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z Mark Hayhurst   z @craftbiz 
z mark.hayhurst@aceville.co.uk

ON THE RECORD

STEPHANIE CARSWELL

Feature your product for free in The Collection 

z The UK’s leading lifestyle, craft and cake events 
organiser, ICHF Events, has announced a 
partnership with The Creation Station, introducing 
workshops for families at its 2019 Autumn 
Creative Craft Shows in, Manchester, Exeter, 
Birmingham and Glasgow. 

The Creation Station, a multi-award-winning 
organisation, delivers fun and educational arts and 
crafts, classes, parties, events and products, 
inspiring over 14,500 children and families every 
week with creative arts and crafts experiences 
across the UK.

The two brands will work together to offer a 
series of free workshops for Creative Craft Show 
attendees from bunting, wooden treasure chests 
and hands-on slime making to creating robots and 
frames for selfies.  Five free children’s workshops 
will take place each day for attendees. 

Simon Burns, ICHF Events Managing Director, 
said: “This partnership is of huge importance to us 
and will be the first of many as we continue to 
develop and grow the shows. We know from our 33 
years of organising events that hands-on 
workshops and experiences are a huge draw for 
visitors. This takes what we offer to another level 
and reaches out to new audiences, in this case 
families. We have chosen to partner with the best in 
the business and are very excited about having The 
Creation Station on board.”

Sarah Cressall, Founder and Managing Director 
of The Creation Station, said: “We’re thrilled to be 
working with the ICHF team on The Creative Craft 
Shows. Inspiring the nation’s imagination is at the 
heart of what we do, and we can’t wait to share that 
at the shows. We’ll have workshops for children and 
adults and the activities will suit a variety of 
interests. I know that the shows will be a truly great 
opportunity to celebrate creativity.”

ICHF events organises more than 25 shows in 
the UK each year. For more details visit: www.
ichfevents.co.uk

And with the war on single-use plastic hitting 
the headlines ICHF Events are also doing their bit in 
the fight. They have introduced reusable water 
bottles at their shows to cut down on plastic waste. 
All exhibitors will be provided with one and a filling 
station will be available for use. 

z Well it is definitely, officially, summer as I have enjoyed a good 
number of barbecues!

And with the recent good weather I hope you have been taking 
your crafting outdoors. There’s nothing better than relaxing outdoors 
in the fresh air – while it lasts.

Not to put a downer on the sunshine but we take a little look at 
Halloween this month – just a taste and nothing too scary.

But we also hold on to the summer as we look ahead to the 
Festival of Quilts and take a look at what they will have on offer.

We also chat to Leslie Levy, the Executive Director of the 
International Quilt Study Center & Museum at the University of 
Nebraska, who is bringing a fascinating collection of Baltimore Album 
Quilts from the 1840s and 50s to The Festival of Quilts.

And if that wasn’t enough it’s also time to get your nominations in 
for the 2020 Craft Business Awards.

I hope you enjoy reading this issue of Craft Business!

“If I could sit 
and draw all 
day I’d be 
very happy 
indeed.” 

In
 t

h
is

 is
su

e

08 Looking for ideas?
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implemented in a store?

30 What’s trendy in  
Children’s Jewellery?

Seven top trends for kids’ bling

17 Feeling a little scared?Top tips on how to hold a 
Halloween workshop

z Create and Craft are to partner with mental 
health charity, Mind, to support the 2019 Summer 
Crafternoon. 

Crafternoon is the biggest craft-based mental 
health fundraiser in England and Wales, conceived 
and organised by mental health charity, Mind. 
Supporters are encouraged to organise their own 
Crafternoon at work, school or at home by inviting 
family and friends to enjoy a fun craft-themed event 
while raising money for Mind.

This year’s Summer Crafternoon will be held on 
Saturday, July 20, following an eight week, multi-
channel recruitment campaign to be implemented 
by Mind and Create and Craft.

Karen Bolton, head of community and events 
fundraising at Mind, said: “We’re hugely grateful for 
the continued support of Create and Craft - a 
company which understands the positive power of 
craft. We look forward to working with them to raise 
awareness of Mind’s Crafternoon throughout the UK.

“One in four people in the UK will experience a 
mental health problem in any given year and 
Crafternoon is a fantastic way to raise funds in 
support of those of us affected. Whether you’re a 
knitting novice or a crochet queen, money raised 
through your Crafternoon will help Mind to provide 

Create and Craft partner 
with Mind for 2019 
Summer Crafternoon

life-saving services and information for people in 
their time of need. ”

Claire Astbury, marketing manager at Create 
and Craft, said: “We are, once again, honoured to be 
working alongside Mind to support their Crafternoon 
initiative. Crafternoon is a fantastic way to fundraise 
for such a worthy cause and everyone at Create and 
Craft is delighted to be a part of growing the 
campaign for a second year.

“Craft is at the heart of what we do, and as a 
retailer we recognise and understand how craft 
supports the wellbeing of our customers. We speak 
to hundreds of thousands of craft lovers across 
multiple touch-points every day and it is a real 
privilege to be able to work collaboratively with Mind 
to drive awareness of such an important campaign.”

z HOW TO SIGN UP
Visit www.mind.org.uk/crafternoonregister to sign 
up. You can also find handy templates and crafting 
inspiration to help you plan your event. Once you’ve 
registered you’ll be sent a Crafternoon kit with 
everything you need to get going.

For further information email  
crafternoon@mind.org.uk or head to  
www.mind.org.uk/crafternoonregister

craftbusiness.com/
craftcollection

The Collection will come 
free with every copy of the 
Craft Business October/
November issue (mailing date 
September 27), just in time  
for shops to start thinking 
about what they want to stock 
for Christmas. You’ll also find  
it distributed at top craft trade 
shows up and down the 
country throughout the year 
and available to download  
for free from  
www.craftsbusiness.com

craft supplier, manufacturer 
and distributor the chance to 
submit one product to be 
included for free.

“If you then want to add 
more there are a number of 
paid for options available.”

For an additional product 
the price is £100 plus VAT, for 
three additional items it’s £200 
plus VAT or you can grab a 
great deal for five products at 
only £250 plus VAT.

For all the details on how to 
get your products featured 
head along to www.

z Don’t miss out on the chance 
to enter your products into 
The Collection.

The Collection is a new 
destination publication from 
the creators of Craft Business 
that showcases the most 
exciting new products that our 
industry has to offer.

Mark Hayhurst, Craft 
Business editor, said: “ We 
want the publication of this 
book to become a highlight in 
every buyer’s year. So to ensure 
this is the best publication 
possible, we’re offering every 

ICHF Events partners with Creation Station 
and battles against plastic waste

 ICHF Events has introduced reusable water 
bottles to its shows to help reduce plastic waste



z Craft Consortium have 
signed an exclusive deal 
with world-renowned 
illustrator Helz 
Cuppleditch, as part of 
their latest licensed 
partnership.

Helz is already, a well 
known and established 
brand within the Crafts 
Industry and Craft 
Consortium are thrilled to 
be entering into this new 
partnership to bring 
premium crafting lines 
under her incredible art 
work and brand.

They will be officially 
launching their first 
Christmas-themed 
collaboration, titled: ‘It’s 
Snome Time’ on the week 
commencing July 22 in 
the UK with roll out to 
distributors worldwide that 
same week.

They have also 
launched their new 
Essential Craft Papers in 
6x6 format, across eight 
themes.

www.craftbusiness.com
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z Slice have signed an exclusive 
supply deal with Artcoe.

Slice was founded in 2008 by 
TJ Scimone. Always looking for 
new ideas, he collaborated with 
renowned designers to re-imagine 
everyday cutting products, making 
them safer and easier to use. 
Since that time, Slice has 
developed a collection of award-
winning safety cutters that 
increase productivity, lower costs, 
and, most importantly, reduce 

z A group of crafting 
entrepreneurs from across 
the UK have won a seven-
night cruise around the 
Greek Islands, thanks to 
their exceptional work as 
self-employed 
demonstrators for High-
Wycombe-based crafting 
company Stampin’ Up! UK.

Stampin’ Up! UK is 
known for its exclusive line 
of decorative stamp sets 
and accessories for paper 
crafting, memory keeping 
and home décor. The 
company operates via a 
network of independent 
Stampin’ Up! demonstrators.

To earn this trip, the 
hardworking business 
owners were judged on a 
number of factors including 
sales, their efforts to recruit 
team members and their 
support for their teams’ 
growth.

The seven-night cruise 
will bring together the 
highest achieving 
demonstrators from across 
the globe, giving them the 
chance to enjoy some 
spectacular, Mediterranean 
scenery. Setting sail from the 
Italian capital of Rome, the 
tour group will take in the 
historic sites of Santorini, 

injuries. Slice tools are now used in 
major industries around the world.

Sam Kemp, Sales Director, 
Artcoe, said: “Slice products are 
innovative, safe, expertly 
designed, extremely well 
packaged thus perfect for our 
customers as they come readily 
available in blister card format or 
displays to maximise all sales 
opportunities.

“They offer an abundance of 
content, including videos to 
support trade customers and the 
consumer. We are very excited 
about our exclusive partnership 
with Slice and look forward to 

Ellison reveals new brand identity 
with redesigned logo
z For more than 40 years, Ellison has been 
recognized as the pioneer and worldwide 
market leader of creative die-cutting.

Ellison has now unveiled new corporate 
branding that reflects its changing position as 
a leader in the creative lifestyle marketplace.

Richard Birse, Ellison’s CEO, said: “2019 
marks the beginning of a new era for Ellison. 
With new global leadership, a diversified 
product portfolio and a far-reaching strategy 
for the continued growth of the company, it 
was time to signal Ellison’s evolution by 
adopting a new visual identity.”

bringing to our market more 
innovation in the growing blade 
and cutting category.

Harry Dalton, Sales Manager, 
Slice, said: “With Slice becoming 
more and more popular within the 
arts and craft industry it made 
sense for us to look at potential 
partners that had an expertise in 
the field. Artcoe have great 
relationships with their customers 
and offer us everything we look 
for in a partner. Their experience 
in the field will be a great asset 
and they will be able to offer 
customers the complete 
package.”

Mykonos, Athens and 
Katakolon.

Paula Gorry (pictured), 
demonstrator development 
manager at Stampin’ Up! UK, 
said: “At Stampin’ Up! we’re 
passionate about inspiring 
more people to take up 
crafting, and our 
Demonstrators do such a 
fantastic job spreading this 
message, by showing how 
easy, rewarding - and fun! - it 
can be.

“These trips great way of 
rewarding those 
Demonstrators who have 
gone above and beyond 
when it comes to building 
their creative businesses; 
they’re always such a lot of 
fun and of course we have 
lots of time for sharing 
creative ideas too!”

The new Ellison brand is a sleek, 
minimalist design with a modern sensibility 
that still carries the weight of tradition and 
history. It’s a bold look, and the change is a 
declaration of Ellison’s continued leadership 
in the creative living marketplace.

Birse added: “We’re extremely proud of 
our history and the legacy we’ve created. And 
we will continue to serve our customers with 
the same level of commitment and innovation 
that they’ve come to expect from us.

“Our company mission is to strive to 
reach an even wider audience through 

offering a full range of diverse products and 
services that support the creative lifestyle.”

The new logo began rolling out on June 25, 
with the debut of Ellison’s new look corporate 
website. The new website will function as a 
gateway to Ellison’s various brand properties, 
including Sizzix, Ellison Education and My Life 
Handmade. It will also feature an updated US 
Ellison Retailers site, a wholesale portal for 
customers of all the Ellison brands.

New 
Christmas 
launches

Paul Sacki, managing director of Jakar International, 
explains the history of the company and their plans 
for the future

Going from strength to strength

z Jakar International is a family business that 
has been supplying a range of Stationery, 
Artists’ Materials and Craft Products 
throughout the UK and Ireland for 70 years.

The company was established in 1949 by my 
grandmother, Lydia Sacki whose family had 
earlier immigrated to England from Germany and 
from where the company first began importing 
drawing instruments and cuckoo clocks for sale 
in the UK market.

My father Kenneth joined the business during 
the 1950’s and eventually took over as Chairman 
and Managing Director in the mid 1960s, a 
position he held until his retirement in 2015. He 
rapidly expanded the company by introducing a 
wide range of Stationery, Artists’ Materials and 
Craft Products sourced worldwide. Most notably 
was the close relationship forged with Caran 
d’Ache, the world renowned Swiss manufacturer 
of high quality Artist Materials for whom we have 
had the privilege of being their exclusive 
distributor in the UK and Ireland for 60 years.

I joined the company in 1979 as a Sales 
Executive, in 1990 I was promoted to Sales and 
Marketing Director and following the retirement 
of my father, I took over as Managing Director. 

As a distributor, I believe our purpose in the 
supply chain is to support and not to compete 
with our loyal customers. It is precisely for this 
reason that we have resisted the temptation  
to enter the online channels and sell direct to  
the public.

In the first six months of this year we have 
been busy introducing new products to our ever 

expanding Jakar range, including the re-
introduction of our popular templates, new brass 
sharpeners, portfolios, a variety of brush sets, 
wooden table easels, and rotating and folding 
cutting mats. 

It is my goal, therefore, to continue supplying 
to the UK and Irish markets high quality 
Stationery, Artists’ Materials and Craft Products 
and to maintain and improve the already high 
level of customer service offered to our loyal 
customer base.

All our product ranges can be viewed on our 
new user friendly website www.jakar.co.uk which 
was launched at the end of June 2019.

INDUSTRY NEWS

Artcoe announce exclusive supply partnership with Slice

Creative entrepreneurs 
craft their way to the 
Greek Islands
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� A great option for Halloween 
crafts, use the WOW! Glow in the 
Dark powder with light, preferably 
white, backgrounds to achieve the 
full effect. A fantastic powder for 
Halloween and making night time 
safety signs! RRP £2.75
www.wowembossingpowder.co.uk

STOCK SHOT

� Autumn Fair, the season’s most 
important marketplace for home 
and gift retail, is to bring 
insights and practical 
applications on killer future 
trends and their applications to 
this year’s show, thanks to a 
partnership with top trend 
specialists ColourHive.

Trend insights from 
ColourHive have played a major 
part in the planning of this year’s 
Autumn Fair outing, and have 
provided a foundation for the 
2019 re-edit. The impact of next 
season’s colour trends will be felt 
throughout the show in new 
features, speaker sessions, and 
in the styling and design around 
the NEC.

By immersing themselves in 
cultural, social and environmental 
changes globally, ColourHive 
chart how social drivers can 
impact the colours that will 
resonate with consumers. 
Without taking a moral stance on 
these socio-economic drivers, 

ColourHive are able to objectively 
interpret how such events can 
impact the behaviours of 
customers, and guide designers 
and product developers to create 
products that will fl y off the 
shelves.

ColourHive will be on-hand to 
provide daily insights for next 
year and into 2021. Each day they 
will kick off the programme on 
the Inspiring Retail stage, taking 
visitors through how trends have 
evolved from Spring/Summer 
2020 into Autumn/Winter 
2020/21. This insight will 
hopefully give them the 
intelligence to look out for those 
items on the show fl oor that will 
fl y off the shelves next year.

They will also be presenting 
Spring/summer 2021 on the 
Sourcing Stage. This stage is 
dedicated to product development 
and will inform buyers, designers 
and sourcing specialists on what 
they should be thinking about 
when looking at colour, material, 
texture and fi nish to help reinforce 
their own design development 
decisions. By concentrating on 
these two critical trend periods for 
the fi rst time

Autumn Fair is delivering 
trend content that is practical and 
inspiring to different types of 
buyers who are at different 
stages in terms of their buying 
cycles.

ColourHive will also drive the 
creative vision of Autumn Fair’s 
Autumn/Winter 2021 trend 
installation. Located in Hall 10, 
the installation will fuel the 
imaginations of visitors and help 
them understand how trend 
stories develop into fi nished 
products. This unique and 
creative feature will showcase 
the creativity and design led 
direction that Autumn Fair is 
moving in.

Julie Driscoll, Regional 
Director at Spring and Autumn 
Fair said: “Sourcing stock that 
doesn’t match what consumers 
are looking for in the upcoming 
year can have signifi cant fi nancial 
repercussions on retailers. The 
industry needs clear-cut guidance 
on the what will drive sales, not 
just through Q4, but also 
guidance on what products they 
should be planning for in 2020 
and into 2021. That’s why we’ve 
brought ColourHive on-board to 
help visitors understand that 
getting approach right, and 
understanding how trend drivers 
infl uence what consumers will 
buy next year will be the key to 
unlocking better sales, no matter 
what category of products they’re 
buying for.

“Our partnership with 
ColourHive will help visitors to 
visualise and better understand 
how colour trends are established 
and identifi ed. Working with 
ColourHive has really allowed us 
to live our commitment to always 
offering buyers a thoroughly 
trend-led show experience.”

Sam Donnachie, Executive 
Creative Director at ColourHive 
said: “Colour is a fundamental 
part of the initial product 
development or refresh process. 
Indeed, when it comes to 
revamping a product for a new 
season or year, the fi rst thing that 
designers will look to change is 
the colour. That’s why it’s 
immensely important for buyers 
to be proactive in understanding 
the colour trends and their drivers 
for the year ahead – so they can 
sort the ‘in’ products from those 
that won’t immediately appeal to 
their customers.”

“This is why we’re really 
excited to be able to bring our 
expertise to Autumn Fair. We’ll be 
helping visitors to really get to 
grips with the tools and skills 
they’ll need to be able to spot the 
products that will drive sales 
throughout 2020 and into 2021.”

More than 22,000 visitors, 
and 1,300 exhibitors are expected 
to descend on the NEC for 
Autumn Fair, representing the 
industry’s best opportunity for 
last minute stocking-up before 
the all-important Golden Quarter 
sales period and beyond for key 
buying points in 2020.

Autumn Fair runs from 
September 1-4, 2019, at 
Birmingham’s National Exhibition 
Centre.

� The experts at Fundamentally Children, 
founded by Child Development Psychologist, Dr 
Amanda Gummer, have endorsed Craft Buddy’s 
Crystal Art Card kits, adding the range to the 
recommended products in the prestigious Good 
Toy Guide.

