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EVERYTHING YOU NEED FOR A 
SUCCESSFUL VISIT TO STITCHES 2020

HOBBYCRAFT REPORT STRONG SALES FIGURES 
AFTER SUCCESSFUL CHRISTMAS PERIOD
The arts and crafts retail 
chain enjoyed a profi table 
festive season following a 
range of workshops and 
online campaigns
Arts and crafts superstore 
retail chain Hobbycraft has 
reported strong sales of 
8.9% total company growth 
with LFL growth of +5.3% for 
the fi ve weeks leading up 
to Christmas (20 November 
to 24 December 2019). 

From brush-lettered baubles 
to custom-made wreaths and 
DIY crackers, this Christmas 
was all about adding a 
personal touch to make unique 
creations, whether in the form 
of decorations, gifts or gift wrap.  

Throughout the festive 
period, Hobbycraft hosted 12 
weeks of Christmas workshops 
and demonstrations across their 
99 stores. Over 23,000 adults 
and children attended the 
workshops, and in turn, sales 

fi gures showed 
an increase 
in ‘cracker 
making’ of 
41% during the 
week they were 
demonstrated.

This trend was 
also replicated online, 
with Hobbycraft’s Ideas Hub 
and Christmas Look Book 
seeing 200,000 customers 
looking for Christmas ideas 
and inspiration, with the most 
popular festive blog posts 
including: “How To Crochet 
a Mini Stocking Advent”, “14 
Christmas Eve Box Ideas” and 
“Advent Crochet-a-Long”. 
Moreover, this was mirrored 
across social platforms with 
the hashtag #personalisedgifts 

being used over 1 million 
times on Instagram and 
seven of the nine featured 
top posts (at time of review) 
were related to crafting.

The retailer also saw 
signifi cant growth in the number 
of customers choosing to use 

more recyclable products over 
the festive period including gift 
wrap, gift tags and DIY crackers. 
Sales of recyclable brown gift 
tags also increased by 21%.

Dominic Jordan, CEO 
of Hobbycraft, said: “This 
Christmas we’ve seen so many 

customers looking not only to 
personalise their gifts, but also 
to consider presentation and 
recyclability of materials. We’ve 
seen some fantastic examples 
of gift wrapping and tags which 
can be both beautiful and 
better for the environment.”

JOHN SCOTT RETURNS TO TV 
WITH BRAND NEW SEWING SHOW
Following the surprise 
closure of crafts show 
Sewing Quarter, resident 
presenter John Scott has 
joined the ranks of Crafter’s 
TV to launch an exciting 
new programme, John 
Scott’s Sewing World. The TV 
shopping channel, owned 
by Crafter’s Companion, 
will partner with Scott to 
launch a four-hour weekly 
sewing special, with 
the fi rst programme 
airing on Tuesday, 
March 3rd at 8am.

John Scott’s 
Sewing World

CELEBRATING 20 YEARS 
OF CRAFT BUSINESS
After two decades of delivering the latest 
craft industry news, products and 
announcements, this year we’ll be 
highlighting the shining stars of the craft industry
February marks the 20th 
anniversary of Craft Business 
magazine, and to celebrate 
our long-standing presence 
in the world of crafts we’ll 
be running a Top 20 Series
through the whole of this 
year. This issue focuses on the 
most infl uential craft books 
across the sectors, as well 

as some fascinating insights 
from the very best publishers 
in the UK and beyond. You’ll 
fi nd all the details on page 27. 

Look out for the rest of our 
Top 20 Series in future issues, 
we’ll be showcasing the top 
female fi gures in the industry, 
inspiring products, successful 
infl uencers and so much more. 

Thank you for your continued 
support throughout the last 
two decades, we look forward 
to bringing you even more 
fantastic content from the 
craft industry. Don’t forget, 
you can fi nd also of the latest 
news stories and product 
releases over at our website, 
www.craftbusiness.com
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shopping channel, owned 
by Crafter’s Companion, 
will partner with Scott to 
launch a four-hour weekly 
sewing special, with 
the fi rst programme 
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will bring customers the 
latest products in the sewing 
sphere, featuring new fabric 
collections and favourite 
designers, in addition to 
exciting demonstrations 
and special live o� ers.

Scott said: “I have always 
wanted to share my love 

of sewing and quilting 
with others so I developed 

John Scott’s Sewing 
World as a place where 

people can celebrate 
this glorious art, 
learn new skills and 
all things sewing 
and quilting.”
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4 WELCOME

ContentsEDITOR’S
LETTER
Welcome! January 
brings thoughts of new 
beginnings and fresh 
starts, and with this in 
mind, we’ve provided a 
variety of expert advice 
to help you take your 
business to the next level. 
From insider know-how 
regarding the CHSI Craft 
Report, to the must-stock 
Easter products to keep 
your customers coming 
back for more, you’ll fi nd 
it all in this issue of Craft 
Business. 

February marks 20 years 
of Craft Business magazine, 
and to celebrate we’ve 
launched a new series that 
highlights the very best 
of the craft industry. This 
month we’re focusing on 
The Top 20 Most Infl uential 
Craft Books – a must read 
for any company looking 
to become a hub of 
information and guidance 
for consumers. In each 
issue we’ll focus on a 
di� erent sector of crafts, 
so stay tuned for the next 
installment!

If you’re heading to 
CHSI Stitches this year then 
don’t miss our detailed 
guide for this innovative 
trade event. We’ve got 
some useful tips to make 
sure you get the most from 
your trip, as well as a list of 
the hottest products that 
will be on show. 

See you there!

CB

EMILY PEAGRAM
          Editor

emily.peagram@aceville.co.uk
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FOR MORE DETAILS
          To sign up for Sewing 

Week, contact Vernon 
Henry , 01206 505932 or 
vernon.henry@aceville.
co.uk or 
James Posnett 
01206 505913, james.
posnett@aceville.co.uk

CB

FOR MORE DETAILS
          For trade enquirires go 

to rico-design.com
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Support The British High Street with Sewing Week
Following the successful 
extension of Sew Saturday 
to a six-day event last year, 
Sewing Week will once again 
be returning in the same 
format from 28th September 
to 3rd October 2020. 
Launched in association with 
the UK’s best-selling sewing 
magazine Sew, the event was 
developed to support the 
industry’s independent fabric 
and haberdashery shops across 
the UK and Northern Ireland. 

During the week, each 
participating store will hold 
its own events, encouraging 
customers of all ages and 
abilities to take part in a 
whole variety of stitchy 
activities, such as in-store 

workshops, plus exclusive 
giveaways and discounts.

Since the campaign was 
fi rst introduced in 2015, more 
than 500 shops have signed 
up to take part and many 
report a signifi cant spike in 
sales. “I am thrilled that Sewing 
Week is returning again for 
2020” says editor of Sew Lucy 
Jobber, “Brick-and-mortar 
stores are a vital part of the 
sewing industry in the UK, 
and to see signed-up stores 
benefi t from this campaign 
year on year is so rewarding 
for all of us involved.”

As always, Sew magazine 
will be providing every signed-
up store with all of the tools 
they need to make their day a 

INTRODUCING 
THE BUNNY HOP 
COLLECTION
This spring you will be 
delighted by the new 
beautiful stationery 
and party 
products from 
the Rico Design 
Bunny Hop 
collection. With 
fresh designs 
including neon 
and hot foil 
accents, fl owers, 
rabbits and 
Easter eggs in the 
colours of pink, 
mint and light 
yellow, there’s 
something to suit 
everyone. These 
products charm children just 
as much as adults on paper 
bags, paper plates, wrapping 

papers, napkins, jewellery pins 
and high quality fabrics. Besides 

stationery classics like 
tapes, stickers, gift 
boxes, gift tags and 
motif paper pads, 
there are also two 
pennant pads with 
15 pennants in each, 
which can be easily 
hung as garland. 
Finally, the collection 
includes paper 
bands to decorate 
glasses, paper cups 
or even mugs. 

Degree students from the 
Royal School of Needlework 
(RSN) have joined forces 
with menswear label E. Tautz 
to encourage fashionistas 
to adopt more eco-friendly 
methods. Launching their 
new Autumn/Winter 2020 
Collection, E Tautz showcased 
hand embroidery skills to 
drive a ‘Make do and Mend’ 
message, highlighting the 
vital need for sustainability 
in the world of fashion. 

RSN degree students worked 
collectively to create hand 
embroidered patches from 
upcycled materials, which were 
then darned and mended for 
the new E. Tautz Collection. 
Revealed at London Fashion 
Week Men’s, the Collection 
took centre stage and sent 
out a powerful message. 

Creative director at E. Tautz 
Patrick Grant said: “Fashion 
is a celebration of the joy of 
creativity and craftsmanship. 
Our version of Fashion creates 
clothes that have meaning, 
clothes that are loved and 
cherished. Every piece is 
made to last. If you love your 
clothes, wear them until they 
wear out, and when they do, 
fi x them. When your clothes 
can no longer be fi xed, 
recycle them. We are very 
grateful to the Royal School of 
Needlework whose students 
have resurrected and elevated 
the skills of needlework to give 
extra life to our garments.” 

A large number of the pieces 
in the show have been made 

Royal School of Needlework 
Collaborates with Menswear 
Label to Produce Sustainable 
Fashion Collection

using textiles from unwanted 
clothes from recycling banks 
across the country. Astco, one 
of the UK’s largest clothing 
recyclers, provided a large 
supply of second-hand white 
cotton shirts, cotton bed 
linen and denim jeans. 

Angie Wyman, course 
leader at the Royal School of 
Needlework, said: “This is our 
fourth collaboration with Patrick 
Grant and E. Tautz and it is 
particularly poignant for us. Our 
mission is to ensure that hand 
embroidery skills are not only 

passed onto new generations, 
but also remain relevant in the 
world of fashion today. This 
project enables us to showcase 
our students’ skills, encourages 
people to pick up a needle and 
thread and moreover, conveys a 
hard hitting, important message 
about the environment.” 

Founded in 1872, the Royal 
School of Needlework o� ers 
a wide range of courses for 
beginners through to advanced 
including the prestigious 
BA (Hons) Degree in Hand 
Embroidery, which is taught in 
dedicated studios at Hampton 
Court Palace. The RSN has 
long established industry links 
which provide opportunities 
to engage with live projects 
as well as industry insights 
from guest lecturers. Visiting 
lecturer and textile artist Celia 
Pym, led darning workshops 
with the degree students to 
inspire their creativity for this 
project. www.rsndegree.uk

success. The exclusive event 
pack will include planning 
aids, promotional material, 
plus recipes and exclusive 
patterns for the 2020 mascots.

Sew Saturday 2020 is 
sponsored by Husqvarna 
Viking and PFAFF. For more 
information, visit 
sewmag.co.uk/sewingweek
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KNITTING AND CROCHET’S MOST SUCCESSFUL 
RETAIL EVENT RETURNS FOR 2020
Yarn Shop Day is back for 
a seventh year! The annual 
celebration of bricks-and-
mortar stores takes place on 
Saturday 2nd May, and this 
year it’s going international, 
with stores around the world 
invited to sign up and take part. 
The Yarn Shop Day campaign 
is organised by Let’s Knit and 
Let’s Get Crafting magazines, 
and it’s the fi rst time the 
successful retail event has been 
opened up globally. Editor of 
Let’s Knit, Sarah Neal, said: 
“Broadening out Yarn Shop Day 
internationally is something 
we’ve always wanted to do, 
and we’re delighted to be 
launching this landmark event 
in 2020. The prospect of a huge 
celebration of local yarn shops 
taking place across the world 
on a single day is very exciting!”

 Participating stores will 
have access to resources such 
as free patterns and branded 
merchandise to help make their 
event a success. This year’s 
mascots, a knitted cat and 
crocheted dog, were created 
by popular designer Sachiyo 
Ishii, and are bigger than in 
previous years to enable stores 

to create yarn kits for them. To 
generate some early publicity, 
Let’s Knit has been canvassing 
for names for the characters 
on social media, and received 
over 200 responses. Along with 
the mascots, a soon-to-be-
revealed exclusive Yarn Shop 
Day baby blanket pattern will 
also be supplied free to stores.

The campaign is widely 
supported across the knitting 
and crochet industry, and this 
year’s sponsors are Vanessa Bee 
Designs, Rico Designs, Cygnet 
Yarns, Rowan, The Wool Monty 
show and ChiaoGoo. Vanessa 
Bee Designs has pledged 
to supply 12 free Yarn Shop 
Day canvas tote bags to any 
participating store placing an 
order of over £200, and 24 bags 
for orders over £400, and every 
participant who places an order 
will also receive a Yarn Shop 
Day branded clock to hang in 
store. The o� ers are available 
to both new and existing 
customers and products 
can be ordered at the CHSI 
Stitches show from stand D15 
or at vanessabeetrade.co.uk.

 Yarn Shop Day is a 
trademarked event, and shops 

wishing to take part must 
sign up to be part of the 
o�  cial campaign. Those who 
ran successful events last 
year reported a signifi cant 
increase in footfall and 
takings on the day. Anthony 
from The Dropped Stitch 

Search Press to Distribute David and Charles Books 
to the Independent UK Art and Craft Trade 
E� ective January 2020, 
Search Press will become 
exclusive wholesalers of 
David and Charles books 
to the UK independent 
art and craft trade. Books 
will be distributed from the 
Search Press warehouse and 
sold by the UK wide network 
of Search Press sales agents. 

David and Charles sales 
and distribution to the book 
trade and international 
customers through GBS is 
una� ected by this change. 

“We’re excited to 
be working with the 
Search Press team and 
representatives to benefi t 
from their fantastic reach 
into the independent art 
and craft trade. We look 
forward to supporting them 
in the sales to existing 
accounts that know our 
books well, as well as new 
customers to David and 
Charles books,” said David 
and Charles commercial 
director, Bel Youldon. 

Martin de la Bedoyere, 
Managing Director of 
Search Press commented: 
“We’re delighted to have 
an exclusive relationship to 

WOW! EMBOSSING ANNOUNCE 
COLLABORATION WITH SETH APTER
WOW! has been working 
with exciting new designers 
for their 2020 release, one of 
whom is well known Mixed 
Media Artist, Seth Apter. The 
result of their collaboration is 
a new range that comprises 
six stunning Mixed Media 
Embossing Powders and an 
Embossing Brush. The powders 
are packaged as two style
themed WOW! Trios - Metalz 
and Cosmic. The Metalz Trio is 
made up of Etched Platinum, 
Crusty Copper and Weathered 
Gold. The Cosmic powders are 
Blue Moon, Sea of Tranquillity 
and Space Dust. Each powder, 
as you would expect from a 

CB

FOR MORE DETAILS
          To sign up to Yarn 

Shop Day, contact 
samantha.dean@aceville.
co.uk, 01206 505114 
or natasha.jackson@
aceville.co.uk 
01206 505483

CB
CBFOR MORE DETAILS

          sales@searchpress.com 
for details of your local 
representative

FOR MORE DETAILS
          Prices to be 

announced, www.
wowembossingpowder.
co.uk 

said: “Yarn Shop Day 2019 was 
a huge success for us. It was 
our best trading day in the 
34 years we have been open. 
We are looking forward to 
the 2020 event, and hoping 
to go even bigger, on our 
35th anniversary year!” 

sell David and Charles books 
to the independent art and 
craft trade. One in every three 
craft books purchased in the 
UK is now available through 
Search Press distribution, 
and there is no better place 
to source the UK’s leading 
art and craft books.” 

David and Charles and 
Search Press will be taking 
a combined stand at CHSI 
Stitches from 2020.

Seth Apter inspired product, 
has a stunning look and feel 
to it, and the new Embossing 
Brush is a simple way to 
deliver WOW! Embossing 
ink directly on uneven 
surfaces. Good embossing 
requires an ink to hold the 
powder whilst its heated 
and the proven Ultra Slow 
Drying formula is the perfect 
product to do just that. 
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The Royal School of 
Needlework recently 
welcomed The Queen of 
Malaysia to its base at 
Hampton Court Palace. Her 
Majesty, Raja Permaisuri Agong 
Tunku Hajah Azizah Aminah 
Maimunah Iskandariah, paid a 
special visit to the UK which 
included a luncheon hosted by 
Queen Elizabeth II at 
Buckingham Palace. As a 

FRISK 
TRACEDOWN
PHOTO TO SKETCH 
IN MINUTES!
Suitable for all users, whether 
a beginner, amateur or 
professional. Tracedown is 
the must have artists’ tool. 
Tracedown transfers favourite 
designs, images, prints or 
photos in no time at all, it is a 
wax-free transfer paper that 
has been created for general or 
specialised use. Available in A3 & 
A4, in graphite, white or assorted colours.

TRACEDOWN IS THREE EASY STEPS!
1. Place Tracedown, face down on your chosen surface. 
2.  Position design, image or photo on top and simply 

Tracedown the outline. 
3.  Lift up the Tracedown and your favourite design is ready for 

more creative expression.

FRISK KRAFT 
PAPER PADS
Frisk kraft paper pads are ideal 
for drawing and sketching, they 
are perfect for dry techniques 
including charcoal, pencils and 
pastels. Also suitable for wet 
techniques using ink, acrylics 
and gouache. Very resistant 
and do not tear on wet 
technique. Ideal for all types of 
art, craft or design projects. 90 
gsm, 100 sheets.

FRISK BLACK 
PAPER PADS
Frisk black paper pads o� er 
smooth, crisp and striking black 
sheets, the perfect choice for a 
variety of artworks. Perfect for 
use with pens, markers, pastels, 
pencils, paints, inks and much 
more. It’s very e� ective with 
white and metallic colours! 
Ideal for all types of art, craft or 
design projects. 135 gsm, 
50 sheets. 

FRISK YUPO 
PAPER PADS
Frisk YUPO paper pads are a 
extremely versatile painting 
surface! Ideal for use with 
alcohol inks and watercolours, 
wipe o�  to reveal a dazzling 
white surface, scratch when 
dry, blend and merge colours 
in the most exciting way. This 
smooth, tear resistant, bright 
white synthetic paper is perfect 
for artists to develop their 
artistic fl air! 85 gsm, 25 sheets. 
Fully recyclable.

QUEEN OF MALAYSIA 
VISITS ROYAL SCHOOL 
OF NEEDLEWORK 

self-confessed enthusiast of 
embroidery, she met with 
sta� , embroiderers from the 
Embroidery Studio and 
students of the school. Her 
Majesty also viewed the 
unique ‘Lost Dress of Elizabeth 
I’ exhibition and had the 
opportunity to learn the 
traditional ‘Seeding Stitch’, 
which was one of the stitches 
used in Queen Elizabeth I’s 

original dress. The Raja 
Permaisuri Agong was taught 
the hand embroidery 
techniques by Royal School of 
Needlework Tutor, Sarah Smith. 
The Royal School of 
Needlework was founded in 
1872 and teaches around the 
UK, at Hampton Court Palace, 
Bristol, Birmingham, Rugby, 
Durham and Glasgow. www.
royal-needlework.org.uk 
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BRIEFLY

Multi-channel craft retailer 
Create and Craft has been 
awarded a string of accolades 
at the Best Craft Awards 2019.

