jewellery, 
paintings and prints.”

How is your company 
developing and growing?
“It has been a tough year – we 
closed for three months during 
the Coronavirus lockdown. 
During this time our rent and 
other fixed costs still needed to 
be paid so we made the swift 
decision to take the business 
online. It was something we 
had been reluctant to do due 
to the individuality and fragility 
of much of the stock. My staff 
were all furloughed and I 
couldn’t afford any additional 
costs at the time, so I set up 
the website myself in a week. 
It was a huge undertaking 
and learning curve with many 
long and sleepless nights 
filled with tears of frustration. 
But the end result is a 
professional online shop that 
has since proved a success.”

Have there been any 
recent developments 
that have changed your 
company’s profile?
“The addition of the online 
shop has brought a new 
customer base with different 
spending habits and tastes 
to those in-store. During 
lockdown it brought me closer 
to my local community as I 
did local doorstep deliveries 
and since then the postal 
addresses have got further and 
further away as the website 
has flourished.”

 
What inspires you to  
bring in new products 
to the gallery?
“We are always on the hunt 
for beautiful, high quality 
British made craftsmanship. 
We have three floors to fill 
and six exhibitions every 
year; with the work of over 
100 makers at any one time. 
We are constantly evolving; 
changing the stock and 
its curation to encourage 
customers to keep returning.”

 
What can we expect 
from your company in 
the next 12 months?
 “This year we themed our 
exhibitions on the song/
hymn ‘All Things Bright and 
Beautiful’, we have moved 
on from bright and beautiful 
things to ‘All Creatures 
Great and Small’ and are 
about to change again for 
craftsmanship that falls 
under ‘All Things Wise and 

Wonderful’ which gives 
us great scope for lots of 
gorgeous pieces over autumn 
and winter this year.”

 
How has the market 
changed since you 
first started out?
 “I have seen a homogenised 
retail world, a surge in online 
shopping and a decline in 
our highstreets with many 
galleries disappearing as 
customers source makers 
directly. But I have also 
seen the slow resurgence 
in experience shopping 
and the desire to support 
the local butcher, baker 
and candlestick maker.”

 
What do you feel your 
greatest success has 
been since you started 
your business?
“Ferrers Gallery and I have 
won numerous regional 
awards over the years and 
while these are highly 
prized and appreciated I 
feel the fact that we are still 
a successful gallery after 
all the many changes the 
world has thrown at us, has 
to be our greatest success.”

To what do you attribute 
your success?
“A willingness to work hard 
and a personable attitude 
to customers, staff and the 
craftspeople I work with. I 
am also a strong believer 
in finding solutions not 
problems.”

What advice would you 
offer to other retailers?
“Go the extra mile to exceed 
your customer expectations.”

What services and support 
do you offer retailers who 
stock your product?
“For the past 15 years I have 
been a business mentor; 
advising, supporting and 
instilling confidence in 
creative individuals. With 
a background in design 
and marketing coupled 
with my knowledge as 

a small business/gallery 
owner I have been able to 
share my experiences with 
hundreds of individuals 
and small businesses.”

What trends do you 
predict will be popular 
in the coming year?
“While Coronvirus has changed 
shopping habits, it has also 
changed attitudes. There is a 
greater appreciation for small 
independent businesses and for 
buying British. After lockdown 
and holiday restrictions 
customers spent time updating 
their homes and are now keen 
to adorn it. I also believe that 
Christmas shopping will be 

bigger and start earlier this year 
as people are keen to have 
something to look forward 
to after such a tough year.”

 
What are you currently 
working on? 
“With a bigger and earlier 
Christmas predicted I have 
been seeking out new gift 
ideas from British designer-
makers. This year however 
with many shows and events 
closed earlier in the year this 
has been harder to source, and 
while it might make my role a 
little tricker it won’t stop me.”

 To find out more about 
Ferrers Gallery go to  
www.ferrersgallery.co.uk

The owner of Ferrers Gallery Leicestershire 
explains how she came to launch this celeration 
of British craftsmanship
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