Described as painting by numbers with the 
added sparkle of crystals, the accredited team at 
the Good Toy Guide has highlighted the 
therapeutic benefi ts of the kits in a busy modern 
world, fi lled with screen time and digital play. The 
report explains: “Creative activities like this are 
fantastic for decompressing from a busy day at 
school and promote thinking skills.”

The Crystal Art Card kits contain a numbered 
adhesive template, corresponding numbered 
crystals, and an easy to use pick-up pen. To 
create the stunning sparkly cards, simply pick up 
the gems with the pen and place them on the 
template.

The cards are fun to create, and the Good Toy 
guide commended them on promoting creativity, 
encouraging hand-eye coordination and 
developing logical thinking skills in users aged 
eight and over.

Offered in a range of designs including 
unicorns, dragons, cute animals and birthday 
designs – with some exciting new licensed 
designs arriving in summer - the cards encourage 
a sense of satisfaction for those creating them. 
The Good Toy Guide report said: “It was very 

satisfying achieving the fi nal result – this is great 
for encouraging children to take pride in their own 
achievements.”

Dr Gummer, founder of Fundamentally 
Children, said: “In a fast-paced world full of instant 
gratifi cation, activities such as Craft Buddy’s 
Crystal Art, which give children time to focus on 
one thing and relax, are incredibly valuable. The 
impressive fi nished product also helps children’s 
confi dence - it can be displayed in their room to 
help motivate them to stick at things which are 
challenging, or given as a very personal gift to 
nurture relationships.”

Light up 
the night

� As one of the industry’s leading papercraft 
manufacturers and distributors, Trimcraft work 
with hundreds of independent craft retailers up 
and down the UK – and now they’ve brought on 
board new UK trade account manager, Claire 
Hamer, to further support this thriving sector.

In her new role, Claire will be working closely with 
current Trimcraft trade partners to ensure that they are fully 
supported and know all about available product ranges – as well as 
what’s coming next. She’ll also be looking to build relationships with 
new stockists for Trimcraft products, particularly for their new 
ranges – including affordable art materials from Nova and fun yarn 
variety packs from Spiin.

Claire has worked in the craft industry for over ten years, 
previously at brands including Hunkydory and Crafters Companion. 
An avid stamper and card maker, she hasn’t bought a greetings 
card in over a decade – she much prefers to add a personal touch, 
and even dabbles in making home décor projects and wall art.

Claire said: “I’m really excited to join the sales team at Trimcraft 
and I’m looking forward to working with all of our UK independent 
trade partners and sharing our great products with them. I can’t 
wait to learn all about the full product selection and get to see 
what’s coming up for the future!”

Trimcraft welcomes Claire Hamer as 
their new UK trade account manager

Autumn Fair partners with 
global colour trend experts

Craft Buddy’s Crystal Art 
joins the Good Toy Guide
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A packed line-up for the Festival of Quilts
z There’s a packed line-up 
for this year’s The Festival of 
Quilts, the biggest patchwork 
and quilting event in Europe.

Attracting over 25,000 
visitors from all over the world, 
Festival highlights for 2019 
include: 800 hung competition 
quilts; 400 plus workshops from 
leading quilting tutors (the most 
extensive workshop programme 
in the Festival’s history); talks, 
lectures and demonstrations; a 
full social events programme, 
including The Quilters’ Guild 

40th Anniversary celebrations; 
and over 300 exhibitors 
offering essential supplies.

A major draw are the Festival’s 
galleries which feature work by 
internationally-acclaimed artists 
and groups. Headline artists 
this year include US art quilter 
Michael James (Constructed 
Textiles New and Recent), 
Australian eco dyer India Flint 
(incomplete journeys), Hungarian 
textile artist Eszter Bornemisza 
(You Are Here) and British quilt 
artist Karina Thompson (Pattern 

Within), and there are galleries 
by Aina Muze, Heide Stoll-Weber, 
Leah Higgins, Sandra Meech, 
Sandie Lush and Sara Cook. The 
International Quilt Study Center 
& Museum, Nebraska will be 
showing an exhibition of 19th 
Century Baltimore Album Quilts.

There are group exhibitions 
by: the EQA, celebrating its 30th 
anniversary in Threads Without 
Borders; The Quilters’ Guild 
Collection (Celebrating Four 
Decades); Middle East Quilt 
Artists, featuring work by women 

in the region; Natural Selection, a 
collection of artists from the US 
and Europe  using ecologically 
sustainable plant based printing 
and dyeing processes; Quilt Art, 
an artist group from the US and 
Europe, inspired by the work 
of quilt artist Mary Fogg;  The 
Quilters’ Guild Group, inspired 
by The Bloomfield Coverlet from 
1850; SAQA, with a collection 
of abstract nightscapes, animal 
portraits, and other night time 
observations; The Quilters’ Guild 
Regions, with a ‘40’ theme; 
and The Russian Gallery, with 
work by Galina Krasnikova 
and Tatiana Sinitsyna. 

At this year’s Festival 
competition, the Vlieseline Fine Art 
Textiles Award, a new international 
juried exhibition recognising the 
talents and skills of a broader 
community of textile artists, will 
replace the previous Fine Art 
Quilt Masters competition.

There will also be two 
new awards recognising the 
skills associated with hand 
quilting and long arm quilting, 
and an updated definition for 
the Modern Quilt category. 

Flying in to the UK to present 
a daily Trunk Show at the Festival 
will be YouTube quilt star Jenny 
Doan from the Missouri Star 

Quilt Company. Jenny will be 
sharing quick and easy quilting 
tips and techniques to make 
many of the quilts featured in 
her tutorials. There will also be 
artists live at work in the Creative 
Textiles Studio, demonstrating 
mark making, screen printing, 
breakdown printing, paper 
lamination, eco printing and 
free piecing.  In the Japanese 
Pavilion, a selection of handpicked 
suppliers from the International 
Great Quilt Festival in Tokyo will be 
showcasing hard-to-find fabrics 
and supplies in the UK for the first 
time, and in the Festival Theatre on 
Friday, August 2, visitors can enjoy 
a catwalk show of wearable art 
from Russia.  At the Lewis & Irene 
garden party, visitors are invited 
to view inspiring new fabrics 
while sipping a glass of bubbly.

India Flint  
Credit: 
Sophena 
Kwon

Baltimore Album, unidentified maker

Shapes 
and Lines
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z Corinne Lapierre, craft 
designer and best selling 
author, has just added a 
new design to her range 
of felt embroidery kits.

With a retail price of 
£14.40, this beautiful 
embroidered sewing roll will 
make the perfect accessory 
for anyone interested in 
sewing and embroidery. With 
pockets, loops and a 
detachable pincushion, it is 
perfect to keep all small 
accessories in a safe place.

The kits are 
manufactured in Yorkshire 
using high quality and 
sustainable materials. 

Corinne has been selling 
her kits on Create and Craft 
TV and to the trade for seven 

Hereford glass artist awarded 
residency in Japan

years. All her designs have a 
charming folky feel and 
usually appeal to a wide 
audience of adult crafters. 

Corinne said: “I am 
becoming increasingly drawn 
to embroidery and this 
particular project was a lot of 
fun to design. It is the 
ultimate accessory if, like me, 
you like to sew on the go.“

Presented in attractive 
eco-packaging, the kit 
contains everything needed 
to complete the project: soft 
wool mix felt, DMC 
embroidery threads, toy filling, 
embroidery needle and 
ribbon. The instructions are 
clear and illustrated making 
this the perfect project for 
beginners or more advenced 
crafters.

All orders will receive free 
POS. Discover Corinne’s full 
range at Top Drawer in 
September or on her website:  
www.corinnelapierre.com
info@corinnelapierre.com

Creative 
entrepreneurs 
launch into 
Kraft Space

Credit: Kraft Space

jungle creatures, farm animals, 
and even domestic pets, the new 
Crystal Art kits are sure to have a 
global appeal. 

Most recently, in June 2019, 
Craft Buddy was endorsed by 
Fundamentally Children who 
listed the Crystal Art brand in 
their prestigious Good Toy Guide, 
following comprehensive testing 
with children.

The Good Toy Guide 
commended the Crystal Art kits 
for encouraging hand-eye 
coordination and developing 
logical thinking skills in users aged 
eight and over. The kits’ universal 
appeal, eye-catching designs and 
stress-relieving properties make 
them a must-have for any arts and 
crafts enthusiast. 

Visit craftbuddyltd.co.uk  to 
learn more, or join the trade 
mailing list at: craftbuddyltd.co.
uk/trade-mailing-list/ 

Or contact trade manager 
Dan Ward for more information at 
0203 471 6565 or email 
danward@craftbuddyltd.co.uk 

well as newcomers and returners 
to the extensive Crystal Art 
collection. The striking and 
life-like designs combined with 
the therapeutic benefits of the 
Crystal Art range, will allow 
consumers to create their own 
awe-inspiring images. 

The deal with Animal Club 
International has seen the release 
of a new range of animal-inspired 
designs. The range of super-cute, 
loveable animals fits perfectly 
with the Crystal Art concept, 
particularly with the smaller 
formats such as Cards and 
Stickers, popular amongst 
children aged eight to 12.

Featuring an array of animals 
from all over the world, including 

z Established in 2011, Craft 
Buddy injects a new level of 
freshness into the craft industry 
with its range of do-it-yourself 
Crystal Art kits. 

Similar to painting by 
numbers, but with a healthy dose 
of “bling”, Craft Buddy’s hugely 
popular Crystal Art range 
continues to expand with two 
exciting new licence signings in 
Anne Stokes and Animal Club 
International. With a portfolio 
encompassing a wide range of 
themes, from the magical 
enchanted forest and the 
romantic, to the dark underworld 
of gothic vampires, Anne’s 
much-loved designs are sure to 
be a hit with her loyal fanbase as 

made’ handmade goods. After 12 months 
of brainstorming, designing and 
developing, Kraft Space was born – a 
marketplace designed for carefully 
selected high-end art and craft items.

“Unlike other marketplaces, Kraft Space 
strictly selects and approves all its vendors 
and products,” Rachel says. “We check the 
quality of craftsmanship, ethics and 
originality of every creative who applies.”

“We are champions of skilled 
craftsmanship, and truly passionate about 
nurturing UK talent,” adds Jasmine. “In 
today’s world, where machines are 
replacing people and the uncertainty of 
Brexit lies ahead, we feel that it’s never 
been more important to celebrate 
traditional skills, culture and craftsmanship, 
over mass production.”

As a marketplace of independent 
designers, makers and small boutique 
retailers, Kraft Space will support UK 
craftsmanship, and perhaps finally provide 
a home for the handmade in the UK.

z Lifelong friends Shaloam, Rachel and 
Jasmine are among 12,000 handmade 
entrepreneurs in the UK. 

They have launched of their platform 
Kraft Space – a curated handmade goods 
marketplace, where UK talent awaits.

Shaloam and Rachel share a passion 
for creating, with 20 years experience of 
running their own graphic design 
companies in their home city – Brighton. 
All three friends also make and sell their 
own handmade products. “We thought 
we’d found our place to sell on an online 
handmade marketplace, but quickly found 
that we jostled among other creatives for 
attention (among 54 million other sellers, 
no less)”, Shaloam explains. “We also tried 
generic marketplaces, such as eBay, but 
our products were placed side-by-side with 
imports and mass-produced goods. 
Everywhere, there were intricate fee 
structures and confusing seller terms.”

Shaloam, Rachel and Jasmine set 
about creating a platform of ‘wonderfully 

Felt Embroidered 
Sewing Roll kit by 
Corinne Lapierre

STOCK SHOT Craft Buddy’s innovative Crystal Art brand 
continues to wow with licence signings

z A Herefordshire glass artist 
has been selected for an 
important residency in Japan.

Nina Casson McGarva, from 
Ross on Wye, has been chosen 
for The Naked Craft Project/
Shin-Nagata Glass Residence 
2019. She is only the fourth artist 
to be picked since the award was 
established in 2011.

Nina creates abstract glass 
work based on nature. “I have 
always admired Japanese crafts 
and I think going in the autumn 
would be the perfect time for inspiration,” says Nina, whose residency takes place 
during October and November 2019.

The project curator is Nobayasu Yoshida a glass artist living and working in Kobe 
and is run in partnership with the Contemporary Glass Society in the UK.

Sue Purser Hope, Chair of the Contemporary Glass Society, said: “Each year one 
artist from the Contemporary Glass Society is selected to spend one month in Kobe 
creating a body of work and experiencing life in Japan. It is a project that aims to 
make connections on a local and global scale via contemporary craftsmanship, and 
make cultural exchange through the works of artists from the UK and Japan.”

So far the project has allowed three artists to visit Kobe, Sarah Brown in 2015 
and the most recent being Paul Miller and Griet Beyaert who visited in 2017.

In addition to creating artworks the selected artists participate in workshops and 
seminars for schools and people living in Kobe. The aim is to introduce people to the 
creative possibilities of working with glass as an expressive art material and for the 
artists to gain an understanding of the lives and culture of people living in Kobe.



“The number of registrations is 
very positive and more than 900 
manufacturers have already 
announced their participation 
in Paperworld 2020”
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Michael Reichhold, Director Paperworld, reports on 
how the planning is progressing and what changes 
can be expected in the coming year

Paperworld 2020 
preparations well 
under way

z The planning phase for 
Paperworld 2020 event is well 
under way. From January 25-28 
2020, the international trade fair 
for stationery, office supplies and 
writing instruments will show 
what’s new in the modern office 
and private stationery sector.

z YOU ARE ALREADY 
IN THE PLANNING 
PHASE FOR 2020. 
WHAT IS THE CURRENT 
REGISTRATION STATUS?
The number of registrations is 
very positive and more than 900 
manufacturers have already 
announced their participation 
in Paperworld 2020. We have 
moved the registration date 
forward this year to provide early 
planning security for us and the 
exhibitors. The manufacturers 
reacted positively and secured 
their participation immediately.

z CAN YOU ALREADY 
REVEAL WHICH 
IMPORTANT EXHIBITORS 
HAVE REGISTERED SO FAR?
In the office area in Hall 
3.0, Durable, Exacompta-
Clairefontaine, Herma, HSM 
and Tesa have announced 
their participation. For writing 
instruments in Hall 4.0, Adel, Erich 
Krause, Kum, Möbius + Ruppert, 
Scrikss and Standardgraph are 
all on the list. In the Remanexpo 

section, Armor, Imcopex, Ninestar, 
THS and Winterholde & Hering 
have submitted their registration 
forms. A comprehensive range 
of products is represented 
in the Stationery area in Hall 
3.1 by Hallmark, Kaweco H 
& M Gutberlet, Leuchtturm 
Albenverlag, Paper + Design, 
Perleberg and Zöllner-Wiethoff. 
And in the school area in Hall 
4.0, Creationes Pandora, LycSac 
and Sportandem have all 
announced their attendance”.

z IS THERE A NEW HALL 
ALLOCATION PLAN FOR 
2020? WILL ANYTHING 
CHANGE COMPARED TO 
PAPERWORLD 2019?
The new product mix in the 
Stationery segment was highly 
praised at Paperworld 2019, 
both by exhibitors and visitors. 
For this reason, Hall 3.1 is also 
scheduled for stationery suppliers 
in 2020. Only the Remanexpo 
area will move from Hall 5.1 to 
the newly renovated Hall 6.1 

in 2020, as we have to make 
way for construction work. 
The hall is right next door on 
the Via Mobile level and is very 
similar in size and structure.

z WHAT IS THE NEXT 
STEP IN YOUR PLANNING? 
CAN YOU GIVE US A 
FEW INSIGHTS INTO 
THE ORGANISATION 
OF THE TRADE FAIR?
Before beginning with the concrete 
planning of the stands, we are 
about to send offers with location 
proposals to the exhibitors. These 
are then either confirmed or we 
discuss them personally with the 
clients. So we are in constant 
contact by phone or are answering 
questions by e-mail. This is 
very important so that we can 
satisfy as many of the exhibitors’ 
wishes as possible. Once the 
registration deadline is reached, 
the hall planning department takes 
over. At the same time, we are 

developing new concepts for the 
accompanying event programme.

z CAN YOU ALREADY 
REVEAL ANYTHING 
ABOUT THE SUPPORTING 
PROGRAMME FOR THE 
UPCOMING PAPERWORLD?
The accompanying event 
programme is a very important 
part of Paperworld. That is why 
we invest a lot of time in perfect 
planning. We exchange ideas 
and information with experts on 
developments in the market and 
address new target groups. As 
we consider ourselves to be a 
platform for dialogue and content, 
the supporting programme is 
essential. There will certainly be 
Paperworld Trends again with 
the latest styles, designs and 
colours. The Future Office and 
Future Learning are also firmly 
planned in once more. Here we 
are currently developing new 
ideas and implementations.



“The trend radiates a simple elegance and 
the colours are suitable for both girls and 
boys. These airy light shades are also very 
popular with teenagers and students. In 
combination with graphic patterns in black or 
gold, they are the megatrend of the summer” 
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Paperworld Trends 2019/20: 
Back to school with “graphic + particular”

The “graphic + particular” trend is a perfect match for early summer. In addition 
to the pastel pink version, this trend world offers many other aspects and colour 
variations. Photo: Messe Frankfurt

Clever spanning arrangements for decorative purposes and attaching folders were 
a real eye-catcher in the 2019 Paperworld trend area. Photo: Messe Frankfurt 

Paperworld Trends are a highlight at the 
international trade fair. But how can a 
trend theme be implemented in a store? 
Designer Claudia Herke from the style 
agency bora.herke.palmisano provides tips

z At the beginning of summer, 
many stores for stationery, 
office supplies, and writing 
materials are faced with the 
task of decorating their outlet 
for the school season. In many 
cases there are additional 
satchel promotions and other 
special events for school 
starters. This requires a lot of 
creativity, as the display window 
should look different every 
year and attract customers’ 
attention. The inspiration gained 
from Paperworld Trends is 
ideal for this purpose. With 
fresh and summery colours 
the “graphic + particular” trend 
matches the season perfectly.

z SUMMERY COLOURS AND 
STRIKING HIGHLIGHTS 
WITH THE “GRAPHIC + 
PARTICULAR” TREND
The “graphic + particular” 
trend world combines a 
wide variety of patterns with 
graphic colour combinations, 
giving the theme of gift-giving, 
packaging, and writing a 
special touch. In early summer, 
and against the backdrop of 
back-to-school products, this 
colourful trend creates vivid 
highlights. The predominantly 
geometric designs are derived 
from modern architecture and 
the materials themselves. 
Characteristic features here are 
halftone prints, perforations, grid 
structures, prints and collages.