After 20 weeks of reader 
nominations and consumer 
voting, Create and Craft, 
which broadcasts live on 
TV and online in the UK 
and US, has been awarded 
the titles of ‘Most Loved TV 
Shopping Channel’ and ‘Best 
Rated Customer Service’. 

The shopping channel’s 
presenter of 24 years Dean 
Wilson, also picked up the gold 
award for ‘Crafting Man of the 
Year’ a new title for this year’s 
awards, having previously 
won ‘Craft Personality’ for 
six consecutive years. Create 
and Craft’s Dawn Wheeler 
was also highly commended 
in the ‘Crafting Woman 
of the Year’ category.

Showcasing that Create 
and Craft fi rmly has it’s fi nger 
on the pulse in a fast-paced 
digital world, the channel 
also received the gold award 
for ‘most inspiring blog’ for 
a second year in a row. 

Founded in 2003 by the 
publishers of Crafts Beautiful
and PaperCrafter magazines, 
Aceville Publications, the Best 
of Craft Awards 2019 received 

28,000 reader nominations 
and votes, reaching an 
astounding 1.2 million people. 

Jamie Martin, CEO of Ideal 
Shopping Direct, the parent 
company of the Create and 
Craft channel, commented: 
“The awards not only make us 
the very best in this exciting 
and growing craft industry, 
but receiving the accolades 

CREATE AND CRAFT SCOOPS FOUR GOLDS 
AT ‘BEST OF CRAFT AWARDS 2019’

based on votes from viewers 
who have given us their 
seal of approval makes it 
all the more special.

Crafting is certainly 
booming. In recent months 
Create and Craft has seen a 
signifi cant rise in popularity, 
attracting an extra 14,500 
new UK customers in 2019. 
Consumer purchases are up 

too, fuelled by the launch of 
hundreds of new branded 
products which our customers 
have fallen in love with.

The spike in popularity has 
meant we’ve given huge focus 
to ensuring the shopping and 
buying experience remains top 
notch and so being recognised 
for our e� orts in customer 
service is truly valued.”

Manuscript Pen Company 
has added another 
addition to its award-
winning portfolio by 
acquiring exclusive UK 
distribution rights for 
Yookers. This Hong Kong 
brand is behind the world’s 
fi rst refi llable felt-tip pen 
which works with any 
standard sized ink cartridge, 
as well as an innovative 
collection of products 
including the ‘Yooth’ range 
and a selection of stylish 
accessories. After success 
in Asian and European 
markets, Manuscript will 
be working with Yookers 
to help the company reach 
more of the UK market.

 Charlie Stockbridge, 
Managing Director at 
Manuscript, said: “We’re 
expanding our network 
as a brand exponentially 
and we’re reaching more 
people through the medium 
of stationery. Ultimately, 
our aim is to o� er retailers 
a comprehensive array of 
products whilst expanding 
our brand family with 

Sewing supplier The Craft 
Cotton Company is looking 
to boost their exposure 
at CHSI Stitches as they 
showcase an impressive 
array of new products. 

The company has a range 
of new quilt collections in 
collaboration with popular 
sewing personalities, including 
‘New Delhi’ by Debbie Shore, 
‘Makoti’ by Stuart Hillard 
and ‘Elegant Peacock’ by 
Sarah Payne. Other launches 
include wonderful new 
licensed ranges, including 
Matilda by Roald Dahl, 
Peter Rabbit London, Peter 

MANUSCRIPT ACQUIRES EXCLUSIVE 
UK DISTRIBUTION FOR YOOKERS

companies that share our 
ethos. In my eyes, Yookers 
is the perfect addition. 
Combining innovation, 
forward-thinking design 
with a user-friendly 
product, we can’t wait 
to begin work to expand 
its visibility in the UK.”

Fiona Cheng, based in 
Yookers head o�  ce in Hong 
Kong, said: “Over the last 
few years, we’ve honed our 
product range and increased 

our visibility as a viable option 
for retailers. In the UK, we’ve 
got an opportunity for growth, 
and, with Manuscript at our 
side, we’ve got the perfect 
opportunity to do just that.”

CB CB

FOR MORE DETAILS 
            www.yookers-shop.com. 

For Manuscript and its 
extensive brand o� ering -
www.manuscriptpen.com

VISIT THEIR STITCHES STAND 
           H06 from 16th-18th 

February. Further details 
can be found at 
www.craftcotton.com

THE CRAFT COTTON 
COMPANY REVEAL PRODUCT 
LINE-UP FOR STITCHES

Rabbit Christmas and the 
very popular Gru� alo series.

The Craft Cotton Company 
will also be showcasing a 
fantastic range of organic jersey 
designs at the show, created in 
collaboration with the talented 
Tilly & The Buttons. Featuring 
gorgeous stripes, jumbo 
spots and a fun handprint.

CROCHET TITLE FOR 
MARCH 2020: GMC 
Publications is excited 
to publish a new Emma 
Varnam title. Cute 
Crocheted Wild Animals will 
be released in March 2020, 
following on the success 
of her previous book, Cute 
Crocheted Animals.   

KELLY O’GORMAN RELEASES 
FANTASY STAMP DESIGNS:
UK artist and illustrator, 
Kelly O’Gorman, has 
announced a worldwide 
unveiling of her new range 
of hand-drawn stamps. 
Including two collections – 
Fairy Numbers and Nature 
Maidens – both will be 
available from all good 
retailers.

NETFLIX FASHION SHOW: 
Alexa Chung is set to make 
a return to presenting in 
the Netfl ix show, Next in 
Fashion. The competition 
will see 18 designers battle 
it out through a series of 
fashion-based challenges 
for the prize of $250,000 
USD and the chance to 
debut their collection 
with luxury e-tailer 
Net-a-Porter.  



www.craftbusiness .com

10 CHSI SHOW GUIDE

Expect the very latest 
products, trends and 
techniques from respected 
brands, the softest yarns, 
the cleverest innovations, 
head-turning fabrics and a 
buzzing three days of the 
creative craft industry coming 
together to do business. 

This is the place to discover 
the must-stock new lines that 
will have customers making a 
bee-line to your store, to pick 
up tips from the experts to give 
your business the edge and to 
learn skills to support your sales. 

To help you plan your 
time at the show, take a 
look at the must-dos and 
must-sees for this year:

BEFORE YOU GO

1Pre-register for your free 
entry now - it is quick 

and easy, just go to chsi-2020.
reg.buzz. All pre-registered 
visitors will be able to use 
the meeting planner tool to 
request and schedule meetings 
with exhibitors based on your 
mutual product interests, saving 
time and making it easier to 
organise your day at the show.

2Plan your time. Whether 
you are spending one or 

three days at the show, planning 
your agenda is vital. Spend a 
bit of time on the CHSI Stitches 
website to pinpoint the exhibitors 
that are a must-visit for you. 

3Book your workshops.
CHSI Stitches always delivers 

a great set of free workshops 
from leading brands. When 
the workshop schedule is 
released (keep an eye on 
CHSI Stitches social channels) 
have a browse and book in 
advance to secure your space. 

4Pack wisely. Don’t forget 
a notebook and pen, a 

roomy bag for any makes, 
snacks and water (although 
there are lots of options at the 
NEC). Flat shoes are a must. 

5Note down the show 
hashtags so you can 

join the conversation 
online (#Stitches2020) 

6Parking is covered. The 
organisers have made the 

parking at the NEC free for 
show visitors so there’s no need 
to clock watch at the show. 

STARTING OUT
Take some time at the entrance 
to the show to catch up on 
the game-changing products 
in the #TrendingNow area. 
Find the next big trend and 
up and coming products here 
and when something catches 
your eye, head straight to the 
exhibitor to fi nd out more.

THE CRAFT REPORT 
Now fi rmly established as the 
creative craft industry’s key 
annual report, the results of this 
robust piece of independent 
research are released at the 
show each year. Linda Jones, 
head researcher will present 

the results each day of the 
show. If there’s one thing not 
to miss at the show, it’s this. 
Arrive in good time to get a 
seat. Themes to be covered in 
the 2020 Craft Report include 
environmental concerns, world 
trends, sources of customer 
inspiration, the power of 
infl uencers, the importance 
of innovation, wellbeing and 
the new generation of crafters. 
Take a look at our interview 
with Linda on page 11.

GET HANDS ON 
Demonstrations are the 
lifeblood of the craft industry 
and knowing how to work with 
products is a key skill in making 
sales. The team at CHSI Stitches 
have been busy working with 
leading brands to create a 
brilliant line up of workshops. 
The full list can be found on 
the website and includes a 
biodegradable glitter workshop 
with Stix 2 and needle felting 
with The Makerss. Make sure 
you pre book as, unsurprisingly, 
they are snapped up fast. 

EXPERT ADVICE 
The Presentation Theatre is 
at the heart of the show and 
is the setting for some of the 
industry’s leading experts 
to share their knowledge 
with visitors. Speakers this 
year include Paul Wright, 
co-founder of HOCHANDA, 
who’ll be discussing how 

CHSI STITCHES 2020: 
MAXIMISE YOUR BUSINESS OPPORTUNITIES
When CHSI Stitches springs up in a glittering celebration of all things craft. 
Here’s our list of insider tips to make sure you have a productive visit

to build a successful craft 
business in the age of 
new communications and 
technology and Ste�   Stern, co-
founder of The Makerss, who 
will be addressing the issue 
of high streets versus online 
and discussing what shop 
owners can do to keep bricks 
and mortar stores thriving. 

FACE THE DRAGONS 
New for 2020, the organisers 
of CHSI Stitches have teamed 
up with the AFCI to o� er a 
Dragons Den style panel, where 
visitors can book a slot to pitch 
their business or product ideas 
and receive expert advice. 
Visitors will have 10 minutes to 
showcase their idea and then 
receive 10 minutes of expert 
feedback. The sessions are 
only pre-bookable and will be 
private to protect ideas. The 
experts come from a wide 
range of backgrounds from 
designers, TV to supplier and 
manufacturing. Slots are very 
limited, and can be booked by 
emailing tradereg@ichf.co.uk.

PAPERCRAFT ZONE 
New for CHSI Stitches 2020 is a 
dedicated zone celebrating all 
things papercraft. Make a 
be-line for this area to discover 
the very latest innovations, 
designs and materials from 
companies including My Perfect 
Stamp, Unicorn Crafts, Crafty 
Monkies, Thirsty Brush, Time 

for Tea and inspiring artisan 
makers from Bert & Gerts. 

BUSINESS HUB  
The AFCI is o� ering all 
attendees and exhibitors 
15 minutes free business 
consultation with Craig De 
Souza, CEO of the association. 
With over two decades of 
industry knowledge he can 
o� er expert advice. Time slots 
with Craig can be booked by 
emailing tradereg@ichf.co.uk.

SPARK JOY 
The Bright Sparks Pavilion 
delivers every year bringing to 
life products from some of the 
industry’s latest up and coming 
designers. Block out a good 
amount of time to visit and 
spend some time talking to the 
people behind the product. As 
these are small companies you 
can often meet the designers 
themselves and discover the 
inspiration behind their work.  

STRIKE A POSE
Grab a front row seat at the 
vibrant and professionally 
choreographed catwalk where 
you can see fi nished products 
take centre stage and take 
home inspiration for your 
customers. This year there’s 
a great line up including Rico 
Designs, Creative World of 
Crafts, Novita, Knitting Fever, 
Lion Brand, Craft Yourself Silly, 
Cygnet Yarns and Vlieseline. CB

Decide which workshop you are going to before your visit
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WHY WAS THE 
CRAFT REPORT 
FIRST LAUNCHED?
This is the third year of the 
CHSI Craft Report. It was fi rst 
introduced to reinvigorate 
the show and make it live up 
to its full potential, whilst at 
the same time provide food 
for thought and guidance to 
help the attendees to plan 
their business. I create the 
report, and while there are 
many hands on presentations 
on concepts such as how 
to dress your shop window, 
social media guidance, 
website guidance and other 
practical elements, my 
presentation at Stitches is 
more of a thought piece. 

HOW IS THE REPORT 
CONDUCTED? 
The methods we used in 
order to collect the data 
have evolved over the years. 
The qualitative element for 
real insight has changed 
substantially in this time 
– we started with limited 
groups but now organise 
four around the country, and 
then eight at the NEC Craft 
fair in November. We write a 
questionnaire on the basis of 
this feedback and this is sent 
out to about 80,000 people 
within the ICHF and TI media 
database. We receive about 
3,000 replies which is a pretty 
good response rate in this day 
and age. I’ve also spoken to 
craft infl uencers to try to nail 
down the particularly popular 
topics in more detail. It’s quite 
a lengthy procedure to put the 
craft report together because 

you’ve got all the groups and 
their data that needs collecting. 
We tend to start in October and 
it fi nishes in December, while 
presenting the overall fi ndings 
in early January, we then cut 
it back in order to make the 
information concise enough 
to feature in a presentation 
that’s about 45 minutes long. 

WHAT CAN WE 
EXPECT FROM THIS 
YEAR’S REPORT?
Broadly speaking, the areas we 
cover are an update on trends 
because people like to be able 
to judge their business against 
what consumers as a whole are 
interested in. We look at who 
the craft consumer is, what 
their profi le is, how they behave 
and what’s on their wishlist. 

It’s good to know what areas 
consumers are attracted to, 
what their spending habits are 
and whether that’s up or down 
compared to previous years. 
Then we look at areas which 
have had traction from previous 
years, such as environmental 
issues and wellbeing as a way 
in to craft and the benefi ts of 
this. We’ve also covered new 
concepts this year, including 
a report into the success of 
upcycling, the importance 
of infl uencers and how the 

younger crafter compares to 
the older consumer, including 
di� erent ways to market to 
each of those audiences. Each 
year we also ask people if 
there are any other subjects 
they’d like us to cover in the 
next report to make sure 
that we’re being as useful to 
our audience as possible. 

Even without looking 
at the data for this year, if 
you just compare the fi rst 
year with the second you 
can see online shopping 
considerably rising as well 
as the infl uence of online 
communities and learning. 
People are looking more 
and more to online sources 
in order to fi nd inspiration. 
Crafters are very excited by 
innovation and this has always 

AN INSIGHT INTO THE CRAFT REPORT 2020
Linda Jones of LJ&P reveals what CHSI Stitches visitors can expect from 
this year’s infl uential annual craft business report 
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Linda Jones of LJ&P

“Crafters are very excited by innovation and this has always been the case”

been the case. You see them 
coming to shows purely to see 
what’s new, whether that’s a 
craft that they already know 
well or something totally new.

Society as a whole is really 
starting to recognise the 
wellbeing benefi ts of craft, 
which I think has attracted 
a younger audience to the 
industry. When the current 
climate is uncertain it a� ects 
people’s mental health, and 
that’s when craft really comes 
into its own. It's actually 
quite expensive to be a 
crafter, so consumers are 
very cost conscious. That’s 
in confl ict with a number of 
their mindsets and presents 
a challenge for businesses 
in order to convince them 
to part with their money 
and provide good value. 
Creativity and innovation 
are key here. I can’t wait to 
present this year’s fi ndings and 
look forward to meeting the 
diverse range of businesses 
that will be attending this 
year’s CHSI Stitches. CB

The CHSI Craft Report 
is now in its third year. 
Responses are collected 

from a database of 
80,000 people.
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SUNDAY 16TH 
FEBRUARY 2020
9.45am: The Craft 
Report 2020
With Linda Jones of LJ&P, 
research specialists
This year’s Craft Report takes a 
look back at a di�  cult trading 
year and examines what lies 
in store for the forthcoming 
year. The underlying theme is 
about consumer change and 
how to capitalise on this to 
help develop your business.

11.00am: High Street 
Verses Online
With Ste�   Stern, founder 
and owner of The Makerss
How can you as a shop 
owner keep your customers 
coming to your store? This 
talk will address the personal 
service aspect, the community 
value, the added-value-to-
products bought locally and 
the initiative for individuals. 
It will also cover how groups 
can start to maintain a busy 
shop and keep customers 
coming back, as well as 
attracting new footfall.  

12.15pm: Unlock a Flow 
of Raving Fans to Your 
Creative Business
With Sarah Cressall, founder 
of Creation Station
In this open and candid 
talk Sarah shares practical 
advice and tips on how to 
become the ‘go to’ centre for 
creative resources and to turn 
passions into your profi t. 

1.30pm: The Role of the 
Book in a Multimedia Age
With Martin de la Bedoyere, 
Managing Director 
of Search Press
In this digital age why are sales 
of printed instructional art and 
craft books on the increase? 
Martin de la Bedoyere, MD 
of Search Press, looks at 
trends in the current book 
market and how art and 
craft shops can benefi t from 
stocking inspirational books.

4.00pm: How to Create 
Exhibition Stands That 
Will Wow Your Customers 
and Become Your 
Biggest Selling Tool!
With Liz Rivers and 
Nicola Lugard Davies

Join Liz and Nicola as they walk 
you through tips and pointers 
on how to dress exhibition 
stands and create eye-catching 
displays, whatever space or 
products you have to hand.

MONDAY 17TH 
FEBRUARY 2020
9.45am: Dress to Impress: 

How to Turn Your Windows 
Into Your Biggest Sales Tool!
With Liz Rivers and 
Nicola Lugard Davies
Using everyday tools, simple 
techniques and cost-e� ective 
decorations, learn how to 
maximise the impact of your 
most valuable marketing asset 
and create seasonal window 
displays to wow your customers 
and get those tills ringing!

11.00am: The Craft 
Report 2020
With Linda Jones of LJ&P, 
research specialists

12.15pm: How to Build a 
Successful Craft Business 
in the Age of New 
Communications Technology
With Paul Wright, Co-
founder Of Hochanda
Paul Wright gives a personal 
review of the social changes 
that have had an impact on 
all our lives; how di� erent 
crafts and their specifi c skills 
are passed down generations, 

and the bearing all this 
change has had on the craft 
industry. Recognising the new 
challenges this has presented, 
and how to build a successful 
craft business by harnessing 
these new and emerging 
communications technologies.

1.30pm: Textile Standards 
and Other Initiatives – How 
We Are Trying to Save Our 
Planet – the Story so Far
With Jane Makower, former 
MD of Jane Makower Fabrics
With climate change being 
a hot global topic at present, 
more and more customers 
are starting to ask, what is 
being done in the fashion and 
textile industry to protect the 
planet? This talk includes recent 
research, which measures 
how di� erent stages of the 
fashion supply chain impact 
the environment. The research 
shows that consumers who 
make things or enable others 
to do so can be well placed to 
reduce our carbon footprint.

2.45pm: How To Tap Into 
Potential Within Sites to 
Inspire Communities
With Sarah Cressall, Founder 
of Creation Station
Managing multi sites brings a 
range of unique challenges. 
In this practical and insightful 
talk Sarah shares realistic 

advice and top tips on how 
to develop the potential in 
each site, support your teams 
and grow the bottom line. 

4.00pm: Benefi ts of Running 
Workshops and Craft Classes
With Ste�   Stern, founder 
and owner of The Makerss
What are the benefi ts to you 
and your customers organising 
or even running workshops 
yourself? What do you need 
to know and be prepared for, 
how to promote them and 
what to expect to get in return. 
What could go wrong? This 
talk will look at the benefi ts 
of onsite workshops and 
gives you a deep insight into 
the preparation, promotion, 
execution and follow up of 
workshops and craft classes 
including pricing structures and 
creating clarity of the direct 
and in a direct benefi ts to your 
business and your customers. 