Mint blue, mandarin, rose, 
taupe and intense anemone blue 
characterise the refined colour 
range, with black and white also 
providing graphic highlights. 
The trend is furthermore lent a 
special and modern touch by the 

metallic sheen of gold, bronze 
and coloured aluminium.

The trend is defined by 
patterns and coloured areas, 
which attract attention and can 
be implemented particularly 
well in shop window displays

z EXPERT TIP: EYE-
CATCHING BACK TO 
SCHOOL SHOP WINDOW 
DECORATION
Claudia Herke has some easy 
to implement tips for creating 
attractive showcase designs 
that suit the back-to-school 
theme but also appeal to 
students with the latest trend 
colours, or whet their appetite 
for a new home office design: 
“The shop window design 
is based on geometrically 
stacked cubes that reflect the 
trend colours. School satchels 
or other stationery products 
can be attractively arranged 
on them. The individual 
cubes are stacked on top of 
each other in a staggered 
formation resulting in columns 
of different heights.”

For stores with a back wall 
to the window space, Claudia 
Herke has an additional tip: 
“This wall should be kept as 
neutral as possible so the 
products come into their 
own. Don’t be afraid of a plain 
surface, it really emphasises 
the colours in the window 
display. Or you can span black 
rubber bands over a white 
surface to accentuate the 
geometric component of the 
‘graphic + particular’ trend. 
Binders, files and folders 
can be integrated into the 
spanning as decoration.”

If you prefer a design 
variation open to the retail area, 
files and folders can be hung 
from the ceiling on cords.

The “graphic + particular” 
colour range is varied, with a 
high proportion of pastel shades, 
so the decoration should not be 
too playful. “The trend radiates a 
simple elegance and the colours 
are suitable for both girls and 
boys. These airy light shades are 
also very popular with teenagers 
and students. In combination 
with graphic patterns in black or 
gold, they are the megatrend of 
the summer,” says Claudia Herke.

The style agency bora.
herke.palmisano was once 
again commissioned by 
Messe Frankfurt to design 
the prestigious trend area at 
Paperworld 2019. To do so, 
they filtered current trends from 
society, fashion, architecture, 
and designed and transferred 
them to the upcoming colours, 
shapes, and materials for the 
stationery, office supplies, and 
writing materials sector. With 
the innovations from Paperworld 
exhibitors, the trend area 
offered retailers a rich portfolio 
to draw on all year round.

Designers Claudia Herke, Cem Bora, and Annetta Palmisano from the bora.herke.
palmisano style agency were commissioned by Messe Frankfurt to develop the 
Christmasworld trends. Source: Michael Zellmer 
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May Sukyong Park, Altenew Marketing Director, 
tells us about the company, their ethos and 
what they have to offer

PRODUCT PANEL
z BEAUTIFUL DAY STAMP SET 
The crafting community has been raving about the beauty and ingenuity of our 
floral layering stamps! When it comes to floral stamps, nobody does it like 
Altenew! Our layering stamps are not just perfect for multi-step stamping, they 
are also great for a variety of techniques such as colouring, watercolouring, 
and heat embossing. Cardmakers are loving how quickly and easily they can 
create colourful flowers with amazing depth and shading using our floral 
stamp sets and coordinating ink sets. This best-selling stamp set has been on 
every crafter’s wishlist so make sure you stock up for your store!

z ARTIST MARKERS  
PRIMARY ESSENTIAL SET
If you’re looking to stock up on high-quality alcohol-based markers that 
won’t break the bank, Altenew’s Artist Markers are just what you’re 
looking for! It is ergonomically designed for easy gripping, has a brush 
tip and a fine tip on each end, and includes a wonderful assortment of 
colours in each set. The Artist Markers Primary Essential Set is perfect 
for both beginner and advanced crafters. The colours in each Artist 
Marker set are designed to be as close as possible to Altenew’s 
existing ink colours, taking the colour guessing game out of the way!
https://altenew.com/products

z CANDY-COATED INK BUNDLE
With the smooth, uniform coverage and the crisp impression that they provide every 
single time, Altenew’s Crisp Dye Inks are every crafter’s dream! The unique thing about 
these Crisp Dye Ink sets is that they are grouped together in four colour gradient from 
the same colour family. This unique feature makes stamp layering a breeze for 
cardmakers and takes the colour guesswork out. Not only are they excellent for 
water-based techniques, but they also perfectly complement our clear photopolymer 
stamps. There are currently 114 ink colours available in our store, and our ink sets 
come in oval sets and mini cube sets.

z LIVE YOUR DREAM SCRAPBOOK COLLECTION
Altenew offers a wide range of scrapbook collection kits to help your 
customers document their precious memories! The Live Your Dream 
Scrapbook Collection is the latest addition to our growing scrapbook 
collection. It is a bright and elegant line with versatile products that 
can be used to document any occasion - from the little everyday 
moments to bigger milestones like parties and birthdays. The 
embellishments, die-cuts, stickers, and patterned papers in this 
scrapbook collection are great for any kind of handmade project - 12” 
x 12” layouts, pocket scrapbook, cards, home decor, and more! 

Inspiration, innovation 
and diversity are  
at Altenew’s core

partner, please email  
support@altenew.com.

Once accepted as a trade 
partner, you will have access to 
the exclusive trade partner 
website and enjoy other exciting 
content. Altenew looks forward to 
an opportunity to support your 
customers with their trendsetting 
products and beautiful project 
inspiration.

From stamps, inks, and 
stencils to various colouring 
mediums such as dye inks, 
alcohol markers, and watercolour 
pans, Altenew offers over 15 
categories of crafting products. 
Their product development team 
works hard to launch new 
products every month and aims 
to become second to none when 
it comes to providing high-quality 
paper crafting products. In 
addition to their monthly stamp/
die releases and Build-A-Flower 
release, they also have a 
“mystery” release every month. 
This rigorous pace allows them to 
continuously inspire crafters and 
provide a steady stream of 
innovative, fresh products.

In addition to hosting monthly 
classes with esteemed and 
talented designers through 
Altenew Academy, they have also 
launched the Altenew Educator 
Certification Program (AECP) in 
2018. AECP provides crafters 
with a structured curriculum to 
help develop their crafting skills 
and techniques. It has over 200 
participants and 17 crafters have 
successfully become Altenew 
Certified Educators this past year.

Ultimately, Altenew 
recognizes the importance of 
bringing joy to others and firmly 
believes that the personal 
touches of a handmade card or a 
scrapbook layout can comfort the 
people who are important to us. 
Altenew hopes that their products 
will inspire crafters to craft their 
life and make a spectacular 
difference in someone’s life.

z Established in April 2014, 
Altenew has quickly become a 
leader in the inspiration industry 
and continues to innovate and 
influence the world of paper 
crafts.

Based in Syracuse, New York, 
Altenew offers a variety of paper 
crafting products through their 
online store and serves crafters in 
over 70 countries, with business 
partners in 30 countries. “Alt” 
translates into “old” in German, 
and thus “Alt-e-new” represents 
the juxtaposition of classical and 
contemporary designs. 

Altenew’s mission is to 
continuously inspire crafters to 
express their own creativity and 
make beautiful handmade 
projects using their elegant and 
contemporary designs. Altenew is 
well-known for its collection of 
beautiful, layered floral stamps 
and is consistently setting new 
trends in the paper crafting 
industry.

The diversity of Altenew’s 
team is one of the things that 
sets it apart from its peers and 
competitors. Though most of 
their leadership team live in the 
United States, they are proud to 
have team members hailing from 
many different parts of the world 
including the United States, the 
United Kingdom, Bangladesh and 
South Korea. Altenew also has 
additional team members from 
Greece, the Philippines and Egypt. 
This unique nature of their team 
helps them develop and introduce 
innovative designs and propels 
them to achieve their ultimate 
goal of inspiring crafters with the 
most creative products. 

Altenew has a dedicated 
business partner/retailer program 
and its team has developed 
creative tools (inspiration guides, 
instructional blogs, video tutorials, 
etc) to help their trade partners 
market their products to different 
localized markets. To learn more 
about how to become a trade 
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spooky in store
It’s time to get

z It’s getting spooky! The 
eerily beautiful stationery and 
party novelties from the Rico 
Design HALLOWEEN range 
bring lots of ghostly fun.

Rico Design is known for 
their rich and unique collections, 
which beautifully link a range 
of products to a mutual theme, 
creating a lovely coherence 
throughout the assortment. 
The Halloween collection 
includes stationery, craft and 
party products, where spooky 
designs captivate and exude 
the sense of exhilaration

The collection includes 
everything you need for a 
super Halloween party. You 
can easily use these products 
to decorate your store to 
present the merchandise in 
the best way possible and 
inspire your customers’ mood 
for Halloween shopping.

All Rico Design paper craft 
products from the Halloween 
collection are perfect for 
many DIY projects. Rico 
Design offers themed motif 
paper pads, stamp sets, tapes 
and stickers with Halloween 
motifs, which can easily 
be used to create original 
Halloween party invitations.

The motif paper pads, as well 
as 3D stickers, deco stickers and 
gel stickers are beautifully refined 
with neon accents and hot foil. 
In addition, the successful Rico 
Design Halloween assortment 
is complemented with tapes, 
glitter stickers and washi stickers, 
which inspire with ghosts, bats, 
pumpkins, spiders, skulls, cats 
and bats. Special feature: Three 
tapes and all washi stickers have 
a “Glow in the Dark” effect and 
will glow for up to three hours.

Finally, Rico Design offers a 
thematic Window Art template 
map for Halloween. Together 
with the help of Rico Design chalk 
markers, windows and glasses 
can be easily decorated with 
fantastic Halloween motifs. 

The map includes three 
templates in a practical size of 
864x607mm. You simply glue 
the template onto the window on 
one side and paint the motives 
using Rico Design Chalk on 
the other to get a fantastically 
spooky effect! All template 
maps include instructions 
with step-by-step-pictures 
and helpful tips and tricks.

The new Rico Design 
collection Halloween also 
includes the party range YEY! 

LET’S PARTY, with holographic 
paper cups and paper plates, 
which perfectly match the theme. 
In addition, besides napkins 
with printed Halloween motifs, 
the collection also includes 
special napkins in the shape 
of ghosts! The napkin looks 
particularly great in combination 
with the Rico Design new paper 
plate in a ghostly shape with 
holographic hot foil refinement.

In order to make the table 
decoration complete, the 

Rico Design Halloween party 
collection includes a confetti mix 
in Halloween colours, as well 
as three additional packages 
with confetti in spooky shapes 
of bats, pumpkins or ghosts. 

However, what would be a 
Halloween party without scary 
decoration? Besides Halloween 
Crepe streamer cakes, a sewn 
garland with neon and hot foil and 
a Happy Halloween garland, the 
Rico Design Halloween collection 
also includes eerie garlands in the 
shape of ghosts, pumpkins and 
bats, two of which are refined with 
hot foil. Super practical: a tassel 
garland in stylish Halloween 
colours, where the tassels are 
already lined up on a fine string 
can be hung immediately. 

The real eye catchers, 
however, are the Rico Design 
hanging skeletons in two different 
sizes, which fill every room with 
true Halloween atmosphere. 
The big one looks great hanging 
from the ceiling, while the small 
one can hang down from tables 
and chairs. The skeletons look 
amazing together with the Rico 
Design balloon Halloween mix 
and foil balloons in the shape of a 
pumpkin and a ghost – perfect for 
Halloween parties! The balloons 
can be filled with air, as well as 
with helium, and are reusable.

The only thing missing now 
are the honeycomb figures from 
the same range, which look 
particularly great in combination 
with the balloons: a pumpkin, 
a bat and a ghost turn every 
room into spooky Halloween 
locations. All additional paper 
elements do have a hot foil finish 
and every figure is refined with 
a big tassel at the bottom.

Children love to celebrate 
Halloween! Rico Design offers 
Halloween masks in the shape 
of cats, spiders, pumpkins and 

many more. Also, the collection 
includes two purses in the shape 
of a ghost and black cat. Both 
have hot foil accents making 
eerily beautiful Halloween gifts 
for children. In the range of 
Halloween crafty products, Rico 
Design offers papier maché 
pumpkins in different sizes 
and Paper Patch tissue paper 
with great Halloween motifs. 
Kids will love to make their 
own Halloween decoration!

Set up a table in your store 
and decorate it with the Rico 
Design cups, plates, napkins 
and confetti. Find some space 
to present a couple of DIY 
Halloween invitations using 
Rico Design products. They will 
inspire your customers to create 
their own amazing invites.

Also, make sure to fill a few 
balloons with helium and let them 
fly above the table. Garlands 
and honeycomb figures will 
make your store look perfectly 
decorated for Halloween. The 
best: with Rico Design Window 
Chalk Art template maps and 
markers you can bring the 
Halloween atmosphere into 
your store with ease. Paint 
your windows and glass doors 
and create a unique Halloween 
atmosphere in your store.

Last but not least, don’t forget 
to present the big size skeleton 
hanging from the ceiling. Your 
customers will be able to imagine 
a perfect interplay between these 
products in their own homes 
and be more likely to want to 
buy the whole look! Halloween 
continues to grow in popularity 
and is a great fun event and 
drives sales through your till!

For more information 
contact your local Rico Design 
sales person or our UK/
Ireland customer service team 
on +44 (0) 2030 249009.

Michael Armstrong, Rico Design Managing Director, 
looks at putting together a terrifying Halloween

“You can easily use these products to decorate 
your store to present the merchandise in the 
best way possible and inspire your customer’s 
mood for Halloween shopping.”
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It’s time to nominate your business or 
favourite brands in the Craft Business 
Awards 2020

The Craft Business Awards are back 

SEE WHAT THE 2019 JUDGES HAD TO 
SAY ABOUT SOME OF THE ELITE 
INDUSTRY AWARD WINNERS

and are better than ever

z  Best European Brand 
READER VOTED

z  Best American Brand 
READER VOTED

z  Craft Influencer of the 
Year READER VOTED

z  Best Craft Book Publisher 
READER VOTED

z  Best Knitting 
Manufacturer/Supplier/
Distributor READER VOTED

z  Best Beading & Jewellery 
Manufacturer/Supplier/
Distributor READER VOTED

z  Best Papercraft 
Manufacturer/Supplier/
Distributor READER VOTED

z  Best Stitching & 
Haberdashery 
Manufacturer/Supplier/
Distributor READER VOTED

z THE CATEGORIES:
Elite Industry Awards judged 
by our panel (paid for):
z  Best overall product
z  Best small business
z  Champion brand
z  Best Craft book

Free to enter categories:
z  Best Independent 

Retailer JUDGED
z  Best Support & Service 

READER VOTED
z  Best Chain Craft 

Shop (changed from 
Best Shared Retailer) 
READER VOTED 

z  Best E-tailer 
READER VOTED

z  Best British Brand 
READER VOTED

z  Best Creative Stationery 
Manufacturer/Supplier/
Distributor READER VOTED

z  Best Social Media 
READER VOTED

z  Best Trade Website 
READER VOTED

z  Best Emerging Product 
READER VOTED

z  Best Sustainable Craft 
Company READER VOTED

z BEST CRAFT BOOK WINNER: LALYLALA’S 
BEETLES, BUGS AND BUTTERFLIES.  
BY LYDIA TRESSELT
Anthea Turner said: Pardon the pun but I was 
hooked from the moment I opened this beautifully 
crafted book. The first 25 pages are dedicated to the delightful 
story of a little crochet caterpillar who turns into guess what? A 
glorious Red Admiral butterfly with the remainder of the book 
showing how you can bring even more life to the story by 
making the creatures yourself.

Everything about this book is enchanting from the wool 
interpretation of the characters to the clearly presented 
instructions. If you have never picked up a crocheting hook  
don’t worry Lydia has got you, and if you are proficient you’ll 
enjoy her world.

I was taught to crochet at 11 by my Mum, then after the 70’s 
Poncho mania was over didn’t pick up a hook again until a few 
years ago.

My belief is if the NHS handed out wool and hooks instead 
of valium we’d be a healthier far more chilled nation.

Craft
BUSINESS
AWARDS

2020

z The Craft Business Awards, 
brought to you by Craft Business 
magazine, are open for 
nominations, so why not make 
this year the one your brand or 
business leader gets recognised 
for their fantastic work?

The Craft Business Awards, 
in their 15th year, are back and 
are bigger and brighter than ever 
before. With new categories and 
a glittering panel of star-studded 
judges, these standard-defining 
awards not only mean status for 
the winners, but better business 
too. And now’s your chance to 
nominate your brand or product 
for an award.

Winning a Craft Business 
Award can mean a lot to you and 
your business. Not only will you 
receive your trophy at a glitzy 
champagne reception at CHSI 
Stitches in February, enjoying 
the chance to meet not just the 
Craft Business magazine team, 
but the entire Aceville craft 
department’s journalists, but you 
can also look forward to 
extensive coverage in Craft 
Business magazine and its 
accompanying website and 
social media.

Editor Mark Hayhurst said: 
“The Craft Business Awards have 
become bigger and better every 
year, engaging not only the 
industry but your customers as 
well. The awards honour the hard 
work everyone puts into their 
companies and products, and 
they offer a feel-good factor that 
make handing out the prizes a 
real highlight of the team’s year.”

And, new for 2019, if you’re 
one of our Industry Elite Awards 

entrants, your product or idea will 
be put in front of some of the 
most exciting names in the 
industry.

The Craft Business Awards  
cover everything from 
independent shops and 
products, right up to big brands. 
Each category aims to celebrate 
and recognise excellence within 
our vibrant sector.

Last year’s awards received 
over 26,000 votes and reached 
over 115,000 people.

Eighteen of the categories 
are free to enter, including Best 
Independent Retailer, because 
although this is a judged 
category, Craft Business remains 
committed to supporting retail. 
This year there are four Industry 
Elite categories whereby on 
entering and being shortlisted, 
your product, campaign or brand 
will have the chance to be put in 
front of one of our esteemed 
judges. The cost per entry for 
these categories is £100 (inc 
VAT), but if you nominate before 
July 26, you can enter for the 
special price of £75 (inc VAT).

Simply nominate your brand 
or product on our website at 
www.craftbusiness.com/
awards, from July 12, and if your 
entry is shortlisted, it will either 
be voted for by the Craft 
Business readership or judged 
by our elite panel of industry 
experts.

Nominations close on 
August 30 with the shortlist 
announced and voting stage 
opening on September 27, 2019. 
Voting will then close on 
December 13, 2019.
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Stephanie Carswell, owner of Hawthorn Handmade and winner 
of the Craft Business Awards 2019 Best Emerging Craft Brand, 
talks to us about her business and plans for the future

Leading the way in 
contemporary craft

z CAN YOU TELL US THE 
HISTORY OF THE 
COMPANY?
Hawthorn Handmade started in 
2013 while I was still running my 
previous business, a craft gallery 
and haberdashery here in Dorset. 
I had taught myself to needle felt 
in 2010 and had begun teaching 
workshops and selling my pieces. 
I was often asked for a ‘starter’ 
pack for people to take home 
after a class so I put together my 
first kit to meet that demand, just 
a brown bag with a label on! This 
sparked something and I began 
to think about developing a new 
business based around kits. 
About six months later after a lot 
of planning and sampling, I 
launched the first six kits and 
have continued from there, 
eventually closing the gallery and 
working on HH full time from 
2014.

z HOW IS YOUR COMPANY 
DEVELOPING AND 
GROWING?
The first few years were just 
myself, but the business was 

growing quickly organically and I 
was getting more and more 
shops taking the kits. In 2015 I 
moved into our first premises and 
took on my first employees to 
cope with the demand. Since 
then we have grown every year 
and have now moved into a far 
larger space and are expanding 
the team to six. We very quickly 
bought in new craft ranges 
including embroidery and 
weaving which have proven to be 
incredibly successful.

z HAVE THERE BEEN ANY 
RECENT DEVELOPMENTS 
THAT HAVE CHANGED 
YOUR COMPANY’S 
PROFILE?
Well, winning the Best Emerging 
Craft Brand award has definitely 
helped! It’s given us something to 
shout about and be proud of and 
we’ve seen a direct response 
from companies getting in touch 
to work with us and stock our 
kits. Our move to premises three 
times the size of where we were 
before has also helped us step it 
up. We are now capable of 
managing far larger orders and 
bringing in more staff to ensure 
everything is running smoothly. 

z WHAT INSPIRES 
YOU TO BRING NEW 
PRODUCTS TO THE 
MARKET AND HOW 
DO YOU DEVELOP 
THEM?
I just love designing and 
wish I had enough time 
to turn all my ideas into 
reality! I’m very inspired 
by animals and nature 

and am surrounded by that all the 
time in rural Dorset where we’re 
based. If I could sit and draw all 
day I’d be very happy indeed. I 
have worked hard over the last 18 
months to give myself more time 
for designing, bringing out our 
innovating new Go Stitch and Go 
Weave kits. I’m particularly proud 
of these and how unique they are 
in the craft market. I tend to do all 
the design work myself though 
my talented Mum Mary also 
helps. I do everything from the 
initial ideas and sketches, to 
prototyping, samples, writing the 
instructions, developing the 
packaging and figuring out the 
pricing. 

z WHAT CAN WE EXPECT 
FROM YOUR COMPANY IN 
THE NEXT 12 MONTHS?
We have a few new launches on 
the horizon which I’m very excited 
about. We have just returned 
from our first international trade 
show and are already seeing an 
incredible number of 
opportunities come about as a 
result of that including moving 
into new territories with 
distributors and working with 
some very well known craft 
brands. Our move has meant that 
there’s lots of ‘behind the scenes’ 
work going on improving our 
systems and efficiencies so we 
are becoming leaner and more 
effective which means a better 
offering and service for all our 
customers.

z HOW HAS THE 
MARKET CHANGED 

IN THE LAST FIVE 
YEARS?
We have seen an 
incredible growth in 
the contemporary 
craft market and have 
managed to position 
ourselves at the 
forefront of that. 
Needle felting in 

particular has grown 
beyond anything I could 

have imagined when we 
launched the first UK made 

kits in 2013. We used to have 
to do a lot of education around 
what needle felting is, but now it’s 
almost mainstream. We have 
seen high street shops struggling 
but equally those who are 
offering something a bit different 
and who have diversified into 
classes and café areas etc and 
tapped into the mindfulness trend 
seem to be doing well. Craft has 
also grown in non-traditional 
retail including garden centres, 
museum shops and heritage 
centres.

z WHAT DO YOU FEEL HAS 
BEEN THE COMPANY’S 
GREATEST SUCCESS?
We offer something unique, 
contemporary and fun to do and 
the customer is buying the 
experience of making something 
they can be truly proud of and 
display in their homes or give as 
gifts while learning a new skill or 
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reinvigorating old ones. This is 
the core of what we do and our 
customers see how hard we work 
to keep innovating and bringing 
them fresh ideas. 

z TO WHAT DO YOU 
ATTRIBUTE YOUR 
SUCCESS?
We have worked very hard to 
create products that are highly 
giftable and collectable and this, 
combined with a passion and 
love for craft has seen us become 
a well known company within the 
craft industry and beyond. Myself 
and my team are dedicated to 
building a sustainable company 
that has the knowledge and 
resources to continue to grow 
whilst also creating awesome 
products!

z WHAT ADVICE WOULD 
YOU OFFER TO RETAILERS?
Don’t be afraid to try something 
new! We sometimes hear from 
shops that ‘it’s too modern for our 
customers’ but you may be 
surprised to see the 
demographics of people who buy 
from us online and at shows, a 
key area being women aged 
39-65. Customers are bored of 
the same old stuff and are hungry 
for well-made and contemporary 
craft kits to try their hand at. 

z WHAT SERVICES AND 
SUPPORT DO YOU OFFER 
RETAILERS WHO STOCK 
YOUR PRODUCT?
We have a dedicated wholesale 
website where shops can see all 
our products and place orders as 
well as download images for us 
online and on social media. We 
are always available to help 
answer any questions they may 
have and currently developing 
brand new POS for them to 
display alongside the kits in store. 
We’re also always happy to hear 
any ideas shops have as to how 
we can develop and improve!

z WHAT TRENDS DO YOU 
PREDICT WILL BE POPULAR 
IN THE COMING YEAR?
I see no signs of embroidery 
slowing down, but the main thing 
we are seeing is the ever 
increasing popularity of weaving. 

Our Pop-Up Loom is now our best 
selling product so we expect to 
see that continue into 2020. Fibre 
crafts in general are having a 
moment and with the movement 
against plastic and throwaway 
disposable items, sustainable 
crafts that use natural materials 
such as wool will only become 
more popular.  

z WHAT ARE YOU 
CURRENTLY WORKING ON? 
NEW LAUNCHES, ETC?
I have a new embroidery range 
currently in development which is 
going to be bold and bright, and 
we will be launching more of our 
incredibly popular black 
embroidery designs. We are also 
going to start work on developing 
our next craft soon, though which 
craft it is isn’t set in stone yet!

z HOW CAN A NEW 
CUSTOMER OPEN AN 
ACCOUNT?
They can visit our wholesale 
website www.
hawthornhandmadewholesale.
co.uk and fill in the form on the 
homepage. We’ll then get them 
set up with an account and a log 
in for the site.

z HOW IMPORTANT IS 
SOCIAL MEDIA TO YOU?
Instagram in particular has been 
a real boost for us. We have 
grown a following of over 16k and 
the visual element really fits with 
how we want to speak to our 
customers. Videos get the best 

responses and it’s often the 
posts that we don’t think much 
about that do the best. It’s very 
hard to keep it fresh and 
interesting and we are currently 
recruiting for a new Creative 
Marketing Manager to help us 
with that.

z HOW DID YOU FEEL 
WHEN YOU FOUND OUT 
YOU HAD WON A 2019 
CRAFT BUSINESS AWARD?
I was truly over the moon! It’s often 
very hard working in a small 
company with a lot of pressure and 
little time to step back and see the 
bigger picture. This was a reminder 
that we’re going in the right 
direction and the recognition from 
our peers and the industry has 
been a real boost. We’re all very 
proud of everything we’ve achieved 
so far at Hawthorn Handmade and 
awards like this give us the energy 
and drive to keep on bringing new 
ideas to the craft world.

“We have seen an incredible 
growth in the contemporary 
craft market and have 
managed to position ourselves 
at the forefront of that.”
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“Keeping your finger on the pulse of what’s 
trending and what’s not, is a key factor in 
the success of a product for retailers.” 
JO BRAY
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Jo Bray, West Design’s Managing Director – Sales 
and Marketing, explores the great success of craft 
kits, and how their trend-led Simply Make craft kit 
range is bringing the pleasure of craft to everyone

Bring the world of craft
to an expansive audience

� Adult craft kits are all the 
rage, and it’s no surprise.

Consumers of all ages 
are using craft kits to not only 
evoke their desire to begin their 
crafting journey, but to create 
beautiful, trendy end-products, 
whether that be a felt fox, an owl 
door stop, decorative tumblers 
or an embroidered fl amingo.

And for many, craft kits also 
couple as an effective strategy 
to manage the stresses of daily 
life. In today’s fast-moving, 
technology-driven society, the 
smartphone has quickly become 
an extension of the human 
hand, and the constant pull of all 
things digital is often relentless.

Consumers, young and old, 
are beginning to appreciate the 
great benefi ts of a digital detox 
- giving our minds and bodies 
an opportunity to restore, whilst 
helping to enhance productivity 
and provide a genuine 
opportunity to feel mentally and 
physically relaxed. Especially 
over the festive period, in which 
research from Mind found that 
18-24 year olds are more likely 
to fi nd arts and crafts a helpful 
technique for relaxation.

With that said, and rather 
surprisingly, millennials are the 
fi rst to recognise the need and 
importance of a detox. Many 
of which now utilising their 
time away from technology as 
an opportunity to learn a new 
skill. These are the new faces 

of the crafting community, 
the young ‘do-it-yourselfers’, 
who are eager to fi nd creative 
outlets for self-expression and 
in some cases, even selling 
their creations on the side.

Though with learning a skill, 
it’s often diffi cult to know how 
and where to get started. Whether 
a beginner, casual crafter, dabbler 
or seasoned hobbyist, craft 
kits provide all the tools and 

guidance required to get started. 
And, due to their ease of use, 
they prove an ideal avenue into 
the world of crafting. This love 
of craft kits also translates into 
their popularity in gifting. With 
attractive, eye-caching packaging, 
commonly in the form of a 
convenient box, craft kits make 
for a fantastic gifting experience 
for friends, family and colleagues 
alike. And, if like 60 per cent of 

impress. With everything needed 
included in a single, handy kit, 
it’s now easier than ever for 
consumers to try their hand at 
what the craft world has to offer.

But with so many brands 
and products available, how 
do you know what will sell, 
and what won’t? Keeping your 
fi nger on the pulse of what’s 
trending and what’s not, is 
a key factor in the success 
of a product for retailers.

As such, I caught up with 
our Head of Product, Jonathan 
Harris, who explained how 
he and his team are ensuring 
that every product release 
is a step ahead of the latest 
trends. “Trends change at 
light speed. As quickly as 
something is ‘in’, something 
else has already replaced it. 
Often making it very diffi cult 
to capitalise on the latest big 
trend,” Jonathan explained. “But 
by investing in research and 
innovation, and putting these 
at the heart of everything we 
do at West Design, we aim to 
remain at the forefront of the 
industry - helping consumers 
express their personality, learn 
and enhance their journey 
with every product release.”

With a vast range of on-trend 
(and even trend-setting) craft 
kits spanning from felt, sewing, 
embroidery, door stops, candle, 
cushion and glass painting, 
Simply Make craft kits are 
proving the go-to for retailers 
and consumers alike, making 
the joy of crafting accessible 
to all. Combining the timeless 
satisfaction of craft with modern 
trends in an easy-to-use kit 
makes them an ideal, popular 
next project, or the perfect gift.

If you want to find out more 
about our Simply Make craft kit 
range and how you can appeal 
to a wider audience, driving 
the success of your business 
as a result, you can contact 
the team today at enquiries@
westdesignproducts.co.uk. 

the nation, wrapping isn’t your 
forte, a simple bow on top will 
often do the trick – win win!

Aside from craft kits being 
popular with an expansive 
audience of all backgrounds, and 
making a great gift, what else 
is in it for retailers? The huge 
variety of innovative, on-trend 
projects that craft kits offer 
make them relevant all year 
round, whatever the season or 
event – retaining their popularity 
and strong sales with the added 
bonus of attractive RRPs.

� CRAFTING, MADE SIMPLE
The vast diversity of craft kits 
available allows consumers to 
dabble in the latest craft trends 
with minimal fuss, creating 
stunning projects that are sure to 

range is bringing the pleasure of craft to everyone

of the crafting community, 
the young ‘do-it-yourselfers’, 
who are eager to fi nd creative 

guidance required to get started. 
And, due to their ease of use, 
they prove an ideal avenue into 
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� Lavinia Stamps are an established 
British company offering a whole 
range of distinctive and inspirational 
products. Tracey Dutton, Artist/ 
Designer is recognized for her passion 
in Fairies and Fantasy which is clearly 
refl ected in their stunning range of 
products

Lavinia stamps pride themselves 
on designing everything from start to 
fi nish. These images are all hand 
drawn which give them their 
uniqueness, offering something 
different each time

Tracey said: “Lavinia Stamps aim to 
take crafting to an artistic level. We 
have a passion and drive to inspire 
people and produce products that have 
an achievable result, appealing to all 
crafting capabilities.

“We are continually inspired to keep 
on designing, we are passionate about 
what we do and we hope you are too.

“The four images opposite are part 
of our most recent range of mystical 
stamps which have proved to be one of 
our bestselling range. These stamps 
are all designed to work together or 
equally they work well alone.”

Mystical stamps 
designed to inspire

� TREE OF FAITH
Tree of Faith is a beautiful hand drawn 
tree, intricate detail, made of clear 
polymer and manufactured in the UK.
Retail price £8.20

� MAKA
Maka is our other silhouette 
wolf, they make a great pair 
or work well alone, Hand 
drawn , highly detailed 
stamps manufactured 
in the UK.
Retail price £7.00

� VALKO
Valko is a gorgeous 
silhouette wolf, made of 
clear polymer, hand drawn 
and highly detailed, 
manufactured in the UK.
Retail price £7.00

� FAR WORLD CASTLE
A beautiful silhouette castle. 
This is a clear polymer stamp, 
hand drawn and highly detailed. 
Manufactured in the UK.
Retail price £6.90
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z Halloween is one of our 
favourite holidays here at 
Therm O Web. It’s all about the 
fun of seasonal celebrations, 
with none of the stress that can 
accompany the winter holidays.

No holiday shopping list, no 
endless cooking, no long-distance 
travel – just fright, delight and 
treats! In that spirit, why not treat 
your customers to a Halloween 
party workshop this year? It’s an 
ideal opportunity to introduce new 
products and techniques within 

Gina designs a licensed range 
for Therm O Web that includes 
innovative stamping, stenciling, 
die-cutting, and foiling products 
under the Stamp n Foil, Stamp 
n Stencil, Foil-Mates and Glitz 
brands. She is also the owner of 
a successful brick-and-mortar 
retail store, Village Paper & Ink, 
in Greendale, Wisconsin.  

Gina hosts a very popular 
weekly “Scrappy Hour” in her shop, 
inviting customers to come in for 
free card-making, refreshments, 

maximizes those contents, you 
allow your customers to try the 
products and techniques in a way 
that encourages their confidence.

Confident customers become 
repeat customers. To create the 
Halloween cards shown above, 
we used the following Deco Foil 
and Gina K. Designs for Therm O 
Web items to determine how many 
sample cards we could create:
z  1 package of Deco Foil Clear 

Designer Toner Sheets 
z  1 package of Gina K. Designs 

for Therm O Web Fancy Foils
z  1 package of Deco Foil 

Foam Adhesive Sheets
z  1 package each of Deco 

Foil Flock Transfer Sheets: 
Orange Glow, Sunshine 
Yellow, Green Envy
These six packages of product 

will allow you to prepare for a 
minimum of 16 students, at a 
total wholesale cost of £17.72 
or £1.11 per student. In addition, 
students will need the card bases, 
cardstock labels, and cardstock 
sentiments, plus access to 
adhesives, a hot laminator (to 
transfer foil), and a manual die-
cutting machine (to transfer flock).

In addition to the card 
project, be sure to share more 
ways they can use this concept 
to create dessert picks, goodie 
bags, gift tags, and decorations.

Top tips for a

Dawn Gehring, Creative Director and occasional crafts instructor 
for Therm O Web, offers tips for hosting a Halloween workshop

“Everyone loves being invited 
to a party, and it’s an ideal 
opportunity to introduce new 
products and techniques within 
a festive, relaxed atmosphere.”

a festive, relaxed atmosphere. 
Hang some decorations, put on 
a spooky playlist, fill the cauldron 
with candy, and encourage 
customers to attend in costume 
for a chance to win prizes!  

One of the most valuable 
workshop tips we’ve learned, 
courtesy of our friend and 
collaborator Gina Krupsky, of Gina 
K. Designs, is to “open a pack” 
when planning a demo project. 

and live music. In addition to 
leaving with a finished card 
and ready-to-post envelope, her 
newsletter subscribers receive an 
exclusive ten per cent discount 
during Scrappy Hour if they 
mention the email invitation. It’s 
an event that her customers look 
forward to, week after week.  