5.30pm: Craft 
Business Awards 2020
With Aceville Publications’ 
Craft Business magazine
The Craft Business Awards, 
now in their 15th year, are back 
and are bigger and brighter 
than ever before. The awards, 
sponsored by the Creation 
Station, reach every area of the 
craft industry highlighting the 
very best. A glittering panel of 

star-studded judges ensure that 
these standard-defi ning awards 
not only mean status for the 
winners, but better business, 
too. Don’t miss the chance 
to fi nd out who the winners 
are at this glitzy champagne 
awards reception, where 
you can enjoy the chance to 
network with the other award 
winners, the Craft Business 
magazine team and Aceville’s 
craft department’s journalists.

TUESDAY 18TH 
FEBRUARY 2020
9.45am: Social Media: 
Facebook, Twitter, 
Instagram, Youtube…
With Ste�   Stern, founder 
and owner of The Makerss
Which one do you use already? 
What are the benefi ts of each 
one and the di� erences? 
How and when to use them 
to their best benefi ts. 

This talk is as much 
about informational and 
educational details as well as 
a discussion platform inviting 
participants to share their 
views and experiences.

11.00am: How To Turn Your 
Passion to Profi ts and Still 
Stay Reasonably Sane!
With Sarah Cressall, founder 
of Creation Station
Taking your ideas, and creating 
and growing your business 
involves a wide range of steps 
and skills. Sarah shares practical 
ways of gaining clarity, goal 
setting and managing your time 
to achieve the results you want.

12.15pm: Intellectual 
Property: Protecting 
Your Business
With Meg Pascoe, Business 
Outreach Manager, 
Intellectual Property O�  ce
Every business will own 
intellectual property – the name 
you trade under, the look or the 
function of products you make 
or use, even the brochures 
you create to promote your 
business. The Intellectual 
Property O�  ce can help you 
understand how your IP can 
be protected e� ectively.

1.30pm: The Craft 
Report 2020
With Linda Jones of LJ&P, 
research specialists CB

This highly anticipated UK craft trade event o� ers unlimited business 
opportunities. Manage your time e� ectively with our insider guide  

PRESENTATION THEATRE 
CHSI STITCHES 2020
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BOTHY THREADS
At the end of 2019, Bothy 
Threads moved into new 
premises and have invested 
in new kits. The range of 
sumptuous tapestry cushions 
has doubled in size and the 
company plans to expand 
the Wrendale and William 
Morris kits. At CHSI Stitches 
2020, the company will be 
making a splash about its 
exclusive bubble printed 
fabric, designed to capture 
a new aquatic range. The 
fi rst two series are being 
launched at the show. 
www.bothythreads.com

CARRINGTON 
FABRICS
Carrington Fabrics are leading 
suppliers of dress fabrics, 
trims and appliques. The new 
2020 range will see additions 
to its Glitter collections as 
the company launches two 
new colours (white and 
nude), to the ‘Shining’ all over 
glitter tulle. Containing real 
silver, its John Kaldor Fabrics 
brand will be launching the 
new range of AW20 fabrics 
including printed stretch 
crepe and a new dusty 
pink and mid grey colours. 
www.carrington.co.uk

THE CRAFTY KIT 
COMPANY LTD
The Craft Kit Company LTD 
designs quality, reasonably 
priced sewing, knitting and 
needle felting kids aimed 
at all ages to help develop 
skills. Celebrating iconic 
British dogs, its new range of 
Dinky Dogs Needle Felting 
kits include everything you 
need to make loveable 
characters including 
labradors, corgis, Westies 
and Scottie dogs. www.
craftykitcompany.co.uk

FILATURA DI CROSA
Filatura Di Crosa has become 
one of the most recognisable 
international brands utilising 
the great northern Italian 
wool tradition. Launching in 
spring 2020, ‘Onde’ a new 
100% natural fi bre made from 
recycled shells of various 
crustaceans and later spun 
into the fi bre crabyon will 
be available to buy. Crabyon 

possesses a series of wellness 
and ecological properties 
such as antibacterial, 
cooling, biocompatible, 
biodegradable, hypoallergenic 
and haemostatic. Onde is a 
DK weight yarn, made up of 
67% crabyon and 33% cotton. 
www.fi laturadicrosa.com

KING COLE
Established in 1935 and still 
a family owned business, 
King Cole has become one 
of the leading distributors of 
beautifully designed hand 
knitting and crochet yarns 
and pattern designs for the 
wholesale and retail markets, 
both bricks and mortar and 
online, around the world. 
King Cole will be showcasing 
its recently launched new 
yarns; Yummy Crush (a 
chenille yarn in fi ve soft 
pastel colours) and Stripe 
DK (a soft premium acrylic 
yarn in classic self-stripe 
colours). www.kingcole.com

KORBOND
Korbond has upgraded its 
House of Textures range for 
2020 with design changes 
and re-modelling allowing 
crafters to be smarter with 
how to organise their kits. The 
company will also launch a 
new shade palette to the range 
and colours that provide a 
contrast to more traditional 
options. Launching exclusively 
at the 2020 show, Korbond has 
teamed up with a design-led 
company to bring a brand-new 
range to the market combining 
modern and vibrant patterns 
on an array of hobby and craft 
products. www.korbond.co.uk

SEWING PATTERNS 
BY MRS H
Sewing Patterns by Mrs H is 
an independent bag sewing 
patterns designer based in the 
beautiful Welsh Valleys. Mrs H 
designs modern bag sewing 
patterns for all skill levels, aiming 
to make tricky styles accessible 

and to help beginners use 
pretty hardware! All her sewing 
patterns come with step-by-
step instructions and photos, 
and support is available through 
her social media pages or 
through email. As well as having 
her own line of patterns, Mrs H 
co-runs The Bag of the Month 
Club, a bag sewing pattern 
subscription club, and runs 
The Bag Retreat, a twice-yearly 
getaway for beginners in South 
Wales. www.mrs-h.com

VIRIDIAN LTD
Viridian is a customer focused 
supplier of knitting, crochet and 
haberdashery products. The 
company is a long-standing 
independent distributor for 
Opal Sock Yarn, Knit Pro, Clover, 
Eucalan no rinse laundry wash, 
and are adding the James 
McIntosh Knit & Nibble book to 
its distribution. Viridian will be 
launching three new show-
stopping ranges from Opal at 
CHSI Stitches 2020. The range 
includes Adventure (eight 
shades of hardwearing yarn), 
Cotton Premium 2020 (eight 
shades of a soft and luxurious 
blend of 38% wool, 32% 
polyamide and 30% cotton) and 
Comedy (eight vibrant shades). 
www.viridianyarn.com  CB

HOT PRODUCTS
Keep an eye out for these exciting brands 

attending CHSI Stitches 2020

HOT PRODUCTSBOTHY THREADS
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From 16th-20th January, 
creative craft business 
from across North America 
and beyond attended 
the Creativation Show 
in Phoenix, Arizona. This 
hub of small and large scale 
businesses attracts thousands 
of visitors and exhibitors year 
after year, and it’s clear to see 
why. It’s a fantastic opportunity 
to learn what’s new, what’s 
trending in the world of 
crafts, and ways in which 
you can drive your business 
forward. There’s a wide range 
of seminars and workshops 
at Creativation University, 
as well as an abundance of 
opportunities to connect 
with new buyers, suppliers, 
designers, makers, bloggers, 
media and entrepreneurs from 
around the world. If you weren’t 
able to attend the show this 
year, here’s a summary of some 
of the key events to help you 
decide if this event is suitable 
for you to attend in the future. 

INNOVATION TALK 
HIGHLIGHTS
Top 10 quick tips for 
product photography
Marie Segares of the 
Underground Crafter blog 
shared her top 10 quick tips 
for photographing products, 
including the importance 
of composition, lighting 
and props. Marie is an 
avid crafter and has been 
blogging, designing and 
teaching about crocheting 
and knitting for years. For an 
in-depth explanation of her 
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THE GATEWAY TO THE 
CREATIVE INDUSTRY

CREATIVATION: 

Key event take-outs from North America’s largest 
creative industries trade show

top photography tips, go to 
www.undergroundcrafter.com

How Video Saved Our 
Business (and Why It 
Can Save Yours, Too)
Misty Doan, video production 
manager of Missouri Star 
Quilt Co. explained her 
business journey from 
bankruptcy to becoming 
a YouTube sensation. The 
impact that embracing video 
and innovative technology 
had on this organisation 
has been incredible. As 
production manager, Misty 
Doan is at the forefront for 
how to use video in the future 
to enhance their o� erings, 
reach new audiences, and 
communicate their message. 
Go to www.youtube.com/user/
MissouriQuiltCo to see how 
she has earned this fantastic 
success with insightful videos.

Top 10 Quick Tips for IGTV
Kathy Cano-Murillo from 
The Crafty Chica shared her 
top 10 quick tips to create 
an engaging, well composed 
video for IGTV. Covering 
the best practices to elevate 
your IGTV content, including 
the importance of using 
keywords in the description 
of your videos and providing 
a range of di� erent content, 
such as tutorials, storytelling 
and a request for input from 
your followers. To see Kathy’s 
expertise in action and 
pick up more valuable tips, 
follow The Crafty Chica on 
Instagram at @craftychica. 

FUTURE TRENDS & 
INNOVATION WITHIN 
THE CREATIVE 
INDUSTRIES
This informative discussion was 
moderated by Jim Scatena, 
AFCI Board of Directors and 
included a panel of experts 
featuring Amber Kemp-Gerstel, 
television host and founder 
and Creative Director of DIY 
site, Kathy Cano-Murillo, 
author, artist and founder of 
CraftyChica and Lee Kellogg, 
owner of StampaFe Art Stamps 
& Guadalupe’s Fun Rubber 
Stamps. Covering consumer 
trends within creative industries, 
the panel focused on the 
importance for businesses 
to monitor the digital buying 
habits of their key audience. 

With online sales increasing 
in many sectors, it’s vital 
to understand techniques 
that turn exposure into 
profi t, including compelling 
social media posts and 
interesting video content.

DISCUSS, DEBATE AND 
LEARN NEW SKILLS
In the 2020 Creativation 
Education Schedule provided 
a wide range of workshops 
that were available to a host 
of di� erent visitors including. 
retailers, distributors, designers, 
professional makers/diyers, 
educators/demonstrators 
and digital content creators. 

Highlights included Content 
Creation: Work Smarter, Not 
Harder featuring Alexandra 
Stapleton-Smith, Alexa 
Westerfi eld, A.V. Perkins and 
Jennifer Priest, and Build A 
Following, Build Your Sales: 
What You Really Need To 
Know About Instagram 
with Kathy Cano-Murillo.

Visit www.
creativationshow.org to 
discover videos from exhibitors 
who explain their latest 
products and innovative ideas, 
a full list of the workshop 
events that took place, further 
information on the innovation 
talks and so much more.  CB

“With online sales increasing in many sectors, it’s vital to understand 
techniques that turn exposure into profi t”



FROM WEST DESIGN
NEW FOR 2020 
Four of the latest art and craft products destined 
to be best sellers this spring
FABER-CASTELL 
WATERCOLOUR 
PAN SETS
Faber-Castell have introduced 
some great watercolour pan 
sets into their hobbyist-level 
Creative Studio range. Highly 
pigmented colours are available 
in a selection of vibrant shades, 
including metallic and neon. 
The mixing palette comes 
with a thumb loop and is 
detachable for easy wash-up. 
The water brush provided 
is the perfect companion 
for painting outdoors.

24, 36 and 48 piece sets with 
RRPs from £29.99 to £49.99.

ARTISTE HARDBACK 
SPIRAL-BOUND 
SKETCHBOOKS
The Artiste range has grown 
considerably, with a host 
of new products to provide 
consumers with an economic 
entry point into art materials. 
The hardback covers of these 
new sketchbooks protect work 
and the spiral bindings make 
it easy to remove pages. 50 
sheets of 160gsm, acid-free, 

lightly textured paper help 
achieve high levels of depth 
and retention of detail.

A5, A4 and A3 in portrait 
and landscape, with RRPs 
from £8.99 to £18.99.

EXTRA FINE 
BIODEGRADABLE 
GLITTER
At last – a glitter you can use 
with a clear environmental 
conscience! This new glitter 
retains all the sparkle, without 
the plastic. It’s made from 
cellulose generated rayon and 
plant derived glycerin. Each 
pack contains six 3.5g tubes. 
Available in Metallic and Pastel 
sets with an RRP of just £3.99.

PAPERMANIA’S 
BLUEBIRDS & ROSES 
COLLECTION
Spring is in the air! Filled with 
swooping birds, stunning 

butterfl ies and beautiful 
bouquets, this new collection 
from Papermania will delight 
crafters looking forward 
to sunny days ahead.

Paper pads start at just £4.99 
RRP, with the rest of the 
collection ranging from £1 
up to £9.99 for the Ultimate 
Die-cut & Paper Pad.

Contact West Design for information on these and many more 
new products: sales@westdesignproducts.co.uk
01303 297888
shop.westdesignproducts.co.uk

Artiste

Faber-Castell Glitter

Papermania

www.craftbusiness .com
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The Creation Station is 
super proud to sponsor 
the prestigious Crafts 
Business Awards. Founder, 
number one bestselling 
author, speaker and 
multi-award-winning 
entrepreneur Sarah 
Cressall, shares why it felt 
so important to sponsor 
the awards this year.

 “We are fortunate to 
be celebrating 18 years 
of inspiring imaginations 
with our award-winning 
creative art and craft classes, 
clubs, parties, events and 
products. Since 2002, so 
many businesses have come 
and gone, and I feel very 
grateful that The Creation 
Station has continued to grow 
from strength to strength.

“With increased technology 
there has also been more 
demand for creativity. 
LinkedIn rated creativity as 
the most important attribute 
for employment, but there 
aren’t many places you can go 
to learn how to be creative. 
We work with and support 
a team of 100+ Creation 
Station franchise owners 
who deliver meaningful and 

award submission, highlighting 
particular elements of their 
company that really makes 
them stand out. It could be their 
approach to their business, their 
innovation, their culture or how 
they give back to communities 
– for me it’s looking for that 
spark that really wows you. 

“There were a very high 
number of exceptional entries. 
It’s truly wonderful to read and 
see how the craft industry is 
overcoming hurdles, growing 
and truly thriving. It’s been 
an absolute privilege to learn 
more about, and shine a light 
on great creative businesses.”

AWARD WINNING
The Creation Station is no 
stranger to winning awards. 

positive creative 
experiences 
across the 
UK. Having 
people as 
ambassadors for 
creative activities 
is essential to help 
children and adults 
engage and unlock 
their own creativity.

“We love to spark 
curiosity, nurture ideas and 
help to unlock the wonder 
within. That’s why we wanted 
to support the very important 
Craft Business Awards. 

“There are so many talented 
and brilliant people, brands 
and businesses who help 
to inspire imagination and 
nurture creativity. We wanted 
to wave the fl ag high for all 
those involved in crafts and 
recognise the important and 
fantastic work they do.

“Being a judge is just not 
easy, though! Everyone has a 
story and deserves recognition 
for what they have achieved. So, 
to ensure I had no distractions, 
I read all the applications over 
a weekend. I got up early, sat in 
an outdoor area in my garden 
and made notes on each 

What started as 
creative classes 
around the kitchen 
table in 2002 has 
now evolved into 

the UK’s most loved 
art and crafts creative 

activity company. The 
business has grown and 
innovated signifi cantly over 

the years and won many 
awards in the franchise, 
creative and business sectors.

Over a million children 
and adults have been 
inspired through an exciting 
portfolio of art and craft 
experiences. Their award-
winning activities are 
rated 5 Star by over 6,000 
customers and delivered 
within communities across 
the UK by a fantastic 
team of Creation Station 
franchise owners. 
The fun, educational, 
creative and mindful 
activities include: 
Little Explorer and Family 
Fun classes, Create Club 
after school clubs and 
school workshops, adult 
Creative Crafter events (often 
organised in pubs with gin 
or Prosecco), Crafternoons 

for retired people, Arty Birthday 
Parties for kids and adults, event 
entertainment for festivals, 
brands, councils, business 
events and much more.

The Creation Station’s 
initiative: 
• Engaging parents with 

keepsake workshops 
for newborns 

• Innovative hands-on 
approach to bring Arts 
into Science Technology 
Engineering and Maths. 
The activities are tailored 
to di� erent ages and 
abilities and are part of 
their creative ‘STEAM’ 
programmes, available for 
toddlers, nurseries, school 
workshops and clubs and 
home education groups. 

• Providing craft events 
for adults and the elderly 
to develop mindfulness 
and wellbeing 

The Creation Station works 
with global, national and 
local brands as well as local 
businesses. In the next few 
months kids, and families 
from across the UK can join in 
Disney On Ice themed classes, 
Usborne book creative sessions 
and hands-on Play-Doh fun. 

In April Creation Station is 
launching ‘Our Creative Face’, 
this is a creative Guinness 
World Record attempt to 
produce the largest online 
gallery of collaged portraits 
made from recycled, reused 
or repurposed materials. 

If you have a brand, or 
products, would like to fi nd 
out about sponsorship or 
o� ering prizes, or, if you know 
a group, school, care home 
or organisation that would 
like to get involved in a world 
record attempt, then email 
hello@thecreationstation.
co.uk to fi nd out more. 

Sarah Cressall will be 
announcing the winners of 
the Craft Business Awards at 
the CHSI Stitches trade show 
on Monday 17th February 
2020 at 5.30pm. You can meet 
Sarah at the NEC Birmingham 
from Sunday 16th to Tuesday 
18th February, where she 
will be speaking every day 
on how to unlock a fl ow of 
customers for your business. 

Celebrated entrepreneur and Craft 
Business Awards judge, Sarah Cressall 
shares the route to award-winning success

Celebrated entrepreneur and Craft 
Business Awards judge, Sarah Cressall 
shares the route to award-winning success

INSPIRING IMAGINATIONS
ACROSS THE UK

THE CREATION STATION:

Craft
BUSINESS
AWARDS

2020

“There were a very high number of exceptional entries. It’s truly wonderful to read and 
see how the craft industry is overcoming hurdles, growing and truly thriving”
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STABILO PEN 68 BRUSH
STABILO Pen 68 brush is a 
great addition to any brush 
lettering range. It’s fl exible brush 
tip can be used with varying 
pressures to create di� erent 
line thicknesses which can 
enhance beautiful bold designs. 
The STABILO Pen 68 brush is 
also perfect for pairing with the 
STABILO Pen 68 as the colours 
match together perfectly to keep 
continuity within your work. 
This product is the answer to 
the current boom in creative 
trends with its 24 hour dry 
out protection and 19 brilliant 

SUPER STATIONERY FROM STABILO
Introducing the very fi nest art supplies from this reputable supplier

colours – it’s the perfect addition 
to any creative set. Developed 
by and together with fans.