By opening a limited number of 
product packs from your inventory, 
and designing a simple project that 

Deco Foil Transfer Sheets 
& Gina K. Designs Fancy 
Foils add vibrant color 
and metallic shine to a 
variety of projects.  Use 
with Deco Foil Clear 
Designer Toner Sheets, 
Gina K. Designs Foil-
Mates, or other Deco Foil 
adhesives on papercrafts, 
mixed media, home 
décor, and apparel.  
Ranges total 56 colours.

Deco Foil Foam Adhesive Sheets are a quick, 
easy way to transfer Deco Foil or Flock 
Transfer Sheets without heat. Deco Foil Foam 
Adhesive can be punched, die cut, or run 
through an electronic cutting system. Simply 
cut foam to desired shape, peel paper liner, 
cover with foil, and burnish with fingertips.

Deco Foil Clear Designer 
Toner Sheets are unique, 
pre-printed foilable 
designs that can be used 
with Deco Foil Transfer 
Sheets and a hot laminator 
to add colour and metallic 
shine to cards, layouts, 
shakers, and other 
papercrafts. Commercial-
grade black toner ink 
reacts with heat to transfer 
foil in one step.  

PRODUCT SHOWCASE

Deco Foil Flock Transfer 
Sheets add velvety 
texture and vibrant colour 
to projects without the 
mess of traditional flock 
powders. These unique 
flock sheets transfer to 
Deco Foil Foam Adhesive 
or Deco Foil Transfer 
Gel when using dies and 
stencils, but can also 
be used alone or with 
embossing folders.

spooktacular 
workshop



“Yep, it’s an addiction - who 
needs shoes when paper 
presents such a wealth of 
possibilities to enjoy?”
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Big Names Back ‘Just 
a Card’ & ‘Just a Book’

z Colour, drawing and 
architecture-obsessed South 
London-based artist, designer 
and author, Sarah Hamilton is 
known for her contemporary, 
colourful and bold style. Her 
joyful modern-day work is inspired 
by colour, nature and mid-century 
design and, as well as being 
stocked by countless independent 
retailers and galleries in the 
UK and overseas, is frequently 
featured in books and the press.

She says she can’t remember 
a time when she wasn’t cutting, 
gluing, pasting and “generally 
making a mess” in the name of 
art. “I love everything about paper 
with a passion - the varieties of 
texture and weights, the colours 
and the endless patterns and 
colour combinations I can create 
from white. I love deckled edges, 
handmade paper and Japanese 
paper. I even love the sound that 
paper makes when you bend it 
in your hands, or when you tear 
or cut it to make a paper stencil. 

Yep, it’s an addiction - who needs 
shoes when paper presents such 
a wealth of possibilities to enjoy?”

z CARDS & COLLAGES
Sarah’s favourite papercrafts/
techniques/materials to use 
and things to make? “Cards and 
framed artwork, which I enjoy 
in equal measure. This may 
sound odd, as my cards sell 
for £2.50 and my artwork can 
be 20 times that, if not more,” 
she says. “However, cards, to 
me, are artworks in their own 
right - many of the world’s most 
famous artists have designed 
and made cards - people often 
seem surprised when I tell 
them that! I also enjoy making 
collages. My studio is filled with 
hundreds of coloured, painted 
10cm squares, which I then cut 
to fit an exact spot. Much of my 
work is about colour relationship, 
so collage is a fantastic 
medium for experimentation - a 
great way to test how colours 
impact on each other without 
making a commitment.”

Crammed with practical advice 
from industry leaders, the inspiring 
craft and design book is bursting 
with beautiful artwork and step-
by-step projects from professional 
card designers, covering 
letterpress, silkscreen printing, 
decoupage, linocut printing, 
paper cutting and textile foiling. 
Meet the makers in their studios 
as they reveal their inspirations 
and share ideas, explore new 
ways to make greeting cards 
or adapt the processes to suit 
your interests, and discover 
how to make money from your 
creations! Sarah says the projects 
offer something for everyone. 
“Whether you want to develop 
your creative skills or simply wish 
to sit back, relax and enjoy the 
wealth of beautiful artwork.” 

The book also features 
‘Victoria’, ‘The Borgias’ and ‘The 
White Queen’ actor, David Oakes 
who, as a charity Christmas 
card designer for The British 
Lung Foundation, wrote a 
whole fascinating chapter on 
the importance of cards. There 

Just A Card campaign, founder Sarah Hamilton talks to Angela 
Sara West about her career in papercraft, how her mission to 
back independent businesses, artists and designers is going, and 
her brand-new initiative to keep our high streets alive and buzzing

z HOUSE OF CARDS
Having begun her career as an 
artist, hand printing greetings 
cards for Paperchase, The 
Conran Shop and Designers 
Guild, cards kickstarted 
her career. “I see them as 
breadcrumbs leading to my 
work and I adore making them. 
Their continued popularity 
is wonderful, and I’m often 
told people collect them 
and even frame them.”

These days, Sarah presides 
over a busy London studio 
making a range of artwork and 
homewares. She’s also been 
a guest speaker at Crafty Fox 
Market events, The Design Trust 
and Mollie Makes awards. 

A celebration of the 
community of card makers and 
the nation’s love for greetings 
cards, Sarah’s bestselling book, 
‘House of Cards’ (published 
by Pavilion), champions the 
creative processes of ten leading 
designers, who reveal their 
inspirations and share ideas, tips 
and tricks to help you achieve a 
polished and professional finish.

are also enthralling nuggets of 
greeting-card history, plus insider 
information on how to make larger 
quantities for sale, along with how 
to license designs commercially 
for anyone keen to take their 
cardmaking to the next level.

z JUST A CARD CAMPAIGN
As a passionate champion of 
independent businesses, artists 

Pic credit:  
Fiona Murray
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and designers, Sarah established 
the Just A Card campaign, with 
the initial support of The Design 
Trust, in 2014 to encourage people 
to buy from designers, artists, 
independent shops and galleries 
and other small businesses, 
after seeing yet another small 
gallery sadly close. “Indeed… 
The quote read ‘If everyone who 
complimented my beautiful 
gallery had bought ‘just a card’, 
we’d still be open,’ she explains. 
“I’ve been an artist and designer 
for many years, and have sold 
through many independent 
galleries and shops. Times are 
tight for shopkeepers and, when 
I read that, I thought, ‘That’s it’. 
What a simple, but strong, way 
to get an important message 
across. Many people say they 
love independent shops yet, as 
the shopkeepers often say, they 
never shop in them. Compliments 
make the world a sunnier place, 
but they don’t pay the bills.”

So, knowing it was time for 
action, Sarah had her lightbulb 
moment and her brainchild, Just 
A Card, was born. “I feel extremely 
privileged to be making a living as 
an artist, and am grateful to each 
and every customer and shop/
gallery who’ve supported me.”

Run by Sarah and a group of 
passionate artists, makers and 
small business owners, the small 
Just A Card team, which is made 
up of volunteers, has worked 
relentlessly on their much-needed 
mission for nearly five years. By 
reinforcing the message that 
ALL purchases, however small, 
even ‘just a card’, are so vital to 
the prosperity and survival of 
small businesses, she says their 
campaign is a call-to-action for 
EVERYONE to spread the love and 
treasure and value independent 
shops, shouting from the rooftops 
about them and playing a huge 
part in keeping independent 
design businesses afloat. “These 
businesses are so vital - you need 
to use them or you really will lose 
them. Our campaign is fun and 
it’s inclusive, which is why people 
love it. It’s waking people up to 
the reality that their seemingly-
small gesture has a big impact. 
Just a card, just a book, just a 
pin, just a gift - that’s all it takes!”

Just a Card Week last 
year was a massive success, 
exceeding all expectations. “So 
many artists, designers, crafters 
and independent shops took part,” 
she says. “Shops made JUST A 
CARD WEEK window displays and 
hundreds rose to the Happy Dance 
challenge! We were amazed and 
delighted that so many people 
wanted to prove how valuable our 
message is. It really was the party 
we had hoped for, and more!”

Last September’s Just a Card 
Day saw Top Drawer inviting 
Sarah and her team back to hand 
out their shop window stickers. 
“Many, many people say people 
are buying from them, thanks to 
our clear and concise message.” 
And the campaign goes big at 
Christmas, too. “A couple of 
years ago, we had a Christmas 
card by Benedict Cumberbatch 
to help spread the word and 
make money for charity.” Just A 
Card’s alternative to Black Friday, 

‘Indie Friday’, meanwhile, made 
such an impact it featured on 
BBC TV News and BBC Radio.

z CELEBS BACKING 
JUST A CARD & BOOK
Now, Sarah is starting a new 
chapter in her campaigning 
story, with no fewer than 15 
household names lending their 
support to the new campaign, 
‘Just A Book’, to support Britain’s 
independent bookshops.

Since 1995, the number of 
indie bookshops across the UK 
has dropped from 1,900 to just 
880 in 2018. “When the owner 
of a much-loved local bookshop 
explained to me why he’d been 
forced to close down, it upset me 
so much that I felt compelled to 
do more than simply mutter how 
sorry I was”, Sarah explains.

Last November, the ‘Just 
A Card’ grassroots campaign 
partnered with leading small 
business loan platform, Funding 
Circle, for support for Indie Week 
– the colourful alternative to Black 
Friday – encouraging people to 
shop from independent retailers. 
This year, in Sarah’s attempt to 
make even more of a difference, 
they’ve joined forces again, 
with some very famous faces 
on board the campaign to get 
Britain supporting independent 
card retailers and bookshops.

z SUPPORT FROM RICHARD 
E. GRANT, NATALIE 
DORMER, MICHAEL 
PALIN & TWIGGY
Richard E. Grant, Dominic 
Cooper, Natalie Dormer, Charlotte 
Gainsbourg, Hayley Mills, David 
Oakes, Michael Palin, Greta 
Scacchi, Nathalie Emmanuel, 
Felicity Jones, Hanif Kureishi, 
Alex Lanipekun, James Norton, 
Bruce Robinson and Twiggy have 
all been photographed reading 
their favourite books to show 
their support for independent 

bookshops. The top stars of 
film, TV, literature and the arts 
are also wearing their ‘Just 
A Card’ badges with pride, 
alongside calling on consumers 
to support our high streets.

“We’re thrilled that leading 
stars have recently added 
their voices to the Just A Card 
campaign to show that they, too, 
value the richness and creativity of 

independents,” says Sarah. “Just 
A Card’s simple, yet powerful, 
message of ‘just a card, just a 
book, just a gift etc.’ reminds 
people how vital and valuable 
all sales are, however small.”

Thanks to an all-star cast and 
Funding Circle, which has made 
a generous donation to UK-based 
children’s arts educational charity 
Anno’s Africa (annosafrica.org) in 

the name of those photographed 
in lieu of a fee, the Just A Card 
message will now be heard 
by the wider public, hopefully 
helping the independent shops 
and businesses which bring 
so much to our high streets, 
towns and cultural lives.

Fifteen enormous billboards 
boasting the stars’ photographs 
are currently on display at six 
busy London underground 
stations, aiming to make people 
think about how they can make a 
difference to the artists, makers, 
independent shops and small 
businesses that we love and 
encouraging everyone to join in 
and support the campaign!

z GET YOUR STICKER 
& PINS!
With the Just a Card campaign 
changing the way people shop, 
building on this momentum, 
‘Just A Book’ celebrates books 
and local bookshops, and is a 
further reminder to consumers 
that their purchasing choices 
have a huge impact on the wider 
community, and are crucial for 
the future health and prosperity 
of the UK’s ever-changing retail 
landscape and high streets. “If 
you’re an independent retailer, 
get your window sticker and 
pins at www.justacard.org. We 
hear from retail businesses 
that they are changing the way 
people shop,” Sarah reveals.

If you run a shop and already 
have one a sticker, why not 
encourage neighbouring shops to 
get theirs? “The same goes if you 
supply shops, or even just love 
them. Let’s work together to get a 
LOT more stickers up in shops!”

Illustrator: Angela Chick
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� ARE YOU CREATIVE 
PERSONALLY AND IF SO 
WHAT IS YOUR HOBBY?
My creativity is channelled 
into the shows, coming up 
with new ideas, features 
and themes to keep visitors 
enthralled and engaged.

� WHAT DO YOU 
DO TO RELAX?
My favourite time is spent 
with my family, whether it is 
walking the dog along the beach, 
cycling in the forest or even 
ferrying my boys around to 
sporting fi xtures and friends.

� WHICH CRAFTERS 
DO YOU ADMIRE?
There are so many who I 
love and admire, some of my 
favourites would include; Sara 
Davies, Debbie Shore, Tim 
Holtz and Jenny Rayment

� WHAT DOES THE FUTURE 
HOLD FOR ICHF?
I feel so excited about the future 
for ICHF at the moment. The 
company has a strong leadership 
structure and a brilliant team 
giving us a perfect balance of 
knowledge, experience, great 
ideas and enthusiasm. Combined 
with a thriving craft industry 
that is also full of talented, 
creative people, it is hard to see 
anything but a positive future. 

achievement was also my biggest 
failure. In 2004, I came up with 
a new show ‘Entertain Alfresco’, 
focusing on outdoor living and 
entertaining, with exhibitors 
selling outdoor buildings, 
furniture, plant nurseries and hot-
tubs. The weekend came and the 
show looked amazing with show 
gardens in-full bloom. It was June 
2005 and the temperature hit 34 
degrees in Kent. In total we had 
3,500 visitors over three days 
and I found myself managing 
disappointed exhibitors. You learn 
so much more from failure than 
you do from success. It’s great 
to pat yourself on the back after 
a good show but when you fail it 
really makes you think about what 
you could have done differently.

� IF YOU COULD OFFER 
YOUR YOUNGER SELF 
SOME ADVICE WHAT 
WOULD IT BE?
Don’t worry too much about 
the competition – be mindful 
about what they are doing 
and aim to stay ahead.

� WHAT TRENDS DO 
YOU SEE COMING 
THROUGH FOR THE 
REST OF THE YEAR?
The environment and 
sustainability are high on 
everyone’s agenda these days. 
I expect an increasing interest 
in crafting trends for recycling, 
repurposing and upcycling 
with producers and consumers 
becoming increasingly conscious 
of waste and searching for 
sustainable alternatives to 
plastic. Origami is still growing 
in popularity and taps into 
the mindfulness movement 
with a craft that is absorbing 
but simple. Pyrography, the 
art of decorating wood with 
heat, seems to be gathering 
momentum enabling crafters to 
try something new with beautiful 
results. We expect dress making 
and knitting to remain popular 
for the foreseeable future.

events groups I am part of and 
visiting other organisers’ shows.

� HOW DO YOU DEVELOP 
YOUR BRAND AND SHOWS?
We have developed our shows 
to include more experiential 
content for visitors who are 
looking for hands-on participation 
at each of the shows. We have 
created specialist teams to look 
after experiential content that 
feed the passion of our creative 
and enthusiastic visitors. 

� HOW IMPORTANT IS 
ICHF’S HERITAGE?
ICHF’s heritage is hugely 
important and none of us should 
ever forget how we got to where 
we are. Maurice Brown, who 
started the company, was a 
toy-rep visiting retailers every 
week. A conversation with one 
of those retailers, who was sick 
of weekly rep visits and wished 
they would all get together so 
he could choose the latest toys 
in one place, gave him the idea 
to start an exhibition company. 
It was 1972 and the Toy 
Shows were born. In 1976 they 
moved into creative crafts and 
established what is ICHF today.

� WHAT IS YOUR BIGGEST 
ACHIEVEMENT?
Those that know the business 
would probably expect me to say 
our Hobbycrafts show which we 
launched in 1996. On our fi rst 
day, we had to shut the doors 
at 11am as we had reached hall 
capacity at the NEC with over 
37,160 visitors. But my biggest 

of each show. It was a close-
knit team covering operations, 
marketing, sales, fi nance – it was 
everyone’s job to make sure it all 
worked. I loved it, so I stayed.

� WHAT IS THE BEST 
PART ABOUT YOUR JOB?
My favourite part of this job is 
meeting amazing and interesting 
people. The event industry 
requires so many people to make 
it work you need to make friends 
from the ground-up. If you trust 
and respect people, whatever role 
they are in, you will get the same 
back from them. I also love the 
round table discussions with the 

� HOW DID YOU 
BECOME INVOLVED 
WITH ICHF EVENTS?
I was supposed to become a 
stockbroker! I returned to the 
UK from travelling in August 
1995 and desperately needed a 
temporary job before I moved 
to London. I signed up with a 
recruitment agency who told 
me that a local events company 
needed a marketing manager 
to help them out for the show 
season. I joined ICHF on a 
four-week temporary contract 
in September 1995. I was part 
of a team of fi ve and we all 
got involved in every aspect 

Minutes With...
Simon Burns
Simon Burns, ICHF Events MD, tells us about 
his life and the company

“If you trust and respect 
people, whatever role they 
are in, you will get the same 
back from them.”
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Quilting

Leslie Levy, the Executive Director of the International Quilt Study 
Center & Museum at the University of Nebraska, talks talk about the 

importance of quilting, why the museum has such an impact on 
quilting, and what makes the Baltimore Album quilts so special

is stitched into history

z For those of us that haven’t 
visited the museum, can you 
give us a whistle stop tour?
When touring the IQSCM, visitors 
have an opportunity to see a wide 
variety of quilts and quiltmaking 
traditions. Our collection spans 
five centuries, has quilts from 
more than 55 countries, and a 
growing number of art quilts. 
When you visit the museum, you 
have an opportunity to sample 
that variety. The building itself 
is also beautiful. Designed with 
quilts in mind, you can look 
for them in the architecture.

z Have you been to The 
Festival of Quilts before?
Yes. I was there in 2017. It was 
my first time and I was very 
impressed with everything from 
the exhibitions, the lectures, 
vendors and overall organisation. 
It made for a wonderful time.

z What are you looking forward 
to seeing this summer?
The Gallery exhibitions are 
always inspiring, and I am 
looking forward to seeing the 
new and innovative quilts from 
those artists with which we are 
familiar; it is always inspiring 
to see Competition quilts and 
marvel at the artistry. I am 
definitely interested in viewing 
the Japanese Pavilion!

z How important is the 
Museum to quilting’s history?
Any opportunity to document 
history and provide a place where 

you can care for and preserve 
that history is a vital part of our 
culture. We feel really proud to do 
that internationally. Not only are 
we preserving our past, but we 
are documenting our present. It’s 
our challenge and our honour.

z What would you say 
quilts have to tell us about 
society and culture?
The exciting thing about quilts 
is that they can address every 
social and cultural element. 
There’s something about the 
need and desire for cloth that 
reaches all of us across time.

z You’re bringing a fascinating 
collection of Baltimore 
Album Quilts to The Festival 
of Quilts from the 1840s 
and 50s. What can visitors 
expect from this collection 
and what’s the historical 
significance of these quilts?
Baltimore album quilts are so 
unique and have an amazing 
story. They are technically 
strong pieces. We believe 
they were group projects 
made by one person who was 
evidently greatly skilled and 
helped others maintain a high 
standard in their workmanship.

z The University of Nebraska-
Lincoln, where the IQCSM is 
based, offers a unique masters 
degree in Textile History with 
a quilt studies emphasis – the 
only program of its kind in 
the world. Why do you think 
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quilting has such a low profile 
in postgraduate education?
Quilts can be studied from 
historical, socio-political, 
economic, technological, 
and design perspectives, and 
so on. The trend towards 
interdisciplinary methods and 
approaches is growing. Although 
quilt studies has had a low 
academic profile to date, it fits 
well with the field of material 
culture studies. At the museum 
and the university, we aim to 
work with undergraduate and 
graduate students who have an 
interest in quilts, whether that’s 
through formal class delivery 
or internships and research 
projects. We also broadcast 
our research as widely as 
possible - to academics and 
non-academics alike - through 
exhibition publications and 
websites such as “World Quilts” at 
www.worldquilts.quiltstudy.org.

z The Museum’s collection of 
quilts spans five centuries. 
Can you tell us about the 
oldest quilts you have in the 
collection and their relationship 
with quilts of today?
The oldest quilts in our collection 
are a pair of silk whole-cloth 
quilts that were probably 
made in the 1600s along the 
Mediterranean. The whole-

cloth quilt is a standard style. 
The use of quilting as intricate 
design elements - whether in 
whole-cloth or patchwork quilts 
- is something we see makers 
doing today, particularly by 
long-arm machine quilters.

z The Museum also represents 
quiltmaking traditions from 
all over the world. Do you see 
distinct differences in techniques 
from different parts of the world?
We see patchwork, appliqué, and 
quilting techniques around the 
world. There are differences in 
how they are performed and how 
the textiles are used. For example, 
in many parts of the world, from 
North America to Europe to Africa 
to Asia, quilting is both a practical 
and decorative component of 
clothing. Also, studio art quilts 
are made worldwide, meaning 
that quilts are more frequently 
seen on walls around the world 
than they ever were in the past.

z Which quilt artists do 
you think are making 
exciting work right now?
So many. Right now, the 
innovative techniques and 
materials we see quiltmakers 
using today are redefining what 
we understand as quilts. This 
year we were thrilled to add 
two of Michael Cummings’s 

quilts to our collection and he 
embodies all of those things.

z Are you a quilter yourself?
I am not. Are you surprised? 
My mother was a quilter and 
also had an antiques business 
when I was young, so was 
introduced to beautiful, intricate 
quilts early on. I learned much 
from her collections, and 
just listening as collectors, 
enthusiasts and quilters 
discussed quilts with her. We 
always had beautiful quilts on 
our walls, or on our beds.

The IQSCM exhibition of 
Baltimore album quilts is at 
The Festival of Quilts, NEC 
Birmingham, from August 1-4.
www.thefestivalofquilts.co.uk

“The exciting thing about quilts 
is that they can address every 
social and cultural element.”

z The International Quilt Museum’s mission is to build a global 
collection and audience that celebrate the cultural and artistic 
significance of quilts.

The International Quilt Museum is located on the University 
of Nebraska-Lincoln’s East Campus at 33rd and Holdrege 
streets. The museum has the world’s largest publicly held quilt 
collection, dating from the early 1700s to present and 
representing more than 50 countries.

They hold memberships with the American Alliance of 
Museums and Association of Academic Museums and Galleries. 
They enjoy a partnership with the North American Reciprocal 
Museum Association (NARM) and Blue Star Museums, 
honouring active members of the military and their families with 
free admission between Memorial Day and Labor Day.

A mission to 
celebrate quilts
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As we celebrate the birth of baby Archie Harrison Mountbatten-Windsor and get set for Britain’s  
next big royal baptism, Angela Sara West chats with Head of Design at Mamas & Papas,  
Nicola Rodgers, about how they are celebrating the new royal arrival and what’s new in store this summer

Royal Babies and 
Mamas & Papas!

z With Prince Harry and 
Meghan’s much-anticipated 
new addition to the family 
finally here, Britain is yet again 
basking in royal baby fever. 
Meghan Markle spent nine 
months making maternity wear 
more fashionable - who can 
forget her surprise appearance 
in a gorgeous LBD, cradling her 
bump at the British Fashion 
Awards last December? She 
(and bump) stole the show!! And 
now we’re anxiously awaiting the 
next massive milestone in baby 
Archie’s life – his christening. 
Will it be totally traditional, 
or have all the hallmarks of 
Meghan’s contemporary twists?

While the world awaits 
Archie’s big day, Mamas & Papas 
is busy launching lots of royal-
related ideas and products, from 
a ‘Guess the Royal Baby Name’ 
competition back in May before 
his birth, to new products and 
very special things in store. "To 
celebrate both the royal baby’s 
arrival and all other babies saying 
'hello!' to the world this year, 
we launched a beautiful gifting 
range, which sees traditional 
pieces, such as money boxes, 
trinket boxes and a My First 
comb and brush set given a 
modern twist, with both silver 
and rose gold finishes available," 
reveals Nicola Rodgers, Head 

of Design for the well-known 
retailer and manufacturer of 
baby products and accessories, 
furniture and maternity wear.

z FROM BABY STEPS TO 
A TOP BABY BRAND
Voted Britain’s number one 
‘Most Popular Nursery Brand 
2018’, the Mamas & Papas 
brand was founded over 35 
years ago by two parents 
seeking the best babyproducts 
for their new daughter. Unable 
to find what they wanted on 
the high street, David and Luisa 
Scacchetti created their own 
items, and the business (and 
family!) grew from there.

The first Mamas & 
Papas store was opened in 
Huddersfield, West Yorkshire, 
where it’s still based today. With 
an initial aim of bring Italian 
design to the UK baby buggy 
market, the couple, who are 
of Italian ancestry, began the 
business with a range of coloured 
corduroy prams imported from 
Italy. Selling through a local shop 
of their own, they also supplied 
via other stores, until deciding to 
become a retail brand in 1998.

By 2011, with a multi-million-
pound turnover Mamas & Papas 
was being described as the "UK's 
bestselling nursery brand" and 
was expanding the number of 
their overseas outlets. But things 
then became less rosy and, in 
2014, the private equity firm, 
BlueGem Capital Partners, took 
a majority share in the company, 
joining a portfolio including 
Liberty and Jack Wills. In 2016, 
the rejuvenated retailer opened 
a brand-new 5,000 sq ft flagship 
store at Westfield London.

The blooming business 
now boasts 29 stores in cities 
across the UK, including Belfast, 
Glasgow, Nottingham, Cardiff and 
Manchester. The famous Mamas 
& Papas factory shop sits next 
to the Huddersfield HQ, there’s 
also a beautiful boutique shop in 

Battersea, South West London, 
while the brand’s flagship store 
still reigns supreme in Westfield 
shopping centre. The company 
also supplies leading retailers 
and distributers around the UK, 
including John Lewis & Partners, 
Mothercare, Next, Argos, Bella 
Baby, Very and Premier Baby, and 
the brand is also available in a 
variety of independent stockists.

Alongside creating their 
own distinct range of parenting 
products, including everything 
from pushchairs, clothing 
and feeding essentials, to 
nursery furniture, bedding, soft 
furnishings and developmental 
toys, they also stock popular 
brands Bugaboo, Tommee 
Tippee, Stokke, Joolz, Cybex, 
Maxi-Cosi and more. There are 
gifts galore, too – not only for 
baby, but Mum, grandparents 
and other members of the family. 
If you can’t get to a store, there’s 
always the website, and the 
store’s impressive stats include 
257k followers on Instagram 
and 57.5k Twitter fans, who can 
find special offers and events 
on the social media channels.

z THINKING OUTSIDE 
THE BOX
From stylish newborn outfits 
and hard-wearing toddler clothes 
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and accessories, to beautiful and 
practical textiles for the nursery 
and full-on tech such as multi-
functional buggies and car seats, 
Nicola says Mamas & Papas keep 
things fresh with their products 
by thinking “outside the box” 
and interpreting relevant trends 
in their own unique way. "We 
continually carry out research by 
travelling to different countries, 
attending exhibitions, speaking 
to real-life parents, reading trend 
information and understanding 
social and economic influences 
etc. We then collate all our fresh 
ideas together and create our 
own innovative M&P products!"

z TOP TRENDS
So, what’s hot this summer 
at Mamas & Papas?

The rustic coasts theme 
last summer saw shells galore 
grace fashion, bringing us closer 
to nature and, specifically, 
the sea. “The seaside trend is 
here to stay,” says Nicola, and 
good news if you’re feeling 
blue - the pastel of choice now 
is the beautiful baby blue!”

The brand’s on board the 
nautical trend, too - with bold 
blues and fresh whites adding 
the spirit of the sea to this 
season’s products. Nicola says 
their design team was inspired 
by coastal retreats and seaside-
inspired décor when designing 
their new Dover furniture range. 
“Colours complement our 
Sail Away interiors range and 
remain traditionally nautical. 
Our colour palette is fresh and 
calm, with bold navy and crisp 
white taking prominence.”

“There is a real emphasis 
on our environment and the 
wellbeing of our planet this year, 

with a focus on how much this 
impacts the sea and ocean. With 
this in mind, many retailers will 
have taken inspiration from all 
things sea-inspired, particularly 
sea animals, crustaceans and 
nautical icons,” Nicola explains. 
“We are continuously inspired 
by new trends here at M&P, with 
particular focus on social and 
economic trends, which seem 
to be the strongest influence 
affecting retailers at present. 
The move towards gender-
neutral products, awareness 
of sustainability, and eating 
healthily have all begun to 
influence our designs.”

z PAMPERING PARENTS
From finding a pushchair, buggy 
and car seat, teo tips on styling 
your nursery and best utilising 
your space, their family-friendly 
team members also offer 
gift advice if you’re buying 
for another family. Catering 
to all their customers’ needs, 
whatever the query, the Mamas 
& Papas team has it covered.

With big comfy sofas, free 
drinks and as much time as you 
need to figure out what you want, 
it’s shopping on shoppers’ terms. 
Partners, grandparents and 
friends are all welcomed, making 
shopping in store an exciting 
communal experience. What’s 
more, the store also marks 
your important life milestone 
with a free luxury gift on arrival, 
ensuring expectant parents 
and new parents alike enjoy 
some pampering too, making 
buying for baby not just clear 
and easy, but relaxed and fun!

The company also runs 
several parenting events at 
each of their stores in England, 

Scotland and Northern Ireland 
every month. Hosted by 
parenting experts, important 
topics, such as baby first aid, car 
seat safety, along with product 
demonstrations and talks on 
creating a dream nursery, these 
sessions also offer freebies 
and are priceless for all the 
Mamas and Papas out there.

What’s more, Mamas & 
Papas proudly offer their very 
own ‘Bundles of Joy’, grouping 
lots of essential items into 
one affordable package. 
From furniture bundles, to 
pushchair or interior bundles 
and more, all the essentials are 
assembled at one great price.

And who knows, you might 
find yourself rubbing shoulders 
with Princess Eugenie, Oprah 
Winfrey or George Clooney 
choosing their christening gifts 
for Baby Sussex in store!

For further information, 
visit:www.mamasandpapas.com
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Take a look at what’s on offer to fill your 
shelves and entice loyal customers to take 
up a new craft or improve their skillsBookshelf

Fair Isle Crochet Projects
8 Traditional Projects Using Fair 
Isle Technique
by Melissa Leapman

ISBN: 9781464770395
Edition: Paperback
Pages: 75
Publisher: Leisure Arts
RRP: £11.99

EDITOR’S PICK
CraftBusiness

Huggable Superheroes
Spark Your Child’s Imagination with 
5 Easy-to-Crochet Characters!
by Kristi Simpson

ISBN: 9781464774478
Edition: Paperback
Publisher: Leisure Arts
RRP: £11.99

z The Quilters’ Guild is celebrating its 
Ruby anniversary with the launch of 
a commemorative book – Forty - The 
Evolution of a Collection – at this 
year’s Festival of Quilts.

Forty - The Evolution of a Collection 
features 40 objects from The Quilters’ 
Guild Collection that show the breadth 
and variety of quilting in Britain over 
the last four decades following the 
Early Years: 1979-1989; A Growing 
Collection: 1990-1999; Finding a 
Permanent Home: 2000-2009, and A 
Museum and Beyond: 2010-2019.

This retrospective view of The 
Collection highlights an eclectic and 
exciting group of objects including 
textile treasures including the 1718 Silk 
Patchwork Coverlet and the Billings 
Coverlet (1805-1810), to lesser known 
items such as a mosaic patchwork 
‘huswif’ made in 1856 for the storage of 
sewing equipment, and a 1920s tea cosy 
made from cigarette silks. 

The book captures the changing 
emphasis on the quilt as a domestic, 
utilitarian object to a medium for 
artistic expression featuring pieces 
from contemporary quilt makers 
Pauline Burbidge, Michelle Walker, Jo 
Budd and Diana Harrison.

Through its exploration of The 
Collection the book highlights 
significant events in The Guild’s 
history. Many of the featured quilts will 
be on display at The Festival of Quilts at 
a dedicated gallery entitled Forty –
Celebrating Four Decades

Both the book and an exclusive Ruby 
Anniversary gift collection will be 
unveiled at The Festival of Quilts, 
available to purchase at the festival and 
through The Guild’s website. 

Edition: Paperback • Pages: 106
Published by Cinnamon Publishing

RRP: £12.00

FORTY 
The Evolution of  
a Collection

z Quilling is a centuries-old art, which requires just three elements 
- your fingers, paper strips and glue. This practical guide demonstrates 
the techniques with step-by-step instructions and photos, and explains 
the best way to develop your skills and thereby push the creative 
boundaries of this art.

 Written by a passionate paper artist, it is a comprehensive guide that 
will inspire both novice and experienced quillers, as well as mixed media 
artists wishing to explore the potential of paper filigree work.
z  Roll a perfect spiral-centred coil without the need for a quilling tool
z  Impress with an array of lesser-known special effects, combine 

different shapes into composite elements and interlock ring coils to 
create a chain without cuts or joins

ISBN: 9781785006135 • Edition: Paperback • Pages: 112  
Publisher: The Crowood Press • RRP: £9.99

20 to Stitch: Fabric Buttons
Create 20 unique, shaped fabric 
buttons for use as embellishments 
or accessories
by Gina Barrett

ISBN 13/EAN: 9781782217596
Edition: Paperback
Publisher: Search Press
RRP: £4.99

QUILLING
The art of paper filigree
by Philippa Reid

Fat Quarter: Toys
25 projects to make from short 
lengths of fabric
by Susie Johns

ISBN: 9781784945123
Edition: Paperback with flaps
Pages: 152
Publisher: GMC Publications
RRP: £12.99

Drawing Hands & Feet
A practical guide
by Eddie Armer

ISBN 13/EAN: 9781782214274
Edition: Paperback
Pages: 96
Publisher: Search Press
RRP: £12.99

Free Spirit Stitching
8 Vibrant & Colorful Projects
by Debra Valencia

ISBN: 9781464769894
Edition: Paperback
Pages: 64
Publisher: Leisure Arts
RRP: £11.99
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1CREATE A LOYAL CUSTOMER BASE 
With competition growing at a fast rate; rewarding 
customer loyalty is key to increasing and maintaining 
a loyal customer base and improving customer 

retention. Offering a membership, subscription or a loyalty 
scheme will ensure your customers have a reason to choose 
you over your competitors and increases the likelihood that 
they will talk positively about your products to friends and 
family, which in turn could grow your customer base.

� When owning a business, it is 
undoubtedly a key goal to grow 
that business in order to 
increase profi t and market 
share. But it’s important not to 
lose sight of your customers or 

your values when doing so. 
Customer focus should be at the 
heart of everything you do, 
because you need to understand 
your customer completely to 
scale your business and in turn, 

as your organisation grows so 
too will the demands and 
expectations of your customers. 
Here are a few top tips in order to 
grow your business while still 
remaining customer focused.

Adam Newhouse, Director of Hunkydory Crafts, 
explains how to grow your business

3MEASURE CUSTOMER SATISFACTION
To achieve customer focus and grow your business, it goes 
without saying that you need to understand your customers 
and anticipate their needs and expectations. You can do this 

in a number of ways - for example through email surveys and post 
purchase emails. You could even implement a review platform on 
your website, which would also help to attract savvy shoppers who 
scour the web looking at reviews before they choose to purchase a 
product. Make sure to continuously analyse and review sales fi gures 
and KPIs through platforms such as Google Analytics, to optimise 
your strategies going forward.

2SCALE YOUR 
CUSTOMER 
SERVICE TEAM 
As your business grows, it’s 

important to scale your customer 
service team and ensure they have 
the correct training. They are the 
fi rst point of contact when 
customers have a problem or need 
support, so it’s essential that they 
understand and share your 
customer values and are trained 
with product knowledge. Make sure 
to offer frequent internal 
communications through email or 
meetings to keep them up to date 
with your latest products, ensuring 
that your customers get 
exceptional service and therefore 
keep coming back. You could even 
look to offer a live chat option to 
give quick support to, solving 
issues as quickly as possible.