STABILO 
PEN 68 METALLIC
STABILO Pen 68 metallic 
comes in eight opulent metallic 
shades which can be used for 
any occasion. They’re a great 
product for creating personal 
greeting cards, drawings or 
hand lettering. STABILO Pen 68 
metallic is ideal for hobby artists 
who want to give their artwork 
a special touch with brilliant 
e� ects, especially on black 

paper. The glittering colours 
are highly visible on smooth 
surfaces such as metal, foil or 
paper and dry very quickly.

STABILO POINT 88
STABILO point 88 is Europe’s 
number 1 fi ne liner. The 
STABILO point 88 is available 
in 47 brilliant colours, including 
popular pastel and neon shades. 
The STABILO point 88 has 
long been the perfect tool for 
creative people for writing and 
drawing and was launched in 
1977. Since then over 3 billion 
pens have been sold worldwide. 
Customers trust the quality and 
love the look of the hexagonal 
striped design which is known 
all over the world. The metal 
enclosed tip creates a long 
lifespan and makes it suitable 
for use with stencils and rulers.

STABILOAQUACOLOR
STABILOaquacolour is loved 
by artists, art students and also 
children who like being creative 

with aquarellable coloured 
pencils. It’s the perfect addition 
to any watercolour set with 
brilliant colour application. 
The pencils are available in 
36 di� erent shades with a 
lead diameter of 2.8mm. This 
premium colouring product can 

be used with water to create 
incredible watercolour e� ects. 
The high-quality aquarellable 
pencil is an excellent 
introduction for young artists 
looking to develop their skills.
To see the full range go to 
www.stabilo.com/uk CB
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MILLIE 
MAROTTA 

The best-selling adult colouring book 
illustrator shares her sources of 

inspiration and creative ways to make 
mindfulness a marketable concept

Why we have adult 
colouring books have 
stood the test of time?
I think there are a few reasons; 
As children most of us will 
have enjoyed colouring as a 
way to be creative, but as we 
get older, we seem to stop 
allowing ourselves the time 
for these kinds of activities. I 
don’t think that desire to be 

creative, which is so strong in 
childhood, ever really leaves 
us. For many it just gets buried 
as other things in our lives 
become more prominent. The 
books have given people a way 
to tap back into their creativity. 
For some, rediscovering how 
enjoyable colouring can be 
after many years of doing 
nothing creative at all has 

bought something back into 
their lives that they never 
realised was missing, and they 
don’t want to let it go again.

Aside from the simple 
enjoyment and satisfaction we 
get from creating or making 
things, I think there is now an 
appreciation and understanding 
how these types of creative 
activities/hobbies can be 

benefi cial to our general well-
being. Many people who enjoy 
colouring do it as a means of 
relaxation and a way to unwind, 
it’s a very restful, mindful and 
therapeutic process – all the 
more important when you 
consider how stressful and 
busy our lives often are these 
days. Because of that, adult 
colouring books have become 
accepted as a genuinely 
relaxing and meaningful 
activity and have become a 
genre in their own right.

I’ve always had a fascination 
with the animal kingdom. 
Since as far back as I can 
remember my own work 
has always been very much 
nature based, so it was a 
given that my books would be 
inspired by the natural world. 

I also fi nd the sheer diversity 
and richness of the animal 
kingdom completely awe-
inspiring – there’s no better 
designer than Mother nature!

Some people love birds, 
some love fi sh, others 
may have a penchant for 
butterfl ies and moths – it’s 
really very wide and varied.
 I always try to include a good 
variety of species in my books 
so as to o� er something for 
everyone, but broadly speaking 
the animal theme is incredibly 
universal and loved by most.

Do you think that you 
inject your personality 
into your drawings?
Yes, I think it would be hard 
not to. Creating artwork is such 
a personal thing, even when 

22 weeks 

Millie’s debut title (Animal 
Kingdom) was published in 

2014 and spent a record 

Since then, she has sold

8.5 million
books around the world and 

her books have been translated 
into over 30 languages. 

as the o�  cial paperback 
non-fi ction No.1. 
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what you’re creating is for other 
people to turn into something 
of their own. Also, I’m a stickler 
for detail, in every sense, and I 
think that shows in my work. 

How do you decide the theme 
of each of your books? 
The animal theme has always 
been a given, so that’s half the 
decision made already. When 
it comes to narrowing things 
down to a more specifi c theme 
it becomes a melting pot of 
di� erent considerations, but 
because my books are based 
on real species and not fantasy 
that does help to focus things 

PAVILION BOOKS’ PUBLISHING 
DIRECTOR TINA PERSAUD PROVIDES A 
PERSPECTIVE ON THE SUCCESS OF ADULT 
COLOURING BOOKS...

How have sales of adult colouring books remained so buoyant in 
recent years?
I think over the last decade there has been a rediscovery of a lot of 
culture that had previously been perceived as just for kids (from Harry 
Potter to Lego). Once that barrier comes down it’s easier to produce 
colouring-in books that work for both kids and grown ups. I genuinely 
believe that there was quite a thirst for a simple, creative, mindful 
pastime and once colouring became mainstream, the inexpensive but 
beautiful books were the perfect product.

Are colouring books particularly popular with a certain demographic? 
We’ve been surprised by how widespread the interest has been from tweenies to grannies, but I would 
say that it has been much more popular with women. One of my favourite stories, though, is that the 
Millie books were available in prisons to o� er a calming, creative activity for the inmates, and proved 
very popular!

What is on your radar for craft book publishing in the year ahead?
We try to be as open to new art and craft as we can. We will keep an eye on any craft or art that is 
growing in popularity. Going to shows, online, Instagram and Facebook and Twitter, all feed into that 
research. However, we still focus on the aesthetic elements. Nature and concern about the environment 
are themes in the wider world that are also becoming important in the craft world.

How would you recommend that retailers market Millie's books? 
I am delighted to be able to say, in all honesty, that Millie’s illustrations are the best that anyone 
interested in colouring in will fi nd. The quality of her work is what makes her book stand out. That 
quality helps the consumer create something really beautiful once the illustrations are coloured in. 
Having worked with Millie for several years now, I know she puts an awful lot of work into fi nessing the 
illustrations so they are not only beautiful and enticing to look at in black and white, but are perfectly 
constructed for colouring in.

a little. I usually begin by 
compiling long lists of di� erent 
animal groups, species, habitats, 
regions of the world and from 
there an idea normally forms 
quite organically. I always want 
to o� er my audience something 
new while staying within the 
realms of what I know they love.  

Why have journals been 
so popular in recent years, 
and what positives do 
you think your drawings 
add to this format?
I suppose it really depends on 
the di� erent ways that people 
use their journals. For example, 

the refl ective nature of writing 
a journal as a record of one’s 
day or week can be a very 
thoughtful and introspective 
process, that combined with the 
meditative and mindful nature of 
colouring can be quite cathartic.

Then you have those who 
keep their journals light and 
creative, used perhaps for quick 
notes, ideas and planning. I 
think a little colouring here 
and there in these types of 
journals can be great for 
helping to clear your head of 
‘clutter’ and get ideas fl owing.

Tell us about your tableware 
collection with Meld. 
What was the inspiration 
behind these pieces?
I'm a keen collector of ceramics 
myself, so getting to work on my 
own collection of tableware was 
really exciting. It was inspired by 
nature, of course, but specifi cally 
the animals and plants found 
in country gardens. Aside from 
developing the artwork, it was 
important that the products 
we created married well with 
my style of work, which is very 
intricate and detailed, so it 
made sense for us to use simple, 
clean shapes and materials.

Do you have any tips on how 
to navigate a collaboration 
with another company?
I loved working on this 
collection, it was uncharted 
territory for me so was all 
very new and exciting and I 
worked with a great team who 

were very patient and guided 
me every step of the way. 
While my core audience are 
fans of the colouring books, 
collaborating with Meld on the 
tableware collection was really 
helpful in opening my brand 
up to an audience beyond 
the colouring book world. I 
think when collaborating with 
another company it's important 
to appreciate one another's 
strengths and areas of expertise 
– when you're used to working 
and making decisions alone, 
giving up a little bit of control 
can take a bit of getting used 
to. Though it might feel a 
little uncomfortable, I think 
it's also important to speak 
up if there's something you're 
not feeling 100% happy or 
confi dent with. At the same 
time, be open to considering 
ideas or approaches that if 
working alone, you might 

not have normally considered. 
Lastly, if you're not too savvy 
with negotiating the nitty-gritty 
of contracts and royalties then 
save yourself a huge stress and 
try to get someone experienced 
to take care of that part for you. 

What product release would 
you say have given your brand 
the most exposure to date?
Defi nitely my colouring 
books. The success of the 
books really put my name out 
there. Translated into more 
than 30 di� erent languages 
they gave my brand huge 
exposure across the globe.

Do you have any exciting 
projects planned for 2020? 
Yes, I’m very excited to be 
working on a brand new 
colouring book, which I 
can’t wait to share with 
fans later in the year. CB

MILLIE MAROTTA’S 
2020 RELEASES

This Year looks set to be an exciting one for Millie Marotta – 
Pavilion Books has announced that the illustrator will release 
four miniature versions of her best-selling books in March 
2020, followed by a brand new woodland themed colouring 
book in September small scale. 

Measuring 150 x 150 mm, the pocket-size colouring books 
will each feature over 80 illustrations and are perfect for 
colouring on the move. The titles coming out in miniature 
format are: Millie Marotta’s Animal Kingdom, Millie Marotta’s 
Tropical Wonderland, Millie Marotta’s Curious Creatures and 
Millie Marotta’s Beautiful Birds and Treetop Treasures (Batsford, 
RRP £4.99 each).

The new book, Millie Marotta’s Woodland Wild, is due to 
be released in September and Pavilion has revealed that it will 
feature over 90 illustrations of woodland wildlife from around 
the globe. Colourists are invited to add their own palette to a 
huge range of species who make the woods their home, from 
fi refl ies to fallow deer, wild boar to dainty ladybird, published 
in paperback by Batsford, an imprint of Pavilion Books, on 17 
September 2020. RRP £9.99.

Publishing Director of Batsford Tina Persaud said: 
“It’s as much a pleasure planning this book with Millie as it 
was her fi rst colouring book, six years ago. The quality of 
her illustration is why her books keep selling. Her fans won’t 
be disappointed.”

Millie Marotta commented: “I’m thrilled to be exploring 
the world’s incredible woodlands – home to a hugely rich 
and diverse variety of fl ora and fauna – for my new colouring 
book, which I can’t wait to share with the worldwide colouring 
community. I hope fans will be delighted by the illustrations 
and may even discover a species they didn’t before know about 
as they bring each page alive with colour, in a celebration of 
our precious natural world.”
For trade enquiries go to milliemarotta.co.uk
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“Around 16,000 international trade visitors are anticipated to attend this year's fair.”

With only a few months 
to go before h+h Cologne 
2020, one thing is already 
certain: the success story 
of the International Trade 
Fair for Creative Handicraft 
& Hobby Supplies is set to 
continue when it returns to 
to this annual trade show 
from 20-22 March 2020.

Alongside the sector’s top 
German companies, a whole 
host of market participants 
from outside the country 
have already confi rmed their 
attendance at the world’s most 
important trade fair for the 
textile handicrafts business. 
Once again, around 16,500 
international trade visitors are 
anticipated, who have more 
to look forward to beyond 
the comprehensive range of 
products and services o� ered 
by the exhibiting companies.

That’s because a crucial 
factor in the fair's continuing 
success is its fi rst-class event 
programme, the principle aim 
of which is to provide the 
international specialised trade 
with important commercial 
stimulus and creative incentives 
to attract new business, 
promote sales and retain 
customers. The motto for the 
coming year is “Rock Your 
Success – Success Through 
Creativity!”. Under this banner, 
high-profi le experts will pick 
up on the sector’s trending 
topics and present tried-and-

tested business strategies in 
the My Lovely Living Room 
event space. The range of 
subjects covered will extend 
from good self-organisation 
and advice for using Instagram 
and Google Maps e� ectively to 
designing an optimal service 
o� er as the key to success.

The event is set to open 
with a series of talks featuring 
Nina Schnitzenbaumer. The 
successful photographer and 
business woman has been 
coaching the elite of German 
creative talent for many years. 
Her Emotion-Driven Marketing 
podcast shot straight to number 
one on the iTunes charts. 
Through her public seminars 
and online community, 
participants learn how to handle 
their own creativity and raise 
it to a higher level so that they 
can turn their passion into a 
business. In this talk, she will 
reveal how she started out, 
covering the best strategies 
and how others can reach their 
ideal customers e� ectively, 
making their dreams of running 
their own businesses a reality.

INCREASING 
TURNOVER 
THROUGH INSPIRING 
SHOP DESIGN
Gabriela Kaiser is convinced 
that the very design of your 
business premises is an 
important key to success. In 
her lecture Shop Concepts and 

Interior Decoration – Ideas for 
Creative, Modern Solutions, she 
will explain how to attract your 
target market into your shop 
and why bricks-and-mortar 
retailers need to o� er their 
customers more of an incentive 
than just products arranged 
on shelves. She will include 
examples and give trade visitors 
suggestions for inspiring ways 
they can present and decorate 
their own retail spaces.

What is the best way to 
communicate with your 
customers? What approach has 
the greatest chance of success? 
For 20 years, PR manager, editor 
and trainer Katrin Speer has 
been advising German and 
international companies and 
associations on the design of 
their corporate and product 
communications. Drawing 
on her wealth of experience, 
she will present the 10 Most 
Important Rules for Sustainable 
Customer Communications 
to the audience of 
international trade visitors.

WHAT ARE THE 
SECRETS OF GOOD 
CUSTOMER SERVICE?
The quality of your customer 
service is also critical when it 
comes to running a business, 
Sarah Steiner, a graduate in 
communications design, will be 
on hand to provide handy tips. 
As she explains knowledgeably: 
“Excellent service helps you 

gain customer loyalty. In turn, 
customer loyalty protects your 
business when the economy 
weakens. It’s also the cheapest 
way to generate sales, and 
you can use it to expand 
and consolidate your market 
position.” Steiner’s presentation 
at h+h cologne 2020 will 
focus on how good service 
works and what obstacles 
have to be overcome when 
planning a service o� er.

HIGH-STREET 
RETAILERS AS 
LOCAL HEROES ON 
GOOGLE MAPS
If used correctly, Google Maps 
can also be key to the success 
of bricks-and-mortar retailers. In 
his h+h presentation, Become 
a Local Hero with Google 
My Business – 12 Tips and 
Tricks to Get Your Business 
Really Rocking on Google 
Maps, Sven Deutschländer
explains how specialist 
retailers can successfully 
turn the global search engine 
to their advantage in the 
struggle to get customers’ 
attention. Deutschländer is a 
managing partner at Berlin’s 
dskom agency, and since 
2002, he has been helping 
companies establish and 
grow their online visibility.

These are just some of the 
topics that will be addressed 
in the My Lovely Living Room 
event space. The current talks 

Unmissable events at this infl uential trade fair that are 
guaranteed to boost your business

LET’S ROCK YOUR SUCCESS!
H+H COLOGNE:

programme with even more 
interesting lecture guests and 
experts can be found on the 
h+h cologne homepage under 
the events menu. The o� er 
will once again be rounded 
o�  by a trend fashion show 
put on by the members 
of Initiative Handarbeit 
(Handicraft Initiative), an 
exciting workshop programme, 
as well as numerous special 
activities with artists and 
various institutions.

WHY YOU 
SHOULD VISIT
As the world's largest 
ordering platform of its kind, 
the International Trade Fair 
for Creative Handicraft & 
Hobby Supplies presents a 
comprehensive spectrum of 
innovations in the context 
of sewing, crocheting, 
knitting, embroidery and 
other handicraft work. At h+h 
cologne 2019, 429 exhibitors 
from 43 countries presented 
their latest products, trends 
and collections in the areas 
of knitting, embroidery, 
crocheting, sewing and other 
handicrafts, as well as the 
corresponding accessories 
to an international audience. 
Around 16,500 visitors from 
80 countries are expected 
to visit h+h cologne, which 
has shown continuous 
growth in Cologne for 
over seven years now. CB
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Crafting for Easter and spring 
is a great way to entice 
customers into your shop. A 
huge market for Easter gift giving 
and for decorating for spring 
in general. Try these e� ective 
ideas to boost your sales and 
presence in the market.

THINK BIG
Wreath making is growing in 
popularity. Inspired by Instagram, 
many people want the front of 
their home or maybe their craft 
room door to look pretty all 
year round. Consider running 
a workshop decorating wicker 
wreaths with artifi cial fl owers 
and foliage, patterned eggs 
and wooden bunny shapes. 
Pompoms also look great on 
wreaths and it’s a creative way 
to use up odd balls of yarn. 
It’s also an easy make to do 
with kids. Pompoms can also 

be used to make Easter chicks 
and bunnies. Just a couple 
of sizes of pompoms, googly 
eyes and some card to make 
ears and feet and you have a 
wonderful Eater menagerie.

Easter trees are also becoming 
more fashionable. Why not 
be a trendsetter and decorate 
your store with one? Run an 
Easter decoration competition 
for your customers and put all 
the decorations on show in the 
shop to draw people in, and 
you could even ask the public 
to vote on their favourite. The 
more involved your customers 
are, the more they are likely to 

keep coming back to your store. 
Make the competition prize a 
voucher for your company or 
a free workshop place and this 
will result in more interaction 
and potential sales. You could 
also think about stocking the 
trees to decorate. Both white 
and natural style twig trees are 
great accessories for the home.

HOST A VARIETY OF 
THEMED WORKSHOPS
For those who are a little 
reluctant to make an Easter 
decoration on their own, 
consider organising craft 
workshops. Paper clay and 

cookie cutters are a great 
medium for this and not a 
huge outlay. Use the cutters 
as shapes for eggs, bunnies, 
chicks, fl owers and hearts. The 
clay can be bought in several 
colours or buy white and 
colour it with food colouring.

Alternatively, invest in some 
papier-mâché shapes with an 
Easter/spring theme. These can 
be painted or use deco mâché 
paper for a colourful and fun 
e� ect. This is a super easy 
workshop to run with children. 
They get to choose their shape 
and the colours of paper they 
are using and most of them 

need very little help, leading to 
a sense of accomplishment.

Workshops for kids are super 
easy for this time of year. They 
can decorate paper eggs with 
scraps of paper, make bunny 
themed paper plate puppets, 
decorate and personalise an 
egg collection basket and so 
much more. There are so many 
great ideas and a quick google 
or look in Pinterest will give you 
enough ideas to run workshops 
all through the Easter holidays.

Creating paper fl owers 
for wreaths, home décor, 
cards and table decorations is 
another great workshop to run. 
There are many dies both on 
manual and electronic cutting 
machines available. With an 
electronic cutting machine 
you can resize the fl owers 
from tiny to huge, thus making 
them more versatile. It’s a fun 

HOW TO HAVE AN 
EASTER SALES BOOST

Claire Hamer, UK Trade Account Manager 
of Trimcraft Direct, o� ers creative ways to 

sharpen spring sales

JAN
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ORGANISE AN ONLINE 
EASTER EGG HUNT
A fun way to encourage people 
to visit your website and browse 
products this spring is by 
launching a virtual Easter egg 
hunt. Simply hide a handful of 
images of Easter eggs in various 
sizes throughout the pages of 
your website. Ask your online 
customers to fi nd them in 
order to be in with a chance of 
winning a prize, which could 
be a voucher, a discount code 
or a beautiful Easter prize 
bundle. It’s important not to 
make this challenge too di�  cult 
to avoid potential customers 
giving up and clicking away 
from your website. Ask the 
public to tell you the locations 
of the eggs via an email or 
social media message, add their 
names to the prize draw and 
watch your exposure grow!

CREATE VIDEO 
CONTENT TO 
WILL INSPIRE
Providing a well-stocked supply 
of Easter crafting products will 
encourage customers to rely 

on you for the essentials year 
after year, but if you really 
want to excite and inspire 
your audience then it’s worth 
considering video content. 
Simple, but e� ective projects 
are perfect for this, such as an 
Easter-themed bookmark or 
3D card making techniques, as 
they are quick to make and give 
the viewer confi dence to give 
it a try. Be sure to pick projects 
that use products that you 
specifi cally want to promote, 
such as a new range of eco-
friendly glitter or stamps, and 
keep videos short and concise. 
This idea will take forward 
planning and some time, but 
it’s a great way to introduce 
new customers to your brand. 
Share the videos across social 
media frequently, along 
with links to the mentioned 
products for maximum e� ect.

CREATE FLASH SALES 
OR PROMO CODES
Customers feel inclined to 
spend more when they feel 
they’re getting good value for 
money, so consider hosting 

a fl ash 2 for 1 sale or 20% 
discount code across your 
online store or on selected 
ranges. A 24 or 48 hour time 
limit will give people a sense 
of urgency to complete their 
purchase – just make sure 
it’s launched at a time when 
Easter is fast approaching. 
Posting announcements of this 
promotion on social media 
a day or two before launch 
is a useful way of increasing 
awareness and anticipation.

SOCIAL MEDIA 
GIVEAWAYS WINNERS
Facebook and Instagram are 
two platforms that rely on 
visually enticing content in 
order to receive a positive 
response from their audience. 
Why not try creating a beautiful 
Easter bundle with handy 
products, vouchers and sweet 
treats to use as a prize for a 
social media competition? 
Take a few photos of your prize 
and decide which platform is 
going to host the giveaway. 
To avoid confusion, it’s a good 
idea to invite people to enter on 

one post only so that you can 
easily see how many people 
have entered. Try asking your 
followers an Easter themed 
request, such as, ‘To enter, tag 
someone you would treat to 
one of your Easter makes’. That 
way you’ll double your exposure 
with each entry comment 
and friends of the people who 
have entered will see these 
interactions, too. Terms and 
conditions are important here 
– state in the post that entrants 
must be based in the UK (unless 
you’re happy to ship the prize 
internationally), age restrictions 

if necessary, the time and 
date that the entry period 
will close, allow one entry 
per person and state that 
entrants must be following 
your company page and have 
liked and commented on the 
post. Remember to promote 
the competition on your 
other social media platforms, 
asking the public to head 
over to the hosting post and 
enter there. This is a fantastic 
way to grow your social 
following and introduce 
new people to what your 
business has to o� er. 

BE A SOCIAL PRO AND
 GO BIG PROMOTING EASTER ONLINE

Maximise your Easter by pairing in-store displays with these excellent tips 
for engaging with an online audience…

way to introduce 
your customers 
to the world 
of electronic 
die cutting. 
You can cut 
many types 
of material, 
including 
paper, 
cotton and 
felt (depending 
on the type of 
machine), giving plenty 
of choices for creativity.

OFFER A GOOD RANGE 
OF TRADITIONAL 
PRODUCTS
Many workplaces and 
schools run an Easter bonnet 
competition. Ensure that you’ve 
got plenty of supplies stocked 
to keep up with this trend! 
Have a couple of styles and 
sizes of base hats and then 
crepe paper to make fl owers, 
paper straw, mini nests and 
of course those cute little 
chicks and more little eggs to 
decorate the hats with. More 
really is more when it comes 
to the ultimate Easter bonnet.

A beautiful handcrafted table 
display leading up to Easter can 
include hand painted ceramic or 
mâché bunnies with beautiful 

fl owers that can be real, 
artifi cial or paper. 

Don’t forget to 
add greenery 
and foliage, 
it’s the perfect 
way to bring 
your display 
to life.

For 
customers 

that knit and 
crochet don’t forget 

to stock up on Easter and 
spring themed patterns and 
lots of pastel wool and yarn.

Kids, big or small, love an 
Easter egg hunt. Bunny feet 
markers, signposts, baskets and 
plastic eggs to hide clues in 
are great product investments. 
Allowing customers to scale 
their order to however many 
people they’ve got coming 
to their hunt is a great way to 
entice crafters on a budget. 
Bunting is another great 
seller for these events.

This really is a great time of 
year where people are feeling 
positive and want to create 
something beautiful in their 
homes or to give to friends 
and family. Be a part of that 
excitement and drive sales 
with a warm welcome and 
maybe some carrot cake! CB

trade.wowembossingpowder.co.uk   |  sales@wowembossingpowder.co.uk
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EASTER PRODUCTS
INSPIRATIONAL

PAPER MACHE BUNNY DECORATIONS
whitestu� .com
The perfect decorations for your Easter tree Papier-mâché 
is inexpensive and easy to decorate. Keep the designs 
simple and colourful to appeal to customers of all ages. 
They would make a great element in a window display. 

YELLOW WOVEN FLOWER 
BASKET, WHITE EASTER 
BUNNY BAG, EASTER 
HANGING ASSORTED 
DECORATIONS
rexlondon.com
Irresistible yet inexpensive 
ways to get into the Easter 
spirit. Have a go at running a 
crochet basket workshop, or 
keep it simple and create sweet 
shop bags and bunting that 
have a chick or bunny theme.

EASTER PARTY LUXE BISCUIT TIN
biscuiteers.com
Remaining hugely popular, intricately 
decorated biscuits are a tempting way to 
entice customers into your store. Consider 
stocking tins from companies specialising in 
decorative biscuits, use them in a display or 
even run your own biscuit icing workshop.

HANDMADE 
HANGING PAPER 
FLOWERS BY MAY 
CONTAIN GLITTER
notonthehighstreet.com
Similar eye-catching 
decorations would 
look fabulous for an 
in-store Easter display. 
Experiment with 
designs and colours 
to really show o�  your 
brand’s identity.

BEADALON mini_ADS  24/01/2020  11:31  Page 1
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Take a leaf from the high 
street brands gearing up 

for Easter with visually 
inspiring seasonal 
o� erings

EASTER WREATH
homesense.com
Wreaths aren’t just for Christmas! This trend 
is a fantastic way to use up Christmas stock, 
just replace the holly and baubles with 
Easter eggs, bunnies and spring fl owers.

£12.99

£65

£5

£45

£2.95

£4.95

£1.95
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“The purpose of cornerstone content is not to 
convince the customer to buy your product, but rather 
to grow their trust in you, as an authority on all things 

craft, relevant to your fi eld”

I run the online blog 
content for home shopping 
channel Create and Craft 
(blog.createandcraft.tv). 
We’ve found that a blog 
provides a valuable space 
to answer your customers’ 
questions, provide them 
with creative ideas and 
deliver insightful learning. 
Here are some of my insider 
secrets to getting it right.

SCHEDULING TRENDS: 
DISCOVER WHAT 
YOUR CUSTOMERS 
WANT AND WHEN 
THEY WANT IT
Initiating a content schedule 
for a blog can seem like a 
daunting task, but there are 
plenty of tools designed to take 
the guesswork out of creating 
a framework for what you 
should be writing about, and 
when you should be publishing 
it. A quick look at your crafting 
niche on Google Trends will 
provide you with useful insights 
and you’ll be able to see when 
demand for content on a topic 
is at its highest and lowest 
across the year, and whether 
interest in a given topic is 
generally growing over time or 
dwindling. 

If, for example, your 
customer is looking for crochet 
advice, Google Trends reveals 
that search for this kind of 
content (understandably) 
builds through autumn and 
peaks in December, enabling 
you to plan exactly when to 
publish in order to capitalise 
on maximum search volume.

Google Trends also allows 
you to compare the relative 
popularity of di� erent topics 
and disciplines. Whilst crochet 
and knitting understandably 
follow the same trend of peaks 
and troughs in popularity 
across the year, it is clear from 
the data that there is more 
than double the demand for 
crochet content as there is for 
knitting. You can use these 
insights to give appropriate 
weight to every discipline you 
wish to include in your blog.

REFINE YOUR IDEAS: 
KEYWORD RESEARCH 
IS ESSENTIAL
How can you further refi ne 
your research to identify 
the kind of blog articles you 
need to populate a monthly 
content plan with? A good 
online keyword tool is 
invaluable here. KeywordTool.
io, for example, will provide 
keyword suggestions based 
on any word or phrase you 
input, as well as providing 
information on the popularity 
of that search term over time, 
and how fi erce the content 
competition may be. Short 
generic keywords like ‘crochet 
pattern’ may be incredibly 
popular but targeting this 
alone will pit you against 
hefty competition. Targeting 
a longer variant of this, that 
may have lower search, but 
also has lower competition, 
will steer the odds of ranking 

well in the SERPs (Search Engine 
Results Pages), in your favour.

Whilst online keyword 
tools are fi rst and foremost 
an SEO tool, they also provide 
invaluable insight into the 
mindset of your potential 
customer! Armed with a list 
of craft disciplines you’d like 
to feature on your blog, you 
can use keyword tools to fi nd 
out exactly what it is within 
those disciplines that people 
are turning to Google for 
more information on – this 
is a great insight into exactly 
what it is your customers 
want to read about.

CORNERSTONE 
CONTENT: WHAT IT IS 
AND WHY YOU NEED IT
Whilst providing content 
to cater for specifi c queries 
relevant to your product 
or service is a great way to 
engage your customer with 

DRIVE YOUR BUSINESS FORWARD WITH AN 

INNOVATIVE & ENGAGING

CRAFT BLOG
Adding a blog to your website is a proven way to strengthen 

your brand’s position as an authority in the craft industry, says 
Create and Craft’s content marketing executive Lisa Burton

your brand, you also need to 
ensure you provide broader 
overview content, too.

This is crucial, both for 
the customers you want 
to engage with and search 
engine success. But what 
is cornerstone content? 

Essentially, these are the most 
informative, up-to-date and 
useful content pages on your 
blog. Whilst you will have a 
schedule fi lled with articles 
targeting relevant longtail 
keyword searches that you’ve 
established are worth featuring, 
your cornerstone content 
is where you’ll be focusing 
your e� orts to rank for your 
most competitive keywords. 

From a customer perspective, 
these articles will provide in-
depth information and answer 
the big crafting questions. 
These need to be well-
researched, accurate, and of real 
educational value. The purpose 
of cornerstone content is not 
to convince the customer to 
buy your product, but rather 
to grow their trust in you, 
as an authority on all things 
craft, relevant to your fi eld.

From a search engine 
perspective, your cornerstone 
content needs to be at the 
heart of a good internal linking 
strategy; kept up-to-date; and 
created with good SEO tactics 
in mind to target high volume 
search related to your craft.

Creating a blog can feel like 
a daunting prospect if you’re 
starting from scratch. Yet, 
investing the time in researching 
your area of expertise and 
creating a content schedule 
fi lled with exciting ideas will 
keep your audience engaged 
and coming back for more. CB
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Whether you run a 
household chain, or are 
operating a small craft 
business out of your spare 
bedroom, you are bound to 
use a website as one of your 
sales channels. This New 
Year, you might be considering 
a revamp of your website and 
wondering where to start, 
follow these tips for a smooth 
and successful redesign.

1REPRESENT 
YOUR BRAND
Your website is your shop 

front to the world. Whether you 
rely on word of mouth or drive 
tra�  c to your site through a big 
advertising budget, you want to 
ensure that when people land on 
your site, they know it’s yours.

Ensure your brand message 
is consistent everywhere 
the customer sees you. 
That means the logo, brand 

colours, font and even tone of 
writing should be identifi able 
across all channels, as well 
as your physical products. 

Just because you are 
revamping your website, it 
doesn’t mean you need to 
also redesign your branding, 
too. You will have spent some 
time already building trust in 
your company’s name and 
logo, and having a brand 
new website to navigate is 
enough for customers. You 
want to reassure them that 
this is still the brand they 
love, stay familiar at this 
stage to maintain this trust.

2USER EXPERIENCE 
IS KEY
Take the time to 

understand your customer base, 
this isn’t just a hunch of what 
you think your customers will 
like, (or worse, what you like) 

but really getting to know their 
preferences. This can easily be 
done through focus groups, 
surveys, online user experience 
tests and social media. Find 
out what your customers fi nd 
frustrating about your current 
website, what other sites they 
enjoy using and where they 
spend their time online. It 
might be hard to hear, but this 
information is so valuable.

Gathering this feedback will 
help you to avoid designing 
a website that looks like your 
favourite brand, but has no 
relevance to your customers. 
This is particularly important 
where there is an age or 
gender di� erence between 
your designers/copywriters 
and your audience. Consider 
the following: are these images 
appropriate to my customers? 
Is this font clear and legible? 
Is this language relatable?

3TAKE INSPIRATION 
FROM LEADING 
WEBSITES

A lot of the biggest websites in 
the UK will have large teams of 
conversion rate optimisation 
specialists, spending a lot of 
time and money on testing 
the most e� ective way to get 
a website visitor to convert 
to a sale. Pay attention to the 
tricks they implement, for 
example: the positioning of 
the ‘Add to Basket’ button, the 
delivery and payment forms, 
the incentive messages across 
the site and the symbols of 
trust such as a padlock on a 
payment page to imply security. 

Spend some time analysing 
these websites to fi nd the 
common themes, then using 
the customer feedback you 
have gathered, consider 
implementing some of 
these strategies, too.

4TEST IT OUT
Once your new website is 
up and running you might 

think the hard work is done, but 
really it is just the beginning. 
Now starts the process of 
optimising your website to 
ensure those hard-earned visits 
turn into conversions. One 
place to really focus on is your 
checkout, from adding a product 
to the basket, entering delivery 
and payment details to actually 
processing a complete order, 
there is natural drop o�  for 
customers. If you can minimise 
this drop o�  as much as 
possible, you will see an impact 
on revenue, even improving 
your conversions by a few 
percent can make a surprising 
di� erence on sites with high 
volume or high basket spends.

You can do this by testing 
out di� erent words to push 
through the purchase, using 
signals like ‘Step 1 of 3’ to show 
the customer their progress, 
enabling instant checkouts 
through Paypal or using a 
one-page checkout and even 
the colour of your checkout 
buttons can have an e� ect on 
the perceived trust of your site. 
Each of these will have their pros 
and cons depending on the type 
of business you run and your 

customer base, so you really 
need to test and measure as you 
go along, changing one thing 
at a time in a methodical way.

I would recommend using 
an easy to implement software 
like Hotjar, which will map 
out this drop o�  for you, this 
will give you a benchmark of 
your current conversion rate 
and you can test from there.

5TAKE ADVANTAGE 
OF FREE 
ANALYTICS 

TRAINING 
Understanding Google Analytics 
will really help you to get 
the most from your website, 
and the great news is that 
training is provided online 
for free by Google through 
its Analytics Academy.

Using this platform, you can 
access a huge amount of data 
about your website visitors, 
and a useful starting point 
for optimising your site is the 
product pages that get a lot of 
tra�  c but have low conversion 
rates. Compare them to the 
pages where you have a high 
conversion rate and see what 
you can learn. Then implement 
these changes and test to see if 
conversions improve. Sometimes 
it can be as simple as changing 
a product’s description or image 
to make it clearer, but without 
this information from analytics, 
you are essentially guessing 
at what could be improved. 

Becoming adept at Google 
Analytics is a game-changer for 
your online business. You will 
be able to better understand 
your customer demographics, 
along with which channels are 
working for you – Facebook or 
Twitter, email or PPC. Knowing 
this information will enable you 
to set a clearer strategy and a 
budget for digital advertising 
that really works for you. CB

TIPS TO IMPROVE
Hunkydory Crafts marketing 
manager Becky Battersby provides 
her tried and tested advice for taking 
on a website redesign, along with 
some common mistakes to avoid

YOUR WEBSITE CONVERSIONS5

Take advantage of free 
analytics training
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MOST INFLUENTIAL 
CRAFT BOOKS

THE TOP 20

An extensive list of must-stock titles to entice 
and excite a broad spectrum of crafters
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1: THE BUILD A BAG 
BOOK: SATCHELS 
by Debbie Shore, RRP 
£17.99, Search Press
Aligning with trends that 
move away from fast fashion, 
craft infl uencer Debbie Shore 
has provided a fantastic array 
of easy-to-follow satchel 
designs for a myriad of uses.  
“New to the highly acclaimed 
Build a Bag series, this 
fantastic book by Debbie 
Shore o� ers a selection of 
15 sensational satchels and 
a full-size rigid template. 
With approximately 500,000 
books sold around the world, 
she has done it again!”
Search Press sales & marketing 
director David Grant

2: SIMPLE SHAPES 
STUNNING QUILTS 
by Stuart Hillard, RRP 
£22.95, Pavilion Books  
In the follow-up title to the 
bestselling Use Scraps, Sew 
Blocks, Make 100 Quilts, Stuart 
Hillard shows you how the 
easiest of shapes can be used 
to make extraordinary quilts. 
The book is divided into 
fi ve main pattern chapters; 
One-Patch Quilts; Strips and 
Squares; Triangles; Curves; and 
Foundation Piecing. Alongside 
the patterns and quilt designs, 
Stuart has drawn on years 
of teaching experience to 
include the ultimate quilting 
hacks, tips, and tricks.  

A great all-rounder, Hillard’s 
impressive collection of quilt 
designs and expert advice will 
help novice quilters to gain 
confi dence, while also inspiring 
more experienced crafters.   