5HAVE AN OMNICHANNEL 
APPROACH
Having a multitude of platforms is 
important when scaling your business, 

as it offers new and existing customers 
multiple touchpoints to connect with you. A 
traditional multichannel approach has long 
been key to retaining customer focus, but as 
digital technology evolves, customers now 
expect a seamless experience across different 
platforms. 

Omnichannel marketing ensures your 
platforms offer a consistent and integrative 
shopping experience. For example, making 
sure all platforms maintain the same tone of 
voice and brand personality, including links to 
your website on social media and, if you have 
a bricks and mortar store, offering click and 
collect or in-store returns. 

4CUSTOMER LED PRODUCT 
DECISIONS
Finding ways to get customers involved in 
decision making can greatly improve the 

customer experience, leaving you with satisfi ed 
shoppers who come back again and again. You 
could run polls on social media asking customers to 
pick a particular feature of a new product, send 
surveys for feedback on new product ideas or even 
run focus groups. Online surveys are great as you 
can get lots of data fast, but having a small focus 
group of customers can offer more detailed 
feedback in a face to face setting. You might fi nd 
that the conversation leads to problems or solutions 
you had never thought of.

Top tips to win 
customers’ hearts 
and minds

� The Christmas Craftaganza 
2019 is this year’s excellent 
value festive offering from 
Hunkydory Crafts. The 
Craftaganza comprises of four 
Topper collections: A 
Wonderful Wintertime, 
Christmas in Style, Festive 
Friends and Winter Warmers. 
The fantastic variety within the 
kits ensures they cater to all 
tastes, meaning your crafters 
can make the perfect card for all 
of their loved ones.

Hunkydory’s high quality and 
style prevails throughout, with 
amazing Adorable Scorable cardstock and luxurious gold and 
silver foiling. The great value bundle also includes the free 
Crafting with Hunkydory Christmas Edition Magazine, featuring 
a range of creative and inspiring projects.
01772 272561
www.trade.hunkydorycrafts.co.uk
trade@hunkydorycrafts.co.uk

Christmas Craftaganza 

STOCK SHOT

can make the perfect card for all 

Hunkydory’s high quality and 

Christmas Craftaganza 
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Inspired by her lifelong love of fairy tales, award-winning 
‘feltrepreneur’ and author, Lisa Marie Olson, welcomes 
Angela Sara West into her wonderful felt-tastic world

A Felt-filled 
Fairy Tale World

z Up for a magical adventure? 
For one independent Midlands-
based sewist and designer, life is 
one big fairy tale craft adventure 
born out of a lifelong passion for 
classic fairy tales and stories, 
including ‘Alice in Wonderland’, 
‘The Chronicles of Narnia’, ‘The 
Hobbit’ and Dickensian novels.

The ‘Feltrepreneur’ and 
founder and Creative Director 
of Tigerlily Makes, Lisa Marie 
Olson, produces beautiful felted 
work with a fresh, timeless 
and classic style, enticing us 
into an enchanting land of 
make-believe. Her creative 
workshops are well-known for 
offering one of the most special 
creative days you are ever 
likely to have, taking you on a 
beguiling journey to a world full 
of fantastic fairy tale felt makes.

z A CRAFTY ALL-ROUNDER
Lisa Marie’s love affair with 
creative arts began at a 
very early age, starting with 
needlework and textile arts. “I 
continued into adulthood and 
was able to make all the soft 
furnishings for my home and 
for family and friends, such 
as roman blinds, customising 
bags, adding finishing touches 
to a room or making unique 
accessories,” she says. 

Making and customising not 
only her wardrobe but her home 
enabled her to save money. 
She then turned her hand to 
other crafts. “Around 15 years 
ago, I got into card making and 
papercrafts and, in 2007, became 
an accredited demonstrator for 
a well-known craft wholesaler 
Bramwells Crafts & Yarns. I was 
trained by Melanie Heaton, one 
of the best in her field and a 
regular on Create and Craft TV.”

Travelling around the country, 
delivering demonstrations, 
knowledge and workshops on 
craft supplies, she even educated 
on manual and electronic 
cutting machines. “We covered 
altered art projects, home décor 
projects, scrapbooking and card 
making,” she explains. “That 
led me to start designing and 
creating wedding invitations, 
as I had already produced 
some for my friends and work 
colleagues. I created Tigerlily 
Cards to sell them for a while, 
but my heart was firmly rooted 
in textiles and I desperately 
wanted to get back to it. So, I 
explored felt making at City and 
Guilds level, and then started to 
use and mix felt into my other 
sewing projects and skills.”

Over the past three decades, 
Lisa Marie has continued 

to develop skills in all areas 
of creativity, from creating 
decorative items for the 
home and upcycling, to paper 
crafting and felt-making. She 
further expanded her skillset 
by producing her designs on to 
various fabric and also making 
baby clothes. Finding 
herself caught up 
in the magic of 
the magnificent 
material felt, her 
number one 
craft sees her 
inject timeless 
elements with 
a modern twist 
into her favourite 
storybook 
characters and 
adventures. Her 
natural flair and ability 
to create wonderful things with 
threads, fabric, ribbons, buttons 
and leftover bits and bobs, 
means the magic and adventures 
of crafting can be enjoyed by all.

z BECOMING 
TIGERLILY MAKES
How did the name Tigerlily 
Makes come about? “I helped 
my mother-in-law on a brownie 
pack holiday one year and the 
theme of the weekend was Peter 
Pan. Each of the leaders and 

helpers had 
been given a 

name badge 
of a character 

and I was Tigerlily. 
In addition, Peter 

Pan was my son’s 
favourite movie as a child. 
He would immerse himself 
in the magic and watch it 
repeatedly, never tiring of the 
storyline or the characters. So, 
I feel it was meant to be!”

Lisa Marie’s website 
welcomes crafters to her 
wonderful world of storyland, 
where adventures are had and 
characters emerge from fanciful 
projects, themes and sewing 
kits. Her online shop offers doll 
kits and patterns, embroidery 
patterns, sewing kits and patterns 
and instant downloads, while the 
Tigerlily Makes YouTube Channel 
sees a selection of videos 
covering basic techniques, gift 
guides and more. She also runs 
courses and provides demo days 
in the Midlands area and beyond.

z GOING VEGAN
Lisa Marie says she recently 
turned away from wool felt to 
make all of her products from 
faux felt and vegan-friendly 
materials. “Making felt has only 
been a small part of my love 
affair with creative textiles, 
another way to mix my felt, 
sewing, embroidery and needle 
felting together to create 
something bespoke. My husband 
and I became vegan last summer 
after being vegetarian for a while, 
so it was a natural transition 
from vegan food to a vegan-
friendly lifestyle. We started 
looking at everything from 
household cleaner to the clothes 
we wear and it made sense to 
start looking at vegan-friendly 
alternatives for my creative 
adventures, too,” she explains.

“My felt-making journey 
is not over by any stretch of 
the imagination, as there are 
some amazing vegan-friendly 
fibres and faux felts available, 
and in such beautiful colours, 
too.” She believes it’s an area 
set for continued growth and 
development as people become 
ever-more aware of vegan-
related matters. “In addition, 
there are many wool allergy 
sufferers in the UK and the 
world, and using faux products 
enables a community which 
would otherwise be excluded 
from such lovely pastimes.”

z CRAFTY 
COLLABORATIONS
Lisa Marie has worked closely 
with The Crafty Beggars, whom 
she met at the Crafting Live Show 
at Sandown Park in January 
2018. “I’d just launched my first 
book, ‘Felt Wonderland’, published 
by Search Press, and three new 
felt sewing kits. My stand seemed 
to catch Julie Peasgood’s 
attention as it was part of Bert 
& Gert’s Artisan marketplace. 
We got chatting and was asked 
if I would be free to film a 
short segment with them the 
following month, for series five 
of Crafty Beggars TV. Julie, who 
co-founded The Crafty Beggars 
with her former partner Wendy 
Turner Webster, then introduced 
me to Wendy, who was equally 
enthusiastic. From there, Julie 
asked me to join her on a crafting 
cruise and the rest has just 
naturally followed on from that.”

Lisa Marie and a few fellow 
creatives also joined Julie and 
Wendy in the VIP area at The 
Craft Shows at the NEC later 
that year, delivering ‘make and 
takes’ to tired visitors taking a 
break from shopping. “It was 
hugely successful and a very 
welcome addition to the VIP 
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customers. Wendy and Julie 
have both embraced myself and 
my fellow team members with 
their endorsements.” During a 
sneak preview before the book 
was launched in June 2017 at 
a Creative Dragons-style pitch, 
Create and Craft TV’s Stephanie 
Weightman described Lisa Make’s 
projects as ‘so whimsical, pretty 
and very different’, which gave 
Lisa the confidence to continue 
to develop her fairy tale designs.”

Alongside these coveted 
crafty commendations, her 
fantastic creations have also 
been honoured with awards. “I 
was incredibly overwhelmed 
to have received the award for 
innovative design by ‘Insight 
Magazine’. It’s a wonderful 
feeling to know that all your hard 
work, endless days and nights 
of effort, working weekends 
and little rest time is recognised 
by the industry. It makes it all 
worthwhile to know that you’re 
doing something right!”

z FELT WONDERLAND
From decorative teacups and 
teapots, to pretty Maisie Daisy 
handbags and lampshades, 
step into wonderland with Lisa 
Marie’s magical book, ‘Felt 
Wonderland’ (Search Press), 
which teaches crafters how to 
transform sumptuous wool fibres 
into beautiful felt items. The 
clear, step-by-step photographs 
and instructions teach the 
art of wet felting, from basic 
flat-felting techniques through 
to using a resist and working 
around a 3D mould. She also 
includes other techniques, such 
as needle felting, hand stitching, 
embroidery and appliqué to 
further embellish the projects.

“I’m particularly proud of 
the projects in my book and my 
soft doll kits for very different 
reasons. Both have proved 
challenging in their own ways. 
Certain book projects, such as 
the tea cups and tea pot, were 

challenging, in a sense that 
the skill is getting them from 
what is essentially a flat piece 
of work to a 3D piece in a way 
that the reader can truly relate 
to and understand.” She says 
the challenge with the doll kits 
was to create something truly 
unique, whilst generating a 
good range of skills to be learnt 
without putting off anyone just 
starting out. “So, it’s a balance 
between the effectiveness of 
the finished result, the skill set, 
and trying to provide something 
that nobody else has.”

z FREEDOM TO CREATE
Lisa Marie reveals the thing she 
enjoys most about sewing is 
the freedom for creativity. “The 
possibilities are endless, and 
I love finding solutions to the 
challenges you can sometimes 
face at the sewing room table.” 
Her favourite stitching style? 
“I absolutely love decorative 
and stretch stitches. I love the 
option to fully customise a 
project and create something 
unique. The stretch stitch 
is a real favourite of mine, 
fundamentally used for stretch 
fabrics, such as jersey and 
lycra. However, it’s extremely 
useful for adding decorative 
details on things such as dolls’ 
clothing - it gives the illusion 
of a seam. When you sew 
stretch stitch, it will usually 
sew three lines of stitching 
together, which makes it 
stronger for stretch fabrics, but 
also gives a stronger-looking 
stitch detail with more depth.”

Her bestselling products? 
“My fairy elf kits are incredibly 
popular at shows, as is my 
book. People are keen to 
learn and are happy to invest 
in a quality kit or tool that 
provides them with all the 
know-how they need to create 
something themselves.” She 
recently showcased her first 
embroidered pin cushion, 

FACTBOX
Lisa Marie’s website: www.tigerlilymakes.co.uk

which is also Alice in Wonderland 
themed. “It’s part of the Storyland 
Collection of DIY kits using 
faux felt. I’ve since added 
another two, the Wonderland 
Cottage Sewing Case and the 
Wonderland Crown Egg Cosy kit.”

z HOCHANDA DEBUT & 
CRAFT SHOW CREATIONS
This August, Lisa Marie will 
make her debut on Hochanda 
TV, showcasing some brand-
new Christmas kits, and she 
has more in store for the end of 
the month. “Last year’s Creative 
Craft Show, or The Crafts Shows 
as they like to be called now, 
was overwhelmingly positive 
for me. The new patterns of 
the dolls were very popular, 
as was interest in the courses 
I run, and people just had to 
stop to admire the finished 
samples. There’s something 
very comforting about dolls for 
a lot of people… something to 
collect and hand down from 
generation to generation.”

z SUPERCRAFT CRUISING 
WITH JULIE PEASGOOD
While Wendy Turner Webster 
now heads up Team Crafty 
Beggars, Julie Peasgood has 
moved on from The Crafty 
Beggars to focus on her brand-
new venture, which she talked to 
us about in last month’s issue.

Last year, Lisa Marie jumped 
aboard with Julie for a trial of 
Julie’s Supercraft cruise on Cruise 
& Maritime Voyage’s ship, MS 
Magellan, around the Canary 
Islands. “I offered four workshops, 
the no-sew rose brooch, which is a 
take on a project in my book ‘Felt 
Wonderland’, a pumpkin-themed 
pin cushion working on traditional 
techniques of yesteryear, 
mini washing line bunting 
and a hat-shaped egg cosy 
workshop,” Lisa Marie explains.

Julie enjoyed learning 
how to make no-sew felt rose 
brooches with Lisa Marie and 
is also keen to make the tiny 
slippers from ‘Felt Wonderland’ 
book for her granddaughter. “I 
feel very privileged to have been 
selected as a supercrafter for 
crafting cruises with Julie.” 

z FAIRY TALES 
STILL TO COME
Lisa Marie says she feels the 
key to her success is sheer hard 
work, dedication and not being 
afraid of failure. “Failure is part 
of the journey and the process 

of developing yourself and your 
business. To keep trying and 
always believe in the essence of 
what you are trying to achieve. 
Being kind and showing humility, 
even when others don’t show it. 
Thinking before you speak and 
act, as you just never know how 
things might turn out. I believe 
what sets me apart from my 
competitors is my originality, 
my life history and my personal 
heritage, which influences 
much of what I design.”

What does the next chapter 
of Tigerlily Makes’ magical 
journey hold? “I’m currently in 
the project submission phase 
with my publishers for a possible 
second book. At the moment, 
it’s just in the exploration stage. 
And I will be creating a new 
studio space in July and August 
to accommodate my growing 
portfolio and product range.” 

On top of the expansion plans 
for Tigerlily Towers, Lisa Marie 
will also be delivering four days’ 
of workshops, make and takes 
at Event City in Manchester with 
Search Press Books and The Craft 
Shows. “I will also be attending 
the NEC in Birmingham from 
31st October – 3rd November 
with Wendy Turner Webster 
and the Craft Shows for four 
days, where we will be running 
workshops, possibly make and 
takes, and offering advice and 
support on all crafty matters.” 

“I’m particularly proud 
of the projects in my book 
and my soft doll kits for 
very different reasons. Both 
have proved challenging 
in their own ways.”
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z Jewellery is a great way to add something special to any look.  
Like adults, children love using jewellery as a style statement. If you 
want to buy something wonderful for a child in your life, you’ll find lots 
of choices. There are plenty of fun items that children and their 
parents are sure to love. Choose a piece that says that you care. Here 
are the latest trends in children’s jewellery.

1 COLOURED WATCHES 
In today’s digital age, watches still have much to offer. 
A watch lets a child learn to tell time and understand 
how the world works. Coloured watches add a playful 

touch. Think about a child’s favourite colour. You’ll see an 
array of rainbow colours that are just right for any birthday 
present. A child’s watch band is typically made of a soft band 
which makes it perfect for everyday wear. Boys and girls alike 
can find colours that speak to them. Watches in a combination 
of colours like neon green and bright yellow are youthful and 
have lots of charm. 

top trends  
for kids’ bling

Brittany Waddell, a contributing writer and media specialist 
for Beadiful Baby and often produces content for a variety of 
children’s blogs, examines trends in jewellery for youngsters

7
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7 FLOWER POWER
Flowers have long been part of jewellery. People have taken 
preserved flowers and worn them in their hair and used them in 
varied forms of jewellery such as necklaces and bracelets. They 

are increasingly popular in jewellery today.
Delicate shapes such as roses and lilies mark a young girl’s 

innocence and beauty. Designers are using careful details such as 
engraved leaves and enamel that are just right for any young child. A set 
of floral themed jewellery that includes a bracelet, necklace, ring and 
earrings will delight any child. This is a trend that can be paired with all 
sorts of clothing to add something dressy. It also works with items like 
floral headbands and dresses with floral embroidery. 

5 UNICORN 
EVERYTHING 
Unicorns are 
a symbol of 

mysticism and beauty. 
Unicorns make the ideal 
design for a piece of 
jewellery for a child. A 
unicorn pendant necklace in 
gold with precious gems for 
eyes and a mane and horn 
in a contrasting metal is 
something that is totally on 
trend. It’s also an item that 
any pre-teen or adolescent 
can use to add something 
charming to her wardrobe 
and make her feel happy 
even on a cloudy day. 

2 
BANGLES 
Bangles are hot. Kids and adults alike love these easy to wear, 
informal bracelets. Look for bangles in varied colours and 
metals. A silver bangle with the child’s name chased on the 

metal is something that can grow with her. Bangles in multiple colours 
are both trendy and classic. A set of bangles in gold, silver and bronze is 
a gift that any child will love. It’s also something that can be worn for 
both casual and formal occasions. 

6 ANIMAL MAGNETISM
Kids adore animals. A child often has a beloved pet. Jewellery designers are 
finding inspiration in the animals that kids love so much. You’ll find items that 
let kids show off how much they appreciate their favourite puppy, bunny, kitty 

and other pets like snakes and owls. Jewellery that lets them keep their favourite 
animal companion close is a good gift. A bunny shaped pendant or necklace with 
cats makes any child smile every time they see it. 