3: MENDING 
MATTERS: STITCH, 
PATCH, AND REPAIR 
YOUR FAVORITE 
DENIM & MORE 
by Katrina Rodabaugh, 
RRP £17.99, Abrams
Released just before the 
beginning of 2019, Katrina 
Rodabaugh has inspired a new 
generation of crafters to ‘Make 
Do and Mend’ with this helpful 
book. Perfect for an increasingly 
eco-conscious audience.
“Sustainability is something 
that has been in the thoughts 
of the craft audience for 
quite some time. When I 
acquired Mending Matters, 
I felt Katrina Rodabaugh 
was a real voice for this 
movement. Everyone has 
a favourite pair of jeans 
they are willing to repair 
in order to keep wearing 
them, but something 
bigger is happening in 
people’s thinking about 
overconsumption, too.” 
Editorial director at 
Abrams Shawna Mullen 

4: THE EMBROIDERED 
ART OF CHLOE 
GIORDANO, 
RRP £25, Search Press 
Inspired by her love of the 
natural world, Chloe’s intricate 
designs will inspire crafters to 
challenge themselves to create 
beautiful pieces of embroidery. 
It’s an eye-catching book 
that thoroughly deserves a 
place on your sales stand.
“Chloe Giordano is a huge 
name in the embroidery 
world with over 245K 
followers on Instagram. 
Striking a perfect balance 
between practical 
instruction and inspiration, 
The Embroidered Art 
of Chloe Giordano is 
a beautiful book that 
provides the fi rst permanent 
record of her work.” 
Head of Search Press 
editorial Katie French

PAPERCRAFT

5: PAPER FLOWER ART 
by Jessie Chui, RRP £25, 
GMC Publications
With a focus on realistic 
reproduction, Jessie Chui’s 
Paper Flower Art aims to 
provide you with ornaments 
that take the breath away. This 
book is fi lled with moments 
that make you question 
how it’s possible to produce 
something so authentic.
“We have had a few hugely 
successful paper fl ower 
titles recently, and this 
new book is a beautiful 
addition to our list. Making 
these pieces is intricate and 
di�  cult work, but ultimately 
incredibly rewarding to the 
ambitious papercrafter.”
GMC sales director 
Michael Robb

6: THE KIDS BOOK 
OF PAPER LOVE 
by Irene Smit and Astrid 
van der Hulst, RRP £14.99, 
Workman Publishing
This vibrant book has been 
infl uencing children and 
adults alike to put down 
screens and turn to paper 
instead. Each of the 180 pages 
is interactive, from making 
paper chains to secret stashes 
and photo booth props.
“The Kids’ Book of 
Paper Love is the fi rst 
book in our Flow series 
collaboration that was 
created specifi cally with 
children in mind. Inside 
the industry, it’s been an 
exploration into what a 
book can be – every single 
page is di� erent and it has 
infl uenced the way that 
people think about paper.” 
Megan Nicolay, Executive 
Editor, Workman Publishing

1
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Mending Matters 
© 2018 Karen Pearson

The Build a 
Bag Book 
- Satchels

Paper Flower Art 
by Jessie Chui
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KNITTING

7: BOLD BEGINNER KNITS 
by Kate Davies, RRP £15, KDD 
& Co (Kate Davies Designs)
A wonderful title for crafters 
looking to delve into the world of 
knitting. Davies’ make this book 
an incredibly useful resource.
“One of our bestselling titles 
last year, with strong sales 
across print book, e-book 
and individual patterns. This 
book teaches even beginner 
knitters to create beautiful, 
wearable knits. Clarity is the 
hallmark of Bold Beginner 
Knits – from the pared-back 
photography to the easy-to-
follow pattern writing style.” 
Designer Kate Davies

8: COLOR BLOCK KNITS 
by Nicki Trench, RRP 
£12.99, CICO Books
By capitalising on the cake 
yarn and colour wheel trends, 
Trench has created a stunning 
collection of vivid throws, 
shawls, scarves and more 
that would brighten even 
the dreariest winter day.
“Nicki Trench’s Color Block 
Knits takes away the worry 
of which colour goes with 
which, as all the self-striping 
designs are made with cake 
yarns and colour wheels. 
This is what time-pressed 
crafters are looking for.”
Publisher Cindy Richards

9: WEEKEND MAKES: 
STASH KNITTING 
by Emma Osmond, RRP 
£14.99, GMC Publications
No-waste crafting gains even 
more support from this fun.
“The ‘Weekend Makes’ series 
speaks to the current trend 
for projects that don’t take 
weeks to fi nish. Crafters are 
looking for projects that can 
produce something beautiful 
and useful in a few hours, 
or over a day or two. Plus 
all knitters have a ready 
stash of wool that is ideal 
for these smaller projects!”
GMC sales director 
Michael Robb

7 8 9
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MORE CRAFT TITLES
10: THE ART OF 
CIRCULAR YOKES 
by Kerry Bogert, RRP 
£19.99, Interweave
A collection of 15 enticing 
patterns of circular yoke 
pullovers and cardigans 
from infl uential designers 
such as Jenn Steingass, Kate 
Gagnon Osborn, Jennifer 
Wood, and Andrea Cull.

11: COSY ALPACA 
KNITS 
by Jem Weston, RRP 
£11.99, Rowan
Inspired by Peruvian textiles, 
Jem Weston has created 
10 simple, yet e� ective 
designs for rugs, cushions, 
blankets and more.

10

11
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CROCHET

12: CROCHET 
SUCCULENTS 
by Emma Varnam, RRP 
£14.99, GMC Publications
It seems that no one can 
resist the appeal of succulents, 
and this popular book has 
shown that crochet versions 
are just as popular. With 25 
di� erent patterns, this title 
will appeal to those looking 
for a new challenge.
“This delightful book has 
been a huge success for us, 
appealing across the ages and 
selling to the traditional craft 
market as well as to other 
outlets. Succulents are very 
‘in’ at the moment, and 
making beautiful quirky gifts 
has always had a strong 
appeal to crafters.” 
GMC sales director 
Michael Robb

13: MINDFUL 
CROCHET 
by Emma Leith, RRP 
£12.99, CICO Books 
Every project in this book 
has been designed to help 
crafters unwind with repetitive, 
meditative techniques, soothing 
colours and satisfying textures. 
A fantastic title to recommend 
for the self-care movement.
“Mindful Crochet has been 
one of our bestselling craft 
titles of the season. I think 
Emma Leith’s personal 
perspective is what has made 
this book so impactful: she 
used crochet as a way of 
managing pain and stress 
while undergoing treatment 
for breast cancer.” 
– Publisher, Cindy Richards

14: MABEL 
BUNNY & CO. 
by Claire Gelder, RRP 
£12.99, Search Press
Ideal for crafters who know 
the basics of crochet, this 
creative book features projects 
that make irresistible rabbits, 
dragons, pigs and many 
more. The makes are sized 
at 70cm or 30cm tall and are 
great for the novelty factor. 
“Mabel Bunny & Co. came 
about after we spotted the 
author, Claire Gelder, on 
the BBC series Dragons’ 
Den. Claire has a fantastic 
fl air for design and her 
fabulous over-sized 
animals really stand out 
from the crowd.” 
Head of Search Press 
editorial Katie French

15: HELLO, CROCHET 
FRIENDS! 
by Jonah Larson, RRP 
£12.99, Search Press
A book that celebrates the 
wonderful infl uence that 
crochet has had on the life 
of a young boy. It will inspire 
and teach crafters no end.
“11 year old crochet 
sensation Jonah has nearly 
200,000 Instagram 
followers. In Part One of his 
inspirational book he tells 
his story of being 
abandoned as an infant in 
Ethiopia and the role 
crochet plays in his life. In 
Part Two he invites readers 
to crochet using his 
exclusive patterns.” 
Search Press sales & 
marketing director 
David Grant 

Crochet 
Succulents

Mabel Bunny 
& Co. 

Extraordinary Hand Lettering

Extraordinary Hand Lettering

 Hello, Crochet 
Friends!

Mindful Crochet
CICO Books.
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16: CONTEMPORARY 
PAPER MARBLING 
by Lucy McGrath, RRP 
£20, Batsford Publishing
Stunning photography, easy-
to-follow instructions and neat 
little titbits on the origins of 
each marble fl ourish makes this 
book thorougly engaging. 
“Paper marbling is an ancient art 
that is having a wonderful 
renaissance, and artist Lucy 
McGrath of the Cockpit Arts 
brings it bang up to date. She 
marries some of the traditional 
techniques with fresh colour 
combinations.”
Publishing director of Batsford 
Tina Persaud

ART AND CALLIGRAPHY

17: EXTRAORDINARY 
HAND LETTERING 
by Doris Wai, RRP £10.99, 
Skyhorse Publishing
Calligraphy popularity has 
continued to grow over 
the last year, and this book 
from 2017 remains a valued 
and respected resource that 
crafters keep coming back to. 
“Author Doris Wai combines 
the two worlds of hand 
lettering and upcycling, using 
her art to transform everyday 
objects like mirrors, into 
functional pieces for weddings 
and parties, home decorations 
and more.” 
Book editor Kim Lim

18: BRUSH LETTERING 
by Rebecca Cahill Roots, RRP 
£14.99, Batsford Publishing
Rebecca Cahill Roots is a name 
in the world of lettering, and 
with good reason. Her book 
covers the basics, then moves 
onto more complex techniques 
whilst remaining clear. 
“Rebecca (of Betty Etiquette) 
makes it easy to master the 
popular brush pens to produce 
beautiful, stand-out calligraphy 
that has a real wow factor. It 
includes exercises, templates and 
projects for everything from 
weddings to Christmas.” 
Publishing director of Batsford 
Tina Persaud

16 17 18
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MORE CRAFT TITLES
19: PAINT PLAY 
by Katie Rose Johnston, 
RRP £12.99, LOM Art
This book uses art as a tool 
of expression. Learn brush, 
drip, splatter, dab and 
blow techniques and even 
how to utilise materials 
like salt and cling fi lm.

20: SEEKING SLOW 
by Melanie Barnes, 
£9.99, Rock Point
Melanie Barnes explores 
the wonderful ways to take 
a step back from the stress 
of everyday life, including 
long walks outdoors, 
meditation and crafting. 
It’s a supportive and non-
judgmental book which 
would make a great gift.

19

20
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Search Press is celebrating 
its 50th anniversary. 
How have you ensured 
its longevity in the 
publishing industry? 
At Search Press, unlike many 
other UK publishers, we 
concentrate on only publishing 
practical and inspirational art 
and craft books. This gives us 
focus and a closer relationship 
with the market. We publish 
more art and craft books than 
anyone else and have a better 
reach into the art and craft 
market and community. 

Our reputation for 
producing books that are 
not only beautiful but of a 
high professional quality 
means that we attract the 
very best authors and our 
readers trust the Search Press 
brand. For 50 years we have 
been publishing well-priced, 
beautifully produced books 
that meet the demands of 
our audience. We have never 
just published for here-
today-gone-tomorrow fads. 

What key trends are 
Search Press capitalising 
on in 2020? 
Most of our publishing is 
based on a steady demand for 
support material for the art 
and craft market rather than on 
short-term market trends. Our 
best-selling books are currently 
in drawing, watercolour 
painting and embroidery, 
where we have been 
publishing for many years and 
are respected as a world leader. 

We do, however, keep a 
close eye on the longer-term 
art and craft trends. 2020 
will see us publishing one 
of our strongest embroidery 
lists yet in response to 
its growing popularity, 
cementing our reputation 
as the best embroidery 
publisher in the world with 
many international authors 
with followers worldwide. 

People are rediscovering 
the crafts of the past such as 
macramé, bargello and punch 

needle, and this year we are 
publishing books that put 
a modern twist on all three 
of these subjects. Needle 
felting, sewing, knitting 
and crochet continues 
to thrive, and 2020 will 
see us developing our list 
across all of these areas.

In art, there is a strong 
trend toward people taking a 
more creative, experimental 
approach to painting and 

drawing, and we look forward 
to publishing new artists with 
modern styles and innovative 
techniques across all media. 

We’re very aware 
that there are more craft 
consumers coming into 
the market looking to learn 
crafts as a way of switching 
o�  from technology and the 
stresses of everyday life. Our 
list will continue to appeal 
to this growing sector. 

How important has social 
media been in terms of 
growing your business? 
We have a dedicated social 
media community who love 
to hear news of our new 
books and authors. We o� er 
them insights into how and 
why books are published, new 
projects that our authors are 
working on and where our 
books are available within the 
art and craft community. Each 

year the number of followers 
on all the sites we run grows 
and our customers love to 
share with us the projects they 
have made. Often the fi rst 
announcement that a book is 
available is via social media. 

   
What are the biggest 
challenges the company has 
faced over the last 50 years? 
The biggest challenge is making 
sure that books are still relevant 
in a world that is increasingly 
dominated by online 
information. We recognise that 
people buy books because 
they treasure them and want 
to own them, and therefore we 
have made our books more 
and more beautiful, better 
value for money, and – in 
short – irresistible purchases.

How have the needs 
of the craft consumer 
have changed since the 
business fi rst started? 
Originally our small 
instructional books with colour 
were revolutionary but now 
consumers expect more than 
basic instructions and project 
ideas. The books we produce 
have to be both beautiful and 
functional in order to be valued 
by our audience. It is easy to 
simply go to the internet for 
basic information, so books 
have to o� er much more than 
this. They are therefore not 
just a source of instruction 
presented in an accessible, 
easy-to-understand way; they 
also provide inspiration and 
ideas to spark people’s creativity, 
and often include supporting 
materials such as templates, 
patterns, tracings and transfers.  

What exciting new 
book releases can 
you tell us about?
There are so many 2020 
books that really excite us! The 
Addictive Sketcher, the fi rst 
sketching book from Adebanji 
Alade, the winner of many 
Fast Sketching competitions 
and the art presenter from 

Martin and Caroline de la Bedoyere chart 
the challenges and milestones of running an 
infl uential publishing house as it celebrates 

half a century of success

50 YEARS OF 

SEARCH PRESS

SPECIAL TWENTY TO MAKE SERIES OFFER

Enjoy a 60% discount at Search Press Stand J10 at CHSI Stitches from 16th-18th February
With over two million copies sold to date, our 
popular Twenty to Make series has proved a huge 
success since its launch over 10 years ago.

The series covers a superb range of crafts, from 
knitting, crochet, sewing, sugarcraft and jewellery. 
With 20 fabulous quick and easy projects in each 
title, they are an irresistible in store purchase at 
£4.99 RRP.

Come see for yourself on the Search Press stand 
J10 at CHSI Stitches 2020, and enjoy the special 
Twenty to Make o� er of 60% discount (no 
minimum order).
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the BBC’s The One Show, 
out now. We have superb 
new collaborations with Kew 
Gardens: The Kew Book of 
Embroidered Flowers, The 
Kew Book of Painting Roses 
in Watercolour and The Kew 
Book of Painting Orchids in 
Watercolour. There’s Wendy 
Gardiner’s new series featuring 
easy sewing projects using 
fat quarters (the most popular 
way to buy fabric in the UK) 
- Take Two Fat Quarters Gifts 
and Home and a new Sewing 
Room Secrets title from best-
selling author Debbie Shore on 
Quilting, and Fairytale Crochet 
Blankets to name just a few.

How have printed books 
have stood the test of time 
amongst competition from 
so many online resources? 
Craft books take the crafter 
away from the screen 
and provide a permanent 
resource that can be read 
from beginning to end or 
dipped into over and over 
again, with no fear of the 
information vanishing or no 
longer being available. Our 
books are beautiful possessions 
in their own right. They 
provide a place in which ideas, 
expertise and examples of an 
author’s work can be gathered 
together for readers to keep 
on their shelves for many 
years to come, and many 
people fi nd it easier to follow 
step-by-step photographs 
and written instructions in a 
book than to watch a video. 

What key craft shows is 
Search Press attending 
this year? How will you be 
marketing your books to 
retailers during these events? 
Search Press books will be 
available at all key craft shows 
across the country in 2020. 
We work sometimes with 
customers such as Purple 
Valley who run a travelling craft 
bookshop, but we will also be 
at shows ourselves o� ering 
customers a chance to see 
all our new books. They can 
then place their orders with 
us or buy from their local craft 
shop. We always believe that 
the best way to sell our books 
is to get them directly into 
the hands of our customers. 

Do you have advice for small 
businesses interested in 
looking to start selling your 
books in store and online? 
• Carrying a good range 

of books is a great way 
to sell extra product – a 
book on how to use fat 
quarters, for example, may 
well encourage people in 
a fabric store to purchase 
more fat quarter bundles, 
particularly if they are 
placed next to each other.

• We o� er great trading 
terms so you’ll benefi t from 
extra profi table business. 

• Use books in any classes 
or workshops you o� er – 
they’re a great way for your 
customers to remember the 
techniques they’ve learned, 
or to give them project 
ideas to try out at home.

• Make up some of the 
projects from the books you 
stock and display them in 
your store. They’ll inspire 
your customers to craft. 

• The next best thing to having 
a big crafting personality 
physically in your shop is to 
carry their books. They’re 
a great reference and 
provide endless inspiration 
for your customers. 

• Hand-written reviews in store 
at the front of the shop will 
give a great idea of curation 
and inspire your customers 
to buy books and materials. 

What genres of craft 
books are currently 
the most popular? 
Drawing, particularly Kawaii, 
continues to be huge as do 
simple watercolour technique 
books. Sewing, both hand 
and machine, are also big, 
and of course crochet, 
knitting and embroidery 
remain very popular. 

  
How have you managed to 
communicate the passion 
and drive behind Search 
Press to new employees as 
the company has expanded? 
We have always maintained the 
family ethos and all employees 
are welcomed into the Search 
Press family. People are allowed 
to bring their dogs in to work, 
and we run fl exible working 
so that sta�  can tailor their 
working week to their personal 
needs. Our open-plan o�  ce is 
all on one fl oor and we share 
lunch together each day, both 

of which help communication 
across all departments. 

What are the pros 
and cons of running a 
business as a family? 
We never stop talking about 
work – to be truly successful 
means that you live it 24/7! 
But it has also given us the 
opportunity to travel the world 
together. Our daughter, when 
only a small child, visited 
printers in Malaysia, met with 
new distributors in South 
Africa and spent Christmas 
in Australia. When you run a 
family business, people expect 
to meet the family and it’s a 
wonderful chance to share the 
excitement of creating and 
selling new books together. 

  
How do you maintain 
a strong level of 
communication between your 
o�  ces in the UK and overseas 
in Australia and the US? 
We have regular scheduled 
Skype conversations with 
our team around the world, 
but we also travel a lot to 
understand how our books 
are being sold across the 
world and the problems that 
di� erent markets face. 

We have annual get-
togethers with all our reps, 
distributors and agents where 
we learn about new products, 
and also take the opportunity to 
party. Search Press parties are 
famous, and we never forget 
that it isn’t all about hard work – 
it’s about enjoying yourself too!

What are your goals 
for Search Press over 
the next fi ve years? 
We intend to carry on doing 
exactly the same as we 
have been doing for the 
last 50 years! Publishing 
beautiful, inspirational books 
will always be our passion 
and our main focus.  CB

THE SEARCH PRESS TIMELINE
70s
In 1970 Lotti de la Bedoyere 
started the business in an 
attic in Kensington 
publishing small, A5 
instructional craft books 
starting with Basket 
Weaving. In 1978 the 
business moved to a 
basement in Fulham and 
opened a craft shop.

80s
The company moved to 
High Brooms, Tunbridge 
Wells in 1981, taking over 
the end of a warehouse and 
adding small o�  ces. 

90s
In 1997 Lotti retired and her 
son Martin and his wife 
Caroline took over the 
business. Lotti continued to 
provide much of the 
photography for the books, 
working from a studio at 
her home.

2000s
2004 saw the building of a 
second extension, after a 
rapid period of expansion 
with year-on-year growth. 
More o�  ce space and more 
warehousing were added.
2009 the adjoining building 
from the printer and repro 
house was purchased, 
allowing Search Press to 
hugely expand the 
warehouse and build a 
photography studio in 2010.
2013 Search Press, on 
behalf of Woman’s Weekly, 
hung the longest ever 
continuous string of knitted 
bunting, which the 
following year won the 
Guinness World Record.
2014 Search Press has won 
Best Craft Publisher for six 
consecutive years.
2015 Search Press won 
Independent Publisher of 
the Year and Specialist 
Consumer Publisher of the 
Year in the IPG Independent 
Publishing Awards.
2018 saw the launch of 
Search Press’s fi rst 
subscription-based online 
club, the Half Yard Sewing 
Club.

First Search Press Xmas Party 1979

21 years of Search Press, 1991

Search Press 40th anniversary sta�  
picture 2010

Woman’s Weekly award-winning knitted  
buntin in Search Press’s warehouse at 
Author Party 2013

Stitches 2018 winning Best Book 
Publisher 2018 award

A collection of Search Press’ longest-standing titles

Search Press stand at CHSI Stitches 2019

Martin & Caroline winning the IPA Best 
Publisher of the Year 2015 awards

Caroline  and 
Martin de la 
Bedoyere
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2019 has been a very 
eventful and exciting year 
for Lavinia Stamps. We are 
now looking forward to new 
ideas and ventures 2020 that 
will inspire our customers to 
make even more wonderful 
creations. We are always 
looking for di� erent artistic 
areas to expand into, and 
that is what gives us our 
drive and enthusiasm. Lavinia 
has some exciting plans 
coming up over the next 
few months and we cannot 
wait to share this news with 
both our trade and retail 
customers. Here’s a taster of 
the wonderful new products 
that are hitting the shelves.

WINDOW ART
One of our most recent 
launches and a brand-new 
line for us is our window 
decals. Stunning silhouette 
images printed onto a clear 
material that will adhere to 
windows, mirrors, Perspex 
and more. They are easy 
to apply and look great. 

CELESTE
Celeste has proved to be a 
very popular stamp since 
its launch before Christmas. 
We are always challenging 
ourselves on the detail of 
our stamps and this product 
is a prime example of the 
level of intricacy we have 
learnt to achieve. RRP £8.

MUSHROOM 
LANTERNS 
This a brand-new collection 
of stamps launched at 
Creativeworld Frankfurt.
Our Mushroom Lanterns 
are beautifully hand drawn 
using magery designed to 
work together with our other 
stamp range. It is popular for 
creating beautiful cards and a 
multitude of artistic projects. 

ARIA 
Aria is one of our new 
silhouette fairy stamps also 

launched at Frankfurt. 
Another wonderfully detailed 
stamp, it’s just impossible not 
to love it. All of our stamps 
are made from high quality 
polymer and manufactured 
in the UK. Lavinia prides 
itself on designing all the 
stamps in-house. Artist and 
designer Tracey Dutton is 
recognised for her passion 
for fairies and fantasy which 
are clearly refl ected in the 
stunning range of mystical 
and spiritual products.
www.laviniastamps.com

Unlock the sales potential of these 
ever-popular stamps to entice new 

and loyal customers

T H E  L A T E S T  R E L E A S E S  F R O M

LAVINIA 
STAMPS

Window Art

Mushroom Lanterns 

Aria Celeste

Great collection of trimmings for furnishing craft and sewing
including braids, cords, tassels and piping along with a full
haberdashery range, visit website for more details 

www.4trimmings.com | 0844 9109711 | sales@alanprovisor.com
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Visit us 
on stand

F12 at
Stitches NEC

Feb 16-18
2020
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We recently surveyed 2,000 
UK adults in full-time 
employment and found 
that almost one quarter 
(23 per cent) have turned 
a hobby into a side hustle. 
The arts and crafts market is 
the second most popular area 
for side businesses, including 
jewellery designers, greeting 
card makers, illustrators and 
photographers, to name a few.

Although many arts and 
crafts side hustles are born out 
of hobbies or creative interests, 
paired with a desire to make 
money on the side, they don’t 
have to stay small. If you have a 
side business but want to spend 
more time doing what you love, 
here is advice from others who 
have already made the leap.

IDENTIFY GROWTH 
OPPORTUNITIES
When asked for their advice 
on growing a side business, 
successful side hustlers’ top tip is 
focusing on tasks that generate 
the most revenue. You can do 
this by identifying your strongest 
growth opportunities and 
mapping out what you’ll need 
to run your business full-time.

You’ll already be running 
a scaled-back version of your 
arts and crafts business and 
should have a small customer 
base. Seek feedback on your 
current o� ering and how you 
could build upon it. Use this 
feedback to test new marketing 
tactics, production processes 
and products that take your 
side hustle to the next level.

A jewellery designer could 
test how their product sells at 
events including trade shows and 
craft fairs. Not only will this allow 
you to reach new customers 
and generate new income 
streams, but you can also gain 
valuable feedback to further 
improve upon your product.

Another growth opportunity 
for arts and crafts-focused side 
hustles is to invest in a larger 

workspace or a studio. If you 
run your side business from 
home, you may struggle with 
space to store materials or 
equipment and work on projects. 
Renting a larger workspace 
will allow you to fulfi l orders 
more quickly, expand your 
product collection and exceed 
customer expectations. The key 
is to test di� erent opportunities, 
learn from the impact on 
your business and determine 
your long-term focus areas.

EXPAND YOUR 
NETWORK
The successful side business 
owners we surveyed 
recommend networking with 
like-minded people who 
have already taken the leap 
and are running their own 

successful businesses full-
time. Their knowledge and 
experiences could help you 
realise that your dreams are 
well within your reach.

Websites such as Crafts 
Council and 10times are a 
good source of events for 
creative side hustlers, such as 
trade shows, art conferences 
and gallery openings. Meetup.
com can also help you to 
identify more informal events 
for creative business owners, 
such as meetups for illustrators 
or photographers. At these 
types of events, you can 
meet and learn from creative 
entrepreneurs who have found 
success, while also gaining 
access to potential partners 
and suppliers that you may 
not fi nd on your own.

You should also attend more 
general business owner events 
including those o� ered by the 
British Chambers of Commerce 
and the Federation of Small 
Businesses. As well as meeting 
entrepreneurs at various stages 
of starting or scaling their 
businesses, people you meet at 
these events can be a potential 
source of work. A restaurant 
or cafe owner may be looking 
for handcrafted products 
to decorate their storefront, 
while an online entrepreneur 
might need photography 
for their e-commerce site.

Before going into any 
networking event, make sure 
you practise your business 
pitch, that way you’ll feel 
prepared to clearly and 
succinctly present your o� erings 
and seize any opportunities 
that come your way.

BUILD A 
CREDIBLE IMAGE
If you’re looking to turn your 
side hustle into a full-time 
business, you’ll need to create 
a professional look across all 
your marketing to position 
your company as a credible 
brand. Designing a logo is 
an important fi rst step to 
convey professionalism, your 
brand promise and values. 
These should feed into any 
other marketing materials 
and tactics you use.

At craft fairs and trade shows, 
eye-catching marketing materials 
can be great conversation 
starters that lead to business 
opportunities. These marketing 
materials should highlight 
your brand personality and 
help customers to remember 
you when they walk away. A 
large banner gets your stall 
noticed, fl yers and leafl ets create 
awareness about your products, 
business cards encourage 
customers to contact you while 
stickers turn your logo into a 
fun and memorable giveaway.

HOW TO GROW YOUR SIDE HUSTLE INTO
A FULL-TIME ARTS AND CRAFTS BUSINESS

Charlotte Holmes-Darby, UK market lead at 
Vistaprint, shares advice on making the leap 

into a full-time business

Similarly, having a professional-
looking website and online 
portfolio shows customers that 
your creative side hustle is a 
serious player. It doesn’t need 
to be overly sophisticated, 
but relevant, useful and visual 
content is necessary to help 
customers make an educated 
decision to work with your 
company. It’s crucial for your 
o�  ine and online marketing to 
create a consistent, cohesive 
and professional look for 
your business whenever 
opportunities come knocking.

SCALE THROUGH 
SOCIAL
According to successful side 
business owners, building 
a strong social media 
presence is one of their top 
recommendations for growing a 
side hustle. Our research shows 
that the average side business 
owner spends 13 hours a week 
on their business. So, optimise 
your resources by focusing on 
platforms where your target 
customers are most engaged.

For a lot of arts and crafts 
side hustles, Instagram and 
Pinterest are natural choices for 
sharing examples of the creative 
work you’re most proud of. But 
remember that communication 
rather than promotion is at the 
heart of social media marketing. 
Your followers won’t stick around 
if you’re only pushing product, 
so also o� er content that adds 
value and entertains customers. 
For a home décor business, 
this could include tips on how 
to decorate a home, while a 
photographer could share the 
story behind their favourite 
photos or provide a glimpse 
into behind the scenes editing.

Engaging with your 
customers through social media 
channels is also a great way to 
receive positive endorsements 
for your products. This can 
seem more conversational and 
organic than asking customers 
to leave reviews on Yelp, Google 
or your website. For example, 
you could send customers who 
purchase from you a thank you 
note and then ask them to take 
a picture of the product and tag 
your business if they loved it.

By following these steps, 
you can test your art and 
craft side hustle’s long-term 
viability, growth and marketing 
opportunities in a safer 
setting. That way, you can 
ease the transition into full-
time entrepreneurship, and 
ultimately, spend more time 
doing what you love. CB
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“Providing a guest check out option is a fantastic 
way to appeal to time-strapped customers”

With major holidays such 
as Easter fast approaching 
it's vital that your website 
allows potential customers 
to make purchases quickly 
and easily to avoid 
abandoned shopping 
baskets. Staggeringly, fi gures 
from Go Inspire Group show 
that 70 per cent of online 
baskets are abandoned before 
checkout, and that only 27% of 
retailers analyse the browsing 
behaviour of their audience in 
order to rectify this. If you’re 
looking to secure sales and 
engage with your customers, 
then try these simple tips 
that will make crafters much 
more likely to follow through 
with their purchase. 

1SHOW THE 
FINAL COST 
BEFORE ASKING 

FOR PAYMENT
In order for your potential 
customers to feel confi dent in 
their purchase it’s extremely 
important to show the fi nal 
cost of their order, including 
delivery if possible. Baymard 
Institute’s report for Amazon 
Pay stated that 20 per cent of 
individuals would be deterred 
from going through with their 
online order if they couldn’t 
see the upfront cost. It’s a 
good idea to include this 
information in the basket 

section of your website before 
any information is requested, 
and if you can’t provide exact 
details of the delivery cost 
beforehand, an estimation 
would also work well. 

2CREATE A GUEST 
CHECKOUT 
OPTION FOR A 

SPEEDY WAY TO PAY
A long and complicated 
registration process is one 
of the biggest reasons that 
customers will abandon 

their online basket. In fact, 
according to Baymard 
Institute’s report for Amazon 
Pay, a substantial 34 per cent 
of respondents admitted 
to abandoning a check out 
due to the need for upfront 
account creation. Providing 
a guest check out option is 
a fantastic way to appeal to 
time-strapped customers, 
allowing them to enter 
only the most necessary 
information (address, card 
details etc.) and complete 
their purchase as quickly as 
possible. Adding this option to 
your website is so important 
for maximising sales, and you 

can encourage individuals 
to provide more personal 
information at a later date. 

3SEND PROMPTS 
VIA EMAIL 
AND POST

According to the Go 
Inspire Group, one of the 
best ways to encourage a 
potential customer who 
has abandoned their online 
shopping basket to return 
to your site is to use a 
combination of email and 
postal prompts. The group’s 
recent study on basket 
reactivation found that the 
conversion rate from email 

Statistics for online basket abandonment provided by Baymard Institute’s report for Amazon Pay (pay.
amazon.co.uk) and market research conducted by Go Inspire Group (www.goinspire.co.uk).  

Convert website visits into profi ts with these easy ways to 
make your checkout experience more user-friendly 

5 WAYS TO MAXIMISE 
YOUR ONLINE SALES

prompts alone resulted in a 
5-7 per cent conversion rate. 
However, once this reminder 
was paired with a posted 
letter that highlighted this 
incomplete purchase to the 
customer, the rate rose to an 
impressive 13 per cent. This is 
a simple, yet e� ective way to 
bring customers back to your 
website and increase your 
sales. It also helps to build 
a positive relationship with 
customers by demonstrating 
that you value their interest.  

4DON’T ASK FOR 
DUPLICATE 
INFORMATION

Time is sparse for craft 
consumers, so it’s vital that 
your website experience is 
quick and e�  cient. A great 
way to avoid frustrating 
customers is by reusing 
information that has 
previously been entered in 
the checkout process, such 
as the name and delivery 
address. These details could 
then be automatically added 
to the billing address section 
which will save a potential 
customer from entering the 
same information twice. 
Small changes like this can 
make a huge di� erence 
to the user experience.

5PROVIDE THIRD 
PARTY PAYMENT 
OPTIONS

Be sure to give customers 
plenty of options in terms 
of payment in order to 
appeal to a large audience. 
Incorporating third party 
payment options such as 
Amazon Pay and PayPal into 
your online checkout process 
provides consumers with a 
secure way to pay that is also 
super quick. Implementing 
this feature can help you to 
increase sales conversion rates 
by 6%, which can mount up 
over the course of a year.  CB

Combine email and 
postal prompts for a 

greater sales increase
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“There’s a big sense of community in the startup world that 
people shouldn’t be afraid to make use of”

The inspiration to launch 
Unwind LDN started in 2016. 
I had been in the corporate 
world for 10 years working in 
various roles across di� erent 
brands. I started to fi nd the 
work/life balance increasingly 
more di�  cult to manage and 
experienced an episode of burn 
out. I was exposed to art therapy 
as a form of treatment and that 
opened my eyes to a whole 
new world and the realisation 
that arts and crafts can provide 
a wonderful outlet for anyone 
who is struggling mentally. 

In April 2019 I decided to 
take a career break and fi gure 
out what direction I wanted 
to go in moving forward. I 
immersed myself in creative 
pursuits, went to lots of art fairs 
and met art graduates who 
spoke so positively about how 
their work has been benefi cial 
to their mental health. It was 
a great opportunity to fi nd 
out just how much talent was 
out there, and I realised that it 
matched so well with the needs 
of people working in corporate 

roles. My belief was that the two 
needed to mix in order to help 
people, and so I decided to create 
a business dedicated to artist-
lead craft classes, team building 
exercises and creative events for 
the workplace. That was how 
Unwind LDN came into fruition.

THE LAUNCH
We launched in October 2019 
because World Mental Health 
Day is on the 10th of that month. 
There was a natural buzz taking 
place across the world for this 
day and I knew this was a great 
opportunity to unveil ourselves 
as the perfect antidote for 
businesses who wanted to help 
their sta� . Due to my corporate 
experience I felt that I was the 
best person to outline the benefi ts 
of Unwind LDN to potential 
companies. We o� er weekly 
classes over a 12 week period, 
day-long team building exercises 
and bigger craft events to reach 
a large number of people. The 
thing that makes me so proud 
is seeing people who come into 
workshops and claim that they’re 

not creative. I love to sit back 
and watch them realise how 
much they enjoy the experience. 

USEFUL RESOURCES
Art fairs have been a brilliant way 
for me to connect with artists 
face to face and explain what 
I’m doing with my business. 
I’ve had so many enthusiastic 
people sign up to lead classes. 
Some of them are artisans 
and business owners in their 
own right who want to o� er 
their products and knowledge 
to be used in workshops 
and team building events. 

Instagram has been an 
invaluable source of leads, 
generation and inspiration. 
Despite not speaking to the 
other person face to face, it 
allows you to tap into craft 
networks. The artist community 
is so inclusive and welcoming. 

THE CHALLENGES
One of the biggest di�  culties 
that I face is trying to convince 
businesses that Unwind LDN 
is worth keeping up with on a 

regular basis in order to make 
use of its full potential. Some 
companies feel that it’s su�  cient 
to book in one workshop a 
year, but I try to make sure that 
employers see the work that 
we do as an investment in the 
wellbeing of their sta� . It’s not 
just about having fun and making 
pretty pictures. With the fi nancial 
uncertainties of Brexit, I’ve had 
to go the extra mile to convince 
people. Setting up complimentary 
workshops has been a good 
way to gain exposure.

I work mainly on my own 
which has its challenges as it 
can be very lonely, but it’s forced 
me out of my comfort zone in 
a lot of ways. I’ve learnt how 
to build my own website and 
I promote on all of the social 
media channels. I appreciate 
that I can’t do everything 
myself, and my aim is to grow 
my team in the near future. 

ADVICE FOR START-
UP BUSINESSES
Remember to keep your 
resilience. There are days where 

you wonder if you should 
just pack it all in, and then 
something really encouraging 
happens and it reminds you of 
why you started your business. 

Having a support network 
is also key. I’m very lucky to 
have great family and friends 
who believe in what I do. 
For those who don’t have 
people readily available, 
there’s an incredible amount 
of support on networking 
groups on platforms such 
as Facebook. I make sure I 
attend networking events 
once a month. It means 
that I can go to people with 
questions or to ask for advice. 
Everyone is very generous 
with their time and knowledge 
and it’s an opportunity to 
give back as well. There’s 
a big sense of community 
in the startup world that 
people shouldn’t ever feel 
afraid to make full use of.

To fi nd out more about 
Unwind London’s inspirational 
workshops, go to 
www.unwindldn.com CB

MAKE TIME FOR WELLBEING
Founder of Unwind London Priya Chandé reveals the story 
behind her fascinating start up business that combines the 
therapeutic power of crafts with the corporate world
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Novita had a successful 
2019, with domestic sales 
developing very well. We 
were also able to launch 
our distinguished Finnish 

THE INSATIABLE WORLD OF WOOL
Anna-Maria Kero, international sales manager for Novita Knits, summarises the 
success from the last 12 months for this innovative yarn supplier, as well as some 
exciting goals for this year and beyond 

handknitting yarns and 
stunning Nordic designs in 
Japan, Canada and Norway, 
while also substantially 
growing the business in the 

UK. Novita also won “Best 
International Newcomer” at 
The British Craft Awards in 
February 2019. The 
cooperation with Moomin 

characters with matching 
yarn and patterns have been 
a success in Finland as well 
as abroad, and our new 
chunky yarn Hygge Wool, 

made of 100% wool, attracted 
many new knitters with the 
help of our popular tutorial 
video series on Youtube 
and novitaknits.com.
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WHAT WERE YOUR 
BEST-SELLERS 
LAST YEAR? 
Our top seller has been our 
traditional 7 Brothers Aran 
weight sock yarn in all its 
variations. Finns are avid sock 
knitters and we are seeing a 
growing interest in sock yarn 
globally. Having a good base 
of carryover colours while 
seasonally changing a few 
colours and adding new prints 
keeps the traditional range 
attractive and interesting.  

The Moomin cooperation 
has been a success and 
exceeded our expectations. The 
pattern books have been selling 
very well and have inspired 
knitters in several countries to 
knit and crochet the beloved 
Moomin characters with our 
matching Novita Moomin yarn 
range. We are very excited to 

continue our collaboration 
with Moomins in 2020. 

HOW DO YOU KEEP 
YOUR CUSTOMERS 
UP TO DATE WITH 
NEW PRODUCTS 
AND NEWS? 
Novita splits the year in two 
seasons, spring-summer 
and fall-winter. Our B2B 
customers receive our new 
shade card and samples well 
ahead of the actual sales 
season. Our customers are 
also informed about our 
new products on our social 
media channels (Pinterest, 
Instagram and Facebook) and 
from our website novitaknits.
com. We also use traditional 
print adverts and promote 
our yarns through our 
numerous free knitting and 
crochet patterns on our site.  

SHARE YOUR 
GOALS FOR 2020
Novita’s vision is to be a bold, 
responsible and internationally 
successful producer of 
handknitting yarns, renowned 
for unique design and an 
inspirational knitting community. 
We want to further expand 
our business to the Nordic 
countries, Japan, Germany, 
USA, Canada and the UK.  