4 UNIQUE EARRINGS 
Earrings are a great way to add 
personality and draw attention to the 
face. Earrings for kids are becoming 

increasingly popular. Designers are 
responding with innovative and interesting 
designed for every one of every age. 
Birthstone earrings are particularly popular 
today. Earrings that use birthstones in an 
unexpected way, such as dangling below the 
ears, are a great 
choice for a child’s 
birthday party. 
They also make 
a wonderful, 
thoughtful gift for 
an occasion such as 
a Christening or a 
First Communion. 

3 CHARACTER JEWELLERY 
Cartoon characters are a popular theme in 
children’s jewellery. Adults appreciate how 
cartoons help children learn to exercise their 

imagination as well as their reading and writing skills. 
Designers are bringing them to life via the use of varied 
kinds of jewellery. A set of pins with a favourite cartoon 
character is a way for a child to connect with the books 
they read and the movies they watch. It’s also a great 
way to help spark creative play with other kids. 
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� Carefully developed with 
dedication to quality, the 
lightweight Pony Flair needles 
are made from precious 
sustainable maplewood. With no 
added chemicals, created with 
vegetable colour and hand 
applied individually, each Pony 
fl air Needle is Silky to the touch 
and provides a wonderfully, 
soothing knitting experience.
Coloured with natural lacquer 
infused with vegetable dyes, by 
highly skilled craftsmen, the 
range of Pony Flair Knitting Pins 
is truly unique.

The ancient art by which they 
are made  traces its origins to 
ancient Persia, from where 
artisans were invited to India to 
make their exclusive products for 
the local population. The craft set 
down its roots in India where it 
fl ourished for many years. In 
more recent times this very 
special and rare artistic technique 
started dying out.

Today the traditional craft, in 
its original form, exists in one tiny 

PRODUCT PANEL

part of India, where a few 
craftsmen continue to hand the 
craft down from generation to 
generation.

Sabine Sexauer, Managing 
Director of Pony Needles Europe, 
said: “The production of Pony 
Flair Knitting Needles is now 
adding valuable income to this 
small community of traditional 
craftsmen who apply the colour, 
on these beautiful knitting pins, 
using the very same ancient 
methods that came from Persia 
by which the pigmented lacquer 
is applied on the product by hand, 
using special fl exible leaf fi bres. 
Artisans require years of training 
to develop this exquisite skill.”

� ANCIENT TECHNIQUE 
MADE MODERN
For centuries, men in northwest 
India have used ply-split braiding 
to make decorative camel 
belts and animal regalia.

This ancient braiding 
technique has found its way back 
into contemporary crafts. Today, 

fi bre artists are exploring its 
immense scope for making a 
vast range of decorative objects 
from exciting fashion and home 
accessories to avant-garde 
three-dimensional structural 
pieces.

Sabine Sexauer said: “Ply Split 
Braiding is used by the makers of 
the original Wayuu Mochila bags 
and you can now have a go at 
making your very own braids for 
a boho bag. This latest venture 
into ply split braiding knows no 
bounds, from key rings and 
bracelets to baskets and rugs, 
weavers and braidmakers are 
taking this technique in exciting 
new directions. Whether you 
create handmade textile jewellery, 
bags, belts, hats, garments or 
exquisite embellishments for the 
home, Ply Split Braiding provides 
endless possibilities and is great 
fun!”

Use high twist cords or make 
them yourself from crochet 
cotton or cotton fl oss. Linen, silk, 
rayon or rug yarn all work well.

Separate the plies of several 
cords with the Pony Ply Splitting 
Needle, catching a single cord 
and pulling it through the gap 
between the plies. Repeat until 
braid is complete.

Your needle for Ply Split 
Braiding to make belts, clothing 
accessories, baskets and many 
more. With the Pony Ply Splitting 
Needle it’s time for a whole new 
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Silky smooth and 
sustainable

adventure into textile braiding 
- it’s sure to become a passion!

The Pony Ply Splitting 
Needles are available in two 
diameters and the tube size is 
chosen to match the diameter 
of cords in use: Ply Splitting 
Needle 100mm x 4.50mm; Ply 
Splitting Needle 100mm x 
6.50mm.

� MODERN INNOVATION
Modern innovation, the GLYDON 
joint makes Pony circular 
needles unique as well as 
outstanding in quality giving 

maximum performance and 
uncompromising comfort.

Sabine Sexauer said: “The 
combination of this snag-free 
joint and the gently tapered 
needles provide smooth 
transition onto the cable, assuring 
a fabulous and trouble free 
knitting experience.

This superior joint, along with 
the clear and soft cable are 
unique characteristics of high 
recognition value and give these 
needles the distinctive Pony look.”
sales@groves-banks.com 
www.grovesltd.co.uk

� MODE COLLECTION ONE
MODE at Rowan is an exciting new concept for Autumn/Winter 2019. It 
celebrates the very best of modern, pared-back design, with capsule 
collections of patterns, using some of the best-loved Rowan yarns. MODE 
Collection One brings you eighteen designs in two colour stories - warm 
creams and minks, and cool blues and greys – from designers Lisa 
Richardson, Martin Storey, Georgia Farrell, Quail Studio and Annika Andrea 
Wolke. Launches August 2019.

� ISLAND BLEND
Specially selected Falkland 
Island wool, Baby Alpaca 
and Silk are blended 
together in this premium 
yarn. The Falkland Islands 
are considered to be a 
superior wool producer and 
produces some of the fi nest 
merino wool in the world. 
Island Blend has a 
beautifully soft handle and 
is available in a palette of 
ten captivating shades. 
Launches August 2019.

� CASHMERE HAZE
A new addition to the Rowan ‘Haze’ family, 
Cashmere Haze is a premium fi ne weight yarn 
which is soft and light to the touch. Created by 
blending Cashmere, Mulberry Silk and Baby 
Alpaca this yarn is perfect for luxurious 
accessories and garments. This exquisite yarn 
is available in eight delicate 
shades including a soft 
pink, a subtle blue 
and sophisticated 
neutrals. Launches 
August 2019.

knitrowan.com
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Luxuriously soft

�  Two yarn kits amounting to over 250g of yarn
�  Ten patterns: one printed and nine downloads
�  Slogan tote bag
�  Five stitch markers
�  Two tapestry needles
�  Knitting needles and crochet hooks
 The annual member welcome pack*, worth over 

£40, includes:
�  Bumper yarn kit including 1200g of yarn 
�  Knitting needles and crochet hooks
�  Blanket pattern

Find out more at letsknit.co.uk/together.
* Ts&Cs apply

� Let’s Knit, the UK’s leading knitting magazine has 
launched KnitTogether, a brand new and exclusive, 
premium club aimed at knitters of all abilities. 

Whether they knit for charity, relaxation, socially or 
for creative reward, users will have access to over 1,000 
patterns and a whole new knitting community too. 

So what’s included? Membership to KnitTogether 
offers:
�  Access to over 1,000 patterns
�  Unlimited access to downloads and tutorial 

videos
�  Over 500 exclusive patterns, that’s the 

KnitTogether exclusivity promise!
�  A traditional archive pattern section
�  An exclusive welcome pack with yarn and a 

blanket pattern
�  Weekly newsletters
�  Knit-a-long campaigns
�  Exclusive competitions
�  Live events discounts
�  Branded discounts and vouchers
�  Access to a knitting groups directory for users to 

team up with fellow crafters
It costs just £5.99 a month, or £69.99 for an 

annual membership, and once signed up members 
will receive a yarn-tastic welcome pack. 

Sarah Neal (pictured), Let’s Knit Editor, said:  
“We're very excited to be launching Let's Knit 
Together. With access to hundreds of patterns, videos 
and links, plus dedicated offers and even exclusive 
events, it's the ultimate club for knitters. We can't wait 
to start welcoming subscribers and creating an 
interactive community of like-minded crafters.”

The monthly member welcome pack*, worth 
over £20, includes:

� The Knitting & Stitching Show 
returns to Alexandra Palace on 
October 10-13 and continues to 
be the UK’s largest and most 
successful textile exhibition 
offering retailers, distributors and 
manufacturers an opportunity to 
showcase to thousands of 
passionate crafters. 

Established over 30 years 
ago, the ‘Ally Pally show’ has seen 
tremendous growth and has 
maintained its market-leading 
position in the face of an 
increasing number of events.

For 2019, investment in the 
event continues with leading 

Knit your way with Trimcraft’s 
all-new yarn brand Spiin

British wool brand, Rowan 
showcasing ‘Mode at Rowan’ in 
the brand new, daily catwalk 
shows. Visitors can also look 
forward to more workshops than 
ever before, a new competition 
for leading artists in the Fine Art 
Textiles Awards, plus the usual 
range of galleries and features 
that ensure visitors return year 
after year. 

Anna Baptiste, Event Director, 
said: “If you have a craft business, 
however large or small, the event 
provides the ideal platform to sell 
to an affl uent audience who are 
ready to stock up on supplies.

� The newest brand to join Trimcraft’s portfolio, Spiin is all 
about making knitting, crochet and weaving fun for all, with a 
range of high quality, affordable yarn perfect for all kinds of 
craft and DIY projects.

From a selection bag of cute little yarn balls in 24 fun colours, to 
bumper 100g skeins that will bulk out any crafter’s stash, Spiin 
launches with a variety of selection packs perfect for everyone from 
beginner crocheters to seasoned knitting experts!

Each pack also includes crochet hooks, weaving needles, and 
a bonus free downloadable ebook of patterns – so there’s 
everything crafters need to get started on their next project.

Trimcraft have also pushed to make Spiin a 100 per cent 
vegan brand – this is sure to be a hit with environmentally-
conscious crafters.

Claire Brudenell, Marketing & Licensing Manager at Trimcraft, 
said: “Yarn crafts continue to grow in popularity and customers 
are becoming more and more cost-conscious, looking to make 
the most of their investment in craft materials. Spiin offers 
retailers the opportunity to cater for the increased demand for 
yarn with a bright, fun and affordable range of products.

“The initial Spiin collection sees core acrylic yarn products in 
the most popular sizes and colourways. Phases two and three are 
already underway which will see the brand grow, offering a wider 
product choice whilst maintaining a great price point.”

“We are already 85 per cent 
sold out and given that there has 
never been a better time to 
exhibit, get in touch today to 
secure the best available stand 
location.”

Please contact Michelle.
Prah@upperstreetevents.co.uk or 
call on +4420 7688 6855 for more 
information.

The UK’s premier textile craft show 
goes from strength to strength

Brand new premium 
knitting club launched

 This 100 per cent polyester 
yarn is available in a wide range 
of solid and variegated shades 
and should be hand-washed to 
ensure projects maintain their 
lustrous fi nish.

Exclusively available from 
Creative World of Crafts 
(CWOC).

0116 271 3131
sales@cwoc.co.uk
wwww.cwoc.co.uk

� New Bernat Crushed Velvet 
is a luxuriously soft yarn 
designed to create multi-
tonal projects.

Knit or crochet statement 
pillows, lush blankets or 
accessories with this diverse 
yarn that is certain to create an 
impact in any home. Its chunky 
weight stitches up quickly and, 
when used in-conjunction with 
Bernat Velvet, it creates a 
beautiful multi-textural look.
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Connecting
with customers
Sara Davies MBE, founder at Crafter’s 
Companion, explains why the customer 
always comes first

or photo that you have been 
tagged in on social media.

You could go one 
step further and give your 
customers a ‘VIP’ experience 
by setting up some sort of 
loyalty scheme where they 
can access discounts, giving 
them exclusive access to new 
launches or making them 
feel involved by keeping them 
updated with company news.

z EXPERIENCE 
To connect with your customer 
in the most effective way, 
enhancing the customer 
experience overall should be your 
number one priority. Make sure 
the buying experience is easy 
as possible. If someone wants 
to purchase your products, they 
shouldn’t be deterred because 
of a bad customer experience at 
a shopping till or a complicated 
checkout process online.

Craft businesses especially 
have the most opportunity to use 
content to bolster a customer’s 
experience of your products, 
whether that’s exciting them with 
new stock or inspiring them with 
ideas of what to do with their 
products after they’ve bought 
them. Creating project ideas, 
videos, step-by-step tutorials and 
demonstrations don’t require 
days of your time or cost the 
earth but the response that 
you will get from customers 
will be worth every penny.

return. While it’s important to 
prepare for every scenario, you 
shouldn’t fall into the habit of 
treating every case the same.

Customer feedback is 
invaluable so try to turn any 
complaint or negative feedback 
into something you can learn 
from. It can highlight genuine 
areas of concern and help to 
improve products. It can also 
provide you with a useful insight 
into future ranges and products 
that customers would like to see.

z LOYALTY
Any business with an appetite 
to grow has a business plan 
to support your company’s 
future development. As part of 
that growth, you might want 
to target different markets and 
attract new customers. Having 
ambition and drive is key but 
it’s paramount that you achieve 
these goals with your core 
customers in mind. If you lose 
sight of loyal followers and it 
has an impact on the quality of 
products or services that you 
offer, it can prove to be really 
damaging to your credibility.

It’s also important to show 
customers that they are valued. 
It can be really simple to show 
loyal followers of your brand 
a bit of appreciation but the 
benefits of doing so will be 
overwhelming. Showing support 
can be as easy as liking a 
customer’s comment, status 

z ‘The customer is always right’ 
– it’s the age-old saying and for 
your business to be successful 
it should be your mantra.

Customers have the 
power to drive or grow a 
business and ultimately, 
good customer feedback 
and positive experiences are 
what will make your company 
stand out from the crowd.

Today, there are so many 
different opportunities in which 
to connect with customers so, in 

theory, it should be easier than 
ever. Having said that, there are 
so many different platforms 
that it can be overwhelming 
but keeping a few key things 
in mind should help.

z KNOW YOUR CUSTOMERS
First of all, everything that 
the company does should be 
executed with the customer in 
mind. Good businesses know 
their customers inside out and 
this should be clear in everything 

from the products that the 
company sells, whether they 
are manufactured in-house or 
bought in, to the experience that 
they have of buying them, in 
addition to aftercare or refunds, 
should they need them.

z QUICK RESPONSE
Responding to concerns and 
complaints can be tricky but if 
done in a timely manner with a 
personal touch, you will find that 
customers will be reasonable in 
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DOING THE 
BUSINESS…

z Keeping detailed and accurate 
business records have tripped 
up many a business owner. 
Spotting a gap in the market 
and building a good business 
brand are important factors 
in starting and growing a 
successful business brand, but 
this good work can easily be 
undone if you fail to keep your 
business records in order. For 
many businesses, both new 
and established, haphazard 
business records can be a 
financial burden which costs both 
missed tax relief opportunities 
and potential penalties for 
failures in record keeping. 

Certain business records are 
required by sole traders, 
partnerships and limited 
companies alike. Records 
pertaining to sales and income 
and business expenses are the 
cornerstone of record-keeping. 
This includes such 
documentation as receipts, bank 
statements, sales invoices and 
cheque book stubs. Such records 
also takes into account money 
that you are owed from 
customers which you haven’t yet 
received, what you are committed 
to pay (through invoice) but 
haven’t yet paid for, year-end bank 
balances as well as how much 
you have invested in your 
business and how much you have 
taken out of your business for 
personal use.

This is the bare minimum in 
terms of business information 
that you need to retain in order to 
comply with your legal 
requirements for HMRC. You 
need to keep these records for at 

least five years after the Self 
Assessment deadline, so for tax 
year 2017/18 submitted on 31st 
January 2019, you would need to 
keep these records until 31st 
January 2024 at the least. For 
limited companies these records 
need to be kept for at least six 
years from the end of the 
company financial year they 
relate to. Where business records 
are lost or destroyed, you must 
endeavour to recreate them or 
use estimates in your accounts - 
but it must be explicitly clear 
when estimates are used and 
wherever possible you must 
attempt to replace them with 
actual figures as soon as 
possible.

Limited companies also have 
additional recording requirements 
in order to meet their legal 
requirements for HMRC and 
Companies House. These include 

who have influence over the 
company and the directors.

Not only can your limited 
company receive a £3,000 
penalty if it fails to keep these 
records, you can also be 
disqualified as a company 
director if you are unable or 
unwilling to keep adequate 
business records - these 
significant penalties highlight just 
how essential good record-
keeping should be to your 
business.

If your company is registered 
for VAT or employs other people, 
you will also need to keep VAT 

behalf, as well as details of any 
annual leave or sickness absence, 
any taxable expenses or benefits 
they receive and details of PAYE 
reports and payments your 
company makes to HMRC. PAYE 
records must be kept for a 
minimum of three years and VAT 
records at least six years, ten 
years if your company uses the 
VAT MOSS system. Again, the 
penalties can be costly if you fail 
to do so.

However, it isn’t just 
businesses who need to keep 
good pay and tax records. 
Employees are also required to 
keep certain information such as 
P45s, P60s and P11Ds as well as 
details of any benefits received or 
business expenses they may 
incur. Failure to keep personal 
financial records may cause you 
problems when moving between 
jobs or claiming a refund on 
overpaid tax as well as situations 
such as applying for mortgages 
and loans.

Financial records don’t have 
to be time-consuming or 
complicated, especially now so 
many records are sent and held 
electronically - it can take less 
than half an hour a month just 
ensuring that all receipts and 
bank statements received that 
month are stored in an organised 
manner for easy retrieval.

David Redfern, tax preparation 
specialist and director of DSR 
Tax Claims Ltd, explains what 
business records you need to 
keep and for how long

“If your company is 
registered for VAT or 
employs other people, 
you will also need to keep 
VAT and PAYE records.”

details of shareholders, directors 
and company secretaries, details 
of any company loans or 
indemnities, results of 
shareholder votes and resolutions 
as well as a register of people 
who have significant control in 
the company - these are people 
who own at least 25 per cent of 
the shares in the company and 

and PAYE records. Your VAT 
records should include all VAT 
sales and purchases as well as 
details of how much VAT is owed 
to HMRC and how much you may 
be able to reclaim, as well as a 
summary of VAT. PAYE records 
must show how much your 
employees get paid and what 
deductions are made on their 
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