Novita has had a great start 
in the UK in 2018 and 2019, 
but we aim to increase the 
number of retail customers in 
the British market by making 
our products and designs 
even more accessible for the 
British consumer. We are proud 
that Novita’s distinctive yarns 
and knitting collections have 
attracted interest in Britain, 
given the long tradition of 
knitting culture and yarn 
production in the UK.

We are introducing a new 
“Earth Collection” which is 
focused on sustainability and 
ecology. It will be launched 
in autumn and it is a very 
interesting sustainable DK 
weight yarn. Woolly Wood is 
made of 70% modal and 30% 
merino wool, it’s suitable for 
garments but also durable 
enough to be used as a sock 
yarn. We will also be launching 
a beautiful new product 
called 7 Brother Lapintaika 
(Nordic Magic) with some 
added spark to our best-
selling 7 Brothers range. 

Later this year our website 
novitaknits.com will be 
redesigned, and that is one 
major step towards even better 
customer experience. Our 
mission is to share a sense 
of joy and accomplishment 
with the crafters! 

ARE THERE ANY KEY 
TRENDS IN THE CRAFT 
WORLD THAT YOU’LL 
BE LOOKING TO FOCUS 
ON THIS YEAR?
Our design team is closely 
following the knitting and 
fashion industry trends, 

adapting them and giving 
them a distinctive Novita 
Nordic touch. This year we 
will once again publish around 
200 knitting and crochet 
patterns to inspire handcrafters 
and spark joy worldwide. 

Our product team is 
investing heavily in o� ering 
sustainable products in the 
right colours and weights. We 
will see many shades of pinks, 
lilacs, greens and some glitter 
this autumn, but we won’t be 
forgetting the traditional shades. 

IS THERE ANYTHING 
NEW THAT YOU’LL 
BE TRYING IN 2020?
Novita shares a lot of content 
on several social media 
channels. We’ll soon be 
launching a new brand video to 
give our brand a visual identity. 
Throughout the year we will 
be releasing a few KAL (Knit-
a-Long) projects, and will be 

producing more video content 
than ever. We will launch a new 
series on IGTV, covering knitting 
trends and current topics once 
a month. This platform will also 
be a key channel for introducing 
our new yarns and patterns. 

WHAT AMBITION DO 
YOU HAVE FOR THE 
NEXT DECADE?
Our CEO Daniela Yrjö-Koskinen 
has announced that our 
production plant in Finland 
will be carbon neutral by 2020 
and our sustainability vision for 
2030 is that all Novita’s products 
and packaging material will be 
made of renewable or recyclable 
material. Novita is passionate 
about sustainable development 
and reducing the environmental 
load of our operations to a 
minimum. Creating a sustainable 
as possible production process 
will guide all our actions 
in the next decade. CB
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RACHEL WATKYN
5 Minutes with…

How was the Tiny Box 
Company fi rst founded 
and what drove you to 
start this business?
After seeing all the poverty in 
Africa fi rst hand I decided to set 
up a Fairtrade jewellery business. 
When it came to the packaging I 
couldn’t fi nd anything that wasn’t 
Chinese plastic, and all of the 
packaging companies in the UK 
weren’t ready to even talk about 
ethical, recycled environmentally 
friendly packaging. It was pretty 
much unheard of then. So I took it 
upon myself to create the ethical 
packaging for my business, and 
Tiny Box Company was born.

Which of your product 
lines have been the most 
successful to date?
Overall success, has got to be 
the 100% recycled Kraft jewellery 
boxes, because the inserts are 
recycled as well. Who would 
have thought that little brown 
boxes would sell so well?

How has the funding you 
secured from your appearance 
on Dragons' Den shaped the 
progression of your business?
With the funding, we were able 
to grow the business hugely 

from our fi rst year of £64K to 
just under £5 million. We’ve also 
grown the business without any 
additional funding, loans or debts, 
it’s all been self-funded which 
is fantastic and we probably 
wouldn’t have been able to do so 
without the initial investment.

How did this experience 
infl uence your 
business strategy? 
I got slated by the Dragons for 
being on a crusade and was 
told no one cares about the 
environment or the packaging 

they use. Duncan Bannatyne said 
if I got the investment, he was 
a Dutchman. I keep meaning to 
send him some Edam cheese. 
It didn’t give me confi dence, 
but I stuck to my own beliefs 
and forged forwards anyway.

How have you been able 
to successfully market 
your products to both 
small businesses and 
international corporations?
We have a wide range of 
products which appeal to 
di� erent audiences, so we have 
the more luxury items for those 
that don’t want to compromise 
on beauty or aesthetics, but on 
the fl ip side we cater for smaller 
cottage industry businesses 
with no minimum order and a 
range of boxes suitable for the 
more ethical, crafty customer.

Has the demand for 
sustainable packaging 
options grown in recent 
years? How have you coped 
with this demand?
This is a very interesting point 
because we ran a survey 
with over 3,000 responses 
asking people what was most 
important to them. Was it the 
aesthetics of the packaging, the 
price, or the green credentials? 
What we discovered was that 
unfortunately, for the majority of 
customers, aesthetics and price 
is still more important than green 
credentials. So whilst everyone is 
saying that they want it, in reality, 
if it’s going to cost more or not 
look as pretty, it’s a challenge to 

sell it. Our hope is that in 2020, 
with the environmental issues 
now becoming critical, that we 
will start seeing more of a shift.

Tell us about your bespoke 
gift box service, how did the 
idea for this come about?
Traditionally, when I came into 
the market that was how most 
of the packaging was done. It 
was all ordered bespoke, you 
couldn’t really buy o�  the shelf 
so easily. So I wanted to change 
that and I fi gured that people 
would want boxes that were 
sized according to the individual 
items they were selling. However, 
we knew that manufacturing 
was the way to go long term, so 
then we could have much better 
control over quality and meeting 
individual customer needs.

We were o� ered a substantial 
loan from the government 
enterprise schemes to set up a 
manufacturing plant, but because 
I’d never worked in this industry 
I was frankly, a little scared. So 
instead we bought a factory that 
was already in existence which 
had gone into liquidation, with 
sta�  that knew how to do it! It 
proved to be very successful 
and we have turned it around 
from liquidation to making a 
profi t in year one and are thrilled 
with the ongoing growth.

 You have a steadily growing 
social media following, how 
have you used these platforms 
to grow your business?  
We see social media as a great 
way to not necessarily sell to our 

customers, but talk to them, 
acknowledge their needs, and 
be a part of the conversation. 
As a brand, we pride ourselves 
on being human. We don’t 
have automated phone 
calls, or robots answering 
customers. Every word and 
piece of advice comes from 
our team, and we wanted to 
bring that into social media. 
Our marketing team work hard 
on making packaging a lifestyle 
item, inspiring our customers 
to be creative and innovative 
in their design and packaging, 
we never wanted to be a 
boring box company. We’re 
not just boxes, we are a brand’s 
customer’s fi rst impression, 
and we do everything we 
can to help people through 
their business journey.

Do you have any new 
product releases planned 
over the coming months?
Yes we do! Lots of existing 
things in the pipeline. You’ll 
have to sign up to our mailing 
list or follow us on social 
media to keep an eye out!

What are your goals for Tiny 
Box Company in 2020?
We do want to continue 
to grow as a company and 
team to help provide the best 
service to our customers 
and future customers. 2020 
is going to be more about 
awareness and helping people 
understand the choices they 
make and less about us as a 
commercial enterprise. We 
will try to help consumers 
decipher the bombardments 
of often inaccurate and false 
information. For example; I 
was recently reading a blog 
which said wrapping paper 
is not recyclable. Which is, in 
fact, inaccurate. It’s all about 
choices; if people know 
about what is recyclable 
and what isn't, then they 
can make that choice 
themselves. But for such a 
circus of false information 
circulating, consumers don’t 
know what to believe. We 
want to change that. The 
more educated we all are, the 
better world we can have. CB

The Tiny Box Company founder tells us about her 
fascinating multi-million pound business journey 

A range of packaging 
options from The 
Tiny Box Company

E: office@viridianltd.co.uk    T: 0117 300 5244
TRADE ENQUIRIES:  

www.viridianyarn.com

UK Distrubutor for:
• Opal • Eucalan

Sock Yarn Specialists

Knitting Needles & Accessories

Stand H14 

at CHSI
Stitches
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It is everyone’s aim in life 
to have a job that they 
love. After all, on average, 
people spend more time 
working than they do with 
their nearest and dearest, 
so we owe it to ourselves 
to make our profession 
something that we enjoy.

If you’re passionate about 
crafting, turning this interest 
into a business might seem 
like a no-brainer. However, 
as exciting as the prospect 
might seem, you need to come 
to terms with the fact that 
you might not view crafting 
in the same way again.

Your hobby will go from 
something you used as a means 
to escape to something that 
encompasses the majority of 
your day and requires a huge 
amount of hard work. It’s one 
thing to go from making a few 
pieces for family and friends 
to selling to the public. That’s 
not to say that it’s not the right 
choice, because becoming 
an entrepreneur and being 
in control of your future can 
be extremely rewarding.

DO YOUR RESEARCH
If you are serious about turning 
your craft into business, the 
second thing to consider is 
whether there’s actually a gap 
in the market for your product. 
You might be amazing at 

crochet or quilting, but what 
is it that makes you stand out 
from the crowd and why do 
people need to invest in you?

The best way to identify 
your customer and determine 
whether you are on to a winner 
is through extensive research. 
Talk to other crafters, join online 
forums and visit as many craft 
fairs as you can. I wouldn’t have 
found the inspiration to create 
my fi rst product, and as a result, 
my company, if I didn’t talk to 
so many people and identify 
what the industry was lacking.

You should also try talking 
to other competitors in your 
fi eld, you’ll be surprised at how 
many people are willing to o� er 
advice. Setting up a business 
is not without its challenges 
and they’ll have valuable 
lessons for you to learn from.

CREATE A PLAN
As with any start-up business, 
you need to create a business 
plan. It’s inevitable that 
things can and will change 
over time, but having a 
strategy and structure from 
the start is important.

Your time is precious, so 
you need to be sensible about 
how you use it. As with any 
new venture, you can expect 
it to take up a lot of your 
time, but try not to burn out 
before you’ve even started. 

How to Get Started With 
Your New Craft Business
Sara Davies MBE, founder of Crafter’s Companion, 
o� ers guidance for entrepreneurs looking to start a 
new venture

TA K E  T H E  L E A P :

Waking up slightly earlier in 
the mornings or putting aside 
an hour in the evenings will 
give you time to work on your 
business before you are ready 
to take it full time. If you have 
kids, involve them in what 
you are doing so you’re not 
missing out on quality family 
time – this also gives them an 
idea of your working day.

BUILD YOUR BRAND
In order to connect with 
your customers, you need to 
establish your brand and ethos. 
Once you have an idea of what 
that is, it needs to be consistent 
across your marketing materials 
and visual assets, social media, 
website and pretty much 
anything that you are doing 
in the company’s name.

Taking advantage of platforms 
such as social media and online 
marketplaces are great for getting 
your products out there. They are 
cost e� ective and use minimal 
resources. Of course, it’s important 
to explore other ways of selling 
such as developing a website, in 
addition to trade and consumer 
fairs but you will quickly learn 
what’s right for you. CB

What makes 
you stand 
out from 
the crowd?
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It doesn’t matter if you have 
great works of art if no one 
can view them. A well-
thought-out online portfolio 
can be the di� erence between 
a commission and being lost in 
the crowd. If you want to sell 
your ideas and works, you have 
to present them in a noticeable 
way. An online portfolio can 
be a helpful tool that lets you 
present your works the way 
you want. It doesn't matter 
if you're a graphic designer, 
photographer, artist, writer or 
crafter, if you follow these fi ve 
tips, you'll turn the power of an 
online portfolio in your favour.

1TURN YOUR 
DOMAIN NAME 

INTO A HOOK
Your portfolio website starts 
with a domain name. It’s the 
fi rst thing that people will 
type in the address bar or 
will notice in search results. 
Don’t miss the chance to 
impress people before they 
even open your page. Your 
domain name choice can 
determine the perception of 
your work. If you put your 
name and/or surname into 
your domain it looks direct and 
professional. You can also play 
with domain extensions and 
create a more one-of-a-kind 
address like performance artist 
Marina Abramović with mai.art.

2WEB DESIGN IS 
JUST A CANVAS 

When working on a portfolio 
website design, think of it 

5TIPS TO UNLOCK YOUR 
ONLINE PORTFOLIO POWER

as a canvas. Your works and 
ideas are the main attraction. 
Avoid distracting people with 
chaotic design. You should 
create it in a light manner so 
your works would grab all the 
attention. In Forbes, article 
content strategist Mario Medina 
said: “The concept of "clean" 

design has been popular for 
years, but clean has recently 
reached new depths, with 
many sites bordering on 

minimalism.” Minimalism fi ts 
perfectly in portfolio cases. It 
puts your work in the spotlight. 

3PUT YOUR BEST 
FOOT FORWARD

The phrase “Save the Best for 
Last” might work with desserts, 
but when creating a portfolio, 
do the exact opposite. You’ve 
worked a lot and therefore 
you have improved. So don’t 
compromise and present 
yourself in the best way, 
right away. According to user 

experience specialist Therese 
Fessenden’s study, 74 per 
cent of viewing time is spent 
in the fi rst two screenfuls.

If you put your works into 
chronological order it might 
show your progress, but you 
can’t be sure people will scroll 
down till the end. This way 
there is a big chance that your 
best works can be left unseen. 
Random order is an even bigger 
gamble. Pick the works that 
make you proud and put them 
in the spotlight of your website.

4LOAD IT FAST
You might have the most 

astonishing works but they 

are pointless if your website 
fails to load them. Balys 
Kriksciunas, CEO of web 
hosting company Hostinger, 
suggests taking good care 
of pictures. “You might 
want to show your work 
in the best possible quality. 
But remember that every 
big image adds up to your 
website load time. First of 
all, keep in mind the overall 
number of pictures. A few of 
the best ones can represent 
you better than the never-
ending gallery of mediocre 
ones. Then reduce the size of 
your chosen pictures so they 
would load in a fast manner.”

5MAKE YOUR 
DETAILS VISIBLE

Your portfolio is a lovely thing 
to look at, but it’s not the main 
reason why it’s online. Your 
portfolio should grab people's 
attention and generate orders 
and sales. So don’t forget 
to be visible for people and 
leave your contacts details in 
a prominent place. To go one 
step further you could consider 
including a messaging feature 
on your website. This way 
people can connect to you 
directly from the website, 
without even sending an 
email or making a phone call.

An attractive online portfolio 
can shape your image as an 
artist and boost your earnings 
with new orders. To unlock 
the power of the internet, 
follow these fi ve tips and 
create a website that sells.  CB

Ram Kezel, public relations coordinator at Hostinger, gives her expert 
opinion on maximising your small screen potential

WANTED
Fabric &

Haberdashery
& any other craft
clearance stock
considered for

immediate
collection. 

Please contact Martyn
martyn.kath@virgin.net

07902 700 780

For any
information
regarding

advertising in
Craft Business,

please call

Danielle Harris
on

01206 505954
or email

danielle.harris@
aceville.co.uk

Exclusive range of craft wires and
other craft products for trade resellers.

Contact:

Tel: 01371 238 013

TRADE-WIRES.CO.UK
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While some use external 
funds for balancing cash 
fl ow, some buy new and 
required equipment with 
it, while others generally 
expand their business.

Owners usually opt for 
bank loans, and this solution 
isn’t always viable for younger 
businesses. Fortunately, there 
are numerous other funding 
options available these days 
which suit businesses of all 
sizes and stages. However, 
it is important you weigh 
all the options carefully to 
ensure you go for what best 
suits your business needs.

CROWDFUNDING
Crowdfunding can be a good 
option for businesses that focus 
on raising funds for a particular 
purpose or project – for 
instance, setting up an outdoor 
area in your pub to increase 
footfall in summer. For initiating 
crowdfunding, businesses can 
set up a funding campaign 
page where they can receive 
donations from investors 
who would like to support 

them. However, there are 
usually some fees involved 
during the set up and 
updating investors on how 
the funds were used often 
encourages investment. If 
you have a strong community 
presence or an innovative 
business idea, this could be 
a worthy option for you!

GOVERNMENT 
GRANTS
For government grants, you’ll 
need to meet the criteria to 
be eligible but the best thing 
about this type of funding is 
that you won’t need to repay 
the amount, and there are 
benefi ts attached to it as well, 
which are often business 
support and mentoring. 
Visit the gov.uk web page 
to learn more about the 
di� erent grants available 
and o� ered in your area.

START UP 
BUSINESS LOAN
The UK government o� ers 
Start Up Loans for businesses 
that are looking to open or 

grow. Unlike a business loan, 
this is an unsecured personal 
loan and has benefi ts that 
include an annual 6% fi xed 
interest rate. This loan can 
be repaid between one 
and fi ve years and there’s 
no application or early 
repayment fee. Visit the gov.
uk web page to fi nd out more.

BUSINESS CASH 
ADVANCE
Liberis’ Business Cash 
Advance provides a fl exible 
option for businesses who 
need quick and simple cash 
injection. You can borrow 
anything between £2,500 and 
£300,000 at one fi xed cost – 
with no APR, harsh varying 
terms or penalty fees, ever. 
The Business Cash Advance 
works by taking an agreed 
percentage of your credit and 
debit card takings until the 
funding amount and fee is 
paid o� , working perfectly in 
line with your cashfl ow, and 
ideal for seasonal businesses.

To be eligible, you need 
to have been trading for over 

four months and be taking 
£2,500 per month in card 
takings. You can visit the 
Liberis website to fi nd out 
if a Business Cash Advance 
is the right option for you!

ANGEL INVESTMENT
Angel investors are individuals 
who provide fi nancial 
support to businesses 
that have just begun their 
journey. In exchange for their 
investment they usually have 
a stake in the company and, 
sometimes also prefer some 
sort of an involvement in 
the business (this is usually 
agreed between the business 
and investor). This set up 
benefi ts the investor if the 
business takes o�  and starts 
making profi ts as they also 
gain fi nancially. However, if 
the business su� ers a loss or 
folds, the investor would not 
be entitled to claim back any 
of the initial investment. You 
can list your company on 
AngelList to get an idea of the 
other businesses and Angel 
investors that are out there!

INVOICE FINANCING
Invoice fi nancing is ideal for 
businesses who already have 
a steady cash fl ow. It allows 
businesses to receive funds 
in the form of outstanding 
invoices. The amount of funds 
you receive depends on the 
annual turnover and value of 
your outstanding invoices. This 
option is suitable for businesses 
that are growing quickly and 
sell products or services to 
other businesses. In order to 
get the best deal, shopping 
around and comparing di� erent 
providers always helps.

Think carefully as you 
look at the options as right 
funding can help you take your 
business to the next level!

Whether it’s kickstarting your own venture or taking the 
existing project ahead, businesses often require funding for 
growth. Rob Straathof, chief executive o�  cer at 
Liberis, shares the options

CHOOSING THE RIGHT FUNDING 
FOR YOUR BUSINESS
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